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Sem. | CORE COURSES Elective (Soft Core) Open Total Credits
(coc) & communication Elective
Compulsory
(6 Credits Each) ( 6 Credits ) ( 3 Credits Each)
1 - - 1. Introduction to Media 1. Challenges and
1. H:q.oacnﬁ_o: to Interpreting and Language opportunities of 27
Media Media
2. Introduction to contextual 2. Content
Information >mm8mmﬂo?
3. Content Production m.n:_m% and
. ractice
2 4. Editing of Media 2. Psychology and Media 3. Gamification 27
v 5. Visual content design for media through Content
6. Elements of Design 4. Video game
design
: 7. Layout Design = ”\_M_N__W_,::@ on Sogial 27
8. Multiplatform publishing for
different Media
9. Virality and Monetization of
Different Platforms and Media
4 10. Project Work 5. Internet of things 27
11. Project Portfolio Management
12.Data Visualisation and Analysis
TOTAL CREDITS 108
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SEMESTER -3

Subject Code Subject Name Paper Credit | Contact Hours Marks
Numerical
Unique

L T P Th. P IA Total
3MA(NMCD)1 Layout Design 4948 |6 4 1 2 50 30 |20 100
3MA(NMCD)2 Multiplatform publishing for 4949 |6 4 1 2 50 30 |20 100

different media
3MA(NMCD)3 Virality and Monetization of 4950 | g 5 1 0 80 - 20 100
different platforms and media
3MA(NMCD)4 Publishing on Social Media 4951 6 4 il 2 50 30 |20 100
3MA(NMCD)5 OE Select any one subject From open elective
SEMESTER -4
Subject Code | Subject Name Paper Credit Contact Hours Marks
Numerical
Unique

L T P Th. |P IA | Total
4MA(NMCD)1 Project work 4952 |g - 3 6 - 80 20 100
4MA(NMCD)2 Project Portfolio Management 4953 6 - 3 6 - 80 20 100
4MA(NMCD)3 Data Visulation and Analysis 4954 |6 5 1 0 80 - 20 100
4MA(NMCD)4 Internet of things 4955 6 4 1 2 50 30 20 100
4MA(NMCD)5 OE Select any one subject From open elective
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e Knowledge about New Media
e Understanding Information for New Media
« To understand the basics concepts related to new media

Course Subject Marks Credits
1MA(NMCD) Introduction to interpreting New Media T |P | I 6
80| - | 20
Objective

UNIT 1:Introducing different media
. Introduction to multiple media platforms
. Concepts and evolution of Print media
. Concepts and trends of Radio
. Concepts, format, and transformation of Television
. Basic Concepts, format, tools and trends of internet based media
UNIT 2:Understanding New Media
« Basics of CrossplatformMedia content creation
e Levels of Crossplatform Media content
o Interpretation and analysis of cross media content
e Approach to the theories and concepts associated to cross media content
e Multi Platform and Convergence
UNIT 3:Representation of information
. Information in different mediums
. Format and storage of information
. Information Visualization
. Content based modeling
UNIT 4:Understanding media as extension
. Spoken word and written word
Print , comics
Photograph, movies
. Radio, Television
. Automation
UNIT 5:Case Studies
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Course Subject

Marks

Credits

1MA(NMCD) Introduction to Contextual Information

80

Objective
. Knowledge of Contextual Information
. Introduction to Smart Devices
. To learn about various digital devices and their application

UNIT 1:Nature of Context

. What is information?
. What is Contextual information?
. Nature of contextual Information
. Way of collecting information : Technologies/methodologies
. Significance of such Information
UNIT 2:Introduction to smart devices
. Why Smart?
. Characteristics of smart devices
. Mobile Devices
. Network Devices
. Digital Devices
. Human Computer interface Interaction
. Context aware Devices
UNIT 3:Utilizing smart services
. Smart Homes/Environments
. Smart Devices and Services
. Smart service model
. Information Appliances versus Smart Devices
UNIT 4:Utilizing smart services

