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Instructions :

1. The question paper is divided in five units. Each unit carries an internal
choice.

2. Attempt one question from each unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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F&8 I/(Unit T)
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Discuss the major milestones in the growth and development of Advertising in

India.
3T/ (Or)
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What is an Advertising Agency ? Also discuss the main functions of an Ad Agency.
3ah1E II/(Unit II)
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What is a Median Plan ? Discuss the components of a Media Plan in detail.
YA/ (Or)
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What is an Ad Campaign ? Discuss the various steps in developing an ad campaign

with a suitable example.
gehtg III/(Unit III)
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What is Visualization ? Also discuss the various techniques of Idea Visualization.
3741/ (Or)
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Define Ad appeal ? What are the different types of appeals ? Discuss any two

ads based on ‘fear’ appeal.
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What is Copy ? Discuss the various elements of a copy in detail.
YA/ (Or)
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Discuss the role of a Copywriter in developing an advertisement. Also discuss
the qualities of a good copywriter.

e V/(Unit V)
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What is Public Service Advertising ? With suitable example discuss its influence
on the society.

U4/ (Or)
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Discuss the brand promotion activities of Coke and Pepsi.



