| 2707 1 1\ TR
(398) 8748
Printed Pages—3] 3MA(MMC)2
Master of Arts (MMC) (Third Semester)
Examination, Dec. 2018/Jan. 2019
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fader -
1. TE-UF U Al H fawifa ® 1 TOe TR § oTwNe fawen fem mn ¥
2. TA% THE ¥ Uk U9 H W UNCT | T8 YHR F U FE F IW A |
3. |t gvl & fow wuE et frEa O
4. W@ oavHedal ¥ o€l SUgE SRl HAl ST @ehdl € |
5. sae # fowmfa @9 WSS WEY & W HET WU |
6.  TH-T H whenefl fuid R W oemw J@ TR sifRd

Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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g I/(Unit 1)

A I T TH A AEAN LR Wen ¥ osHe fau fawa dadd wrifa Em
HITT |
Develop a sales promotion strategy for a newly launched Chinese restaurantin
your city.

Y41/ (Or)
Srew few i’ (Tl gea sgwa) °H w1 aRefia wifs) 5@ sfea s
[HL FHATET |

Define the term “total retail experience”. Discuss it using suitable examples.

g@e II/(Unit II)

YT I SEATIHAT Td Sqeyd TRR dgerd 1 = 2 0 S@vdl & 18 hiA-ord
FRE BT T2
Why are consumers’ needs and goals constantly changing ? What factors influence

the formation of new goals ?

34T/ (Or)
EEas TS ST HaHH H SR TR HifW | YR Seeken g1 fawaRgEsw
TEA AT

Differentiate between Trade and Consumer promotion. Elaborate using Indian

examples.
g II/(Unit III)
wH wd Ry fowa s § = gaFad w fafyead € 2

What are the similarities and differences between chains and franchising ?
2
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Y41/ (Or)

THh HROE TRU AR & Al JaeH-a=1 &t Hedl i A &S| 3T qmd
AW A FWEeT TE A i ARl hifed |
Discuss the importance of logistics for a multibrand retailer. What are the

opportunites and challenges faced by them ?
F@E IV/(Unit IV)
T fowt & fau swm fFa Sm o fafv= gl &t =men s
Discuss the different formats used for visual merchandising.
3qat/(Or)

I Ty YeY &1 fafi= wHifaal sl sasd | I8 T Sid gfdw ©yE WO fRw

YR o] feRan ST ghar ¥ 2

What are the different strategies of CRM ? How can they be applied on Auto
Service Station ?

g3 V/(Unit V)
WA T 7 ARRERd Y F ¥ 2 W & N TE Il fownye®
HHSATRT |
What is megamall ? What is a lifestyle centre ? Describe the strengths and

weakneses of each.

A4t/ (Or)

fret SR *1 Yoa I 1 S SISW SR, <M ud gfaemdt @ Sea
LRI

Give an example of a price strategy that integrates demand, cost and competitive

criteria.



