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Electronic Media Department
MCNUJC, Bhopal
M.Sc¢. Electronic Media
Proposed New Syllabus (Under CBCS Pattern)

Subject 'l‘ype_ ' Subject - 'Cfcditsmm(‘)._
SEM-1 |CCC1 Origin & Growth of Media o6 | 9]
T ~lcec2 Communication Theorics 06 13
B CCC3 Basic of Computer Application 06 17
- lccca Introduction to Socio Economic Polity 06 23
| OEI Radio Programme Production 03 26
'SEM-2 | CCC5 Media Language, Style & Structure | 06 30
T "'F-(‘C(“() Script Writing for Electronic Media 06 34
', CCC 7 Introduction to Major Media h 06 - 38 !
4 |Organization ) AN FN—— :
IREELE ComeraTechniues 3% L4
| Audio Production 1 06 : 46 |
 JOE2 | Television Programme Production i'()}" ' l 50
SEM-3 | CCC3 | Reporting for Electronic Mcdia 106 | 54
CeCo | Video Production 106 s
N CCC 10 Broadcasting Technology 06 61
- CCE3 &4 Advertisement & Broadcast Media 106 65
‘ Electronic Media Management & 06 69 |
Entrepreneurship
a OE3 Videography 03 73
'SEM-4 | CCC 11 Media Law & Ethics Clee 77
o lcecn Dcvelo_p&{cnt Communication o I_llf:- T 82
- jceccz L-é_c;i_r_unun_icalibl'ife;earch 06 - _86_;
leccd | Production Portfolio & Viva: o6 89 |
“loEd VideoBding o[ or
T T T ot Credits (Average) | 108
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Master of Science (Electronic Media)
Course Duration: 2 Years (4 Semesters)
Number of Seats: 30
Course Features:

The course has been designed with a vision of providing adequate academic knowledge
to the students on various subjects detailed in the syllabus with sufficicnt practical assignments
and hands on training to enable them to prepare and present the scripts with suitable audio/video
material as per requirements, The students will be given proper exposure in the functioning of
electronic media and state of the art technology i.e. satellite communication, digital transmission,
application of computers in clectronic media, latest gadgets and equipment's. Besides cfforts will
be made to apprise the students with the latest developments in the national and international
media observed specially in the field of global journalism, recent trends and thinking. The course
will envisage a series of lectures/discourses by media experts to update the student’s awareness

and understanding of political, economic and cultural trends in the society.

Eligibility For Admission:
Candidates applying for admission to the M.Sc. (Electronic Mcdia) must have bachelor

degree in any discipline. Admission shall be granted through entrance test & interview.

Programe Objectives: M.Sc. in ELECTRONIC MEDIEA

I. Train the students to meet the requirements of the Electronic media industry.

2. To develop skills in students with special focus to Radio and Television programme
productions.

3. Educate the students in the areas of Electronic media research & News reporting.

4. To introduce students about the media impact on socicty and culture & cthical and legal
aspects of media profession.

5. To enhance the knowledge of the students in new broadcast technologics.

6. To develop hands on experience and understanding of the current content related changes
in Electronic media production and consumption.

7. Identify Electronic media terms and concepts.
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10.

Overview of development of Electronic media industry and technologies.
To understand management, structure and decision-making processes in Electronic media
outlets.

Identify government policies in Electronic media industry.

Programme Qutcomes:

I. Understand the naturc and basic concepts of communication, journalism, advertising,
corporate communication, clectronic media, new media and communication rescarch.

2. Analyze the contemporary media scenario in association with socio political environment
in India and its relationship with other nations.

3. Perform activities in production of audio-visual programs, use of software in print media
and web designing which includes field activities reporting, editing and designing
journal.

4. Understand the applications of communication theories, research in the fields of
advertising, corporate communication, electronic media, print and new media.

5. The student should be able to use the skills in the creative industry -- be it television
channels, information technology, media houscs.

6. The students should be able to produce independently content for electronic media.

7. The students should be able to simplify technical content in simple language and
multimedia as part of technical communication.

8. The students should be well-equipped to be media teachers and researchers.

9. The students should be equipped with lots of soft skills required of many of the
managerial and high-profile jobs.

10. The students can plan, develop and implement communication for development projects
at local, regional and global levels.

TABLE - PO-PO MAPPING
1.

Jorjo2]o03] 04 "[o_s____'l 06 [ 07 ] 08 [ 09 10 [ 11 ]12]13 14l 15 ]
 POL |3 - 12 _'___‘_'_4__|_|_' e g e B b B goon s }L__ 2
(PO2 | 3 I__‘_| 3 | str N2 4 - o 3 Lo d = s Lo -
TN N S O D P B I R 1 B
PO4 | 3| - | - - 1 - 2 - o~ i 2 i - 3
ST N I N A 1 B
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PO6 (31 -1 -T2T1-7- 2 | 2
PO7 | 3 | - ! . - 3 |- 3 - SR
(PO8 [3 [ 1 [ - [ - |2 -3 3 B
PO9 | 34 - | -13 | - s - .
POI0 | 3 - 12 - -1 - 13 =
3 - Strong, 2- Moderate, 1- Weak

Attributes (POs) are -

. Disciplinary knowlcdge

2. Communication Skills

3. Critical thinking

4. Problem solving

5. Analytical reasoning

0. Rescarch-refated skills

7. Cooperation/Team work

8. Scientific reasoning

9. Reflective thinking

10. Information/digital literacy

[1. Self-directed learning

12. Multicultural competence

t3. Moral and ethical awareness/reasoning

14, Leadership readiness/qualitics

15. Lifelong learning



Teaching Strategy:

1. The class room lectures will be interactive supported demonstrations conducted with
adequate teaching aids i.e. Overhead projector, slide projector, black board, flipchart,
video-demo etc.

2. Suitable assignments will be given from time to time and emphasis will be given on
hands-on-cxpericncc.

3. Practical exercises will be conducted in the available studies to familiarize the students
with the studio machincs and cquipment's,

4. Field visits will be organized to provide firsthand knowledge of the profile of the area in
order to facilitate them to develop creative insight and programme sense.

5. Students will be provided with adequate opportunities to participate in group discussions,
syndicates, seminars and informal meetings with experts.

6. Students shall be encouraged to demonstrate the skills acquired.

Evaluggjon of Student Performance:

Evaluation of a student consists of internal assessment and semester end examination.
Intcrnal asscssment must be a continuous process. For a scmester thc marks of internal
assessment must be communication to the examination section on three occasions, every second
month, if we assume the semester of six months. If the duration changes, the periodicity may
change accordingly. Internal assessment may be based on a number of parameters including.

a) Attendance.

b) Conduct of the student during the period.

¢) His/her alertness and participation in class-room.

d) His/her performance in seminars, symposia, syndicate work organized during the period.

€) Any other assignment--field or other works given during the Period.

Technical assignment can mecan work assigned in syndicate in symposium, scminar, library
research or fieldwork. Such assignments both for the purpose of learning and evaluation. In an
cducational theory cvaluation is divided into two parts -- formative cvaluation and summative
evaluation. Internal assessment is a form of formative evaluation where the process of learing is

being continuously evaluated. Semester end cvaluation is summative.



The examination will be conducted as per the following pattern.

1) Writing works in the examination hall.

2) Testing of practical skills in the Laboratory,

3) Testing of combination of practical and theoretical skills through ficld assignment.
4) Testing of practical skills through a field assignment.

5) The long theoretical write-up whether called dissertation or by any other name.

Evaluation :

L. A candidate should score minimum 40% marks individually and separately in all the papers of
end of semester practical and projects so as to clear the examination of the semester. The
candidate will be declared as pass in project if he scores minimum 50% marks.

2. In addition to the individual score the candidate shall have to secure at least 45% aggregate

marks in each semester so at pass the semester.

3. Internal Assessment: Continuous evaluation of the students in the classroom shall be done in
the semester sells A candidate should score mmimum 30% marks m Intermal Assessment lor
passing. Le fails if the score is less than 50%. A candidate who fails in Internal Assessment shall
repeat the semester us a regalar student. He shall not be allow ed to keep term and shall be denied
the entry into next semester. The average ratio between summative and tormative evaluation will

be hall-half. This can be modified according to the needs of a particular module.

Division;

The division shall be awarded after a candidate clears the last examination. The award of the
division shall be based on the integrated performance of all the semesters. On the basis of
aggregate of the total marks obtained in all semesters the division will be awarded as under:
I~ A candidatc obtaining 60 % marks and above shall be awarded First Division.
2. A candidate obtaining 45% marks and above but less than 60% marks shall be awarded
second division.

3. University will not award any division until the last semester exam is ¢leared



Merit List:

The University on the basis of the integrated performance of all the semesters shall declare the
merit list. The merit list shall be declared only afier the result of examination of the last semester.
The merit list shall include only thosc first ten candidates who have sccured at least First

Division alter clearing all the semester examinations in first and single attempt only.
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Scemester - 1 - )
3
CCC 1: Origin and Growth of Media (Common Paper)

Total Marks: Theory 80 Practical 00 Internal 20
Credits: 6

Media history is a theoretical subject which provides insight into the constant change of media
landscape from historical perspective. The trend is that one daily lives becoming increasingly
affected by the media and their content in our private, civic as well as professional sphere.

The fundamental assumption of media history is that history is needed in order to understand the
media, but also that the media are necessary in order to understand history. As a student, you will
among other things be given the opportunity to practice qualitative analysis as well as close
reading of texts and pictures.

Course Objectives i
I. To help students devclop skill in primary resources about India and Global media(e )
2. To provide students with knowledge of rich and diverse history of Indian press, television
and radioG)D
3o To ke students able o recognize the wrcat contribe®on ol press in the freedom strugylery
4. To provide with introduction of global media, UNESCO's role in balancing news tlow -,

AV

Learning Qutcome:
I. Students will able to explain birth and growth of India Press.
2. They will get thorough understanding of contribution of Indian press i the freedom
struggle and able to share it
3. They will be able to understand global media.

TABLE - CO-PO MAPPING

. characteristics and their effect in the society: Hickey's
| | Bengal Gazette, the Madras Courier, the Bombay Herald, |
|  Bombay Courier. Udant Martand, Samachar
- Sudhavarshan.

[ jor oz To3 T4 [ os (06 07 [ 08 [ 09 [ 10 [ 41 {2 13 1] 15
'Q_‘___}__‘ =l =l =l =] -] =l =)o)l - b B :
T BN N N P S G S N W o W T
3 - Strong, 2- Moderate, 1- Weak
‘_Uﬁi'{-i_ | Early History of Press In India (1780-1915) T L ||
| | |
| | i
: —_— P =] = i t —
| 1.1 Origin of Indian press in colonial period, 1 ncwspdpcr 1| 4 0 | 0 ]I
| | I 1 i



1.2 Bric{ history of prominent newspapers: The Hindu. 3 0 0 |
_ | Hindustan Times, Times of India, Amrit Bazar Patrika. o - _i
1.3 Brlcfmlroductlon and contribution of eminent journalists 4 0 0 ‘
o Raja Rammohan Roy, Ishwarchand Vidyasagar, | |

- Bulgangadhar Tilak, Jyotiba Phoole. Bharatendu Babu

| Harish Chandra L N

1 4 B Conlrlbutlon of Jugal Klshole Shukla BN 0 0

1.5 Contribution of Indian media in social dwakcmng 3 | 0

| (rcndlssancc)/socml rcforms. N
le.lchmg Method: Class Room Lectures, Demonstration, Case Sludy Gloup l)lsulssions, |
| Assignments elc. |

_Unit-2 | Prcss and Freedom Strugple (1915- 1947) L T P ~1
2.1 Eolc ot Press in Freedom Movement 3 0 0
2.2 Brief introduction of Newspapers who contributed in 3 0 0
freedom struggle: Young India, Navjeevan, National
Herald, Kesri, The Forward, - i B N
2.3 | Contribution of eminent Journalists: Mahatma Gandhi, 4 0
Baburao Vishnu Paradhkar, Ganesh Shankar Vidyarthi,
Makhanlal Chaturvedi, Madhavrao Sapre, Lokmanya
| Tilak.

2 Pross aemion- um]m Ation movenent, civil disobedience, 3 U 0
o | Satyagrah, - b S
t 208 Press dmmu Uun India Movement 3 0 0

lc.uhmg_, Method: Class Room Lectures, Demonstration, Case Sludy Group Discussions, !
| CAssignments ele, _ - o ) - __!I

Unit-3 T _Media In Independent India L T P
3.1 N _Rolc of language press in national development. 3 0 0

32 | History of language press Hindi, Urdu, Bangala, 3 1 0

; Malayalam, Tamil, Marati
| Eminent journalists of post independence period:
Prabhash Joshi, Rajendra Mathur, Dharmveer Bharati,
|| Kuldeep Naiyar, Sham Lal, HK Dua, Rahul Barpute, _
33 Radio: History of AIR, Evolution of programming, 3 | 0
[ privatization of radio broadeasting, FM, community
. jrndo. f— S
| 3.4 elevision History of Doordarshan, SITE, privatization 3 0
il ot TV, Regulatory mechanism, Prasar Bharati, Joshi,
i_‘_ , Verghese & Chanda | comnittees, o |
3, I Press Commissions and press council of India, Press 3 I 0 |
| during emergency (1975-77) }

]"Hﬂknlb LlL

As:
l_,__ll -4 lntmduumn t0 Global M Media

Teaching Method: Class Room Lectures, Demonstration, Presentation, Group ‘Discussions,

L r | p
Role of News. agencies in global media, Reuters, AP, 3 1 0

| AP, TAAS, DPA, Xinhua,
1A A short history of political pmpdg,andd Nazi propaganda, 3 1 0

10
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[ Radio and international communication, Media duri mg
I | World War-I1. I S| S
4.3 The Cold War, Diplomacy and Media, Media llugcmony 3 | 0 |
and Homogenization. |
4.4 Radio Liberty, Voice of America, Television origin and 3 l 0
technological evolution; BBC and CNN. L
4.5 Role of UNESCO, New World Information and 3 l 0
B Communication Order, the Mac Bride Round Table.
Teaching Mcthod: Class Room Lectures, Demonstration, Group Discussions, Assignments
cte. _ -
Unit-5 Media Ownership Ang__:\'_c_\ys _LE[I__L_ICS - I LT | P |
5.1 Ownership pattern in India: types and patterns cross 3 I 0
}7 | media ownership. _ | V. 1
5.2 | Ownership of new spapus ‘news channels and digital 30 LU
_ mediain India. I
5.3 Evolution and functions of news clLLnULS in Indian press, : 3 ) |
establishment and its conflicts: news agencies- UNI, PTH, ‘
Univarta, Bhasha, Hindustan Samachar. \ |
5.4 Press in Asia, newspool. 3 0 0 1
5.5 History of Printing press, Types of printing: letter press, 3 ! 0 i

l

fithography, flexography. eravure. offset.

| Teaching Method: Class Room Lectures, Demonstration, Excrcises, Case Slmly Lnuup]
Discussions, Assignments ctc.

Assignments:

. Prepare a paper on Global Media

. Visit any media house and prepare a report

° Write an essay on contribution and relevance of any one freedom fighter journalist

. Prepare chait/poster oii timeline of origin and growth of Indian Press, o1 television or radio
broadcasting,

. Prepare a briefreport on ten year's growth of print mediw/television/radio in India

(References to be taken [rom IRS, NRS. Indian Mcedia and Entertamment Industrics,
Annual Report of FICCT and KPMG)

Suggestive Readings:

° Gandhi: The Master Communicator, Kusum Lata Chadda, Kanishka Publishers,
distributors, New Delhi
. The Press in India: Perspective in Development and Relevance, KS Pandey and RN Sahu,

Kanishka Publishers, distributors. New Delhi

° Chaturvedi, Jagdish Prasad. Hindi Patrakarita Ke Kirtiman, Sahitya Sangam, Allahabad

. Arvind M. Singhal & Everett M. Rogers (2001). India's Communication Revolution: From
Bullock Carts to Cyber Mart. Sage Publication

° Sarkar, NN. Art and Print Production, Oxford University Press

. Natarajan, J. (2000) History of Indian Journalism. Publication division
° Brigs, A. (2008). Social History of the Media: From Gutenberg to Internet. Polity Press
11



Jeftry, Robin. (2000). India's Newspaper Revolution; Capitalism, Technology and the
[ndian-language Press (3rd edition), Oxford University Press

Bharatiya Patrakarita Kosh, Shri Vijaydutt Shridhar, Vani Prakashan, New Delhi

Mass Communication in India, Keval J] Kumar, Jaico Publication,

Indian Mcdia & Entertainment Industry Report, FICCl and KPMG

Das, B. (2005), Mediating modernity: colonial discourse and radio broadcasting, ¢. 1924—
1947, Sage Publication, New Delhi.

12
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CCC 2: Communication Theories (Common Paper)

Total Marks: Theory 50 Practical 30 Internal 20
Credits: 6

Course Objectives
1. To orient learners towards basic constituents of Communication practice and relevance.
2. To understand concept of mass communication and be acquainted with its various
components.
3. To critically understand the models and theories oft Mass Communication.

4. To explore how mass communication can be effectively used for Socictal Action.
5. To develop Communication experts.

f.carning OQutconies
|. Dilferentiate between various kinds of Communication and perform as an cftective
Communicator.
2. Capable of applying analytical and critical thinking to explore the working of Media
Industrv.
3. Able to Plan and exceute elfective communication strategies that connect e Larget
audiences.

TABLE - CO-PO MAPPING

- i()l_ 02 [03] 04 | 05 | 06 ]_(:_7 ‘l 08 [ 09 [ 10 | 11|12 ] 13| 14'} 15

TR N e D= e P A O U0 R i [,
Cord on A W I T N N W I A S B S S T
o N I S T A N S - NS N [N SN A B O
cos |3 | - [T ]~ e ‘ : l i 1= E - J=1 1 ]
_C05_|- 3 - _- -. 1 ‘ = ﬁ_n_____-.__ _-—_ 2 __-“:‘-| b J ___. __._ __“ l _J
3 - Strong, 2- Moderate, 1- Weak

\Unit-'l UndcrstandingCommunicution B ) L lr_’l‘ | P |
1.1 Defining Communication, Scope, Importance, Need, 1 \ 0 ‘ 0 ~

Functions, Elements and Process of |

| Communication. _____‘_‘ _ _l____l
1.2 Levels of Communication: Intrapersonal (Concept of 2 b

i '| Self and others, Johari Window), [nterpersonal (Dyadic ! 5 '

| | Communication and theories) and Group Communication ! ' ]

' (types of groups and their styles), Mass Communication
! | (Media and their Tunctions), Interactise Communication
+ (Digital, Social, Mobile).

13
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| Verbal (Ori\_l'ﬁd _\Nritlcn)_ﬂ'ﬂd Non-verbal
Communication (Body language, Sign language): Types,
[mportance and uscs; Scmiotics and Scmantics.

1.4 | Barricrs to Communication (Physical, ‘Mechanical, 2 | |
' Psyuholoyul) Lffective Communication:7 Cs ol '
| Communication. S N | ’
1.5 | Visual Communication: Concepts and Processes: Visual 2 1 2
literacy and perception.
lcmhmg, Mcthod: Class Room Lectures, Dcmonstration, Exerciscs, Casc Study, Group
Dlscusslum Assignments etc.
Umt | Models of Communication _ L T | P
2.1 | Aristotle’s model, Lasswell’s Model, Berlo’s SMCR 1 0 0
| Model )
22 ‘ Shannon-Weaver Mathematical Model, Westley and 2 1 1
S MacLean's Conceptual Model. L
2.3 | Wilbur Schramm’s Interactive Model. 2 v
2.4 | Newcomb's Model of Communication, George v 2 i 1
L | Gerbner’s Model. - 'L | _ \ ______
2.5 | Dance’s Helical Model, bpual of Silence Model and b2 2|
! | Ecological Models. |1 \ i

Teaching Method: Class Room [ectures. ggmonstration. Exercises Case Studv Group !
R ummns Assigniments cte.

Unit -3 ) (ommumcgtlon “Theories - _____\ _ 1, '_ -'l_’ - P _'
l

i 3.1 | Muss Society theory, Media Eftects: Hypudunm

', ! Needle, Two-Step/Multi Step Flow Theory, Diftusion of

Innovation, Gate keeping.

3.2 Sociological Communication Theorics:  Agenda Setting,

Use and gratification, Dependency Theory, Cultivation

| Iheory, knewledge -gap theory. _ -

33 Behavioral Theories: Individual Difterence Theory: 2 | !

Selective Exposure, Selective Perception & Selective l
|
|

o

! Retention, Balance theory and Cognitive Dissonance

}.,,. B ‘lhco_x___________ - V______i_____ _:

L34 "Normative Theories of Press: Authoritarian. libertarian, | 2

: | socialist, communitarian, socil responsibility.

i ¢ development media theory, democratic -participant |

|

} - thwly I

| .

["Feaching Mecthod: Class Room Lectures. Demonstration, Excreises. “Case Slud Glou
| g

l)lscumon% Assignments cte.

|39

| Structuralism; Cultural theory; Post Modernism;
‘ Feminist Media Theory; Frankfurt School.

|
X | l| Critical and Cultural Theories : Media chcmon) | 'l ‘| L] 2
L Discu:

———— e~ .

. Unit- 4 ‘_Cﬂnir]unualmn !jhconcs N B oL TP
'l 4.1 Social Learning and Persuasion theories: Social lcarnmg | \ 0 0
| ! theory, Attitude theory, Reasoned Action theory, ELM ,
) _theory. _ I I G l
14




4.2 Indian Communication Theories : Concept and Process 2 1 1 —‘
(Sahridaya and Sadharanikaran).
4.3 New Media theories: Interactivity, digitization and 2 | 1
convergence, online media and network socicty: their
| application, uses and limitations. I B R
a4 | Audience: Conccpl and Characterstics; Audience as 2 | 1
Public, as market; Media effects and Audience; Media
- ‘ Content and Audience, N ____\_____
! 5 I. Audicnee types: Rural, Urban, local, regional national, 2| P2

international/global; Gender classitication; Audience ! i | ;
! _structure and formation. S - | ; IR

“Teaching Method: € Tass Room Lectures, Demonstration, Exercises, Case Study. Group |
[_)lscusslons Assignments cte.

t2

| New World Information and Comumunication

|
= |
|

| Unit-5 ‘ International Communication B | L :‘ T | P
5. | International Communication Theories: Propaganda, I 0 0
‘ Public Sphere and Opinion: Manufacturing Consent/
L ) | Propaganda modcl (Chomsky& I{erman). B D B R
[ 5.2 | Asian Perspective of Communication: Wimal ( 2 | ‘ |
].__ | Dissanayake, Bhattnayak, Chen and Miike. |
5.3 TMedia [mperialism, Mass Communication and o2 |
e« Moderization, elobalization. | 1 . B
| 3.4 i | Mass Media and popular culture, Media Convergence |2 b b
' s and effects, issues, challenges and trends in developing ‘ ! 'l '
"nations. I ll - |

_O_rguig[\'\l\/l_(()) MacBr ide Commlsslpn Report. l

|

——

lL.uhmgs Method: Class Room Lectures, Demonstration, L)u.ru&cs Case gtudv Groupl.
’ Discussions, Assignments elc. l

Practical/Projects/Assignments:
e DPrepare a Speech on any current Social/Political/Economic/Technological issue, present

it individually.(2nd month of Semestcer)

¢ Write an essay/article on Impact of Media on Audience (800- 1000 words, 3rd month of
semester)

o Presentation through PPT on any Mcdia House comprising of details related to its
business, speciality/genre, contributors, acclamations and associations.(4th month of
Semester)

o Media Industry Visit( 5th month of Semester)

Books Recommended:
e McQuail, Denis (2010). McQuail's Mass Communication Theory. Thousand Oaks,
Uinited States: Sage,
e \Worner. Severin J.and Fankard W James., Communication Theories. Origin, Mcthods.
Uses. London: Longman
o Kumar. J. Keval, Mass Communication in India. Mumbai, India: Jaico Publishing house
{New Ed.)

