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Abstract:

This research explores the growing prominence of green advertising in the beauty and cosmetic
industry, focusing on its impact on consumer perception and brand image. Eco-conscious brands like
Mamaearth, WOW Skin Science, and Khadi Naturals are leveraging sustainable marketing strategies,
including ethical sourcing, cruelty-free practices, eco-friendly packaging, and targeted advertising
campaigns, to align with evolving consumer values. Using a detailed case study approach, the study
examines how green advertising influences trust, loyalty, and purchasing decisions, while addressing
barriers to eco-friendly consumerism. A comparative analysis of these brands highlights the effectiveness of
transparent, authentic campaigns in promoting green consumerism and enhancing brand credibility.

The findings reveal the pivotal role of well-crafted advertising in mainstreaming green marketing,
helping consumers differentiate between harmful and sustainable products. This research provides
actionable insights for marketers, showcasing how sustainability-focused advertising can foster positive
brand perception, build consumer trust, and strengthen long-term relationships in a competitive, eco-
conscious market.
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