(325) 4559

Printed Pages—3] 4MJ4/CCEG6
Master of Journalism (Fourth Semester)/(CBCS)
Examination, May/June, 2019
ADVERTISING AND PUBLIC RELATIONS
s@f¥/Duration : 3 ®/Hours] [quifeh/Max. Marks : 80

[FAaH I/ Min. Pass Marks : 32
fder -
1. YIS uie Thdl A fawifa ¥ ydE TR B oo fawew femm mam #)
2. YIF TPE U Ueh T H SW ST TE YHR FHol drd A H S S
3. aft gl & fow wEE e fa ®)
4. Rl AERIEA T dE SR S "Ml ST §hal 2
5. I H fagnfa R W ST wWEY H O WE " S
6. g H whenefl fuid wR Woemw d@ TR sifRd &

Instructions :

1. The question paper is divided in five units. Each unit carries an internal
choice.

2. Attempt one question from each unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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313 I/(Unit I)
SHETeh i IRVt IS SHEEe & &9 Td e W TSN Sife |

Define public relations. Explain the scope and importance of public relations.
3/ (Or)
SHEme & fafis Rl W yEw erfeu
Explain the various types of public relations.
gh1g II/(Unit II)
HE WHR H SIS HI GO T HEYOTC 6 S i |
Discuss the structure and functions of public relation in Central Government.
3741/ (Or)
STE & fau dem & fafy= fagra &t == st
Discuss the various principles of writing for public relations.
g III/(Unit III)
FRURE FOR 1 § 7 HORe F9R & fafv= o | g Sifad |
What is corporate communication ? Explain the various tools of corporate
communication.
3gAa/(Or)

SEE AEHE 9 Y 1 gHEd € 7 SHEWe IfIE o fafie =Ron @l wueEd |

What do you mean by public relation campaign ? Explain the various steps of

public relations campaign.
e IV/(Unit IV)
fommmm =0 § 7 fomrm & fafvm gl w1 wHemEd
What is advertising ? Explain the various types of advertisement.
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3741/ (Or)
TUUSE. U9 TLUE.dLeE. R fomga emema fafed
Write a detailed note on AAAI and ASCI.
e V/(Unit V)
5. foa TS w1 W= U6 HEYOTel W YRSl Sifeit |
Explain the structure and functioning of an advertising agency.
YdT/(Or)

fogmm wfa s ® ? fommm ufa & fafi= q@l = o9=mea)

What is advertising copy ? Explain the various elements of advertising

copy.
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