15
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e Rogers M. Everett.(1997). A History of Communication Study. New York: Free Press.

e Littlejohn, W. Stephen(1989). Theories of Human Communication.3rd ed.,
California: Belmont.

e Vivian, J. (2011).The Media of Mass Communication. [ndia:Prentice Hall. %o

e Wilbur Schramm and Donald F. Roberts (ed) (1971). The process and Effects of
Communication. Chicago: University of lllinois Press

o Williams, K.(2003). Understanding Media Theory. London: Bloomsbury Academic.

e Vilanilam,J.V (2002). Mass Communication:Theory and Practice. Bhopal, India:
MCNUJC.

e Melvin L. D¢ fleur and Sandra Ball Rokeach (1989). Theories of Mass Communication.
New York :Pearson.

¢ Melvin L. De fleur and Evelette Dennis (1988). Understanding Mass
Communication.Boston, USA: Houghton Mifflin.

o Wilbur Schramm (1973). Men, Messages and Media. New York, USA:Harper& Row.

E-Resources
e Communication Theory: http://communicationtheory.org

o Mass Communication Theory: https://masscommtheory.conv
e Global Media and Communication: https://journals.sagepub.com’home/gme.

16
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CCC 3: Basic of Computer Application (Common Paper) <~
Total Marks: Theory 50 Practical 30 Internal 20
Credits: 6

Course Objectives

)

0.

Tdentify all the parts and main function of conputer.

Acquaint the students with the application of computers and understanding latest
trends in information technology.

To familiarize student with various office automation soflware and component of
Office automation.

To make him comfortable to evaluate, select and use oftice productivity software
appropriatc to a given situation,

To make him work on [ree soflware for office automation on various platforms.

To develop expertise in word processing, spreadsheet, and presentation skills with
typing skill.

Course Quteomes

I Use and identify various part (input output devices ) of computer system,
2 Explain functions of various parts and function ol computer
3. Use windows operating system and create files and tolders.
4. Manage windows,
5. Create page in word, do typing check spellings. mail merges documents and use
various features of windows.
0. Create excel sheet and use formulas and make graph for given data.
7. Make slide and use animation and transition cffect in PowerPoint presentations.
Y. To develop expertise in word processing, spreadshect, and prescatation skitls
TABLE - CO-PO MAPPING
‘ 01|02 T03] 04050607 0800 1011|1213 [14] 15 |
cotls | - e
C02‘3._" s _]__I £ __2 1 P (S8 < 2 ‘_' SR S e | '______l_
€Co3 (3| - [3]2 | = Lz 1 - ;__'_\_'__ li=4 s =0 1 |
SIOTRANIN SN N T B IR U B B A T A e
IGTIL A N T B N N B i 1]
3 - Strong, 2- Moderate, 1- Weak
Unit-1 | Introduction to C omputer - " ' L. ! r .
1.1 | Definition -istory & Generation of € omputer AR S R R A ¢
/\pphu\tlons of Computer, Advantages of Computer ' ' ‘
| Characteristics of Computer: Speed. Storage, Hardware ' | I
_ 1 &Software, Block Diagram. | | | __|

17



[Pl 2 | Types of (omputu Analog Digital & Hybrld On the
Basis of Size Main frame, Mimt Computer, Super
Computcr, Desktop Computer, Laptop Computer,
Palmtop Computer.

l

(3]

o

1.3 Memory: Units, Types - Primary memory: RAM,
ROM,PROM, EPROM, EEPROM, DDR Secondary
memory: Hard disk, CD, DVD, Bluc ray Disc, PenDrive
Magnetic Tape & Zip Disk.

1.4 1 CPU: Functions of CPU ,Mother Board Hard disk,
Graphics Card, Sound Card, Network Card — Modem.

1.5 Input, Output devices: Keyboard, Mouse, Scanner,
Digital Camera, Joystick, Pen drive, Monitor,Printer,
Plotter Connecting port :Serial,Parallel ;USB Port. Data
Scanning devices.

' (Jﬂp_[)m_uwons Assignments ete.

____L’ nit-2 | | Delinition of UPQ..L‘.‘.‘.'.‘L\“?.‘E_'I‘_ e

2.1 i Functions of OS Types ol OS: Singlc user, Multi-

User,Windows Desk Top - GUL: Definition,

! Standards,Cursors/Pointers, lcons, GUI Menus, GUI-—

CDeshtop dcons and their functions: NMycomputer. My

| documents, Network neighborhood, Recycle Bin, Quick

| launch Tool Bar, Systemn Tray, Start Menu, Task bur.

2.2 l Dialog Boxcs: List Box, Spin Control Box, Slide, Drop-
down list, Radio button, Check box, Text box,

|

| Parts of Windows -Title bar, Menu bar ,Scroll bar, Status
[ Bar, Maximize, Minimize, Close and Resize &Moving a

| fWindow.

| 2.4 Windows - Start Menu li(.lp Menu- Preview Mo

| Logoff & Shutdown

kamg, with Notepad & WordPad:Opening & S aving

} files, Formatting, Printing, Inserting objects, Creating

| &Editing Images with Microsoft paint, Using the

; Caleulator - Personalizing Windows.

Dncussxons Assignments cte.
! Unit -3 | MS Word - Working with Documents

| Teaching Method: (L\\s Room Lectures. Demonstration, Practical  Exercises.

31 l Opcning & Saving files, Editing Text documents,
- loserting, Deleting, Cut, Copy. Paste, Undo, Redo, Find,
| Search, Replace, Formatting page & setting Margins,

': Converting files to different formats, Using Tool bars,
| Ruler

' l
o]

Pommltmg Documents - S»ltmg Font slylus Font

1 selection- style, size, color ete, Type luce - Bold, Italic,
! Underline, Case Scttings, Highlighting, Special symbols,
L t Setting Paragraph style, Alignments. Indents, Line

13
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® UV 9 9 9P 9 U 9 U 9 U D 9 UV VY VO W

‘ Space, Margins, Bullets &Numbering.

Setting Page style - Formatting Page, Page tab, Margins,

| Numbering, datc & Time,

3.4

1-_3

| (,lullmb Tables- Table SLlllﬂbb Borders, /\hgnmun_ls.
ilnscmon deletion, Merging. Splitting, Sorting.

EX

Layout settings, Columns, Header & footer, Page \]
_ =
|

Drawing - Inserting Clipart, Pictures/Files ete., Tools -

\Slel Checks, Mail merge, DTP typing: English -Hind. ]__
“Teaching Method: Class Room Lectures, Demonstration, Practical Exercises, Typing,

Group Discussions, Assignments cte.

_l_,‘_mt -4 | MS Excel: Spread Sheet & Its Appluatlons | L T P
4.1 Opcnmg, Spreadsheet, Menus - Main Menu, F ‘ormula 1 0 0
Editing, Formatting, Toolbars, Using help, Shortcuts,
| Spreadsheet Types. B
4. Working with Spreadsheets- opening, Saving files, 2 I 1
Setting Margins, Spread sheet addressing - Rows,
Columns & Cells, Referring Cells& Selecting Cells -
- | Shorteut Keys. - ‘
| 4.3 lntum&, & DLILumc, Data- Find, AndRc,me, [nsutmg | 2 l L
- | Data, Insert @ Cells, Column, Rows , Sheets, Symbols, | | |
Dt from Eatornul Glew Clipart Pl\llll\.\. Filew ot
- Inserting Functions. ‘ -
el Scuting. Formula - Finding Total in a Column or Row, 2 [
| ! CMathematical — operations  (Addition,  Subtraction, | i
| | Multiplication, Division, Exponentiation, Pereents SUM,
: | COUNT, AVGAS, MAX, MIN ) EENRE (T PSS

4,5 Chart; Various Chart Types, Creating Charts, Edmnw 2 | 2
| Charts.

Teaching Method: Class Room Lectures, Demonstration, Practical Exercises,” Croup |.
| Discussions, Assigniments ctc. S |
| Unit-5 | MS PowerPoint | L | T [ P

5.1 ! Introduction & arca of use, Creating a New Presentation, 1 0 0
| Working with Presentation, Save a presentation. _| B

Sk Different views, Inserting, Delctmb and Copying of \ 2| 1 [

- Slides Working with Speaker Notes, ' -

5.3 (Tandouts, Columns & Lists, Shde Layout and its 1vpu 11 2 0w l I l

Adding Graphics. Sounds and Movics to a Shde, lu . '
| Animation, Transition. - I |

54 Woll\lmD g with PowerPoint ()bJuls Dulgmnb & } 2 \ | '|
o . Presentation ot'a Slide Show. _ o ' o
| 55 R | Printing Presentations with pr ml opnons {2 4 7 ‘ 2
! TCdCllilW Method: Class Room Lectures, Demonstration, Practical Exercises, Group

J?_l\ulwlon\ Assignients ete. - . -
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Practical/Projects/Assignments:

e Lab Experiment 1 for Word
e (reate the table, typing in MS ottice.
o Lab Experiment 2 for Word

o Type the Paragraph Hindi and English.

o Lab Experiment 1 for Excel

In a new worksheet, create a table and insert the following information. Use different fonts
for diflerent columns.

[. Names of people (at lcast 25)

2. Their ages

3. Number of years they have worked

4. Salary per month

5. Show housing, medical, travel and hardship allowances, and columns

BB. Using the table to do the following:

|. (a) Calculate the total salary for each person and grand total for all persons.

‘( b) Caleulate Average. Minimum. Maximum and count entries.

2 Show a graph of the their salaries

3. Copy and paste your graph from sheet | to sheet 2, namne your graph shect ‘CHARTS’

4 Add columns where necessary to include: leave payment, over time payment and sick off
aimount, and then calculate the net salary

Lab Experiment 2 for Excel

A B C D E F G H
1 January February March . April EY June Average
2 Housze Payment =t 750 750 75 Fa0 750
3 Chanty 200 200 200 200 200 200
4 Grocenes a0 425 425 290 325 340
5 CarPayment SO0 300 300 300 300 00
£ Gasolne 45 44 50 5 45 0
7 Clothing 100 75 B0 50 100 g5
8 Utiities 95 85 95 90 a0 90
9 Total
10 Income
11

Graph 1 - Pie Chart
This graph will show the total amount of money spent on each category over a six month period.

o do Uis. vou must ttal the amount spent on cach iteny in column 1 Do notmeade the avenage
1 VOUr cquation

20
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Next, highlight the expenses (house payment. gasoline. cte). Hold down the cul key and
highlight your new totals.

Create a pie chart. Go to data labels and show the percentages.
Cut and paste all the information you need and the graph to a new sheet.

Graph 2. - Bar Chart

1This will be a bar chart for mcome and vxpenses.

3elow vour total column, type Income in A12. Enter the income for each month. They are as
follows:

January: 2,000
February: 2,100
March: 2,000
Apnil: 1,900
NMay: 2.500
June: 2.200

Create o bar chart

L.ab Experients tor MS PowerPoint

1. Create a presentation with four blank shides.

RN

Modify the presentation as follows.

a) Insert a suitable design template.

b) Insert a footer to show Your name and your Student 1D.

¢) Insert Today’s date as a fixed date in the date arca.

d) Make necessary changes to appear slide numbers in the slide number arca.

¢) Make necessary changes so that the footer, date and the slide number do not appear on
the title slide (first slide). ‘

3. Add content to the title slide (first slide) by following the instruction given below.

a) Type "River” as the slide title and it’s format should be Font Type: Arial, Style: Bold,
Size:96, Color: Black [ 10 marks|

b) Type “Our Life Support™ as the sub title and insert an image from the resources directory
to a suitable location.

4. Add content to the sccond slide by lollowing the instruction given below.
a) Type the slide title as, "Rivers of North India" and format it as,
Font Type: Arial, Style: Bold. Size: 44, Color: Black
b) Insert the tollowing content as shown below,
The Ganga
Indus

Bamhaputra

1941

In the third slide, add the following components.
a) Type the slide title as, "Tributaries"

21
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b) Insert Rivers and their tributaries of slide 2 in a table.
() nsert few more important Rivers of India with their regions.
6. Add the following animation effects to your presentation.
a) Apply emphasis animation cffect to cach main point and sub point in the sccond slide.
b) Apply sound effect when the second slide appears in the slideshow.
¢) Hide the fourth slide from the slide show.

d) Save your presentation with the following file name <Rivers of North india> PO1.

Reference Books @

Pradeep K Sinha, PritiSinha, Computer Fundimentals, Sixth Edn. BPB Publications

S.K Basandra-Computers Today-Galgotia Publications.

Alexis Leon & Mathews Leon-Fundamentals of Information Technology-Vikas Publishing

House, New Delhi.

. V.Rajaraman, NeeharikaAdabala, Computer Fundamentals, PHI

5. Peter Weverka "Office 2019 All-in-One For Dummies (Office All-in-one for Dummies)" st
Edition

G. ReemaThareja -Fundamentals of Computers- Oxford University Press- First Edition

ot -

b Balagurusiny -Fundamentals ol Computers - Megraw Hill

hitps:’ www.tutorialspoint.com/word/word_getting _started.htm

9. http:iwww.apece.gov.ivdoc/04. MS%20Excel. pdf

10. https:/"www tutorialspoint.com/powerpoint/

L1 https: www.tutorialspoint.com/windows 10/

12. hitps:/swww.mta.ca/uploadedFiles/Community/ Administrative departments/Human Resoure
es Training and professional development Classroom [-xeel? o 20T rainne o20-

25200 evel® 0201, pdi

e -
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CCC 4: Introduction to Socio Economic Polity (Common l’apcr)j-/
Total Marks: Theory 80 Practical 00 Internal 20
Credits: 6

Course Objectives
I. To develop an understanding of Indian constitution.
2. To orient students in understanding their surroundings so that they can understand and
analyze issucs implicit in polity, cconomy, culture, history and other subjects, that
concern humanity.
3. To develop aptitude of students so that they can learn to take initiatives in acquiring
knowledge about issucs and developing own expression by responding on these issues.
4. To develop an understanding of world political system as well as Indian political systeny.
To develop critical thinking among students about socio economic and political system.

w

L.carning Outcomes
1. Students are able to understand the Indian constitution, witch results in better and
responsible citizens and Journalists as well,

2. Students will get the knowledge of socio-cconomic and political systems of different
countries which will sharpen the global and national understanding,.
30 Awareness about RTL Parliamentary and legislative procedure, judicial system ete.,

aitlts and veflects i their journalistic shills i form o e @nsible reporting

TABLE - CO-PO MAPPING

T()_l__ 02 10304 | 0S| 06|07 |08 ] 09|10 11 | 12 \ 13 [14] IS
cotfs |- V312 -1 -[-1-[-1-Tvp-r-1-7.1
o072 M I [N N I S 0 N G0 O 200 I O O (N B
[€COo3, 3 | - [t -j2-{-]-{v[-J2y-f-j-} 1]
3 - Strong, 2- Moderate, 1- Weak
EU_nikl ! Indian Constitution : Basic Characteristics 7—|—_:l_, __ T I_j {_IT_'
rll | Objectives and | l(lg—al'xf-lndmn(onslltilrt—lah “ - *‘— Co 0 !
| 1.2 | Fundamental nghls fundamental duties and Directive 3 I 0
!_ _ . l’rmuplm of Stale. . B
P 1.3 | Federal and Unitary nature, Center- Slc_l}_(,__l}illllon\hl_l) i 0 |
1.4 '.
o 1 mexbcncy Powers, Amendments of Constitution r 3

3
Election, Llcuomllctmms role of clection commission. | __2 . I_ 0
]

lc‘uhmg Method: Class Room Lectures, Demonstration, Practical Exereiscs, Casc Sludy,'
|_Group Discussions, Assignments ctc,

Unit-2 [ Political System and Parliamentary Proceedings ) l,_ ‘ T | P
2.1 " Introduction to various political systems (America , : 0
. | Britain, India, Switzerland). - I l______ o
k22 lr Parliamentary and 1. egislative procedure in India. 0 |
L  Loalition Politics. - ‘ s _

22}
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r:2_3— Social security, RT1 4 1 0 |
2.4 Right of Privacy, RTE. Write to food (Food Security 3 1 0
[ Act).
2.5 Indian Judicial system, Lok Adalat, Public Interest 2 | 0 |
| Litigation (PIL). | L___ ] l
Teaching Method: Class Room Lectures, Demonstration, Case Study, Group Discussions,

| /\wammnls cte

=———

1  Unit -3 | lhstor) Culturc md Socwtv I T U '___'_l'____ P
31 ~|C lmaumsnu of the main stages of [ndian lhslmy 1 3 | 0
32 Cultural diversity of India, Concept L of nationalism, P2 | |

Nationalism of Tagore, nationalism of Gandhi and
B | Cultural nationalism. R -
3.3 | Ideology & Indian political thinkers: Sccularism, 2 | (I
| Communalism, Fundamentalism. Mahatma Gandhi, M N |
| Roy, Dr. BR Ambedkar, Dr. Ram Manohar Lohiya,
- Deenduyal Upadhyay.
3.4 Aspects of various social concerns: Poverty, Gender 2 | 0
L studies, census. - _
3.5 Women 110hts & empowerment, Child Rights & Human 2 | 0
! | Rights. ) B - - _ | .' _ |
lL ulun“ \lvluml (”lil\'\' ian lccnu'cs Video Demenstration, Practical Exervises. Case
.l‘ml ' lnhoduumn lo ln(lmn ¥ Lonmm»—.;nj\_l\'[)_l—mw - jj Lo | P |

T l Nature of (ndian CCONDMY. before L. PG and post L. PG ', 3 | | I }

'_____ - | (Liberalization, Privatization and Globalization). . II - o ’
4 2 Essential cconomic terms like inflation, Devaluation, 3 0 0 |
| Budget deficit, Gross Domestic Product (GDP). R I

!_ 4.3 | Indian agr iculture: Issues and Problems, Indian Industry: | 4 1 0 0 |

| Challenges. L J
4.4 World Trade Organization, WTO, World Bank, IMT, 2 1 0
— — I\D13 NE——— B N
4.5 Capitalism, Socialism. 3 0 0

Teaching Method: Class Room Lectures, Demonstration, Case Study, Group Discussions,
Assighments ete,

___llnlt_j__ Currcnt Affairs-lssucs & International Scenario | L _[___T__ P
|51 lndnnlg_lglon Policy, '! 3 k 1 1
152 ! PANCIHSHEEL, f\"(_n_w_/#\'l_l.o_mm nt Mo_vumm (NAN) 3 | 0
'-r_:'\;."l_» ' blglgll Nations: BRICS, OPEC. African Union. ASE A\ 300 1 0
5.4 " Introduction to International Politics : Current major 3 0o | 0

b | ISSUCS, S ' ___-li____
15,5 lnlcnmlnondl()lullm/atlon LVIS(OL&[)I;L\II—’_ R "0 0 |
: L UNFCC. World Economic lorum, Amnesty ' |
R | " International, Transparency International 3 | \ .‘
i lc.\thmg, Method: Class Room Lectures, Demonstration, Case Stud) Group Discussions, |
LAssignmentsete, S
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Practical/Projects/Assignments:
¢ Comparing at least two articles published on the same subject with different perspectives.
e Preparing a clipping [ile on a particular theme/subject and writing a summary report on
that.
e Any other assignment given by the concerned faculty.

Suggested Readings

e Debates of Constitution Assembly. (2014). Lok Sabha Secretariat,

e Bakshi, P. (n.d.) The constitution of India, Universal Law Publishing Co. Pvt.Ltd.

e Chandra, B. (2003). In The Name of the Democracy. Penguins Book Pvi. Ltd.

o Das, G.(2007). India Unbound: From Independence to Global Information Age. Panguin
Books.

e India. Guha. R. (2007). India After Gandhi. Harper Collins.

o Sahare, H.K. (2016). Parliamentary and Constitutional Law Dictionary. Universal law
Publishing.

e Kothari, R. (1970). Politics in India. Orient Balckswan.

e Khilnani, S. (1997). Idea of India. Paperback, USA: Farrar, Straus & Giroux.

o  Murx, K. (1867). Das capital. Verlog Von Otto Meiscr.

o Nchru, J.L. (1946). Discovery of India. UK: Meridian Books.

e S Sarkar and I.J. Munir, The constitution of India, 1950, Alia law agency. Allahabad.

o lagore, Ko7, Natonalism. San Francisco: he Bouk Club ot Calituinn

o uudy, G WEFRIA, kG @ iREm, A o R, EEIErEr |

o e vl gy, e g e seferren gwaw @y Tl fes |

o i W, sisiy sdas, o vand s )

o s et WRNY iR, GRM wbra, Gaye|

o R ) Rig, el @ ar sy, ol v ubid geidlarn

o PR @ Ay, AR w @ SENRL BETy gRIE i, MrE |

e-Resouree

wwawlegalservicesindia.coni

htips: “www, ournals.elsevier.com/journal. .socio ~economies/most
https: www journals.clsevier.convijourna l...80¢io-cconomics/most
us.sagepub.com/en-us/nam/indian-constitution/book258674
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Open Elective (OF) - 1: Radio Program Production
Total Marks: Theory 25 Practical 15 Internal 10

Credit-3

Course Objectives

W) —

S

Critically listen and Comprehend basic audio and radio terminology and concepts.

To acquire a basic working understanding of radio production equipment.

Understand and demonstrate Sofware for digital audio recording and editing.

Record and edit single and multiple audio tracks.

To be able to design a varicty of effective radio programs, plan, design the use of sound
effects, music, narration, and dialog in a radio script.

Articulate trends and policy of the radio broadcast industry as it relates to radio
production.

L.earning OQutcomes

1.

9

-

Apply multi-track audiv/radio production techniques, Operate digital audio cquipment to
conduct interviews und capture sound.

Lmport and transfer audio using various devices, Operate Pro-Tools digital audio softwure
Demonstrate remote recording of spoken voice, ambience and sound cffects.

Doamonstiate awdio e tnporting, exporting, dubbing, multi-track recording, audio
editing using digital audio editing software.

Demonstrale the mixing process using digital audio software.

Demonstrate an understanding of how to publish audio files on the Internet,

~ To1]|o02]03] 04 05|06 07| 08| 0y |10 i [ 12| i3] 1s |
ISTCTIE I M A I A B I A O O A
€Oz, 3 | _‘ - L _'_.'__:_i P I :_i_ﬂ_] s -1 2
C_()_3_3'~_-__l|-—2|-\l\~i-:-\__2_
o | T L e
LE__(.)S_J_T__:_____*I[_:_ P P S N N A e S A e S
3 - Strong, 2- Moderate, 1- Weak
(Unit-l | Evolution & Developmentof Radio L L [T P
| L1 1 History of Radio in special perspective to India | L | 0 ‘ 0 |
| | Objectives of Broadcast-Information. Education & ‘ | :
I | Entertainment. Types of Ownership. ; — I_ ' Ii
l k2 || Technology of Radio : Short Wave and Long Wave, AM ] l oyl |
| and FM Radio. Types of Radio: Comumerciai Radio, | I
| Satellite Radio, Community Radio, Internet Radio, l |
L | Regional Radio. _l
13 ‘ AIR(AIl India Radio): Organizational Structure of AIR 1 0| 0
‘ | National Programs of AIR, Vividh Bharti, Education | |
|| thiough Radio: IGNOUIRC, Gyan Vani, Radio Vision | |1
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ete. | |

14 | Characteristics of Radio as Communication Media: | | o l
| Visualization, Reach, Simplicity, Expense, Recetver,

| Literacy Factor, Rural Population. T e §
1.5 Code of Ethics for Radio: Fundamental Principles, Self | 0 1

Regulation, Impartiality, Objectivity, Neutrality, Privacy,
L National Sccurity, Fecdback. Role of Prasar Bharti. | [
Teaching Method: Class Room Lectures, Video Demonstration, Practical Excrcises, Case

Study, Group Discussions, Assignments ctc.

