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101 COMMURNICATION AND MEDIA .m ] i
. Examination pattern 20:80 : i _. : i G e o _
e nits Lecture  Tutorial _ Seminar : Eu}uzcu Beme iFieid Vicit Fractical Tatal Hours
UNIT1 Introduction to Communication Process o N i . e :
. 1.2iConcept of Human Communication, Definition, Nature, Stops _ 2 5 4 2 o g, 2 5
iand Purpose, Communication as a soclal, buman and universal .
: process, fransmission of [deas. facts and feeips from one ! :
_ . person ip arnther i " _ : ; ,
1.2 Factors responsible for prowing importance of _ 1 by 2 3 a o i z
. tommunication today, _
: effactive communication and barriers to communicat ion, _ . _ .
) Lutural cortext of communication in society : . i -
. 1.3 The communication process : 1 1 - Ci i o o 4
; ! {message, Sendor, Encoding, Channel, Rece ver, Decoding, | | _ _
Feedback?, Levels of Communication, Intra Persanal | _ :
. Communication : ) _ I N m ]
.4 Irterpersonal Communication, . 1 c £ il 2 S © 3
: ‘Group Communication fPublic, Crowd, Small Group), Mass _ ! _ m
; o OIMURIcation ; : : _ . " .
- ' L.siVerbal Communication, Meaning and Barriers i Verbai . 2| &, o i z g 2 4
Cammunication, _ :
anguage, Sub-Language and Culture, Elements of specch _ _ _
. sommunication : : . )
1.6 Nen-Verbal Corpu ‘rication, Body Language and i 2 o o ! H_ © o 1 -
cammurication, . |
‘Body movement, Facial Corrmunication, Space Comn u%_nm;u_._h_ : . |
Physica! environmer?, Sience, Paraianguage and Temparal “
) . fermmurication, mmmn._:w Nanverbal Cues . . . ) .
UNITZ, Theorics and Models of Communication . ; : ! i - N _
“._._. m___,r




Hlj._oo:mb o Cormnrun, Y iGn, .
Mypodersic Neadie qu_ﬁ nd-sten & Muitisstep Tha 2y,
Cemmerciai Theory, & Flay Theory, Uses & Gratification
Theory, Selective £ Lepoiire, Seiective Perception and

: Spipctive Betertisqg Thiogry, nd ividial Difference Theory

(%]

L]

i

—_—

LNodes of Communicgt ‘or, SMA Mode, SMRC M odo,
Shannon and Weagver Magol, taswa!! Model, Oszood Afodel,
cance Nade, Sthrarmm adel, Gerbrer's Madal, Nays Comb |
Model Converpert Mada), Gata Keeping podo

[

b o—— - .

23 Roecf Enfc_ua: in tommunication,

Lemruniaticr H3U__u.,m,‘_ﬁ:.uﬁ_mn", Soclal Cormmunicas Lo,
asalis of geveiapment sammunication, Gandiian aatters of
communicatian

[

A wman.nm.oﬂ{ Jormurication, Com _LEE Lormmunications
d Woedia, Message Desiznin BV ZEMERT
i 4y

Lominunication, Pastic/patony Rarizontai Com Tunicaticn
Mode:, Secia, Markot tg Comrunica ton fode

-

Fd

L

s

2.5 fedelining Develapment Commur | cation — from CCONGaLe
tertered 1o pecpiv certered, Contart in the context of _
Jeveicament, issLes asd Asproaches, Comparison of i
wmqmﬁp.,..m .:..__u_u_m_.w

L L]

bay

ONIT3

puw“_.mn_ Commdsication

o e

FoOrma oo i ot o W00,
wraand Written, Vacabulasy of Forma! Communication,
verka and ron-vertal tommlinication eliguiette )

[

ka

3]

' 3.2 Husiress Communicatior,
Writing different types of letrers, Faxes, Memos, Regorts,
etz making formai presontations, Writis Ag TV, Tecknica,

g, frapesa, writing

[

pa

L]

Lo

=]



m.wm.ﬂmmm:mm‘ Ciscussions,
‘Presentations, Debates, Transfation, Interviews, Telephoric ; :
+_.Conversations ; . o o
| 3.4/Basics of writing, Writing for print _ 2. L 0! 2
; _?mimnmﬁma and magazines), writing for radio, writing for : _.

