
 

 

     M.Sc.(Electronic Media) 
 

 

 

Semester 

Valuation 

Theory 

 Exam 

Internal  

Exam 

Practical 

Exam 

Total 

First Semester 
M-1 Science of Human Communication 80 20 - 100 
M-2 Process of Mass Communication 80 20 - 100 
M-3 Introduction to Electronic Media 50 20 30 100 
M-4 Media Language: Structure Style & 

Translation 
50 20 30 100 

M-5: Basic Computer Application 50 20 30 100 

Second Semester    
M-6 Television Journalism 50 20 30 100 
M-7 Radio Journalism 50 20 30 100 
M- 8 Television Programme Production 50 20 30 100 
M-9 Radio Programme Production  50 20 30 100 
M-10 New Media And Its Characteristics 50 20 30 100 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

Semester    Valuation    
Theory 

 Exam 

Internal  

Exam 

Practical 

Exam 

Total 

Third Semester  
M-11Media  Houses Structures and 

functions 
80 20 - 100 

M-12 Basics of management & 

marketing 
80 20 - 100 

M-13 Specialised Script Writing 

for TV & Radio 
50 20 30 100 

M-14 Laws & Ethics Related to 

Electronic Media   
80 20 - 100 

M-15 Application of Multimedia In 

Electronic Media 
50 20 30 100 

Fourth Semester    
M-16 New Media Content 

Presentation 
50505050    20202020    30303030    100100100100    

M-17 Advertise Presentation TV 

Radio Internet and Mobile 
50505050    20202020    30303030    100100100100    

M-18 Research Method For 

Electronic Media 
50505050    20202020    30303030    100100100100    

M-19 Comprehensive Viva 80808080    20202020    ----    100100100100    
M-20 Production Portfolio 80808080    20202020    ----    100100100100    
 

 
 
 



 

 

 
 
 
 
 
    M-1 Science of Human Communication 
 

        Max Marks 100 

        Distribution of Marks= 80 Th. + 20 Int. 

 
 

 

 

Unit-1  L T S W D V P T 

1.1 Characteristics of human being    2 1 - - - - - 3 

1.2 Essential of human being to live in the society 1 1 - - - - - 2 

1.3 Concept of Society 2 - - - - - - 2 

1.4 Essential of communication to built the society 1 - - - 1 - 1 3 

1.5 Concept of socialization, Process, Agent and problems 3 1 - - - - - 4 

Unit- 2  L T S W D V P T 

2.1 Definition of communication process 5 

 

1 - - - - - 6 

2.2  Model of human communication  
       MCR and  SMCR Model 
       Willber Schram’s Participatory Model 
      Osgood model of communication 
      Model of Frame Doms 

4 - - - 1 - - 5 

2.3 Concept of ‘Self’ and ‘Other’ in communication 2 - - - 1 - - 3 

2.4 Introduction to Johari Window of Joseph Looft &  
      Harigton Edham its definition & Importance 

3 - - - 1 - - 4 

Unit- 3  L T S W D V P T 

3.1 Communication process from ‘Self’ and it importance 2 - - - - - - 2 

3.2 Nonverbal communication & its importance 2 - - - 1 - - 3 

3.3 Art of Listing and its development  5 - - 1 - - 2 8 

3.4  Art of Writing and its development 
      A literal communication 

4 - - 2 - - 3 9 



 

 

 
 
 
 
 

 

 
 
 
 
 

 

 

 

 

 

 

3.5  Art of speaking & its development &  Audio Visual 
Communication 

4 1 - 1 - 1 1 8 

Unit- 4  L T S W D V P T 

4.1 Hospitality communication  
      Definition  and process of communication agent and  
       its importance  

3 - - - -  - 3 

4.2 Concept of interpersonal communication 2 - - - -  - 2 

4.3 Functional concept of dialogue  2 - - - 1 - - 3 

4.4 Concept of  relationship of dialogue 2 - - - -  - 2 

4.5 Concept of integrated economy of dialogue   2 - - 1 -  1 4 

Unit- 5  L T S W D V P T 

5.1 Mass Communication, Concept, Process Tpes and role 3 - - - - - - 3 

5.2 Slang and Communication  1 - - - - - - 1 

5.3 Internet and Communication 1 - - - - - - 1 

5.4 Concept and process of Human Communication and  
     “Vasudhaiv Kutumbakam” 

2 - - - - - - 2 

5.5 Introduction to Narad Muni’s communication formula 
     Spiritual communication – Concept, Process and  
     importance  

4 1 - - - - - 5 



 

 

 

 

 

 

 

 

 

 
M-2 Process of Mass Communication 
 

        Max Marks 100 

        Distribution of Marks= 80 Th. + 20 Int. 

 

 

 

Unit-1  L T S W D V P T 

1.1 Social Group, Crowd, Folk, Mass, Public, Audience, 
Reader, Viewer, Viewer Concept, Interpretation, and 
difference/discrimination 

4 - - - 1 - - 5 

1.2 Process of Group Communication 2 1 - 1 - - - 4 

1.3 Concept and Function of Mass Communication 4 - - - - - - 4 
1.4 Models of Mass Communication, Gerbner’s Model, 
Wilber Schramm’s Model of Mass Communication 
1.5 Bharatmuni’s model of Drama-Dance model 

6 - - - 1 - - 7 

Unit-2      L T S W D V P T 

2.1 Sahridya and Sadharanikaran (Tender Hearted and 
Simplification) Concept and Interpretation  

2 - - - - - 1 3 

2.2 Effect of Mass Communication: Bullet theory, Action 
Reaction, Two Step and Multi Step 
2.3 Uses of Gratification, Gate keeping, 
Cultural……..theory Lasswell’s concept of Mass 
Communication, Agenda Setting and Media 

8 - - - 1 - 2 11 

2.4 Media: Concept and Interpretation, Types of Media 
and Advantages of each media 

4 - - - - - 1 5 

2.5 Convergence Management  - - - - - - - 



 

 

 

 

 

  

 

  

 

 

 

 

 

 

 

 

 

Unit-3     L T S W D V P T 

3.1 Characteristics of audience: Creativity and Power  4 - - - - - 1 5 
3.2 Concept role of media : Dictatorship Media, 
Libertarian, Social Responsible, Democratic media, 
Dependency Thepry 

6 - - - - - - 6 

3.4 Russian Formation of Media, Participatory Media 4 - - - - - - 4 

3.5 Development Media, Business Media  2 - - - - - - 2 

Unit-4  L T S W D V P T 

4.1 Media persons : Qualities and Skills, Different tasks 
      Characteristics of a perfect media persons 

4 - 
 

- 
 

- 
 

- 1 - 
 

5 

4.2 Formation of Media in India, Reach, Effect 4 - - - - - - 4 

4.3 Impact of Mobile, Computer and Internet on 
Traditional Media  

3 - - - - - - 3 

4.4 Role of Mass Media in Development 2 1 - - - - - 3 

Unit-5     L T S W D V P T 

5.1 Moral Values and codes of Ethics in Media Work 3 - - - - - - 3 
5.2 Public Broadcasting  1 1 - - - - - 1 

5.3 Community Media: Need and Interpretation 1 - - - - - - 1 
5.4 Alternative Media : Parallel Media and Social Media 4 1 - - - - - 5 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

    M-3 Introduction To Electronic Media 
        Max Marks 100 

        Distribution of Marks= 50 Th. + 20 Int.+30  Prac. 