Unit-2 | Radio Station Fundamentals - L : T
‘ 2.1 Layout: Live Room, Isolation Booth, Control Room, 1 |
| Machine Room. Acoustic Treatment: Absorption &

' I

- e |

——

; | Reflection Basics. Soundproofing, Bass Traps. Acoustic
Pancls, Reflection Iilters, Isolation Pads.

| Equipments and their Application: DAW(Digital Audio N T A ) \ T
| Workstation)/Audio Interface Combo, Studio Monitors. | l ‘
\ Headphones, Cable and Connectors, Mic Stand, Pop ‘l | \
N |
|

|,”_2 )
|

N I 1 —— I
" 23 Microphone Types: Condenser Mics, Dynamic Mics,
Ribbon Mics, USB Mics, Stereo Mies ete. Microphone ' l |
Pichup Patern: G Directional. Bdirectional, -
L |Cudioidsete.
Recording Basics: Interface, Tools, Editing & Track
| Mixing.

|
5 -
. - = e I ———_l
) Sound Effects: Panning, Delay and Echo, Reverb, | 0 \
| |
U

Chorus, Distortion. Equalization (EQ), Compression,
| Flanger, Phaser. Filters: Low-pass filter, High-pass filter, |
»»»»» | Band-pass ilter, Notch filter. . ) | I I
| Teaching Method: Class Room Lectures, “ideo Demonstration. Studio Visit, Studio

 Practical Exercises, Assignments ete. - S
[ Unit-3 | Radio Program Formats P T *
g_.?.l | Tiction: Phone i, Radio Drama, Entertainment Shows L 0 |
— pete. : . i |
3.2 | Non Fiction Special Audienee Program, Radw Feature, L f
|| Radio Documentary, Interviews ete., | B
(3.3 | Radio News: Types ol Radio News, Structure of News \ L ]
Y. Story etc. Radio Newsroom (Structure & Function), | _‘ |
1 3.4 ! Other Formats : Interactive live transmissions, Non |t ] 0 i
! | fornal education, Quiz programmes, Rural and | ] |
| agricultural development programmes, Health and ' |
1 Environment programmes, Children’s programmes etc.
‘L 3.5 II Radio Advertisements: Trends, Types of Appeal, Public !

. | Service Announcements, Promo ctc. - |
| ‘T'eaching Method: Class Room [ ectures, Presentation.  Practical Exercises, Group |
| Discussions, Assignments cle, '
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W______ | Radio Practices S L __I_ N

4.1 lVoice Training: Effective use of Voice, Enunction, | \

I ‘ Pronunciation, Modulation, On-line Interview .
‘Techniques, Moderating  skills for Radio Discussion,

L’__ Programmers, Narration, Radio Jockey etc.

4.2 Reporting and Editing in Radio. Field reporting, |

\ reporting specialized areas, investigative reporting, Voice

dispatches, Editing for radio, structuring radio copy,
| editing, agency copy, lustrating copy with sound effects.

i_4.3 i [nterview Techniques: Developing Interview Techniques l

‘ | and skills for Radio. Writing intros to bytes, writing |
‘ | Headlines, - - , N
Presentation; Reporting, writing and presenting News, [ \ 0
Features, Structuring radio report, news capsuling. and !
Radio Commentary. Writing Radio Commercials: |
| Writing Teasers, and Promos, Copywriting, Scripting, ' | | |
Cuesheetand Recording. I PO
Production: Field Recording Skills, Live Studio \ 1 l 0 L 0 \
o | Broadcast with multiple sources, News Production | R |
Teaching Method: Class Room  Lectures, Demonstration, Studiv Practice, Practical |
Loavtcises. Groap Discussicis, Assignments cloed |

I
i !
o
‘ |
5

| Unit-5 | Community Radio (CR) B I "R R
]i 5.1 | Need, Origin, Concept, Philosophy and Policy ol 2 l 0 0 !
! 5. Community Radio Station (CRS), CR as an alternative [ l
| | Mass Medium. _ o - - _l__ I
‘ 5.2 CRS worldwide, AMARC, Ditlerent Forums of CRS, L 0 !

| Roleof CR in Community Development. ) ~ .
!i 5.3 [I Growth and Development of CR in India, Community i. | |0 \ l
‘ ' Radio versus Campus Comununity Radio, News and : 1! \ '|
| E— ‘ Current Affairs in Community Radio in India. | | I
! 5.4 | Production Techniques in CRS, Studio layout, Outdoor | 0 0

L_ - _{_E@\E;@L\lun})\y Casting Practicalete. : B l B _____\
5.5 | Community Radio & UNISCO: Licensing & Regualation, © 2| 0 |

, Comparative Study of South Asian Countries.
| Sustainability. Inclusivity, Lquity, Diversity & |
| | Comimunity Development ete |

R (SR - s | I (C——> i
I'eaching Mcthod: Class Room Lectures, Demonstration, Practical Exercises, Case Study, |
| Studio Visit, Group Discussions, Assignments ctc. J

Practical/Projects/Assignments:
» To write and produce a 30-sccond Commercial Announcement,
e To producc a 4-minute interview program.
o To produce a 5-minute studio news program.

dme30-second Commercial Announcement.

"‘o‘llo
03;}@4-1'ninulc Imterview program.
i r-W‘ S-minute studio news program
a
o { 28
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Suggested Readings:
o Broadeasting inlndia, P.C. Chattergee, SageNew Delhi.
e Broadcast Journalism, Boyd Andrew, Focal PressLondon.
e News Writing for Radio and T.V., K.M. Shrivastava, Sterling PublicationNew Delhi.
o This is ALL India Radio, U.L Baruah, Publications Division.
o Zhaki, R., 2011, Mixing Audio: Concepts, Practices and Tools.
e David E. Reese, Lynne S. Gross, Brian Gross, Audio Production Worklext, 6th ed., Focal
Press, Boston, 2009.
e Chatterjee, P.C., Broadcasting in India.
e Luthra. H.R., Indian Broadcasting. Publications Division, Govt. of India.
e Bhau, S.C., Broadcast Journalism: Basic Principles.
o Baruah, U.L., This is All India Radio, Publications Division, New Delhi.

¢ Resource:

o hitp://recmindore.com/wp-content/uploads/2015/06/Introduction-to-Audio-Visual-
Mediapdf

e Audio Engincering 101 (2nd cd.)by Tim Dittmar

¢ Music and Technology: Recording Techniques and Audio Production by Christopher
Artza

o e an® Digital Audio Recording by Steve Savage

o i comegorg inehtinder usertites: files 13 1 esson-
Y RECORDING AND_CAPTURING SOUND pdI

+ hittps:wavav bfiorp uk sites/bit.org.uk files/dow nloads/bfi-language- sound-jennifer-
johnston-into-Alm-20106-07.pdl’
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Semester - 2
CCC 5: Media Language, Style & Structure (Common Paper)
Total Marks: Theory 50 Practical 30 Internal 20
Credits: 6

Course Objectives

I. To introduce students with the importance and growth of language.

2. To introduce students with the structure and style of languagc.

3. To develop an understanding about the difference between the languages for writing,
audio and visuals.

4. To introduce students with the changes taking place in media language.

5. To develop an understanding about translation and Paruphrase.

L.earning Qutcomes
1. Inhancement in understanding about the growth and changes taking place in language.

2. Students get practical knowledge and understanding about the media language — structure
and style

3. Students get knowledge about the words and phrases used for specialized news.
4. Lfficiency enhancement through media friendly paraphrasing.
S, Development of writing capacity for print. electronic and new media.

TABLE - CO-PO MAPPING

Wiz [037704 705 06107 [ 087109 (10|11 412 ~_1_3.,_i 4 1

D i A A o B e

€02 *.1-.‘_ I L b_:, Sl -2l -2 ]
cos|2 | ) 28 N e

| CO4 3 | 2 | - ER N ENES - 11 -l 2]

cos ! 3 L -] - | ._‘ R R T2 7]
3- btu)n;_.,.- \loderau 1- Weak

l‘ Unit- 1] | Understanding of Media Lang,uagc _—_4_ R . : T |r P

I 1.1 | Importance of language in communicating, Growth and l | \ 0 | 0 |

. J development of language. - | R I

1 1.2 Growth of media language : From print to online, 2 | A

Changes taken place in structure and style of language, ' ';

l | New trends in media language . B __________'l
1.3 Basics of grammar in English and Hindi, Sclection and 2 | | W
| use of phrases and words. S N B
1.4 | Characteristics of writing for newspaper and magazines, | 2 | 1

i Language for writing : word and sentence making, ] | ‘|

| Headline writing (practice). . ' :

1S | The lz_-l_x-{gutl_z{gc"(_)('jmn'nali;lﬁ- concerele, sbe_ciﬁc, active, P2 2

' ¢lear, democratic, non-sexist, non-racist, non-violent.
sinclusive, variable. common language .
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T cuhm" Mecthod: Class Room"l;utums Dunonstmllon Practical Exercises, Case Study
Giroup Discussions, Assigniments ctc. SORSGEIS
—_— a e = I
Unit-2 | Language For Audio-Visual - 1L [ N
2.1 | Concept of audio-visual 1an;,ua;pu Basic ditference I
[ |
[ l between written and spoken language.
]_2_.2 | Basic characteristics of writing for radio. | | I
2.3 Basic characteristics of writing for TV. 1 1 1
"2.4  useofother language words and its limitations in Hindi 2 0 1
| media . \
| — — o Sy - -
! 2.5 | Creative writing lor photo feature, Caption writing, 2 l 2
| " Cartoon and its language. - !
lc.uhmo Method: Class Room Lectures, Demonstration, Practical lxcnusu Case Study
(JIOUP Discussions, Assignments ctc. - -

P
0 2 |
|
| 2
| .
1 o
o | 1

CUnit-3 ' Translation and I’lr.lphx.lsm;, - L i
P31 | Importance of translation’ l’amohmslm_ in media. Vo2
| - effective and ine{fective translation, Methods of - 1
.| paraphrasing, atiribution and quoting. ;
3.2 | Translate (Pdl'lphl’l\k,) at least § different nows (l ng,llsh ‘ |
| | 10 Hindi) . |
2 Chranstate (Paraphrase) atleast 3 ditierent news (Hhndi o |
o i Lnghsh) . . R _i I PR
34 ¢ Translate (Par dphld&u) at least 2 ditferent Article |
'_ 1 {English to [lindi and Hindi to English) . S B
| 3.5 ‘ Preparing a glossary of 20 phrases in Hindi and English, |
i + generally used for the same expression .
|

Grot lels USHIONS, /\sxmmmms ¢le.

'l_U -4 T mnslaﬂp_[, Jom n.lhslu C onl_cnl 1 -
| 4.1 l Preparing a 5|0\smy ol'30 words in Hindi-T; nthh from
. i Business page. » B -
P42 ! qunums_ a glossar v ol25-25 Hindi-linglish words used
~n pohitical news

+.3 Franslating at least S different news items [fom 1Business
R 1 pages (Hindi-12 ngllshl -

4.4 Translating at least 5 Political news lluns(llmdl-
(| English). _
4s Translating at least one political and one business

article(Hindi-G ns,hsh)

lcuhm;, Method: Class Room Lectures, Demonstration, Practical Exercises, Case Study

L
Lo

| b

[
|
|

i
i l| P

i |
S

l |
T2
.| 2

_;loup Dlsumlons /\mlbnmcms cle.

| l ‘nit-5 lxanslatmﬂ Journalistic Lonlenl __2 _
BN Pupdnnb a glossary of 25-25 words (Hindi-E m,llsh)
~ from Sports page.
Sl _ ‘ lmnsldlmu at least 5 different news items on five
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Ic.uhnw Mcthod: Class Room Lectures, Demonstration, Practical Exercises, Case Study,
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0 2 |
0 |
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S S S [

U dlituu_lt _Sp_[_)_l{_b(l_[lni_l:ll“ll\h) L L
5.3 Translating a column article of Fenown person on spot | I 2
I (at least 2 in both language). ‘
5.4 | Translating at lcast 5 Science news items(Hindi-English). 1 1 2
5.5 Translating at least 5 International news items(Hindi- 1 | 2
| English).

T e‘uhmg Method: Class Room Lectures, Demonstration, Practical Exercises, Case Study,
| Group Discussions, Assiginents cte.

Practical/Projects/Assignments:

l.
?
B
4.
5

AW &3 & FATARI 7 39ANT gleY dTet 2T 1 Fet

- TREY-373rSY FgTary & =

THTIRY T 37e1die
3ol vd fA g AT it ArAal i 3gare

. TATER e 3R weT Feee o & 3T

Suggested Readings :

1.

.
)

4.

5.

0.
7.

3.
9.

Usha Raman, (2010). Writing For The Media, Oxford University Press-New Dethi
Swaeon Lndsirom (20130 Creative writing From  Thoik o Inke CrealeSpace
Independent Publishing Platform, Canada.

Robert L. Hilliard (2010). Writing for Television, Radio, and New Media, Wadsworth
Publishing Company Inc, USA.

Andrew Bonime& Ken C. Pohlmann (1997). Writing for New Media: The Essential
Guide to Writing for Interactive Media. Wiley, United Stated

Robert M. Knight (2010). Journalistic Writing: Building the Skills, Honing the Craft,
Marion Street Press, Portland

James G Stovall (2014). Wriling for the Mass Media, Pearson, New York.

YA THEGET (198 1), HIST 3R Fderar, SNRsTRAT, SATETES
frarl HYETaTer (1984), #7757 IR HESTA, THTT ThTRI, feoor
Fam SETATY (1986), ATAS Ry &7 TTET, THTT Whral, ool

10. frard sremarer (1984). Wﬁmﬁwaﬁwﬁ, TEGTR YT, 773 feeel
V. FYam s (1987), Heare: freiTet, Qregrehiy JehrRr, fereelt

12, EfaEr 31O (2014), By SamRtor, A afeasher, STAR
13. Prasad, S. (1993). Editors on Editing/HY, National Book Trust
4. OTATe g (2012). THRTISTH FT $TVT, LRSI FHIRTA

15. T 3. 3579 FHHR (2012), AT A FEeTcl H90
16, ordes aqear, Frgeelar, 30T gahTer (2009), TFHRIRAT H HoqaTs, TTAHAA TH,

fedt
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e-Resource ¢
e Dhups wiwvw . bbe.co uk academy hi
o hitip/ www. newswriters. in:
o hitp:/eijco.yindex.php

o Wt/ www.dailyw ritingtips.conythe-art-o f-writing-news
o hup:pibarchive.nig.in:archived:

e hips.www.shabdkosh.com’
o hutpy/ shabdavali.blogspot.com
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Course Objectives
1. To understand the basic principles of script writing,

© o

Learning

Outcomes

CCC 6: Script Writing For Electronic Media

Total Marks: Theory 50 Practical 30 Internal 20

1. Students would get to basics of script writing.

)

make a carcer in this field,

3. Knowing script writing for the Television would better prepare them for career as a

Sc

ToAWeh

ript writer.

Tournalism s

To develop an understanding on the script writing for radio.
To develop an understanding on the writing for television.
Fo develop an understanding on the script writing for web.
To understand the nuances for professional script writing,

Credits: 6

2. Students would lcarn how to write script for the Radio and how they would be able to

2 luerative {iled and changes in this field @ ‘ory fast so

understanding of writing and changes happening in this area would place them well
ahead.

3. Understanding the nuances of professional script writing would provide them job avenues
in Film and TV industry.

TABLE - CO-PO MAPPING

ol i_z—lgTEt 105 106 [07 [ 08 09 |10 11 [ 12013 |14 15 ]

SCSTH IR I SN I A A SN I O

lco2| 3| - |- P = I » I - 3

e O I O e

Em__'s‘_ E S N e P S A B e

COs| 3 ‘_.l:_____‘__. = - |- | - -1 -1 - L= l-1 1 |

3 - Strong, 2- Moderate, 1- Weak

_Unit-l__"Basic Principles of Writing L T | P |

1.1 Nature of Spoken and Written Language, Difference and 2 |
Similaritics in Spoken and Written Language,

| Characteristics of Spoken and Written Languages. | | |

1.2 Writing for Media, Basic Elements of Writing, Basic 2 0 |

. | Principles of Media Writing, Points for Effective Media , F .

S S N S

l. Concepts of Content and Formats. Concept of Script. P2 I

; Writing.

34

Why Script is Important, Combination of Words with
' Visuals and Sound, Functional Research in Script




| 4

1.4 Scr ipt Preparallon Scnpt Techmques Typcs ofScrlpts & 2 I |
- Treatment. S I
| ;‘3__ l Changing Trends in Media Sutpl Wnlmg 2 0 1
T enchm;., Method: Class Room Lectures, Demonstration, Practical Fxcnusc Casc Study,
‘Group Discussions, Assignments clc. - o
L Unit-2 | Script Writing for Radio - S _l LT P
[2.1 Radio Medium of Listening, Format of Radio News, | ! 2
Types of Radio News, Characteristics of Radio News,
| Writing Headlines and Intro.
2.2 Radio Feature : Format of Radio Feature, Elcments of 1 1 2
Radio Feature, Important Parts of Radio Feature, Process
| | ofRadio Feature Writing. . I
2.3 Radio Talk Show Format: Elements of Radio Talk, | ! |
' Types of Radio Talk, Process of Radio Talk Show Script
| Writing, Organizing Talk Shows. B
.r 2.4 Radio Interview: FFormats of Radio Interview, Main | | |
! Points of Radio Interview, Types of Radio Interview, '
L_ B Process of Radio Interview. : . -
2.5 | Radio Scripl Wulmg for different Genres: Dounmnlaly | oo 2
| j Drama, Live Documentary, Advertisement, Writing for |
" Youth Children, Women and 1 vt Dranm and
. ; 1\_12\!&_ - ) (I i

| Ie.uhmg Method: Class Room Lectures, Demonstration, Practical lxcms(,s Case Study, |

1 Group D
L Uit -3

\um\)ns Assignments cle,

'Scrxpl Writing flor Television

e i &

L,

P

e hl

EN

3.
!

i 3.3

l
3.
L :
| 3
|
K
@

A

Television: Medium of Audio and Visual, Elements of
Television Writing, Types of Television Writing,
Characteristics of Television Writing, Process of
Television Writing, PTG format for iclevision, Donald |
format for television, Formats of News Writing, Writing
tieadlines.

|

2

Mcamng ol Anchor Link, Anchor link wr iting, Types of
f Anchor Link, Types of TV Script-Package Script, Live
| Broadcast Multi Camera Writing, Writing for Single

| Camera Shooting, Tceaser and Slug Writing, Rules of TV
I Seript and Important points.

 Formats oi Television lnlcnvmv Pl()LCiS of Idwmon

' taterview, Main Points of Television Interview, Types of

Current Affairs Programme Formats, Drama, Music and
| Development Programmes.

| N g .
N Television Interview.

| Meaning and Importance of Story Bomdmg,, Pleparmg
| Story Boarding and Its Sofiware,

T

|
|
|
i
|
|

lelchmg Method: Class Room Lcctures, Demonstration, Practical Exercises.
Group Discussions, Assigniments etc.

‘Case S Study




_l—J;_llt-_ﬂt_ Script Writing for Web L T P
4.1 Web Journalism and its Social Concerns, Web | | 2
~_ | Journalism An Ocean of Knowledge.
4.2 Elements of Web News, Features of Web News Writing, | 0 2
| Types of Web News, Writing Headlines and Intros. 1l
4.3 ] Writing For Blogs, Social Media, Travelogue, Pod I 0 2
| Casting, Web Streaming, Citizen Journalism. R | S
4.4 Search Engine Optimisation (SEO). Types of SEO, | | |
Google Analytics, Google Adwords, Adsense, Digital
| Marketing. - - e \ N
4.5 l uture & Present ol Web Media, New Possibilities in 2 | 2

ng Media, Internet and Youth, Magic of Unicode, | ‘
| Limerging Trends in Web Journalisim, |

[T Cdthll“ \lcthod Class Room L. cetures, Dunonstmlmn Practical Excrcises, Case Study,

@ o Documentars Seript Writing, Stages of Documentars
o Seript Writing, Writing Commercial Advertisements,
o ____\_Pro&ssﬁxopal Writing for other formats.
]

5.3 Film Screenplay Writing, Elements of Story, Visual P2 2
- i Outhnes, Complete Dialogue Writing, Complete ‘ i
‘__ _____ | Screenplay Writing. o | | -
5.4 | Government Filin Olgdnl/dllons C opy Write Act, b2 0
\_______ : Plagiarism Issuc in Writing. o N \ _
| 5.5 | Famous TV script Writers of India and Their \Vlllmg |2 ] |
| Style. - L |

leadunu \lclhod (“lass Room Lectures, Demonstration,  Practical Excrcises, Case Sludy

Practical/Projects/Assignments:

List with titles and duration, ?

Suggested Readings:
o Singh, Dr. Deenakar. (2010). Wmﬁmm New Delhi: Mohit Publications
o Gour. Sanjay. (2006). SoreFeitereh FfZaT. Jaipur: Book Enclave.
e Arora, Dr. Harish. (2009). Wﬁm:ﬁﬁma@a New Delhi: KK Publications.

e Davad. ). (2007). Radio Broadcasting Journalism in India. New Delhi: Cyber Tech
Publications

36

Group Discussions, Assignments ctc. - -
Unit-5§ ! Professional Script Writing L T P
5.1 Succnplay, Elements of Screenplay, Prmcxplcs of l I ]

| Screenplay Writing, Adaptations. | N
5.2 ‘ Documentary, Documentary Writing , Characteristics of 2 | 2

| Documentary Writing, Types of Documentary, Formats

}
"
|



e Gandhi, Prakash, Ved. (2009). Handbook of Television and Radio Broadcast. New Delhi:
Kanishka Publishers. Distributers,

o Singh, Dr. Ajay Kumar. (2012). #if3ar $r sy 87191, Allahabad: Lokbharti
Prakashan.

¢ Bhanavat, Sanjeev. (2005). 3‘:#?;‘7%&7 Afzar Jaipur: Jansanchar Kendra, Rajasthan
University.

o Vikram, S., & Suman Hansraj. (2010). & TR, New Delhi: Shri Natraj Prakashan.

* Singh, Dr. Devrat. (2014). Television Production. Bhopal: MCNUIJC.

* Singh, Dr. A.K. (2009). I3t Seiferes, 9= e 9’!—7:!’% New Delhi: University
Publication.

¢ Pandc, Navodita. (2012). TV Journalism An Introduction to Practices. New Delhi: APH
Publishing Cooperation.

o Wajahat, Asgar, (2011). 9T oI@T, New Delhi: Rajkamal Prakashan

* Joshi, Manohar Shyam. (2006). FUTCHP oI@el, ITHAT IGA. New Delhi: Rajkamal
Prakashan.

E-Resource:
o hrs sy aredlv com Hibery view broadeast-iournalisime-
DUEMLNUZAUREN L e Chapler o andl
o httpsiiradio.co/radio-university/writing-radio-scripts
o hupsAavww.wikihow.com/Write-a-Screenplay
o hps//www jimdo.convblog/1 L -golden-rules-o-writing-website-content
o hitps://m.wikihow.con/Write-Movie-Scripts
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Course

1
2
3.
4

CCC 7: Introduction to Major Electronic Media Organization

Total Marks: Theory 50 Practical 30 Internal 20

Objectives:

Credits:

To impart specialized skills in dissemination of messages through diverse media.

To develop critical thinking about clectronic media and its processes.

To develop analytical skills regarding difterent media houses.
To give knowledge of different media houses & organizations and their management

challenges.

wn

To create awareness of the unique aspects of Electronic media.

Learning Qutcomes:
1. Student will be able to understand the working process of different media houses.
Students will be able to understand the content presented by various media houscs.

LU I SRR

Coz i
co3 ||
CO4 |
| COs

3-Sur

Ihey will be able to know the innovations of media industry.
They will experience the present challenges of different media houses.
Students will get information about sclf-regulatory bodies.

