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Instructions :

1. The question paper is divided in five units. Each unit carries an internal

choice.

2. Attempt one question from each unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4. Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in

translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.



4892 2

 I/(Unit I)

1.

Highlight the major contribution of Wilbur Schramm and E.M. Rogers in conducting

media Research.

/(Or)

2.

Describe the concept of media consumption with reference to media research.

 II/(Unit II)

3.

Explain the concept of ‘feed forward’ research and discuss its significance for

establishing a new media house.

/(Or)

4.

(i)

(ii)

(iii)

Write notes on any two of the following :

(i) Gratification and uses theory of media

(ii) Diffusion of innovation theory

(iii) Media evolution research.

 III/(Unit III)

5.

Explain advertising research and discuss recant trends in advertising research.
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/(Or)

6.

Express your ideas regarding recent trends in marketing research.

 IV/(Unit IV)

7.

(i)

(ii)

(iii)

Write notes on any two of the following :

(i) Development communication research

(ii) Health communication research.

(iii) Media policy research.

/(Or)

8.

Narrate the concept of participatory communication research and discuss its

merits and demerits.

 V/(Unit V)

9.

Discuss the relationship between the research organisation and media houses.

Give suggestions to improve the situation.

/(Or)

10.

Describe the trends in media education in India and give your suggestions to

improve the quality of media education.


