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H uman communication and Communication research has faced many challenges
in the past two years. Better communication is essential in any emergency
situation or difficult times. Authentic information is a crucial requirement for

people. It gives them opportunity to get rid of many stresses. Many opportunities are
also present for researchers during these times. It brings us joy that our researchers
have made an effort to understand different aspects of this period. Such research will
be helpful in paving our way forward. With our plurithematic issues we intended to
draw the attention of researchers, policy-makers, scientists and the general public to
some of the topics of highest relevance

This issue of Media Mimansa includes content on topics like mobile
communication, recent trends in Cinema, E-governance, influence of gender on
choices of products in advertising industry, Gandhi's philosophy about development
of rural India and global media scenario.

Our journal is engaged in wide range of themes with focus on quality. I
congratulate all authors who have contributed for this issue.

Prof. (Dr.) K.G Suresh
Vice- Chancellor
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Influence of Gender on Choices of Products and
their Characteristics in Visual Media Advertising:
A Mixed-Method Study of Shampoo Brands

*Poonam Phogat
*Mandeep Kaur
**Simran Katoch

Abstract: The cultural narrative of genders socializes us into stereotypical gender roles. Brands embed
subliminal messages in their advertisements to appeal to different genders and age groups
through various strategies. Hence the present research was envisaged to study the influence of
gender on choices of products and the characteristics attributed to shampoo brands in visual
media advertising through a mixed method design. Aset of qualitative and quantitative questions
were asked to 60 participants, both males and females from two age groups i.e 20-25 years of age
and 45 years. To understand this perception better, the study undertakes perceptual mapping
and image profiling to understand brand images and their relation to gender-based advertising.
Qualitative analysis of the data reveals the stereotypical differences between the description
and preferences of brands of shampoo by different genders. The implications of this study are
far-reaching when understanding the implicit factors that control customer choices and how
brands can reap maximum benefits by creating desirable and relatable perceptions through
advertisements.

Keywords: Advertisement, Consumer Psychology, Media, Gender differences, Shampoo, Brands, Visual

Media, Marketing

Introduction:

The media works on advertising and these
advertisements need to target their consumers to sell
their products. Hence to promote products, they sell
stories showing stereotypes and especially gender
stereotypes. These gender stereotypes are showed to
appeal the audience in a short span of time. These
operate at a subliminal level rather than overtly
indicate these. There are specific attributes that
might make an advertisement gendered.

Goffman (1979) states six factors that play a role
in defining gendered ads. These factors are relative
size of the individual proportionate to their social
weight (authority, rank, position, command,
height,
functional

renown, weight etc), feminine touch,

rank, family, ritualization of

subordination and licensed withdrawal. Powerful
men are portrayed as being taller and bigger in size,
whereas, females are shown to be petite and thin.
Men who are not taller than their female
counterparts mostly don’t hold any authority in
media depictions, they are used as comic side pieces
and are considered to be low in social class. Females
are usually shown with soft touch, gently tracing
objects, cradling or caressing objects, children, pets
etc., indicating that the women are docile and can be
sexualized. Also, in ads men take executive and
powerful roles and women soliciting help from men
to finish their tasks. Goffman also stated that family
was shown in a patriarchal norm, with greater
emotional strength and regulation, restricted
expression of love. There is also a “ritualization of

*Associate Professor, Department of Psychology, Gargi College, University of Delhi
**Associate Professor, Department of Psychology, Kamla Nehru College, University of Delhi
***Student, Department of Psychology, Gargi College, University of Delhi
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subordination” which indicated subtle ways of
showing power such as taking position of lower than
other person, or use of beds and floors for children
and women and not men, females using canting
postures and knee bends, arm locks or hand holding
with man’s hand on top (showing women needing
support). Licensed withdrawal refers to the way
females are shown as drifting and losing control of
themselves and mean staying focused always
(Goffman, 1979). Consumer choices do get moulded
by cultural traditions and rituals, and even the social
class, society, family and other reference groups
such as peers and friends. The closer or reference
groups may have a stronger impact and other
secondary groups may have an indirect impact,
subconsciously. The reference groups effect the level
of conformity and exposure to new ideas.

Review of Literature :

Research points out how advertisements used
everywhere are gender-based. Women are portrayed
as dependent and incapable. Women are shown
taking decisions only related to their appearance,
children or home furnishings (Mastin et al, 2010). In
contrast, magazines also promote stereotypical
masculinity for males. In a content analysis of
different magazines, it was noticed how there was at
least one hyper-masculine trait that specifically
targeted younger, less educated, and less affluent
men, (Vokey, Tefft and Tysiaczny, 2013). Another
study conducted by Grau and Zotos (2016) have found
that sexes have been depicted in a more traditional
roles in advertising. Women were presented in a
inferior manner relative to their potential and
capabilities, which is now shifting towards more
positive role. Also, now men are presented in more
softer roles while interacting with their children.
This shows that the media is also bringing out
changes in the gender related roles.

Sharma(2021) suggested that the way role
portrayal of men and women are shown in media
and their willingness to purchase products is very
different. claim that that
stereotypical portrayal is common despite women

The researcher's

are placed in higher roles in advertising now.
Thus, one can say that advertising mirrors the
society as well as creates and perpetuates the

attitudes and values predominant in the society
(Kilbourne, 1999). Hence advertisers use gender as a
segregation strategy. Consumers easily identify with
the subtle gender references shown
advertisement.

in the
This has been researched by
marketing agencies as it is related to sales and
profits (Darley & Smith, 1995; Wolin, 2003).

Research Objectives:

The objective of the present study was to study
the Influence of gender on choices of products and
the characteristics attributed to shampoo brands in
visual media advertising through mixed methods.
This was studied through the nuanced gender
differences in customer choices for different brands
of shampoo.

Method

The total number of participants was 60,
consisting of 31males and 29 females. The group also
had individuals from varying age categories. There
were 19 males who belonged to 20-25 years of age and
13 who were 45 years or older. Additionally, there
were 17 females who were 20-25 years and 12 who
were 45 or older.

Sampling

The sampling technique was purposive since
the study was looking for participants from two
different genders and specific age groups.

Measures

The study made use of a mixed questionnaire
with quantitative and qualitative answers. Some
questions required the participants to answer on a
four or five-point scale, whereas, some others
required subjective answers.

Procedure

The participants were approached to take part
in the study. After giving them a brief overview of
the study and their agreement to participate, consent
The participants we given the
questionnaire to fill, which was followed by face-to-

was taken.
face interview. The data obtained was quantitatively
analyzed and the interviews were qualitatively
analyzed.

Media Mimansa
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Results
The following tables depict the results of the
study.
Table 1
The number and types of reasons given by
different genders
S.No. | Gender Number of reasons | Types of reasons given
given for the choice
of shampoo
1 Male 8 Moisturization; Reduction in hair fall;
Volume; Smooth texture; Soothes hair;
Natural composition; Randomly selected;
Other family members use it
Female 25 Colour protection; Volume; Texture;
Moisture; Natural composition; Reduces
frizz; Family uses it; Affordable; Best
suited; Conditioning; Hair repair; Bounce;
Shine; Better hair quality; Growth;
Recommended; Good results; Reduces hair
fall
Table 2

The gender and personality characteristics and

gender allotted to different brands of shampoo

Brand Gender  attributed | Male responses Female responses
to brand
Dove By males - Feminine | Caring, protective, | Mild, delicate, reliable,
soft, gentle, un- | committed, soft, Kkind,
By females _ | harmful, good smell, | humble, classy, graceful,
feminine delicate, soft, good- | stylish
looking, committed
Medikin By males- masculine | Good smell committed | Not chosen by females
AD to a relationship,
By females- NA ambitious, hard-
working, caring
Mamaearth | By males -feminine | Calm, organized, | Elegant, calming
By females- feminine | helpful, easy-going
Man By males-masculine | Dependable and | Not chosen by females
Matters By females- NA suitable
Park By males- masculine | Refreshing, calm and | Not chosen by females
Avenue exciting
Beer By females- NA
Shampoo
L’Oreal By males- masculine | Reliable, honest, | Soothing, subservient,
females- feminine dependable efficient
Tresemme | By males- neutral Supportive Dependable, dreamy,
By females- feminine consistent, reliable,
pleasant, strong, beautiful
Head& By males- masculine | Soft, bouncy, | Not chosen
Shoulder By females- NA dependable, great
Sunsilk By males- NA Not chosen by males Smooth, soft, caring,
Salon good smell, sensitive,

By females- feminine

caring, pleasant

Table 3

S. No. | Attribute Female Participants Male Participants

Brand Gender Female Other genders Male Other Genders
1. | Scent Level 5.53 5.29 5.25 5.08
2. | Foam Level 5.67 4.93 5.25 5.13
3. | After Use Feeling

of Pleasantness 6.20 6.07 6 5.82
4. | Packaging 5.60 6.07 5.5 5.69
5. | Variety 5.53 5.36 5 5.086
6. | The texture of

Shampoo

(Smoothness) 4.07 3.71 4.125 5
7. | Price Perception 4.67 5.14 4.125 4.82
8. | Perception of

vitamin content 4.73 4.86 5.875 5.13
9. | Reputation 5.67 5.93 6.375 5.69

Physical attributes and their average rating

Discussion

The objective of the present study was to study
the Influence of gender on choices of products and
the characteristics attributed to shampoo brands in
visual media advertising through mixed methods.
This was studied through the nuanced gender
differences in customer choices for different brands
of shampoo.Results depicted differences in how
participants perceive their shampoos in terms of
preferences, genders, other personality
characteristics, and physical attributes. All the
responseswere influenced by how the brands are
advertised and then later perceived by the
customers.

Results show that male participants have given
fewer reasons despite being more in number than
the female participants, (Table 1). The reasons
presented by males are not very personal or detailed.
Some of the reasons cited also talk about the
indifference they have towards choosing a brand
such as “randomly selected” or “other family
members use it”. This explains how males do not
invest a lot of thought in their choice of shampoo or
they don’t wish to talk about it. Contrastingly, 29
females have given 25 reasons for their preference
for a particular brand of shampoo. Their reasons are
more detailed, personalized and relevant to their
choice. Some answers depict how they choose
shampoos for colour protection, hair repair, better
quality, growth, suitability, and more. Females have
also used entire sentences such as “I think it suits

Oct-Dec, 2022
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my hair type and there I less hair fall from the time
I started using this particular shampoo” as
compared to the 2-3 words used by males such as
“For smooth texture”. It can be inferred from the
results that females are mindful and cognizant of
their shampoo choices in comparison to men.
Similar findings have been reported by Rishi (2013).
This was also indicated in the study conducted by
Mastin et al (2010) that females tend to indulge more
in appearance-based products since that is what
magazines and other media feed them.

