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INTRODUCTION TO ADVERTISING
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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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g3 I/(Unit I)
o & T @ &t =l wifed |

Discuss the new trends of Advertising.
41/ (Or)
foomma e & fafy= S 9eEd wEe T2
Identify the various job profiles that exist in Advertising Agencies.
g3 II/(Unit II)
Hifear A W M F OTHEA § 2
What do you understand by Media Planning ?
AT/ (Or)
fosme & fafve weR @@ ¥ 7 =mem wisd)
What are the different types of Advertising ? Discuss.
&g III/(Unit IID)

el Jar gt fom TSE ¥ MY # §He ¥ STk k@ Fm wd § 7

What do you understand by full service advertising agencies ? What are the

functions of such agencies ?

g4/ (Or)

fedt @ efifae fomqmom & 78 @ T Sifau|
What are the major differences between Radio Advertisement and Television
Advertisement ?

3&E IV/(Unit IV)

Hehe Gd o1 YUE] famod SREM @R wm # e YMEftear § 7 Sared &ifsu|

Discuss the relevance of Market survey for effective advertising campaign ?



31dr/(Or)

faftm fommm weemt @t Wem = fafd s § 2

What are the process of ratings used for different mediums of advertising ?

FHE V/(Unit V)
5. JUEd. # owed ¥ ? g% fRE ot s o wie & faw few wer fafda fwen

ST %2

Why is USP important ? How can it be developed for any product or brand ?
41/ (Or)

fafm w1t ordia wR-w § 2

What are the different copy appeals ?
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