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Instructions :

1. The question paper is divided in five units. Each unit carries an internal
choice.

2. Attempt one question from each unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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3%E 1/(Unit T)
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Define advertising. Explain the classification of advertisements.
AYA/(Or)
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What is advertising appeal ? Explain the various types of advertising

appeals.

gehl3 II/(Unit II)
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Describe the structure and functioning of an advertising agency.

YA/ (Or)
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What is creativity ? Discuss the importance of creativity in advertising.
gl III/(Unit ITD)
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What is public relations ? Explain the various tools of public relations.

Aq41/(Or)
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What do you understand by internal and external public ? Discuss its

importance in public relations.
3Rt IV/(Unit IV)
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Define corporate communication. Explain the various tools of corporate

communication.
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3741/ (Or)
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Write a detailed note on ‘new trends of corporate communication’.

g®1E V/(Unit V)
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What is crisis management ? Describe the stages of crisis management.
3/ (Or)

AT TEe & TRt uw fommm @ fawga favesor wifse

Explain an advertisement of your choice in detail.



