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EVENING COURSE

PG Diploma in EVENT MANAGEMENT
‘One Year Diploma

2015-2016

Marks Distribution

No. : Subjects Theory | Practical Internal | Total Marks
1. | Science of Human OoBEcao_mmod 80 - 20 100
2. | Introduction to Event Management 80 - 20 100 _
3. | Event Management Planning 50 30 20 100
4. | Event Production Process 50 30 20 100
5. | Marketing And Advertising 80 - 20 100
. _
Total Marks. 500
AN g ,3\
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Paper-1

SCIENCE OF HUMAN CO

MMUNICATION

Unit-1
1.1

Characteristics of human being

e

12 Essentials of human being to live in the society 1
Concept of Societ 2
Essentials of communication to build the society I
[ Concept of socialization, Process, - factors  and 3
problems : e
Unit-2 v L T | S w | D |V P |[T
A1 Process of Communication and Elements/Factor, | 5 ° 1 - - f - - - || 6
analysis ~ of Communication — process ‘and _ / |
Definitions. — 1 I
2.2 Model of human communication, SMCR and 4 - - - 1 . = 4| 3
limitations of SMCR model, Harold Lasswell
model of Communication, Participatory model of
" | Wilbur gchramm, Osgood model: of |
_communication Model of France Dance 2l .
2.3 Concept of “Self” and others in communication 2 - - - 1 - - | 3
2.4 Introduction to Johari Window of Joseph Looft & 3 - - - 1 - - o
Harigton Edham : . |
Unit- 3 L. 1 S W D \Y P il
3.l Communication process with “Self’ and its importance 2 - > . ) - - 2 i
3.2 | Nonverbal Communication-Types and Importance 2 e - = 1 - 2l 3 1“
33 Inter Dependency of Language and Communication, Art 5 - - 1 - - I
of Listening and its development _
3. Arl ol Writing and its development, Non-verbal - - 2 . 2 - | o
Com munication : ; |
3.5 “dio Visual  Communication, — process .of 1 - 1 - 1 T
| communidation, factors and its importance h || I

e e %w\zo\



Concept  of interpersonal communication,
Functional concept Of dialogue, Concept of
relationship of dialoguc. Concept of integrated

Q\\\J\ﬂ\\\

m_
ecenomy of dialogue.
Concept of Social relationshi

Communication 0 Small groups,

importance.
Institutional communicat

types
Communication of Big
importance

on news, process &

groups, Process &

Unit-5

5ed Mass Communication, Concept, Process Types
and role

5.2 Slang and Communication

5.3 Internet and Communication ;

54 | Concept and process of Human Communication 2
and “Vasudhaiv Kutumbakam” \

=5 | Introduction to Narad Muni’s communication | - 4

formula Spiritual communication = Concept,
Process and importance




Introduction to Event
Scope of the Event,
Staff.

Developin
Establishing Policies
Requi
events.

Unit-2

H Preparing a Planning

mw@oo&-ﬂnm ing Systems.

rement of Event Manage

B AT

angqoio

L T

S

Management, :
Decision-makers, H@orio&

& Procedures.
r, Analyzing the

‘Schedule, Organizing Tasks.

and Communicating,

2

2

ON TO EVENT MANAGEMENT

W

|||I||.l||...l|||.||.||l.||||||
The Budget.
Expert Resources.
Computer Software

Lo

2
2.4
2

wh

_ Assigning Responsibility,
Using the Schedule Properly.
Overall Planning tips, Checklists.

) Who are the people on the Event, .
3.2 Localing People, Clarifying Roles, 2
tent Guidelines, Participant Tips, 2

Required. -

b | —

D

3.3 Developing con
Reference Checks. .
3.4 equitement Forms, Introduction, Fees & l 2
_Honorariums, Expenses 2
3.5 Reimbursement, Travel Arrangements, 1 1
Worksheets.
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[ Unit-4 . L T S W
4.1 Types of Events 2 2 1
4.2 Roles & Responsibilities of Event Management in 2 1
Different Events
4.3 | Scope of the Work, Approach towards Events. 3 1
4.4 Live shows, Exhibitions, Celebrity management y) 1
4.5 Corporate events, special exclusive events and 2 1 1
alike. : -
Unit-5 i L T S __ w8 Vo A I
5.1 Event a tool of PR, Introduction to PR—Concept, 2 1 1 | _1|1||
Nature, Importance,  Steps, Limitations, | “
Objectives , - | |
(5.2 | Media —Types of Media, Media relations 2 1 1 4
5.3 Media Management, PR strategy and planning — 2 2 1 5 |
identifying right PR strategy |
5.4 Brain Storming sessions, Event organization 2 2 ] 5 |
5.5 .| Writing for PR 2 2 1 1 2 || 8 |
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. Paper-111 |
EVENT MANAGEMENT PLANNING