A section of data that was collected consisted of
the physical attributes separated by preferred
brands that were concluded to be either females or
other genders as shown in table 3. These attributes
involved scent level, foam level, variety, price
perception and more. Brands that were female
involved higher average ratings on scent level, foam
level, pleasantness after use and variety. Whereas,
brands that were either of male or neutral genders
had a higher average on price perception. It can be
inferred that this was because good scent and feeling
of pleasantness are mostly associated with the
female gender, whereas, male genders are thought to
be more rugged, sweaty and adventurous.

The most notable gender segregation was seen
when participants were describing the personalities
of their preferred brands of shampoo, as can be seen
in table 2. Brands were divided between male, female
and no genders. Predominantly, there were certain
shampoos that were consistently related to the
female gender such as Dove, some that were male
such as Beer Shampoo and then some which were
neutral such as Head and Shoulders and Clinic Plus.
The brands that were female were Dove, Medikin
AD, Mamaearth, Sunsilk and Salon. As a matter of
fact, all these brands only make use of females to
star in their advertisements and push to advertise
them as a brand made for females. The brands that
were attributed as only males included Park Avenue
Beer Shampoo and Man Matters. Similar to the
female brand advertisements, these shampoos only
had advertisements and actors who were males. In
addition, there were no females who attributed the
male gender to their shampoos, they were of either
neutral or female personalities. Similar findings
have been

also reported by Ragavendran,

Devakumar, & Upadhyay,2009).

Another interesting result from these gender-
segregated shampoos were the characteristics that
were given to them. Shampoos that were understood
to be females were called ‘kind’, ‘delicate’, ‘gentle’,
‘soft’, ‘humble’, ‘caring’, ‘protective’, ‘committed’
and of a ‘good smell’. Stereotypically, these are the
traits that are associated with females in society. As
theorized by Goffman (1979), most advertisements of
dove make use of the concept of feminine touch and
involve soft outlines and gentle maneuvering over
the product bottle or one’s body to give the image of
a stereotyped female. Similarly, brands understood
to be to males were called “organized”, “dependable”,
“suitable”, “exciting”, “reliable”, and “honest”.
These were also traits that were predominantly
associated with the male gender. However, it is not
just the society that is pushing these norms but also
advertisements companies that try to portray an
aspirational image of their brand to feel and look
more feminine or masculine (Darley & Smith, 1995;
Wolin, 2003).

The concept of functional rank and relative size
delineated by Goffman (1979) states that Men's
healthcare brands such as Beer Shampoo and Man
Matters advertise their products and campaigns by
portraying stereotypical and aspirational masculine
traits in their advertisement like showing a robust,
tall,
successful in life to persuade male consumers into
buying their products. Consequently, Kotler (2014)
outlined that cultural facets and reference groups

handsome, muscular and charming man

significantly impact one's choice. Some of the
common determinants includes one's attitude,
conformity, biases, overall life style choice's
influencing purchase. As evident, interrelated
primary, secondary and aspirational groups interact
together impacting an individual's choice when
choosing from diverse sorts of brands (Rahman, &
Kazi, 2013). The stereotypical narratives portrayed on
advertisement pertaining Males and Females in a
particular way encourages such gender specific
generalizations among general consumers. In turn,
these gender segregations end up corrupting
consumers, who have a natural tendency to align
their preferences with their self-concepts and
gender identities (Sirgy, 2014).

Media Mimansa
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The present study has the limitation of being
based on a small sample even though the findings
are consistent with previous literature. The data is
also limited to youth and shampoo brand only, this
can be further extended to other samples such as
children or older adults. The present study not only
plays a role in media and advertisement but also
refers to how gender stereotypes can be such a
crucial aspect even in the 21st century. The results of
this study can be used by media houses to promote
gender-neutral advertisement schemes since they
also prove to be equally effective. Additionally, this
study can also be a way for consumers to be more
mindful of their choices and the factors that
implicitly influence those decisions. The limitations
of this study include the assessment of only an
appearance-based product. More products that are
traditionally associated with the male gender can be
used in further studies to prove or disprove the
results of this study. Subsequently, genders beyond
the binary can be used to make this study more
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Kashmir in the Global Media Scenario

With Special Reference to Abrogation of Article 370

Abstract:

*Junny Kumari
**Dr. Rakhi Tiwary

The abrogation of Article 370 in Kashmir has attracted significant attention from the
international media. News outlets from around the world have closely followed the
developments in the region and have provided extensive coverage on the matter. International
media organizations such as BBC, CNN, Al Jazeera, The New York Times, and The Guardian
have extensively reported on the situation in Kashmir. These outlets have analyzed the
implications of the abrogation of Article 370, which granted special status to the region, and
have highlighted the various perspectives and concerns of different stakeholders involved.

The coverage provided by the international media has focused on several key aspects. Firstly,
they have shed light on the impact of the decision on the people of Kashmir. Reports have
highlighted the curfews, communication blackouts, and restrictions on movement that have
been imposed in the region. Additionally, they have highlighted the protests and demonstrations

that have taken place, as well as the human rights concerns raised by various organizations.

Introduction

Jammu & Kashmir from the state has now been
transformed to the Union Territory of India. It has
also faced the division and Leh Ladakh has been
divided from the state and both are now the Union
Territory of India. Kashmir has always occupied the
eyes and space of media due to several issues such
as political scenarios, terrorism, violence and least
for its beauty and nature.

The removal of Article 370 has had significant
implications for the region of Kashmir. This article,
which granted a special autonomous status to the
state of Jammu and Kashmir, has been a subject of
debate for years. Its removal has paved the way for
various changes, both positive and negative, in the
region. In this professional analysis, we will explore
the impact of the removal of Article 370 on Kashmir
and its future prospects.

Firstly, the removal of Article 370 has brought
about a sense of integration between Jammu and

of this article, the state's constitution has been
aligned with the Indian Constitution, allowing for a
more unified legal framework. This has facilitated
better governance, increased investment oppor-
tunities, and the extension of various welfare
schemes to the region. Kashmir's integration with
the rest of India has also provided a platform for the
development and growth of industries, leading

The revocation of Article 370 in Kashmir has
brought about significant changes and possibilities
for the region. This article aims to discuss the
aftermath of this decision, shedding light on the
positive developments, challenges, and potential
opportunities that lie ahead for Kashmir.

1. Political Transformation

The removal of Article 370 has fundamentally
altered the political landscape of Kashmir. The
region is now fully integrated into the Indian union,
allowing for better governance and administration.
This move has strengthened the democratic

Kashmir and the rest of India. With the abrogation processes by ensuring equal rights and
*Ph.D. Research Scholar, Assistant Professor, Amity University Patna
**Associate Prof., Department of Journalism, MCNUJC, Bhopal
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representation for the people of Kashmir.

2. Economic Growth

The revocation of Article 370 has opened doors
for economic growth and development in Kashmir.
The region can now attract domestic and foreign
investments, leading to increased job opportunities,
infrastructure development, and improved living
standards. The removal of certain restrictions has
also facilitated trade and commerce, enabling
Kashmir to harness its potential and participate in
global markets.

3. Infrastructure Development

With the removal of Article 370, the government
can now focus on infrastructure development
projects in Kashmir. Investments in roads, bridges,
airports, and other crucial amenities will not only
enhance connectivity within the region but also
promote tourism and increase accessibility to
remote Improved infrastructure will
contribute to the overall development and welfare of

the people of Kashmir.

areas.

4. Empowerment and Social Progress
The removal of Article 370 has paved the way
for empowerment and social progress in Kashmir.

Review of Literature

The representation of Kashmir in the media has
long been a topic of discussion among scholars.
Lubna Zaheer (2020) argues that despite the ideal of
objectivity in peace journalism, the media often
portrays the reality of violence and human rights
violations in Kashmir. When the situation worsens,
the media tends to adopt a war-oriented coverage,
highlighting the perspective they wish to present
(Zaheer, 2020). The concept of framing, as explored
by Kerbel, Ape, Ross, and Antman (2000), is crucial
in understanding the power of media discourse.
Danish Nabi Gadda (2017) investigates how Indian
media frames the Kashmir conflict and finds that the
voices of the people of Kashmir are often ignored,
and their strikes are not given adequate coverage on
television. Gadda suggests that the media is
influenced by the government and fails to portray
the true complexities of the issues at hand (Gadda,

2017). Recent research by Sofi and Shergojri (2020)
highlights the condition of curfew in certain media
outlets, which accurately captures the lack of
freedom of expression and the ongoing human
rights violations in J&K. The use of photos and info
graphics further emphasizes the severity of the
situation (Sofi & Shergojri, 2020). It is evident that
the media plays a crucial role in shaping the
narrative surrounding Kashmir, and the way it
chooses to present the conflict greatly affects public
perception.

The Kashmir conflict has persisted for decades,
serving as a constant source of tension between
India and Pakistan. Santosh's (2019) analysis reveals
that despite some efforts to ease the crisis, the
looming nuclear threat remains a cause for concern.
This article aims to shed light on the conflict, paying
particular attention to the role of international
media in shaping public opinion and garnering
global attention.

Media Coverage and Public Perception

Durga Ray (2004) delves into the U.S media
coverage of the Kashmir conflict, highlighting the
dire consequences faced by Kashmiris, including
These
adversities have the potential to trigger a third
which
consequences for the entire world. However, the
coverage by BBC and Al-Jazeera offers a glimmer of
hope, as Kashmiris find solace in the truthful and

terrorism, Kkidnapping, and shelling.

world war, could have catastrophic

positive portrayal of their plight by foreign media
(Farzan, 2017).

Revocation of Article 370

The recent revocation of Article 370 has brought
the 70-year-old conflict to the forefront of
international media coverage (Schumacher, 2020).
This move has triggered intense reporting and
dissemination of information about Kashmir from
various perspectives, allowing a more nuanced
understanding of the situation. The active or passive
involvement of media outlets has garnered attention
from national and international media.

Media Mimansa
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Research Objectives
To measure the extent of positivity & negativity
in the representation of Jammu & Kashmir in the
international media.
To analyse how the abrogation of Article 370 from
the state of Jammu & Kashmir has been taken
into international media.

Research Methodology

This study is based on the descriptive research
design. Secondary data has been used to complete
this research. The news portal of United Nation was
selected, as the issue of Jammu & Kahmri has also
been raised there. The universe for the study has
been selected as the Unifeed (news platform of
United Nation) and it has been analysed for the data.
Sample size taken for the study is, the news
published on Unifeed from 5th August 2019 to 31st
October 2019. This time frame has been selected as it
was found crucial time for the media to portray the
true picture of the situation.

