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ADVANCE ADVERTISING AND BRAND MANAGEMENT

Duration : 3 /Max. Marks : 80
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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal

choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4. Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in

translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.

Roll No. ...................................
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I/Unit I)

1.

What are the basic elements that should be included in any marketing and

advertising strategy ? Give suitable examples.

( /Or)

2.

What do you understand by advertising brief ? Also discuss different types of

brief.

II/Unit II)

3.

What is creative thinking ? Are creative ‘tools’ and ‘rules’ confining ? Explain.

( /Or)

4.

What do you understand by Idea Visualisation ? Discuss in detail using various

brands.

III/Unit III)

5.

Discuss the role of art in Radio and Television using various examples.
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( /Or)

6.

Explain the importance of brand name and brand image in formulating a

creative strategy with examples.

IV/Unit IV)

7.

What do you understand by International Advertising ? Discuss the main

problems faced by International Advertisers.

( /Or)

8.

Discuss how Indian Advertising has changed over last ten years.

V/Unit V)

9.

Chalk out an advertising campaign for any subject related to public health.

( /Or)

10.

Write short notes on :

(a) Advertising and culture

(b) Advertising changes human behaviour.