Unit-1 A | | L LT S w | D ﬂ\ v | » | T
1.1 Understand event- type of events, reason and need 2 2 1 | 7 b @
for events. 4 j |
12 | Role of Event Management Company. 2 1 _
1.3 | Introduction to planning - Meaning & Defining 2 1
planning. m
_vogamoﬂmim:om of Good Plansg®. { 1 1
SWOT Analysis, Five W’s. 2 1
[ Unit-2 I T
2.1 Understand Process — Meaning, © Need, and 2 1
Benefits of a Process.
79 | Steps for Creating Process, Planning event 2 1
23 | Determining the purpose of your event 1 1
2.4 | Types of Events for Your Business, . 2 1
25 What's the Goal of Your Event? Understanding 2 1
. | Your Event's Audience .
[ Unit-3 . L T S w | D v P T
[3.1 Events for Amping Up Marketing and Sales, 2 2 2 = | 0
Fyents to Start or Enharice AWAICICSS, ||
132 | Events to Increase Productivity, Crossover Events 2 "l [} 4
33 | Identifying the Scope and Size of the Event, 2 1 1 L
34 Social Versus Business Aspects, Outlining Your 2 1 1 T o2
Needs, Set your Event Vision. 7
3.5 Assessment of information, Design objectives for 2 2 . ] 3
your events. : i

\ | .TGY%\MME\V{&Y Pt



Logistic and Staging, Breaking Down fhe fivent
Outsourcing Strategies, Working with Vendors,
Negotiating ~ Tactics, Accountability ~ and
Wo%{m&wz&. .

Unit-4 L S w | o | v | ? [T
4.1 Event Planning Process, Creation of Coneept — 2 __ i 2 s
Brain storming for concept, Creativity. i _ i o
47 | Budgeting of Event- The Budget's Purpose, 2 2 7 47T |
Budget Line Items, / -
43 | Other Costs to Considet, Angling for Income, | 2 2 _ 5
Dr-fting a Budget, Activating a Budget, | | .m
4.4 Keeping a Budget on Track, the Master Plan 1 . 2 * 4
Creation of Blue print, Event Calendar, u “ _
4.5 Creation of Check list, Event Flow, Time Frames 1 . _. ’\ _, 2 q_ El
and Dead Lines. ] n | . L
[ Unit-5 L S W p | v [ r || %
5.1 Event Sponsorship, Event Organizer, Event 2 1 | . T
Partners, Event Associates. L |
5.2 Event Sponsor, Importance of sponsorship — for 2 i |4
event organizer, for sponsor, Type of Sponsorship. r
53 Making sponsorship database, making sponsorship 1 1 1 | 4 |
proposal, Closing a sponsorship.” : | |
5.4 Research of sponsorship, Converting sponsorship 1 1 3
into partnership. Staffing and Vendors. if |
1 I _ ] o




Paper-iV

EVENT PRODUCTION Hwonmmm

Presentations, w%Em Goals and ana moﬁ the
Show.

Together.

Choosing mac%EoE and Personnel, Putting it

Equipiment Setup and Owaqmson Setup, Operation

during the Event, Risk and Safety.

