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fader -

1. Y-TF UE TEEal B fawfsad ¥ 1 v TR # om=aRe fawew fem wem ¥ 0

2. Y THE ¥ Uk U¥T I SW TUWE | 3H YR Ha drd Y9I & W e |

3. wft wvl & fow wum et frEa O

4. R AERIRA @ gE SUgR Sl WMl ST §Hhal © |

5. sae # fowmfa @9 WSS WEY & W HET WU |

6. THE-TA H whenefl U@ A W oomw Ja TR sifRd &L

Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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gl I/(Unit I)
freq fafor St T fafafy § yeem fagmi &1 @F w0 #®& AeeE § 2
THEATEA |
Explain why it is important to apply management priniciples in a creative
activity like film-making.
34t/ (Or)
T Tl i fhedl & o2 oo B0 ¥, T OH oMY TAURA SR ¥ WeEH &

T TR =S W faeR w8 S99 ona %9 " IR o1y 1 "IN Se W/

As most flims these days have big budgets, what all considerations would
you bear in mind while raising and managing funds for a production so that

the costs remain low and margins of profit high.

g1 II/(Unit II)
T4 deAleRl Jamei 4 e fmio ik faawor gumsli @ %W Seen ® ? fRew
S I SAEEgS  &Fal IR YW % Hed # uwi shifew|

How have the new technological innovations changed film production and
distribution practies ? Discuss with reference of their impact on the business
potential of film making.

AT/ (Or)
fren fofar &1 fFa foms feeo &1 ghfteg & § o9 s feew ara
H oyetaes gevH & fed ymifa @ Wk 7 wEemsd

What are the regulatory controls that a film maker has to observe to ensure
that his/her film can be certified for commercial display in India ? Explain.
g III/(Unit III)

“fRem w1 YR SaW @ Weegul § S fe frem fmio ! ==t w

"Promotion of a film is as important as film making." Discuss.
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34t/ (Or)
st fRedl 1 afF AftFe W S= & fod fRdt ot ffew deRm T=Ra & &4
wel W |l
Discuss the case study of any film production house in making its film sell

at Box Office.

3 IV/(Unit IV)

F U WAfERa@sti w1 HfYT w1 Uw gl @e| TRP ¥ 7 SUged RO 9
AT |
Are TRPs an effective instrument of mapping consumer preferences ? Explain
with suitable reasons.

31dr/(Or)
freafafed | @y e fafed
(@) TRHI H AR
() H F oW SR TEw
(c)  Hifew wadRR
Write short notes on the following :
(a) Audience profile
b) Audience penetration and reach

(c) Exposure to media.
313 V/(Unit V)

T freq i@ oot T8 fheq & W &1 & fea-fea alel ¥ =@ ® 2
o= HiSA |

What are the ways in which a film maker undertakes the PR of new film ?

Discuss.

34/ (Or)
fren & @ 9 o9 ¥ oMUl N WA § 7 W fEA RuE o q@ o
T 7 HHEmEd |

What do you mean by creating a promo for a film ? What objectives does

a promo fulfill ? Explain.