_ _ﬂm_ms.mah_.: tanguage, structure, formats, Writing for pictures, _ ! _ . ;
i d'fferences between writing for prirt, radio, television and ; _ ; _ =
internet, content creation for various media, copywriting for : . _ q _ _
_products and brands _ _ _ M : - 5 @ :

+ L he— + [P

UNIT4"  'Overview of Mass Communication and Medla
va.l Overview of Mass Media in{ndia, ! 2 o
. Culture as a media influencer, Cu'ture as a socia| unifier, i
|

_

”
2]
¥
3
L3
LAT]

Culture and context far mass media grawth, Gicbal growth ;
:_:and developmert of media . . ; :
4.2 Role of Mass Media in our lives, | w_ !
Bale of media in Social and Palitical Movements, early : . _ ; _
_ media practiticners, methods adopted, Bole of Media ina ! _ | :
-Dermotracy, Functions of Mass Media, Role of technelogy in |
mass rmedia .. : I — , g S
4.2 Types of Mass Media, Traditishal media, 2 1 £
foik media, Theatre, Forms of Theatre, Operas, Street Plays, | ! i : .
Miming, Punpetry, Storvteling, Children'’s Theatre m v : .

4.4'indian media industry — an overview, Media and Politics, . : _
,Media Economics, Media Revenue Streams ' ! _ _ : B

150 ]
L]
o]
w

Fa-

UNITS ‘Modern Medla Organlsations ! i i : ] & o
_ 5.1 Print media, Types and Characteristics, " 3 0 : _

(Mewspapers, magazines, journals, fraedom of Press, Role of - :
: 'Press Counclil of india, Press Qwnership and Contrc), _ _ :
-Cortent of Newspaper, News Storfes, Features, Articles, . : :
.Editorial, Advertorial, Advertisements . . | ; st o B »

0
@
3
.- ..c-.|
o
w




5.z Giectronic Meg a3 NS, . B - R C 0 1 ;" P s
nor-news, Concept of MY, SW and FM, rotas in Ao, . ! g i
Unqm...ovj:.,}_” of Radlis in ndia and the Werd, Structure of a _ | . . ;

Racio Statipn, Future =f Radio, FM, Or'ine Ra cio, Visual . “ _ : : _ :
-..«mFP mn:_m__..u.,,. radio, cormmunity Radlo . gy e . : _ i h_

5.3, Te:evision, Jrderstarding the _..._nn:.;j,; a g t; a: 1 11 1. 5

cifierences betweer radio, TV and &, cnderstanding the . . : : “ :

e Sevision atclerce, viewntstip, marketing and business - ; ; = : i :

54 New meoia, Beclution of 2l ta commudnication, 3 o an 4 C 1 5
roie of social media in effective con .Bﬁn”nm:_.n__; Crmal, Chat, : ; ;

; treaming Media, Season Engine Jatmisatiar, _{Jc;m ; : .
.{,mn_ a _ e _ i a7 ; g

5.4 Web-nasec o arganitatians, z 3 o. 2 z, 2 C 4
Pus "ﬂ:___., Z Tu:mmm Rc.e of furcaus, Content Syndicates, ; : i :

: fMedia ,”m:;rn aries, »aqm. tising Agercsies, PR agencies, : : : . : | i
arketnp synidizates ” : _ : .
_ houss - - I T e T

