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Abstract 

 The digital age has transformed the landscape of public relations (PR), bringing 

bothopportunitiesandchallengesforPRprofessionals. Oneofthemostpressing issues is the rise of fake news 

and misinformation, which undermines trust and presents significant ethical challenges. This paper explores 

theevolutionof PRethics inthe contextof these newrealities, focusing on how PR professionals navigate the 

tension between transparency, credibility, and the pressure to deliver rapid results in an increasingly fast-

paced digital environment. Throughananalysisof casestudies, existingliterature and questionnaire, 

thestudyinvestigates the strategies employed by PR practitioners to combat misinformation,maintain ethical 

standards, and protect the integrity of both their organizations and the public sphere.This research also 

examines the role of social media platforms in disseminating information and the ethical implications for PR 

professionals, who must balance the need for effective communication with a commitment to truth and 

accountability.Ultimately, thepaperprovidesinsightsintohowthePRindustryis adapting its ethical frameworks 

to address the complexities of the digital age. 
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