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Abstract 

 This paper explores the public relations strategies employed by the Department of Public Relations 

(DPR) in Madhya Pradesh, examining how regional, cultural, economic, and political factors influence its 

communication practices. Through qualitative interviews and content analysis of the DPR’s official website, 

the research identifies key PR strategies, including the use of regional and tribal influencers, digital media 

policies, and a strong focus on content, audience targeting, and feedback mechanisms.The research 

highlights the department’s proactive approach in addressing misinformation, using live content, and 

leveraging digital platforms to engage with the public.Additionally, the paper examines the budget 

allocation for PR activities, emphasizing its focus on maintaining the state's public image and 

development.The effectiveness of these PR efforts is assessed in terms of public engagement, media 

coverage, and the achievement of communication objectives, with special attention to the role of third-party 

audits and real-time content dissemination. The findings indicate that the DPR’s PR strategies are effectively 

fostering transparency and trust, though there remains a need for further research on the department’s social 

media presence.Thisresearch contributes to the understanding of state-level PR strategies in India, 

addressing a gap in existing literature on Madhya Pradesh’s unique PR practices. 
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