Unifeed- Official News Organization of United Nation

Data Analysis & Interpretation:

S.No. Date Place

1 5.08.2019 New York
2 6.08.2019 Geneva

3 8.08.2019 New York
4 16.08.2019 New York
5 27.09.2019 New York
6 29.10.2019 Geneva

7 30.10.2019 Geneva

In a recent statement, Stephan Dujarric, the
spokesperson for the United Nations Military
Observer Group in India and Pakistan (UNMOGIP),
revealed that there has been a noticeable surge in
military activity along the line of control in Jammu
and Kashmir. This development comes as no
surprise, as OHCHR spokesperson Rupert Colville

pointed out in a press conference in Geneva. Colville
referred to a July report by the Office of the High
Commissioner for Human Rights (OHCHR), which
shed light on the concerning human rights situation
in Kashmir.

According to the OHCHR report, authorities in
Indian administered Kashmir have repeatedly
resorted to blocking telecommunications networks
to stifle dissent. Additionally, arbitrary detentions
have been employed as a means to punish political
dissidents, while excessive force has been used
during protests, resulting in extrajudicial killings
and serious injuries.

The Secretary-General of the United Nations
has been closely monitoring the situation in Jammu
and Kashmir, acknowledging the need for attention
and action.

The United Nations' stance on the Jammu and
Kashmir region is firmly guided by the principles
laid out in the Charter of the United Nations and the
relevant resolutions of the Security Council.
Additionally, the Secretary-General highlights the
significance of the 1972 Simla Agreement, a bilateral
agreement between India and Pakistan, which
emphasizes that the final status of Jammu and
Kashmir should be resolved through peaceful means,
in accordance with the principles enshrined in the
Charter of the United Nations.

It is crucial to recognize that the voices of the
people living in occupied Kashmir have resonated
within the highest diplomatic platform of the world.
They are not alone in their struggle, as their pleas
have been acknowledged and heard. The UN Security
Council meeting serves as concrete evidence that
this dispute is internationally recognized and
demands attention.

The Jammu and Kashmir issue remains a
prominent concern, and it is essential to approach it
with professionalism and diligence. The United
Nations, through the Charter and the Security
Council resolutions, aims to promote peace, justice
in entire region of the world.
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News Covered In Three Months
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Graph showing coverage of Kashmir Issue in
three months.

In a historic moment, the voice of the people of
occupied Kashmir resonated through the chambers
of the highest diplomatic forum in the world. Their
cries for justice and freedom were not ignored; they
were truly heard. The United Nations Security
Council listened attentively to their tales of
hardship, pain, and suffering, as well as the
consequences of the ongoing occupation.

As Lodhi eloquently stated, the future remains
uncertain. The looming question arises: What will
happen when the curfew is eventually lifted?
Unfortunately, the answer seems ominous. With
900,000 troops stationed in J & K, the fear of a
bloodbath cannot be dismissed. It is crucial to
remember that these forces were not deployed with
the
development, as claimed by Narendra Modi. Rather,
their presence raises concerns about the potential

intention of bringing prosperity and

violence that may follow once they are unleashed
upon the people.

The international community must not turn a
blind eye to this impending catastrophe. It is our
collective responsibility to ensure that the peace and
harmony is maintained around the globe.

In a powerful address to the General Assembly
on September 27th, Pakistan's Prime Minister Imran
Khan emphasized the profound consequences that
could arise from a nuclear-armed country engaged
in a long-standing conflict. His remarks shed light
on the urgent need for international attention and
resolution regarding the ongoing tensions in the
Jammu and Kashmir region.

Following the Prime Minister's address, Rupert
Colville, the the High

spokesperson for

Commissioner for Human Rights (OHCHR),
acknowledged the lifting of an Fundeclared curfew?
from most parts of Jammu and Ladakh within a few
days. However, he highlighted that this curfew was
still reportedly in effect in significant portions of
the Kashmir Valley. As a result, the freedom of
movement, as well as the rights to peaceful assembly,
health, education, and freedom of religion and belief,
remain severely restricted for the people in these
areas.The international media has taken this step of
government of India as negative action.

Findings
The international media has taken this step of
government of India as negative action.
It was very unfortunate to know that even United
Nations address integral part of India as “Indian
Administered Kashmir”
The news portrayed was having most negative
approach towards the abrogation of Article 370
from the state of Jammu & Kashmir.

Conclusion

After the analysis of the data collected by the
researcher, it was found that approach of even
United Nations negative. And the United Nations
kept a close watch on the situation of Kashmir after
the abrogation of Article 370.

In the international media the Abrogation of
Article 370 from the state of Jammu & Kashmir, has
been analysed as the wrong step by the government
of India. It can be concluded that instead of
promoting peace the international media has tried to
create the gap between the two nations. India &
Pakistan has always had a grey side in relation to
Jammu & Kashmir, and the international media is
playing the role of a catalyst in igniting the emotions
of Pakistan over Jammu & Kashmir.
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Analyzing the Treatment of Transgender Char-
acters in the Bollywood Movie ‘Darmiyaan:

In Between': A Critical Study

*Satish Kumar Patel
**Dr. Shivendra Kumar Mishra

Abstract: This research paper explores the portrayal and treatment of transgender characters in the

Bollywood movie “Darmiyaan: In Between” (1997) and its potential impact on promoting
understanding and acceptance of transgender in Indian society. Despite the historical and
cultural acceptance of transgender individuals in India, they continue to face numerous
challenges and discrimination. The paper emphasizes the need to bridge the information gap
and create opportunities for discussions on gender identity and expression. Cinema, as a
powerful mass communication tool, has the potential to challenge societal norms, break
stereotypes, and raise awareness about the lives and struggles of transgender individuals. The
qualitative research approach employed in this study involves content analysis of the movie to
understand how transgender characters are depicted. The analysis reveals that the movie
presents a balanced portrayal, showcasing both positive and negative treatment of transgender
characters. It breaks stereotypes by featuring transgender individuals as background dancers
in the film industry, but also depicts negative behaviours such as smoking, using foul language,
and involvement in prostitution. By shedding light on the challenges faced by transgender
individuals and challenging societal norms, the movie serves as a catalyst for fostering
inclusivity and acceptance. The research underscores the importance of accurate and sensitive
portrayals in promoting understanding, and advocates for a more inclusive society that respects

and values gender diversity.

Keywords: Transgender, Intersex, Hijra, Cis-gender, Bollywood movie, Representation

Introduction

In Indian society, the celebration of diverse
cultures and traditions has long been ingrained. The
presence of transgender individuals is not a new
concept in India; it has been cherished in Indian
mythology and scriptures. Within these ancient
texts, transgender individuals were portrayed as
powerful beings capable of bestowing blessings
upon people. Hijra were prominent and respected
individuals in the Islamic royal courts, specifically
during the medieval era in the Ottoman and Mughal
empires in India. They held significant roles as
political advisors, administrators, military leaders,
and caretakers of the royal harem. In modern times,

the Indian government has introduced various
welfare policies and schemes to support transgender
individuals, including initiatives related to
documentation, citizenship ID cards,

constitutional safeguards (Michelraj, 2015). Despite

and

this historical and cultural acceptance, transgender
individuals continue to face numerous struggles in
all facets of life, ranging from discrimination to
different abuses. Transgender people confront
considerable educational challenges as a result of
societal rejection, resulting in limited access to
appropriate They
harassment and bullying, due to which the dropout
rate is high from educational institutions as well as

schooling. face frequent

*Ph.D. Scholar, Jagran School of Journalism, Jagran Lakecity University, Bhopal
**Assistant Professor, Jagran School of Journalism, Jagran Lakecity University, Bhopal
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from jobs. This drives them to beg and get engaged
in prostitution (Balu, 2020). Instead, transgender
individuals are often regarded as taboo or
marginalized. In everyday life, transgender and cis-
gender individuals seldom have easy opportunities
to interact and engage in discussions about gender
identity and expression. There is a significant
information gap that needs to be addressed. This
information gap can be effectively bridged through
the powerful medium of cinema, which serves as a
mass communication tool capable of raising
awareness about the lives and struggles of
transgender individuals. In bollywood cinema, they
are frequently portrayed as eccentric characters
whose primary goal in movies is to provide comic
relief. The overuse of gender stereotypes in films
leads to an incorrect picture of gender roles that
becomes firmly established in people's minds and is
passed down from generation to generation as an
acceptable viewpoint. For years, they have faced
uncertainty and discrimination. Despite greater
discussions and understanding of identity, the
transgender population is still marginalized in many
nations. As a result, the representation of
transgender people in movies becomes vital (Banu &
Yasmin, 2020). By portraying transgender characters
and their narratives on the big screen, Bollywood
cinema has the potential to challenge societal norms,
break stereotypes, and foster understanding and
acceptance. Through thoughtfully crafted stories,
cinema can bring to light the experiences,
challenges, and triumphs of transgender individuals,
helping to bridge the gap of understanding between
different communities.

Literature Review
(Neeraj Karan Singh, 2020) in their paper
“Preservation of culture through the promotion
of linguistic Cinema in India: A critical analysis”
said that India is a multi-cultural and multi-
lingual country with a diverse range of religions,
beliefs, art forms, festivals, and traditions. India
has a rich heritage and art form, and its modern
modes of communication are influenced by it.
Indian cinema is the most effective and widely
distributed of these modes of communication.
Every day, more than four films are made and

released.
Thus,
transgender in cinema and showing the world
their problems and difficulties, a wider range of
the population may become open to accepting

by emphasizing the true portrayal of

them as a part of society. Cinema is called the
mirror of society and thus every community of
the society must be represented properly.
Transgender have been a very important part of
this society from the mythological times till date,
they are called in houses during auspicious
occasions, but not every movie represents them
in a good way, most of the time they are given
only comic screen presence and that too very
stereotypically. Thus a strong medium like
cinema should be utilized properly for the
dissemination of information about transgender.
We have many misconceptions related to the
transgender community and if movies start
all
misconceptions will be removed from the minds
of the people.

representing them  correctly these

(Banu & Yasmin, 2020) in her paper “History of
transgender portrayal in Indian cinema”, said
that in India, transgender people confront
numerous challenges such as social rejection,
discrimination, violence, and so on. Transgender
people struggle to find a place in society where
gender nonconformity is not being condemned as
Transgender people are never
presented as accepted members of society in the

abnormal.

film. In movies, they are frequently presented as
a comedic relief character or as a figure full of
hatred (criminal). Despite the fact that more
people are willing to discussing non-binary
gender gender

and orientation,

identification, expression,

nonconformity, sexual
transgender people are still marginalized in
Indian society.

