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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal

choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4. Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in

translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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I/(Unit I)

What do you understand by brand ? Classify the different types of

brand.

(Or)

Explain the various functions of a brand. Elaborate using suitable examples

from service industry.

II/(Unit II)

What do you understand by Brand Positioning and Repositioning ? Give suitable

example from India.

(Or)

Give examples of any two companies that have developed brand through acquisition,

takeover or merger.

III/(Unit III)

How can an IBM model contribute to the success of regional brands of our

country ? Explain in detail.
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(Or)

Discuss the various methods of advertising pre- and post- testing research.

IV/(Unit IV)

Discuss the various kinds of appeals of advertising using suitable examples.

(Or)

Prepare a creative brief for the creative department for any brand launch

of your choice.

V/(Unit V)

Define the attributes of global consumer. How is a global consumer different

from a local consumer ?

(Or)

Discuss the challenges faced by global brands in this digtial age.