—



T, "EDITING, REPORTING AND NEWSPAPER PRODULTION | s m i _ o N
: ‘Examination pattern 2080 ! : > : } i
i Units Lecture  !Tutorial  Seminar Eu_}nxuu Demo  fleld VisisPractical Total Hours
UNIT1 Introduction to Newspaper : : o ] r
; " [What is a newspaper? Eveivtion of the modarn newspaper z £ S e " - 2
; 1.7|Ed*torial production: past, presert and future _ 2 g o et S, 2
. _ 1.3'Who is a good journalist? : 2 5 5 1 5 i 3
: .rp_,}a rofe of the sub-editor i : 2 g 1l e, . & i 1)
H 1.5/ The artlval of QuarkXPress _ 1 1 n_ = G 2 2, 3 .
H 1 ' :
= ' k } b -- r———
cz_ﬂw. : Newspaper Organisation ) . r ' -
. 2.1 |Editarial Set up, The newsroom 3: K & 1 L 2 3
: 2.1|5taff reparters, Freciange reporters, Corresponden's : & z, ki o ! _= % 4
2.3 |News saurees, News agencies, fress handouts : Z 2, O 1 . i = 4
ol : .4 [Patterns of news : 2, < 44 B e o0 2 g, :
. : 1.5|The copy taster, Eioctroric copy tasting _ P G o i 2 £ T 3
|
‘UNIT3 News Editing . : i e _
: 3. 1IEdlting technigues, Getting it right, the intro, The am_m{mﬁ_m 3 1 A T ol T 3 o
. drop, Story sequence, Lising quates . . 5 : i wigs
; 3,2 |Rewriting, the fanguage and fts traps i 1| 2 I i I 1
3,31 The sentence, Paragraphs, Punctuation, The right word, 2 1 o A 5 2 5 5
Techrical words, Clichés, Jargon, Misused words, House . _
i [34yl8 : : ; ] ; ; : i ;
s W,JET_S — 1. £ ¥ g3 B z z 2
: ; ; ) ; !
UNITa ‘News Gathering and Reporting i : _ :
_ “ 1.1 3athering the news, Ca'ls and cortacts, Tip-offs : 3 Z. i 1 L s 1 .
: 4.3 Reading newspapers, Chasing the facts, Tools cfthe jab, 7 o at s} a5 1 b 2
; ‘Taking notes, Making inguirdes, Dealing with poople, . i :
m Being fair, Seing thorough NS SR s . . .
. 4.3 The role of the reporter, [dentifying news, Hard news, ; E o i 1 (&5 b 1 7
i se¥t news, rews feature, backgrounder, colour feature, ! _
. Speciaiist reporting, Local reporting: Local geography . . . K
b 4.4 Nursing your cartacts, Deallng with organisatiors, The 2 g i, % C 2 o 2

|ncal angle of a natioral story, Diary jabs _ I b s . .

& na)




4.5 Iterviewiag: Prezaraton, T 1 3 1 T H_t, L 2, 7,
Bacepraund, Estallisning con®dence, Reiuctant auaE, ! ! : :
sima oLr :.u:”uon b, decking back, Toienhong ittervies, i ; .
. ortro VEre A, rwrn, ATEMELD ED vRD Loy i) : : ! N W
—_— ! + —_—— + + + + d
UNIT S Nowripdper o : : ! ? e
Ll , cortont, approack and typoprenhy, 2 o 1: il 1 ol p! 6
: The ,.n_?:: }nnc_,m.nf Fonciuation, sboreviations, " _
Carposing o heatine, Direct vs oblgue approacs, Eikics _ : _ : :
and taste e _ _ _ _
g2 MNELSDEDET _,_...mr,ma. Senteace Jength, The right worg, ey o z & 1i C 1 a
Cemrogh Erpost, Wiords anc _u"n:._m Siang ang : 1
goniractions, Tech e angouge, Farcign words,
Nurnoers, Wears phrifes !
e : ; i
5 MNewws wotagn Vs to begin, Startding with a quote 2 g e 2! cl o i 4
if cehlerce, Stck iothe facts, maasiwﬂm .
>.:.._n Sroer of faots, danging guotations, The ; | 3 ) , _
: lengih, Presentatio . " _ _
Hi] .,_._..1.,”_.;(“ Gos, iRICricws, | b C G g, & it (* i
T . _BeRinenafy gleaders _ : ;
L0 dArts _r.__ ehinadh m_.t_ﬂ...:h .?.n__._ﬂ review, Ariateur theatn, . 2 s o ] 4] a aJ, 2
S i ic. Fims, Teiew son, Bouks : ) A
— T i it rn i et % | i o] IJ.. “ + ” |m.w...m