Thus the representation of the transgender becomes
crucial as movies have the potential to make the
audience understand things. Therefore it is very
important that the representation of transgender
is done appropriately in the movies so that the
mindset of people can be changed about them and
this might even change the status of transgender
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in society.

(Ahemad, 2014) in his research paper — “Social
Impact of Cinema on Indian society: An Analysis
from Reel to Real” said that, movies are a very
good medium to spread awareness about social
issues and cast an impact on the audience.
Responsible film makers have used this source to
educate people about many social norms which
otherwise would have been very difficult to
educate the mass audience. Though many film
makers do use this medium to improve the image
of a bad person or many times to even promote
wrong things but then it is on the audience how
they perceive the message from the movie and
inculcate it in their life. The research paper has
focused on the movies which have been able to
change the mindset of the people and teach them
good things. The movie industry is very
dominant in our country and has a huge impact
on the people across the country. Till date there
are people who blindly believe in what the movies
tell them. Therefore it is very important that film
makers use authentic and true information and
representations in the films as this information
stays in the mind of the audience for a very long
time and also plays a vital role in shaping the
mindset and thinking of the audience. It is very
important that the film makers put real content
in the movies and the representation is true to
reality as well. There are so many stereotypes
present in the society and it won't be wrong to
say that movies have the potential to remove
these stereotypes from the mind of people
through these movies.

Objectives of the study
To study the positive portrayal and treatment
given to the transgender character in the movie.
To study the negative portrayal and treatment
given to the transgender character in the movie.

Methodology

This research adopts a qualitative research
approach to explore the treatment given to the
transgender character in the movie. For the purpose
of this research, purposive sampling was employed
to select the movie “Darmiyaan: In Between” (1997)

which is part of secondary data, and content analysis
is applied as a research method in the study. This
involved closely watching and critically analyzing
the portrayal of the transgender character in the
selected movie. By employing this method, the
researcher aimed to gain a comprehensive
understanding of how the character was presented,
the nuances in their depiction, and the overall
treatment given to them within the narrative. The
movie was chosen because it prominently features
the character of Immi, a transgender individual who
plays a central role in the movies. To ensure the
accuracy and reliability of the analysis, the
researcher maintained detailed notes and
documented specific instances that showcased the
treatment and representation of the transgender
character. This allowed for a thorough examination
of the approach

representation and the implications it carries.

movie's to transgender

Data Analysis & Interpretation

Movie synopsis

“Darmiyaan: In between” is a 1997 bollywood
movie directed by Kalpana Lajmi that explores the
experiences of transgender individuals. The movie
features a cast of notable actors, including Amit
Polister and Arif Zakaria, who play the child and
adult versions of Immi, respectively. Kirron Kher
portrays Zennat, Immi's mother, while Champa is
played by Sayaji Shinde. The movie is set in 1940s
Bombay (now Mumbai) and centers around Immi,
who was born intersex and identifies as transgender.
Despite Zennat's love for Immi, she presents Immi as
her brother to others. Champa, a Hijra and a member
of the Hijra community, repeatedly attempts to
persuade Zennat and her family to allow Immi to be
raised in her community, but they refuse. After
twelve years, Zennat falls in love with Inder Kumar
Bhalla, a young actor, but her prosperity drives her
to drink and gamble, resulting in her losing
ill.
struggles to survive and begs assistance from
everyone. One day, he decides to join the Hijra
community, where he begins making money by

everything and becoming mentally Immi

dancing and demanding money. However, he is later
raped by a group of men and realizes that he does not
belong there. Immi finds an abandoned boy near a
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yard and decides to adopt him, naming him Murad.
However, Zennat misidentifies Murad as Immi and

gives the infant to Champa. Immi retrieves Murad
from Champa and realizes that he cannot take care
of him, so he asks his brother for help. Everyone else

refuses, but Chitra agrees to look after Murad. In the
end, Immi returns home and realizes that the pain he
and his mother have endured is irreparable, and he

sees no point in living further so he poisons himself
and his mother to find peace and the movie
concludes.

Positive Portrayal & Tr

Screen Time

Scene Description

Analysis

12 Min 45 sec

Immi complains to his
grandmother and demands his
penis back. The grandmother

tricks Immi into forgetting the
demand for penis by diverting him
to play with a toy.

This scene illustrates the grandmother's
support for Immi's self-identification as
male and her desire to shield him from
concerns about his intersex status. By
distracting him from his gender identity
struggles, the grandmother prioritizes
Immi's  well-being and  emotional
comfort.

1 Hr 49 Min 29
Sec

Immi becomes an extra actor in
the movie and performs stunts.

This portrayal shows that, despite being
transgender, Immi has access to
employment opportunities and can earn a
living like any other person. This positive
representation can inspire and empower
transgender individuals, as well as raise
awareness and acceptance among a
broader audience.

2 Hr 00 Min 34
Sec

Immi visits Aslam (brother)
seeking help for Murrad, but
Aslam refuses and Gulati mocks
Immi for being a Hijra. However,
Chitra steps forward and kindly
offers her assistance instead.

This scene portrays a positive treatment
of the Hijra community. Despite Aslam's
refusal and Gulati's mockery, Chitra's act
of stepping forward to offer help
demonstrates empathy and support for
Immi. This positive representation
challenges stereotypes and promotes the
message that everyone, regardless of
their gender identity, deserves to be
treated with kindness and respect. It
encourages viewers to embrace diversity
and foster inclusivity in their interactions
with others.

2 Hr 06 Min 48
Sec

At the death bed, Immi addresses
Zennat as  Ammi  (mother),
whereas Zennat addresses Immi
as Beta (son).

In the movie, Zennat initially instructs
Immi to call her "Appa" (sister) instead
of "Ammi" (mother). However, in the
last scene of the movie, they both come
to a realization and acknowledge their
true mother-son relationship. Zennat
accepts and embraces Immi's gender
identity, understanding that Immi has
always desired to be addressed as a son.
This particular scene contributes to the
positive  treatment of  transgender
individuals as it showcases the themes of
acceptance, love, and understanding
within a family dynamic.

15 Min 27 Sec

A group of Hijra and other people
celebrates the festival of Holi with

The inclusion of transgender individuals
in the festivities suggests that they are

the Immi family. T d 1l-integrated and d within the
individuals can be seen dancing | community. Immi's grandmother
alongside Zennat, Immi's | drinking thandai served by a Hijra
grandmother, and others. | indicates her familiarity ~with the

Furthermore, Immi's

is seen enjoying thandai served by
a Hijra.

ity and her c

to their presence.

20 Min 42 Sec

Champa pays a visit to Zennat's
house and demands that Immi be
taken to the Hijra community.

Champa's efforts to integrate Immi into
the Hijra community demonstrate the
community's supportive nature and their
willingness to embrace individuals who
doesn’t fit into the binary gender.

39 Min 05 Sec

Chitra dances with a group of
Hijra to the song "Shina Gore
Hazy Hazy Bobling," with the
Hijra ~members serving as
background dancers.

By showcasing Hijra's talent and their
ability to contribute to the movie
industry, this representation highlights
their potential and challenges the
stereotype that transgender people are
limited to certain professions or roles. It

promotes inclusivity and diversity within
the entertai world, izing the
valuable  contributions  of  Hijra
individuals and breaking down barriers
that hinder their full participation in
various fields.

49 Min 51 Sec

Champa arrived with a group of
Hijra to meet Zennat at the
shooting location. Zennat is
observed treating Champa and the
other transgender individuals as
esteemed guests, showing them
warmth and respect. She kindly
requests Immi to bring
refreshments for the group

The scene conveys a positive message as
Zennat warmly welcomes the Hijra
community, setting aside any previous
conflicts or disagreements she had with
Champa. Her actions promote a sense of
unity, understanding, and inclusivity.
Additionally, Zennat's behavior inspires
others to be open-minded and give
transgender individuals a fair chance,
even if they have had negative
experiences in the past. The scene
highlights the importance of acceptance,
forgiveness, and fostering positive
relationships within the community.

1 Hr 27 Min 03
Sec

Immi pays a visit to meet his
father, Javed, at his home. During
their conversation, Javed candidly
admits to Immi that he has
mistreated him in the past, both
knowingly and unknowingly. He
takes responsibility for his actions
and expresses regret for not
openly acknowledging Immi as
his son.

This emotional exchange shows that
Javed adores Immi and welcomes him as
his son, regardless of his gender identity.
It also shows the potential for positive
change in attitudes towards gender
identity and familial acceptance, as Javed
demonstrates that love for one's child
should override societal expectations and
prejudices.

1 Hr 35 Min 37
Sec

A group of Hijra community
members address the issues they
encounter on a daily basis in
society, and Champa consoles
them by saying that they have
their own society which no one
can bring down. They are all like
a family.

This scene portrays the Hijra community
as a resilient and supportive family,
facing numerous challenges in their daily
lives but ining united. It hasize:
the positive aspects of their culture and
community. Despite the hardships they
encounter, the Hijras stand together,
offering each other support and strength.

1 Hr 39Min 07
Sec

Immi was raped, and members of
his community consoled him. The
Hijra community emphasizes that
sexual harassment and rape are
frequent problems they face. They
convey that they cannot survive
solely through singing and
begging, and often resort to
engaging in prostitution in order
to earn a living.

The scene presents the struggles of the

Negative Portra;

al & Treatment

Screen Time

Scene Description

Analysis

11 Min 58 Sec | Immi is playing with his friends, | This scene emphasizes the discrimination
and one of them bets that whoever | and stigma encountered by Immi. Such
pees the furthest will win a prize. | representation can be damaging to the
As Immi urinates while sitting, his | transgender and intersex communities, as
friends ridicule him. They realize | it ~ promotes  discrimination  and
that he does not have a penis, and | intolerance towards those who do not fit
they proceed to mock and call him | into societal expectations of gender.
agirl.

19 Min 20 Sec | Champa abruptly stops Immi in | This scene demonstrates that Immi
the middle of the road and |identifies as a boy, and Champa is
attempts to persuade him to join | attempting to assimilate him into her
the Hijra community. However, | community in an unnecessary manner
Immi refuses, asserting that he is | because he doesn't like to be identified as
not a Hijra Hijra. This incident can contribute to a

bad portrayal since it reinforces the
perception that transgender people are
continually striving to recruit and absorb
others into their community. This scene
also reinforces the idea that transgender
individuals are not capable of making
their own decisions about their identity
and that they need to be "saved" by
someone else.

20 Min 22 Sec | Champa pays a visit to Zennat's | Zinnat's behavior in this scene is

house and demands that Immi be
taken to the Hijra community.
Feeling offended by Champa's
insistence, Zennat responds with
anger and frustration. In her
frustration, Zennat uses foul
language and generalizes her
feelings towards the entire Hijra
community.

disrespectful as it reinforces negative
perceptions and biases towards the
community. It sends a harmful message
to viewers, suggesting that it is
acceptable to  discriminate  against
individuals based on their gender identity
or sexual orientation.

