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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.

P.T.O.
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g I/(Unit 1)

F0E ¥ AU T FHFd & 7 oUE & fafy= o sE € ? g9eEe

What do you understand by brand ? Classify the different types of
brand.

qat/(Or)

e & fafim &@ #1 § 7 fowRgds TmeEul War SEm W OSSR e] oA
HITT |

Explain the various functions of a brand. Elaborate using suitable examples

from service industry.

g II/(Unit II)
FOE USIRT TE QOSieT ¥ ST o §HEd § 7 WRA W S SSelu ol
AT |

What do you understand by Brand Positioning and Repositioning ? Give suitable

example from India.
3{qAT/(0Or)

fordi & TRl @ SeEw SIS fS=M e @ faeE e wve W wes, faeeE
T e g fEEm @

Give examples of any two companies that have developed brand through acquisition,

takeover or merger.

g1 III/(Unit III)
TR W F T AUE HI THG B O STEETH. Hed fFE YER AreE w
§ ? fomnyd®s guemEul

How can an IBM model contribute to the success of regional brands of our

country ? Explain in detail.
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Y41/ (Or)

foM? & 98 WS I I YUAU dehdihl bl fafvy= dlehl ¥ HARAT HifeU |

Discuss the various methods of advertising pre- and post- testing research.
R IV/(Unit IV)

o STl w1 swEE W fammm @t fafim et w1 fomarudw wwemET)

Discuss the various kinds of appeals of advertising using suitable examples.
37qaT/(Or)

s faam & fau e gemers wfufd TR wifSw) oot wmw & fedr o
I & g & fod fawmm TR s

Prepare a creative brief for the creative department for any brand launch

of your choice.

g3 V/(Unit V)
Ay ST & MO w1 AR IS U T Sude Td afyas Sy
T SRR TR R

Define the attributes of global consumer. How is a global consumer different

from a local consumer ?

Y41/ (Or)
Ay sved s 3@ fefvea g0 # fFw e =1 THfad &1 g fFar w1 @
¥ ? e wifeu

Discuss the challenges faced by global brands in this digtial age.



