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Community radio for educational
empowerment: Experience of female
listeners in Kerala, India

+ Dr. Ritu Raveendran

Abstract: The United Nations Millennium Declaration (2000) and the Millennium
Development Goals (2015) derived from it have highlighted the necessity of
combating illiteracy and achieving universal primary education. The issue of
illiteracy is prevalent in rural areas, and women are the most affected. Though
numerous social, cultural, and even religious factors contribute to the regressive
state of women, the most prominent among them is the lack of education.
Considering the thin communication infrastructure in rural areas, community
radios (CR) can be the most suitable channel for fostering education among
rural women. Also, educational programmes form a major portion of the content
of various CR stations. It is against this background that the present quantitative
study was undertaken among the female listeners of three CR stations namely
Radio Mattoli, Ahalia Voice, and Radio Benziger located in north, central, and
south of Kerala, a southern state in India. Data was collected from a sample
of 264 rural female listeners to understand the perceived impact of CR stations
on their educational empowerment. However, the relations of demographic
variables and radio listening pattern with educational empowerment showed
mixed resulls.

Keywords: community radio, demographic factors, educational empowerment,
usage pattern

* Correspondence Author

* Department of Journalism & Mass Communication, Jain (Deemed-to-be University), Kochi, India. Email:
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LINTRODUCTION

Article 26 of Universal Declaration
of Human Rights asserts that
everyone has the right to education
(United Nations, 1948) and out of
the eight International Millennium
Development Goals, achieving
universal primary education ranks
second. Education, by every
means, is a tool for development
and an agent of social change (Idris
et al.,, 2011). Over the last few
decades, there have been rapid
social, economic, and technological
changes. In spite of these, there are
millions of people who either are
denied education or lacked the
facilities for the acquisition of
knowledge. While the impact is
seen and felt across society, women
are the worst affected.

While women constitute nearly
half of world population, they still
face inequalities, especially in
terms of access to education.
According to UNICEF, 132 million
girls are out of school and only 66
per cent of world nations have
achieved gender parity in primary
education. The figure goes up in
those countries affected by war

wifsar darar

and conflict, and due to prevailing
social, cultural, and religious
factors. Therefore, it has become
imperative to explore alternative
and non-traditional methods for
imparting  education  and
encouraging learning activities
among women.

Being a domestic and feminine
medium (Ruohomaa, 1997) radio
has traditionally been used for
educational,

informational, and entertainment
purposes. According to Lazarsfeld
(1940), radio is a better
communication channel for those
who cannot read. Owing to radio’s
kaleidoscopic nature, it can adapt
to the needs and wants of those
who use it, says Nwaerondu &
Thompson (1987). “In many areas
of the world, radio is still the
only medium through which
educators can reach a mass
audience, simultaneously and at
relatively low cost”, says Thomas
(2001). Dagrén (2001) further adds
that while radio is critical in
imparting development messages
in local language even in the
remote geographical areas, it is an
equally  efficient tool in

Media Mimansa
AT 2021

Unfiled Notes Page 6



strengthening indigenous cultural
expressions and identities.
Community radios are particularly
entwined with the daily lives of
people. These gives way to help
rural masses establish their right
to information, communication,
development, education and many
other objectives through well-
designed programs (Singh et al.,
2010). These radios are considered
as tools for promoting the country’s
development and indirectly the
welfare of women and their
empowerment (Nirmala, 2015).The
empowerment approach of Moser
(1993) acknowledges the
importance for women to increase
their power in terms of their
capacity to improve self-reliance
and internal strength.

Rahman (2013) shares Paulo
Freire’s views empowerment as
essentially bound with an
educational process. He puts
forward the ideas careful analysis

and insightful reflections as
necessary preconditions for
creation of new form of

consciousness. In case of women,
preference should be given to
literacy that empowers (which
encourage women to overcome

their oppressive state through
consciousness-raising and
participation) rather than literacy
that domesticates (which focus only
on acquisition of technical skills)
them (Dighe, 1995). World Bank
assures that ‘education is the most
important productive asset most
people will ever own’ (Ferranti et
al., 2004).

The participatory nature of
community radios encourages the
involvement of stakeholder in
every aspect of ownership,
management, and functioning. In
this sense, community radios are
non-centralized, non-
commercialized, third-tier
broadcast system. It reiterates the
participation of people in
democracy, which is the
underlying idea of democratic
participant media theory. So also,
the participatory communication
approach, which is based on
dialogue, allows the sharing of
information, perceptions and
opinions among the various
stakeholders and thereby facilitates
their empowerment (Thomas &
Mefalopulos, 2009). Here, the
listeners construct knowledge

wifgar daar

Media Mimansa
AT 2021

Unfiled Notes Page 7



rather than being passive
recipients of information, and
therefore, the constructivist theories
of learning also forms the base of
this study.

I. REVIEW OF LITERATURE

A demonstrated tool for facilitating
formal, non-formal, and distance
education, radio has a glorious
history as an educational tool. It
has been used extensively for
imparting education in developing
countries. Potential of using radio
as a device for adult literacy has
been identified by MacBride et al.
as early as 1980; and later
reiterated by Ghosh (2006). Radio
promote learning new knowledge
and is a causal factor inducing
behavioural changes among
participants, says Romero-Gwynn
and Marshall (1990). Thomas
(2001) has demonstrated how, in
Ghana, radio has  been
instrumental in raising literacy
awareness in adult learners.
However he has also stated that
there are technical, institutional,
educational, and economical
limitations in using local and
community radios for non-formal
education.

wifsar darar

Community radio stations in South
Africa help in narrowing digital
divide, and perforate into various
social sectors. As for Naidoo (2002),
radio is an exceptionally capable
medium for providing distance
education and in providing
education regarding HIV/AIDS. In
remote areas of Zambia, Radio
Farm Forum (RFF) has turned out
to be a platform for exchange of
information, knowledge, concerns,
and questions (Bobbili &
Luczynska, 2005). In Tanzania,
radio dramas were utilized for
promoting behavioural change in
family planning (Manyozo, 2008).
Sarmah and Lama (2017) have
echoed the potential of utilizing
community radio as a tool for
education, especially in rural India.
They also have detailed how radio
has been utilized by different
countries especially for promotion
of teaching-learning activities.
Berman (2008) considers radio as
a powerfully motivating and cost-
effective educational technology
which can facilitate remote and
distance learning, while also
preserving the oral tradition of
indigenous people and cultures.

With the popularization of open
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and distance learning system as
the persistent, feasible, and low-
cost form of education, community
radio has garnered the laurel of
being a powerful and reliable tool
to accomplish this. It is considered
the most practical means for
imparting formal education,
especially in remote and conflict-
ridden areas which are deprived
of such means (Lama, 2012). In
Bangladesh, community radios are
recognized as substitute
knowledge sources for promotion
of open non-formal education
sector, which is pivotal in
achieving sustainable
developmental goals (Rahman &
Panda, 2013). Similarly, radio has
been a popular tool for facilitating
non-formal education in
Philippines (Librero, 2015); non-
formal adult education in Malta
(Mangion, 2016), and educating
various nomadic groups in Nigeria
(Muhammad, 2016).