Objectives: 
• To learn about technological innovation of electronic media 
• To get the historical perspective of media 
• To understanding new communication technologies  

    

 

Unit-1 Introduction to Radio L T S W D V P T 

1.1 Development of Broadcasting in India  1 - - - - - - 1 

1.2 (a) Pre-independence period 
      (b) Post independence period 

2 1 - - - - - 3 

1.3 Commissions and committees on broadcasting 
(a) Chanda Committee 
(b) Vergheese Committee 
(c) Prasar Bharti Act 1990 
(d) Vardan Committee 1992 

5 1 - - - - - 6 

1.4 Basic objectives and principles of audio transmission 4 2 - - - - 2 8 

Unit-2 L T S W D V P T 

2.1 Distinction between Radio and other media 2 1 - - - - - 3 

2.2 Public Service Radio and Commercial Radio  6 - - - - - - 6 



 

 

 
 

 
 

 
 
 

 
 

Assignments: 
 

1. Presentation of paper in a seminar on the impact of radio broadcast on rural masses. 

2. Preparation of brief account of development of Radio in pre independence period. 

3. Write an essay on Development Broadcasting with adequate date, charts, graphics etc. 

2.3 External Service broadcasting 
News service division 

2 1 - - - - - 3 

2.4 Special audience programmes 5 1 - - - - - 6 

Unit-3 Introduction to Television L T S W D V P T 

3.1 Distinguishing characteristics of TV as compared to 
other Media 

2 - - - - - - 2 

3.2 Objectives and principles of TV Broadcasting 4 1 - - - - - 5 

3.3 Terrestrial and Satellite Television 4 1 - - - - - 5 

3.4 Cable Television 4 2 - - - - - 6 

Unit4 Development of TV L T S W D V P T 

4.1 Origin and development of TV in India 2 2   - - - - 4 

4.2 Organistional structure of Doordarshan 2 1 - - - - - 3 

4.3 Programme Composition and programme formats of DD 3 2 - - - - - 5 

4.4 Three-tier (National, Regional and Local TV Service of 
DD  

4 - - - - - - 4 

4.5 Commercial service of DD 2 - - - - - - 2 

Unit5 Introduction to New Media L T S W D V P T 

5.1Distinguishing between new media and other media 4 - - - - - - 4 

5.2 Development of web media in India 3 2 - - - - - 5 

5.3 Service Division of New Media 3 1 - - - - - 4 

5.4 IT Act 2000 4 1 - - - - - 5 



 

 

4. Any other assignments given by professors concerned. 
 

 

Reference :- 
 

1. Broadcasting in India by P. C. Chatterji 

2. Broadcasting and the people by Mehra Masani 

3. Indian Broadcasting H.R. Luthra, Publication Division. 

4. Radio Broadcasting-An Introduction to the Sound Medium by Hillard Rabert. 

5. Report of Committees headed by B.G. Verghese and Pc. Josh 

 

 

 

 

 

 

     M-4 Media Language: Structure, Style & Translation 
        Max Marks 100 

        Distribution of Marks= 50 Th. + 20 Int.+30  Prac. 
Objectives: 
 

• To prepare students to understand the basics of Hindi & English grammar and composition so that they are able to translate text from 
English to Hindi and vice versa in correct and effective manner. 

• To prepare students learn idioms and phrases generally used in both the language for journalistic expressions 
• To develop ability of students to do different translation from English to Hindi or Hindi to English 

 
 

 
 

Unit-1  Essentials of Media Writing L T S W D V P T 

1.1 Characteristics of writing for newspapers and 
magazines 

2 1 - - 1 - - 4 

1.2 Basics of grammar in Hindi and English; use of 
phrases and words 

4 1 - 1 1 - - 7 

1.3 Basics of writing for radio  1 - - - 2 - - 3 

1.4 Basic writing for TV 2 - - - 2 - - 4 



 

 

 
 
 

 
 
 

 
 
 

Unit-2 : News & Feature Writing Skills L T S W D V P T 

2.1 News: concepts and elements 2 2 - - - - - 4 

2.2 Writing Intros and Headline 2 1 - - 2 - 2 7 

2.3 Writing simple News Stories 1 1 - - 2 - - 4 

2.4 Writing Feature Articles 1 1 - - 1 - - 3 

Unit-3 : Paraphrasing & Translation 
 

L T S W D V P T 

3.1Methods of paraphrasing, attribution, and quoting 1 2 - - 1 - - 3 

3.2 Translating at least 5 different news items 1 2 - - 3 - - 6 

3.3 Translating at least one creative writing of about 500 
words 

1 2 - - 2 - - 5 

3.4 Preparing a list of at least 20 phrases in Hindi and English 
for the same expression 

1 1 - - - - 2 4 

Unit-4: Translation Journalistic Content-l : Business 
 

L T S W D V P T 

4.1Translating at least 5 different news items from 
business pages  

1 - - - - - 4 5 

4.2 Translating at least 20 different headlines of business 
news  

1 1 - - - - 5 7 

4.3 Translating at least one article on business - 1 - - - - 2 3 

4.4 Preparing a glossary of 25 words in both the language, 
generally used for the same expression for business related 
journalistic content  

- 1 - - - - 2 3 

Unit 5 : Translating Journalistic Content-Sports L T S W D V P T 

5.1 Translating at least 5 different news items on five 
different sports  

1 1 - - - - 3 5 

5.2 Translating at least 20 headlines of sport news items of 
different sports 

1 2 - - - - 7 10 



 

 

 
 
References :-  
 jes’k pUnz] O;ogkfjd vuqokn dyk] uhyd.B izdk’kuA 

• MkW ckysUnq ’ks[kj frokjh] vuqokn foKku] izdk’ku laLFkku ubZ fnYyhA 

• MkW gfjeksgu] vuqokn foKku ,oa lEizs"k.k] r{kf’kyk izdk’ku] fnYyhA 

• MkW iwjupUnz V.Mu, vuqokn lk/kuk] vHkO;fDr izdk’ku] fnYyhA 

• uhye eku] vuqokn dk ekud Lo#i] r{kf’kyk izd’ku] fnYyhA 

• Sujit Mukherjee, Translation as recovery pencraft International, Delhi 
References :-  

• Workshop on translation practice 

• Newspaper Reading 

• Preparing subject specific glossary  

• Field assignment for news gathering 

 

 

 
M-5: Basic Computer Applications 

        Max Marks 100 

        Distribution of Marks= 50 Th.+20 Int.+30 Prac. 

 

Objectives: 
 

• To acquaint students with the computer, its parts and peripherals operating system, word processing, Internet and image editing. 
• To enable students to acquire the following skills: 
• Creating and managing of files and folders; Processing text. 
• Analysis of data and preparation of charts and graphs. 
• Making Presentations 
• Handling Internet and using its terminologies. 
• Editing Graphics and Images 

 
 

5.3 Translating a column article of renown person on sport - 1 - - - - - 1 

5.4 Preparing a glossary of 25 words in both the languages, 
generally used for the same expression for different sports. 

1 - - - - - 1 2 

Unit 1 : Computer Fundamentals L T S W D V P T 



 

 

 
 

 

 
 
 

 
 

1.1Definition, Generations and basic components of 
Computer 

4 - - - - - - 4 

1.2Input/output devices, Memory and other peripherals 4 - - - - - - 4 

1.3Introduction to Operating System (Windows 98/XP 4 - - - - - - 4 

1.4Functions and features of Operating System (Accessories,
Control Panel, Desktop, Windows Explorer) 

4 - - - - - 2 6 

Unit 2 : Office automation Tools: MS Word L T S W D V P T 

2.1Introduction to MS Office Suit 2 - - - - - - 2 

2.2Introduction to Word Processing 2 - - - - - - 2 

2.3MS Word interface, Tools and Menus 2 - - - - - 5 7 

2.4Document editing and formatting, Mail Merge and other 
tools 

2 - - - - - 5 7 

Unit 3 : Office Automation Tools: MS Excel and MS Power  

Point  
L T S W D V P T 

3.1 MS Excel Interface, Tools and Menus 2 - - - - - - 2 

3.2 Creating Spreadsheet, Use of functions, Charts and Graphs 2 - - - - - 5 7 

3.3 MS PowerPoint Interface, Tools and Menus 2 - - - - - - 2 

3.4 Creating slides, inserting multimedia objects, Transition and 
Custom Animation, Delivering Presentations 

2 - - - - - 5 7 

Unit 4: Introduction to Internet L T S W D V P T 

4.1 Brief history and services of Internet (E-mail, Video 
Conferencing, Internet Telephony, Chatting, Blogs, Usenet)

3 - - - - - 4 7 

4.2 Internet Protocols (FTP, HTTP, TCPI/IP) 2 - - - - - - 2 

4.3 Websites, Portals and Search Engines; Online 
newspapers/ channels/magazines 

4 - - - - - 3 7 

4.4 Advantages and threats in Internet Communication 2 - - - - - - 2 

Unit 5  Introduction to Adobe Photoshop L T S W D V P T 

5.1 Introduction to Graphics, Color models and modes  2 - - - - - 2 4 



 

 

 
Assignments : 
 

• Creating/Renaming Copying/Moving/Deleting files and folders. Searching files,  
• Creating Shortcuts 
• Changing Desktop Settings 
• Practicing typing in Hindi/English 
• Preparing and formatting assignments and articles using MS Word. (At least Two) 
• Preparing Charts and Worksheets using functions.(At least One) Preparing MS Power Preparing MS Power Point Presentations.(At least One) 
• Searching information using appropriate keywords 
• Browsing major online newspapers/channels/magazines 
• Design magazine cover pages/Posters. (At least Two) 
• Exporting files in other file formats 

 

References  
• Adobe Photoshop - Creative Techniques", PHI 
• V Rajaraman:" Fundamentals of Computer", PHI 
• Vishnu Priya Singh & Minakshi Singh: "Windows 98(illustrated)", Asian publishers 
• "Windows 98 complete" : BPB Publication 
• fo".kq fiz;k flag ehuk{kh flag ekbØkslkQV vkWfQl 
• larks"k pkScs % ^^dEI;wVj ,d ifjp;** e-iz- fgUnh xzaFk vdkneh 

M-6 Television Journalism 
       Max Marks 100 

       Distribution of Marks= 50 Th.+20 Int.+30 Prac. 

