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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal

choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4. Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in

translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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I (Unit I)

Explain the role and functions of consumers in advertising.

/(Or)

‘‘Newspaper is a consumer product.’’ Give reason in support of your

answer.

II (Unit II)

Develop a TV script for a sewing machine or furniture brand.

/(Or)

Discuss the various methods of idea visualization.

III (Unit III)

What do you mean by brand management ? How can brands be evaluated ?

/(Or)

What is brand positioning ? Give suitable examples.

(Unit IV)

What are some of the problems international marketers face in developing

a sales promotion program in different countries.
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/(Or)

Discuss the role of direct marketing as  an IMC tool, giving examples of

various forms of direct marketing.

(Unit V)

Evaluate on any social advertising campaign which you like.

/(Or)

Discuss briefly the steps of advertising campaign planning using suitable

example.


