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fader -
1. Y-TF UE TEEal B fawfsad ¥ 1 v TR # om=aRe fawew fem wem ¥ 0
2. Y THE ¥ Uk U¥T I SW TUWE | 3H YR Ha drd Y9I & W e |
3. wft wvl & fow wum et frEa O
4. R AERIRA @ gE SUgR Sl WMl ST §Hhal © |
5. sae # fowmfa @9 WSS WEY & W HET WU |
6. THE-TA H whenefl U@ A W oomw Ja TR sifRd &L

Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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3&E I (Unit )
SO hi YHfd, & TE Hed Hl faWRgEw  wEensd | 16

Explain in detail the nature, scope and significance of Public Relations.

AYAT (Or)

IRd H SHEReh o I, faeE, ¥ WE IaAM Ygradl w1 g9F &Il 16
Explain the origin, development, objectives and present trends of Public Relations

in India.

e II (Unit II)
e & w geenstt H OoSHereh &t yfir @ & &t aren &ifsdl 16

Discuss the role and scope of Public Relations in public sector organizations.
AYAT (Or)

TOAUEl, YO W faeod H O =R ¥ 7 gEEEd | 16

Distinguish between Propaganda, Publicity and Advertising.

a3 III (Unit III)

T S99eh TSRl o TS, Sl U9 SUElgcl ohl Seelul Hfed 9uH wits | 16
Explain with example the composition, functions and responsibilities of a P.R.

Agency.

AYAT (Or)

TeURT ¥ Y TN THIM ' 7 THR I Hed © 7 oMY UH HESE SIHH
H TTEULTRT HT TRRE HA wE 72 TR fovm-awg e i w72 wfewr
AT | 16
What do you understand with a House dJournal ? What is the importance of
that ? How will you arrange to publish the house journal of a public sector ?

How will you decide the contents of a house journal ? Discuss in detail.

2



10.

0886

$&E IV (Unit IV)
SHEEeh S § F aed € 2 TE SHEEeh e i A SN §EE e
fFA-frT ol W = @ 7 dfawR wEenEd | 16
What is meant by PR campaign ? What are the factors to be kept in mind
for planning a PR Campaign ? Discuss in detail.

AYAT (Or)

TH FE W@ e T W udt gfewmi § sHummes w yfte sad ) At e
I & % 9 faum o SHEweh sty ¥ 4l s gfeen SuEmRA ? 16

Explain the role of PR following a major Rail Accident with all aspects. What

process will you adopt as a Railway P.R.O. of that area ?
s V (Unit V)
T YA wEed & iRl @ wE & fosRges aeeed | 16

Elaborate the role and functions of PIB.
3ATqar (Or)

Vuwe § o § it fm woww fee fafe 16

Write an essay on “Challenges of PR in India”.