 
Objective: 
 

• To equip students with profound journalistic skills 
• To develop students as an responsible television journalist  
• To teach basic news writing skills 
• To familiarize students with the news channels function  
• To train students as sound newscasters 

 

5.2 Graphic file formats and their applications 2 - - - - - 2 4 

5.3 Adobe Photoshop Interface, Tools and Menus 2 - - - - - 3 5 

5.4 Working with Layers, Filters, Masking and other tools 2 - - - - - 3 5 

Unit 1 : Basics of Television News L T S W D V P T 



 

 

 
 

 
 
  

 

1.1 What makes a news story 2 - - - - - 1 3 

1.2 News sources and news values 1 - - - - - 1 2 

1.3 News writing : Importance and types of leads 1 - - - - - 2 3 

1.4 Writing for visuals and writing to ear 1 - - - - - 1 2 

1.5 Writing headlines, teasers and slugs 1 - - - - - 1 2 

1.6 Major television news formats 2 - - - - - - 2 

1.7 Journalistic television genre-news, news program, news 
documentary, talk show, chat  show, window shows 
(composite) 
Elements, ethics and values 

3 - - - - - 1 4 

Unit 2 : Television Reporting L T S W D V P T 

2.1Basic skills of television reporting: team work, news sense,
aggressiveness, research, sensitivity, curiosity  

3 - - - - - - 3 

2.2Functioning of a news bureau 1 - - - - - - 1 

2.3Role and responsibilities of a reporter 2 - - - - - - 2 

2.4 Importance of  piece to camera and vox pop 1 - - - - - 1 2 

2.5 Live reporting 2 - - - - - - 2 

2.6Interview - meaning, types and preparation 2 - - - - - 1 3 

2.7 Framing and sequencing of questions 2 - - - - - - 2 

2.8 Travelogue in Television 2 - - - - - 1 3 

Unit 3: Specialized Reporting L T S W D V P T 

3.1 Political reporting and socio-cultural reporting 2 1 - - - - - 3 

3.2 Economic reporting 2 1 - - - - - 3 

3.3 Science and environment reporting 2 1 - - - - - 3 

3.4 Sports reporting, legal reporting 3 1 - - - - - 3 

3.5 Investigative reporting, Scoop reporting 2 1 - - - - - 3 

3.6 Development reporting. 2 1 - - - - - 3 

Unit 4  Making of a News Bulletin L T S W D V P T 

4.1 Structure of a news channel 2 1 - - - - - 3 



 

 

 

 

Assignment:- 

• Participate in debate on the news value, objectivity in I .odern journalism 

• Practice television news writing according to different news formats 

• Prepare a chart of a television news channel's structure and its staff 

• Interview some eminent personalities on different issues 

• Exercises of voice modulation, pronunciation and articulation 

• Exercises of bite selection 

• Exercises of PTC and news reading 

• Develop atlest five different files of voice over in a language laboratory 

• Any other assignment given by the faculty 

References:- 

• Prasaran Patrakarita by Tadav , Suresh 

• Television Patrakarita by Choudhry Omkar 

• Presentation on TV & Radio: an inside guide by Janet Trewin. . 

• Broadcast news Writing, Reporting and Producing by Ted White, Focal Press 

• Broadcast Journalism by Andrew Boyd, Focal Press 

• Multiskilling for Television Production by Peter Ward, Alan Bermingham 

• Television Production by Gerald Millierson 

 

4.2 Functioning of a news room inclusive of assignment 
board 

3 1 - - - - - 4 

4.3 Functioning of a news room inclusive of assignment 
board 

3 1 - - - - - 4 

4.4 Run down and Structure of a news bulletin 2 1 - - - - - 3 

4.5 News graphics - Importance, types and usage 2 1 - - - - 1 4 

Unit5 : Television News Presentation L T S W D V P T 

5.1 Qualities of a newscaster 2 - - - - - 1 3 

5.2 Role and importance of a anchor 2 - - - - - 1 3 

5.3 Voice analysis - pitch, volume, tempo, vitality 2 - - - - - 1 3 

5.4 Common voice problems - nasality and denasality, 
huskiness and  sibilance 

2 1 - - - - 1 4 

5.5 Pronunciation and articulation problems 1 1 - - - - 1 2 

5.6 Use of prompter in television news 1 1 - - - - 1 3 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

M-7 Radio Journalism  
        Max Marks 100 

        Distribution of Marks= 50 Th.+20 Int.+30 Prac. 

Objectives:  

• Learning the art of scripting for radio news  



 

 

• Developing the skill of radio reporting  

• Understanding different formats of radio programmes  

• Learning to report special events  

 

 
 

 
 
 

 
 

 

UNIT-1 WRITING FOR RADIO L T S W D V P T 

1.1 Concept of spoken language  5 1 - - - - - 6 

1.2 Elements of radio scripts  3 2 - - - - - 5 

1.3 Stages of scripting and editing of scripts  2 2 - - - - 3 7 

UNIT-2 BASICS OF NEWS L T S W D V P T 

2.1 Definition, elements and types of news 2 - - - - - 1 3 

2.2 Duties and functions of news reporter  2 1 - - - - 1 4 

2.3 Sources of news, News values  2 1 - - - - - 3 

2.4 Objectivity, fairness and balance in news  3 2 - - 2 - 1 8 

UNIT-3 RADIO PROGRAMME FORMATS L T S W D V P T 

3.1 Types of radio news bulletins and their structures 

 (Hourly and special national, regional and local)  

3 2 - - - - 4 9 

3.2 News based programmes-talk, spotlight, discussion, 

interview, voice dispatch and reviews 

5 - - - - - 2 7 

3.3 Entertainment Programmes - feature, music, drama, 

quiz, phone in programmes  

2 - - - - - - 2 

UNIT-4  SPECIALISED REPORTING-1  L T S W D V P T 

4.1 Political reporting - rallies, elections, parliament and 

assembly 

6 2 - - - - - 8 

4.2 Socio-cultural reporting - festivals, exhibitions, theatre 

and melas 

7 3 - - - - - 10 



 

 

 

Assignment:  

 

•  Presentation of Papers on concept of spoken language.  

•  Writing five minutes news bulletins. (At least Fifteen)  

•  Writing ten minutes talks on current issues. (At least Fifteen)  

•  Preparing questions for the interview.  

•  Reporting of local News items. (At least Fifteen)  

•  Any other assignment given by concerned faculty.  

References:  

 

• Neal, James M Copy Writing.  

• Peter B Orlik, News writing and Reporting.  

• SC Bhatt, Broadcast Journalism-Basic principles.  

• Parthsarthi, Here is the News  

• Hiard Roberth, Radio Broadcasting-an .introduction to soun medium.  

• Boyd Heinemann, Techniques of Radio and TV News, 1998  

• John Clayton, Interview for journalism ‘  

• Curtis Dougall, Interpretative Reporting  

 

 

 

 

 

 

   M- 8 Television Programme Production 
        Max Marks 100 

        Distribution of Marks= 50 Th.+20 Int.+30 Prac. 