. Smart devices with sensors, interactive 1/0, User Interface
. Teaching/learning with Smart Phones
. Smart services to automate business
. Create a smart TV activity
UNIT 5:Case studies
. Google Maps
. Google glasses
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Course Subject Marks Credits
1MA(NMCD) Content Production T|P | I 6
50 | 30 | 20
Objective

e Introduction to Content Creation
e Overview and exposure to content production

UNIT 1:Understanding Content production for Media
. Content Creation for different mediums
. Stages of script Development and Describing: Sight, Sound and Innovations
. Basics of Newspaper production, television and film production, radio production
. Digital media content production
UNIT 2:Context affecting content on different mediums
. Media Content and effects
Analyzing the patterns of Media Content
Social science context
. Focus on the individual, audience and effects
. Process and trends
UNIT 3:Influences of content
. Hierarchy of influence model
. Levels of influence
. Influence on individual, routines, organization
. Influence on extra-media (institutional)
. Influence on ideological (socio-cultural)
UNIT 4:Learning camera techniques
. Introduction to camera and its techniques
Basic principles
Framing/shot length
Camera angles and movement
Lighting techniques and special effects
UNIT 5:3D printing & printing techniques
. 3D printing basics
. 3D printing technology
. 3D printing processes
. 3D printing applications

11
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Course Subject Marks Credits

1MA(NMCD) Introduction to Media and Languages T P | I 6
50| 30| 20

Objective
¢ Definition and concepts of Media, Language and Society
e To learn the language for various new media platforms

UNIT 1:Understanding Media

. Concept of media
. Hot and Cold Media
. Media as an Extension to man: Discussion
. How media Effects us: case studies
UNIT 2:Evolution of media towards new media
. Evolution of Media : Examples
. Need for evolution of Media : Case studies
. . Affects of evolution
. Properties of New Media : Manipulated, Networkable, Dense, compressible and Interactive
. Cyber Culture : Social Phenomenon associated with New Media
UNIT 3:New media theory
. Historical Foundation of New Media - What is Technology?
. What is "New" about New Media - Digitization, remediation and convergence
. Theories of Media Technology - Technological Determinism, Social Construction of Technology, Social and Technical

Affordances, Diffusion of Innovation

UNIT 4:New media Society

. Information Society

. Network Society

. Networked Individualism

. Social Networks
UNIT 5:Evolution of language

. Need and Origin

. Development of a language

. Documentation of languages : Scripts

. Iconography

13
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Course Subject Marks Credits
2MA(NMCD) Editing of Media T|P | I 6
50 | 30 | 20
Objective

To understand different Editing Techniques
To understand Editing Techniques for different Media Platforms
To get an overview of different Editing Software’s

UNIT 1:Text editing translations and transliteration practices

Basic of word Processing text standards, Font and points
Text editors Open source Vs Proprietary Text format
Text translations- Multilingual and bilingual
Transliteration - case study

Introduction to translation software(Online Vs Offline)

UNIT 2:Audio editing using Adobe Sound booth

Basics of Sound: Characteristics, Nature & elements
Introduction to digital audio and Audio editing
Adobe sound booth : Interface and tools

Audio recording and editing

Standard Audio formats

UNIT 3:Video editing using Adobe premiere pro and after effects

UNIT 4:2D

UNIT 5:3D

Basics of Video editing :Linear and Non-linear editing
Adobe premiere pro : Interface and Tools and Editing
Adobe After effects: Interface, Tools and Editing

Standard video format import and export

Animation using Adobe Flash

Introduction to Animation : 2D Vs 3D, Character animation
Adobe Flash : Interface and Tools

Creating 2D Animation, effect

Standard Animation format import and export

Animation using Maya/Max

A 7
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Marks

Course Subject Credits
2MA(NMCD) Visual Content Design for New Media T P I 6
. 50 30| 20
Objective

e Overview and exposure to Visual Content Design for New Media

UNIT 1:Representation of content on different mediums
e Basics of visual contents
e Visual storytelling, structure ,story building
o Introduction to aesthetics (Indian and western)

e Visual contents and media formats for mobile , tablets ,desktop, smart devices( smart watch)

UNIT 2:Web design
e Principles of web content composition
e Symmetrical and asymmetrical layout
e Content visualization for dynamic and interactive media
e Evaluation factors and impact of web design
UNIT 3:Mobile design
. Principles of mobile content composition
° Structure and display of information
. Info graphics for mobile
. Evaluation factors and impact of mobile content
UNIT 4:Design for traditional mediums
e Visual content structure for print and Television
. Creating storyboard
o Information visualization and interpretation
. Evaluation factors and impact of content in traditional mediums
UNIT 5:Introduction to user interface and user experience design
Interface design for different platforms
human factors in interaction design
Interface design and detailing
Trends in interactive technology
(The above topics are based on group discussions in class room )

