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Master Course (Open Elective Course) (Fourth Semester)
(CBCS) Examination, May/June 2019

MEDIA PLANNING AND STRATEGY RESEARCH
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[FIFam  3wvie/Min. Pass Marks : 16
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Instructions :

1. The question paper is divided in five units. Each unit carries an internal
choice.

2. Attempt one question from each unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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&g I/(Unit )
Hifear Jem o & ? Hifgsw IS I STEvIehdl U Hed W YHN S |

What is media planning ? Explain the need and importance of media planning.
YA/ (Or)

Hifew fEem & o= wehl | g eifed |

Discuss the various components of media planning.
Fa&g II/(Unit ID)

afed g | F o™ ® 7 difewn T A afem wE ® Ao w1 Ywnfea
TS |

What is the concept of target audience ? Describe the importance of target

audience in media planning.

3/ (Or)
= W T fafes .
(31) wifew fEmsm & fau sse

(3) ifew A w1 fRareeA |
Write notes on the following :
(a) Budgeting for media planning
b) Implementation of media plan.
Zae III/(Unit III)
Hifean fHsor &1 STEUROT | AT F WEHA © 7 WowR HHEEd |
What do you understand by media mix approach ? Explain in detail.
3g4a1/(Or)
fye difean § foqm & w1k 9 TH9H &t fag=m & |
Describe the advantages and disadvantages of advertisement in print media.
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gh1E IV/(Unit IV)

= Aeg fafed

(31) difean @ (F9)

(%) Hifean ot

Write notes on the following :

(@)  Media Buying

b) Media Strategies.

A/ (Or)

Hifem rtfa = =men Fif | goHs OEIG & WY TERT JEARaT S HEsy |

Discuss media strategy. Explain its relevance to the creative strategy.
g3 V/(Unit V)
DAGMAR 1 ¥ ? z9& fafu= gfeewmi wa toFifaal =t = sifss |
What is DAGMAR ? Explain its approaches and strategies.
3741/ (Or)
T A H TG wH & fau o frw we Hfewm wHifa sERA 72 wEemed |

How do you create a media strategy to establish a new brand ? Explain.



