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Abstract:  

This study uses a mixed-methods approach, combining qualitative and quantitative research techniques, to 

investigate the efficacy and impact of podcast advertisements. Comparing host-read and pre-recorded 

advertisements, the surveys in the quantitative component gauge listeners' recall, relevance, and trust in 

podcast advertisements. To acquire more in-depth understanding of the attitudes, feelings, and behavioral 

effects of these advertisements, the qualitative component entails conducting focus groups and interviews 

with podcast hosts and listeners. The results show that people view host-read commercials as more 

interesting and successful than pre-recorded ones. Because of the host's genuineness and personal 

connection, listeners attribute higher recall rates and more relevance to the advertisements they hear. 

Different media contexts elicit different emotional reactions; well-aligned advertisements elicit positive 

emotions, while less relevant ones elicit negative ones. Engagement and recall are strongly influenced by the 

tone and style of advertisements, with conversational and upbeat tones being more memorable. Even though 

podcast advertisements are generally well received, listeners frequently skip them because they are too long, 

don't interest them, or prefer uninterrupted content. Ad effectiveness is greatly influenced by the podcast's 

context, and host-endorsed advertisements are perceived as having greater credibility than non-endorsed 

ones. For advertisers looking to maximize their podcast advertising campaigns and raise listener 

engagement, these insights offer insightful advice. 
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