&éﬁ
/

kT ?»»..nu&mw?? ™

[ Unit-1 L T S W D | L r T
1.1 Producing a great show. — phases of staging an 2 1 | __
Event. | 7
12 | Pre Production Checklist, Event Logistics — 2 1 .“ ” 5
Layout and design. vcE&Q of Facilities - _,
Audiovisuals. n
1.3 Purpose of visual presentation, Visual sources, 53 2 1 1 4 |
mm slides, Overhead Eeooﬁoa Pre — recorded . |
videos.
1.4 Live videos and E»oﬁdosﬁas mauaa& 2 1 2 3
,La,\mf\ ~Signal Processing, Distribution Amplifiers. |
1 £ TScalas, Scan Converters, Switchers, wao_ooaos 2 ] 2 5
Equipment. ’
[ Unit-2 L T S W D P T
2.1 Visual Presenters, Video/Data Projectors, Display | - 2 1 2 1 5
- | Equipment. .
2.2 Plain Screen, Monitors, Video walls, LED 2 1 i
Screens, Teleprompters.
2.3 Other Unusual  Surfaces, Multimedia 1 1



| Unit-3 L T W p_[ oy T

3.1 Lightings— objectives of event lightings — 2 1 ! 4
visibility. - N S

3.2 Relevance,- composition, mood— Quality of lights 1 1 i 2
— Intensity. == p— .

3.3 Distribution, color, direction, movement— Cmrcsm 1 1 I 1 _ 4
Instruments — construction of luminaires. N N . 1

3.4 Types and users of luminaries—event lighting 2 1 _ :
design — conceptual design, practica | design, N R 1 N

3.5 | Physical design Sound 1 1 2 | g

[ Unit-4 L T W p [ v I »p T

4.1 Audio Systems- Acoustic Theory and Its 1 1 1 “ 3
Application at the Event Space. . - ]

4.2 What Is Sound, Sound Propagation and Its 2 1 1 4
Relationship to the Event Space. |

4.3 Uses of an Audio System, Audio for Speech, 2 1 3|
Audio for Entertainment, Main Audio System _

" | Groups and Their Components *

4.4 Input Group, Signal Processing and Routing 2 1 1 3
Group, 0:85 Group Signal Path and Equipment - |
Locations in the Space, Signal w&: _

4.5 Equipment Locations. 1 1 l 3

Unit-5 L T W D \4 r T |

5.1 Permissions required for holding an event, general details 1 1 ! 300

5.2 Police permission, traffic police, ambulance, fire 2 1 5.
brigade, Municipal corporation. _"

5.3 Indian Performing Rights Society (IPRS) 208 1 1 2]

5.4 Phonographic ~ Performing .License *(PPL) 2 1 1 ! 4|
Entertainment Tax, Permissions for Open Ground 7
Events, auditorium show, : _

[5.5 | Event Company set — up laws. 2 / 3

L)
V&T{&hw\%



. - Paper-V
MARKETING AND ADVERTISING

Unit-1 L T S W
1.1 Marketing Concepts and Tasks, Defining and 2 1
delivering customer value and satisfaction — Value
chain - Delivery network.
2 Marketing environment. . 2 1
1.3 Adapting marketing to new liberalized economy - 2

Digitalization, Customization.
Changing marketing practices, e-business — setting 2
up websites; Marketin Information System.

Strategic marketing plannin and organization. 2
[ Unit-2 L
2.1 Buyer Behavior, Market Segmentation and 4
Targeting, Positioning  and differentiation
strategies.
J.w _ | Product life cycle strategies, New product o
development. . .
2.3 Product Mix and Product line decisions, Branding 3
and Packaging. _
2.4 Price setting - objectives, factors and methods, 2
Price adapting policies.
125 Tmitiating and responding to price changes. 1
Unit- 3 | - L T S W D v P |] T |
3.1 Marketing channel system - Functions and flows; 2 1 L [} 3 |
32 | Channel design, . 1 1 I 2
33| Channel management - Selection, Training, ] 1 . T 2
3.4 Motivation and evaluation of channel members; 2 1 3
| Channel dynamics - VMS, HMS, . i |
3.5 | MMS: Zﬂwﬂ logistics decisions. 1 1 || 2
\

~ 12
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Unit-4 L T S W B v Pl T

4.1 Integrated marketing communication process and 2 1 |- -
Mix; Advertising, Y B | -

42 | Sales promotion and Public relation decisions. 2 1
Direct marketing - Growth, - S

4.3 Benefits and Channels; Telemarketing; 1 1 N I |

| 4.4 Sales force objectives, structure, 2 1 |

4.5 Size and compensation. 1 1 I P2

Unit-5 L T S W D v, P b T

S4 Advertising Management- Introduction, 2 2 1 T
Advertising planning and Strategies. i _

