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Instructions :

1. The question paper is divided in five units. Each unit carries an internal
choice.

2. Attempt one question from each unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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$a1S I/(Unit T)
SHETE Y AT F GHe § 2 RS Torifae e # SHETe i fFet W st S|

What do you understand by Public Relations ? Discuss the role of Public relation
in any Political Campaign.

AY4T/(Or)
TR SHEUE HY TAHE Wiaarn SeR H fRE SR @t "werar gHeed R S

How external PR facilitates business promotion in the present competitive
market ?

gahe II/(Unit II)
SETe, fasmaa IR 9uier § S T |
Differentiate between public relations, advertising and propaganda.
AYA/(Or)
FHaRe (frifga) sFa & sHeus &t fier @t sfoa seeeo dfea = s
Explain the role of PR in corporate world with some suitable examples.
gahe III/(Unit III)
TH Iha SHETS AEE & fau Aehe REE (IR 3iY) T Aeayul a@ § 1S
Hfed =me wi|

Market Research is a key factor in successful PR campaign. Discuss with

examples.

YA/ (Or)

SHTR B IR (WEF) F ST N wEed § 2 fowRyd®s Sawu

What do you understand by the tools of PR ? Explain this in detail.
&g IV/(Unit IV)

SEUs § el e Rifheey faga w gfier w ==t s

Discuss the role of uses and gratification theory in PR.

{4/ (Or)
YU H OSEEd HT HecEqul yfieRt B R SR M 39 U9 § HeWd ©7 S
Eadl
“Public opinions play an important role in PR”. Do you agree with this
statement ? Discuss.




e V/(Unit V)
9. UH W WK ® ®I ¥ 9RG & foru Afvaw sEwR wt w@n ofqewr g2 favemm w)

What is the role of global public relations for India as an emerging power ?
Analyse.

JdT/(Or)
10. fogl & W wfya feoot fafed .
()  wEET SR SEEuh
(i)  TSHIfd® SHEYR
(i) YR SAETE e
(fv) & 9T

Write short notes on any two :

() Lobbying and PR
@7) Political Public Relation
(Zizr) PRSI

(Iv) House Journal.
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