TOTAL HQURS




TN [INTRODUCTION TO MARKETING COMMUNICATION : ] _ _ _ .
_ ‘Exam!natlan pattern 20:80 o _ _ o I
Linlts Ltectura Tetorial _.mﬂu_.::ﬂ .Emmrmrc_n_cm?m Firid ._m__.mm:ﬂ?mn.n_nm_."_,.,.cﬁm_.xmca
UNiT1 | dntreduction to Marketing ! . “ _ i . sl -
_ ] 1.1 Definitlon of Marketing __ 1 | & o TN 1,
_ 1.2[Marketing Process, Marketing Functions, Markating | 3; #: o o g, B c. 3
" . philosophies : | i ; 2 : o
| : 1.3 Sales vs Marketing, Customer vs Consumer _, 2 C ) e H i B 4
1.4-Marketing orgarization, Marketing Mix, ; 3! o 1 i o o z 5
: _ IUnderstanding a Brand_ S E _ 4
) 1.5 Marketing Strategy Formuiation, Segrmentation, . ! 3 o 1 ) 1. c 1 6
. _._.u..mﬂ ng, Pesitioning : | . i ; -y o
” :. m_m:m 'egic Flarning, SWOT analysis, Portfolle Analysis | T e 3 1 e 4 o 5
i _m_._n_ methods _ “ : _ . -
N o | . " | __ . . m
UNITZ __.:E_n Relations and Advertising ' . ! r ; ~ _.
) 2.1 Introduction and Mearing of Pble Rejations, : 3, o 1] i - e 2 5
fmpartance and Scope, History and deveispmert of PR ' . ) :
2 (in Mdla and worldwide . L s : B : _ . :
2.2 Whatls a PR cempa‘gn, _ 3 ¢ i % £ 2 1 &
Four-step process of PR, press refations, In-house ve. . 3
external PR, Functions of FR i1 society aad in .. . _ ! : :
(companies, Difference between PR and Corporate : . ; ; {
» ‘Communlcations ; _ _ _ = : s
_ 2.3 Introduction to Advertising, Definition, need, ! 1| 2l T 1l o' ¢ a a
" ‘role and Imoprtance i | @ . _
_ 2.0 ADA model, PACT and 3, o 1 a c; g C 4
: DAGMAR approaches, Advertising and other forms of _ i _ :
: .communicatios in marketing, Commercial vs, Non : _ ; ; .
_ - Commercial Advertising i _ _ . : _ o ] i )
: 2.5/Creating an advertising message, working of an : 2 a: i 1 £ 3 1 5
advertising agency, rofes and _ : ' . m _
, _ |responsibliities ; : : o . - _
—— _ —_— | “ e
UNITS | |Persanal Selling and Sales Promotion ' : ” B : sy ;




v E] “.imm:mw_m ang _..unon?_nm of salesmansh i, 2. o ] 5 ¢ a. o 2
FhLosophy of seiling anc ouying, The porisng) spl : . ' ! :
. .h....n.nrﬁ . . : ) ._ : :
Understanding Buyers, making a 5. o2 Sresestutces 2 g o i 9. c, 5
_.u_”n.r; T £ 9 prospect, Sa.es communication ; : . __ i
_ um:..m_., CECT M LES, .m i _ __ m
— . devmioping customer et ation , : : _ N
1.3 Nature an _"J.UE.:__J_H of = = pi 24 o] g, qi
5R05 proritticns B % Formiz gf sa'as | i i j _
. proemecticns o . _ . . -
A4 Consuwmer sriented sa’er promtion, 1 0 a 1 o & c 2
trade ariented 53 eg Pramonon and Saes foree- _ ! : :
LJoriented sa’es promotiz ; _ _ _ s
G 35 Wi toot afeaics prorictian, ) P o x z G B 1 7
Samipes, point of purchase, displays and " _
u.mﬂo sLraticn:, mx..r_“__:._q n% ang .mr:__n_j shaws, sales . _
worieits ard gemes of chance and sic ), jortesios f:fts : : ' : \
2GS, prermium ane free waoa‘ plico pacss, rebaios - ’ : ' . :
B Bairenage rewards - » ; ' _ : i :
i § Devinsaing E.nm.uﬂn,_.ono:.mﬁomaﬁr ’ o b5 a. C o C Y 4
_ JGesthg, mpEmerting 0ad evaiLatian T : ) I .
I I i
,._._..,_:.__._.L i Hew _:._H:R in marketing commuhication ) _ .m : _ .
. 4t Ziabal Marketing, Srect "arketing, Wit Laver 1 s 2 1 o 5 & 3,
Marketing (MW, Retal sasketing, Beiationskip : m_ \ : :
_ Marwetng . ; i i ! “ _
- 4.0 interet Marketiag, Te emarketing, Database z ick o o ) G, c 2!
o B Merketog ] . N e ._ : g
T 4.3 Ao snd eveton cfmedia H c 1 @ el 2 2
raarkeling communicatio y ' ., : : -
i G d.gitai mediain marceling efforts, o c’ o A o £ - 3
u MW-rmarketng, £- gnd sd- comimerce, Social : _ ' . |
U, USNg orine presence to baost marketing _ ! i
; e : o |