TABL l' CO PO MAPPING

e e

nl |02 | 03| 04 | 05 | 06 | 07 | 08 | 09 5 |

'-.1_1;111.112[211“| .1i2
e R e e P i |

| L ____}_-:__ = | N___I ‘ . _| Sl ‘ Pt

| | = l 5 - - - A

o l = l T | - .,lr_ — i __! ' I n iz Il .x | Il

e T M ' :

ong, 2- N'l(')(ICI'ail(', - Weak

lntcl ll-ltl()lhll Media Houses
Famous Media merger and Takeovers, Media Barons

rivalrics. _ )
\ Risc of Global Media ¢ Corporatlon in Arab post g Gt gult war 3
, and rise in India after post L. iberalisation,
| Liberalization of News Ormn./dtlons in the era of

N =

10 I 11 l__i'i' 13

| Globalization. __\
| [nternational Media Houses: Walt Disney, Viacom, CBS |
Corporation. British Broadeasting Company (BBC).
Sony. News Corporation. American Broadeasting
Company (ABC). Australian Broadeasting Corporation
(ABC). All-Russia State, Television and Radio
Bro adceasting Company.

lntunall()nal \h Jdia llouxw: Al Juzecra International
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w

| Group, CNN Nutwmk Voice of America, Fox etc. I \ ‘
Teaching Method: Class Room L cctures, Dcmonstmtlon, Seminar, Presentation, Case |
'l Study, Group Discussions, A_h?_i_&llvllfilllb_n cte.

Unit-2 | Pubic Scctor Media & Organizations L T | P
2.1 Ministry of Information & Broadcasting (Govt. of India) 2 0 |
Information Wing, Press Information Bureau (PIB),
Bureau of OQutreach & Communication, Electronic Media
Monitoring Centre, New Media Wing etc.

:_27 o Ministry of Information & Broadcasting (Govt. Of [ndia) 1 2 ] 1

i Films Wing: Children’s Film Socicty India, Directorate

l Lot Film Festivals, Films Division, National  Film | i

| ! Development Corporation ctc. _ | N T |
| 2.3 | Doordarshan , All India Radio (AIR), Lok Subha And | 2 | | !_
Il-—-- | Rajya Sabha Television. ) - J Y [ 1|
124 Departments / Dircctorates of Information in State o2 | 2
L sovernments. B ‘ ]
20 I| Broadcasters Ln&lmcnn_g Lonsulldnls India Lumud I I

Te uhmg Method: Class Room Lectures, Demonstration, Seminar, Presentation, Case
Study. Group Discussions, Assignments cle.

i |
l. Unit -3 ‘ Private Media Houses in India I L l T ( P :
R Finereence of Private Medin Houses in Indie Risine I - L P
o competition and growth ol news market. TS S S—
| 3a2 Promincnt Media Management acquisition in Indian 20 ] |
P Media, Corporatisation of Indian media. I S
‘ 33 Future of News Television and Growth of Digital Media, 2 1 1
|| Ownership Pattern of Media House. _ I S R
[ 3.4 Indian Media Houses: Zee Media, ABP Group, TV R O I
'[_ i Today Network, ND'TV, Sony india cte. N [ _i_ - ‘ i
| 3.5 | Tadian Media Houses: ushodvu lnlupnsu Lid, (177 V). 200

L Sun TV Group, Network 18 Media Ltd, TVY Group ete. |

| S s

5~ _— N
Ieaching Method: Class Room Lumus Demonstration, Sumnal Presentation, Ci
Slud} (uoup Dlsumu)ns ’\\\lbnlll(‘nl\ cle,

| Unit-4 | \allonal & llltL‘llhl(lQ!hll_ \c“s \;:,cnues _:___ LR _l:_ B
:_il_l_ . \ssoudlud Plp\\. Agency Trance Press, 2 LA
42 , Reuters, Tass. S 42 0 2
3 _ { Xinhua, K)odo - | 2 10 ]
4.4 Press Trust of Indm (P r I), United News of India (UNL) | 1 12 J
4.5 Asian News International (ANI), Hindusthan Samachar, 2 0 2 |
[ndo-Asian News Scrvice (IANS). | _i

|

|

E T .u.hm;, Method: Class Room Lectures, Demonstration, Seminar, Presentation, Case

| Study,  Group Discussions, Assignmentsete. ____1
L Unit-5 I_\_]i(]_l‘_l Regulatory Bodies B [ L E ! P
r“"\l Telecom Regulatory \ulhonl) of India, Prasar Bharti T L

I 52 * Indian Bloadm\lnw Foundation. News Broadeasters 2 '

Association.



5.3 | Broadcasters Editors Association. 3 <~ 0 3|
5.4 | Press Council of India (PCl), Editors Guild of India. 2 0 1
5.5 Central Board of Film Certification, Advertising 2 0 1

Standard‘Council of India. )

‘d’_l‘caching Mecthod: Class Room Lectures, Demonstration, Scminar, Presentation, Casc
- Study, Group Discussions, Assignments ete. |

Practical/Projects/Assignments:

L

[E)

(B}

Prepare a report on a programme on BBC TV news (Specific programme to be assigned

by the concerned faculty member).

A visit to Regional Outreach Burcau . Press Information Burcau (a report 1o be
submitted on next working dity ol the visit).

Watch at least two documentaries one each on on DD Bharti & Rajya Sabha Television
and prepare a report on the content.(a report to be submitted afler three days)

Visiting the offices of Indian news agencies in or nearby your cities and understanding
the working process.

Case study of current issues regarding media regulatory bodies.

Suggested Readings:

v

Vivinn, 1 (2011 The VMedigg M\ ass Communication: Prentice Hall,

MucBride. S, (1982.). Many Voices, One World, Oxtord & 1811,

Agarwal, V.bala and Gupta V. S. (2011) Handbook of Journalism and Mass
Communication.

BaranJ. Stanley (2010). Introduction to Mass Communication: New  Delhic Tata
NMCGRAW HILL EDUCATION PRIVATE LTD.

Kashyap Shyam, Kumar Mukesh (2009) , khabrein Vistar ser New Delhic Rajkamal
Prakashan,

Kohli.V & Khandekar Vanita, (2078, The Indian Media Business: New Dethi:
Publications India Pravate Limiead,

N
. :lll-.’\:

¢-Resource:

https:“mib.gov.in/
https:2w ww.thomsonreuters.com en.huml

htipsAwww ptinews.conv
I_n1_p,s;;_,’__-’l\_'\_Vj_\\".thcw_n_lldisncycompnnv.com’_
Littp:/doordarshan. goy.in/
hitp:“allindiaradio. goy i/

http:“asu.thehoot.org”

hitps:rsforg’en

40
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CCE 1: Camera Techniques
Total Marks: Theory 50 Practical 30 Internal 20
Credits: 6

Course Objectives

To acquire a basic working understanding ot video production cquipment.

To learn about the Different types of lights and the Use of filters & reflectors.

To understand the shot patterns, sizes and rhythin as applicable for television.

[0 know basic terminology and concepts of camera and visualization phenomena.

5. To learn about Difterent types of shots, camera movements, techniques of scene and
stort breakdown.

O To know Different types of fenses and their application.

!

2.
3
4

Learning Outcomes

Exccute lighting and shot continuity within a scene.

Use the language of a cinematographer to communicate with their crew.

Analyze the acsthetic and technical cinematographic contributions to a scenc.
Demonstrate the use of a professional incidentreflected light meters o determine

_'_\..L'Jl\).'—‘

cxposure.
5. Demonstrate the use of lighting and grip equipment in a professional and safe manner.

TABLE - CO-PO MAPPING

01 03 [ 04 [ 05 06 071 08[09 10! 11|12 13|
wor 3 [ "“I S e e A
| €02 3 ‘ L I [ _:__I_Hj___;;;f;_~__ L__y__i_ ‘_ = L2 0= 1
LC03 3 D T B B R e 2 - - - - 2
C04\3‘ = . B I R R N
COs gl sl s et l s telel=sq 3 |
3 - Strong, 2- Moderate, I-\\eak
| Unit-1 | Basic Concepts of Camera B L 1 P
RRE Camera: History, Definition, Components. L ! 0
1.2 | Visual Elements & their objective (Line, texture, Shape, 2 l 1
| Spare, Size & Proportion, Color).
13 Frame & Ficld Rate, Time Code (HIT:MM:SS:FF). = 0 i
1.4 Blankmg Signal, Color Burst, Scnsitivity, Lincarity 2 I |
clc.
1.5 Video Broadcast Standard (NTSC, PAL, SECAM, 2 by
HDTV), Video Interfaces (Composite. Component, S- I
L Video, DV, HDMI, DVI), | | !

lOdthll" \lcth()d (lm Room [Lectures Video Dummxu luon Pmm\ il Exercises. («M
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blud> (Jloup Discussions, Assignments etc.

Unit-2 5 Principle of Video Camera

2.1 Video File Formats (VHS, S-VHS, U-MATIC, BETA,
Dytal)

(2.2 | Principle of Visual Grammar (Head Room, Nose “‘Room /
| Lead Room, The 180 degree rule, Shot, Reverse shot
ssequence), Working Principle of VldCO Camera, Block |
| ~ Diagram of a Video Camera.

R — - e e ‘
23 lee D (Charge Couple Device) Camera : Single CCD & |
I'hree CCD Color Camera, CH MOS, C arl zciss lensces. :

|

‘i24 TV Iuhnolop Picture Formation, Basic Shots (wide, o
Medium, Close ups,  Shadow, Zoom), Camera

- Movements Types (Pan, Tilt, Aceral, Track invout, Tract !
left right, Zoom in‘out, arc right’lelt, Pedestal up down) |

cand  their application and  Use, Resolution  Video

| Bandwidth, Sync., Composition (Looking Space, talking

3]

()

_i Space, Walking Spacce).
Studio Discipline; Avoiding  disturbance, Avoiding
Lxtraneous Noise, General Precautions, Equipments Care
- - J ClL =k - P—— g
Ul i..;; Viethod: Clhise Roomn Lectires, Stadio Vit Video D
l XCICISes, L ase Sludv (Jr()up Discussions, Assipniments cle,

2.5

A

cmonstration. Pracuic: N

i Lml__—3 Compongn!_‘& Control of Video Lam‘é‘r—A______ _____ L ' T |_ P .
| 3.1 CDifferent Part of Video Camera (Lens, View finder, | |l 2
. i Body, Shutter Release, Aperture, Image Sensor, Memory i ' '
| | Card, LCD Screen, Power Switch, Flash, User Controls | ‘ }
v | cte). o R |
32 \/1dgo Camera Control (/\puluu J1ris 7 F— number, v 2 |
me ‘zebra, back Focus, Focus, Bluck Baiance. Menu, ' : !
L Augllo ScllmL Presents). |
3.3 | Framing & Composulon ( Gloupln&, & Organization l l ‘
| Balance, Ratio & Proportion, Rule of Thirds, Line & [
| Curves, Figure & Ground, 1larmony & Contrast, Light, ‘
S I Color). I . ‘
‘ 34 | Zoom Control: Manual & Remote, Zoom Extender. I 2
| Focus Control: Auto, Manual, Remote, Back Focus, !
S | Macro Focus, f-stops and aperture settings. _|t |
135 | Camera View Finder (B/W & Color), its Indicators & i | | | i
. Control, Sound Control in Video Camera. : | [
‘,_lcachinu Method: Class Room Lectures. Studio Visit, Video Demonstration, Practical |
| £ XCICIses, Case Study, Group Discussions, 1\5>1g11n1cn1» ele. . 1
Lmt 4 _' Video Lighting Techniques ) T | P
i 4.1 : PUIPUSL of lightmg, Lighting (Refection, Refractor, - 2

Absorbance, Transmittance. Interference, Dilfraction),
Objectives of hiehting Source of hight - Light Direction’
L miensity. color temperature. Composition of lighting-
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42 ‘ “Mix Light, Color Temperature, llltu'S (day nghf Color

direct light, diffused light. Lighting Equipments, lighting
accessories (Filters, Reflectors, Scrims, Net, Diflusers,

! Gobos, Gels, Dimmer / Control Unit ete). Types of light ‘

" sources. Lighting Technique & Problems. Studio lighting

procedures- 3 point lighting, Hard & Soft lighting,

. Motivated Lighting, cyc light. Flashgun types and

Unit of light-_tb_ol candle, ]_ux._Lightiﬁg and exposure: ‘
|

uses. Make up; Clean the face, use concealer,
foundation, translucent powder, Eycbrow pencil,

Iuncuon use synchronization, Lighting Console. | i T
L | 2
correcting filter, diffusion filter), Types and uses. Special
| effect filter (Star, multi-image etc.). Make up (Meaning
& importance), Principle of makeup, Concept, types and
BrusheS' Powdcr brush Eye shadow brush (flat brush
P 1 |

4.3 ' . \\ hltc balanu and Bld(,k balance (PlOCCbb & \ccd)
Color. color management, Custom. Temperature. Auto,
- Daylight, Shade, Cloudy, Tungsten, Fluorescent, Flash |
’ ete, |

44 Camera Control Unit (CCUY: Siumal Processine. Control
cFeatwres, TV Prompiers and its uses. Vision Control, !
_ ‘ PCR, MCR and its cquipments. N
i Uunhl) Control (Wiveform Monitors for Output Level

. Video, Blanking Level and Syne, Vector Seope for Phase ‘
i Adjustment of Sub-Carrier), Safety in the studio; Iire,

| electrical, safety bounds, Tripping accidents. Lifting,
Unstable items.

_l_,'lll_l 4 ' (‘lmc_i[ cnses i and VIdC() qul_q_l__d _______ *
i 5.1 ‘ Camera lenses (Normal, © lale, Zoom ete), Tocal L uwlh _
| Hyper focal distance, Depth of ficld, Depth of focus, =.

|

Functions of Lens and types, Shutter, Viewfinder

‘ focusing system, Dark Chamber cte. Mitrorless camera, |
— Crop frames. |

152 Perspective and '\HL]C of View. Types of Lenses:

Normal, wide angle lens, Telephoto lens, Zoom lens, and

fisheye lens and uscs. Camera Mounting, Tripod (Heads,
| Dolly, Trolley). types and lunction of Fripod, and other

| Accessories.

5.3 "EENG (Clectronic News G.uhum;:) Camera. EFP
(Electronie Field Production) Camera Studio Camera,

- Speciai al Cameras: Underwater Camera, Endoscopic

| Camera, Acrial Photography Camera, Remote Control

| Camera, Shidy Camera for [ligh Speed Video, Drone
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Teaching Method: Class Room Lectures, Studio Visit, Video Demonstiation. Practical |
‘ .
| Excrcises, Case Study, Group Discussions, Assignments ctc.

y

o




7

o CGwwe.
5.4 . Conceptofaudio video recording using External R TR TR ’
‘ | Microphone, boom, lapel, On camera microphone and ‘

I 1 Linc recording. B I E— ‘ -
:5.5 Preventive main tenancies of video camera, care of i Loy b
| cabling Points etc. | L

- Teaching Method: Class Room Lectures, Studio Visit, Video Demonstration. Practical ]
| EExercises, Case Study, Group Discussions, and Assignments ete. |

Practical/Projects/Assignments:
* Lxaminc and study the various control and parts of a video camera.
¢ Study the depth of field by varying F-number, focal length of lens & distance between
camera & subject.
* Videograph an object with wide angle lens, zoom lens, fisheye lens & studying their
cleet with respect to angle of view & perspective,
* Study the usc of diflerent filters & cxposing with star filter &multi image filters to study
their etlects.
e lixposing with tlashgun.
o Check for correct battery conditions used in video camera and microphones.
e Study the various indicators display used in video camera.
< vning ol TIPOd A Hotnlng O Cnend o ol -
o Camera handling, operation & necessary adjustment at the time of recording.
e Porform White Balance and Black Balunce.
o —TTindling &adjustment of camcorder.
* Practice with auto / manual zoom, Iris control camera, Angle view and Perspective.
* Practice for three point lighting in a studio.
* Studying different ways of controlling light.
o Lflect of different types of lenses.
* Instruments; Tripod, stabilizer.
» Practice Single and multi camera production.
*  Make Programs; Audio -Video Programs
e Practice various steps of TV make up.
o Practice for camera movement & camera angles.

Suggested Readings:
o Bomingham, Ak 1990, the Video Studio, Loudon & Buston, Focal Press
o CGupta, RGO 2001 Television Fagineering & Video Svstem. New Delhi Tata MeGraw
FE Fducanion Prnvere T inuted
o Srnastvas HL.O 2000, Broadeast Technoloey, New Delhis Gyan Publising house
o Millarson. Gilard, 2003 Television Production. Focal Press
o Belavadi Vasuki 2008, Video Production. New Delh Oxtord Publication. .
o Millerson, Gilard & Owens, fim. 2008, Video Production Handbook. Newyork. Focal

Press
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Weise, Marcus and Weyanad, Diana. 2008, How Video works, Newyork, Focal Press.
Zhuki, R., 2011, Mixing Audio: Concepts, Practices and Tools.

David E. Reese, Lynne S. Gross, Brian Gross. 2009, Audio Production Workrext, 6th ed.
Boston. Focal Press.

Nisbett, Alec, 2003, The Sound Studio, Audio, techniques for radio, television, film &
recording. Newyork. Focal Press.

e-Resource:

https:/tv-handbook.com/Television?20Production%20Handbook?%202006.pdf
hups:/lifehacker.com/basics-of-photography-your-camera-s-manual-setlings-58 14173
http:/www.tv-handbook.convTelevision®s20Production® o 20Handbook5 2020006, pdt
hip:“home fa.utbpt ~chig/ Anima®oE76E 30620 20C Inema Realiza® oF 7901 30%920CINn
chatoer ol Lici Video® o 20Production” o 20Handbook M o 20 owth? o 200 dition.pd I

hitps, www.does.sony.convrelease DSCW90_handbook.pdf

https: wwa.cia.goy- brary. readingroom does CIA-RDP70BO0TISROOO700010007-

Teaching Strategy:

The class room lectures will be interactive supported by demonstrations conducted with
adeanate teaching u'd.\' i.c. overhead projector. shide presenter, black board. lip chart,
video demonstration e,

Suttable assignments will be given from time to time & emphasis will be given on hunds
an 2xperience.

Practical eacreises will be conducted in the avatlable studies o famiharize the students
with the studio machnies & equipments.,

“dled visit will be organized to provide festhand knowledge ot the provider ef the arex in
Filed visit will be organized t wide Aesthand knowledge of the provider of the arex in
order to facilitate them to develop ercate insight & progranime sense.

Students will be provided with adequate opportunitios 1o participate in uroup discussions,
syidicatess seminars & mformal isecting with expeits

Students shall be encouraged to demonstration the skill acarred.
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CCE 2: Audio Production
Total Marks: Theory 50 Practical 30 Internal 20
Credits: 6

Course Objectives

L.
2.

ol

Critically listen, Comprehend basic audio terminology and concepts

To acquire a basic working understanding of audio production equipment and
demonstrate Software for digital audio recording and cditing

Record and cdit single and multiple audio tracks.

To be able to design a variety of effective audio productions.

To be able to demonstrate proficiency of the skills basic to audio production, including
recording, mixing and interconnecting various picces of cquipment.

L.earning Outcomes

I. Describe and demonstrate an understanding of the digital to analog and analog to digital
CONVErsion process
2. Demonstrate fundamental knowledge of the audio applications to record, edit, mix and
publish @ completed project.
3. Create quality vocal. ambient, and Foley recordings
4 Produce quality audio mixes for visual media projects
S Demonstrate proper application ot titers and prug-mis (o create and shape sound eliects
for use in visual media projects.
TABLE - CO-PO MAPPING
L }01 02 {0304 | 05|06 |07 |08 09|10 | 11 | 12|13 |14 15
cotl il - l2- -1 -b-l-t-T-l-—f-l-t-12
Co2| 3| 2 - - - - - - - - | -1 2 |- 1
coy ;3 - |- -t-l-t-1-T-1T2/-1-1-1-12 |
Co4 |3 | - I B I N N I N S N I
| CO5 | 3 | - - - - | - - - - - |- - L3
3- Slroug,, 2-Moderate, 1- Weak o .
| Unit-1 | Basic Coneepts of Audio ' L : l P
1.1 ' Definition of Audio, Characteristics of Audio: £ | I
| | Sample rate, Frequency, Amplitude, | | |
- Pitch, Bit Depth. | I 1‘
1.2 Analogue and Digital sound : 2 I ‘ | l
Analog Audio Signals and Conncctions,
i Digital Audio Signals and Connections, . ' | !
Signal Flow Between Devices, | !
|| MIDI Signal Flow, N |
1.3 | Monaural(Mono) Sound & Sluwphmm ‘Sound(Stereo): |2 | 1 | 1 |
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\umhLu ol C !mnmls Cost Factor, }\u.f Features, Umuat.

rl 4 1 Surround Sound:5.1 Surround Sound,

| ' 7.1 Surround Sound, Quadraphonic sound. Dolby

| . Surround, Tru Surround X1,

| ] SRS Cirele Surround,

|15 /\lelO file formats, Codec's & Compression:
Uncomplessud audio format-WAYV, AIFF, AU,PCM
Lossless compressed audio format-FLAC, ALAC, WMA
Lossy compressed audio format-PCM, AIFF, WAV.

lo uhmg Method Class Room I eclmes Studlo Visit, Demonstration, Practical Exercises,

l'mt 2 btudlo I“und.\mcnt.lls

2.1 | Layoul
i | Live Room, [solation Booth, Control Room,
‘ | Machine Room,
‘ Acoustic Treatment:
" Absorption & Reflection Basics, Soundprooling, Bass
' I'raps, Acoustic Panels, Reflection Filters, Isolution
| Pdd\
| Eq qmpmmts and their apphu\llon
LA (Digial Nadio Workstation \adio Tnterfece
" Combo, Studio Monitors
| lHeadphones, Cable and Connectors,
- Mic Stand, Pop Filter.

o
1o

Do

to!
(V)

‘\Alcmphom. Typos:
| Condenser Mics, Dynamic Mics, Ribbon Mics, USB
| | Mics,Stereo Mics
‘ Microphone Pickup Pattern:
Omm Directional,Bidirectional, Cardioids,

| Mixing Console:
| (Analogue Console and Digital Console)
ll Working of Mixing Console:
" Input Strip, Channel Equalization, Master Output
| Qggl__xgl Metering, Mirroring.
B 25 "Recording Upgrades: S
©Studio Rack Mounts, Microphone Preaimps
i [icadphone Amps. Monitor Management,
| I‘ MIDI Controllers, Soflware/ Plug-ins, Snake Cables,
' Uninterruptible Power Supplics,
‘ Dircct Boxes.

l\)|
ol

Case Study, Group Discussions, Assignments cle.

Unit-3 | | Sound Ploduulon for \udlo nsual

i (3.1 " Tndoor and Outdoor rcwldmU
- l_ Qu_ldlo Sound, il . Sound, L. IVL Sound
1 3.2 | Recording for /\ud\o prou.xmmc
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[Dlam'\ News Lommuudls Jmnlu Music Shows,

33 l Recmdmg tor Video programme:

_ | Live interview, Documentary, News, Short Film, Event.
34 Sound for Film:

| Diegetic & Non Diegetic Sound, Foley sound, Ambience
Sound, Dubbing.

35 Key Elements of Sound Recording :
The Frequency Response, Distortion, Noise, Signal to
' Noise Ratio (SNR), Headroom, Dynamic Range.

l

Unit-4 ,_ I\udlo_Sg_l_t“ are & {\_pLh_c‘mon_

Cuse Study, Group Discussions, Assignments etc.

Audacity, Adobe Audition, Sound Forge, Pro Tools,

Slcmbu_&_Cubasu Garage t band, I'L S Studlo , Logic Pro.