Agrawal (2007) has found that
community radios are the most
suited medium to further education
to rural women in their own
dialect. Still, he has observed that
the possibilities existing in terms
of using community radio for adult

literacy, specifically in promoting
women’s education, remains
largely unexplored. Education is
one of the methods for women
empowerment and community
radios in India have proven role
in facilitating this by providing
educational programs, observes
Nirmala (2015).

I. STATEMENT OF
PROBLEM

Being a proven tool in imparting
education and promoting learning
activities, community radios are
conducive in educating female
listeners in rural areas. The present
study explores the various factors
affecting educational
empowerment of female listeners.
IV. OBJECTIVE OF THE STUDY
The study aims to understand the
association between demographic
factors and radio usage patterns of
female listeners and their
educational empowerment.

V. HYPOTHESIS

H1: Significant association exists
between demographic factors (age,
education, employment) and
educational empowerment of
female listeners.
H2: There is a

THE

significant
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association between community
radio listening pattern and
educational empowerment of
female listeners

VI. METHODOLOGY AND
SAMPLING TECHNIQUE
Population of the study comprises
female audience members of three
CR stations in Kerala. Stations to
be included for the study were
determined based on location and
audience type. Despite being more
than a decade old, the CR
development in Kerala has
denoted its presence in just eight
of its 14 districts (List of 251
Operational Community Radio
Stations in India, 2019). So,
essentially the districts were
grouped into north, central, and
south in accordance with
geographical, historical, and
cultural similitude (Districts -
Government of Kerala, India, n.d.).
Appropriately, among the five
areas of northern Kerala there is a
solitary CR station - Radio Mattoli
in Wayanad. Three stations are
operational among the four
districts of central Kerala, and
seven stations among five districts

wifsar darar

in southern Kerala. It was further
required to select one station each
from central and south zones.
Kerala can roughly be divided into
hilly regions, midlands, and
coastal areas based on
topographical and climatic
peculiarities. As needs be, CR
Mattoli is situated at an altitude
going between 70-1200 m above
sea level and their intended
interest group is a ‘mixed audience’
of farmers, tribal people, women,
and children. In central Kerala,
owing to the reasons that CR
Ahalia Voice broadcasts programs
to general audience and majority
of Palakkad district has midland
elevation, the station was chosen.
In case of districts with coastline
in the south zone, CR Benziger in
Kollam is the one located closest
to sea. They have a specialized
listener group, the fishermen
community and those residing in
coastal area.

When it is required to measure
individuals” attitudes, reported
activities, opinions, and beliefs,
survey method is the most suited
(Christensen et al., 2011).
Consequently, data for the
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gation was_gathered using three-part st:'u:m:;d 6 _[he programs on radio aid distance 038 | 964
infor y the

mspecuve stations, and data from their past surveys filled in | Mean and SD of contributing factors SATS | 0755

as the primary base for recognizing samples. This was basic IX. DATA ANALYSIS

to guarantec the best representation of cach geographic
section. For each 120 questionnaires were for each station.
The i were ined and the her was left with
264 reactions which were coded and analyzed using SPSS-16.

VIL SAMPLE DESCRIPTION

Survey results (Table 1) indicate that a typical female CR
audience is moderately aged (39.4%); with atlcast

dary level schooling (36.4%); is cmployed (44.7%);
and is a medium level radio user (39.8%). It is urging to see

Using one-way analysis of variance (ANOVA), followed by
Scheffe post hoc test, lhls study amu to examine the relationship
of li > d P 1 and their radio usage
pattern  with seoms of ducational ANOVA
(Analysis of Variance) is used to cxammc the distinction
between the means of more than two groups.

While mean indicates the middle value of a given dataset,
standard deviation (SD) shows how information is spread out
around the mean.

that there is a fair representation of all age groups, no one is :
illiterate, and a promising number of them are employed. Table3 Masn o Honel oy by e
Considering their usage design, it is obvious that almost 67 Age group N Mean Std. Deviation
P of the resp tune to radio for over one hour Lowa 20
daily and can be considered a fair level of usage. il 0.7146 0.65934
Middle age 104 0.4663 0.72940
T',N' ¥ Upper age % 0.2583 0.81602
frem Lo = Total 264 04785 0.75546
Age Low age (18-24 years) 80 303
Middle age (25-39 years) 104 394 of ton s
Upper age (40 years and above) 80 303 ranaad sensitization
Educatio| Up to secondary school 96 364 Sum of Df Mean ¥ sig.
" Higher secondary/ diploma 89 337 = S
) Between Groups
chixdnatin et " 299 8352 2 4.176
Employ | Employed s a9 Within Groups 141749 | 261 sz | 74689 | 001
s | Uncmployed 84 318 Aol 150001 | 263
Student 62 23.5 The survey respondents between 18-24 years were labelled ‘low
CR Low user (<1 hour) 86 326 age’, those a::ms 254.39 yw:,ﬂ”lb;middb:; .::;' i
usage respondents who were 40 years ve belonged to ‘upper
Moz wper (13 hovs) xes 34 age group. The one-way ANOVA yiclded a statistically
High user (> 3 hours) 3 277 gnifi dlffcmncc was observed at p<0.001 level in
VIIL EDUCATIONAL EMPOWERMENT AS A ducati g the li for the three age
CONSTRUCT groups F (2, 26I). p<0.001. 11us proves that age of the listeners

Six statements with five-point Likert scale (Strongly agree =
+2, Agree = +1, Neither agree nor disagree = 0, Disagree = -1
and Strongly disagree = -2) were used to present the six
factors which constituted the construct of educational
empowerment.

has a deccisive role in determining their cducational
empowerment. As ANOVA yielded significant results, it was
necessary to conduct post hoc test to determine the specific
differences between the three groups. In this case, Scheffe post
hoc test was used.

Table 5: Post hoc test
Tab Contributing items of educational empowerment
le2 Age group Subset for alpha = 0.05
Item M. sD N 3 2
There programs whi learning
! 0 PrOgEame which bolp &n 053 | 994 Upper age 80 2583
2 o is & means for leaming activities for both ’ Middle age 104 A663 4663
and other listeners alike 050 | 92
R Low age 80 7146
; m.x.o 0.60 | .950 Sig. 180 088
program: o that provi S T s PT
* an::oa md:n? ncn:':wds in od‘:-nmnl | 054 | 930 Post-hoc parisons using ffe test ind that mean
! . score for listeners belonging to higher age group (M=0.25,
5 jonal and educational SD=0.81) was significantly different from middle aged
___"_gpc in preparing for competitive ¢ enmx 033 1.009
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(M=0.46, SD=0.72) and low aged (M=0.71, SD=0.65).