Assignments

e Writing articles for blogs and websites
e Writing promotional posts and tweets for Facebook and Twitter

17
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Course Subject Marks Credits
2MA(NMCD) Elements of Design T | P | I 6
80| - |20
Objective

e Fundamentals and principles of design

|

UNIT 1:Fundamental elements of design
e Basics of design
e Elements of design
e Two and three dimensional form
e Examples of design
e Creativity and design process
UNIT 2:Principles of design
« Importance of design
e Use of vocabulary in design
e Syntax in design
o Basic approaches in creating a design
UNIT 3:Basics of graphic design
e Principles of Graphic Design
e Drawing and sketching
e Colour models/schemes
e Using Typography
e Introduction to Calligraphy
UNIT 4:Basics of multimedia design
¢ Understanding multimedia elements
¢ Visual design fundamentals
« Digital imaging fundamentals
Instructional design for multimedia
Concept development for social media
UNIT 5:Applications of Design
e Role of a graphic designer

e Aesthetics in design b

e Problem solving and design process
e Colour theory

e Product design process

\_\/ 19
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Course Subject Marks Credits
2MA(NMCD) Psychology And Media T|P|I 6
80| - |20
Objective

Understanding Psychology for New Media Production

UNIT 1:Colour psychology

Basic and functions of Colour

Colour Vision

Our responses to Colour

Colour combination and reproduction of Colour
Case study-hot and cool colors

UNIT 2:Ergonomics

Basic of ergonomics

Domain of specialization in ergonomics

Product ergonomics and visual ergonomics

Case study of ergonomics Aums\m_mmmmm\nrmz‘\umBv_.__mnm\ma<m_¢mm3m33

UNIT 3:Fonts

Origin of the symbol

Features of symbol

Design of the symbol

Font dimensions and pattern
case study -Indian rupee symbol

UNIT 4:Visual design

Telecommunication case study (serials,news,documentary and animated movies)
Mobile case study (E-App, Msg. App, Smart alerts)

SMS, MMS, visual symbol for mobile App

Creativity use for visual design

case study - TV & Mobile

UNIT 5:Visual design Application

21
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Course Subject Marks Credits

3MA(NMCD) Layout Design T | P | I 6
50 30 | 20

Objective
e Understanding Layout and Design
o Understanding Color and Typography

UNIT 1:Design basics

e Design concepts
e Idea, Thumbnails, dummy, master
« Terminology, Emphasis
e Fonts
UNIT 2:Elements of Design
e Point, Line , Form, shape, Space
« Balance, Rhythm, Unity, Proportion, color
s Pattern, Texture, Contrast, Proximity
« Alignment, Repetition, Negative Space (White Space), print, digital & ubiquitous devices
Coherence, Flow (Eye movement)
UNIT 3: ._.<_uom..mus<
« Basic Typographic Rules for print, digital and cross media
e Type setting
e Fonts-Type and size
e Space management
Encoding - ASCII ,Unicode
UNIT 4: Cm:..m Color
e Defining and Applying Color
Color Models
Color theory
Use of Colors
Significance of color in design
UNIT 5:Orientation to Page Layout software for print and Digital and AV.
e Working with Text and images

Y Y
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o Knowledge of Multiform publishing

Course Subject Marks Credits
3MA(NMCD) Multiplatform Publishing for different media T|P | I 6
50 (30 | 20
Dbjective

UNIT 1:Introduction -

« Basics of platforms
e Principles of multiplatform
e Meaning and Feature of cross platform (web,phone)
« Integration services (API, embedding of media)
e Multiplatform providers
UNIT 2:Digital publishing
« Growth and Methods of content publishing
e Multi channel consumers
« Combining technology for different Media
« Manage and change of digital content
UNIT 3:Content publishing
« Contents Model and work flow
« Intelligent content publishing platform with Modern content CMS
o Integrated content customization
« Intelligent Content creation
UNIT 4:Multiplatform Categories
e Framework for multiplatform
e Multiplatform categories - apps, website, browser
e Web apps- Develop tool and technique
e Mobile apps- Develop tools (Adobe digital publishing suite)
Cost of multiplatform
czH._. 5:Case study
New online platforms
Multiplatform future
Open source publishing
Ingentadrive- Case study

@\ ) 25
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Course Subject Marks Credits

3MA(NMCD) Virality and Monetization of Different Platforms and Media T|P | I 6
80| - | 20

