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1. Y-TF UE TEEal B fawfsad ¥ 1 v TR # om=aRe fawew fem wem ¥ 0
2. Y THE ¥ Uk U¥T I SW TUWE | 3H YR Ha drd Y9I & W e |
3. wft wvl & fow wum et frEa O
4. R AERIRA @ gE SUgR Sl WMl ST §Hhal © |
5. sae # fowmfa @9 WSS WEY & W HET WU |
6. THE-TA H whenefl U@ A W oomw Ja TR sifRd &L

Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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g3 I/(Unit I)
faqmmH ¥ o w1 WHma €7 fommm & fafaw q@i & = wifsu

What is advertising ? Discuss the different elements of advertising.

3YdT1/(Or)

fommost # ‘o’ | oW F wEed §2 fowOe WO SwEM #i WM arett fafier ‘et

%1 IEEO Higd HHEEA |

What is ‘Appeal’ in advertising ? Elaborate the different types of Appeals.
e II/(Unit II)

A o9 fordt FHER SF@ & die HASR ¥ @ ST @Rl ol R-a SHER 39 2

AT RIS |

If you are the brand manager of a news channels, how would you go about

giving advice and input to you audience ? Explain.
94T/ (Or)

Hifean feE @1 o1 F OT? TR IS WRa & fau wifew A R @i

What is the concept of Media Planning ? Prepare a media plan for news

portals.
g III/(Unit III)

BHEE ¥ 9 F 993 ¢ 2 faum # Wieie § " W 9™l i |

What do you understand by storyboard ? Discuss the importance of storyboard

in advertising.
4T/ (Or)

o ywrR # fomm &M & sR § fomr 9 fafeuw

Explain in detail the different types of advertisement copy.
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g3 IV/(Unit IV)

7. frufefadt =n &t ®? feufefadt & @t =Roi & 9§ famr @ fafawl

What is creativity ? Write about all creative stages in detail.
AT/ (Or)

8. FHARER & [0 T SMI@ET H TR RIS

Write the qualities and duties of copywriter.

g&@s V/(Unit V)
9. ‘g gEe ) fammat @ ogve’ ) ey fafem

Write an essay on ‘The effect of advertisement on Indian society’.
41/ (Or)
10. frafafed & & fe=l & W foooft fafew .

(31) YU FERR

(F) TeSaeRf WUege weEda Aw  sfea

() foma # w0 @l STeREehd |

Write notes on any two of the following :
(@) Consumer Behavior

b) Advertising Standard Council of India

(c) Need of Research in Advertising.
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