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MEDIA MANAGEMENT AND BUSINESS

Duration : 3 /Max. Marks : 25

/Min. Pass Marks : 10

Instructions :

1. The question paper is divided in five units. Each unit carries an internal

choice.

2. Attempt one question from each unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4. Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in

translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.

Roll No.................................
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 I/(Unit I)

1.

Explain the basic principles of Management in the context of Media Business.

/(Or)

2

Discuss the various strategic issues in managing an established Media House.

 II/(Unit II)

3.

Explain the different styles of Leadership that can be used to run a Media

House.

/(Or)

4

What do you understand by Relationship Marketing ? Explain using suitable

examples.

 III/(Unit III)

5.

Discuss the organizational structure of editorial department of a big newspaper

group. Also explain the responsibilities of various positions.

/(Or)

6.

Discuss the role of DAVP and TRAI.



4544 3 P.T.O.

 IV/(Unit IV)

7.

Discuss in detail the importance of financial management for Media House. Also

discuss Tax Planning.

/(Or)

8.

What do you understand by programme management ? Discuss using suitable

example.

 V/(Unit V)

9.

Describe the challenges prevalent in media management. Also enumerate traits

of an outstanding media manager in the light of current trends.

/(Or)

10.

Describe marketing mix followed by a leading media organization.


