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Instructions :

1. The question paper is divided in five units. Each unit carries an internal
choice.

2. Attempt one question from each unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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F&E 1/(Unit T)
1.  SOET® H IRE 99l e W YRl Siau |
Define Public Relations and discuss its importance.
3741/ (Or)
2. STEEH & [HA IR fawm W ywmwr eifem
Discuss the origin and growth of Public Relations.
g3 II/(Unit II)
3. S & gl &1 == Hit |
Discuss the principles of Public Relations.
Yd/(Or)

4. SHEES 99N % ST IR EEAT &I 9=l kit

Discuss the organization and structure of PR department.
Zahe III/(Unit III)
5. SIS IR WISl % 3T Sl TS RifSU |

Differentiate between Public Relations and Propaganda.
JYdT/(Or)
6. SHETS I AHA W YR S|
Elaborate the process of Public Relations.
geh1s IV/(Unit IV)
7. UG TWHR & STTgh TS & wrEl hl GHIET Hifaw|

Review the functions of Public Relations of Government of India.
YA/ (Or)
8. T I TE T I T R SHEES H e T "Ed TR it

Explain the role and importance of Public Relations at the level of State
Govt. and Local Bodies.
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gh1E V/(Unit V)
9. FHMARE TS HI AR T HIST T $HD He@YUl 3TaFal 1 == HifS |

Discuss the concept of Corporate Public Relations and its significant
components.

3gdT/(Or)
10. SHETH & TRl IR fafedi w ==l sifsw

Elucidate the tools and methods of Public Relations.
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