Objective
e Understanding Virality and Monetization of Different Platforms and Media

UNIT 1:Introduction to Virality

Definition of virality
« What makes content Viral?
« Features of virality
« Key assignment - Identify a Viral News beyond Social Media
UNIT 2:Virality platform
« What is viral Marketing?
Social Media platforms in context to viral Marketing
Pros & Cons of Virality
Sensitization of viral content
UNIT 3:Monetization
« What is monetization?
Different monetization models - Print, Games, Digital & Social Media and Video Content.
Basics of successful monetization strategy
« Monetization models that go wrong
UNIT 4:Hands on with Monetization

e Freemium and premium strategy
e Concept of pay per click, impressions & views
¢ Monetization agreements
e Monetization in India
UNIT 5:Monetization & Viral Content: Legal & Ethics
« Viral content - Legal & ethics
¢ Monetization - Legal & ethics
e Case study - You Tube
e Case study - face book

Assignment
1. Creation of Trolls & Meme, Publishing them on Social Media
2. Advance effects of social Monetization — Creating a Presentation

Vi, W
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Course Subject Marks Credits
3MA(NMCD) Publishing on Social Media T|P | I 6
50|30 |20
Objective

e Understanding The social media publishing tool ,online publishing and promotions

UNIT 1:Principles of Social Media
» Need and origin of social media
» Principles of multiplatform social media
e Features of social media
e Understanding of Social media issues
UNIT 2:Social media publishing tools
o Introduction of publishing tools
e Types of publishing tools
e Use of publishing tools
« Controlling and increasing social media traffic (using effective keywords)
UNIT 3:
Social media content publishing
Collaboration, crowd sourcing
Monitoring social media
Social media analytics
Feedback strategies
UNIT 4:Publishing for marketing & promotion
Concept of marketing and promotion
Promoting cross-owned, earned and paid media
Promoting tweets , facebook Ads, instagram, whatsapp
Content promotion on blogs
UNIT 5:Forms of social media publishing
e Websites, newsrooms
e Forums, chatrooms, FAQs, social book marking
e Social media websites, instant message services
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Course

Subject

Marks

Credits

4MA(NMCD)

Project work

P I

80 | 20

6

Guidelines for submission of M.A. (NMCD) Project

All the candidates of M.A. (NMCD) are required to do a project as part of their curriculum and submit a project report based on the

work done by him/her during the project period.

THE GUIDE

The Guide for M.A. (NMCD) will be a faculty in New Media Technology with 3 years teaching experience.

PROJECT TIME / MAN-HOURS

» The M.A (NMCD) Projects would be approximately 450 man-hours (in a span of 5 months) and carries a total of marks (80

Pr + 20 IA)

\4

v V V¥V

Project work should be based on topics in syllabus to identified situations.
Number of students in a project group will be one only for MA (NMCD).
Synopsis of the project work should be submitted within the first 15 days of the duration.

Project report should be submitted 10 days before the final exam for evaluation.

3\/
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6. Graphic design
7. 3D Modeling and Animation for design

Project Evaluation Guidelines.
A.)To be done by the Internal Examiner : (20 marks)

The evaluation of Project will be done on the basis of following heads:

Synopsis/Internal Assessment - 20% of total marks.
Product - 30% of total marks.
Process and its in-process documentation - 30% of total marks.
Final Project report and presentation - 20% of total marks.

B.)Toc be done by External Examiner : (80 marks)

The evaluation of Project will be done on the basis of following heads:

Product = 30% of total marks.

Process - 20% of total marks.

Project report - 20% of total marks.

Comprehensive Viva = 30% of total marks.
SYNOPSIS

All students must submit a synopsis separately with the project report. Synopsis preferably should be of about 3-4 pages. The
content should be as brief enough to explain the objective and implementation of the project that the candidate is going to take up.
The write up must adhere to the guidelines and should include the following:
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» Top margin 2.54 cms

» Bottom margin 2.54 cms

» Page numbers - All text pages should be numbered at the bottom center of the pages.
Normal Body Text: Font Size: 12, Times New Roman, Double Spacing, Justified. 6 point above and below para spacing
Paragraph Heading Font Size: 14, Times New Roman, Underlined, Left Aligned. 12 point above & below spacing.
Chapter Heading Font Size: 20, Times New Roman, Centre Aligned, 30 point above and below spacing.
Coding Font size: 10, Courier New, Normal