4.1 ‘ Introduction to Audio Soflware’s: . . _|[
l
|

2 - Recording Basies, Interface. Tools. I dmnw & Track
Mixing. -

Sound Elfects: Panning, Dn,lay and Lcho. Reverb, \

| - Chorus, Distortion, Equalization (EQ), Compression,

! ' Flanger, Phascr. Filters: Low-pass filter, High-pass filter, \

~Band-pass Gilter. Noteh filter

ol
'-.r-li
|

individual EQs, Add effects, Create stems for the
mastering engineet,

o4 \ll\uw Adjust levels tor individual tracks, Adjust \ I |

T N [

4.5 | Mastering: Frequency Correction, Mdstcnng, TQ
' Multi-Band Compression, Harmonic Excitement & .
! Saturation Processing, Sterco & Mid-Side Processing, :
Clarity and depth, Volume maximization. !
Imchlno \Icthod : Class Roum l;_umu Studio \/hl\‘ l)LlT\OﬂS“dUU

| Case Slud\ Group Discussions, Assignments ele.

n,

L
1

lc‘lchm;_, Method: Class Room Lectures, Studio Visit, Dcmonstmtlon Practical Excrcises,

l)

'_g n-s Law s & Itthies lol Sound - B L
PS5 Copyright lnhmﬂcmum (omposlllon vs. Master T | 2
Recording, Sampling, Covers. Mix-tapes & Fair Use 4 ;
| Copyright free music and Licensing. R l B
' .8 Royalhcs for Music; Mechanical Ro)allm Performance | | '| | 2 |
o ' Royaltics, Synchronization Royalties. Print Music ' |
__|_}{0>cllt1es -
53 Ethics of Audio Production, Societics for Code of Ethics 1 | 2
-[ | for Audio Industry :IPRS, TASA, AES. | |
| 5.4 1| Carcer in Audio Production: Record Producer, Audio | I 1 ‘
! ~Technician, Recording Studio Manager, Sound Designer, 1
b (nstrument Tech, Sound Mixer, Digital Audio Editor. | L B W
5.5 [ndian Phonographic lndu>lw (onlcmpomly Scenario, i 1 || |

. Top Leading Companies.

[ S Foe e ———

loachmu Method: les\ Room lwluus Video Demonstration. Pructical

L b'[gliciy_.__(uvoupp Iscussions, Assignments cte.

RS uxusu Case
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Practical/Projects/Assignments:
l. Audio Advertisements 2 per students.

2. Audio Jingles 2 per students.

3. Audio PSA(Public Service Announcenents) 2 per students.

4. Creating Mixed Track with multiple Instruments one per students.
5. Creating Different Racio Programs 2 per students.

6. Creating Foley sound for Video Programs 2 per students,

Suggested Readings:
l. J.W.S. Rayleigh / Robert B. LindsayThe T'heory of Sound
Ken C. PohlmannPrinciples of Digital Audio
John Watkinson Art of Digital Audio
Lawrence E. KinslerFundamental of Acoustics
Mitch Gallagher: Acoustics Design for Home Studio
5. Zhaki, R.. 2011. Mixing Audio: Concepts, Practices and Tools
7. David E. Reese, Lynne S. Gross, Brian Gross, Audio Production Worklext, 6th cd., Focal

Press, Boston, 2009

S

—_~

¢- Resouree:

o Aadio Bngineering 1ol (2nd ed)by e it
2. Music and Technology: Recording Techniques and Audio Production by Christopher
Ariza

3. Ihe Art ol Digital Audio Recording by Steve Savage

http://eemea,org.in/cklinder/userfiles/files/l 3 Lesson-

12 RECORDING_AN D _CAPTURING_SOUND.pdf

5. hllps://www.bﬂ.org.uk/sitcs/bﬁ.org.uk/ﬁlcs/downloads/bﬁ-languagc-sound-jcnnit'cr-
johnston-into-{ilm-2016-07.pdf

EN
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Open Elective (OE) - 2: Television Program Production
Total Marks: Theory 25 Practical 15 Internal 10

Credit-3

This Course aims to provide Students with the fundamental knowledge and skills both in Theory
and Practice for Television Production

COURSE OBJECTIVES

(V)

Students will gain hands-on technical experience with {ilm and video equipment and
production techniques.
Students will learn about job opportunitics in the television industry and knowledge of
history of television.
Students will learn (o critically view television and media works and acquire technical
knowledge needed for audio visual content production.
Students will be able to run the work tlow of shooting/recording. editing, broadcasting,
multi-camera productions and studio environment.
Students will be able to work in different stages of program production and formats and
able to develop and apply a program idea and to work as a tcam..

-

LEARNING OUTCOMES

. Exeeute lighting and shot continuity within a scene.
2. Orpanize video for non-lincar editing process, apply television crew techriques and serve
das crew members in prolessional television studio setlings.
3. Usc advanced camera operation skills and work collaboratively with others.
4 Plan, produce and direct television programs using the traditional television studio live-
on-tape approach,
5. Critique  studio television production values with a newly  acquired depth of
understanding.
. TABLE-CO-PO MAPPING: S
- |(_)i| 02 103|0 | 05 [ 06 |07 08]09[10] 11 'l 12 | 13 | 14 1S |
€orj3| - 12 i =4 - = L - l=t = b2 j - =l 2 |
co;3sf2-[ - - {-1-1-"-1-1-"r-t2Q-1 1 |
€CO3 | 3| - | - |1 ‘ S I I V2 I (N I L A
CO4 | 3 - - 1 3 - - - - - : 2 -
C05, 3 |~ 1 -] <F s | =&l =]. s [ =1 = q¢=1 3 ]
3 - Strong, 2- \lodcn.m. 1- Weak - - -
Lmt 1 Introduction to TV l’mduulmn - L. T P
L ' Visualization and difterent approaches : TV, IFilms, N T
| | Documentaries and Advertising (AD) films. ; S
1.2 t Television Production: Delinition & Suopc A B |

{ |
i Growth & Development of Television in India. ;
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1.3

Differentiation of Infotainment, Edutainment,

Entertainment. Lifestyle Genres. Formats (Fiction, Non-
Fiction) and Genres (Horror, Mythology, Comedy, Daily

Soap). Telecast Patterns, Audience Viewership

Performance. B _
Video Production Process: Pre Production, Pxoductlon
Post Production.

Cast and Crew: Producer, Director, Associate. Stage or

loor Manager

i | Artist ete,

e whmg, Method: Class Room Lectures, Video Demonstration, Practical lxuuscs Casc |

' Suuy Group Discussions, Assignments ete,

, Cameraman, Tele Prompter, Lighting
' Director, Audio Operator, Technical Director. Graphics

|
l

0

4
|

CUnit-2 | Sunptmg, & Direction L 0y P
2.1 Rescarch, Ideation and Conceptualization, Understanding 1 0 l
I | he IV Act Structure for TV, Elements of a TV Program. | 5
2L Dialogue Writing and Script Formats: Storyboard, | 0 1
| Screenplay, Camera Script.
23 Sclection of Cast, Costumes, Locations, Sct Design, | 0 |
) | Makeup ete. !
R Direction tor ey ision: Utiderst: unlww Television | 0 0
li Culture & Semioties. Director’s Role in Television | |
b | Gender Sensitization & Role and Impression of Women. -
125 - Direction for Television: bndushmdmg Sp‘m & Time, | | 0 |
' ldeology, Aesthetics, Stylisties & Sctting. Construction:
i, mise-en-scene & technical codes. ' .
lc‘uhmg Method: Class Room Lectures. Video Demonstration. Practical lxuusus Case |
l Study, Group Discussions, Assignments cte. S
Unit -3 | Television Progr fllnlnt_hi)l_mdb And_&_c_mc - L 'l [ P |
3.1 | Television Programme; Education, Information, l L 0 1
Entertainment and Infotainment. New trends of
Programme Formats. 3 "
32 Fiction Vs Non fiction: Fiction: Realistic, Fistorical, 1 0 [
Science, Mystery, Fantasy, Fairytale, Folklore ( TFable, ‘
Folktale, Myth, Legend). Non Fiction: Biography,
. IReference, Autobiography, Informational, Newspaper, | 4
: 3.3 i Fiction: Education. Music Show, Animation, R I I
i ' Infotainment Sitcom, Mythology. Religious Programmes | ! :
' Family Show, Crime Show, Science, Soap Opera, , ‘
L__ | Thriller, Horror cte. ) B [ s
$ 3.4 | Non Fiction: Interview. Documentary, Travelogue Arts | 0 1 0
! tand Culture, Adventure, News. Histoneal, Comedy Talk |
: » show, Education, Weather, Gamie show, Reality show,
Talent Hunt Shows, Shopping, Bisiness, Sports. Nature '|
L e o — MU, SN, AU ‘ S
1 3.5 | TV Documentaries or Features Factual Television; 1 0 | 1

51




- Y w W v v W W v
w v W W v v v ¥ v v v ¥ v v v v v
- v v v v v w

r

' Expository Documentaries, Observational l
Documentaries, Participatory Documentaries, Reflexive
| Documentarics, Performative Documentarics _‘

__’l‘ez\ch@ Method: Class Room Lectures, Vidco Demons
Study, Gro up Discussio ns, Assignments etc..

;,__gn_i_tﬁ__ ‘Television Technology e T L
L 4. Television Display Technology: CRT, Plasma, LCD, |

C

|

tration, Practical Exerciscs, Casc

| |LED,3DTelevision. o .
| 4.2 | Television Standards: NTSC, PAL, SECAM, HDTV, 1

. IATSCe s . _

\ 43 | lnteractive Television, IPTV. Process of webcasting, l. | ! ‘
_NOD(VideoonDemand) | _PJ
bdd - Distribution Technology — Cable elevision. DTH, CAS, || -1 o | 1 |
o iSTBPwn | /- [
| 4.5 Aspect Ratio(1:1, 4:3, 16:9, 1:85:1.2:35:1) Letterbox, 11 [0 | 1 |
l | Anamorphic, Pillar box. ' lL | l

e e l 1 \
Teaching Method: Class Room Lectures, Video Demonstration, Practical Excrciscs, Case
Study, Group Discussions, Assignments etc.

l_ugyi | Video Editing for Television L [T | P
5.1 Video Editing Principles and aesthetics: Continuity, Rule ~ 1 l ! ‘ 1 \
L _'_L_)l' la0 depree ete. - _ . o
R | Editing Equipments: Vision Mixer, Monitor, Cable, L[ 0 | O
L jCommectorewe. \ TN l
P53 latroduction to Video Editing Sottware's(Avid, I U S U R S
L__ | Premicre, Final Cut Pro). | R N N
54 Editing Technique (Insert, Time lapsing, other), Basic [ |; 0o !l 1,
IS Fransitions & elfects. Cut, Fade. Dissolve, Wape l ) | I: 1
55 CTelevision graphies & titling and specials effects | b 0 0 \
[ Teaching Method: Class Room Lectures, Video Demonstration, Practical Excreises, Case |
| Study, Group Discussions, Assignments cle. - o __i

Practical/Projects/Assignments:
¢ Writc a script for minimum onc cpisode of any fiction programme.
+  Conduct a rescarch of any nonfiction programme and write a script.
e Examine and study the various control and parts of a video camera.
o Videograph an object with wide angle lens, zoom lens, fisheye lens & studying their
effeet with respect to angle of view & perspective.
e Record various ambience and sound.
e Create | TV Ad. 1 PSA cach ol I min duration using advance editing techniques.

Suggested Readings:
e Millarson. Gilard. 2003, Television Production, Focal Press.
o Beluvadi, Vasuki. 2008, Video Production. New Delhit. Oxlord Publication.

o Millerson, Gilard & Owens, Jim 2008, Video Production Handbook. Newyork. local

Pross
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Ezconomics of Culture Industry: Television in India, KV Joscph. Shipra Publications,
New Delhi, 2010

Television in India: Many Faces, Mira K. Desai, Authors Press, Dethi, 2010

India on Television: How Satellite News Channels 11ave Changed the Way We Think
and Act, Nalin Mchta, Harper-Collins, New Delhi, 2008

Television Production Handbook, Herbert Zettl, Wadsworth, Belmont, 2003

Shooting TV News: Views {rom Behind the Lens, Rich Underwood, Focal Press, Oxford,
2007

Nonlinear Editing: Storytelling, Aesthetics and Cralt, Bryce Button, CMP Books,
Berkley, 2002

Video Editing: A Post Production Primer, Steven E. Browne, Focal Press, Amsterdom,
2002

How Video Works: Irom Analog to High Definition, Focal Press, Oxford, 2007

The Economic Regulation of Broadeasting Markets: Evolving Technology and
Challenges for Policy, Ed. Paul Seabright and Jurgen Von Hagen, Cambridge, 2007

¢-Resouree:

[

W \\’.cublczmdsutcllnc.com e

wawnadi-mednt cuin

www.cable-quest.in

hps: www, does.sony.comrelease DSCWI0  handbook.pd!l

hiips: www.etit.goy library readingroom does/CIA-RDP7OBO0 198 RODOT000 10007 -
2:pdl

https: "www.andianmediastudies.com/seriptwriting-for-tele vision/
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Semester - 3
CCC 8: Reporting for Electronic Media
Total Marks: Theory 50 Practical 30 Internal 20
Credits: 6
COURSE OBJECTIVES
. Understand the ability to write lor "cyes and ears”.

2. Know the guideline to write with clarity, simplicity, brevity
3. Learn various formats of news stories for radio and TV

LEARNING OUTCOMES
. Should be able to create programme, including Bulletins, packages ctc.
2. Ability to write basic news scripts.
3. Ability to collate news with audio/video bytes.

TABLE - CO-PO MAPPING

~Jot[ 02037 04 [ 0506070809 [10]1n]12] 13___}11._15_
Cot| s [t it il2 2t 211 IP 1| 2
coz( 3| -2 - - vl -1 -1-7viv | -127-1]_-
i o {

3 - Strony. 2- -.\l(.)dﬂcru.tc, 1- Weak

5_Uuil-__l : \9\\5_(,79__"__(‘._-1)_1 - R U |
L1 Definition & Concept of News, Structure of a news 2
| report - Lead, Anchor Lead, Headline, Body, dateline ete, | | \
L - Types of leads, S i i
1.2 | Ingredients ¢ of a news leOll\ - guoles, allr\bullon A A I (A
| verification, balance, fatrness, brevity. News Elements - | ; ',
Proximity, Prominence, Timeline, Oddity, Consequence, ‘
| | Dulerentiating News from Propaganda. S I
| 1.3 Knowing your Audience, Role of Electronic Media in 2 1
1__ I developing countrics in promoting democratic process. | __1 I
bl | Types of News - hard News, Soft News, Human Interest, | 2 0| P

Political News, Business News, Regional News. i i

Entertainment News, Foreign News, Subject oriented , | '

- news like health, science, technolugy, sports, crime cle, o

1.5 | News room functioning, duties of all stakeholders, 2 0 1
differentiability propaganda from News, Structure of ' | ;

- News report, Understanding Studio
lc.uhm;, Method: Class Room Lectures, Demoustration, Practical Fxercises, Case Hludy
: +_ Group Discussions, Assigninents cle.

LLIII( -2 1clcvmon chmnng ) 7 I PR S
P21 Punupk of TV News RLpumnu - Truth and \u,urauy it 2 o 1
Independence, fairness and Impartiality, Humanity, i

 Accountability, Brevity,

——— . . = 4 e e
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[2.2

o

News Gathering- nose for news sources, primary ‘
research, reports, scanning, social media, tools for news
gathering - handouts, relcase, speeches. Data Journalism, ‘
Multimedia Journalism. Vox Pop, Beat Repotting,
Cultivation of Sources.

2.3

story, rcporting conflict, political partics, legislatures,
court, defense, economy, lilestyle, crime, culture, speech,
social event, reporting on day-to-day basis, reporting
unfolding event and Reporting Beats.

2.4

and speed, coordination between anchor-desk-reporter,
team work between various sections of news room and
outdoor team. Language of TV News, Characteristics of
good TV news.

Techniques ofrupomng - multi angled versus single _ 2

Understanding TV News Studio in terms of deadlines 2 |

—

‘News Bulletin - Breaking News, fixed Time Bulletin, - 2
Special News Shows.

Teaching

Group Discusslons Assignments clc,

Unit _-_3 .

31

| Television News Production | L [ T l P

-

Lleatine  tochni mes o idea aenertion fornse s B

[V programmes - SCAMPER - Substitute, € ombinc, |
Adapt, Modify, Put to another use, Lliminate, :
Brainstorming, Storyboarding, Visualization and Visual
prompts, Daydrcaming, Reverse thinking, Questioning
assumptions, Brainwriting, socializing.

|
|
|
|
]

133

Principle of Television News presentations, 2
Responsibilities of a news presenter. Types of reporting
{Parliamentary, Sports, Crime, investigation, Economy,
Science, Environment, Weather, travelers, litestyle, food
L etc),

|

I

Method: Class Room Lectures, Demonstration, Practical Excrcises, Case Study, |
|

|

0 I

I I

3]

Ethics of Television reporting - respecting px'ivzréy,

cooking fake activities, inciting violent behavior, care in
using pictures, following law ol land. Role of TV news
channels during clection & rise ol revenues. F

34

erlmg for TV news - outdoor coverage, Phone -ins, | 2
Road Shows, Outdoor Talk Shows, dgv«.lopmg story,

3.5

Unit-4

4.1

Reporter cameraman 1cla(10n>h|p Support staft 1
management, Lining up an outdoor story.

Political Shows, Press Conlerence, Live Coverage. 1_

' Radio News Production ] L

Iduatmz, -techmques of idea gcnu'mon for ncws based ‘l 2
TV programmecs, Plan of action (format of the ‘
progamune; talk, discussion, interview, drama, 1 -

‘!' o | 1

lcadun;, Method: Class Room Lectures, Demonstration, Practical b \uuws Case Slud)
'L Group Discussions, Assignments cte,

| P

T
|
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documcnt_a—l"y ete), writing the script and the performers.

Sources of Radio News, News Gathering, Investigating
and Examining the credibility of the facts.

Sclection of News and Scripting for it

Bloadwslmb Code; Broadcasting Pohcy, Chanda

| Committee

- Report; Varghese Committee Report. Principle and
Techniques of Radio News, News Balance

! ' Presenting and broadcasting the bulletin on-air.
; Language of Radio News, Voice Dispatches, AIR News
i & ['M News, |

_,,l AP e

e

P ==

lculnm_, Method: Class Room Lectures, Demonstration, Practical Excrcises, Case
- Giroup Discussions, Assigniments ete.

l‘lm -5
5 1

U
.J

N
v

; Fcor_mr_mcs of K lqutromc Media

e

Economic of a TV news Channel. Forces Dri iving Media
Industry Change; Technology, Regulations,

I Globalization, Structure and Functions of Electronic
Media.

Emergence of Private Radio Channel, Main Commercial
Radio stations, Diffcrent position of Commercial Radio
and Thew roles aad responsibilities B o
| Ral‘monshlp of l)clcllon of News, Electronic Mediaas a |
[ vehicle for Consumption i.c. cconomic growth, fucling
demund cte.

| Relationship of advertisers with news channels,

Embedded messaging in news channels for advertisers.

|
i Surrogate /\d)_gnsn“b o o
|
B

Conu,pl of Pay Channels and Free to air - TV channels
(News and entertaimment)

Y

0

Stud);‘

Te 1ch|n0 Method: Class Room Lectures, Demonstration, Practical l xuuaux Casc btudy,

| Group Discussions, Assigninients el.

Practical/Projects/Assignments:

l.

~3
VN

bl

o v

News source and Presentation

News Values and Content analysis practice

News Selection and Script design

Stakeholders analysis

I:lectronic News gathering (ENG)

Commercial Radio organization visit and reporting

Suggested Readings:

Orlik, Peter B., 2009, Electronic Media Criticisin, Routledge
Nanda. Vartika, Radio Journalism in Media

Bhatt. S. C. Broadcast Journalism Basic Principles
Shrivastava, C. S. Media Journalism

Neelamalar, M. Media Law and Ithics

56
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e Neal, James M. and Brown, Suzanne S. News Writing and Reporting

e Singh, Manoj Kumar. The Reporting

e ’Irikha, Dr. N. K. Reporting

e Stovall, James Glen. Journalism,

e Tuabing, Louic.(2002). How to do Community Radio. New Delhi. UNESCO Publication.

o Dutta, Aukuram. (2014). Innovations in Community Radio. New Dclhi. CEMCA &
Ministry of Information & Broadcasting, GOI.

e Boyd, Andrew (2000), Broadcast Journalism, Focal Press.

o Zettl, Herbert. Television Production Handbook, Wadsworth Series.

o f3E, 31 Mg, Tolfasa agiiar

o g, o 29gd. goaeii=e Afsar

o AT, Ao, Tfass gaeiar

o TR, IR, TATAST WA, FHTIT ToT.

o Tg. gler TNfaSTs &y e

o THE. 31. Y HAN, Folergiiae TIHRAT

o fAE 3 Ay 3mutas AT ogs

¢-Resource :

Related velerence books in APA format (at least 3)

hips: Ciilesseirp.org/pd SN _2015100913412484 . pdf

https: ‘cdoc.ub.uni-muenchen.de/ 13957/ 1/Greiner_Tanja.pdf
hitp:“www,cconuzh.ch/static/wp/econwp 197, pdf
hitps:futureofehildren. princeton.edu/sites/ futurcofehildren/files/media’children_and_electronic
medin 1R01 tilljournat.pdt

https://books.google.co.in/hooks/about/Broadcast Journalism.htmi?id=LviydAv2C8MC&printsec=frontc
over&source=zkp read button&redir esc=y#v=onepage&q&f=false

https://iinet org/en/story/how-cultivate-sources-investigative-reporting
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CCC 9: Video Production
Total Marks: Theory 50 Practical 30 Internal 20

Credits: 6

COURSE OBJECTIVES

L

LS

W

To understand the basic concepts of video production.
Grasping the technology and equipments use in video production.

Developing the skill of handling and operating video camera.
L.eurning the art ol editing and its technical aspects.
To understand the ditferent formats of video programs and their production.

LEARNING OUTCOMES

I

[k}

Describe and demonstrate an understanding of the analog to digital conversion process
and basie concept of video production.

Demonstrate and working knowledge of different camera handling techniques and
controls.

. Use the appropriate types and properties of sound capturing devices in a wide variety of
shooting scenarios with concept of lighting.

4. Demonstrate and using of the video editing software applications.

Proficiency in use of production formats and new trends

TABLE - CO-PO MAPPING

L POl P’m I’O_‘ 1.P04 | POS [ PO6 | POT | PO | POY | POLO | POIL ‘f_l 012 | PO13 | PO14 [ POIS
LN 0 T N S N IS IO I I O A S I :
C(J”’I OL ¢ =_| = I‘_le i . - - | = b = |} o= 4 - | = 02
CO3 | 02 |- T TT0s [ I B BT I L (T T IE S A o
'CO4 01, - T, | - S ! 02 |

cosjon | - -fJo[-[- 7 -[-[-]-1-1]-71]-1-* 02}

- Strong, 2- Moderate, 1- Weak  * PO - Programme Outcome, CO - Course Outcome
}_L'_'lit'.l ». ‘Basics of Video Production - i L . T } P |
RE PcdauoaLi video, | Vlblldll/dllon. |2 | Lo
v 1.2 . Video production formats: Fiction (Short [ilm. Drama, E i I ‘ 1

| Daily soaps, Advertisement cte.) and Nonfiction (News, | | |
~Documentary, biopic clc.) ) | | |
1.3 l’muss 01 video plodmllon pre- in- po»l_ploduumn 02 (I
14 ' Com.cpl and Idea generation: Programme Proposal b | ‘ T
(Title. Objective. Synopsis, One Page [dea, Target i
CAudience, Treatment, Medium And Estimated Budget) | :
(Brainstorming, Discussion, ‘ ' ‘
S '_SE’J.XIZQ*"‘i“‘L ae) P, RSV NS
1.5 Production team, lLbPOl_]b_l_blllllLb and function. | | _5 I | 0 |
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Study, Group Discussions, Assignments etc,

‘Teaching Mecthod: Class Room Lectures, Video Demonstration, Practical Excrcises, Case

- Uhit- -2 | Video Camera : Basic Characteristics

2. Introduction to Camera (Lens, Lens Assembly, Body,
Viewfinder) and supporting equipments (Tripod,
Monopod, Pedestal, Trolley, Dolly, Track, Panning rod,
- | Spreader, Servo remote, Camera cast).