Mean score of educational empowerment
Table 6
by education
Level of education N Mean Std. Deviation
Up to secondary school 9 3142 72381
Higher secondary/diploma 89 5974 66420
Graduation & above 79 5443 85723
Total 264 A78S 75546

of
Table 10 and educational empowerment
al
Sum of Mean
Sewines or Square ¥ Sig.
Between Groups 4.906 2 2453
Within Groups 145.194 261 556 4410 013
Total 150.101 263
Toi ig heth i | status of survey participants
has a istically signifi lation with their educational

empowerment, onc-wsy ANOVA was conducted and the result
showed the existence of significant relation at p<0.05 level for

Slgllnu-u of association between education and lhme conditions [F (2, 261)= 4.410, p=0.013]. As the test gave
Table 7 acationsl smpowerment gnificant results, post hoc test was done
Sum of pr Mean ¥ Sig.
Squares Square ‘Table 11: Post hoc test
Between Occupational -
Groups 4190 2 2685 status N Subset for alpha =005 |
Within 145910 261 -’59 3.748 025 1 2
Croupe 150.101 263 ! Employed 118 3658
Totsl Unemp 84 4643 4643
One way ANOVA was conducted for the purpose of | Student L T124
understanding whether the level of educati quired by the Sig. 699 105
Tespondents |:ﬂuenc: their thscores of z‘def‘lucahonal Post hoc comparisons using Scheffe post hoc test showed that
e witl:mh oy i ::erc o ca‘csg;:‘ool ;‘::"w"; mean score for employed people (M= 0.365, SD~0.835) varied
4 ignificantl those of loyed =0.464, SD=0.70.
have a higher dary/diploma qualifi and the ones “Enificantly from of unemployed (M S| 3)

having a minimum of graduahon degree The test yielded that
significant association exists between the two at p<0.05 level
for the three condmons [F(2, 261) 3.748, p = 0.025]. As the

test yielded a sig iation, Scheffe post hoc test
was carried out.
Table 8: Post hoc test
Subset for alpha = 0.05
Level of education N
1 2

Up to secondary school 9% 3142

Graduation & above 79 5443 5443

Higher secondary/diploma 89 5974

Sig. 128 896

Scheffe post-hoc comparisons yielded that mean score for

d with education upto fary school (M=0.314,
SD-O .723) significantly differed from those are graduates
(M=0.544, SD= 0.857) and the listeners with higher

and students (M=0.712, SD=0.606)

Table 12 Mean score of educational empowerment by CR
ttern
CR usage pattern N Mean Std. Deviation
Low user 86 5426 66627
Medium user 108 5127 79182
High user 73 3539 79541
Toual 264 4785 75546
of age and gender
sensitization
Table 13 o =
m of lcan
Squares Dt Square r Sig.
Between Groups 1610 2 805
Within Groups 148490 | 261 569 1415 | 245
Toul 150.101 263

dary / dipl lifi (M=0.597, SD=0.664). The significance of relation existing between educational
empowerment and community radio usage pattern of the
Table 9: Mean of ment by dents was analyzed using one-way ANOVA. On the basis
Occupation status ~N ) Std. Deviation | ©f houts spent for listening community radio, there were low
user (those who listened for less than one hour), medium user
Employed s 3658 83554 (listeners between 1-3 hours of duration), and high user (people
Unemployed 84 4643 70334 who listened for more than three hours). One-way ANOVA
Student 62 7124 60671 depicted that no signifi exists b the
variables at p<0.05 level for three conditions [F (2, 261) = 1.415,

Total 264 4785 75546

p=0.245]. No further test was carried out as the results showed
no significant relation.
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Testing of Hypothesis H1 and
interpretation

The demographic features of survey
respondents such as their age, level of
education, and occupational status were
tested against the scores of educational
empowerment to identify the existence
of any associations between them.
Tables 4, 7, and 10 clearly depict the
existence of significant association in
case of age (p=0.001), level of education
(p=0.025), and occupational status
(p=0.013) with educational
empowerment. Since p value obtained
for all variables gave significant results,
hypothesis H1 is accepted.

Testing of Hypothesis H2 and
interpretation

When educational empowerment and
radio usage habits of respondents were
tested against each other for exploring
the existence of significant association,
the result p=0.245 showed that no such
association exists between the two (See
table no. 13). Therefore, hypothesis H2
was not accepted.

X.FINDINGS AND DISCUSSIONS
In the present study, age, level of
education, and occupational status of
the respondents were found to have
significant association with their
educational empowerment. At the same
while, community radio listening
pattern of the respondents did not have
any influence.

Among the respondents, those

belonging to upper age group (40 years
and above) were more receptive
towards educational programs. This is
an interesting finding, considering the
fact that people in this age group consist
of home-makers and a few employed
ones. Educational programs broadcast
by the community radios might be the
most convenient source for them to
gain knowledge. The lower age group,
comprising mainly of adolescents or
young adults, and the middle age group
consisting of young professionals and
students may not find the educational
programs onradio serve their purposes.
Considering the developments
occurring in the field of education, and
innovations in technology radio can
only be a secondary or tertiary choice
for them.

The level of education attained by the
respondents was found to be influential
in determining their educational
empowerment. Among the three
categories, those with a maximum of
secondary school qualification were
more sensitized towards educational
empowerment. The group largely
comprise of people who would not have
been able to continue education. Thus,
members belonging to this category may
find educational programs on radio
supportive of their learning activities.
Among the three occupational groups,
educational empowerment was the

s daar
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most for employed people. The people
in this category include those working
in public as well as private sectors, and
various unorganized sectors.
Apparently, not everyone can claim job
security and steady income. Such
members might be tuning to educational
programs for knowledge acquisition,
prepare for competitive exams, improve
language capability etc. Unemployed
respondents primarily include home-
makers. These people may mostly be
passive listeners. Students may not be
finding radio suitable to fit their
requirements. Again, the availability of
better options for educational purposes
might be keeping them away from radio.
The analysis and result obtained
pertaining to the relation between
community radio listening and
educational empowerment clearly
depicts that the former bears no
influence on the latter. It is a clear
indication that passive listening is not
enough to bring about changes at
personal level. Unlike other mass media
such as newspaper and television, radio
does not require active involvement of
audiences whenever itis used, and so it
often works as a background medium.
Therefore, much of radio listening is
passive in nature. This may be a reason
for absence of relation between radio
usage and educational empowerment.
Also, the availability of far more

wifsar darar

interactive platforms for educational
purposes might also render radio a
lesser effective medium.