   

UNIT-5 SPECIALISED REPORTING - 2  L T S W D V P T 

5.1 Economic reporting  2 1 - - - - 1 4 

5.2 Sports reporting  2 1 - - - - 1 4 

5.3 Investigative reporting  3 1 - - - - 1 5 

5.4 Development reporting  3 1 - - - - 1 5 



 

 

Objective: 
 

• To familiarize the students with the complete process of video production.  
• To inculcate a proportionate sensibility in the students for creative and technical ingredients. 
• To develop the capabilities of the students to various areas of video production problems 

 

 

 

 
  

Unit-1  Introduction to Video Camera L T S W D V P T 

1.1 Working principle of a video camera 1 - - - - - 1 2 

1.2 Different types of video cameras 1 - - - - - 1 2 

1.3 CCD  1 - - - - - 1 2 

1.4 Components of video camera 1 - - - - - 1 2 

1.5 Types of lenses 1 - - - - - 1 2 

1.6 White balance process and need 1 - - - - - 1 2 

1.7 Camera control Unit 1 - - - - - 1 2 

1.8Basic shots and their composition 1 - - - - - 1 2 

1.9Concept of booking space head room and walkingspace 1 - - - - - 1 2 

Unit 2 Introduction to Television Production L T S W D V P T 

2.1 Video production: meaning and scope 2 1 - - - - - 3 

2.2 Video production process: pre production, production, 
post production 

3 1 - - - - - 4 

2.3 Production personnel and their duties and  
responsibilities  

3 1 - - - - - 3 

2.4 Types of video programmes production 3 1 - - - - - 4 

2.5 Television studio and ENG production 3 1 - - - - - 4 

Unit-3 Lighting for Television  L T S W D V P T 

3.1 Importance of lighting in television 2 1 - - - - - 3 

3.2Lighting equipment and control 3 1 - - - - 2 5 

3.3 Lighting techniques and problems 3 - - - - - 3 6 

3.4 Illumination system inclusive of inverse square Law & 
Luxmeter 

2 - - - - - 2 4 

Unit 4 Editing Concepts and Fundamentals L T S W D V P T 



 

 

 

 
Assignments:- . 
 

• Conduct a visit of local television center to observe duties & responsibilities of people engaged on production, develop a report and 
present your findings.  

 
• Perform a study of (A) television studio camera (B) portable single camera and  

 (C) camera control Unit and present your findings. 
 

• Perform three point lighting for (A) physical object (B) presenter II camera and  
(C) One guest interview and record the effect on your tape and seek feedback from peers and tutor. 

 
• Perform lighting for smoke. 
 
• Visit a local doordarshan studio to study a variety of light sources, grit structure and rigging systems and present your findings. 
 
• Perform recording audio-video both, of a presenter to camera under following conditions. 
(A) Image size MCU 
(B) Image size long shot 

(C) Image size wide shot and present the results. 
 
 

4.1 Editing - meaning and significance 2 1 - - - - - 3 

4.2 Grammar of editing - 1. Grammar of Picture 2. 
Grammar of Audio  

2 1 - - - - - 3 

4.3 Eye line, point of view and continuity type 2 1 - - - - - 3 

4.4 Match cut, jump cut tempo, transition special effects. 2 1 - - - - - 3 

4.5 Importance of-cut away and cut in shots 2 1 - - - - - 3 

4.6 Editing problems and ethics 2 1 - - - - - 3 

Unit 5 Editing Techniques  L T S W D V P T 

5.1 Criteria for editing - picture, narration and music 2 1 - - - - - 3 

5.2 Editing equipment - Recorder, Player, Video Switcher, 
Audio Mixer, Monitor, Speaker Special Effect Generator, 
Non Linear Workstation 

5 1 - - - - - 6 

5.4 Types of editing - assemble and insert editing, on line 

and off line editing, cut to cut and AB roll editing, Non 

linear editing: (Basic software’s) 

4 2 - - - - 3 9 



 

 

 
• Perform audio recording of following effects. 

(A) Train passing a railway crossing 
(B) A drop of water splashing in a container half filled with water 
(C) Bird Song 
(D) Tea being poured in a cup 
(E) Coin dropping on a floor 
 

• Perform video recording of a number of consumer television sets on display at a show room (All the TV sets are displaying same video 
information) 

 
• Perform cut to cut editing of a given footage against the criteria established by the tutor and presents the results to seek feedback from 

peers & tutor.  
 

• Visit to existing editing setup in doordarshan kendra and presents the line sketch of equipment configuration. 
 

• Any other assignment given by the concerned faculty. 
 
 
Reference: 
 

• Multitasking for T V Production by Peter Ward 
• Studio and outside broadcast Camera work by Peter ward 
• Grammar of the edit by Roy Tohmson 
• Video Editing- A post production primer by Steven E. Browne 0 The technique of Video production by Gerald Millerson 
• Television Production by Allan Wurtzel 
• The Television lighting technique by Gerald Millerson 
• Video Camera techniques by Gerald Millerson 
• Creating special effects for TV & Video by Bernard Wilkie 0 Grammar of the shot by Roy Thomson 
• Basics of Video Production by Der Lyur & Graham 
• Nonlinear Editing by Patrick Marrie 
• Single camera video production by Robart B. Murburger 
• Basic Studio Directing by Rod Fairureather. 

• Video Production, Vasuki Belavadi, oxford university. press. 
 

 

 

 

 



 

 

 

        M-9 Radio Programme Production 
             

         Max Marks 100 

        Distribution of Marks= 50 Th.+20 Int.+30 Prac. 

Objectives: 
 

• To familiarize students with the basics of audio production 
• To develop production skills and ability to present field based programs 
• To familiarize the students with the latest equipment and gadgets of audio recording 
• To develop professional capabilities of news reading 

 

 

 

 
 
 

Unit 1- Audio Technology L T S W D V P T 

1.1 Nature of sound 1 - - - - -  2 

1.2 Basics of audio recording 1 - - - 1 -  3 

1.3 Selection, placement and types of microphone 2 - - - 1 -  4 

1.4 Audio control and sound effect, PAN 1 - - - 1 -  3 

1.5 Mono Stereo and surround sound 2 - - - 2 -  6 

Unit 2 - Formats of Radio Programs L T S W D V P T 

2.1 Generic element: content and format 3 1 - - - - - 4 

2.2 Spot light, music, feature, talk, review, discussion, 

newsreel 

5 1 - - - - - 6 

2.3 Phone in programme Interactive program 2 1 - - - - - 3 

2.4 Special audience and current affairs programs 4 1 - - - - - 5 

Unit 3 - Radio and Voice L T S W D V P T 

3.1 Role and responsibilities of a news reader 1 1 - - - - 1 3 

3.2 Do's and don'ts for news reader 1 - - - - - 2 3 

3.3 Importance of pronunciation and clarity  1 1 - - - - 3 4 

3.4 Modulation and voice quality 1 1 - - - - 2 4 

3.5 Voice over 1 1 - - 1 - 1 4 



 

 

 
 
 

 

Assignments: 

• Preparation of a note on the history of Radio. 

• Preparation of paper on role of radio in development. 

• Conducting a seminar on working of Prasar Bharti. 

• Preparation of a chart of organizational structure. 

• Preparation of a chart of radio program formats /F.P.C./Programme Schedule. 

• Production of Radio program on current affairs in various formats 

• Visit of an audio-studio to get information regarding audio equipment 

• i.e. recorders, micro-phones and mixers. 

• Any other assignment given by the concerned faculty 

 

Reference: 

• Media & Rural Development by Jain, C.M. 

• Sports Broadcasting by Brad Schultz 

• Awasthy G.C.. :Broadcasting in India, Allied publishers, Mumbai, 1965. 

• Chatterji, P.C. :Broadcasting in India, Sage, New Delhi, 1988. 

• Masani, Mehra :Broadcasting and People, National Book Trust, New Delhi, 1997. 

• Luthra, H.R. Indian Broadcasting, Publication Division, New Delhi, 1986. 

• Akash Bharti National Broadcast Trust: Publication Division, New Delhi, 1987. 

Unit 4- Field based Programmes L T S W D V P T 

4.1 Live broadcast 1 1 - - - - 1 3 

4.2 Radio interview  and commentaries  2 1 - - - - 1 4 

4.3 Art of interviewing  2 1 - - - - - 3 

4.4 Types of interviews 2 - - - - - - 2 

4.5 Research Inputs 3 - - - - - - 3 

4.6 Reporting 2 1 - - - - - 3 

Unit 5 - Studio Production L T S W D V P T 

5.1 Recording of programs, selection of sound effects,  
   editing and  mixing techniques 

2 3 - - - - 4 9 

5.2 Process of planning, scheduling and. Transmission 2 3 - - - - 4 9 



 

 

• Report of the Working Group on Television 'software for Doordarshan Vol. I & II  Publication Division, New Delhi, 1985. 

