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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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g I/(Unit I)

TRie, fowt, ¥ qon gam & el Hd 9 fefvea amfen ammerw, A-fefvea
OehfeT ¥ SgR ¥ ?

How Digital Marketing environment is better than non-Digital Marketing

environment in terms of Purchase, Sales, Services and Payment.

31UdT1/(Or)

STAETET T SHheEd Fgi & FIER H F J@W ¥, o HLI da9Re H FHeR,
THFZ, THS H SN A @ Y SUMEn &1 efa feamm S o9

Compare Online Consumer Behaviour and Offline Consumer Behaviour. What
is the role of colors, text and image used in websites in persuading an online

consumer.

g1 II/(Unit II)

= w feoot fafem
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(3) -9 T W Hfewm ool
Write notes on :
@) Integration of E-commerce and M-commerce
(1) E-mail Vs. Social Media.

31ar/(Or)
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Define Digital Content Management. Discuss how the Digital content can
be effectively managed for an academic institution, say, for your University/

College.
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g III/(Unit III)
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“Social Media is a tool used to inform consumers about your products.” Justify
your answer, with the role Social Media has to play in marketing and how

it is achieved.

Y41/ (Or)

e Hifewm # HEW AAfRT qW ey w1 Sad |
Explain customer networking and relationship in social media.

g1 IV/(Unit IV)

fefSem afafen dmm =1 wnfm, fFaraas do geem &t o1 gamm syam fateEt
g 2
What are the best practices for planning, implementing and managing digital

marketing programs ?

A4/ (Or)

(i) THiSd® HHISH TA T HUH Hi HifZH|
Write notes on :
@) ROI

(1) Feedback mechanisms and the metrics used to measure it.

3 P.T.O.
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(i)  AFeET e dur SwerEd deIR |

Compare :

@) Digital Marketing Vs Traditional marketing,

(1) Online PR Vs Offline PR.

34t/ (Or)

10. feoroft fore

(i)  Blogs @ Google Words &1 ROI AffedEsRHE H SYAM

o~

(i) HET TATAr |

Write notes on :
@) Using Blogs and Google words for optimizing ROI

(i) Campaign Analytics.
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