XI. CONCLUSION
RECOMMENDATION

Education is a proven tool for
empowerment of women (Ojobo, 2008;
Jayaweera, 2010). Empowerment
enables women to take control of their
own lives, set their own objective,
organizes to help each other and make
demands on the state for support and
on the society itself for change, says
Young (1993). The empowerment
approach of Moser (1993) acknowledges
the importance for women to increase
their power in terms of their capacity to
improve self-reliance and internal
strength. In the modern world, women
adorn multiple roles and perform
multitude of duties. Discarding
stereotypical division of work, women
have managed to gain equality in all
walks of life. Still, rural women find
themselves entangled in the traditional
patriarchal ways and therefore lack the
opportunities enjoyed by their urban
counterparts. In those areas where
communication facilities are minimal,
community oriented media can play a
fruitful role by facilitating opportunities
for development and empowerment of
women through need-based programs.
Though radio has many shortcomings
as an educational tool, there are
numerous examples from around the
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world in which it has been successfully
used for imparting distance, formal,
and non-formal education - Radio
Vahini 91.2 (National Institute of Open
Schooling-NIOS, India), ‘Community-
based radio network for development
and learning’ program in Solomon
Islands, Community radio operated by
the  Bayanihan  Broadcasting
Corporation in Philippines - to name a
few. Community radios offer feasible,
affordable, and simple means by which
rural women can continue their learning
activities. These radios can be
constructively and creatively used for
providing them with practical and
topical knowledge. Since informed and
educated citizens are indispensible for
the progress of any nation, thrust has
been placed on such channels which
are closely knitted with the lives of

people.
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Learning By Watching: Cartoons As
Language Acquisition Tool For Children

s Ms. Swati Pant
% Dr. Arvind kumar Pal

Abstract

Watching cartoons and learning a new language is not a bad idea. What if a child
learns new vocabulary or new phrases from any cartoon show? Yes, cartoons are the
biggest source of entertainment and no doubt these are also educating children too.

Today’s, educational technology has been rapidly getting better with the expansion
of audiovisual medium that provides many possibilities to construct activities for
children in the classroom as well as at home. Cartoon shows have become the best friend
for children. These programs not only entertain them but also educate many new things
such as language.

This study is mainly focused on learning the English language by watching a cartoon
show. For the study, only one cartoon show has been taken that is Peppa Pig. This
research is exploratory and purposive sampling was used. 10 children aged 3 to 8 years
were used for the study. An observational method was implied where parents observed
behavior of their children for the period of 3 months starting from October 2020 to
December 2020. After this both were interviewed for data collection. A questionnaire
tool was used for the parent’s interview.

This research stands on two powerful theories. First is the social learning theory
by Albert Bandura and secondly, is repetition theory of learning developed by Hermann
Ebbinghaus. Research strongly indicated that cartoon shows enriching children’s vocabulary
and language acquisition. It also showed in research that the English language is
considered an important module of the contemporary education system. Parents force
children to watch English language cartoons than their mother tongue language shows.

Keyword: audiovisual media, cartoons, children, language acquisition,vocabulary

* Research Scholar, Mass Communication department, Sharda University, Greater Noida, India
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LINTRODUCTION

Children use the dialogues of the
significant cartoon scenes in their daily
life. They imitate their favorite cartoon
characters and speak fluently as the
characters do. Cartoons are considered as
babysitter for children. Without any worries
parents allow to watch TV mobile or any
audiovisual media. Young children are
considered impatient and they always need
something attractive while learning too. In
classroom making education better teachers
also take help cartoon character to make
study interesting.

As now, Teachers, need to pay
attention to the learners and observe their
behavior from the point of thought and
language development. The teachers may
be surprised to discover the spontaneous
responses of learners after watching
cartoons. Cartoons are very essential for
the learners, because it improves the
learner’s imagination, attention, thinking
and memorization in all the mind process.

Cartoon shows are the biggest source
of entertainment and learning. Children
learn many things from these cartoon shows
that later reflects in their behavior.
Language is considered an important part
of behavior and considered a bridge between
two Individuals. Cartoons influence children
in many ways, especially ways of talking.

Children whatever watch on screen, adopt
that particular behavior unintentionally and
act like that.

When it comes to language it becomes
our duty to mark out what kind of content
they are going through. Watching cartoon
under supervision may help children to
learn many new habits but without guidance,
cartoon can misinform child’s mind too.
The present study dissects the linguistic
acquisition by children through cartoon
programs and its impact on their life. This
study aims to find out that foreign cartoon
program Peppa Pig impact on children
language acquisition.

II. Review of literature

Alghonaim (2019) in his research
work “Impact of Watching TV English
Cartoons on EFL Language Acquisition: A
Case Study of an Arabic Young Child” did
a longitudinal case study of a child’s
language gaining via watching TV cartoons
in an EFL setting. [2] The researcher used
qualitative research methods for this
longitudinal case study with qualitative
observation and analysis of extensive video
and audio recordings research tools.
Research concluded the child went through
several inter language developmental phases
in a similar way a native child goes throug
h and developed a native-like accent.
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Lodhi et al (2018) in their research
work “linguistic Analysis of Selected TV
Cartoons and Its Impact on Language
Learning” investigated the impact of the
cartoon on children’s language learning
propensities. They adopted a mixed-method
research design by following a qualitative-
quantitative approach. 100 students and 100
teachers were selected and a questionnaire
was used to collect data from the
respondents. [8]

This study concluded that Children
can improve their verbal communication
competencies by watching cartoons. The
result recommended that children should
be shown level leaning and culturally based
cartoons so that students may get maximum
linguistic benefits.

Krishnan et al (2018) in their study
“Animated Cartoons to Develop Listening
Skill and Vocabulary™ investigated the role
of animated cartoons in developing various
skills. The data was collected through a
questionnaire. The findings found that the
use of animated cartoons had a positive
impact on the respondents and improved
their vocabulary and hearing skills.

Naz, Shahida et al (2018) in their
research work “Effects of Hindi Dubbed
Cartoons on Students’ Linguistic Patterns
and Culture explore the role of Hindi

wifsar darar

dubbed cartoons in instilling linguistic
patterns and culture. [13] A cross sectional
survey research design was used for the
study. The findings revealed that there is
significant correlation between watching
Hindi dubbed cartoon and inculcation
linguistic pattern and culture.

Devi, P et al(2018) in their research
work “Animated Cartoons to Develop
Listening Skill and Vocabulary” studied
about cartoon shows and its impact on
children’s language and listening ability.
[11 The Data was collected through survey.
The findings revealed that the use of
“Animated Cartoons” had a positive impact
and improved their acquisition of vocabulary
and hearing skills. it also found in study
that ICT be included in English language
curriculum to enable low skilled pupils’
mastery of the language and fulfill the
vision in the National Education Blueprint.

Sajana, C(2018) in her study
“CARTOONS IN LANGUAGE TEACHING
AND LEARNING” aimed to find out the
teaching and learning method in order to
perk up the learners speaking and writing
skills through cartoons. The finding showed
activities using cartoons can be
implemented to improve not only the
productive skill but also the receptive skill.
Cartoons are safe and it entertains everyone
in learning a language naturally.
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Rajput et al (2017) in their research
“Mother’s perception about the influence
of cartoons on child’s manners and
parenting style” aimed to study the
correlation between mother’s insight about
the influence of cartoons on child’s behavior
and Parenting Style. For the research, a
survey questionnaire was used for data
collection. Total of 140 mothers were
taken as samples.

