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Abstract

This study examines the role of green advertising in promoting the automobile industry, focusing on how
sustainability-driven messaging impacts consumer behaviourandbrand perception. By evaluating the effects
of eco-conscious campaigns, the research explores how automakers leverage green advertising to align their
products with environmental values, attract environmentally aware consumers, and enhance corporate social
responsibility. The paper underscores the success of green advertising strategies in shifting consumer
preferences toward electric vehicles, lowering carbon footprints, and encouraging innovation. A survey
method was used, with 112 randomly selected respondents from the Bhopal region. The findings indicate
that environmental messaging has significant potential to drive behavioral change and encourage sustainable
practices in the automobile sector. Here are some relevant
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