23 Min 33 Sec

Champa pays a visit to Zennat's
house and demands that Immi be
taken to the Hijra community.
Zennat, grappling with acceptance
of her own child's identity,
tearfully informs Champa that
Immi is her brother.

This scene show Zinnat lacks the courage
to accept Immi's identity in front of
society, and she is unhappy with the fact
that she has given birth to an intersex
variation child. This negative portrayal
reinforces the harmful stereotype that
families of transgender individuals are
unsupportive and intolerant. It can also
perpetuate the notion that being intersex
or transgender is a burden on families
rather than a natural variation of human

identity.

24 Min 53 Sec

Zinnat asks Immi to call her Aapa
instead of Ammi.

This suggests that Zinnat is not
comfortable with the fact that her own
child Immi is an intersex variation and
does not want others to know that Immi
is her biological child. She wants to
avoid social scrutiny and judgement.
This can be seen as negative
representation, as it reinforces the idea
that intersex individuals and their
families should feel ashamed and hide
their identity to avoid discrimination and
mistreatment.

Hijra ity ina and
respectful manner, aiming to foster
understanding and compassion towards
their experiences. It portrays a positive
representation by highlighting  their
shared grief and emphasizing that their
engagement in prostitution is not a matter
of choice but a result of their

cir

34 Min 43 Sec

Immi requests Gulati to clear
Zennat's outstanding payments.
During a heated conversation with
Chetan, Gulati intervenes,
advising Chetan not to fight with
Immi, and explains that Immi is a
transgender individual (referred to
as "Chakka") and relies on Zinnat

Gulati's statement reflects his prejudiced
attitude towards transgender individuals,
as he uses the derogatory term "chakka"
to refer to Immi. Moreover, his remark
implies that Immi's gender identity
makes him dependent on Zinnat, his
mother, for his daily needs, perpetuating
the harmful stereotype that transgender
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for daily support. individuals are incapable of supporting 1 Hr 47 Min 41 | Champa meets Nayak, and Nayak | This scene emphasizes the concept that
themselves and burden their families Sec tells her to integrate Immi into the | leaving the Hijra community is not an

35Min 08 Sec | Immi engages in a physical | This incident reflects the intensity of community. option for its members. This creates the
altercation with Gulati, during | anger that Immi developed as a response negative notion that once someone joins
which he scratches Gulati's face [ to the discrimination he endured. the Hijra community; they are expected
with his fingers, causing bleeding. | However, it also reveals Immi's violent to stay for the rest of their lives.

temperament and proclivity for physical 1 Hr 51 Min 53 | Immi beats Champa for bringing | This action portrays Immi in a negative
and verbal abuse, which casts a poor Sec Zennat to the shooting. light, as he uses violence to express his
light on him in the situation. It is crucial frustration and anger towards Champa.

to recognize that violence is not an

acceptable response to such situations 1 Hr 53 Min 18 | Immi loses his anger and slaps his | Immi's violent behaviour towards his
and that there are more constructive ways Sec mother as she hands Murrad to | own mother puts him in a negative light
to address and challenge discrimination Champa. and reinforces the harmful stereotype that
and prejudice. intersex individuals should only be part

36 Min 06 Sec | Javeed intervenes and stops the | The scene portrays Javed's of the Hijra community, overlooking the
fight between Immi and Gulati. | embarrassment and shame at revealing diverse experiences and identities of
He then reveals to Gulati that|that Immi is his biological child. intersex people.

Zennat is his wife but hides the | Unfortunately, it perpetuates the harmful 1 Hr 55 Min 06 | Immi beats a member of the Hijra | This scene portrays Immi negatively, as

fact that Immi is his son and | notion that being the father of an intersex Sec community in order to find | he physically attacks other people in

Lnfo;ms‘Glulali that Immi is his chi]d‘bis .somelhing to be ashamed Aof, Champa and Murrad. frustration.

rother-in-law. contributing to negative representation
ﬂﬂd PETPC‘UB“HS 59CielB1 pressure and 1 Hr 56 Min 24 | Immi steps in and stops the | This scene may propagate unfavorable
stigma surrounding intersex individuals. Sec castration ceremony performed by | preconceptions  about  the  Hijra
37Min 23 Sec | Javed introduces Aslam to Immi | This scene demonstrates that Javed Champa and  other  Hijra | community by claiming that they
and proudly refers to Aslam as his | rejects the father-son relationship with community members and curses | participate in violent and forceful
only son. lmm!, despite hi§ Iov.e for him, 4duel to Champa to be born as a Hijra in | conversion practices and have the
lmm}'s gel?der identity. By rejecting her next life. capacity to curse individuals. It should be
Immi as his son and only recognizing noted, however, that this representation
Aslam as his true son, Javed reinforces may not accurately reflect the
the harmful idea that biological sex and experiences of all Hijra community
gender identity must align for someone members and may contribute to
to be considered a legitimate member of detrimental misrepresentations of their
a family. culture and traditions.

44 Min 38 Sec | After the packup of the song | This scene portrays them engaging in 1 Hr 58 Min 42 | Immi visits Aslam’s party and | This scene is offensive to the Hijra
"Shina Gore Hazy Hazy Bobling," | behavior that is deemed unethical, as Sec requests him to take care of the | community as it reinforces that Hijras
the group of Hijra background | smoking is hazardous to one's health. It baby. Gulati ridicules Immi by | cannot give birth to  children.
dancers is  seen  smoking | can be seen as a negative representation stating that he is a Hijra and that | Additionally, it depicts Immi as giving
cigarettes. because it  perpetuates  harmful Hijras are incapable of giving | up on his male identity and accepting his

stereotypes about the behavior and birth to a child. For the first time, | Hijra identity.
lifestyle of t der individuals. Immi acknowledges his identity

52Min 10 Sec | Immi informs Chitra that he is | This scene indi Immi's rel to as a Hijra.

Zennat's brother. reveal his true relationship with his 2 Hr 03 Min 08 | A group of Hijra wearing black | It is noted that the only other time Hijras
mother publicly, possibly due to the Sec attire visits Immi’s house and | were seen wearing black clothing was at
societal stigma associated with being an performs some rituals. Immi's  grandmother's funeral. This
intersex person, which can damage his suggests that Immi may have faced some
mother’s image in society and it makes form of punishment or retribution from
the people belive that he is not strong the Hijra community, leading to his
enough to stand for his identity apparent death.

54 Min 55 Sec | Zennat slaps her sister and bets | This scene depicts Zennat's denial of 2 Hr 04 Min 05 | Immi poisons himself and his | This scene portrays Immi as a hopeless
her brother-in-law that she will | Immi's transgender identity (being born Sec mother causing both of them to | individual who views death as the only
prove Immi is a man. as intersex) and her insistence on die. solution sends a negative message to the

clinging to the mistaken belief that Immi viewers, potentially encouraging them to
is male. engage in dangerous behavior. Such a

58 Min 18 Sec | A prostitute attempts to engage in | This  representation  highlights  the portrayal has the ability to elicit negative
sexual activity with Immi and | internal struggles and societal pressures emotions and sets a poor example for
realizes that Immi is a Hijra and | transgender individuals face ~when others to follow.
unable to have sex. The prostitute | attempting to conform to traditional .
responds with foul and abusive | gender and sexuality norms. It sheds light Conclusion
language. Immi, feeling | on the challenges they encounter in . . .
frustrated, tries to aggressively | navigating their identities amidst societal Upon Conductlng an 1n—depth analys]_S of the
engage in sexual activity despite | expectations and norms.
the limitations of their identity. movie, it becomes evident that the treatment of

IHr 34 Min 49 | A Hijra member complains to | This highlights that the use of abusive

” s . . e y : . . sps

Sec other Hijras about her missing | language is p in their »-|  transgender characters is portrayed in both positive
money, suspecting that it has been | which could create negative stereotypes
stolen. The situation escalates, | and perceptions towards them. s 3
ond the group. of Hiira women and negative ways. The central character, Immi, who
resort to using foul language and . . : s
verbally abusing each other. is intersex, struggles throughout his life to

1 Hr 38 Min 19 | Immi is raped by a bunch of men. | This highlights the vulnerability of . .« s . .

Sec individuals who identify as d comprehend and accept his gender variation, giving
and emphasizes the prevalence of sexual . e . ) . “ ”
exploitation and abuse against them. 1t | juStification to the movie's title word, In Between.
also hasi that  tr d
individuals are inherently vulnerable o | Immi faces numerous challenges in proving his
sexual violence and exploitation.

1 Hr 44 Min 34 | Zennat sees Murrad for the first | This scene illustrates the social pressure 1dentlty to the world. Inltlally’ his own parents are

Sec time and mistakenly believes him | and expectations on Zennat to have a
to be Immi. She checks his | male child, reinforcing the preference for i j iQ i i
genitalia and expresses joy, | boys over intersex or transgender aShamed to accept hlm as thelr son, as hlS ldentlty
thinking she has given birth to a | individuals. It highlights the harmful 3 3
boy instead of an intersex child. | stereotypes and discrimination faced by defles 8001etal norms. HOWeVer, by the end Of the
Zennat proudly calls everyone | intersex and transgender  people, . .
over to share the news of her | perpetuating the belief that they are movie, bOth parents come to accept h1m~ In ContraStr
"son." somehow inferior or undesirable. .1 . .

1 Hr 45 Min 30 | Champa finds out that Immi is | This portrayal highlights the prevalence Immi S grandmother 18 ShOWn to be COIlSlStenﬂy

Sec hiding a child in his house and | of discrimination and ridicule faced by

makes fun of the fact that he
cannot conceive a child due to his
intersex variation.

the Hijra community, even within their
own community. It also reinforces the
notion that a person's worth is solely
determined by their ability to reproduce
or conform to traditional gender roles.
This scene contributes to negative
representation by perpetuating harmful
stereotypes about the Hijra community,
particularly that they are incapable of
having children and are subject to
ridicule and discrimination from their
own community.

supportive, displaying kindness and acceptance not
only towards Immi but also towards the entire
transgender community. Everyone around Immi
considers him a Hijra, but Immi does not accept this
identity throughout the movie, but towards the end,
when he gives up on fighting with all the struggles,
he finally accepts the fact that he is a transgender
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which signifies that society and its behavior do not
let a transgender person live their life on their own
terms and make it very difficult for them to survive.
It has also been observed that the transgender
community was always very welcoming and
supportive to Immi, but at one point they forced him
to join the hijra community against his will. The
movie breaks some myths and stereotypes by
showing transgender individuals working as
background dancers in the movie industry. However,
it also depicts them engaging in negative behaviors
such as smoking, using foul language, and engaging
in prostitution. Tragically, the movie concludes with
Immi choosing death over the struggles of life,
indicating his weakened willpower and lack of
support from society, which serves as one of the
primary reasons for his suicide. This analysis
suggests that the treatment of transgender
characters in the movie reflects their marginalized
position in society, with only a few individuals
offering support and treating them as equals.

