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CONSUMER BEHAVIOUR

Duration : 3 /Max. Marks : 80

/Min. Pass Marks : 32

Instructions :

1. The question paper is divided in five units. Each unit carries an internal

choice.

2. Attempt one question from each unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4. Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in

translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.

Roll No.................................
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I/(Unit I)

1.

What is Consumur Behaviour ? Discuss the importance of studying consumer

behaviour.

/(Or)

16

Define consumer behaviour. What is the relationship between consumer behaviour

and marketing ?

 II/(Unit II)

2.

16

What are the fundamental principles of learning and how they are involved in

influencing the buyer behaviour ?

/(Or)

Elaborate the salient features of cognitive dissonance and consumer delights in

FMCGs market.

 III/(Unit III)

3.

Explain how personality and life-style influence customer’s decision making

process.

/(Or)

Explain the Howard Sheth’s model of consumer decision making.
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 IV/(Unit IV)

4. 16

What is Communication Mix ? Discuss in detail the various elements of com-

munication mix.

/(Or)

Discuss the influence of communication on consumer behaviour with suitable

examples.

 V/(Unit V)

5.

Discuss the challenges in acquiring and retaining customers.

/(Or)

Differentiate between E-CRM and CRM.