2.2 Camera Controls (Aperture/Iris/f-number, Gain, Zcbra,
Shutter, Back Focus, Focus, White Balance, Black

| Balance, Menu, Audio setting, Presets ete.). -
(2.3 Camera Basic Shots (Shot size - ECU, CU, MCU, MS,
MLS, LS, ELS, Over the shoulder, two shot, Point of [
View and Aricl Shot), Camera angles. Five C's, |
Persisience of Vision. - __‘!
2.4 Camera movements (Pan, Tilt, Zoom, Character k
Movement, Usage and need of Track and trolley, Crane,
Jimmy Jib, Poll Cam) and Camera Position, Camera ]
Blocking (Top Low, Eye level etc.), I
2.5 Shooting tu.hmqms Framing and composxllon (Head
Room, Look Room, Leading room, Lead Room,
almazinary Tine: Rule of Third and colden mean Ruley,

Teaching Method: Class Room Lectures, Studio Visit, Video Demonstration,

Lo xercises, (ase Study, Group Discussions, Assignments etc.
Uml -3 : L mht ind Sound

| | |
| 3.1 1L l"hI Seurce, Nature and properties (Retlection, ‘
] Refraction, Absorbance, Transmittance, Interference,

: . diffraction). Purpose and importance in production. ;
l ] Lights Supporting Equipment (Filters. Reflectors, serims, |
L

[}

Cnet, dithusers. gobos, gels, dimma control unit, eie.),
. — —

13.2

2
K3

[i2 el lnhllnt, lkkhl\lqklu\ (Three point lighting, Llard and Soli
t | lighting, Motivated lighting ete.).

Significance of sound in Video Production, Sound
Recording and Lditing,

w
+ |

|

i Microphones ([)\ndmu. Condenser, movmg coil-

| mechanism, working principle, structural design) l
| Directional categories (Polar Pattern, Sensitivity etc.) and

|

[

wl e
il

Placement. Audio connectors (XLR, RCA, Y4 inch,
| 3.5mm) and Mixing Console Basics.

2

0

Practical |

Teaching Method: Class Room Lcctures, Demonstration, Practical Exerciscs, Casc

' Group Dmuwt)n\ Assignments cte.

S Unit-4 |V ideo It (]mn;:,
Ll e

e

4.1 - Introduction to video L(lll]l\“ E dllmu Equ qmpm«.nls and
+ Non-Linear Editing Sctup (Monitor, Work station,
+ Media, VIR, Audio and Video Preview monitor).

\ ideo B dllmo soltware (Adobe Premicre., Final Cut plo
 Avid). NLE Interface

.__r.
I—‘-'I
1ol
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!

4.3 I’rﬁwipals of visual editing (Continuity, Rule of 180 L 0 | 2 W
degree, Invisible cut ete.). - ___!__ _‘
4.4 Continuity, Cut-in, Cut away, ‘Match cut, kcy ﬁammg Lo i 0 2
- superimposition. - R |_ l - !l
4.5 Transition (Cut, Dissolve, Fade, and Wipe) Texting, ! | | | 2
| Graphics, and I:ffeets. | | | '

T cauhm;, Method: Class Room [eclurcs Video Dcmonstmtlon Practical Exercises, Case |

| Study, Group Discussions, Assignments etc,

| Unit-5 I Trends, Formats & Ethics L _[_ T P

5.1 ‘ Aspect ratio for TV (4:3, 16:9, 16:10) Standard formats 2 0 i
(NTSC, PAL, and SECAM) Formats - Normal, Wide

. \chcn Cinemascope, 70mm, Vista-vision, I-max,

| Vertical Screen Formats: 4K.

i

)

|_5__2 Egductlon Design, Indoor, Outdoor. 2 1 ]
1.3.__3 ____ Promotion and Distribution. 12 11 0
:iﬂ | Rcscalch Trend and Innovation in Video Plodumon o p2 r 2 8
i_._._S_ B [ Law and E thics of Video Production. 2 10 LI

lcachnw Method: Class Room Lectures, Video Demonstr: ation, P actical If xcmwx Case ;
| Study, Group Discussions, Assignments ctc.

Practical Projects, Assivnients:
e Making Video Scripts for fiction and nonfiction..
o Handling Video camera.
e Basic highting technique.
* Audio Recording and converting.
e Lecarning FCP and Adobe Premiere video editing software, Editing excrcise,
*  Make 5 ctfective video productions per students.

Suggested Readings:

e Handbook of Television Production: Herbet Zeul, 7" ed. Wadsworth

o Video Basic Workbook. Herbert Zettl. 2™ ed. Wadsworth

o The Technique of Television Production: Gerald Millerson, 12th ed. Focal Press,
London, 1990.

* A Guide to Production Techniques: Nick Dimbleby, Richard Dinberly and Ken
Whittington. Practical Media:, Holder & Stoughton. 1 ondon. 1994

o lclevision Production: Alan Wartze, 2 1-dition. Mcgraw Hill Book company New York

. . , . . | . . .
e Video Production: Vasuki Belavadi. 2" Edition. Oxlord university press

E-Resource:
* Tclevision Production Handbook 101 (2nd ed.) by Roger Inman Greg Smith
o Video Production Handbook : Gerald Millerson Jim QOwens, 4™ ¢dition
o Mediacollege.com: educational website containing tutorials, reference and other resource
material in all arcas of cleetronic media by Dave, Richard and Andy
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CCC 10: Broadcasting Tcchnology

COURSE OBJECTIVES

|
3
A

N

Total Marks: Theory 50 Practical 30 Internal 20

To introduce the clectronic Media Broadeasting Technology.
To Understand the Radio & Television Studio structure, function and environment,

I'o enable students to operate various plattorm of TV and Radio broadeasting

Credits: 6

Lo enable students to Manage and mamtain Production control room (PCRYd Master

Control Room (MUR)

['o introduce student about Digital Broadeasting and Convergence.

LEARNING OUTCOMES

1. Describe and demonstrate an understanding of the analog to digital conversion process
and basic concept of video production.
2. Demonstrate and working knowledge of different camera handling techniques and
controls. '
& Use the appropriate (ypes and properties ol sound capturing devices inawide variety of
shooting scenarios with concept of lighting.
4. Demonstrate and using of the video cditing software applications.
5. Proficiency in use ol production formats and new trends.
TABLE - CO-PO MAPPING
- Jujo el |sieloriwle 10} HRPRRERICR NN
COIJO3 4- - |- 1[.'_____ S I CS S 2 T B _1_',__.1;_& e
CcO2 |0l - - (02 |- - . - - 5 le N2 AL 02
==t #*_ (W TR l e P s B B \____‘[.: o
CO4 | 01 \ IS CE S S S S IS IS S i fjgz_ =
cos ot [- |- (o3 |- [- |- - [- 1- |- \_ - 1= |02
3 - Strong, 2- Moderate, 1- Weak ) B -
“Unit-1 | Introduction to Broadeasting Technology | L [T | P |
\ 1.1 Historical Progress of Broadcasting Technology: Radio | 2 l 0
| |and Television _ o __E__ I —
]I 1.2 |Radio Transmission. Radio bands and Frchc'ncics,F:T‘l o2 | 1 0 |
:I | and AM (MW and SW). The process of Radio
L | Broadcasting L ) _
P13 L Structure and tunction of Television Station, Television 2 | ;

- Studio
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1.4 \

[1en;ents of satellite communications, Satellite | 2 0

| Broadeasting, HAM Radio, Channel encoding, Channel |
(l(:u)dmg> \

Digital Vidco Bloadcastmg' (DVB) Satellite syxlcms

12 0

2.4

- Links, Doniestic Satetlite Systems Usiing Snwall Eanth |

| . . N . . 5
Outdoor Unit, tndoor Unit, Satellite Mobile services.

|

} s | i Lo
lc.uhmu \lcthod Class Room Lectures, Demonstration, Practical [ xercises, Case Study,

| G

|

P

lClC_V_lElQIl_BrOddL lstm{_., Technology L T
The process of Television Broadcasting, Elements of 2 0
Television System: Picture elements, scanning,
horizontal and vertical resolution and video bandwidth,
composite video signal, , Channel allocation,
compatibility of color transmission with black and white,
color television signal, luminance saturation and hue,
Bandwidth for color signal transmission, Frequency and
Polarization, Transponder Capacity. Bit rate.

|

Satellite and terrestrial television transmission. 2 |1
Transmission channels. Dilferent broadceasting systems | \
and signal standards: PAL, SECAM, NTSC, Merits and |

demerits of PAL and NTSC system. V-SAT. Satellite . ‘
Communication: Basic Transmission Theory, System | |
Noie Temperaiee wd GUF Raton Design OF Down -
Stations, Uplink Design, Design Of Satellite Link,
Ustimating Channcl Requirements, Practical Demand
Access Systems, Random Access, Multiple Access With
On Board Processing.

o
<

Television Transmitter Formation of Chrominance
signal, weighting factor, Coding and decoding signal,

VSAT, GPS.
Basics of C & Ku Band Transmissions & LNBs,

Up-linking and Down-linking Process and Technology.
| Role of Satellite.

| Direet to Home system (DT, Conditional Access |
| System (CAS), Set Top Box, Pay per view system. Video |
on demand, interactive Television, HDTV l I

[N

S—
[ 2.5
|

L R
lt‘dthlll"

( roup | IJN. UssI0ns, Assignments cte,

l Unit-3
: U301

Orlg_)ln and growth of cable mdusll) in India Major o2 0

| players of cable industry.
Mecthod:

Class Room luluus Demonstration, P actical lxuuxu Case S

_fﬂ._}.‘l_l_‘l..-lﬂ_l_ll;: Process and _Opc ration

Structure of TV and Radio station and Studio. Television
and Radio station functioning. Studio Opecration. Bricf
Introduction of Input and output cell, Programming,

Technical Team, Operational Team. Equipments and

-

| I smblhhmcnl
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Data Transmission, Transmission Technology, Fiber
| Optical, Lease Line, Data Transfer Service Provider.
| Remote Management, Synchronization | | _

[O¥]
o
T
|
[
|
—
|
|
[

33 Production control room (PCR), Structure, Devices and | g2 |
FFunction I || !
| Control panel technicians and operation, L |
! 3.4 " Master Control Room (MCR), Structure, Devices and 2 | 1
' Function, Manage and maintain PCR/MCR.
35 Broadcasting Automation, Softwarc and application for 2 0 0
operation. Introduction to various News and Program
automation, On-air Software.
COFDM-ASI Converter, Active Demultiplexer,
| Multiplexer Filters, Transmission Panels, Power
Distributors, Reception Antennas Cabinets, Indoor
| | Cabinets, Outdoor Cabinets. A ]
| T e‘uhmg, Method: Class Room Lectures, Demonstration, Practical Exercises, Case Study. '
| GrougDiscussions, Assignments e1¢,, o e ]
K Unit-4 ] Dlsll‘lbllt_lQIl__d_nd l’l.lcemenl - l L | T P
| 4.1 | What is Distribution and Placement of Channel? 2 \ | 0 \
| ' Various distribution platforms (DT11, Cable TV,
. Ferroatrial, and D zitad) Moo ice provide ‘ .
i 4.2 Bloadu%unu Setup: WPC permission, Date transfer o2 | 2 |
g Q)Muns und service provider, Lease Lines, Uplink ink ' |
S | ' System, Downlink System B \»__ I A
| 4.3 " Elements of Optical fiber communication, Opthdl 2 l I 1
| Spectral bands. ) ]
Lél_i___ | Audio console, Switcher. 2 |1 0 0
45 ‘ Outdoor Broadcasting, News Transmission. V-set, | | 1
i DSNG. DNG, SNG, OB van, Back-Pack, Live U, A . N

lc‘uhmg, ‘Method: Class Room Lectures, Video Demonstration, “Practical Exercises, Case

Study, G GI'UU.[_}_DISCUSSIOHS Assignments etc.

Unit-5 | Digital Broadcasting | L _‘___'l‘__ P
| 5.1 Media Comcrgwcc Dlﬂmhzatlonol Media and |2 | 0 2
| |Brondcasting MolOete, | | -
182 Concept ol web Radio, Digial Audio and Internet Radio 1 |

b ! Broadcasting. Satellite Radio, Web Radio. | | -
153 | \_\i&b lcl}vxxlon andwsn_ng - e O T S B
154 I I):tntal- | Broadcasting Ethics and Law, ) ) __2 | | 1
5.5 Advant ages of Digital ‘Broadcasting. \ | o | 2

leaahmg Method: Class Room Lectures, Demonstration, Practical E‘(erusus- Case Study '

' Group Discussions, Assignments etc.

Practical/Projects/Assignments:
l. Visit the Tclevision and Radio Station to observe broadcasting operation.
2. Write the report on visit Television and Radio Station
3. Operate PCR and MCR for a live program in studio.
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4. Any other Assignments given by the faculty concerned.

3.

Writc the project report for broadcasting process of an TV/Radio station.

Suggested Readings:

Belavadi Vasuku, Video Production, Oxlord Publication, New Delhi, 2008

Millerson Gilard & Owens Jim, Video Production Handbook, Focal Press, Newyork,
2008

Weise, Marcus and Weynand, Diana, How Video works, Focal Press, Newyork, 2008
Ward, peter, Studio and outside broadcast camerawork, Media Manual, Focal Press.
Watkinson, John, An Introduction to Digital Video, Focal Press.

Shrivastava, DR O, Broadeasting Technology (2000), Ghyan Publising House, New
Delhi

Carr, Joseph J..Two-Way Radio & Broadcast Equipment(1989), Prentice [lall, New
Jersey.

Wainwright, R.N., Radio And Television Servicing (1983), Macdonald & CO. London
& Sydney.

Dake, Arvind M, Television & Video Engineering (2012), Tata MaGraw Hill Edication
Pvt. Ltd.New Delhi.

. Gupta, R.G., Television Engincering & Video System (2011), Tata MaGraw Hill

I:r!:&ﬁ(\n Pyt Ttd New Delln

CRagiy Ramaswami, Kumar N, Sivaranjan, Galen [1.Sasaki "Optical Networks A practical
i

perspective”, 3nd edition, 2013
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Course Objectives
Understand concepts of advertisements.
Analyze the different concepts of branding in modern times.

L

s Lo

Introducc the creative elements of ad-making

CCE 3:

Advertisement & Broadcast Media

Total Marks: Theory 50 Practical 30 Internal 20

Credits:

To learn the essence of creating action demanding stories required in ad film making.

Lncouraging students to learn the production techniques for advertisements.

L.earning Outcomes
Conceptual understanding of basics principles and fundamentals of advertisements.
Linhance skills required in effective promotion of products

1.

L/]JA'JJ_I\)

ol
C()"__ |
O3

[ cod

th 1

‘ 1.1

12

!

~

TABLE - CO-PO MAPPING

;U2 103 104 105 00 jo7 08 [0y 10 g1l 12 13 o 1S

I 0 N N T I T O T I T
212'21|---]|1-|__._1__~ 3
b =)o 2 b L2 0 20 - be R 3 N2 N b lad X
L2ty - [ =2 vy - - 13- l._“.____‘___l__
2 [ - -T-faf-T-1T31-12}3[2] 2
3- Stlonu 2- Moderate, 1- Weak

[ lntroducllol_l___t_o Advcrusmg, - - ] I [ T l P ]
' Understanding Advertising, | 2 o ‘
| Characteristics, Objectives, Nature, Scope and : ll .

| Functions. i

| Evolution and ¢ 1:,10\\'1h of ad\x.rlmm, various stapes and 2 | r I
| current scenario ol advertising. N i o
' Various Functional Departiments and bcopL of their 2 1 b ]
| Works (Account Planning, Account Servicing. Creative- :
‘ Copy & Art, Media, Production. Billing, HR etc.). - N
| Types of Ad Agencies: Full service agencey, Creative 2 \ 1 0
| boutique, Media Boutique, Composite agency. N

Various media for advertising (Print, Radio, Television, 2 1

|1.4_
15

Imu!ung, Method: Class Room Lectures. “Demonstration, Practical Exercises. Case Sludy,
| Group Discussions and Assignments etc,

!

Familiarize with the (ools and terms associated with an ad making

Creative thinking for new ad making ideas.

Industry based training on ad making.

6

Film, Digital, Outdoor, Indoor).
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:Umt ' | C |c.lt|\e Sﬂ.lt_c;_q\ for Ady crtmng 1| L [ L P
2.1 Creative Stmtcglus, advertising appeals, Idea gencration, | 2 | 1 |
| Big idea, visualization, Brands, Unique Selling Point. | ‘ |
2.2 Product p:)silioninb, Product Life Cycle, Brand b2 | |
- | positioning. Brand image, Brand equity. il B _ |_ | S '
23 Elements of advertisements (C opy. Headline, Picture, 2 ] | 2
: ; Logo. Slogan. Body, Tagline, layout ( Fhumbnail, rough
j |I and comprehensive) and design principles, use of color in |
| duswn | ‘
(2.4 ‘Basic modcls of Advertising ( AIDA -~ DAGMAR - 2 | 0 |
Hierarchy of effects model — Quick Action model,
| Elaboration likelihood model). I D R
2.5 | Role of copy writer and Creative director L | 0 | 1 8
| Teaching Method: Class Room Lectures, Demonstration, Practical Exercises, Case Study, ]
| Group Discussions, Assignmentsete. A |
II Unit-3 | Media Planning & Matrix L T ‘
[ 3.1 Mecdia planning process: Media budget, media allocation, |
‘ Databases for media planning, creative units, media 2 0 |
| mapping and media scheduling (flecting, continuous, \ | ;
- | pulsing) - . | o
T Adcampies plaiing Obocive. et andivne e '. . 2
| | budgcet, media selection. o I
| 2.3 I \hdm mix- l‘uuu audience, Type of produu budget, 2 | | I
| ) L xegum_)_n_stilu ; e W |
;_'%4 o l Allocation of budgu[- lvpu and mulh«_)i(_g_l buch 'r ] ‘| | 2 .
D Media lenmns tools: Audience measurement luhmquus : o op 0 |
| and tools: Television rating point , radio listenership, ‘ ‘ |
| | TAM, RAM etc. , |
' | Touls: people metre, portable metre, diary method, |
- !_lucwonnan ¢ (survey method), pancel study ctc, ‘
Teaching Mcthod: Class Room Lectures, Demonstration, Practical Exercises, Case Study,
Group [ l)musslons Assignments etc, - o _ B
l.hut-4_ Ady ertisement in Electronic Media o __..._.l; L _' T ‘ P i
4.1 Special needs for writing for clectronic media- I | |
‘__ | characteristics of medium . Vocabulary. - {___ . S } o
| 4.2 I Writing for Radio Advertisement (jingles and spots) S I 2
! b demonstrative ads. Branding adv, talkative ady. ;
. __testimondals adv narrative ady ete. - N
4.3 i \Mllm" copy tor I\ advertisement. review creative I 2
bricl. script, narratives, prepare storvboard
| | Storyboard: Technical aspects number of scene and
| ¢ shots, setting, length lightning, pacing, camera shots, o .
| '[ moves and transition, post production editing. use movie | |
S language. SN SR DR DO
4.4 - Importance ol research in advertisement- Media I A !
| ~______[ selection, Media vehicles analysis, Advertising | \ i
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4.5

“Teaching Method: Class Room Lectures, Demonstration, Practical Excreises, Casc Study,
| Group Discussions, Assignments etc.

| perception, markel and ddvutls ing effectiveness A | i 1
Challenges for TV and Radio advutlsmg, in digital era- 2 [ l 1
| marketing challenge, structural challenge.

:—Umt 5 | Ethical Issues in Advertlsmg _}_ L | T | .
| 5.1 Advertising: Codes and cthics- comparative, mlslcadmg, | | o ! 2
i i surrogate, cultural religious and racial sensitivity in i { | :
| advertising, o I |
) 5 - Advertisement laws | L2
| | drugs and cosmetics act, 1940, the young persons i ‘ I
. - (Harmful publication) Act 1956, Indian copyright Act : i '
[ IS 1957, The consumer Protection act 1986 etc. | . i
53 Apex bodies of advertising: Indian News papcn Souaty | 2

Advertising Agency Association of India, Advertising | |
Standard Council of India. '

5.4 Impact of advertising- Social impact , psychological l 1 2
impact, portrayal of women and children in
b advertisement, I
' 5.5 Cascstudy ofa few disputed campaigns. - . 0 2

Venehing Vethod: Clae Room Loctures Demonstration. Practical T dl\k\ Case Stady
, (JlULLP_LH§ng5>IOHb, Assignments cte.

Practical/Projects/Assignments:
The course will require the students to participate in practical research, attend workshops and
make presentations,

Bty —

N

=

Prepare storyboard for television advertisement.

Prepare jimgies and 1adio pots

Prepare a copy for tv advertisement on any product given by your instructor.
Prepare an ad campaign.

Organize a debate on the social elfects of advertisement.

List out the current ad rate list ol different channels.

Suggested Readings:

1.

o

wn

Applegate, Edd. (2005). Strategic Copywriting: How to Create Effective Advertising.
Rowman & Littleficld

Bumba, Lincoln & Sissors, Z. Jack. (1996). Advertising Media Planning (3rd Ed). NTC
Business Books.

Jethwani, Jaishree. (2010). Advertising Management. New Defhi: Oxford University
Press

Kotler. Philip. (2000). Marketing management. Prentice Hall of India.

Pandey. Pivush. (2013). Pandeymonium :Piyush Pandey On Advertising. New
Dethi:Penguin Books
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Usectul websites
o Advertising association http:/iwww.adassoc.org.uk/
o Account planning grouphttp://www.apg.org.uk/
o ASCI hups://ascionline.org/ ‘
o DAVP http://www.davp.nic.i/

Uscful sites for news and information about advertising
e https://www.afags.conV/
o http://www.adageglobal.con/
o https://www.brandwatch.con/
o http://www.adage.com/
o http:/www.compaignlive.com/
o http://www.radio-ads.co.uk/
o https://www.smartinsights.com
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CCE 4: Elcctronic Media Management & Entreprencurship
Total Marks: Theory 80 Practical 00 Internal 20
Credits: 6

COURSE OBJECTIVES

I. To acquaint students about various aspects of production management.

2. To develop an understanding of sources of {inancial implications involved in different
stages of production.

3. To understand the role and importance of HR in Mcdia Industry.

4. To undcerstand how clectronic media generates revenuces.

5. To develop critical thinking about the electronic media, its control mechanism and

regulations.

LEARNING OUTCOMES

-«

l. Students would learn about production, cquipment requircments and quality
gl

2 Students will come to know about various {inancial aspects and prevalent contract

systenus involved in this ficld.

Students will be able to understand better about their employment and service

conditions.

4. Analyze marketing processes adopted by TV industry and Develop a detailed budget
for a production,

5. Develop Rescarch and develop resources and production schedule for various
production needs as required.

‘o

TABLE - CO-PO MAPPING

ot Loz 03] 04 [ 05 [06 [ 07 [08 ][00 [10 [ 11 [12]13 |14} 15
COl | 3 20 -1 =1 =7 -1-7]<71=1-1=1=1]-: 2
€02 3 l__ 2 -l -1 -1-j2l-l-1-1-1-12}rjp 1 |
SRR IR T T e (0 T ! I IO A 2 2
co4!3 i - [ -1 - }""._‘“'1' -1 -1-1-j21 - |
CO5 ‘ = s .= S 2__I = b= b= =8 | 3 _3___.

3- Strong,z Modecrate, 1- ‘Weak

Unit-

11

[ Inlmtltulum (o Management " 1 . r
Coneept, nature, process and signilic ance ol L2 |
 Management. Manageral levels, skalls, functous and :
_j roles | ' | %
,__.._. x i ,_i_._ '.-)'_' _]..___._. ‘__.
| Planning: '\ ature. HLULL and nhp.mwa of l)ldﬂll'lllk.. I
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! ()l”dl]l/lll“ Conceept, nature, prouss and >1gnmu\nuc !.
Types of an organization; Authority-Responsibility;
Delegation and Decentralization; Formal and Informal
Orgunization.

motivation; Types of motivation; Theories of motivation-
Maslow, Herzberg, X, Y and Z; Leadership — mcaning
and importance

1.3 | Stfling: Concept, Nature and Importance OISld[li_mb‘ 2
1.4 Mollvatmg and Leading: Nature and Importance of 2

(‘onnol Conllol plouss Comlol tuhmqucs -

i ‘Group Discussions, Assignments etc.