Surviving on their own terms proves extremely
challenging for transgender individuals,
though the hijra community itself is supportive, but
only if the individual is willing to join them. The
movie sheds light on the common problems faced by

even

transgender individuals in their daily lives,
including issues such as restricted voting rights and
difficulties opening bank accounts. It serves as a
catalyst for promoting a more inclusive and
accepting society. The movie emphasizes the
importance of accurate and sensitive portrayals,
calling for the need to challenge stereotypes and
urging society to provide increased acceptance and
support for transgender individuals. Recognizing
the experiences and struggles of transgender
characters allows us to work towards creating a
more inclusive society that values and respects the
diverse range of gender identities. It is through such
understanding and acceptance that we can foster a

more inclusive and equitable future.
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DRIFI®IC A AsTEl TRIYRE & A1 dl Bl HGG deA
¥ $-o1a-id B YfH®l : v 3reaad

*7Y. St ufast shtama

WIS : A VTR = G bl SUHATT 1 AR TS S 1 1 R 7. 31 TR 1 T6R 91 fava § 8. &%
IS Tl | Hel dgd HH THA H G FL Fohdl 5. T8I oh IR H ST Fehdl 8. SIS o Heg o FIT I
ST § AATRE o foTg, 51T ST & S 377k 98a foehie § AeeTR Bhl ©. fIed $o quehl # 3-Tam9
% HEEE | MEHIE = U] e F97E €1 g TRehR il § SHehT STHN i | 37RT 377 & FSeeht
IS AT Tl Gaem SR ANT o |2 TTe S | el SR AT &5 H Hard 9eH A8, 9
I e | 2019 & AL [GHER H S1d hRAMFRHR! H T&deh o dl WKl G Alhes gt el s, Jd
TS Ueh FI T e 8T 18 T TH H TRHRI F oIeh? Tt 3iR it 7 $- e o1 smret hd
T ARSI & OIRUTHI | fae H Sifreh Fherar Sict whl. TR o gRT faIT T Shded, Weme ot
HichAdl, TR HHAR T AT, TASHST hi fTehT q2 SAfHId Fishadl 3R Heg & WY 374
AR HRIAT ¥ 92 ¥ $8 3¢ 7% Tha @, BTaliih Wl 314 Tl 8l & oifch] Ugel 3R THR Rl
aftie ¥ firel wae o Hiad g8 SR Hemr 1 fast Sifiet e 9t K @,

1. Ydidofl :

A WIS F3 H AT o R 98R qen Sua
I ST U A TS o TR Wolid Bl @ fored
AT W, AT T AfehaATehR0T, TUgUT, FU, Ud YHUH
QitAfeTd 2. 39 Ffaeh Sraferd Tl o SR ol o JaT
TR Shed §. YT & T Ud WihAThoT o
T WEE § : HFERX q F9R F. S ST
TR oT, HEUT o YehIeH Haet qeh-ich st T
TEE o B 3 . aRad | o1 WEiieh! WORETd qe
MY TRl Td Uiarei & ST o Hardd =
T UF AR & § engfeh SR gunterst o6 fed
wfcife st & foehr 81 @1 2. 36 Sfard 3= 3Mrafa el
FAR FER Hal ¥ e FIRER, IRAT IUE, haal
TR YrEifiTent s 3efer qonferai et €. gfFemR &
A o foeh § =T 3R F=R Wil Informatin
& Communication Technology—ICT = Hecaqui
3R IRadRR fient F9E 21 3mgHet ICT 3R 9
T3S A o IATHR = A ST & HI —H1 FHS 3R

U % o @l fawn sgd € ¥, 9% g U HER
rEfTehT o SEHTS |, T2 i HHISTh = | STHA-
T TG 3N /T2 | 7 el Wreifirent STemiat ur g
H U H SHEE A T 581 Sk 81 @1 8 | afvaeh
T TR SRR HIS AT S g3 8 | el hfiren 5
AT ! STATAT Rl R 3Tk ATl I o1 R o
T B HE— el d9gd hH THI § a1d 3 Hehell T, Tal
%GR | ST Fehall © | 3T ICT TERI o FHI 3R
TS ShTHERTS] H HEE ohdl © | TReBR ifcr=i a1l & AR
Tishaatl a1 fHI0T SRl & I STETE ol S o,
[ft wemEfeR fawrT ot TS | 3 AFRen % fore 39
] feren T 7 | e, Soiaeiien 3R ae Hifean & 3ui
o |1, AT T M T ANTRERT o foTe, S e @ i
I S8R forehId § HEETR Bid & | fIeel 5 a3l | 3-
TG o HEFIE | SEERE A gt fgent fE 2
THR ISt T THHT IUANT A | 0T M & femt
3ITLTA ARG 1 FTe R TR & T gt &1 9
Il ST AT &5 H WA, YeH B SMEEE A
TR AR o St Y1 o WATE ol 98 | Heg Tl T,
TS o HIEH i 98l 6. S04 3TeHle] gRI HAfYT ©

*eavmmeas, T Td - ST AR Sqae) TSRl Studes favrT U SR favafaere, e
*dig € wirerel (4STE . TH.1700999001) ARG wIqaa) TolelRdl STEdeh (90 Te HeR fovafasrer, Hmama
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Fifeh 7 TR <hl S&IT SGIH oh felq SHSTHI, Tsh=13i,
TRfTER! 3R el o TS § Heg Sl ¢ |

I8 YNGRIAT 1 9grel 7 3R dga? Wil i ST
Y foaRa s & e 3wt 31 RA § 3-7ed oSt 9
TR AR ATl g3 ¢ | 3! ol 7S W, T el
NI e I8 T © 3R 372 Harsii o taid oo # 7eg
et 8, YerER o oft et 3mE 7

S TR = AT S ST T 3R e a1
I fohall €| 3T H9R 1 TR AR fowa 7 2

T HIE el A el dgd HH IHT H 91 H Tehl B
TE1 o SR § ST Fehall 5. SR IERE FEHR! hl o3
Teh AU fh e & hRIAT aERA FIfdS19 o HhHU & 9 |
e = o g R H 2019 % e fodar H gs. aga 9§
QA el fom ol shmor feiifeen @ o @R R e
LIV ok |1 Hid B ol | R H SR HeTRI o el
&t g 30 SHaY 2020 I g dfl Fifde-19 ¥ 39 qH
AT | T 16.4 FAS AN HohfHd & Ioh T, STdich
AT 50,34,000 T &1 HId &l FIehi & | ARA H Fad= |
TR H g Y g 'iEd 81 WRd § COVID-19
AT o 2.67 HUS HIHS , S H (HIH T 3THREA
% 915) TER T 31fereh ¥ Hid o " e 8 IR COVID-
19 HIdl - 307,231 12, AR Had TSt H&AT (HIH T
3R 3R FSiet o 912) B

2. 3i&IYol DI A :

HRAT TR Yo 3R TR o T1eEt 7 AR
! T T i | TT TR A —ITa-19 o A1eqq 9
o AR eh GfTed T, S=¢ YREM HeT i qef
I BN Tl . HRIAT HeTH{ & HRoT o |
ARSI TN 71 3R AR 3194 =1 H e e 6
T 9| TH YehIY bl Teh Soi- O 3Afeeh T3t 3R ohg; Snfad
yeull H HeMR wifvd feen T en, Sei wemw A
=, 1897 o WAL hl TN fohalT T2, 3R Sreiforen
TEAMT 3R 2 O HXA1 bl &g o e 2, 9IRd
ATt e gt ot feifad o feu 2, i sifereriar gy
et 3777 <21 9 1S & | 91 U 8. TR - <9 R
75 STl | SiieheTs ST fohalm o1, STl 31 |r deh hiias-
19 T ot Y o TTE 2| hifae—19 & HROT SIS
I I B AT A1 99 U U H g 3R 3—IaHg
! AT Hecaqul of 5 o, AR o $ehT SWIHT T
BRI HRTER H T2 31 IR H g Ahetdd et i |
Y ¢ T 39 7999 1 W Tl © foh BRI |
AR T 7EG HH | T—Ta9 ot YfHeh! 1 Wl 5

JAEHT SATEH | T TRl B A1 HiereT Fe&fET T arer
I i [TaTar 2, eAfheSsT U 9eIR 3R Nfthd 9 ue o
a9 M & I HeaEd IR 23 B o1 e 39
HHH T G2 3R 319 heiedl ol 9T o1 &l Heht | i
3N TR A d98 U o a9 TH H Ao @
= Ik ThIH BIH' ol SHTE SR d20 $e3e 3R §—TaHd
I TN ST BT USHTR H & 1@ 1 aISTR o hTH T
¥ HYem|

qivTeT :

TG : A T AT 1Al <l AT Ao b
HegH H S doh AN Ugar e e
HEATH 3R ST, T o T AR THI I I9d 3 G,
T FEAT 7 |
U BTl | T8 faf— TR SUshHl ol Uehel Rageht
el WeM Sl §1 TR 3299 TP hEATe™l &
TS & fag T

el TWRET IR AT ¢ Zolaei-eh Ta-d
TR Bl GEHH i 3R of <9 1 319 e 2| I8
SMEGET YN bl faepfad T3 T WA Hdl © i
ANRERT 3R raari s

STIHTEAT o -TU, AR oh (qehI o T AT ST
T | HeE AT §| $-Ta- g Wenates fafae dasi o
ST A& hl hH FIAT ¢ |

T AR U &
1. WHR 9 ArRe. G2C

Government to

Civilian.