• Hellard Robert, Writing for television and radio, Words worth Publishing Company, Belmont, 1984. 

• White, Tedel aI, Broadcast News, writing, reporting and production. Macmillan, NY. 1984. 

•  
 

        M-10 New Media And Its Characteristics  
    

 Max Marks 100 

         Distribution of Marks= 50 Th.+20 Int.+30 Prac. 

Objectives:- 

• Distinguish between new media and other mediums of communication; 

• Illustrate the characteristics of new media; 

• Discuss about the interactivity of new media; 

• Compare the strengths and weaknesses of new media with television , radio and print media; 

• Discuss about the new media Communication 

• To impart skills of cyber space, crime and law  

• Analyse the limitations of new media. 

 

 

 

Unit -1 Digital and internet Introduction L T S W D V P T 

1.1 Digital technology and communication 4 1 - - - - 1 6 

1.2 Introduction to Internet :- E-mail, Chatting, News 
graph , BBS, and IP Voice Fundamentals of internet: 
WWW, IP, Web page domain, name address, search 
engine, Web Browsers 

4 1 - - - - - 5 

1.3 Uses of internet in communication and thread 4 3 - - - - - 7 

Unit -2 New media communication and journalism L T S W D V P T 

2.1New Media an Introduction ,as a form of 
communication 

2 - - - - - - 2 

2.2 Issues of new media ; Theories and Models 2 1 - - - - - 3 

2.3 New Media power and limitations  4 1 - - - - - 5 

2.4 Online news papers, Online magazines, Online 
journalism 

5 1 - - - - 2 8 



 

 

 

 

Assignments :- 
1. Explain the importance of new media as a form of communication. 

2. Discuss the advantages of new media with print and television. What are the limitations of new media  

3. Searching information appropriate keywords. 

4. Browsing major online news paper/ Channels/Magazines 

5. Preparing Blogs ID/ Social Networking sites 

6. Frequently use online diaries/ Virtual Communication/SMS/MMS 

7. Organising debate on the characteristic of New Media 

Reference :- 

1. Fundamental of Internet –TMT 

2. Computer Journals and Magazines 

Unit -3 Cyber  space and New Media L T S W D V P T 

3.1 Concept of cyber space, Cyber culture and Cyber 
Media 

3 1 - - - - - 4 

3.2 Cyber crime, Law and Ethics of cyber communication 3 1 - - - - - 4 

3.3 Evolution of New Media language, Bilignal language  3 1 - - - - 1 5 

3.4 Security issues on the Internet 3 2 - - - - - 5 

Unit -4 Characteristics of New Media and Industry L T S W D V P T 

4.1 Concept of Convergence 2 1 - - - - - 3 

4.2 Numerical representation, Modularity, Automotives,  
Variability and Transcending  Comprehensible Danse, 
feedback system, Narrative  and multimedia 

4 1 - - - - - 5 

4.3 New Media Industry : Software- Marketing, Public 
Relations, Advertising, Video Game & Economics of 
sales 

7 2 - - - - 1 10 

Unit -5 New Media Communities L T S W D V P T 

5.1 Espionage community : Facebook, Twitter, Bolgs, 
Orkut, Virtual Community, Linkedin, Friend Finder 

5 - - - - - 3 8 

5.1 Online Dairies, Video Conferencing, SMS,MMS, 
Mobile Communication 

3 - - - - - 1 4 

5.3 Web Radio, Web Advertise, Video Ture 3 - - - - - - 3 

5.4 Portal, Websites – Wikiliks 3 - - - - - - 3 



 

 

3. WWW.GOOGLE.COM 

4.  E-Journalism – Arjun Tiwari 

5. Online Journalism – Tapas Ray 

6. Web Journalism – Shyam 

7. WWW.Wikipedia.org 

8. Computer Sanchar 

9. PC Quist Magazine 

10. O Level Module V K Jain  

 

 
  M-11 Media Houses Structures And Functions 

Max Marks 100 

         Distribution of Marks= 80 Th.+20 Int. 

 
Objectives :- 

 

• To develop understanding of structure & functions of various media laws  

 

 

 

Unit-1 PUBLIC BROADCAST HOUSES L T S W D V P T 

1.1 Doordarshan 3 1 - - - - - 4 

1.2 AIR 3 1 - - - - - 4 

1.3 PIB 2 1 - - - - - 3 

1.4 DAVP 4 2 - - - - 1 7 

Unit-2 News Agencies L T S W D V P T 

2.1Reuter  2 1 - - - - - 3 

2.2 UPI 2 1 - - - - - 3 

2.3 PTI 2 1 - - - - - 3 

2.4 UNI 2 1 - - - - - 3 

2.5 Hindustan Samachar 2 1 - - - - - 3 

2.6 News Corporation 2 1 - - - - - 3 

Unit- 3 International media houses L T S W D V P T 

3.1 Voice of America 3 1 - - - - - 4 



 

 

 

 

 

 

Assignments :- 

 

• Visit any three media houses 

• Prepare a paper on functioning of media houses  

• Organise seminar on functioning of media house 

 

References :- 

 

• MkW Jhdkar flag % Vsyhfotu i=dkfjrkMkW Jhdkar flag % Vsyhfotu i=dkfjrkMkW Jhdkar flag % Vsyhfotu i=dkfjrkMkW Jhdkar flag % Vsyhfotu i=dkfjrk    
• MkW nsoozr flag % Hkkjrh; bysDVªkfud ehfM;kMkW nsoozr flag % Hkkjrh; bysDVªkfud ehfM;kMkW nsoozr flag % Hkkjrh; bysDVªkfud ehfM;kMkW nsoozr flag % Hkkjrh; bysDVªkfud ehfM;k    

 

 

 

 

 

 

3.2 BBC 4 1 - - - - - 5 

3.3 News Corporation 3 1 - - - - - 4 

3.4 SONY 4 1 - - - - - 5 

Unit-4 Indian Media Houses L T S W D V P T 

4.1 Zee Group 2 1 - - - - - 3 

4.2 Enadu 3 1 - - - - - 4 

4.3 TV Today Network 2 1 - - - - - 3 

4.4 STAR INDIA 3 1 - - - - - 4 

4.5 NDTV 3 1 - - - - - 4 

4.6 Sahara News 3 - - - - - - 3 

Unit-5 PRIVATE RADIO HOUSES L T S W D V P T 

5.1 MY FM, Synergy Media Pvt. Ltd., Radio City, Radio 
Mantra, Radio Mirchi, Indigo, Fever FM, Big FM, Radio 
Popcorn, Radio One, Red FM, Midday FM, Gyanvani 

10 3 - - - - 5 18 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
       M-12 BASICS OF MANAGEMENT & MARKETING 

             
          Max Marks 100 

         Distribution of Marks= 80 Th.+20 Int. 

