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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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(3% I/Unit I)
1. o w1 % 2 foumm & @@ fafeu)
What is advertising ? Write the functions of advertising.
(FIa1/Or)
2. frafafed 4 ¥ fogl @ W feooft fafew -
1) R F e
(2 T fomm
(3) T & @l
Write notes on any fwo of the following :
(D Objectives of Advertising
(2) Surrogate Advertising
3) Elements of advertising.

(F&E I/Unit II)

3. TR TSEl i G081 W o9 HifSW| 3HR] Hed  SdEd |
Discuss the structure of news agency. Explain its importance.

(3TI4T/Or)

4. fomma # SwEm fer SR oo TSRS Wied SR I9@ WEEYU eRUi w1 dve
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Describe the AIDA models and its important stages used in advertising.
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3% II/Unit III)
5. fommm # wHifen faem & fafa= =m0 &1 == s
Discuss various stages of media planning in advertisement.
(31d1/Or)
6. frafafed 4 ¥ fogl @ W feooft fafew -
(v FuEd
(2)  fommm wrEifa
(3) W ® HAed|
Write notes on any two of the following :
(1) USP
(2) Advertising strategies
3) Importance of brand.

(F&HE IV/Unit IV)

7. faqmm &t F o® ? foma wd & fafv=m ol w arewn wifeu

What is advertising copy ? Explain the various elements of advertising copy.

(3AUAT/Or)

8. smyfier a1 fafasm fommm W own gwE e ¥ 2

What is the effect of modern techniques on television advertising ?
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(FFE V/Unit V)

9. STEH /A & Y IJqHRT FaeR W fagmd & guE & e it

Explain the impact of advertising on consumer behaviour with suitable

example.
(31AA/Or)
10. fommm\ &t omeR dfewm & s # far 4 saEul

Explain in detail about the code of conduct of advertising.
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