2- W&ER ¥ W&R G2G : Government to
Governemnt

3- WHER ¥ Fa@F G2B : Governemnt to
Business

4- THR T HHAR . Government to Employees

3. LTI T 329 :

1— Ig S o Aiehers IR anre fewfdT & ere
TWHR AR AR & 9= fhg e H1 gag iR
FRHA—YSH g3

2— IE ST foh BRATRIA H TXHR A 3MH AFRI oh
foTT o = R fepu |

3— I S foh HeM | a1 difed |ISH qen
IRART A 3RS IR ASHIST ol fohd =T HEeT
I3

e st | )
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4— g S fop Afehesa U Wi faum & = ford
TRE h1 HIHSIH 3 oS 1o g3l

5— g S foh Aiehers SiR 9T feefi & R
NIRRT o ToheT THEATST T |THAT 31 IS

6— T ST feh ShIRIATeRIT | 3TH ANTReh] o 379 heled
%Y frmE 3R stferepri o1 SeaHTe fohd oe e

4~ TS ey ufafer

TH VY- 3MeRd o fAIT Taciieh 9gf o1 S%HTe foha
T FSTeh ST SHER— 1, Jeh, & Um, JadTse,
Hreret Hifgam 3R sANT ST STEATA Hd gU T T2 3R
SRR SeTE TR |

geireh UGl i g fagrean @ foh ga srgemehat
T Bl STEIE o g diied YEr Uhisld Hidl g 37
3Gk ek fronet g1 € |

I AT | WSy STl A1 5w 3fehe S
M|

5- HaH Hifge &1 78T :

e HE H Ahedgdss o= HH & g 7
AT o foh THY S A Hifgd! o 3Te2@ foRa Sg
e S ST <hi Tl TQ3T <l ST Heh ST SHeh! HiHT 7 hi
T HH |
1. ST ST O R ok fore ovemedt gr1 et wfecait =6t

STaeleR feRalT T
1. 3.31a19 o farerersil g1 forelt 1 et o1 3teara feran

T, T SR TI—ufeh1aii o1 S7eaa o T,

TS W I IMY—T, T&doh, THER—TA |

YRR o, Jegd W HiSE difeds, sias

TS B2 hg - THSHT

[ 3-To9 AfGast fecladt 7ed - THugEtst
3ot

T 94T ohg (CSC)-umHor CHOICE

THg (3eET G2C Had)

Tl

SHIHT SATUET § FHere H g1 et ot et SJfHenT et
eI ot femam e :

1. TR o §RI fTT 71T et

2. YR ot Fisharar

3. TR HHANRAT T ARSI

4. TASH3T Sl fHeRT

5. ARG FhAdT 3R HEg

HRAT HEART 3 fesret daswe

HRATRIA H ST THR A TABSIST T af sqH
g IR T WHRT o o hroieh0l AR faehgienor
T I THEA. TR o Teer ShISTet shi UeT g2, RIAT
TR A SI1eT T 31 IR 61 Wikt =Tl fen sqfere
T fesie Aretde i 9ol o 2 3@ 7. 39 SR 98l
ARSI | hrg AIHR A AUTARICA TaeH 79 &1 H
foren <iferet remrfTeh XGRIAT ot k], TRTE I 3147,
ST SEaTSI SIH HIBIe shl 9@ o 918 ohrg TR
A B9 Wi f 3R 38 ST IR & fade T aF &
fe=m

TEYY H UEeT AT SIS
FRAT HEMR § TSR 3 IR & o T3 § Aihers

SHeH, T AR ol dad1EeHd 31 ol STaeeh
[ERIRIRI

2. VST TR i 3ME! TSt oo ohl JASTHIST ol 3TET
qAT fore i JaHIEe 1 3aeiieh R SR S[2ls
T

3. ST YR o R g1 S1ferd <l ST @l daarge
T TR R AN oh [T TR Sl T8 A=A
T 3Tach R T

4. TEd T MU Ve faamT st A, 3R Ruie =
e foma |

5. BRI Wed, e, 3ok TeTetehl 3R TRl 9
ST eh aeqfefd ST T2 |

oo’ &t ue@E ATRes AreTTe T e -
STt W2 aES URAT Hedes - disil WM

I STEXd Heqd B ol 31X JTRT OR ST 3R @
off I 21 77, WAR 9 Wl &30 . FIhR §RI JEaR &l
SR 3fiehel & Hdlioeh ¥ | 33 3MEURYd I 1
IR TH Y el HIg H AT MR W 4.6 Hfawrd
HEiod g3 &, STaih 39 gamat & o STFl-shiaI,
T, HHE 3R fasTell i 3care Tad 2020 | A W
ol ol qarT | 6.4 Tferd <1Qr o

BT Tl (FERTY, USTE, hiedh, HEAUQTl, dHarg
3R TSRIA) H SHRAT GRRY o HiHcl | R S 8l
W e, < H BRAT S 5o F U A | E, 3 9
78.56 V9T e SI T3l 9§ 7. BRAT H T AH
T 5T HERIY A Aiehels Sid & e o Tehd
U g, e I8 e ¥ AT SIS TR i SooT | TRe
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Teh, Hicd 3TR TG foh TRl TR Ueh 3T9e1 W el uraig) ohle
TS| SNTE 3R T S T | A18e wH i U
foran T | Safer ITEE 3R TR | GER Rl 9 37
aTet o fAw shRET 2R =l s1fard s T

<feh TIT Rl CATHSTI T TS Tal o ST 3=k
U 3H el 9 Gardall 79 2. T AN T gU, 9RIR
off 9T ¥ SHAT o ST Yo ANTRERT ol T B8,
ferst <pt 3nfefer THEr g8 ol his URaR ¥ faee . =
e Hard, o &8 o & 8 off gHferg de—aR T S
T TSIRA o 91 TR 3R WAt ST 9l &t 319+ =R &t
3R =1t 9. feh aTe e &g &ff THley hlE AEfehel W
dl IS USe & Hehet IS, A TS 3R I gIdl |
gl ! AT ST AT TS1. BTediich TR WX IR et
ol TG hTH hT AU ST T HR 8 32 o Hg | SN
ST Hfod g3T. TASH3I 3R ST ©9 § off Teesii ik
TR T Has & FSTE 391 H U 7% Tohal 371 R
o1 fefoT g3

UEeTT ATRSIST - ( 24 HT= 2020 SHETAET A )

kSIS ol 31 ¢ dlelieal : I8 Teh ATkl
el B Sl TRl 39T =1 WM o foIe o] =it S 2.
T Rt 1 ot o) 9 a1eR Feher @i 3rafa @ 2.
TR ¥ TR IR iR =i ufase &g wd 2 Ok

ot <9 § Yeel SATheTS TS g |G ¥ 24
e 2020 ! A T 21 fEH 1 T Y H©OT A, TAin
TGS Ted HE THl A Alhersd o fed o ueen
ATRESIS 8 STHAY 2020 i THIAT T, HRAT ATERH i
T e IS dd qeh ohrs TR - TANHSISH I el
Tl W ST T 1. s Usd § 98 R A0Sl qer
B T Tl ol S g ST WRHR A T Ueh A 15
TR 9 SheTs T

AT AR, ( 20 AUTH 5 Hg 2021)

AT AR = TEfaard Siad ge dlhers ol e
20 A H 26 3 e & T @l e, et sy
HRAT FhAUT herd, TS ol G 9G4 a2 Hiai &
FHAfEeT om= o IS hHl 781 3L, STl H 9 ol hHl,
RIS, TATSHT ohi TaeTeddl dol ThR] sl =
TR ol faehies IS § o fean iR Hial &1 3feher
3000 T Tgd 1. 3HY feifad I8 WER A R T |
CAeh SIS TN] el fel. T TSTem TR | 4 27 e
W 5 7 2021 I =t &= 7o o fotg arer fe=m.

T YR §H T © foh HRIAT TN & gl =01 §
T e Tstu Sfed 27 fei e Afehersd H @ 39
SR ATRERT = 7 Tlieh o 319 Sfe =19 fomen

1. ASTHRT & ST <Rl FT9e o foTT Se3-e =t smra

2. P 3R qeh-iieh

3. Ael/AHerEl il fefSeeenon

4. fFTee 3R Ta

5. 3-hmg

6. fefsted Te==

7. -Taa (fefSea dufa @ik $-vmmE wfead)

8. WA SR fHT

6. el U& g :

1. BRAT e TH 6 BRI 1R e & Fae 1§
HHfEA T A S B
3-TaAE % AT ZEex 3R wags &1 ITET off
HhR[cHh W.Wﬂﬂﬂl%‘[WWl

2. HRIAT difted FST ol HEg o fo1g, 3 ATRes URd gL
T B HHER AR 9 ASH o TSI ol SofaRT, Tal
3R 37 HEg IUeTed ha o Ui STReehdl TS|

3. TR o B fEeierl =l Seran & 1 o9 Uk Wea
HeH @I

T ATHSTSA.. (09 STUA 2021 HMHBEAAH 4. FRAN W FHA T § Hasd B 3R 3T &

19 3T0ET 2021)

TS TIYR H 09 3 2021 1 IMH BT &1 H 19
31U 2021 1 Y& B IS1 deh heAHe S iferd fora
T, SRR A A o T 3@t & SRE IR et
ot Ft HHTE Fiet Y & T €. ehelel gl GehTl b 31T
YR T9= ¥ et sl STAf BT, I8 AfhesT R 1
TS T TRT. SHH SR HIST el S&AT 100 THT H SIS 98
TE. Tecl Alhel3d H IX I | A5 10 Hid g8 0 AR GER
3R AR SRS | g 3Miehel 200 Hidl deh Tgo T

TEIHTC ol SIgTal ATt HECHE Tl

5. TXRR TR H 3-Ta-d Red 3R U o] &3 & 918
ANRERT T TEd fHell. YuT=R off W g7l

6. 3-T&1 hg IR I-Ta-9 & Tt HH=RAT F fo1 STaehren
% 29 fame aRftafa # sgd decaqul yfiren .
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ITHdeh, WHlfeTer 3R Hitepfae fafaeranst arer <o o
ferehan METE i faerT @ aR1 § 9iafad 89 &
STETHT HE AT ShaT S Hehel © | M1 TSI b Yoy ferehre
1 T ff TR B A & | 3R WE O o fF IRa &%
TRt o foTe TTia o farehTe BT 31 3Taveeh €|

fermrst wat fremet

I % U el B wareed, Rre ISR, TISTa,
STYTHTEAT ST gf2E Gfaensii sl stdetsudr ¥ Faferd
AR 9 Hifea ¥ 3t Wl g1 Had iR qAash
e 7 satrent © 31 oft T St AR § | SR8 3
TR o THY AT 3R FHTET faehm &t T8 § wE
e ol faftg TAifaai Hise €| Fergy Ui 0. |rE1er A
9T G UeiaEl ofed Ush FEhd gl H WRd &
el | e, R suf faeei ux srest ek wiwd g
o o ' e & Tiat § Wt % fe=i < eretar 9t %
HAfereha? FHT T 3R fHEH @Rl & foq Srsiifersht
T U G wH B 1 (T 1996) | AT = 379