Objective  
 

• To impart an understanding of economic part of media 
• Understanding the television and cable industry business 
• To give an brief overview of media scenario 
• To make students aware with the management responsibilities 
• To develop students as team professional 
• To induce an understanding of production process 

 

Unit 1 : Production Management L T S W D V P T 

1.1 Production planning, scheduling and managing 
deadline 

2 1 -       - - - - 3 

1.2 Resource management - Procurement, Storage and 
Logistics 

2 1 - - - - - 3 

1.3 Maintenance of records - print and video library 2 1 - - - - 1 4 

1.4 Quality management - Elimination of errors and 
production efficiency  

2 2 - - - - 1 5 



 

 

 

 

 

 

 

1.5 Promotion of total quality management 1 1 - - - - 1 3 

Unit 2 : Equipment Resources L T S W D V P T 

2.1 Equipment for field production 1 - - - - - 2 3 

2.2 Configuration for multi- camera studio production 2 2 - - - - 1 5 

2.3 Preventive maintenance, breakdown maintenance 
     Corrective maintenance  

2 - - - 2 - - 4 

2.4 Equipment acquisition procedure 2 1 - - 3 - - 6 

Unit 3 : Resource Management L T S W D V P T 

3.1 Sources of financial assistance 2 1 - - - - - 3 

3.2 Pre - script and post script budgeting 3 1 - - - - - 4 

3.3 Contract document - penalty and legal implications  2 1 - - - - - 3 

3.4 Technical and financial  proposals 3 1 - - - - - 4 

3.5 Commissioned and sponsored programme  2 2 - - - - - 4 

Unit 4 : Managing Human Resources L T S W D V P T 

4.1 Characteristics of HR in production  3 1 - - - - - 4 

4.2 Dealing with creative persons 3 1 - - - - - 4 

4.3 Organizational dynamics and culture 2 1 - - - - - 3 

4.4 Co-ordination, team building, leadership skill and 
motivation  

2 1 - - - - - 3 

4.5 New ownership pattern 2 - - - - - - 2 

4.6 Recruitment and contractual engagement of H.R., 
Service conditions and general administration 

1 - - - - - - 1 

4.7 Channel management and training and redeployment 
of personnel. 

1 - - - - - - 1 

Unit 5 : Electronic Media Marketing L T S W D V P T 

5.1 Market survey: media, product and audience profile  4 - - - - - - 4 

5.2 Television Rating Point (TRP) 2 1 - - - - 1 4 

5.3 Agencies of rating, process and method of rating 2 - - - - - - 2 

5.4 Major Media Houses of India 2 - - - - - - 2 



 

 

 

Assignment:- 

• Present a paper on the economic issues of media 

• Participate in a debate on issues relating cable industry 

• visit a local satellite television setup and analyze its economic functioning 

• Conduct an interview with a production manager of a TV studio to enlist. 

(a) Role, responsibility and accountability of production manager. 

(b) Process of managing technical and human resources. 

(c) Methodology to meet deadlines. 

• Visit to tape/resource library of a television production centre to observe and report functioning record keeping and- retrieval system, care 

and maintenance of tapes/CD's DVD'S. 

• Develop a pre script budget for a 30-min documentary assign to a PSCU having locations restricted to area specified by faculty. (For this 

assignment other relevant details shall be made available by the faculty. 

• Develop technical and financial proposals for your client against requirement of producing a documentary for a duration of 20 minutes in 

Hindi and in English for telecasting purposes. 
• Any other assignment given by the concerned faculty. 

 

 

Reference:- 

• Promotion & Marketing for Broadcasting Cable of the web by Eastman, Susantylen 

• The Global Media - New Missionaries of Global Capitalism by Edverd Herman and Robert McChesney, Madhyam Publication 

• Cable Quest monthly magazine published by cable operator's association  

• Film production Management by Bastian, Cleve 

• Indian media business by Kohli, Vanita 

• Producers business handbook by John J Lee 

• How to make great short feature films by Lan Lewis 

• Electronic Media Management by ChiranjeevAvinash 

• Television Program making- Colin mast 

• The technique of Television production- Gerald Millerson 

• Television Production - Allan Wurtzel 

• The Techniques of Video-Production - Gerald Millerson 

• The Essential TV Directions Hand Book - Peter Jarvis. 

5.5 Major heads of income in media 2 - - - - - - 2 

5.6 Indian scenario of satellite television industry 1 - - - - - - 1 

5.7 Process of distribution of signals 1 - - - - - - 1 



 

 

• Television Production - Zettle. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
                M-13 Specialised Script Writing For TV & Radio 

             
          Max Marks 100 

         Distribution of Marks= 50 Th.+20 Int.+30 Prac. 

Objective: - 

• To develop a sound language capability for effective communication 

• To impart training of idea generation and writing it down 

• Developing skill of scripting for different media 

• To enable students perform writing for electronic media 

 

Unit 1: Language and Communication  L T S W D V P T 

1.1 Meaning and definition of language, perception 2 - - - - - - 2 



 

 

 

 

 

 

 

 

 

 

1.2 Audio language symbols, signs, symbols, icons etc 2 1 - - - - 1 4 

1.3 Difference between written and spoken language 2 - - - - - 1 3 

1.4 Instant script preparation 2 1 - - - - - 3 

1.5 Changing trends in media language 3 1 - - - - 3 7 

Unit 2 : Professional Scripting L T S W D V P T 

2.1 Script: meaning and types of script 2 - - - - - - 2 

2.2 Role of a scriptwriter in media 2 1 - - - - - 3 

2.3 Concept of content and form 2 2 - - - - - 4 

2.4 Process of scripting: idea formation, research, 

sequencing 

3 2 - - - - 2 7 

2.5 Opening and concluding 2 - - - - - 1 2 

Unit 3 : Radio Scripting and Language L T S W D V P T 

3.1 Concept of spoken language 2 - - - - - 1 3 

3.2 Stages of scripting and editing 3 - - - - - - 3 

3.3 Writing for different program genre/ Adaplation 3 1 - - - - - 4 

3.4 Talk, news, newsreel, documentary, drama music and 

news formats 

4 2 - - - - 2 8 

Unit 4: Television Scripting and Language L T S W D V P T 

4.1 Writing for visuals and visual communication 3 1 - - - - 1 5 

4.2 Relationship between narration and visuals 3 1 - - - - - 4 

4.3 Writing for fictional and non fictional programmes 3 1 - - - - - 4 

4.4 Types of script- Treatment, screen play, shooting 

script, break down script . Full page and split page script 

4 1 - - - - - 5 

Unit 5 : Writing for Web L T S W D V P T 

5.1 Web writing and its growth 3 - - - - - - 3 



 

 

 

 

Assignments 

• Participate in debate on the issues relating to language and communication 

• Exercises of scripting on different formats 

• Writing a five minutes radio talk on any current issue 

• Scripting for a 10 minutes television documentary 

• Scripting for a two minutes radio social advertisement 

• Scripting exercise for web portal feature 

• Preparing samples of different formats of scripts 

• Organizing debate on the emerging trends of language 

• Any other assignment given by the faculty 

 

Reference: 

• Media Writing Process by Dixit, Surya prasad 

• Television& Screen Media by Blum, Richard A 

• Media Writers guide by Nortran , WilliamVan 

• New Script Writers Journal by Johnson, Maryc 
•    Basic aspects of Media Writing by Gupta, om 

   M14 - Laws & Ethics Related To Electronic Media  
             

          Max Marks 100 

         Distribution of Marks= 80 Th.+20 Int. 

Objectives:  
• Understanding basic laws relating to media  

• To give an overview of recent amendments in media laws  

• To develop students as responsible media person  

 

5.2 Features of web writing 3 - - - - - - 3 

5.3 Netizen /Blogs 2 2 - - - - - 4 

5.4 Experimentation with language on internet 3 2 - - - - - 5 

5.5 Emerging internet language Debate of content vs. form 3 - - - - - - 3 



 

 

 

 

 

 

 

 

UNIT -1 PRESS FREEDOM AND LAW L T S W D V P T 

1.1 Constitution and freedom of speech and expression  3 1 - - - - - 4 

1.2 Contempt of court 3 1 - - - - - 4 

1.3 Official secrets act 1923 2 - - - - - - 2 

1.4 Right to information 2 2 - - - - - 4 

1.5 Right to privacy 2 2 - - - - - 4 

UNIT-2 MEDIA LAWS L T S W D V P T 

2.1 Civil and criminal law of defamation  3 1 - - - - - 4 

2.2 Indian penal Code 1860 (Section -124A, 

153AB,292,293)  

7 1 - - - - - 8 

2.3 Criminal procedure Code 1973 (Section-93,95,96, 
108, 144, 196,327)  

3 1 - - - - - 4 

2.4 Intellectual property rights  1 1 - - - - - 1 

2.5 Copy Right Act 1957  1 1 - - - - - 1 

UNIT -3 ELECTRONIC MEDIA LAWS L T S W D V P T 

3.1 Prasar Bharti Act 1990  2 1 - - - - - 3 

3.2 Cable TV network regulation Act 1995  2 1 - - - - - 3 

3.3 Cinematography Act 1952  2 2 - - - - - 4 

3.4 Information technology Act 2000 2 - - - - - - 2 

3.5 Cyber crime & Cyber Laws 4 - - - - - - 4 

UNIT -4 MEDIA COUNCILS AND COMMITTEES L T S W D V P T 

4.1 Press commissions  2 1 - - - - - 3 

4.2 Media council/ Press Council  2 1 - - - - - 3 

4.3 Working Journalist Act .  3 1 - - - - - 4 

4.4 Autonomy of public broadcasting  4 3 1 - - - - 8 

UNIT -5 MEDIA CODES AND ETHICS L T S W D V P T 



 

 

 

Assignments  

• Organise a debate on Prasar Bharti and present scenario of AIR and DD  

• Each student present a paper on one press law assigned by class teacher.  