52 | Advertising Agencies and business Creative 3 2 2 | 1 || S
execution in Advertising — client evaluation- |
cognitive process of Communication. . |

5.3 Research process —Advertising Research-Pre and 2 1 D I E
Post Research Strategy. _ _ 7

54 - | Creative execution on Radio, TV and other media. 1 1 2

5.5 Regulation of advertising and promotion — self 1 1 2
regulation, Online- Regulation. _ ) ,_ ||

13
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P.G Diploma in Video Production

(2011-2012)
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P.G. DIPLOMA IN VIDEO PRODUCTION

The Dept. of Electronic Media of Makhanlal Chaturvedi National University of
Journalism introduce one year part time 'P.G Diploma in Video Production course in
Video Production from the academic session 2011 - 2012°a¢ per the following details:

1. - Course duration  : One year
2. Entry level | ; ~Graduate in any discipline

3.  Numberofseats : 15




b
|

| Audio Visual Communication

SN | Topic Lecture | Practical
] \ Concept & Process of Communication 1 e -
2 | Types of Communication 16 -
3 | Models of Communication 16 / -
4 | Specialities of Audio Visual Communication | 16 - .
| 5| Tools for Audio Visual Communicaticn | 10 -
43

S\ o ' e

E l Audtc V1sml Recording Equipmems SRR '12 02 N
| Audio Editing Equipments 12 02
| Audio Visual Editing Equipments | 12 \ 02 __1

E
N

Lightin
Special Effects

i &AL e S e L e 1

SR




3 Script Writing

Topic
Script writing for Audio Content

1

2 Script writing for Audio Content

3 Preparing Story Boarding -
@ 4 Shootiug Indoor & Outdoor

5

_| Shooting Recurding
= 1 e

el - 4 Audio Visual Editing & Lighting

By Objéctives & Aims
Difterent ways controliing lights, Three
__| Points Lighting

W8 Lecturé | Practical |
e L ] - Leeture | Practica] |

|2 | Audio Editing L s | s 06
3| Video Editing e S N S TR
a&\du‘ —4 j 'I'It!'lng & Graphics 04 08
A

2. | Special Video Effects S S ] L




S Production Portfolio

Following practjca to be carried out and output brepare in the form ol’prod‘uction portfolio

1. Minimum 03 scripts foran Audig p

‘fogramme (Radio News, Radio Dram
2. Minimum 03 scripts for an Video Programme o
3. Preparing story boards for 03 Audio

a, Radio Cominercials)
4. Shooting of at least on the above progranmumes

Rough Cuts Editing of the programme

Short R_ecording_ at least one Audio Programme

Every students wij), Prepare his/her individual portfolio

. Coi-;yirig_ portfolio of other students will lead to di'squalify

LA S A e e

I b O S

|
|
|
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Postgradunaie Diploma in Web Communication (PULDWL)
’ (One year Couyrse)

Objectives of Course
The PGDWC Course is dcswmd to meet the ioilownm objectives:

o To dwclop understanding of Web Communication.

= To provide the student an understanding of the Mass Communication process and the
- environment within which it operates.
et To dBVt-lO]J the workmg S]{l“‘; needed for Writing, hdmng and Mamgmg for Web Media.
£ o m'lkc the: student xndcpendcnt___y cmate a web51te on thexr own and _manage New Portal

S i .aggregate WIll bé_ ecessary to b__ldcélarcd puss




j_l.u:11-;;.1.&:.f..wéi?ﬁu.i.;@}I_JEJAT:‘&;M*LQ.-@,-.i.:f;.__"l"~‘ct‘ih nology

e e e L dn

/ Scheme for Post Graduate Diploma in Wep Communic

5 5 _-_____H_'—_‘————_ T e,
Subject ' Subjeet Name / Marks
Code

| P Th|1Alp
Human COmmuﬁication&Mass Communication 80 20 |-
=S W5
:

