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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal

choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4. Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in

translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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I (Unit I)

How was branding concept evolved ? Give some historical theories of branding

as principle of marketing.

(Or)

Explain major brand challenges in branding and also suggest few methods

to overcome it.

II (Unit II)

Explain the major issues in branding especially in service industry.

(Or)

Classify branding on different parameters by giving suitable example.

III (Unit III)

Explain brand personality and brand response. What is the role of celebrity

in such type of technique and also explain the duration for which a celebrity

can continue branding of a product especially in cosmetic products ?
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(Or)

FMCG

Explain brand loyalty and brand commitment. How are brand loyalty and brand

commitment differ for a capital good and FMCG product ?

(Unit IV)

Explain various methods of measuring brand equity.

(Or)

Explain the method of building the brand online by taking example of any

electronic goods.

(Unit V)

FMCG

Explain advantages and disadvantages of brand extension by taking an

example of FMCG product.

(Or)

Explain various challenges in branding on National and International level

by taking suitable example.


