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Instructions :

1. The question paper is divided in five units. Each unit carries an internal
choice.

2. Attempt one question from each unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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Define Advertising. Discuss the various stakeholders and their role in the

Advertising world.
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Define Target Audience. Discuss the various types of adverstising on the basis
of Target Audience.
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What is the role of media in Advertising ? Discuss the various types of media
available for Advertising.
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Write short notes on the following :
(@) Media Mix
®) DAGMAR.
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Discuss the role of a copywriter in an advertisement. Also discuss the qualities

of a good copywriter. Give names of some famous copywriters and theirs works.
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Define Layout. What is its purpose ? Also discuss the principles of a good Layout.
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Explain the organisational structure of an Ad Agency and discuss the role of
each department in organisation.
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Discuss in detail the various methods of compensating an Ad Agency. How is
it changing ?
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Write a detailed note on the social impact of advertising with suitable examples.
YA/ (Or)

S W oAl WL T T? TEHRT SN Y2 W W S W A W B geA wE & oA
HitTd |

What is D.A.V.P ? What is its objective ? Also discuss the various functions of
D.AV.P.