Art & Craft of Web C'ommuh ication

:-"I'_;:‘._ngj(;‘o_'z!*_:_m_uql‘_p‘z_;_»t_ltjn t_'or-'New_s & Views: ..~ - _ ] :
4., | St Wetia Usos & Porentil [ 17 EWIW

ation

3, .".!-Wél_jfll)'_f:sighiﬁ'g'_&' Mahzigeme'nt:_-} 15 e

L

mmm{,i‘"k- Tieory, '!fi'_—.f::iér:ibf}i;ifeﬁmenf:- ge




PGV T 1: Human Communication & Mass Communication

Maximum Marks 100
Distribution of Marks: 80 Th. +20 14

Ro]c of\hsuai in ch Cummumcatmn




/ PLEWU T A vl & Ty 0o Yy el Cotivmunisation
/ IViaxiinum Mlarks 106
/ Distribution of Marks: 50711 + 20 YA -+ 39py
pe T e

— —_————

Unit 1: Basics of Computer

Basic Components of Cornpulcr

LY o
0 > .
: Cnnc&pts and Elaments
= | Essentials of Web Wntmg
ad Self editing
Web Publishing’
Cyber laws




DWW 3: Web Conmunieaiion for N ews G Views

Maximum Marks 100
Distribution of Marks: 5 0 Th+ 201A +30D,

Unit 1 : hews Wutmg

Al Head]me Wnlmg Ch':racterwtlc:s and Techmqucs
' "\lntru (,oncept‘ Sigmi'cance and Typc.,, g

ncept, _ccpe& rlting'Skills,
for Interview, Typcs uﬂnt:.rwcw%
pu sastr:d web mtcrwcwmg Eia oE L T S o) -
"Opmsonwmmg  Coneept & Scope, - e R ¥ b :
7| -Opinion : surveys: Concept, Tools &Techmqucs, ' '

R Specm‘f Amclas Analy;as B'lcl\rzrounder Writing

i Umi mec:gcnce
-(‘]1anﬂlng media Scenario : Consumers Need and Demand,
Convergence Media : The Boom, The Bust and The Rewvﬂ,
Continuing Evolutjon, In'e.acuvc Media; 24x7 media __J




POGDW 4. Sociul M eeliay — Uses R Potentin)

Ma‘nmum Marks 19
i)isfribution of Marks: 50Th + 2014 + 30pr

Umt 1 Intr oduumn to New Media .

: commumty f‘om‘mt:on — V:rmaJ Com
i New_ Me.:ha D:g;lalizatmn Vs Dcmocrauzanon

mumty
New=Mcdla vc Soc:al Medxa

.-I.'Jl.:it-s:._-SE:_‘gia_l Med.i'a ~Networl\mg & Cﬁlhbomtwn

| Sagial Networkmg- Concept -Fcatures FE TR
. Bxamp’ -'—MySp'w W3 acaooﬁn, LmkedTn and Fnendaler

: Creatmga Group |

mmunicating through Social N

etwork;ng Gmups
labc

ration- Concept Features ! S e T '
is, blngs msta tim "'sagmg, co!Iaboratwe qfﬁc'e,:_anq erowdsourcing, | -
edia - Pub .~..hmg&'1‘eedback b il

Social. publ:shmg- éorcep!s Featurcs Y
Uplmd yourcontent in Yoy Tubery v

Socidl feed _back Concems YnuTube ﬂu:kr Dlgu Del !cm us and Amazon

ouTube and ﬂ:ckr

Umt S Unde:‘shndmg Socia! Medna
New Media Vs Social Mediq '

ial Media — recent incidents
I Social Mediz can be used furthey
tials and Pow er of Social Medm




Web Designing & Mia nageient

Maximum fari 100

Bistribution of V4 vhs: SOT h+ 2094 + 30Pr

__—-._. ——— S _‘—-—-—\_._.___! ————— e
Unit 1; Website  Design : =
Web Production Process . ' l
| Domain Registration & Hosting, Websuc— _
| Uploading Anid Downloading Web Pages L kE o
| Website design principles - File formats : :
lanmng.jhe site - File nammg &-URL s— Directory str Metire il e i e i e ] : ‘
i 11113 site= plannmg the sﬂesnanatJ on i Tt > Vi :
| Colars: and graphlcs cnmputer color balSIC‘i ) -
Web 1 typography. .- AR :
‘Umi 4: Content. Crenhon using: Lam uagﬂ., :
| Basict of HTML - XML — XHTML -
| :Basic Iayout of HTML scrzpzs Ilead dl"d Body Seczmm
.| Links Images, sounds, Vidso :
Develmmg 4 webpage using basw ek ML tn}_,S anyd Il_\, pexhnka
HTML T'lbies I"erms JFrames '
asm ofJava scr 1pl, CSS .—.‘& MVSQL )
L avaS_crlpts Introductlan
; 4 chs:ie Creatmt‘ usmu Dreamwmvcr G ; : ; TN a8~ ' .
| Basics of Dreamweaver -+ '
Creating-a Homepage
Design and Layout
Inserting and Using Tables
Adding ‘Dcmgn Elements
Previewing in Browser
Creating Hyperlinks