• Participate in a seminar on the issue of freedom of press’  

• Debate on obscenity and film censor board.  

• Any other assignment given by the faculty 
 

Reference:- 

• Media law for producers by Miller, Phlip H 

• 11Myths of media Violence by Potter,WJames 

• Cyber Crime& law Enforcement by Dudeja, V.D. 

• Press Vidhi by Nand Kishore Trikha 

• Journalistic Ethics by PK Badhopadhyay and Kuldeep S. Arora 

• Janmadhyam : Kanoon Evem Uttardayitva Dr. Shrikant Singh 

• Press Laws by DD Basu, Prentice Hall Pub. 

• Mass Media Laws and Regulations in India, AMIC Publication 

•   Bharat Mein Press Vidhi by Surender Kumar Manohar Prabhaka 
 
     
 
                   M-15 Application of Multimedia In Electronic Media 

Max Marks 100 
        Distribution of Marks= 50 Th.+20 Int.+30 Prac. 

 

Objectives:- 

5.1 Advertising Council of India 2 - - - - - - 2 

5.2 Parliamentary privileges: article 105, 193 and 361A of 

constitution  

3 1 - - - - - 4 

5.3 Guidelines for parliamentary coverage (Geeta 

Mukherjee committee’s report)  

4 1 - - - - - 5 

5.4 AIR code for election coverage  2 1 - - - - - 3 

5.5 Doordarshan commercial code  2 - - - - - - 2 

5.6 Ethics of Private channel   2 - - - - - - 2 



 

 

• Understanding hardware and software requirements for graphics and animation . 

• To train students with a sound understanding of multimedia 

• To train students as a creative multimedia practioner 

• To train students with sound knowledge of multimedia tools 

 

 

 

 

 

Unit-l Introduction to multimedia L T S W D V P T 

1.1 Concept and evolution of multimedia 2 - - - - - - 2 

1.2 Hardware requirement and gadgetry for multimedia 2 - - - - - 2 4 

1.3 Use of multimedia in Electronic media 2 - - - - - 2 4 

1.4 Components of multimedia : Graphics, text, video and 

sound 

4 - - - - - 4 8 

Unit - 2 Image and Graphic L T S W D V P T 

2.1 Introduction to digital Image, Type and properties of 

graphics 

3 - - - - - - 3 

2.2 Color's theory: models and modes 2 - - - - - - 2 

2.3 Fundamental digital Image and file formats 1 - - - - - 2 3 

2.4 Scanner: function and type 1 - - - - - 2 3 

2.5 Introduction to Adobe Illustrator 3 - - - - - 4 7 

Unit -3 Introduction to digital Sound L T S W D V P T 

3.1 Definition of Digital Sound. 2 - - - - - - 2 

3.2 Features of Digital sound: Tone, note, intensity, pitch 

& timbre 

2 - - - - - - 2 

3.3 Digitization and Audio Compression 2 - - - - - 2 4 

3.4 Electronic music and synthesizer : MIDI interface and 

Data format 

2 - - - - - 2 4 

3.5 Recording and editing of sound and music by sound 

forge 

2 - - - - - 4 6 

Unit -4 Animation L T S W D V P T 

4.1 Animation: meaning and types 2 - - - - - - 2 



 

 

  

Assignment  

• Design and develop graphic with Adobe Illustrator  

• Record an audio files and apply effects to it. 

• Develop a multimedia production. 

• Any other assignment given by the faculty. 

Reference :-  

• Multimedia computing : Communication & Application 

• Ralf sterinmets and klasa Nara 

• Multimedia Making by Van Vaughen - TMH Publication 

• Multimedia Magic - BPB Publication 

• Producing Animation by Catherine Winder 

• 3D Max fundamentals –Techmedia 

• Adobe Illustrator  –Techmedia 

• Sound forge  –Techmedia 

• Encyclopedia Animation by Eathessive   
                             M-16 New Media Content Presentation 

4.2 Classification: Film animation &Computer animation 2 - - - - - - 2 

4.3 Concept of 2D & 3D animation 2 - - - - - - 2 

4.4 Introduction to 3D Max: Feature & Facilities 2 - - - - - 2 4 

4.5 Fundamental of 3D animation: space, axes, co-

ordinate line, special  effects, morphing, skeletal 

deformation 

4 - - - - - 4 

 

8 

Unit -5 Authoring and production L T S W D V P T 

5.1 Authoring metaphors: Introduction, definition and 
function 

2 - - - - - - 2 

5.2 Basic categories: slide show, book metaphor, 

windowing metaphor Icon metaphor and network 

metaphor  

2 - - - - - - 2 

5.3 Authoring stages: content, flow chart, prototyping 

programming, testing and evaluations 

2 - - - - - - 2 

5.4 Multimedia production team members 2 - - - - - 2 4 

5.5 Process of multimedia production: Development, Pre-

production, production, post production and delivery 

2 - - - - - 4 6 



 

 

        Max Marks 100 

               Distribution of Marks= 50 Th.+20 Int.+30 Prac. 
Objectives :- 

• To impart skills of writing for web portal 
• To impart knowledge of new media system and tools 
• To impart skills of writing for web 
• To develop students as responsible web journalist 
• To train students  for publishing web content 

 

 

 

 
 
 
 
 
 
 
 

Unit -1 Web scripting and language L T S W D V P T 

1.1 Web writing and its growth 2 1 - - - - - 3 

1.2 Features of web writing                    2 2 - - - - - 4 

1.3 Content collection and selection 3 1 - - - - - 4 

1.4 Copy editing/Web updating and web reporting 5 2 - - - - - 7 

Unit -2 Web development language L T S W D V P T 

2.1 Language for creating of web page 2 1 - - - - 1 4 

2.2 Introduction to web page 2 1 - - - - - 3 

2.3 Basic structure of HTML,  3 - - - - - 1 4 

2.4 Creating hyperlink Frame, Form, Table 3 1 - - - - - 4 

2.5 Embedding multimedia elements 1 1 - - - - 1 3 

Unit-3 Web development tools L T S W D V P T 

3.1 Introduction to Dreamweara  2 1 - - - - 3 6 

3.2 Interface, Tools, Format, Menu 4 - - - - - 1 5 

3.3 Introduction to Microsoft Front Page, Interface, Tools, 
Format, Menu 

2 - - - - - 1 3 

3.5 Web Technology 3 1 - - - - - 4 



 

 

 

 
 

 
Assignments :- 
Prepare web copies for news  
Plan a Small web site project 
Any other assignment given by the faculty 
Prepare web report for news  
Content prepare and  presentation for blogg, facebook, Online diary and virtual communities  
 
Reference :- 
Online Journalism – Tapas Ray 
Fundamental of Internet –T.M.T. 
E-Journalism-Arjun Tiwari 
Web Patrakarota –Shyam K 
O Level Module – V K Jain 
Internet Journalism in India _ Om Gupta 
www.wikipedia.org 
www.google.com 
www.bhadash4media.com 
www.facebook.com 
www.orkut.com 

Unit-4 Web technology and team member L T S W D V P T 

4.1 Technology and New Media 3 - - - - - - 3 

4.2 Role of Web master, application programmer and 
network engineer 

4 - - - - - - 4 

4.3 Role of team member : Writer, Copywriter, Visualiser, 
Graphics designer 

2 - - - - - - 2 

4.4 Project manager. Web site manager, animator, audio 
video expert 

5 4 - - - - - 9 

Unit-5 Web development tools L T S W D V P T 

5.1 Web publishing tools 2 - - - - - - 2 

5.2 MS publishers wizard, Introduction of MS Personal 
Web Server, FTP Server 

3 1 - - - - - 4 

5.3 Embedding script in HTML documents 2 1 - - - - - 3 

5.4 Content presentation by social networking sites 5 1 - - - - 2 8 



 

 

www.visfotmedia.com 
 
 
                              M-17 Advertise Presentation TV Radio Internet And Mobile 

Max Marks 100 

         Distribution of Marks= 50 Th.+20 Int.+30 Prac. 

