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COMMUNICATION RESEARCH

s@f¥/Duration : 3 w/Hours] [qUrfeh/Max. Marks : 50

[<FaH SHivie/Min. Pass Marks : 20
fader -
1. TE-UF U Al H fawifa ® 1 TOe TR § oTwNe fawen fem mn ¥
2. TA% THE ¥ Uk U9 H W UNCT | T8 YHR F U FE F IW A |
3. |t gvl & fow wuE et frEa O
4. W@ oavHedal ¥ o€l SUgE SRl HAl ST @ehdl € |
5. sae # fowmfa @9 WSS WEY & W HET WU |
6.  TH-T H whenefl fuid R W oemw J@ TR sifRd

Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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3%E I(Unit I)
1. oEYd & fau fafws @@ w®n § 2
What are various approaches to research ?
31dr/(Or)
2. sEyE & faf= yeR @ € 2
What are various types of research ?
s II/(Unit II)
3. HAWw SEYM ¥ T ? sU&t fafv= wfmat wm § 2
What is survey research ? What are its various shortcomings ?
qat/(Or)
4. ofgEum fesmew = % 7
What is research design ?
gh1g III/(Unit III)
5. wmet favewor s § fafwew wew owm 2
What are various steps in content analysis study ?

A4/ (Or)

6.  YaOA favoroor #1 THIEA| FA AT SRvd U ARKRSE T 2 GEEEd|

Explain discourse analysis. Is it subjective rather than objective ? Explain.
g3 IV/(Unit IV)
7. HUR STIEYM & d ™ § ?

What are the benefits of communication research ?
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g4t/ (Or)
TOMHe: R AGMcHeh S @dM & s9 §ed i F ¥ 2

What are the main differences between the qualitative and quantitative

research ?

3R V/(Unit V)

R HOUHE SAhel & WY UH table o witodl fafv= =i | 3@l =Awen
Hifed | difershl €21 faveoo = =aftad @s ¥ fafew)

Draw a table with imaginary figures inside it. Interpret it from various angles.

Write the systematic method of analyse the table data.
{41/ (Or)
Ter ® T ? fEa difewn oEYm & WWel H Y 3§ OSTEM R GFd ® 2

What is ANOVA ? In which cases of media research you can use it ?