The researcher  concluded
responsiveness and control parenting style
is a major factor in a child’s behavior that
gives them (children) positive effects when
they watch cartoons while negligence of
parenting perceives negative effects of the
cartoon on child’s behavior. It is also
revealed that Parent Mediation plays a
crucial role in boosting perceived
affirmative influence of cartoon on the
child’s behavior

Fathul Munir (2016) carried out an
investigation on “The effectiveness of
teaching vocabulary by using cartoon film
toward vocabulary Mastery of EFL
Students™ This article investigated the
suitable media to build up students’
vocabulary in elementary level. An
experimental research design was used in
the form of one-group pre—test and post—
test. This research concluded that cartoon
film is useful to teach vocabulary for young

learners.

Ghorbani (2011) in his research
watching cartoons with subtitles improves
children’s foreign language acquisition told
about the relationship between watching
cartoon and learning language. This research
was a longitudinal case study to provide
data about whether target language subtitles
are efficient in providing modified input to
the learners. [7]

I1I. OBJECTIVES

+To find out the impact of cartoons
on children’s linguistic acquisition.

+To find out the role of cartoons
improving children’s vocabulary.

+To find out slang words used in the
cartoon program is spoiling children’s
language

IV. RESEARCH METHODOLOGY

This research is exploratory and
purposive sampling was used. A sample of
10 children aged 3 to 8 years (5 three
years old, 2 five years old and 3 seven
years old) was used for the study. An
observational method was implied where
parents observed the behavior of their
children for the period of 3 months starting
from October 2020 to December 2020.
After this, both were interviewed for data
collection. A questionnaire tool was used
for the parent’s interview.
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A foreign language popular cartoon
show Peppa Pig was selected for the study.
The random episode of Peppa Pig was
watched by children under the observation
of parents. The study required certain
responses regarding the kids’ viewership
patterns and post-impact of cartoon shows
on children’s linguistic acquisition. Parents
and children shared their opinion about the
cartoon program and its language.
Responses to this study are compiled in an
excel sheet and SPSS analysis will be done
to analyze the responses.

Theoretical framework -There have
been two strong theoretical perspectives in
support of “Learning by watching: Cartoons
as language acquisition tool for children”.
The first one is Social learning theory by
Albert Bandura suggests that new behaviors
can be obtained by observing and imitating
and modelling others. This theory told
whatever child watches nearby tends to
imitate that particular thing and adopt that
habit in their behavior.

The other theory is repetition theory
of learning developed by Hermann
Ebbinghaus. According to Ebbinghaus,
repetition improves learning. He
empirically demonstrated that a skill can
be practiced and rehearsed over time and
progressively it becomes easier. Same thing
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is also associated with the watching and
learning process. When a child watches a
program over many times it becomes easy
to adopt that behavior in one.

V. DATA ANALYSIS

In this section of research, firstly
data is analyzed according to the objectives,
So that it can be clarified that whether
study’s objectives are achieved or not.
Secondly data is analyzed according to
questionnaire. Children’s point of view is
also evaluated to get better insight from
this study.

Data analysis according to the
objectives:

To find out the impact of cartoons
on children’s linguistic acquisition

During three months of parent’s
observation, 100% of parents agreed that
cartoons are the most entertaining medium
for children. 100% of parents agreed that
Linguistic acquisition through cartoon is
an easy and fun way to learn a new language.
80% of parent found that Peppa pig cartoon
show has a small and simple sentence that
children easily learn and immediately
imitate. While 20% didn’t agree with the
statement.

To find out the role of cartoons in
improving children’s vocabulary

All parents agree with the statement
that cartoon programs improve children’s
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vocabulary. Although 80% of parents
believe cartoon-like Peppa pig has good
and rich vocabulary according to children
age but 20% of parents observed that
foreign-based cartoon programs accent is
different so children didn’t understand
words easily. They need to tell what is the
word cartoon is pronouncing. Parents
considered Peppa pig is a good educational
cartoon program with a variety of
informative episodes.

To find out slang words used in the
cartoon program is spoiling children’s
language

As Peppa pig is taken for the study, it
is analyzed by parents there is no slang
word children learn from the program. But
70% of parents observed that Peppa the
protagonist of the show used harsh words
to her Father. Like, silly daddy. These
sentences encouraged children to use same
words as they watch. 70% of parent believed
if child learn good things from cartoon
than they also learn bad things from them.
These 70% parents agreed that slang
language cartoons spoil children’s language.

Data collected from the
questionnaire

100% of parents strongly believed
that an English cartoon shows enhanced
children’s English speaking ability. All
parents believe, Cartoons gave a deep

impression on children’s speaking too. 90%
of parents noted that there are positive
impacts of the English cartoon show Peppa
pig on their children. While 10% found
Peppa, the main character is rude and mostly
disrespectful to her father. Parents thought
children used many of the words they were
exposed to this show and these words are
easy to adopt. 80% of parents like to watch
Peppa Pig with their children because each
episode is approximately five minutes long.
90% of parents forced their children to
watch English language cartoon only while
10% didn’t care what language program
children want to watch.

In a interview with the children, it is
found that 90% of children mugged the
Peppa pig Intro line. They even introduced
them and their family in Peppa’s style.
While showing pictures used in Peppa’s
show they easily recognized. 70% children
liked Peppa’s brother George while only
30% children like Peppa’s character.
Children who are between 5 to 7years old
disclosed that Peppa’s rude behavior made
them irritate. But they like her way of
talking. 90% children agreed that they
imitate cartoon character.

VI. CONCLUSION

This research was an attempt to
examine language acquisition by watching

ifsar dimrar

Media Mimansa
-7 2021

Unfiled Notes Page 23



the cartoon. It is concluded in the study
that cartoon shows help children to learn a
new language in a fun way. It is also found
in result that learning process increases
the receptive skill of children with the help
of cartoons. It is analyzed by parents that
Peppa pig cartoon show is good for
children language acquisition. Children
watched many show repeatedly that
improved their learning process to imitate
new words.

Language development in the children
with the help of cartoon is more rapid than
another way of learning language. Children
often imitate Words like “Oh Goody™, “how
do you do today”, “delicious”, “spaghetti”,
“wonderful”, “genius” in their daily life.
Hence, it is not wrong to say that using a
cartoon to learn a new language is a
bad idea.

At an early age of development,
children easily grasped many things from
their surroundings. The cartoon should be
educative so that children can take the
productive thing in a simple and fun way.
Parents recommended that government
should scrutinize the contents of the
cartoon to ensure that they do not have
elements of verbal and physical violence
that can affect the children negatively.
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Limitation of the Study

+This study is restricted to Noida
only.

+Research is done in the pandemic
period of Covid19 because of safety point
no group discussion was conducted.
Interviews were conducted through zoom
meeting.

+For more accurate result sample
size can be increased more than 50.
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The Changing Landscape of Indian News Media in India:

Abstract

Mergers, Acquisitions, Cross-Media holdings and

Controls—the Undercurrents

*,

s Prof. Jaishri Jethwaney

A robust news media eco system strengthens and sustains democracy. In
the last one century or so the news media has acquired an enviable
position of being a ‘Power Institution’. The power of media, however, is
not ‘inherent’ but “acquired’, coming from its reach and the eyeballs it
attracts. In India all kinds of interests, especially political and corporate
own mainstream print and electronic media. There has been a frenzied
activity at acquisition and control of news media, especially since the
Liberalization Era in the 1990s. A focussed effort has been made in this
paper to look at the news media landscape in India, especially, who
control news media, its undercurrents and implications on free and fair

news dissemination.