Submission of Project Report to the University : The student will submit his/her project report in the prescribed format. The
Project Report should include:

e One copy of the synopsis//abstract.

e Two hard Copy of the Project Report.

e Soft copy of the final product on CD in a thick envelope pasted inside of the back
cover of the project report.

e The Project Report may be of maximum 100 pages

FORMAT OF THE STUDENT PROJECT REPORT ON COMPLETION OF THE PROJECT
1. Cover Page as per format

2. Acknowledgement

3. Certificate of the project guide/Centre Manager as at Annexure III

4. Certificate of the Company/Organization

5. Synopsis of the Project
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CERTIFICATE

This is to certify that this project entitled ™ XXXXXXXXXXXXXXXXXXXXXXXX xxx” submitted under partial fulfitlment of the degree of
MA(New Media Content Design) to the MakhanlalChaturvedi National University of Journalism and Communication, Bhopal, done by

Mr./Ms. , Roll No. is a project work carried out by him/her at

under my guidance. The matter embodied in this project work has not been submitted

earlier for award of any degree or diploma to the best of my knowledge and belief.

Signature of the Student Signature of the Guide
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MakhanlalChaturvedi National University
of Journalism and Communication, Bhopal,

SELF CERTIFICATE

This is to certify that the project report entitled ® ”is done by me is

an authentic work carried out for the partial fulfillment of the requirements for the award of the degree of MA in New Media Content

Design under the guidance of . The matter embodied in this project work has not been
submitted earlier for award of any degree or diploma to the best of my knowledge and belief.

Signature of the student
Name of the Student

Roll No.

Study Centre Name
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Course

Subject

Marks

Credits

4AMA(NMCD)

Project Portfolio Management

80

20

v

1.
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e Tlows - Sankey diagram
e Combined visual pattern

UNIT 4:

e Revealing the data
e Design of individual elements
e Preattentive variables
e Information Aesthetics
e Data visualization tools
UNIT 5:
e Data analysis
Data management
Data transformations
Statistical analysis
Data mining
Machine learning.

Text and Reference books

1. Visualizing Data - Exploring and Explaining Data with the Processing Environment, Ben Fry, O'Reilly
Media, 20072. Designing Data Visualizations - Intentional Communication from Data to Display, Noah Iliinsky, Julie
Steele O'Reilly Media, 2011

2. Visualization Analysis and Design, Tamara Munzner. A K Peters Visualization Series, CRC Press, 2014.
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e IoT Applications
e Internet of Things related Future Internet Technologies

Text and Reference books

1. Getting Started with the Internet of Things: Connecting Sensors and Microcontrollers to the Cloud (Make: Projects) [Kindle
Edition] by CunoPfister

. Designing the Internet of Things (Nov 2013) by Adrian McEwen & Hakim Cassimally

Internet of Things: A Hands-on Approach (1 Jul 2015) by ArshdeepBahga& Vijay Madisetti

The Internet of Things (The MIT Press Essential Knowledge series) [Kindle Edition] by Samuel Greengard

Development Best Practices for the Internet of Things by Vincent Zimmer

Getting Started with Netduino: Open Source Electronics Projects with .NET by Chris Walker

. Designing the Internet of Things by Adrian McEwen

; Internet of Things with Arduino: Build Internet of Things Projects With the Arduino Platform [Kindle Edition] by Marco
Schwartz

9. Internet of Things with the ESP8266: Create Exciting Internet of Things Projects Using the ESP8266 WiFi Chip by Marco
Schwartz

10. Enabling Things to Talk - Designing IoT solutions with the IoT Architectural Reference Model Editors: Alessandro Bassi, Martin
Bauer, Martin Fiedler, Thorsten Kramp, Rob van Kranenburg, Sebastian Lange, Stefan Meissner (opgn access springer)

11. Internet of Things: Converging Technologies for Smart Environments and Integrated Ecosystems (River Publishers' Series in
Information Science and Technology) (1 Jun 2013) Editors OvidiuvVermesan& Peter Friess

12. Internet of Things: A Hands-On Approach , 2015, ArsheepBahga and Vijay Madisetti

13. The Internet of Things (Essential Knowledge) 2015, SamuelGreengard

oNOUAWN

Web resources:
hitp://www.buildinginternetofthings.com/
http://postscapes.com/internet-of-things-books
http://www.internet-of-things-book.com/

iot comic book%5B1%5D.pdf
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Course Subject Marks Credits
MA(NMCD) Challenges and Opportunities of New Media T|P | I 3
40| - |10
Objective

e Providing knowledge of different New Media Opportunities
e To understand the scope of new media and the future challenges

