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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal

choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4. Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in

translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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I (Unit I)

1.

What is media planning ? Define and discuss its process with examples.

(Or)

2.

You are a media planner. Design a brief Media Plan for a product of your

choice using both traditional and new media.

II (Unit II)

3.

Discuss the different tools and techniques of media research.

(Or)

4.

What is TRP ? How is it calculated ?

III (Unit III)

5.

Compare the advantages and disadvantages of advertising on a television and

radio.

(Or)

6.

Is print media becoming obsolete in the face of new media ? Give reasons

in support of your answers.

(Unit IV)

7.

What advertising budget-setting decision rule would you use if you were an

advertising head of a company ?



8781 3 P.T.O.

(Or)

8.

While deciding a media schedules, which three media pattering strategies are

widely used and what are the reasons for choosing them ?

(Unit V)

9.

Discuss the steps involved in the process of media buying and media selling.

(Or)

10.

You are negotiating a deal for your product for advertising in the media.

What preparations would you do to extract the best possible deal ?


