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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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(&g I/Unit I)
YT FAER H A TH & TEeed |
Explain the meaning and scope of Consumer Behaviour.
(3TA1/Or)
SIS & YRR THesd | fouvm H osudekiet @t fge T wifsm
Explain the types of consumers. Explain the role of consumers in marketing.

(F&E II/Unit II)

YT & AR qe Afvgia %9 =EER & Y gwifad wd § 2 3fEa S| g™
AT iU |

How do personality and attitude of the consumer affect the buying behaviour ?

Explain with suitable examples.
(3FIa1/Or)

IR YT W I|rewr Hfeq foga feooft fafem)

Write a detailed note on consumer perception with example.

(&g III/Unit III)

Sy fofea @1 gwifad & o d@l w1 aEesd |

Explain the affecting factors to consumer decision-making.
(3FIa1/Or)

Ty THE d T 7 SRR FeRR H U8 i HedqY ¢ 7 GHesd |

What is Reference Group ? Why is it important in Consumer Behaviour ?

Explain.
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(F&®E IV/Unit IV)
fm w dfara feoon fafem -
(1) URER & wd
(9) WiRenie fofe |
Write short notes on the following :
(a) Functions of family
b) Family decision-making.
(3TIaT1/Or)
IR T STEA-Well F HA-FGER W I9E TS |
Explain the influence of lifestyle of family on buying behaviour.
(3HE V/Unit V)
TAER & THR W THAE |
Explain the diffusion of Innovation.

(31AdT/Or)

IYUET MY B T Hi ATEAT BT |

Describe the importance of Consumer Research.