Objectives: 

• To make students able to appreciate electronic media advertiser 

• To give a understanding of advertising agency and its functioning 

• To impart skill of advertisements making 

• To make students aware of advertising industry and its issues 

 

 

 

 

Unit 1 : Concepts of Advertisement L T S W D V P T 

1.1 Advertisement meaning functions & Importance 2 2 - - - - - 4 

1.2 Elements of a good advertisement 3 1 - - - - - 4 

1.3 Types and appeals of advertisements 2 2 - - - - - 4 

1.4 Advertising and society 3 3 - - - - - 6 

Unit 2 : Advertisement for Radio & TV L T S W D V P T 

2.1 Creativity in advertisement 2 1 - - - - - 3 

2.2 Copy Writing and creative direction 2 - - - - - 2 4 

2.3 Writing for radio advertisement (Jingles and spots) 2 - - - - - 1 3 

2.4 Importance of commercials in electronic media 2 - - - - - 1 3 

2.5 Importance of visual thinking 2 - - - - - - 2 

2.6 Storyboard for television advertisement 2 - - - - - 1 3 

Unit 3 : Production of Advertisement. L T S W D V P T 

3.1 Concept of media planning 2 - - - - - - 2 

3.2 Research inputs media, product and audience profile 3 1 - - - - - 4 

3.3 Components of a media plan, scheduling techniques 4 1 - - - - - 5 

3.4 Developing a media plan 4 2 - - - - 1 7 

Unit 4 Advertising agency and Its Structure L T S W D V P T 

4.1 Introduction to major advertising agencies in India 3 1 - - - - - 4 



 

 

 

Assignment:- 

• Participate in discussion on impact of advertisements on society. 

• Plan a production of 30 seconds TV advertisement 

• Script social advertisement for radio 

• Analyze and compare web advertisements 

• Practice for writing story board. 

• Any other assignment given by the faculty 

Reference: - 

• News audiences & every day life by Nath, Shyam ASCI code of advertisement 

• Advertisement code of Doordarshan 

• Advertising Copywriting, Philp Warad Burton Grid 

• Creative Advertising- Theory and Practice by Andre E. Mariarty 

• Advertising Management by Dr. MM Varma, 

• Break ke Baad by Sudheesh.Pachauri 

• Handbook of Advertising Management by Roger Barton, McGraw Hill Pub. 

• Principles of Marketing, Philip Kotler, Prentice Hall, New Jersy 

• Media Planning by J RAdarns, Business Books, 1971 

• Consumer Behavior by Leon G. Schiffman and Leslie Lazar Kanuk, Prentice Hall India 

• Essentials of Management by Harold Koonz and Heinz weihrich, Mac Graw -Hills Pub. 

• Management and Practice of Public Relations by Norman Stone, Mac Millan Pub, 
•    Contemprory Advertising: Bonee &:Arens. 

 
                     
 
 

4.2 Structure and function of an advertising agency 4 2 - - - - 1 7 

4.3 Rates of Commercials for electronic media 2 1 - - - - - 3 

4.4 Agencies of rating 3 1 - - - - - 4 

Unit 5 : Advertisement for Web L T S W D V P T 

5.1 Internet as a medium of advertising 2 1 - - - - - 3 

5.2 Evolution of web advertising 2 2 - - - - - 4 

5.3 Production of web advertisements. 3 2 - 1 - - - 6 

5.4 Web portals and advertising revenue 4 1 - - - - - 5 



 

 

 
 
 
 
 
 
 
                      M-18 Research Method For Electronic Media 

             
          Max Marks 100 

         Distribution of Marks= 50 Th.+20 Int.+30 Prac. 
Objective: 

• To teach basics of research and its application on media 
• To develop skills of different kinds of research methodologies 
• To familiarize students with knowledge of electronic media researches 

 

 

 

Unit 1 Concept of Research L T S W D V P T 

1.1 Meaning, definition and nature of research  3 - - - - - - 3 

1.2 Importance of media research 2 1 - - - - - 3 

1.3 Scope of Media Research 3 1 - - - - - 4 

1.4 Problem of objectivity in research 4 2 - - - - 2 8 

Unit 2 Major elements of Research L T S W D V P T 

2.1 Hypothesis 2 - - - - - 2 4 

2.2 Sampling - meaning, types and problems 3 - - - - - 1 4 

2.3 Research design and its types 3 - - - - - 1 4 

2.4 Survey research, experimental and field research, 
panel research 

5 1 - - - - - 6 

Unit 3 Tools and Methods of Research L T S W D V P T 

3.1 Sources of data - primary and secondary source 2 - - - - - - 2 

3.2 Questionnaire and schedules 2 - - - - - 1 4 

3.3 Observation - participatory and non participatory  2 - - - - - - 3 

3.4 Interview method 2 - - - - - 1 3 

3.5 Case study 1 - - - - - - 1 

3.6 Content analysis 2 - - - - - 2 4 



 

 

 

 

 
Assignments: 

• Make a research plan for a specific topic 
• Prepare a schedule for survey on relevant research issue. 
• Collect data on the basis of prepared scheduled by survey 
• Classify and tabulate the data collected by survey 
• Analyze data and make graphic presentation with the help of computer  
• Write a brief report on the above research conducted 
• Paper presentation on the importance of research in media 
• Any other assignment given by the faculty. 

 
Reference: 
 

• Social Research and Statistics by R.N. Mukerjee, Vivek Prakashan, Delhi 
• Scientific Method and Social Research by B. N. Ghosh, Sterling Publishers N. Delhi 92 
• 'Samaajik Shodh aur Saankhyiki' by Ravindemath Mukerjee, Vivek Prakashan 
• Sanchar Shodh Pravidhi - Dr. Shrikant Singh 
• Media Shodh – Dr. Manoj Dayal 
• Media Shodh – Dr. Sanjeev Bhanawat 

3.7 Diary Writing 1 - - - - - - 1 

Unit 4 Type of Research in Electronic Media  L T S W D V P T 

4.1 Application of research in electronic media  2 2 - - - - - 4 

4.2 Formative and summative research 2 1 - - - - - 3 

4.3 TRP and TAM 3 - - - - - 2 5 

4.4 Audience research cell 3 2 - - - - 1 6 

4.5 Opinion survey  1 - - - - - - 1 
4.6 Ethical Issues in Research of Electronic Media 1 - - - - - - 1 

Unit 5 Application of Statistics L T S W D V P T 

5.1 Tabulation and classification of data 5 - - - - - - 5 

5.2Data Analysis, Software for Data Analysis  
Interpretation 

4 - - - - - - 4 

5.3 Elementary Statistics - Mean, Median and Mode 2 - - - - - - 2 

5.4 Graphic and Diagrammatic Representation of Data 3 - - - - - - 3 

5.5 Indexing, Citation and Bibliography 2 - - - - - - 2 

5.6 Research Report Writing 3 - - - - - - 3 



 

 

 
 

 

 

 

 

 

 

 

 

M-19 COMPREHENSIVE VIVA EXAMINATION  
 

Idea :     All practical works could be seen as a final evaluation  at the end of the semester. The purpose of comprehensive 

examination is to evaluate the practical aspects of the subjects at end of the semester by an expert.  To introduce the practical 

side of the subject to the students is the purpose of this examination to some extent. 

Objective :  

- To provide the opportunity to the students for their presentation according to the skill learned in the classroom. 

- Parameter of excellence will be decided by the invited external expert. For this a list of exercise will be given to the students to 

perform. 

 

Procedure  

- Students will be introduced to the experts and assigned work given by the expert to show their skills during the process. 

-  

- Evaluation will be done and grading will be given by the expert on the basis of the parameter of excellence set by the experts. 

 

- It is expected that the expert must play a crucial role to fill the gap (if any) between the knowledge and skills related to the students. 

 

Guidelines for  external experts 

  

- Avoid paper pencil test to some extent. 



 

 

- Prepare a final result on the basis of personal presentation (according to the format) 

- It is expected that external evaluates the students on the basis of at least three works. 

- Expert should follow the given format to evaluate the students. 

 

For this work he/she would be the following creative process; 

1. Group discussion presentation in classroom -  25 Marks 

2. Role of interviewee    -   25 Marks 

3. Audio- visual work skill test   -   25 Marks 
                       Total Marks =  75 
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