(460) 0389

Printed Pages—3] 4MBA(AMC)4/CCE12

Master of Business Administration (AMC) (Fourth Semester)
(CBCS) Examination, May/June 2019
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Instructions :

1. The question paper is divided in five units. Each unit carries an internal
choice.

2. Attempt one question from each unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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g I/(Unit I)
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“Business is a social system which is expected to fulfill certain social

obligations.” Explain.
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“The survival and growth of a Business Organization is significantly influenced

by its environment.” Comment using examples from the Indian context.
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What do you understood by Policy ? Explain the different types of policies. How

can policies be made effective ?
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What is corporate strategy ? Describe some tools which help formulate strategy

at the corporate level.
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What are Brands ? ‘Brands serve a variety of purpose for all the stakeholders’.
Explain.
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‘Branding is a challenging task, more so in the current era of global connectivity.’
How ?
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What is Brand Awwareness ? Describe its components and levels. Also explain
why it is the most important aspect of Branding.
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Write short notes on any four of the following :
(@) Brand contract
b) Co-Branding
(c) Brand Repositioning
(d) Brand Identity
(e) Brand Image.
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Explain Brand Equity. Enumerate some measures to measure Brand Equity.
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What is Brand life cycle ? What strategies can be used to keep the Brand strong
at maturity ?



