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Instructions :

1. The question paper is divided in five units. Each unit carries an internal
choice.

2. Attempt one question from each unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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What do you understand by Integrated Marketing Communication ? Also explain

its importance in today’s competitive marketing scenario. 16
YA/ (Or)
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Define IMC. Discuss the various elements of IMC promotion mix in detail.

g3 II/(Unit II)
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Define Advertising. Discuss the main functions of Advertising with suitable

examples.
314/ (Or)
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Discuss the organizational structure of an Ad Agency. Also explain the various

services provided by an Ad Agency.
geh1s III/(Unit IID)
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What is AIDA Model ? How does it help in writing an effective copy ?
374/ (Or)
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What is Personal Selling ? Also discuss the differences of Personal selling and

Advertising.
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Highlight the importance of PR activities in developing an effective IMC plan.

Support your answer with relevant examples.
{41/ (Or)
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What is Corporate Image ? Discuss the role of Corporate Social Responsibility

activity in establishing a Corporate Image with suitable examples.
F&E V/(Unit V)
fouoE ¥ER H 3-%Md & fiel W s fowga T fated 16
Write a detailed note on the role of E-commerce in Marketing Communication.
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What is Sales Promotion ? Discuss the various techniques of Sales Promotion.