AR



_ 4.5 Comparing mﬂ._wtn.n_._:m_m::m “ 1 o 1 g & o o 2
new techinoiogy-driven strategles with tractional ; _ :
o _ ‘Marketing efforts o St s
. _ ; 1 i _ s g
Introductlon te Integrated PMarketing | : . ;
LA Comrunications . | ot _ el . ._ :
' 8.1 foncept of IMC, Bole and eMect of commurication in Z, & a n ol vl ¥ 2
U @ Marketing o _ . 1
5.2 Channels and Yools, Avdience ” 2 4] g B2 oo A 2 v £4;
_ 5.3 Budgets and Measuriag Resu'ts, Measuring Relurns | Z c. c £ 2 o 1 3
. an lnvestmerts : : ; -
_ _ ITOTAL HOURS : i : _ R L
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104 mb,:n CONMp r:.mm APPLICATIONS
mme nination pattern 20:20

]

__.mﬂ_.:.m

"Tutarial

Seminay

.EE.._a:Eu tDemp

|Fle!d vislt

Practical

'Total Hours |

ﬂrm  Basic IN.E Warg

P mj_n comoorents of a comouter

[y

|
_.

o

o

1.2 nputioutog devices, Memoryand |

[

G
Q

1
i
4
|

Gl

“ather nprisherais
1.3 Dperating Systems fWindows, _
Maz, Ctherg!

[y

J___EJ__:‘.".l"‘:J

: LA Fune ,“n_.,_m and features of
Operating System acceseor] ries,

[ = e i TR ' i
: controi Panal, Ses o, Windows

l

‘Expiorer:

[

=1

Office Autamaticn Toois :
—_—
Lontrpduction te M5 dffice mr te

il 30

Pl
_ 2.2 M5 Word, ‘ntroduction to Ward
_Ld_nrmm___n: j “5Werd interface,
o5 ang ! urnent
editing ard rcﬂjr...ﬂ_._:,.m‘ Mtal

and eiher tocls

Merge '

r

ko |

Ll 3}

1.3 M5 Excel, M5 Exce; Interface, Tools
and Menus, Creatinm Spreadshep: 5,
Mse ef funstions, Chares gnd _

,..u_,.......Jm

b

.m_h;{__mw Em%n_: Interface, Toals
and Menws, Creating slides, “

REETLNE matime sty oblegts,

) Transtion and Custom Anirmation,

S vering Prosentations |

- f———

,._.___z.“.._.m q..:_u Interrnet

xmx]f/

[}

Lo

iy



3.11Brief history and services of !
Internet {F-ma’l, Video !
Conferencing, internet Telephony, |

.Chatting, Blogs, Usonet) _

0,

w.um_ﬁm_.:mﬁ Fratocols (FTR, HTTP, .ﬁ_m_“_:.n_
[P) :

3.3 Websites, Portals and Search
Engines [

B

3.410n"ne newspapers/ channeis/ .
‘magazines

3.5 Advantages and threats in Interpet-
based app.ications

2

'UNIT 4

‘Graphic Design Software

4.1 Introduction to Graph'cs, Cocr
'mode!s and mades, Granhic fi'e
formats and their apolications

4.2|Adobe Photoshop Interface, Tools
and Menus, Working with Layers,
:“Ema, Masking and other too's,
Various types of Selection
imethods, Layer Masking and
Vector Masking, Layer Styles, |
__Emmm Gptimization technigues,
Using Filters and Plug-ins _

———— . 1

[N,

4.3|CoreiDraw, Tools Graphics - Using _
.Core!Draw, Vector Graphics m
_Dmm_.m:_.:m‘ Image Rasterisation, !

