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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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e I (Unit I)
fouom w1 oRuifom wifse &R siyfrr fava & 9% we@ W o= wiS@l 16

Define Marketing and discuss its significance in the modern world.
At (Or)

“Iuderm ok g foove e B © SR wm B ¥ ==t wife

“Marketing begins and ends with the Consumer.” Discuss.

e II (Unit II)

‘5 Tam wRe fEbh T osefEs o = wH % fremm @ oa ¥ ==t
RIS | 16

‘Some of the environmental factors are controllable whereas the others are

beyond the control of a firm. Discuss.
qAr (Or)

SOE R TG W OSUNKT HOER HI gfad HH a9l wRe% g § 7 fowm @
Eicilcaisied
What are the factors which influence the Consumer Behaviour in the purchase

of a product ? Discuss in detail.

ghe III (Unit IID)

FNR WTHRNHE o @9 FR gfewiv FaE | 16

Explain the benefits and approaches of Market Segmentation.
Jgar (Or)

IRa # ¥ sgEr % fau fawom fae w1 9o @i

Describe the Marketing Mix for Service Industries in India.
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3&E IV (Unit IV)

g sfdt w1 A & fou o @l w1 e sifsud 16

Explain the various methods to measure Brand Equity.

Jgar (Or)

3T SioH-dsh YR H WHifde foer fafew)

Write the strategic considerations in the Product Life Cycle concept.

T&E V (Unit V)

oA W99 w gRg foeR % 9 fafie el S s wifen 16
Explain the various factors which must be consider while making channel
selection.

3{gar (Or)

A TeHl iR SOk YeYd @l SOuron % famR 9 gHEEu|

Explain in detail the concept of channel members and their management.