Unit-2 \lcdl.l Marketing & Finance 1

. 2 | lcluvmon Promotion and Sales: (lk.lllﬂ” television

. plopums ssyndicated vs. owned content, |elemetries
| i Creation and Revenue Forecasting . News Content
‘ - l(_lglt_lon and Revenue Forecasting
|
I

12.2 | Process and Methods of TV and Radio Ratings, Murket
survey-Parpose. Types and ns importanee, Audience
Protife

] Irequency, limpressions, Cost Per Mille -
Media Research Users” Council, Radio Audience
Mcmmcmcnt Blo wdeast Audience Rescarch (ounul ]

|
|
R LT |
rodid - Corporaic Social l\npolmbllnl\ Detintions of CSK,
i | Dimensions and Importance of CSR. Understanding
i CSR Ratings, Available Accepted Rating, Role of Media

[ in CSR

| - & I e ———
| Te 1ch|no Method: Class Room Lectures, Demonstration, Practical [xuuxu Case Sludy

Unit -3 —[ lIum.ln Resources M.m.uh{:mf:nt ;
1301 ' Coneepts of Human Resource Management, [uman

| | Resource Functions, ,Characteristics of HR Manager,
| | Scopc of HRM

}inoup Discussions, Assignments cle,

15 (onuollmgD Nature and Scope of control; lypes of 2

T .

‘ PR ( ¢ ouwpl of Television Ralnw Points [ lblL,nCl\hlp v 2
|

i

|

1

I
2

1o "

[ O]

| Surveys and its History, Gross Rating Points, Reach, ‘

2.4 | Rating Agencies- Telewi ision Audicnce Measurement, 2

|

lLdthl]U Method: Class Room Lcumcs I)cmonstmllon P actical l xereises, Case Studv [

| Recruitment Process, Sources of Recruitment, ?
Orientation Process, Training and Development- Purpose !
of Training and Development, Training Methods & '
Technigues

g SR A~ s W

()1gdm/anonal ‘Behavior- I’mpo» ()DJCLU\C !
Importance and its Types, Organizational Culture- ;
Llements, Characteristics, Importance and its types:

134 ) J Pcnlmnmnu /\ppmnsd] System, ()blull\Cs u[
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Performance Appraisal, Process of Performance ‘ |
N Appraisal _ L _\ N
3.5 | Coordination- lmportdme of Coordination, Team 2 I Lo

Bmldmg Advamabcs of Team Building, Leadership
velop Employee Leadership Skills

leadnng \Iuthod (,1dSS Room Lectures, Demonstration, Practical Exercises, Case Study,
‘Group Discussions, Assignments etc,
_l_Tglﬂ _1 Media Entreprencurship \ T P
4.1 | Concept, Functions, Need and Importance 2 i 1 b
| T'ypes of Entreprencur (Private, Government, Joint, !. |
| Cooperative, Traditional, Centralized), Process of ! \ i
] Entrepreneurship, Barriers o \ o
4.2 Generations of Idca, Feasibility Study, Opponumty \ 2 ] T 1
!__ | Asscssment, Business Plan: Plcpamuon & Exccution | |
4.3 Media Start- ups. “Rescarch,’ Farget Audience, Technical I ] | (I
— ': Aspects, Channel: Medum, Funding s . -
L 4.4 Digital Media Basics- SEO, Adverusing, Analysis, L2 ¢ 0 1
‘. - CPC(Cost per click), CPV(Cost per view) - _,_ - '|[____ | P
| 4.5 i Trends in Media ntrgpunuushlp in [ndia- 2 0 I
l '1 Web Serics, DIY (Do it Yourself)Channels, Digital News \ ‘

Claonels Digita! tefotainmeant Channels. Sports and
! Guming, Channels. i

]c.uhmu Viethod: Class Room Lectures, Demonstration, Practical Exercises, “Case Study,
Group Discussions. Assigniments ctc.

Unit-5 | Ow nushlp, Control and chul‘mon of Electronic L L r P \

Media

151 1 Government and Private Media FHouses- Doordarshan, P2 ] |
| | Akashvani, 'M Radio, Community Radio, Campus ' |
i | Radio, Digital Audio Broadeasting, Sateliite Radto,

f ¢ Radio on the Internet, Zee TV Network, Star TV |
i | Network, NDTV Network, India Today Group, Sun TV
l | Network News 24, Network 18 Group, Sony

|| Entertainment TV, India TV, BAG Films & Media Ltd
cte.,

| Brief Introduction of Ownership Patterns in Media and | 2
New Ownership Patterns in Electronic Media in India,

A
)

Media- The Chanda Committee, The Verghese
Commuittee, The Joshi Working Group

| 5.3 “Cross Media Ownership and its various aspects, Media | 2
' Lom,lomcmllon I ou,l_;,nn_l)uu_l Investment In Media

|
|
| UK and USA, Various Committees related to Electronic \
l
|
t

'5.4 | Prasar  Bharti, Cable Television Network Act._' TR i lﬁl_ o

N  Programme Code, Advertising € ode !

': 55 Rq:,uldllon ol Satellite Channels, Telecom Ru'ulatory 2 L

'| Authority of India, [ndian Broadcasting Ioundall(m1 '|
)

?Hmndcusl (1B The News  Broadeasters Association
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(\‘BA) Broadeasting Content C oiixBEmts Council India| | | |
‘ (BCCC) ‘ R L, N

T eachmg, Method: Class Room Lectures, Demonstration, Practical Exercises, Case Study, ‘

1 Group Discussions, Assignments ctc.

Suggested Readings:

L-Ruesouree:

Billington, J. Peter., McLeavey, W. Dennis., Narasimhan,L. Seetharama.(2010).
Production Planning and Inventary Control. New Delhi: PHI Learning Pvt Ltd.
Pattanayak, Biswajeet.(2009). Human Resource Management. New Delhi: PHI Learning
Pvt Ltd.

Chandra, Prasanna.(2015). Financial Management Theory & Practice. New Delhi:
McGraw Hill Education (India) Private Limited.

Chatterji, Madhumita. (2011). Corporate Social Responsibility. New Delhi: Oxford
University Press.

Doyle, Gillen. Media Ownership. London: Sage Publications 1.td, [.ondon.

Senguta, Sailesh.(2011). Business Managerial Communication. New Delhi: PHI Leamning
Pvt Ltd,

Dr Verma. G.P (2013). Global Media Fconomics. New Delhi: Advance Learner Press.
Sarikakis, Katharine., Chakravartty, Paula. (2006), Media policy and Globalization.

Edinburgh: Edinburgh University Press. @

http:: fasu.thchoot.ora/resourcess media-ownership/media- ownership-m-india-an-
overyiew-0048
hup\ "\\ WA, bauindi 1L.Cco,in’

_I_Q_l_ -coneern-2/

https:www. digitalbrew, com/pre-production-production-post-product ion-detined/
https:/www managementstudyeuide.cony/ financial-management.htm
hitns:iedunote.comvorganizational-hehavior

hitps: gothameulture com what-is-organizational-culture-delinition
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Course Objectives

OO\]O\LJ’!LUJI\)——

Learning Outcomes
I. Analyze the aesthetic and technical cinematographic contributions Lo a scene

CAPUSUILL

[

Opecn Elective (OE) - 3: Videography

Total Marks: Theory 25 Practical 15 Internal 10

Credit-3

To acquire a basic working understanding of Video Camera and its parts.

To learn about the Different types of lights and the Use of lilters & reflectors.
T'o understand the shot patterns, sizes and rhythm as applicable for television.
To know basic terminology and concepts of camera.
To know visualization phenomena.
To learn about Diflerent types of shots, camera movements.
To know Different types of lenses and their application.
Understand the techniques of scene and short breakdown.

2. Demonstrate the use of a p‘mfessionul incidentreflected hght meters to determine

Demonstrate the use of lighting and grip cquipment in a professional and safe manner

4. Demonstrate the use of a professional incident/reflected light meters to - determine

exposure

5. Serve in a variety of positions in the cinematography department and understand the
importance of collaboration

6. Fxccute lighting and shot continuity within a scene

7. Use the language of a cinematographer to communicate with their crew

TABLE - CO-PO MAPPING

L—_ 01 02 [03] 04 | 050607 [ 0809 [10[ 11|12 13[4] IS
iICOl| 31 - L2 1§ = | = - - )
SO I I N R %4\ N WA ERER £ M
Lo s e , | ]
CO3 3 1 - L=V b -0-0ql N I 2 __'}__ * fo= Kos L - |2
T RPN N D N S S S 2 I
1€Os{3 {= [ -1-t=1=y=0-Tls=f-0=01 B (O
3 - Strong, 2- Moderate, 1- Weak

“Unit-l | Basic Concepts and Technology T pr
L1 Camera: History, Definition, Components. '. S K (T T
b2 . Visual Elements & their objective (Line, texture, Shape, 'l 0 | | ]
e | Spare, Size & Proportion, Color). i | ! J
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fl_,-Bm-_______' Frame & Fldd Rate,Ti 1mc ¢ Code. 1 1 0 | 1
| .4 Bldnkm(7 Slgml Color Burst, Sensitivity, Linearity 1 0 1
cte. i
15 | Video Broadeast Standard (NTSC, PAL, SECAM, | | 0 0
HDTV), Video Interfaces (Composite, Component. S- |

| Video, DV, HDMI, DV1).

_Exercises. Case Study, Group Discussions, Assignments etc.

S=—iz s==h—i;  ———
'lcnuhmg, Method: Class Room Lectures, Studio Visit, Video Demonstration. Practical |

Umt -2 | Video Camera Operations L | T | P
. 2.1 lypus of Camera (SLR, DSLR, Camcorder ctc) Video | ] |
' | Tape Formats (VHS, S-VHS, U-MATIC, BETA,
| Digital). -
2 CCD (Charge Couple Device) Camera- Single CCD & l 0 1
| Three CCD Color Camera, CMOS, Carl zeiss lenses.
2.3 Different Part of Video Camera (Lens, Viewfinder, | 0 1
Body, Shutter Release, Aperture, Image Sensor, Memory
Card, LED Sereen, Power Switch, Flash, User Controls
I W) _
| 2.4 Video Camera Control (Apertare / Iris / f- “number, Gain, | 0 0
i sebra, back Focus. focus, Black Balance. Menu, Audio 'l
@ otng Present) '
| U 0

2.3 ; Canera View Fider (33 & Colon), s Indicators &
1 Control, Sound € onwrol in Videou Camera,

____________ Aol LA Bt At Rl A A UL = l

r_lmchuw Method: (Lm Room 10Lluus Studio Visit, Video Dcmonstmllon Practical |

| Lxercises. Case Study, Group Discussions, Assignments cte.

el

“Unit 3 ]l Acsthetics of Video Camera - | L T | P ~
1 3. - Visual grammar (Ilmchoom Nosc room / Lead loom | | b
| ‘ The 180 degree rule, shot, reverse shot sequence), \
L ‘ Working Principle of Video Camera, Block Diagiam vfa .
__________ Video Camera. B ) l
i;S.Z ‘ Framing & Composition (Grouping & Organization 1 0 0
| | Balance, Ratio & Proportion, Rule of Thirds, Linc & \
Curves. Figure & Ground. Harmony & Contrast, Light,
. ! Colory. . _____‘
| 3.3 Basic shots (wide, Medium, Closc ups, Shadow, Zoom) | 0 U
.| and their application and Usc. N ——l
(3.4 5 Camera movements Types (Pan, Tilt, Aerial, “Track | 0 | |
| | msout, Tract lefl vight. Zoom infout, arc right/left, '
o P\,__(le._bl\ﬂ up down). - L B . S
b5 | Studio Dlsupl\m - Avoiding disturbance, Avoiding 10 0 !
". ! extrancous noise. General Precautions, Equipments care : |
N — I L[C — e | . 1 — L ]
lu.uhmu Method: Class Room Lectures. Studio Visit, Video Demonstration, Practical |
_Exereises. Case Study, Group Discussions, Assignments cte. B B S
l_'“‘ - .,_[J,Zzllt_'_'l"__:‘_'l_‘LQ_!l_ﬁ',l'l) Control luhmq_u_ es 4 L ri.r l
41 | Pupose and objective of lighting Lighting | 1 | 1 | 1
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| technique(Reflection, Retractor, Absorbance, |
Transmittance, Interference, Diffraction). j

\,

Studio lighting proccdurgj} point lighting, lfard & Soft I
lighting, Motivated Lighting, Cyc light. Mix Light, Color !
Temperature. [ (N
Various types of Lights (Baby, Junior, Senior, LED, |
[IMI, Par  can) Lighting for different situations |

| (intervicws, indoor, out-door). .
44 Camera Control unit (CCU); Signal Processing, Control 1
Features. TV Prompters and its uses. Vision Control,

‘and its equipments.

4.5 Quality Control (Waveform Monitors for Output Level |

| Video, Blanking Level and Sync, Vector Scope for Phasc

| Adjustment of Sub-Carrier), Safety in the studio; Fire,

clectrical, safety bounds, Tripping accidents. I.il‘t'mg,l \ |

N
w|

'| . Unstable items. 1

"_'l_‘éacl_ling Method: Class Room 15&1Trcs,_8_iti_dio Visit, Video Demonstration, Practical ]

Lxercises, Case Study, Group Discussions, Assignments €(c.
l_l'_ﬂ_il-_ﬁ_ | Camera Equipments & Aceessories _
| 5.1 | Camera lenses (Normal, Wide angle lens, Telephoto lens, l |
Vacro Latis, Zowan o, aid fisheae fons) Lops e
'1 | (Color conversion, Color subtraction, Contrast
‘ | enhancement, Polarizer, Neutral density, Cross screen,
_ \ _[_)_iﬂ‘usion)_." R ) _ s

I ) f,‘l_; 1~ J;_l

52 Camera Mounting };qulpm-cm(lzlla{)a)d 1
| Tripod, Crane, Dolly, Jib Arm, Studio Pedestal,

| | Steadicam). _ I N
153 | Concept of audio in video rccording using Extcrnal r ] 0 \ 1

I | Microphone, boum, lapel, on camera microphone and '

| | Line recording. Audio Inputs (Line, Mic ete.). I S l o

"A/V cable & Connectors (XLR, BNC, HDMI RCA ctc), | | 0 0
bt DEEYEIUIVE AR tenancies of video cameracare. L}
| 5.5 New trends — Gimbal, Slider, Osmo, Rig cte. [___l_ 10 0

Teaching Method: Class Room Lecturcs. Studio Visf,'\/—idco Demonstration, Practical

Exercises. Case Study, Group Discussions, Assignmentsete. . ———

Practical/Projuects/Assignments:
e Examine and study the various control and parts ol avideo camera.
o Study the depth of ficld by varying [F-number
camera &subject.
e Shoot an objcct with wide angle lens, zoom le
respect to angle of view & perspective.

e Study the use of different filters & exposing with star filter & multi image filters to study

their effects.

e Check for correct battery conditions, audio connections and indicators used in video

canierd,
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Setting and mounting camera on tripod and use different camera accessories.

Camera handling, opcration & necessary adjustment at the time of recording.

Practice for camera movement & camera angles, auto / manual zoom, Iris control camera,
Angle view and Perspective.

Practice for three point lighting in a studio and studying different ways ot controlling
light.

Effect of different types of lenses.

Suggested Readings:

Bermingham, Alan, 1990, the Video Studio, Loudon & Buston, Focal Press.
Gupta, R.G. 2011, Television Engineering & Video System, New Delhi, Tata McGraw
Hill Education Private Limited.
Srivastava, H.O. 2000, Broadcast Technology, New Delhi, Gyan Publising house.
Millarson, Gilard, 2003. Television Production, Focal Press.
Belavadi, Vasuki. 2008. Video Production. New Delhi. Oxford Publication.
Millerson, Gilard & Owens, Jin. 2008. Video Production Handbook. Newyork. Focal
Press.
Weise, Marcus and Weyanad, Diana. 2008. How Vidco works, Newyork, Focal Press.
Zhaki R O20110 Misina Andios Concents, Practices ol Tools
David B Reese, Lynne S, Gross, Brian Gross. 2009, Audio Production Worktext. 6th
ced Boston. Focal Press.
Nisbett, Alec, 2003, The Sound Studio, Audio, techniques lor radio. television, film &
recording, Newyork, Focal Press,

c-Resource:
hitps//tv-handbook.convTelevision Production Handbook

hitps:/lifchacker.convbasics-of-photography

hitp://www.tv-handbook.com

https://www.docs.sony.com/release/DSCW90 handbook.pdf
p

https://www.cia.gov/library/readingroom

76



v v v v Vv w W V W VvV W VV V W Vv v UV vV U U UV VUV UV U U UV U v v U 9w OO w©

1 4

Objective

l. To create conceptual understanding about Media laws, its role and functioning.
To ensure media practicing under the constitution with social responsibility
To aware students to legal and ethical aspects of the media and its values.

To give an overview of recent amendment and future challenges media regulation
To know what media cthics and how its leads media persons and media establishments to

w10

>y

Semester - 4

CCC 11: Media Law & Ethics (Common Paper)

Total Marks: Theory 50 Practical 30 Internal 20
Credits: 6

the path of professional rectitude.

public duties with greater sense of confidence and commitment,

L.earning Qutcomes
[, Student to know Constitution Aspect of Indian Media.

R YEE ]

Student to understand Laws and Regulation of Media.
Student to understand Media Ethies and its adaptation in media profession,
e Lont o aderataed medin coded and conduet and self resulatory.

TABLE - CO-PO MAPPING

3. tudent o able to do Lare and honest journalisny with sociabresponsibvility.

To comprehend how media law and ethics empower media practitioners to perform their

0102 (03] 04 05[] 0607 08 09 [10[11[12[13[14] 15
cory 3| - 12| - - - - - - - - - - |- 2
€023 42 1 -4 -4 - dwl-lowlowl e -1 32 114 2.
(G IO S S N 0 N I
cod |3 e e
cosi3 [ = el =] ~T-J-F-T-T-T-1=0c:Jc] 3
| Unit-1 | Constitution and Media - L P
e | Media laws: Concept Nature, scope and significance 2 | 1
{ 1.2 A brict history ol media laws with special reference stat 2 2
regulations, Ganging Act, Vernacular Press Act and {
laws, R
1.3 Freedom of Speech and Expression: Concept. Historical 2 ]

development of the treedom of press, Constitutional
Provisions, Right to Freedom. All the provisions relating
to the media, New Dimensions ol the Freedom of
Speech  and  Expression,  Reasonable  restrictions,

Frecedom of the press as business, Immunity for reporting
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J-Anternational covenant on civil and political rights,

American  convention on  Human Rights, European

| convention on Human Rights,

Right to privacy: Concept, significance of right to
privacy.Is it absolute right?, Purely interruption on the
part of right to Phone taping related to privacy.

Press & Privilege of parliament And State Legislature,
Relation between tegislature & the Press, Constitutional
provisions, What are the privileges, Press vis-a-vis
Parliament  Privileges,  Question of codification of
privilege, procedure to deal with case of privilcge, What
precaution should be taken to avoid breach of privilege
or contempt of a house?, Landmark case on breach of
parliamentary privilege,

' Teachin g

Method: Class Room Lecturcs, Demonstration, Practical

_Group Discussions, Assignments ctc,

Excrcises, Case Study,

. Unit-2
2.1

Various acts related to media

Why contempt of court law? Brief history, Meaning :
Civil  contempt of court Criminal contempt of court,
What does  scandalizing the court mean, Innocent
I ey i :'q\!"‘\‘l\,[ Phornalisti s 1af
contempt ol cowrt. Far and accurate report of judicial
proceeding. Fair Criticism of judicial act, Complaint in
good faith against judge of a subordinate court, Report of
Judicial proceeding held in camera, other important
provision, contempt in the face of the supreme court or a
High  Court, Cognizance of criminal contcmpt,
Punishment  of the Contempt of Court: Apology,
Appenls.

M gy

—

)

Copy Right Act 1957: Concept, No copyright in News,
ideas, Information., Terms of Copyright, Licenses,
[nfringement of copyright, International copyright, Civil

remedies for infringement of copyright, penalties.

T‘Vorking Journalist Act 1955; Need & Significance of
Working Journalist Act, Meaning of Working Journalist
Act, Special Benefit, Working Hour, Lcave, Wage
Board, Implementation of Wage Board.

2.4

Right to Information Act 2005: Background and
Significance, What does the RTI act provide? Definition,
Right (o infurmation, Excmptions, [nformation which is
exempted  from  disclosure.  Through whom the
information can be got? PlO”s Duty & Function,
Appeals, Central & State information Commission:
Constitute Function, & Power, Penalties.

Information Technology Act 2000: Objective, Definition

| Authentication ol clectronic Record, Legal recognition of
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L)

digital signature, Penalty for damage to computer,

computer system, computer Network etc, Offences of
hacking etc.

“Teaching
Group Dis

Method: Class Room Lectures, Demonstration, Practical Excrciscs, Case
cussions, Assignments etc.

Study,

- Unit -3

Main provision IPC & Cr. PC for Media

3.1

Indian Penal Code 1860, 124(A) Sedition, 153(A)
Promoting Enmity Between difterent groups on grounds
of religion, race. Place of Birth, residence, language etc.
153(B) Imputation assertions prejudicial to national
integration.

L
2

Indian Penal Code 1860, Section 171(QG) False statement
in conncction with an clection, 292 Sale, cte, of obscenc
books etc. 293 Sale cte, of obscene object 10 young
person, 294 (A) The publication of any advertisement
relating to an unauthorized lottery, 295(A) Deliberate
and malicious acts intended to outrage religious f{eeling
of any class by insulting its religion or religious belief.

[ Ditfcrence between Civil and Criminal Defamation,

Indian Penal Code 1860, Section 499 —504, Defamation:
Concept, Civil and criminal law of Defamation,
Ocfrmtion Sheeder and Hibel difference between
Delamation and Insult, The exceptions of Delamation,

Journalistic  Defenses  to Defamation,
complaints for Detamation, Punishment,

Filing of

34

against nuisance or dicaded offence. Section 108: Bond

The Code of Criminal Procedure 1973 (Cr.PC), Section
95 - Declaration to seize the publication. Section
96: Application against confiscation. Section 144: Order

for Good Behavior.

The Code of Criminal Procedure 1973 (Cr.PC), Section
196: Permission of state government against crime,
Scction 327: Court open for public. Scction 91: Summon

to present a document. Section 93: Search Warrant.

Teaching Method: Class Room Lectures, Demonstration, Practical Exercises, Case Study,
Group_Discussions, Assignments ctc.

Unit-4

Media Council and Media related Statutes

4.1

Official Sceret Act: Significance of Official Secret Act,
Section 5, Brief History of the Act, Review of the Law &
i Recent Case.

Press Council Norms 2010: Business Report, HIV/ AIDS
reports, Communal Confusion, election Reporting etc.

| Press Council Act: Concept and Background, Object of
{ Indian Press council, Constitute, Function and power of
press council, various committee of press council, How
| the complaints are heard by the council? Suo moto
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Action, Debate on Power, The Press & Registration
Appellate Board.

4.4 Cinematography Act: Background, Constitute of Film 2 1 1
censor board Advisory Pancl, Certification of Film,
Appeal, Penalty of contraventions, Guideline to Board of
film certification, Amendments.

4.5 PrasarBharti ~ Act:  Background, Composition  of 2 0 1
PrasarBharti, Appointment of Chairman and other
member, Term of office, Function & Power of
Corporation, Own fund. Power of central government to
- give dircctions,

Teaching Method: Class Room Lectures, Demonstration, Practical Exercises, Case Study,
Group Discussions, Assignments etc,

Unit-5 Media Code & Ethics L T P

Il Concept & Significance of Media Ethics, Value of Ethics 2 1 1
and Ethics of Law,

5.2 Fthical Values for Media Person, Values and Ethics of 2 0 2

Journalism (Objectivity, Truth and Impartiality Balance
and Independence).

53 Code of Ethics, Mcta Ethics, Normative Ethics. Issues in 2 0 1
plicd Eihics Code mnd Guidelines of Medin Fihies,
| LEthical code of Press Council and others committees.

| 5.4 All India Radio (AIR) code for clection coverage 2 0 1
Doordarshan commercial code

5.5 ASCI Commercial code, Editor Guild, Cabal Act, Debate 2 0 0
on Media Council, debate of Regulation and Self
Regulation etc.

Tcnchiﬁ-g_ Method: Class Room Lectures, Demonstration, Practical Exercises, Case Study,
| Group Discussions, Assignments etc.

