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Master of Business Administration (Second Semester)
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MARKETING MANAGEMENT

staf/Duration : 3 ¥/Hours] [qUuiih/Max. Marks : 80
[<faH Sdoie/Min. Pass Marks : 32
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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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Define Marketing and explain its process and functions.
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Write short notes on any four of the following :
(@) Direct Marketing

b) Telemarketing

(c) Personal Selling

(d) Rural Marketing

(e) Customization

3 Social Marketing.
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3. foqum Ao o ® 7 sEe foivad s |
What is a Marketing Plan ? Explain its features.
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What are the characteristics of Consumer Markets ? Draw and explain the

five steps of Buyer Decision Process.
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What is Marketing Segmentation ? Explain the bases of segmentation consumer

markets with suitable examples.
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Explain the concept of Positioning with examples and explain the meaning

of value proposition and USP.
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Distinguish between product and brand and explain the terms ‘Product Mix’

and ‘Product Line’.
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What is a New Product ? Explain the consumer adopting process in detail.
3®E V/(Unit V)
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Explain the concept of price and pricing. List the factors affecting price

determination.
AT/ (Or)
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What are types of Marketing Channels ? Explain the functions and flow of

marketing channels.



