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Abstract:The integration of Al-powered chatbots in e-commerce has transformed customer interactions,

potentially impacting satisfaction and purchase behaviour. This paper investigates the influence of chatbots on
customer satisfaction within the framework of the Technology Acceptance Model (TAM). Using quantitative
data analysis, we examine the relationships between perceived ease of use, perceived usefulness, and user
satisfaction with chatbots in e-commerce settings. The findings of this research will contribute valuable insights
to both academic and practical domains. In conclusion, this paper aims to provide a comprehensive analysis of
the interplay between Al-powered chatbots, customer satisfaction, and e-commerce marketing within the TAM
framework, offering valuable knowledge for further research and practical applications.
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