Assignment:

(a) Study Of Following leading cases and presentation in class/seminar—

¢ Indian Express Newspapers vs The Union of India 1958 (Regarding violation of working
Journalist act)

o Eenadu Editor RamojiRao case, 1984) (Regarding breach of Parliamentary/Legislative
privileges)

o Blitz editor RK Karanjia case (JB Kripalani, Loksabha) 1961. (Regarding breach of
Parliamentary/Legislative privileges)

o Rajagopal v/s State of Tamil Nadu (Auto Shankar Case) Supreme Court 1994, (regarding
balance between the freedom of the press and the Right to privacy,)
Mr.'X' vs Hospital 'Z' on 21 September, 1998. (regarding violence of Right to privacy)

5 Some miscellaneous Recent Cases.
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- (B)

Arrange a seminar on the issue of freedom of press debate on obesity and film censor
board any other assignment given by the class teacher.

Prepare and present a case study on topical subject related to contempl of court or
dctamation casc related to Media.

Organize a debate on PrasarBharati and present scenario AIR and DD each student
presents a paper on one Mcdia Law,

To organize a seminar and guidelines for parliamentary coverage and AIR and TV quotes
arrange discussion with leading advocates on media law and invite senior journalist and
editor to participate any other assignment given by professor concerncd

References for Reading:

Rrikha, Dr. N.K., Press Vidhi, Vishwavidyalaya Prakashan Varanast.
Bandopadhyay, P.K. & Arora, Kuldeep Journalistic Ethics.
Singh, Dr. Shrikant, Janmadhyam Kanoon Evam Uttardayitva.
Basu, D.D. Press Law, Prentice Hall Publication.
JanmadhyamKanoonevamultardayitva, Dr. Shrikant Singh.
Press law, DDBasu prentice hall publication.
Mass media Law and Regulation in India AMIC publication.
Alyer, Venkat, Mass media law and regulation in India, AMIC publication.
Venkateswaran, XS . Mass Media law and Regulations in India. Published by AMIC,
Shinvastava, koML, Media Ethies, Veda to Gandhi & Beyond, Publication Division, MI,
Gol, New Delhi.

Banks Cyndi, Criminal Justice Ethics Theory and Practice, SAGE Publication.
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CCC 12: Development Communication (Common Paper)
Total Marks: Theory 50 Practical 30 Internal 20
Credits: 6

COURSE OBJECTIVES
1. Develop the understanding of different concepts of development and development
communication.
2. Analyze the Case studies and writings across different media on development issues
To introduce different communication efforts made in the arcas of development.
4. To upgrade human resource with specialized knowledge and communication skills for
social and behavior change

_k/J

LEARNING OUTCOMES

1. Develop skills to carrying out research, content design, implementation, monitoring and
cvaluation of communication for development interventions.

2. To build capacity to design and develop effective communication strategies and for
intervention for social transformation,

3. Build capacity to Analyze and review development related international and national
reports -

4. Acquire writing skills (Ncws/Article/Feature/News  Analysis/ Critical Reviews and
opinions) regarding different development issues of national and international interest.

TABLE - CO-PO MAPPING

01102 (03|04 | 05| 06|07 |08 |09 |10 | 11 | 12 | 13 | 14 15
CO1] 3 302 e 3 - 3 2 - - 2 | - l
COo2| 3| - 1 1 3 3 - - 1 - - - 2 | - -
CO3| 3|1 |22 2 3 1 2 - 3 - 2 | - -
CO4| 3| - 13| 3 2 3 3 2 2 ] 2 - 2 | - 2
3 - Strong, 2- Moderate, 1- Weak
Unit-1 Development and Sustainable Development L T P
1.1 Development: Meaning, concept and approaches. 2 1 1
sustainable development: Concept and process.
i 52 [ndicators of development, Millennium Development 2 0 1
Goals.
1.3 Characteristics of under developed and developed pl 1 0
societies.
1.4 Understanding 1ssues and sub-issues of development, 2 1 1
India’s Development Paths and Dilemmas-Economic
Dcvelopment and Social Justice, Growth, Poverty and
Unemployment.
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1.5 Bombay Plan of 1944, Development and five year plans 2 1 1
of India.
hTeaching Method: Class Room Lectures, Demonstration, Practical Exercises, Case Study,
Group Discussions, Assignments ctc.
| Unit-2 Concept and paradigm of Development L T P
Communication
2.1 Communication ,development and their inter 2 1 2
relationship.
2.2 Development communication: Concept and Process, 2 0 1
Modernization Theory.
23 Development Models of Daniel Lerner, Evert M Rogers, 2 1 0
Wilbur Schramm.
2.4 Dependency, Inter-dependency, Need based 2 1 1
Models/Paradigms of Development and Development
communication - Critical Analysis.
2.5 Participatory Development Communication Techniques, 2 1 1
Participatory Rural Appraisal (PRA) .
Teaching Method: Class Room Lectures, Demonstration, Practical Exercises, Case Study,
Group Discussions, Assignments etc,
Unit -3 | Role of Media in Development L T P
3.1 . Components of Communica®n for Development, Role 2 l |
of Media in Development-The Mass Media-Print,
| Electronic Media.
32 Development Support Communication: Concept, 2 1 1
Definition, Philosophy and Process.
33 Folk/Traditional and Other Alternative Modes of 2 1 1
Development, Development and Social Marketing,
Social Advertising, Social Activism.
34 Development Concept of Gandhi & Paulo Freire. 2 0 0
3.5 Understanding Medium, message and target for 2 1 1
Development and Writing on Various Issues for
Development.
Teaching Method: Class Room Lectures, Demonstration, Practical Excercises, Case Study,
Group Discussions, Assignments etc.
Unit-4 ICT and Development L T P
4.1 Use of ICTs and Emerging Technologies in 2 1 1
Development, Digital Divide.
4.2 Satellite Instructional Television Experiment (SITE). 2 0 1
43 Kheda Communication Project (KCP), Jhabua 2 0 1
Development Communication Project (JDCP).
4.4 Concept, Philosophy and Policy of Community Radio 2 1 1
(CR), Role of CR in Development, Tools and Techniques
| of Community Video (CV).
4.5 E-Governance, Empowerment and Development 2 0 1
Communication Systems.

|_Teaching Method: Class Room Lectures, Demonstration, Practical Excrcises, Case Study,
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Group Discussions, Assignments etc..

Unit-5

Contemporary Issues and Development L T P
Communication

5.1

Awarcness Campaign for Grass-root Democracy- 2 0 1
Panchayat Raj Institutions and Empowerment, Self Help
Groups (SHGs).

5.2

53

Development Issues-Health, Nutrition and family 2 1 1
welfare; Women Empowerment and Gender
Sensitization; Rural-Urban Migration, Displacement and
Resettlement.

Agricultural issues - High Quality Seeds, Hybrid Seeds, 2 1 0
Genetically Modified Crops (BT seeds) and Fertilizers,
Organic farming, Food Sccurity in India.

54

Bricf Introduction of Stakcholders OF Development 1 1 0
communication: UNICEF, WHO, UNDP, FAO, World
Bank, IMF.

5.5

| Tcadnng Method: Class Room Lecturcs, Demonstration, Practical Excncxscs Casc Study,
| Group Discussions, Assignments etc.

Critical Appraisal of Efforts by Government and Non- 2 2 2
Government Organizations (NGOs) in Economic
Uplifiment of Rural Areas. Case Studies in Development
communication. Urban and Rural Perspectives,

. [ducation, TTealth and Irrigation,

Practical/Project/Assignments:
e Tracking at least one Development Programme Campaign/Issue and Writing A

Comprehensive Critical Report on the same.
Documenting communication approach and process of a government department and one
non-government organization working in the development sector.

Suggested Readings:

Melkote, Srinivas and Steeves H. Leslie,(2001). Communication for Development in The
Third World, 2nd Edition, Sage.

Schramm, Wilbur, (1964). Mass Mcdia and National Development, Stanford, Calif|
Orthia.

Singh, Kartar and shishodia, Anil (2019) Rural Development:Principles, Policies and
Management. Sagce .

Serbaes, Jan. (Eds.), (2008) Communication for Development and Social Change.,Sage.
Joshi P.C.,(2002), Communication and National Development, New Delhi. Anamika
Publication.

Mc Phail, T. L. (2009). Development Communication: Reframing the role of Media. UK:
Wiley, Blackwell.

Servaes, J., Jacobson, T. & White, S.A. (Eds.), (2006) Participatory Communication for
Social Change. Thousand Oaks: Sage.

Tabing Louie. (2002). How to do Community Radio, UNESCO Publication, New Delhi
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o___;Sajngth‘,fi’“.(’l996). Everybody loves a good drought: stories from India’s poorest districts,
7 - Penguin-Books, Delhi. : '

[ 3 X%

Narula, Uma. (1995). Development Communication - Theory and Practice, Har Anand
Publication.

Mathur, Kanwar, (1994). Communication for Development and Social Change.

World Bank: World Development Report (published every year) Oxford.

Prasad Kiran (2009), Communication for development Re inverting theory and action
Vol - I and 11, B.R. Publication, Dclhi

E- Resources:

https://library. mpib-berlin. mpg.de/toc/z2008_2104.pdf
http://bibliotecavirtual.clacso.org.ar/ar/libros/edicion/ media/09Chapter5.pdf
https://www.sciencedirect.comv/science/article/pi/S00401 62506000394
https://onlinelibrary.wiley.com/doi/abs/10.1002/.1681 -4835.2010.tb00293 x
https://www.scienced irect.comy/science/article/abs/pii/S0736585308000026
hltps://www.sciencedirect.com/science/article/abs/pii/SOS05750X02000426
http://sro.sussex.ac.uk/id/eprint/52765/

https://www.cmeraldinsight.com/doi/abs/10.1 108/09526860710819413
http://www.igidr.ac.in/pdf/publication/IDR-2004-05 .pdfitpage=147
http://www.ibpsa.org/proceedings/BSO2018/6B-3.pdf

hitps:/Avww researcheate.net/pro ﬁle/Vikns‘Kumarl46/publication/309478757__Media_an
d_Communication_in_Sustainable_Development/links/5 8a0003daca272046aad36bd/Medi
a-and-Cominunication-in-Sustainable-Development.pdf#page=110
hitp://iafor.info/archives/o ffprints/mediasia201 3-offprints/MediAsia2013_0039.pdf
hitp://www.ijsp.in/admin/mve/upload/10101 %20Castcist%20Mcdia%20and%20Dalit%20
Issues.pdf

http://stfaurangabad.org/journals/2ndissue/12.pdf
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CCC 13: Communication Research (Common Paper)
Total Marks: Theory 50 Practical 30 Internal 20
Credits: 6

COURSE OBJECTIVES
1. Understand concepts of research and its methodologies.

2. Develop an understand
3. Encouraging students to think independently for the develop

research.
4. Compare and contrast quantitative and qualitative rescarch,

Describe the diverse marketplaces and demonstrate how r

understanding and meaning to diverse groups.

LEARNING OUTCOMES
Identify appropriate research topics.

1.

2
3
4,
5

. Perform literature reviews using print and online databases.
. Writing rescarch proposal.

Training in media research writing leading to publication.

TABLE - CO-PO MAPPING

. Students capable of designing and conducting minor research projects.

ing of professional cthical principles and work cthically.
ment of skills required for

csearch can bring deeper

01 102170304 | 05[06[07 |08 09|10} 11 |12 13 | 14 | 15
COo1 | 3 - 3 2 3 3 - 3 2 - - - 2 - -
co2 | 3 - 1 1 3 3 - - 1 - - E 2 - -
Cco3 | 3 1 y 2 2 3 - 1 2 - 3 - 2 - -
CO4 | 3 1 3 1 1 4 34 - 2 2 - 2 - 2 - -
CO5| 3 - 3 3 2 3 3 2 2 1 2 - 2 | - -
3 - Strong, 2- Moderate, 1- Weak
Unit-1 Foundations of Research L T P
1.1 Meaning, Definition, Nature and importance of research, 2 0 0
1.2 Origin of Research in Communication; Problems in 2 1 1
communication as a tool of reporting. Trends in
communication research in India.
1.3 Areas of communication research (Source analysis, 2 1 1
channel analysis, message analysis, and audience
analysis).
14 Overview of rescarch problem and objective; Identify the 2 | I
rescarch, Sources of rescarch problems, the formulation
of research objectives.
1.5 Steps of Research process; characterizes and 2 1 1
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requirements: The operational steps for carrying out
research.

Teaching Method: Class Room Lectures, Demonstration, Practical Exercises, Case Study,
Group Discussions, Assignments ctc.

| Unit-2

Framework of Research

L

T

P

2.1

Review of Literature; functions of the literature review in
research, develop theoretical and conceptual frameworks,
searching for the existing literature.

2

1

1

22

Hypothesis: concept: function of hypothesis and types:
Hypothesis formulation: the logic of hypothesis testing.

23

Concepts, Constructs and Variables: Independent vs
Dependent variables, extraneous variables, intervening
variables; scales and measurement; Nominal, ordinal,
interval and ratio; Attitude mecasurement, Likert,
Semantic differential scales.

24

Types of research( Longitudinal studies, action, panel,
cohort, pre-poll, exit —poll, quasi- experimental studies,
trend studics ctc)

2.5

Rescarch design (Descriptive, exploratory,

experimental).

2

1

1

Teaching Method: Cliss Room Lectures, Demonstration. Practical fgercises, Case
Group Discussions, Assignments etc.

Study.

| Unit -3

Techniques of Rescarch

L

T

P

3 &

Definition of Sampling terminology, sampling
techniques and its types: Probability versus non-
probability sampling, sampling error.

2

1

1

+3.2

Research methods ; Survey :Types of surveys: steps of
survey:

33

Content analysis, Methods of content analysis,
Limitations of content analysis

8%)

——

3.4

Other methods: Focus group study, feedback — feed
forward, impact study, cffcct study, case study.

35

Types of Data: Primary and Sccondary data, Data
collection tools: (Observation, Interview, Questionnaire
and schedules). Reliability and Validity of tools:
concepts and its types. Data Analysis, Inverted
Parameter.

Teaching Mcthod: Class Room Lectures, Demonstration, Practical Exercises, Case Study,
_Group Discussions, Assignments etc.

Unit-4

T

Amllication of Research In Electronic Media

(Sl

4.1

Need of rescarch in clectronic media: news, news bascd
formats, entertainment, infotainment programs.

0

—

4.2

Rating research and Non Rating Rescarch methodology.

4.3

‘Agencics of ratings: DART, BARC, Neilson, Arbitron.

4.4

Audience rescarch (reach, frequency, cffect).

NN

—_— | —

— | | —

45

Current trends of research in radio and television.
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Teaching Method: Class Room Lectures, Video Demonstration, Practical Exercises, Case

Study, Group Discussions, Assignments etc.

Unit-5 Application of statistics in communication research & L T P
report writing

5.1 Descriptive statistics (measures of central tendency and 2 i 1

measures of dispersion)

52 Graphical representation of data. 1 1 2

53 SPSS and its application in research. 1 1 2

5.4 Methodology of Report writing: Indexing, citation and 2 1 2
bibliography.

5.5 Ethical issucs in rescarch. 1 0 0

Teaching Method: Class Room Lectures, Demonstration, Practical Excrciscs, Case Study,

| Group Discussions, Assignments cte.

Practical/Projects/Assignments:
The course will require the students to participate in practical rescarch, attend workshops and
make prescntations. In nutshell students will

(PPN S Iy

5 s

Prepare a schedule on any topic assigned by the teacher
Perform litcrature review

Conduct interviews -

Collect Data from 30 students

On the basis of collection of data interpret and analyze data.
Make code book of the questionnaire.

Prepare Report of your research study.

Suggested Readings:

1.

6.

Berger, A. A. (2000). Media and Communication Research Methods: An introduction
to qualtative and quantitative approaches: California: Sage Publications and
Thousand Oaks.

Kothari, C. R. (1990). Research Methodology: Methods and Techniques: New
Delhi:New Age International (P) Limited .

Kumar, Ranjit.(2009). Research Methodology, A step by step guide for Beginners:
Australia: Pcarson Education.

Wimmer- , R.D. and Dominick, J.R. (2005).Mass Media Research: London:
Wadsworth Publishing .

Mukherjee,N.R & Agarwal, B. (2016). Samajik Anusandhan ki pradhtiya :Agra:
SBPD Publication.

Kumar, Ranjit.(2017). Sodh Karya Pranali: New Delhi: Sage Publication.

e-Resource :
http:/‘shodhiganga.inflibnet.ac. it/
https:/Journals.sagepub.com
www.indianjournals.com

1.
2.
3.
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CCC 14: Production Portfolio & Viva
Total Marks: PORTFOLIO 50 Practical 30 Internal 20
Credits: 6
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OBJECTIVES:

1.

IR

To impart specialized technical skills for radio & television production.
To develop critical thinking & rescarch skills about electronic media issues.

To develop writing skills for different programme for radio & television production.

To make students familiar with challenges of indoor & outdoor shooting.
To inculcate team spirit & work ethically.

OUTCOMES:

Student will be able to write script for radio programme formats.

Student will be able to write script for television programme formats.

Student will use the software effectively for audio & video Production.

Will effectively use production Equipment needed for audio / Video Production.
students can generate new ideas for production for radio & television
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Following are the assignments which students should perform as a part of this paper:

Prepare script for radio programmes ( one for each type of programme).
Radio news bulletin.

Radio drama.

2. Prepare script for television programmes ( one for each type of programme).
o Tclevision news bulletin.

o Atelevision documentary.

3. Preparc a shooting script for a vidco programme (at least 10 minutcs duration).
4. Producc a vidco documentary (at least 15 minutes duration).
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5. Produce a television news bulletin (at lcast 10 minutes duration, covering 5 different
issucs including current cvents .
6. Producc a celebrity intervicw for tclevision (at least 15 minutes duration).

Guidelines For Production Portfolio

Assignments no. 1, 2 and 3 will be carried out individually.

Assignments no. 4, 5 and 6 will be carried out in groups.

Groups to be decided by the concerned faculty member/ supervisor.

Allotment of faculty member/ supervisor to individuals and groups would be
decided by the head of the department.

Production cquipments / cditing room/ computer lab will be available on request
on prior information by the students. Application in this regard should be
forwarded by the concerned faculty member/ supcrvisor.

Portfolio should be submitted in hard copy.( hard binded in bluc/black cover).
Audio s ideo related work o be submitied m DVD,CD along with the hard copy.
Three copies of hard binded portfolio along with DVD/CD should be submitted
to the department.

For English Font type & size: Ariel headlines : 16 sub heads : 14 content:12
For Hindi font type & size : Unicode headlines : 18 sub heads : 16 content:14
Format of letter of supervisor and declaration by the student will be maae

available by the concerned faculty member /supervisor.
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Open Elective (OE) - 4: Video Editing
Total Marks: Theory 25 Practical 15 Internal 10

Credit-3

COURSE OBJECTIVES

1. Comprehend basic Video editing types, terminology and concepts.

2. To acquire a basic working understanding of video editing equipments and setup.

3. To be able to understand Editing aesthetics and process and design a variety of effective
vidco productions.

4. Understand and demonstrate Software for digital video editing.

5. To be able to demonstrate proficiency of the skills basic to video editing, including
cffects, mixing and inter connecting various picces of equipment.

LEARNING OUTCOMES

1. Describe and demonstrate an understanding of the analog to digital conversion process
and types of different video editing.

2. Establish a narrative that demonstrates a broad understanding of the theoretical, creative
and technical aspects of video cditing.

3. Demonstrate fundamental knowledge of the video softwarc’s applications.

1 Demonstrate. create and apply proper video effects. filters. finalize and publish a
completed project.

5. Communicate idcas and the processes used clearly and competently as a video editor to
other key creative collaborators.
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Unit-1 | Basic Concepts of Video Editing L T P
1.1 Concept of Video Editing : Need and Importance. 1 1 0
1.2 Principles of Editing (Action, Sequence, Cross cutting, I 0 1
Parallel, Continuity).
1.3 Types of Editing. 1 0 0
1.4 Linear and Non-Linear Editing 1 0 1
1.5 Offline and Online Editing 1 0 \
Teaching Method: Class Room Lectures, Video Demonstration, Practical Exercises, Case
| Study, Group Discussions, Assignments ctc.
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~Unit-2 Editing Equipments and Setup L T P
2.1 Editing equipment : Recorder, Player, Video Switcher, 1 1 1
Vision Mixer, Audio Mixer, Monitor, Speaker etc.
| 2.2 Non-Lincar Editing System (NLE), Editing Sctup (VTR, 1 0 0
Fire wire, DV Tape, SD Card, Audio Monitor, System,
Software’s) etc.
23 Import & Capturing Process (Import Setting, Sequence 1 1 0
Setting, Scratch disk Setting etc).
2.4 Log Sheet, Logging, Digital Video Log Sheet, 1 0 0
2.5 Edit Decision List (EDL), Format : ASCII files. 1 0 0

Teaching Method: Class Room Lectures, Video Demonstration, Practical Exercises, Case
Study, Group Discussions, Assignments ctc.

|

Superimposition, Composiling, Keying etc.

| Unit-3 | Editing Acsthetics & Process L T P
3.1 Different stages of Editing Process — Sorting, 1 0 1
Assembling, Rough cut, Final cut etc.
32 Basic Editing Techniques :Continuity, Matching, 1 1 1
- Overlapping, Composition, Rulc of 180 Degrec ctc.
33 Significance of Audio in Vidco Editing: Voice Over, 1 0 1
Ambicnce, Music ctc.
34 Importance of Cut-in and Cut-away Shot. 1 0 0
33 I -cut. J-cut. Jump cut. Mateh cut. Invisible cut - 0 0

“Teaching Method: Class Room Lectures, Video Demonstration, Practical Exercises, Case
| Study, Group Discussions, Assignments etc.

Unit-4 | Video Editing Software L T P
4.1 Different Video Editing Software’s: Adobe Premiere, 1 1 0
Final Cut Pro (FCP), Avid etc.
4.2 Aspect Ratio, Resolution, Video file formats : MP4, 1 1 0
_ AVI, MOV, FLV, 3GP, WMV etc.
4.3 Project setting and Interface. 1 1 1
| 4.4 Feature and function : Trimming, colour correction, 1 0
Chroma Keying, Stabilization, Compositing, Motion
| tracking, Key framing, Audio level cte,
4.5 Synchronizing audio and video tracks. ! 0 1

Teaching Method: Class Room Lectures, Video Demonstration, Practical Exercises, Case
Study, Group Discussions, Assignments €tc.

Unit-5 Video Effects and Publishing I T P
5.1 Transition (Cut, Fade, Wipes, Dissolve), Filter and 1 1 0
Effects.
5.2 Titling and Graphics (Tools, Typeface, 3D, Logo). | 0 0
5.3 Visual and special Effects (SFX). i 1 0
5.4 Exporting project (Export pre — scts, Custom pre sct, 1 0 1
Frame rate, (rame size, pixel, bit rate and audio format,
work bar selection and entire timeline.)
55 | Publishing for different platforms. I 0 !
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Study, Group Discussions, Assignments etc.

El“eaching Method: Class Room Lectures, Video Demonstration, Practical Exercises, Case

Practical/Projects/Assignments:
o Editing exercise of FCP and Adobe Premiere video editing software.
o Editing cxercise of 6 short silent video
o Make § effective video productions (each of 1 minute)

Suggested Readings:

Handbook of Television Production: Herbet Zettl, 7% ed. Wadsworth

Video Basic Workbook. Herbert Zettl. 2™ ed. Wadsworth
The Technique of Television Production: Gerald Millerson, 12th ed. Focal Press,

London, 1990.

A Guide to Production Techniques: Nick Dimbleby, Richard Dinberly and Ken
Whittington. Practical Mcdia:, Holder & Stoughton, London, 1994.

Television Production: Alan Wurtze. 2™ Edition. Mcgraw Hill Book company New York

Video Production: Vasuki Bcl‘avadi. 2™ Bdition, Oxford university press

[E-Resource:
s Television Production Handbook 101 (2nd ed.)by Roger Inman Greg Smith
o Mediacollege.com: educational website containing tutorials, reference and other resource

material in all areas of electronic media by Dave, Richard and Andy
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