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ADVERTISING
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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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g&E I (Unit I)
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Define Advertising. Discuss the key participants in the Advertising Business.
qg4ar (Or)

foma # O%a SR & fod oovgs fouiv wiwel & == i

Discuss the unique skills required for a successful career in Advertising.

g1 II (Unit II)
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Define Media Planning. What is its importance in Advertising ?
Fgar (Or)
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What is the importance of Media Planning in advertising ? Also discuss the
factors affecting the choice of media.
a3 III (Unit III)
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What is Outdoor Advertising ? What are its advantages ? Also discuss few

innovation in outdoor advertising.
YAt (Or)
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Prepare a Print advertisement for the launch of a new brand of Coffee. Also

give it a suitable name.
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& IV (Unit IV)
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How does T.R.P. (Television Rating Points) help the Media Planner ? Also

discuss the methods of calculating T.R.P.
AYAT (Or)
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What is Media Marketing, Space and Time Selling ? Also discuss its challenges

in detail.

T&E V (Unit V)
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What do you understand by Emotional Appeal ? What is its importance ?

Give examples of five advertisements based on Emotional appeal.
Jqgar (Or)
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What is a Layout ? What is its purpose ? Also discuss the various steps

in developing a Layout.



