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PUBLIC RELATIONS AND CORPORATE

COMMUNICATION

Duration : 3 /Max. Marks : 50

/Min. Pass Marks : 20

Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal

choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4. Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in

translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.

Roll No. ...................................
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I/Unit I)

1.

Define Public Relations. Explain the Role of Public Relations in India with a

suitable example.

( /Or)

2.

Explain the difference between PR and Branding.

II/Unit II)

3.

“Every Public Relations Officer is primarily a Journalist.” Discuss.

( /Or)

4.

(i)

(ii)

(iii)

Write short notes on the following :

(i) PIB

(ii) DAVP

(iii) RNI.

III/Unit III)

5.

Define Corporate Communication. What are the components of Corporate

Communication ?
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( /Or)

6.

(i)

(ii)

(iii)

(iv)

Write short notes on the following :

(i) Public Notice

(ii) Annual Report

(iii) News Letter

(iv) Resolve issues through Oral Communication.

IV/Unit IV)

7.

Explain the importance of business communication.

( /Or)

8.

“In a Corporate House, the Corporate Communication Manager has to work like

a fire brigade”. Explain in terms of crisis management.
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V/Unit V)

9.

How can a Corporate Communication Manager implement “Corporate Social

Responsibility” in an effective manner ? Explain with some examples.

( /Or)

10.

What is the importance of Corporate Branding ? Explain with examples.