Keywords: Acquisitions, Controls, Cross-media ownership, Free & Fair, ASCI, TRAI

* Senior ICSSR Research Fellow, ISID, is currently working on Wages and Related Issues in
the News Media Industry. The current paper is a part of her on-going research
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Introduction

Concentration of media in a fewer hands and commercial interests has been the
bane of liberal democracies, cutting across geographical barriers. Media ownership is an
issue of great concern and debate among social scientists, researchers and academia.
Some of the concerns include the following:
1. Commercially driven media are more interested in supporting business or government

interests at the cost of public interest.
2. The news often is biased to support vested interests and deride opposition/

competitors.
3. A high concentration of the media market increases the chances to reduce the

plurality of political, cultural and social points of views.
4. There is a lack of level playing field for independent and minority concerns

The last over seven decades of the Indian independence has seen media’s size and
role changing dramatically. Media sector in India has become a behemoth with huge
reach and access, given the size of the population and the strides it has made by
becoming a robust industry by itself. Media and Entertainment industry (M&E) that
employs about 7.5 Lakh people was pegged at Rs 1.82 trillion (US$25.7 billion)
in 2019, registering a growth of 9% as compared to 2018 as per the FICCI-EY report.
It is projected that the industry would grow to cross Rs 2.4 trillion (US$34 billion) by
2022, at a CAGR of 10%.1 Due to circumstances created by Covid-19 situation, FICCI
has not been able to put together firm data as of 2020.2

Media is often referred as the Fourth Estate in a democracy, which posits that it
is expected to work for the public good. In its watchdog function to strengthen and
sustain democracy, it has the duty to question those who occupy public positions. News
has the intertwined public interest in it, so when news is disseminated with a vested
interest or held back for some private gain, the very purpose of news is defeated.

There are about 400 television news channels in India and over a lakh of print
publications including over 17,000 newspapers. Not all make money, but being in the
business of news, gives the owners the necessary clout and power that probably no other
business ownership can provide.
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Media in India at a glance

Satellite channels: 880 (incl. 380 news channels)
FM radio stations: 550 radio stations

I
I
I
Publications registered with the Registrar of Newspapers:1,18,239 (incl. 36,000 weceklies) |
I
I
|

Source: india.mom-rsf.org

If news media’s watchdog function in the public interest provides it with immense
power to question anyone it chooses to is one reality, a fiercely independent media, on
the other hand is a mirage, unattainable even in the well-known liberal democracies. With
various kinds of interests owning news media, it is not possible to have a news media eco
system that only caters to public interest. With the coming of the digital media, one has
seen a growing convergence between creators and producers of media content, besides
distribution and dissemination of the content, making the scenario more complex.

Evolution of Media Ownership and Government’s Perspective

News media was under the government scanner , soon after India attended freedom
in 1947, especially on the issue of business/corporate sector’s interest in owning media.
A few businessmen, like, Ramakrishna Dalmia bought The Times of India and Ramnath
Goenka began expanding his Indian Express Empire. The Birlas, who had large interests
in jute took over The Hindustan Times. The Bird and Company with Jute interest also
started buying shares in The Statesman. The government saw this development as the
formation of a strong lobby forjute, cement, sugar and steel sectors in the private
domain. The press earned the sobriquet of ‘Jute press’ signifying the connection.3Some
analysts believe that the Press came in a collision course with the Nehru government
right from the early 1950s. The government worried about the power of the press in
moulding public opinion, set up the first Press Commission in 1952 under the chairmanship
of Justice GS Rajadhyaksha and ten other members. The commission, among other
issues also had the terms of reference on acquisitions by business interests and control.
It submitted its report in 1954. The below box 1 provides a quick glimpse of the
recommendations of the First Press Commission:
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First Press Commission

Box 1: Recommendations of the First Press Commission

To safeguard the freedom of the press and help the press to maintain its
independence.

To censure objectionable types of journalistic conduct and by all other possible
means to build up a code in accordance with the highest professional standards.
To keep under review any development likely to restrict the supply and dissemination
of news of public interest and importance.

To encourage the growth of a sense of responsibility and public service among
those engaged in the profession of journalism.

To study the developments in the press which may tend towards concentration
or monopoly and if necessary, to suggest remedies.

To publish reports at least once a year, recording its work and reviewing the
performance of the press, its developments and factors affecting them

To improve methods of recruitment, education and training for the profession by the
creation of suitable agencies for the purpose such as Press Institutes.

The news agencies should not merely keep themselves from bias and follow strictly
the principles of integrity, objectivity and comprehensiveness in its coverage of news,
but it should also appear to the public that the news agencies are maintaining such
a course.

Source:https://www.scribd.com/doc/146545516/First-Press-Commission

for India (RNI). 4 The RNI set up in 1965, has the following statutory functions:

*,
o

*,
o

s daar

The Commission also recommended the appointment of a Registrar of Newspapers

Compilation and maintenance of a register of newspapers published and registered
with RNI;
Issuance of Certificate of Registration to the newspapers under Section 19(C) of

the PRB Act, published under valid declaration;

Scrutiny and analysis of annual statements sent by the publishers of newspapers
every year under Section 19(D) of the Act, containing information on circulation,
ownership, etc;
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% Informing the District Magistrates about the availability of proposed titles for
intending publishers for filing declaration under proviso to Section 6 of the Act;

< Preparation and submission to the Government on or before 31st December each
year, a report containing all available information and statistics about the Press in
India, with particular reference to the emerging trends in circulation;

% Verification of Circulation claims of newspapers, under Section 19(F) of the Act.5

Second Press Commission

Later, the Second Press Commission under the chairmanship of Justice KK
Mathews was set up after over a quarter of century in 1978, by the Janata Government
that formed the government defeating the Congress in the post the promulgation of
Emergency scenario. The Commission’s report was submitted in 1982, when the
Congress was back to power. The members did not reach a consensus on several issues,
with four important members, submitting a long note of dissent.

The Second Press Commission recommended statutory limits on “interests”
(shareholding included) of persons with other businesses to 10 per cent in a newspaper
company.

India Today, many years later in an analytical piece on the second Press Commission
commented that if the Press commission had its way, then, “Bennett, Coleman and
Company, which publishes The Times of India and other journals, will slip out of the
hands of Ashok Jain, whose Sahu Jain and Company has controlling shares in it.
Similarly, Krishna Kumar Birla will have to surrender control of The Hindustan Times and
the consortium of business houses which own majority shares in The Statesman will have
to give these up”.6

Things have changed drastically after India Today’s reportage, when the Reliance
Industries Limited (RIL) acquired media properties to such an extent that it has now
become the largest media owner in the country.

