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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal

choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4. Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in

translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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I/(Unit I)

Develop a sales promotion strategy for a newly launched Chinese restaurant in

your city.

(Or)

Define the term “total retail experience”. Discuss it using suitable examples.

II/(Unit II)

Why are consumers’ needs and goals constantly changing ? What factors influence

the formation of new goals ?

(Or)

Differentiate between Trade and Consumer promotion. Elaborate using Indian

examples.

III/(Unit III)

What are the similarities and differences between chains and franchising ?
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(Or)

Discuss the importance of logistics for a multibrand retailer. What are the

opportunites and challenges faced by them ?

IV/(Unit IV)

Discuss the different formats used for visual merchandising.

(Or)

What are the different strategies of CRM ? How can they be applied on Auto

Service Station ?

V/(Unit V)

What is megamall ? What is a lifestyle centre ? Describe the strengths and

weakneses of each.

(Or)

Give an example of a price strategy that integrates demand, cost and competitive

criteria.


