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Instructions :

1. The Question Paper is divided in five Units. Each unit carries an internal

choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4. Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in

translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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I (Unit I)

1.

Explain why it is important to apply management priniciples in a creative

activity like film-making.

(Or)

As most flims these days have big budgets, what all considerations would

you bear in mind while raising and managing funds for a production so that

the costs remain low and margins of profit high.

II (Unit II)

3.

How have the new technological innovations changed film production and

distribution practies ? Discuss with reference of their impact on the business

potential of film making.

(Or)

4.

What are the regulatory controls that a film maker has to observe to ensure

that his/her film can be certified for commercial display in India ? Explain.

III (Unit III)

5.

"Promotion of a film is as important as film making." Discuss.
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(Or)

6.

Discuss the case study of any film production house in making its film sell

at Box Office.

(Unit IV)

7. TRP 

Are TRPs an effective instrument of mapping consumer preferences ? Explain

with suitable reasons.

(Or)

8.

(a)

(b)

(c)

Write short notes on the following :

(a) Audience profile

(b) Audience penetration and reach

(c) Exposure to media.

(Unit V)

9.

What are the ways in which a film maker undertakes the PR of new film ?

Discuss.

(Or)

10.

What do you mean by creating a promo for a film ? What objectives does

a promo fulfill ? Explain.


