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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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(&8 I/Unit I)
1. STETH ! ARG HISC 9RT H SEIS B YfHeT SUYE A 0 U HHEET |

Define Public Relations. Explain the Role of Public Relations in India with a

suitable example.
(31E/Or)
2. SHEUE UE Sifen & o" F R T 7 HHEU |
Explain the difference between PR and Branding.

(& I/Unit II)
3. ‘g eI U e ®9 ¥ UH TR ¢ SHEEd |

“Every Public Relations Officer is primarily a Journalist.” Discuss.

(AF/Or)
4. TreAfafes w dfaw feoolt fafey -

G)  drenst

Gi) — Sresdt

(i)  ARTASTE

Write short notes on the following :

@) PIB
(@)  DAVP
@ii) RNL

(F&®E II/Unit III)

5. FORE TIR FM T ? FHURS FHMAHIE & 02F & aR § FaE|

Define Corporate Communication. What are the components of Corporate

Communication ?
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(34T/Or)

frafafea w afea feuof fafew -
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(i) S X

Gv) Hife® FER N AHE I T HIA

Write short notes on the following :

(@) Public Notice

(i) Annual Report

(tit) News Letter

(iv) Resolve issues through Oral Communication.

(F&E IV/Unit IV)

A TER 1 1 Hed §7 FHHARU |
Explain the importance of business communication.
(3AU41/Or)

“FHIORZ TRE F HIARE FHAHIA FAoR H HER foile # W w1 FA S g1

TH 9 H UG TOEH % g H THEET|

“In a Corporate House, the Corporate Communication Manager has to work like

a fire brigade”. Explain in terms of crisis management.
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(& V/Unit V)
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How can a Corporate Communication Manager implement “Corporate Social

Responsibility” in an effective manner ? Explain with some examples.
(3UA1/Or)
HIARS FFET F1 M Ae@ ¢ 7 IR0 Hied THART |

What is the importance of Corporate Branding ? Explain with examples.