The Second Press Commission gave its recommendations on a variety ofissues,
such as

Hifsa drar
Media Mimansa
UA-[F 2021 30

Unfiled Notes Page 30



Box: 2 Major recommendations of second Press Commission-

% Fixing the space ratio between editorial and advertising matter to 60:40
for big newspapers, 50:50 for medium newspapers and 40:60 for small
newspapers;-

% Putting a ban on allotment of newsprint to “cinema and sex magazines”;-

committee later;-

% “Interposition” of a board of trustees between the editor and owners of
each of the big newspapers, and-

% Setting up a Newspaper Development Corporation, which would pool
development resources and would be funded by a cess and an advertisement
tax.

-
|
|
|
|
|
|
|
:
| <« Fixing a price-page schedule which was to be worked out by an expert
|
|
|
|
|
|
|
|
|
g

An important suggestion coming from the Second Press Commission was that none
of the country’s 32 “big’ newspapers (with daily circulation of at least 1,00,000) should
be controlled by the “dominating influence of other business interests”.7

Four members of the commission differed with the majority view and submitted a
100-page dissenting note, which, according to the India Today story, * scuttled Mathew’s
real aim - that of obliging Mrs. Gandhi’s frenetic anti-press government with a unanimous
report of the Press Commission™.8The dissenters included Mr.Girilal Jain, then the
editor-in-chief of The Times of India, Rajendra Mathur, editor of Nai Dunia. H.K.
Paranjape, chairman of the Railway Tariff Commission and S.K. Mukherjee, a former
judge of Calcutta High Court. Their note, ‘peppered with invective and sarcasm’, charged
the commission with providing weapons to the Government with which it could “cow
down the press and, if necessary, strangulate it”, commented the media report.9

The commission also recommended the setting up of a Press Council of India with
a view to safeguard the freedom of the press and at the same time “ to ensure on the part
of the Press, the maintenance of High standards of public taste and to foster due sense

ifsar dimrar
Media Mimansa
31 -7 2021

Unfiled Notes Page 31



of both the rights and responsibilities of citizenship™ and “ to encourage the growth of
sense of responsibility and public service among all those engaged in the profession of
journalism.”10The Press Council (PCI) came in to existence in July 1966 as an
autonomous, statutory, quasi-judicial body with the broad objective of helping newspapers
to maintain their independence. The constitution of the PCI as per the Act of 1965 was
to be of 25 members , three from the two houses of parliament, 25from among working
journalists, of which six were to be editors. By an amendment of the Act in 1970, the
number of members was raised by one to accommodate representation from the news
agencies. 11
It is over four decades since the Second Press Commission submitted its
recommendations. Media analysts believe that it is time, a third Commission (Media
Commission instead of Press Commission) is set up to look at the media eco system
in the country, which bears little resemblance to its earlier Avtar.
Policies on Media Ownership and Cross Media Holdings
There is no law in India that regulates cross-media ownership and vertical integration
in the media. Cross-media ownership (ownership of media in different segments, such
as a newspaper, a TV channel and a news website) and vertical integration (ownership of
media at different levels of production, such as control over news channel content as
well as the Direct-to-Home network which supplies that news channel) are two other
areas giving rise to the media monopolies in India. Competition law is not applicable in
these cases because it seeks to prevent monopolies within a single market. Cross-media
ownership and vertical integration, by their very definition, concern monopolies across
multiple markets. The Competition law however is a General law, which does not take
into account the particular problem of media monopolies or the integral role that media
plays in politics. Competition law, according to critics has hardly been sufficient to
prevent the rise of media monopolies in the country. The Reliance-Network18’s takeover,
for instance, it is argued was a major threat to media pluralism, but it fell well within
legality simply because competition regulations are general in nature, which serve to
ensure low entry barriers for new firms in the market. Competition law, according to
expert opinion did not serve the special purpose of addressing the pluralism of news and
views. 12
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India’s Huge Media Market Controlled by Few

There are 58 media outlets with the largest audience share in India. As per the study
conducted by Reporters Without Borders in 2019 , print media in the Hindi language
market is highly concentrated in four outlets, viz., Dainik Jagran, Hindustan, Amar Ujjala
and Dainik Bhaskar. Similarly the regional language media market is also highly
concentrated. The report shares that in each market segment, the respective top two
newspapers concentrate more than half of the readership or more. For instance Eanadu
and Sakshi manage to reach over 71% of audience in the Telugu language market. The
research revealed that most of the media companies were owned by founding families
who also were in to various other businesses besides owning media companies.
Understanding the patterns of television ownership was seen as a complex process as
major players did not come overtly but through their subsidiaries. The audience data
driven by the industry vide the Broadcasting Audience Research Council (BARC)that
published the data of top five TV broadcasters in the news genre across ten languages
market (Hindi, English, Marathi, Telugu, Bangla, Kannada, Oriya, Assamese, Malayalam
and Tamil) was also a closed affair, the report by ORF suggested. This could not be
included in the report as BARC did not allow permission to publish any data.13Reporters
Without Borders (in FrenchReporters sans frontieres (RSF)is an international
organization, that has a consultative status at the United Nations, UNESCO and Council
of Europe.

Commenting on the media ownership pattern in India way back in 2000, Geoffrey
Robin writes, “While capitalists sustained national newspapers, the big houses, Dalmias,
Jains, Goenka et al., monopolized and corrupted free journalism. The family and caste
controlled small newspapers regionally maintain their freedom from big monopolies,
thriving on their loyal supporters in north and south India. Diversity of ownership is
reflective of cultural variation in India’s multilingual landscape. Twenty-one newspapers
control two-thirds of all circulations™. 14

Caravan, in its January 2016 issue in its story The Big Five: The Media Companies
That the Modi Government Must Scrutinise To Fulfil its Promise of Ending Crony
Capitalism by Krishn Kaushik shared that in May 2014, Reliance Industries Limited
(RIL) acquired Network18 for Rs 4,000 crore. In a statement on shareholding patterns
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that was released by Network18 on 30 September 2015, it listed Shinano as one of its
two promoter groups. Shinano holds 1.85 percent of Network18’s shares. This was a part
of the 75 percent stake that RIL owns in Network!8.
In the NDTYV transaction that diluted the ownership of Radhika and Prannoy Roy,
the co-founders of NDTV was more complex, argues Kaushik . Between 2009 and 2010,
the Roys’ took a loan of Rs 403.85 crore from VPCL and signed an agreement on behalf
of Radhika Roy, Prannoy Roy Holdings Private Limited, or RRPR—an entity that they
had set up in 2005, and in which they placed NDTV’s shares beginning mid-2008. The
agreement gave VCPL the right to convert the loan into 99.9 percent of RRPR’s equity—
effectively, complete ownership—not just during the period of the loan but even after.
By the time RRPR got the loan in March 2009, its total shareholding in NDTV was 29.18
percent, and the agreement effectively sold this portion of NDTV’s shares to VCPL. In
the 2012 financial year, VCPL received Rs 50 crore from Eminent Networks, a company
owned by Nahata. All of these loans were interest-free and unsecured. Although the
money, M/S Eminent lent to VCPL was much less than the amount that VCPL had lent
to RRPR—Rs 403.85 crore—it now owns OFCDs worth the same amount with VCPL.
This may also mean that Eminent has now taken over the 29.18 percent of NDTV that
VCPL owned. Which entity among these indirectly controls NDTV is not clear at the
moment. It is, however, certain that these transactions have resulted in the Roys’ losing
a significant amount of control over their company.15
Eminent also features in the account books of News24, Hindi news channel and

