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Master Course (Open Elective Course) (Fourth Semester)
(CBCS) Examination, May/June 2019

INTEGRATED MARKETING COMMUNICATION
s@af¥/Duration : 3 ¥¢/Hours] [quifeh/Max. Marks : 40

[FIFam  3wvie/Min. Pass Marks : 16
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Instructions :

1. The question paper is divided in five units. Each unit carries an internal
choice.

2. Attempt one question from each unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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313 I/(Unit )
1. THiFd U0 G9R & fooaes iR ST9uRom &1 T hifeg |
Explain the scope and concept of integrated marketing communication.
AYAY/(Or)
THiFd fouom g=rR & fafu= Suwol &1 9oiF wifsad
Describe the different tools of intergated marketing communication.
gahe II/(Unit II)
2. AIDA #Afed ¥ M9 &1 Iwed © 2 fowm & =men wifsd)
What do you understand by AIDA model ? Explain in detail.
JdT/(Or)
TN §R AR AYH i GiwaA il gRWSa S|

Define the process of innovation adoption by society
geh1s III/(Unit IID)
3. fa=ir ¥ DAGMAR =1 99 wifSQ|
Elaborate DAGMAR in detail.
JYAT/(Or)
foqom F=R # See ® uMfgd A wRE T E 2
What are the factors that influence budgeting in marketing communication ?
geh1s IV/(Unit IV)
4. fooom ¥ER # @] TAES ToRifGEr #m ¥ 2
What are the creative strategies applicable in marketing communication ?
AT/ (Or)
Hifean O & uel w1 fawar 9 ufafoa wifsw

Define the components of media plan in detail.
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3h1E V/(Unit V)
5 TaR & ad9H uigyd # fefsew st fvan swawmt & 2
How is digital convergence useful in current scenario of communication ?

YA/ (Or)

9 foma 1 STauRon &1 FF HISU| 98 YRuRE faeed 9 fE yeR o § ?

Describe the concept of web advertising. How is it different from traditional

advertising ?
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