Implementing Sy

U]-)‘Ion(li!lg Files 1o (e Vel

Ynit 4 - Website M anmgenent using !J'xre:us:w_-:q Ve
Web congent manigement

Creating Templates for Site Consistency and | se o Maintenance
' Navigation

Effects With Images and Aninuation

Creating Spe

0
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Oune Year Evening Co urse

P.G. DIPLOMAIN Digital Photography

Makhanlal Chatlirvedi National Umvemty of Journalism & Communication- introduce one year

evening course P.G Dlploma in Digital Photography from the academic session 2013 2014 as per the
following details:-

1- COUI‘Se d‘uration ? One year G
2 Entrylevel, t - Graduate in any discipline

3. Numberofseats : - 15

I,

:Oﬁ_jééti‘ﬁas :

2l L ko
o, ¥

Lt To dcvelop practical skllls m vanous ﬁelds of photography
2. | '___'To dcve]op .,understandmg of aesthetlc n photography

=8 Ty Practlcmg on lalest photo ed1t1n<T soitware S.
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Post Graduate Diploma in Digital Photography

Paper -1 Basics introduction of / Photography  ? 9’_5')!.\-/
| SN Topic Lecture Practical
| 1.1 | Meaning of Photography 06 b
1.2 | Scope of Photography _ A 06 -
4153 | Brief development about art of Photography in India 06 -
/1.4 | Photography as a medium of communication 08 :
1.5 | Technological development in photography 08 | 06
[ SN B A | ] : . Lecture ' Préctical
2.1 | Types of still camera’s — Camera Accessones 07 02
2.2 | Working prmc1ple of DSLR. 07 03
2.3 | Shutter, Aperture, Focusing 08 04
2.4 | Lens and their types, Depthaf field, Focal length and 1ts 08 04
creative use
2.5 | Lighting Techniques for studio photography, Flash 08 10
photography (Special effects, Filters used in
photography)




paper -3 Photo Composition

@_,—_ -___-——Topic _____ Lecture l Practical '
3.1 | Meaning and importance of composition 06 06
39 | Rules for photo composition ! 06 06
33 | Golden rule of third r 04 04
3 4 | Elements of photo composition 05 06 o
3.5 | Importance of diagonal, horizontal, vertical, triangular- 06 1()_.'
and other forms of composition in photography
- Paper -4 D?igi't_al photography Technique '
SN : s l‘uplc Lecture Przi‘%tical
141 I_Introduct:lon to software’s used in digital photography 06 10
oo U Z‘Photqs "'p'_etc A |
g I o B ‘Vanous tools for “photo edltmg & ﬁmshmg 06 '-;‘10 e
1473 |'Art and” mques of photo cropplng 04 05
' 04 05
06

06




Paper -5 Major Project on photography/ Photo portiolio

Field Practical’s 40 Days

5.1 At the end of this course each student has to expose and explain minimum 15
‘photographs by professional DSLR camera‘explanation of all with necessary
technical details project consist of at least 15 enlarged photos of 10”X12”
inches size, colour/black & white in hard bound manner on any one of the
followmg top1c or in combination of topic of at 1east 15 d1fferent tOplCS

oFe] f_Press Photoglaphy ' 2. Archlteoture Photography
Gl '3"'Archeology Photo graphy : 4. Natures Photography
'._",_'t‘zwi_'_Advertlsement Photography 6 - Landscape Photography |

8. Aerial Photography

2 10 Human inte’resf photography
| 12 ; _. Medlcal Photography

o .I 14 _' '-"Event Photography '

: 16 Wﬂd life Phoiography

_' 18 _' Fashlon Photography /
e, Portralt photography




