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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal

choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4. Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in

translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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I/(Unit I)

1.

What is the importance of copywriting in regional language ? Does it provide

any edge for regional target audience ?

/(Or)

Define semiotics. Discuss the challenges and opportunities for Indian languages

in Advertising.

II/(Unit II)

2.

Why is visual literacy important in advertisting ? What role does it play

in shaping perceptions ?

/(Or)

Discuss different appeals of advertising and explain any two in detail with

relevant examples.

III/(Unit III)

3.

What are the principles of design? Explain in detail.

/(Or)

What is artwork ? Which stage of layout it refers to ? Explain in detail.

IV/(Unit IV)

4.
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Write short notes on any two of the following :

(a) Metaphor

(b) Semantics

(c) Cyber culture

(d) Persuasive language.

/(Or)

What is the difference in writing for print and electronic medium ? Explain.

V/(Unit V)

5.

Copywriting depends majorly on 'developing ideas'. How can we finalize one

idea out of many ? What points should we kept in mind ?

/(Or)

Define OOH. What are the major OOH advertising formats ?


