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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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g I/(Unit 1)
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What do you understand by corporate communication ? Has it brought a new

dimension in the practice of Public Relation ? Discuss.
AYdT/(Or)
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Define the concept of Corporate Image building and write down the steps

involved in it.

g3 II/(Unit II)
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The only yardstick of successful Public Relations is good media coverage. Do

you agree ?
{41/ (Or)
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What are the main elements of a Public Relation campaign ? Describe with

suitable examples.
e III/(Unit III)
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What do you understand by Public Relation principles ? Are these principles

always followed by the PR practitioners ? Explain.
{41/ (Or)
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What is ‘publics’ in PR ? Identify the ‘publics’ of your University. Do you

think the reputed institutions like Your University also do need deliberate
PR ? Elucidate.
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e IV/(Unit IV)
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What is press conference ? Does it strengthen PR campaign ? What are the

steps a PRO should take for arranging press conference ?
AYA/(Or)
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Discuss the role of research in Public Relation.
&E V/(Unit V)
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Do you think new communication technology can be helpful for Public Relation

exercise ? Discuss with examples.

1qaT/(Or)
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Which qualifications are required for a PRO in this age of New Media ? Elaborate.



