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Master of Arts (BJ) (Third Semester)
Examination, Dec. 2018/Jan. 2019
PRODUCING ADVERTISEMENT FOR BROADCAST MEDIA
s@af¥/Duration : 3 F/Hours] [quiieh/Max. Marks : 50

[<FaH SHivie/Min. Pass Marks : 20
fader -
1. TE-UF U Al H fawifa ® 1 TOe TR § oTwNe fawen fem mn ¥
2. TA% THE ¥ Uk U9 H W UNCT | T8 YHR F U FE F IW A |
3. |t gvl & fow wuE et frEa O
4. W@ oavHedal ¥ o€l SUgE SRl HAl ST @ehdl € |
5. sae # fowmfa @9 WSS WEY & W HET WU |
6.  TH-T H whenefl fuid R W oemw J@ TR sifRd

Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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g I/(Unit 1)
1. fagmma 1GR9t #d 3@ 9eR & fau 9 "e@ gfqwiica wifva

Define advertising and explain its importance for market.

YA/ (Or)

2. gyq # fomma toEl & wE qur wfas geemeud
Explain the founctions of advertising agency and its future in India.
3% II/(Unit II)
3. fFet s fomme # ff a@i @1 99em g1 =ifel 2 SeRdw died fafen|
Write which elements are required for best advertisement. Explain with example.
3141/ (Or)
4. e & fou TeARm w1 fammw fafew)
Write radio advertisement for township.
gehe III/(Unit III)
5. wifemn fem @ w®nm s ¥ O?
What is media planning ?
31gar/(Or)
6. fommm # oqHYM w1 We@ WHIREU
Explain importance of research for advertising.
e IV/(Unit IV)
7. fommmEl wt @ fRE wer fuia & S € 7 gwEmu

What are the factors to fix the rates for advertising ? Explain.
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Y41/ (Or)

8. TR & wEEAl § foammaal ot eAfuear w1 wro fafew)
Why number of advertisements is more during entertainment programs ?
&E V/(Unit V)

9. UM & R H URadd & fau fome godd #Re ¥ R9 2 Soew dfed
T

Advertising is basic reason in change of consumer behavior. How ? Describe

with example.
3tgar/(Or)
10. foqmmA & R E@fear W fewet wmifsw

Comment on ethics of advertising.
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