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Instructions :

1. The question paper is divided in five units. Each unit carries an internal
choice.

2. Attempt one question from each unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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313 I/(Unit )
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Suppose you are the chairman of a big advertising agency and you are looking
for a suitable candidate for the post of creative director. Discuss the qualities

you will look for in filling the position.

31U/ (Or)
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Discuss in detail the guidelines for writing effective copy.
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What are the sources of developing ideas ? How can they be made more effective ?
3741/ (Or)
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Explain Vertical and Lateral Thinking
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Discuss the unique needs for Copy writing for Radio. Also discuss the technical

aspects to the kept in mind.
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A4/ (Or)
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What is Outdoor Advertising ? What are its various types ? Also discuss the

points to the kept in mind for effective copywriting for Outdoor media.
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Develop a Print advertisement in Hindi and English for creating awareness

regarding Environment Conservation.

31U/ (Or)
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What is the difference between Translation and Transcreation. Give suitable

examples.
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‘An Idea can make or break an advertisement’. Giving suitable examples elaborate
the statement.
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Discuss the role and importance of Visuals is an Adverstiment ? Why is it

important to have a good verbal and visual connection ?