UNIT 1:Introduction

. Media convergence and the transformed media environment
. Media Convergence: Networked Digital Media in Everyday Life
. Increased access to high-speed broadband internet
. Digitisation of media products and services
UNIT 2:Case studies - Medical Services over smart phones(PRACTO)

. Convergence of media platforms and services
. Globalisation of media platforms, content and services

. Case studies - Medical Services over smart phones(PRACTO)
UNIT 3 Activity

o Activity- Setting up scenario to propose a smart solution for Indian Railways
o Blurring of public/private and age-based distinctions
UNIT 4:Case studies
o Acceleration of innovation
. Rise of user-created content
o Greater media user empowerment

o Case studies- smart devices for lifestyle
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Course Subject Marks Credits
MA(NMCD) Content Aggregation, Ethics and Practices T P | I 3
40| - |10
Objective

To teach basic elements of Content Aggregation and Ethics

UNIT 1:Content aggregation- 1

Definition of Content Curation, Content Aggregation and Content Creation

Content Curation Vs Content Aggregation
Types of aggregators
Content aggregation tools & examples

czﬂ. 2:Content aggregation- 2

Benefits of content aggregation
Content aggregation challenges
Content aggregation features
Content management system
Content curation tools & platforms

UNIT 3:Media ethics for different medium- 1

Ethics of journalism & mass communication
Contexts of media ethics

Issues in media ethics & laws

Codes and guidelines of media ethics

czH._. 4:Media ethics for different medium- 2

Introduction to media laws
Copyright and IPR act

Right to information act
Information technology act
Creative commons and fair use
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Course Subject «+ Marks Credits
MA(NMCD) Gamification through Content T|P | I 3
40| - |10
Objective

Knowledge of Game Design and Applications

UNIT 1:Introduction to Gamification

Understanding Gamification
Principles of Game Design
Anatomy of Game Design
e Techniques, Categories and Applications
UNIT 2:Elements of Game

e Formal elements of Game
e Story, Model and Structure
e Perspective, Entertainment and Interaction
« Image, Audio and video, Simulation
UNIT 3:Game Machines and Dimension

e Introduction of Game Machine, Type of Game Machines

e The Dimensions of a Game World, Progress mechanics

e Narrative, Player control, Immediate feedback

e Opportunities for collaborative problem solving

e Scaffold learning with increasing challenges,

e Opportunities for mastery, and leveling up, Social connection, Fun, Challenges.
CZH._.h"mmqsmmnm:o:_.....onmmmm:n_mm.smv_m<

Gamification Content Process,
Implicit Vs Explicit Gamification,
Creating the User Experience

Game play Worksheet and Language,
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Course Subject Marks Credits
MANMCD Video Game Design T | P | I 3
40| - |10
Objective:

To Learn the Process of Video Game Creation

To Learn the Elements of Game Design Process

To Learn the Process of Game Design Document Creation

To Learn& Understand the Steps to Enhance the End User Experience

UNIT

UNIT

UNIT

L ]
UNIT

1:Video Game Design: Introduction

History and Evolution of Video Games & Gaming Industry

Video Game Theory & Gamer Interaction Theory

Video Game Genres & Linear or Nonlinear Storylines

Gameplay Views - 1% Person, 3" person, Isometric, Open World, God View
Game Design for Small Devices, Game Design for Consoles and PC
2:Elements of Game Design

Types of Game Play & Control Mechanics Design

Powers & Weapons Design, Game & Level Progression Design

Scoring System & Reward-Achievement System Design

Dimensions of Video Game Design, Game and Level Difficulty Balancing
Game User Interface Design, User Experience Aspect of Video Game
3:Process of Idea Generation

Market Research and User Feedback Analysis

Story Telling Art of Game, Rough Draft Creation of Game Story, Concept Story Creation Process
Process of Concept Art Creation of Character, Prop & Level

Cut Scene Storyboard Creation

Level Design Storyboard Creation

Music & Sound Design Process

4:Game Design Document Creation Process

Creation of One Pager & Three Pager Concept Document, Dialogue Writing for Cut Scenes
Standard Formats of Game Design Documents

Standard Formats of Flowcharts for Control Mechanics & Gameplay

Standard Formats of Sound Design & Event Location Documents
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