(Working with Varfous Page _.m_.w__unﬂ__

11




=

4.4 hrzarding and Paper Advert! sing,

m_‘mn.r..car and 3ooK Des'goin
g vwith Dockers, Expor
il Flig m_uﬂ.nu,m

i

[ ]

14

UNIT 5

Deskrop mr.

s _,._,:m

e .f_&_Rxw ross, The nterface,
mirsduction, Creating, Qpaning

ane Savirg Toen Document

=4 Ln

e
.

ool Paette, flem Too!,

]

i
.

Lir

Sontpas
Toon Text Box Too, Pletore Box
i ink and Unnk

Toon Line Tosl, Link g
oo

Toc, Retaticn Toal, Zoam

11

5.3-Formattings xﬁ Freferonces

Creatng Tex:, Sty'e shear and

Lolinur Paette, Creating Picture
Bow, Res! m__u,r;um Box, .mipost
Fitiore, Move Picture Inthe Box,
nmm_nm x.n”r_% wWitnin a Box,

‘epping Picture, Text and Inmage
Maasurement Palette, Toxt over
AMage, wrap text arcund pictire
",cn_xh Cipning Patre

'il

Loy

TOTAL HOURS

128

3&\



105

'GENERAL STUDIES

Examination pattern 20:30

x-—

—_—

IUnlts

mrmnﬂ=1m

_4wﬁn:a_

Seminar

Workshop Demp

.EEQ{WEﬁEﬂEmWAaE:E:?

i Constitution and Governm mmn

UNIT 1

1.1’ Fundamenta; Rigkts, Directive
Principles of state pa'icy, Ma’or
‘Canstitutional Ameadments

ba

']
]

P

1.2 Legisiature, Execltive and
Judiciary, Judicial Review
yystemn, Elements of Indian law
and History of Indlan Judicial
System

Loa

1.3 Centre-State qm_mm_n_.,m_ Federa!
istructure, Central and State
_mcﬁqaﬂm:m, Fiarring at the
Centre and State levels

fo )
2

[

1.4|Public Administration,
Panchayatl Rai, Mirister-Civil
Servart refations, Directorates,
| Statutory Organisations and
Constitutional Bodies, Citizens’
Grievance Redressal
‘Mechanisms

P

L)

1.5 The State, Rights and Duties,
‘Law, Uiberty and Equality,
Mation and Natiorality, Forms
of Govern mer:t

[

1
[

iINITZ

Poiltics and Econamics




T T 21 Pe ichl syseem in i, 2 & : 1 3 e o a
Frobiams of _,_m_nnj.n,_ . : ,
itegratior, Regisrnalism and :

. " _Caste’sm . N ) NPTV . —— s ; -

oz Pariament, Um.ﬂmn_‘wnﬂ il c H pt c o 0 q
£ _..xn"._u_,_.& vmﬁ..nq of 8i s, ;
13 nDan Econormy, Panning ard 3 o 1 o o d & 4,
_ . .Jevecsment, Federal Finance ‘ i ‘ ” : : :
T nm_*_mnf Lremo.oyinent and 4 o i = = 0 a 5
buman Gevecpment, Poverty n
a.oviation, Azricu.ore and

Rura Savelopraort Strategies,
Mt Risat b sy e g i : ;
Cengustey ang Leholr . . : . ) : .

) - u.m_; ..n.:.mﬁ.m nEing and "..,._m_m:n__.a 3 2 A o o T c )
Fergign Trage, Fiscal and . _ | _
Manatary Polizies, Budgets, _ :

At of B8 anz Planning
Comnmussion, Stoek Mariels and :
) i nﬂ._nm_,nnﬂ » _ il i _ . |

e (T R ¥ N ' b e - : + + :
india's farcign policy and ;i :

UNIT 3 Riobai issues ; ) ) : : . _ : e

33 Evoiition of nga's _ 2 v 1 Q a ¢ G T
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