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1. Y-TF UE TEEal B fawfsad ¥ 1 v TR # om=aRe fawew fem wem ¥ 0
2. Y THE ¥ Uk U¥T I SW TUWE | 3H YR Ha drd Y9I & W e |
3. wft wvl & fow wum et frEa O
4. R AERIRA @ gE SUgR Sl WMl ST §Hhal © |
5. sae # fowmfa @9 WSS WEY & W HET WU |
6. THE-TA H whenefl U@ A W oomw Ja TR sifRd &L

Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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e I/(Unit 1)
g W § HTORERET W F Hed §2 N A & Afeid iRl Rl S H
HeE HA T2
What is the importance of copywriting in regional language ? Does it provide
any edge for regional target audience ?

AAA/(Or)
Heoha fogm @0 B2 9 wmnell # fomw & fem e e eiR s §2
== Hifew |
Define semiotics. Discuss the challenges and opportunities for Indian languages
in Advertising.

e II/(Unit II)

fomma § qv9 WaRal F WEEqU §7 OROT oM H SHe! d fie §7
Why is visual literacy important in advertisting ? What role does it play
in shaping perceptions ?

AA4T/(Or)
foqme =t fafvm ordfiel & aR H wawry R fR=l & omiel w1 3fed ISl
% WY Gl |
Discuss different appeals of advertising and explain any two in detail with

relevant examples.
e III/(Unit III)
feorr & fogim = ¥?7 foxg@ w9 9 faftew)

What are the principles of design? Explain in detail.
YA/ (Or)

Ao F ¥ ? TS WSS & TRY WU ¥ Wetyg ¥ 2 T ®9 ¥ @@y
What is artwork ? Which stage of layout it refers to ? Explain in detail.

e IV/(Unit IV)
fmr 8 @ fodi @ w ofaw feuoit fafew .

(31)  HIAW

(&) @ famm
(F) WER GEhld
(T) W



Write short notes on any two of the following :
(a) Metaphor

b) Semantics

(c) Cyber culture

(d) Persuasive language.
3YdT/(Or)
fue &R soRife difem & fou oe d§ # o= §? HHEEY |
What is the difference in writing for print and electronic medium ? Explain.
3HE V/(Unit V)

5.  HURERET god: ‘emefem fmi’ wm fk ¥ ow fRW we ¥ 9ga WR smfea
# 9 fFdt s w1 fifyag w9 €2 = fF9 fogel =1 = w =few ?
Copywriting depends majorly on 'developing ideas'. How can we finalize one
idea out of many ? What points should we kept in mind ?

YA/ (Or)

AT w1 F? oNelw foRH ® yg@ YRR Fm ¥ 2
Define OOH. What are the major OOH advertising formats ?
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