*HETIh WIEATIh
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NI o TR hE Tl Bl SR U I H foRAT Stafh
FTHT T e W A1 TR ST ot HIRET i fp T
T T T STSifaeRt & foIe o1 o 827 =i foran foh
TR N TMial § 3T o BT agd B & | el T,
AfereRe el | g 2 et gfaensi & o a7
I ISl FS S H 9IRA H 9gd o st o
WTehfcieh THTEMAT A1 STETEY e g3 ¢ | SHeh! Had al
TS TMdl W ST & | 3T YR o T e aie o Gehei |
I TE | HeRTY, HeAweyl, SIS SIY it e st
T fRUT! ol SCHEST 6 AT W Wiear o grgar
T §| S Tl | ST Hehe faehiel ®9 o I ¢
g o Tidl ot TR 3R dehaR 316 off 9gd 8. a%
&l el ¢ | <1 o T &5 § TR TR W ASTR
SIS o el Gl S!S § 9el i R qelra
TR T | 8T R AT AR % fIT Te Y IR ATHAT 2 |
AR 3R et o forw ot i <hT STei <Pt 3R ST O 't
T S SHAME | I8 9w o S ¢ o faepr ot e o
IMHSA B b ol Il 3R T T HIAT Toh G
fashea 7| BTetd o8 © foh IRl |iell | el § @ aren
srerar ‘frar’t & dehe & e W e femar 1
IS ARA o el Sl doheR AR TR 98 o folg
YT faehrd ot 519 STTEROT R 319 0 T gL B,
ATRIH & B | SR THT &1 Bial ol Sl § 3REl ®93,
TSl [aehrd i RIS § Geh o arasE JEH,
U, fRET T GRS o HIHe TeH Bl S | 39 saeid
HHEAS ol S g NI & foh 331 o siferenad feed &
o il et R R HieH il ST g
HHTRR TR =it ol STaERen § A ol fah
s B Tt T o AN Sl THEY MEvTw & 39
e ol faehrT Uk fohe & |rifsieh sifariar | arad
T 3R &9 TS 9 <8 O THE faehe & wiRe g i
<M 319 TRt o Tl ol BIel e Wehdl © | TRt <21
T A o [T 1 Hige FHESN 7 € ot 981 &g ThR
& A YT &1 Hehdl & | T URuTa <9 o iR fafaer
o o IR ZohYTa Bl Hehdl 8, &G AT STeRTaarg STl
faereTenrt wgfaa 9a1 81 Hehdll © A1 3! el Ha
Hohdl 2| AT f9eT 7 39+ g U e ER
Tia: T ¢ 3aalfad Saelaie. | foran @ ff yRa o
31 o ST, SR giaensi s errd, e snfy
31 ol 95 TSl AN 8 | 3RI fo=ia =, Ssfiel a1 diete
3 <9 o HeH o U BT ¢ foh ohdl 31 Yookl | AHISIh
forehTe O gfTrTE) &4 < | I8 HId HHIEA! o foehr
o et faeti( fa=et 2013) | Fdfafed © foh TSt = wreior
faera & fore o TR 1 fasid o o 9 s

LT T aehgieh ol =Ted 9| 31T Y=l IsT SHaee
FHUEI T T W NERA T Wal Sl TG a1 o
T § BH e Tohd @ foh aTY a6 9 g 3T ot Wi
& 9|

TTeoT Srefeae UR ==t shd gu R S foran € foh
TE ST TTeAd § S Afdeh Fagial s 1A i =l
T 31 U IS ¥ H T ok fhdt ot TRt
e Tfafary Afdes fagidl o & S=ed ol =ied | 39
fTeTS & < o T Sgetdn arel <91 | S Tfdfatert
S h W TGl Skl TG STHT =eT | Sifehd 89 <@ & o 3T
ol TR < ¥ SENT-H9, T&i Teh foh o5 AR HeH T bl
SR RIS o Rl o1 Te | &l oIl & | Acrsia at
T ayfefer nifafafer = o SReR Senfad il & | et o
AT o o g ot e 3 9 B 88 W= TS 6
TAT B TRl 37T WXy fRedes fiag i 3=
fore & foh 3R e =18 21 S, <1 e g e =78 ol S | 84
Mg 9Tl YR 3R IEX 916l IRA 1 9 H Se-T §
TS 1 el of foh SAR WRAR T 3 & W ©
TSI fob THRT 91| 376 foran & fof o111 S1ei o siieraren
T SR o T ! R Sretd T ol 8, ST T b1 & gl
T | et Tt S HETEAT o ST ol TS B Fed o

F IR T Rl faeeht snferaes W URa Jed o)
THCIT, JASTGT o Hod o QR 3781 hel - 56 TMd 31X
TTE T I S WA Bl SU qi e $el o 9 Jue
B FehTl | ST el gH ST oht 519 SfF ol vt ard
? 9% TN 3R 37k GATEH bl I HI 3R T R
R 9 1 B | 919 o STTHR AT Sl o SHIEE!
e gRT Se AT o Ueh fori ot femer e sarn
21 ST 7 e € TR T € R eR Rgwam @
TAT TSI 9T © Al §6 TTdl ol Taas =T o 31k I8
TN U BT =T foh TAR e foRedt R el 7 @
TSt = T TS A1 AT faer & g fagrt o
F d1d HEcaUl G I el | SITHS HeTcHT Tl o 59
Sl ST She ol STd 76l & sfodh SHH SH Sl B
T Wt TRST & a3 U1 Heehi ot T8 TAT hid i
A T | I U TS AT 19 TIeh | 1830 o
TR o Tl o TR H fSfest TR TR Ao Heshit & gl
W 9arPn ® ' RA % U TES SR8 U €, e
FTI SR <hl T B &, 319 iR &t et Tt
T 3R < faeel Seei | e wat ea gl

30 FTFEX 1934 h BRSI A 379 SRGEAR | s =
fora o1 fof TR o g, reanfa=i o fole srgear g1 g |
WELETA 378 S e, Fd =8l | o el § =& WAl
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ed & 3R 3R hedl Mg ugerd ot € < aet off 1o el
e ST =TEd & | 31T ¥ 85 99 gd A 1934 % R’
% T U 3k W 1Y A < TMal o JAEGR W == d
TU foran o fob, TFF TIia arell o |1 SR ST hid ol
19 foRT & 3AR 3R TH M6 o Uil 319 st ohl ST il
A 9 & FAATS S aTg et o R e W 31 et
I JEdR R Tk THHT UHATS T& TE § fF 3¢ TOR
TR ST TehiA ST 3-1eh 89T STNT-Eeif ol {9
e o T viedTe fean S| T © foh <91 o faerd &t
S ol TRl Tl e § W@ TER R ST 98
TS BT | S99 3 Seltehi ob Wl 911 bl forehre &bt &
T et B o 9T, S | TS S |/ 1915 |
TFRI0T 3TRIeRT 9 R @i, T 9 9 39 91 T SIS 9 ©
& o for Tial o1 R 9 Siifaa ek SfB3me s S
AT < H UMY TR bl TAYHT i S|

TSI = TR U7 AT oht FHENST o TeE o
I B & dIE THA| i 3 &3 bl S8R
TRINA TR T feia= iR J=nfes B foha | 39 g &t

Hd 3R FHTCR forehrd o foTg HeterT TSt 1 aH
farehTe <1 SR a8 Wik B | ST TEdSH <6t e ok
Uil 3fE g T off | TSt = et for @l bt gt ST
3R 3Rt Aifgeh qe Afass 3= 61 e argfess €1 39
S 9§ TR forente o SR & WHfgeh Ho=Ta gifee s
ST Hhdl T | Ble-BIS Tidl Sl & Tl cAlehaifIeh HEAT
T & 3R 37751 5@ A 1 ok it 31R 379 et ared @it
% AT 9% ¥ & 9Rd &1 99Ul {9 2 9ol 7
3G el F SR H TR Wehfish GHTEAT o SRR
T I &30 | S5 o oSi o SHTeEE! b1 STEnE S
3T T | SHRI Hiel 97 el W 9T ¢ < o el i
TSR 3R 37feh Saeai o faehrd ot Hisal glerd
T g ST & fo Treior forehr =1 T sgd R Bl
Hehall & | SISTA TEITST = AR el ok UTHEERTSS ol St
ogid fozn & aH il < forg T iR wHresl faemm <
fagia ffed € | 3eR1 W= off R T17a o1 377k Sotteh B al
I HHTEA! oh SR SCHMAHR I S|

AR 3T |l BH 319 30 <k TMiel TR HRTHIl o

MY+ e S FHEAR o THE @S| I hoa T off
o <19l ek 1 TG U THTE & ®F H G 6 e A
R TRIST Sht WTaT ohT faehrd Terer +Tef grm | &g = forar
T IMEl H R ST Tt 37 Hehcll © 519 a8l Sl Te-GHie
Tk ST | 3HY 3T 7RI A1 fof TTiall § HH1eH1 sl ST
T S[e hael YR i GaEnsii & foag = a7 | s = et
o7 foh ST o 31f QT o 31T @i ot SISTIS e
MW T TR gHA HIA dTell bt TSTel F e | 3=
Tl | i ST ot fermerd i iR a1 foh gl < o
T T R e BRI 4l BHR T Wdeiel o+ arei 3R
3T R TR S T I | 31T BH S8 © foh Ul o O

STaS[E fISe gU T ¢ | U8 H HeleHT e i1 U faehrd
1 T g W ¢ | ST o Tl o Rid 3fF agd =
off| o S % BI-BIC Tall I & oAl cAlhdifTeh Temt
T 9 | 3T §¢ | T foh Tiat 31R 378 W& aret &l &
Y faehm | 2 IR o1 Fqof faehr 81 Fehd © | TSt
= 3 9Rd o 9 3R W@aeiad ol a1d &l i 39 J
Tl # TEar o SR SRt 78 ¢ foh 15 3T 1947 9
TS 31T e YR ohi SITUEE SETGT UHIT Si=reli |
Tt | FAfead AR o 39 el STt H gHR oF A B &
T 95 F© BT (a1 & Tlichd I8t HeA © foh Tal I
HAY forehTer 3Tl it aehl § | Shg 11 HAIe &1 g fob Ty

3T UTehceh HHTEAT o Had fdehd o folt s i
X STSIE 2 | TS 2T HIAAT o foF Tl ol 37k Sl |
Tl IUCTsd HHTEAT o SR SCHHR a9 S, e
3T ot T 319 90 o AfHhaR Tid ATHISTIh forehrd b
o1 H feE gu e B

Sl SRl Had foehT™ T T o | IR 311 Igehy sgal
IR YTl S TG oAbl © | 39 Hed H Ig e o
T BT o Al IRT o TR T ShiEiehd TrioT &5 <l
e T Tt IR 3R fernf-ad o2l < o Gwa © foh ol
foepT 3R a<Tt 9 &1 9eh |
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