E24 Glamour, an entertainment channel. Both News24 and E24 are owned by Anuradha
Prasad. As of March 2014, News24 had taken a loan of Rs. 12.5 crore from Eminent.
This loan was taken in the form of OFCDs. According to the agreement, the OFCDs
could be converted into equity at any point during a period of eight years, starting from
the date on which the debentures were allotted to Eminent. The debentures were worth
approximately 36 percent of News24’s paid-up capital—the amount of its capital that
was funded by its shareholders. This loan had originally been given to News24 by another
Nahata company, Digivision Holdings, which transferred the debentures to Eminent on
14 November 2013. As of March 2014, Eminent also lent Rs 12.5 crore to E24 Glamour
in the form of OFCDs. During the 2013 financial year, E24 Glamour invested close to
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Rs 63 crore in the form of OFCDs in a company called Oscar Software. Oscar owns over
18.6 percent of News24’s shares. This would mean that E24 Glamour, which is indebted
to Eminent, exerts an indirect control over News24.16

Why the large players do not like to come in the open with their investments in
media companies is not difficult to crack. Interestingly, the media groups in which
Ambani and Nahata have invested, are aligned to people across political spectrum. To cite
a few instances, Anuradha Prasad, the owner of News24 and E24 Glamour, is married to
the Congress leader Rajeev Shukla. Anuradha is also the sister of Bharatiya Janata Party’s
leader Ravi Shankar Prasad, who is a Cabinet minister. India TV’s Rajat Sharma is
perceived to be close to the BJP. As a student, he was a leader of the Akhil Bharatiya
Vidhyarthi Parishad, the BJP’s student wingand a member of the Rashtriya Swayamsevak
Sangh. NDTV’s co-promoter Radhika Roy is the sister of Brinda Karat, a senior leader
in the Communist Party of India. Apart from his shares in News Nation, Abhey Oswal,
whose son-in-law Naveen Jindal is an industrialist and a Congress leader, also owns
14.17 percent of NDTV. 17

The jigsaw puzzle of media investments and connections is too complex to be
understood by a gullible media consumer. It would be an interesting empirical study to
find what the channels and newspapers controlled by the Corporate houses are broadcasting
and writing on their business interests and what they are concealing that the public ought
to know.

P N Vasanti from the Centre for Media Research shared in a news column that
media companies in India and abroad were integrating vertically to sell cross-media,
often acquiring or building multimedia platforms. News Corp.’s Star TV India and Sun TV
Network Ltd already own DTH and cable distribution platforms. Star’s cross-media India
operations include television channels, Internet offerings, radio, mobile entertainment
and home video (incidentally, 11 cable distribution companies provide some 400
television channels in India). Sun Network has 14 TV channels in four states, cable
assets, four magazines, radio stations and two newspapers. In Tamil Nadu, the dominance
of Sun in cable and satellite TV (channels and distribution network) and now in the DTH
market is quite visible. Sun TV and its cable company are known to simply blackout
political telecasts by rival Jaya TV.
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Realizing the leverage provided by media, Vasanti shared that the Dravida Munnetra
Kazhagam (DMK) government took steps to start its own channels and even a government
cable network. Similarly, realizing the dominance of the Eenadu group, the then Congress
government in Andhra Pradesh, via the son of the state chief minister Y.S. Rajasekhara
Reddy, went all out to break this monopoly by starting a newspaper—Sakshi—and a
television channel, besides promoting a few magazines.18

Reliance’s Foray into the Media Landscape

The government kept seekingexpert adviceon media ownership and control which it
received, both from Administrative Staff College of India (ASCI) and Telecom Regulatory
Authority of India (TRAI), but for reasons, only it can explain, it sat on the reports for
years together, while things changed for good. The entry of the Reliance industries in the
news media has redefined the media landscape in the country, when it comes to
acquisitions, mergers and control of media structures, besides content and distribution.
When Reliance Industries took control of Network 18, the company issued a statement
on 30 May 2014, which read,’ The acquisition (of the Network 18 group) will differentiate
Reliance’s 4G business by providing a unique amalgamation at the intersection of
telecom, web and digital commerce via a suite of premier digital properties. The
Network18 group at that time , when RIL bought it, owned television channels like
CNBC-TV18, CNN-IBN, CNBC Awaaz, IBN7, IBN Lokmat and Colors, websites like
Moneycontrol.com, Firstpost.com, In.com, IBNLive.Com, Bookmyshow.com and
Homeshop18 (a television cum internet venture), besides printed magazines such as
Forbes India and Overdrive, among other brands.19 With these acquisitions, the Reliance
Industries Limited(RIL) has the largest media ownership in India, becoming larger than
even the Bennett and Coleman.

In an investigative piece in the Caravan (March 2019), Urvashi Sarkar shares that
Mukesh Ambani through a “complex network of Reliance subsidiaries and associate
companies” besides buying a large stake in India TV in 2007, the corporation extended
loan to NDTV in 2009, which was later converted to equity, that obviously has given it
control of the broadcaster. Reliance has significant stake in News Nation and has
extended loan to News24. Firstpost’s editor BV Rao was a former Director of news and
communication at Reliance.20
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It is rather ironical that owning, buying and controlling media is so easy for big
players, but there are stringent laws preventing the widespread community ownership and
use of media. Community radio ownership for instance, requires all kinds of clearances.
Community radio cannot broadcast news or current affairs programs, despite the
Supreme Court declaring broadcast airwaves to be public property to be allocated only
in public interest. Samarika Kumar argues, “ While the top-down, big-profit media scene
in this country is free from regulation, the bottom-up, less- and non-commercial media
sector is abuzz with regulatory bees. This entails that for all practical purposes an
ordinary person in India is very unlikely to actually start a media concern of her/his own
to air her or her communities’ views.”21

Lack of Disclosure Norms

Critics lament that there is no comprehensive framework on disclosure norms for
media ownership in India. As most media companies largely are private enterprises, they
are not mandated to make public, the minutes of their Board meetings, relevant Board
decisions and related party transactions. Current data on media companies also does not
reveal the break-ups of total revenue into advertisements, subscription and syndication
revenue or details of the types of foreign shareholding. As a result, there is a very little
usable information on media ownership patterns in the country.

Monopolies, oligopolies and the lack of diversity in media ownership and content
are issues that are directly and inextricably linked to questions of freedom of speech and
right to information, which are protected as Fundamental Rights under our Constitution,
but the Indian courts have often failed to make this linkage. Kumar refers to the Sakal
Newspaper case in 1961, when the government sought to bring a regulation to rein in
newspaper monopolies, the court declared that such a regulation was in violation of the
freedom of speech since it interfered with the speech of newspapers.22

Pranjoy Guha Thakurta, in his paper, “Who owns media in India?” argues that India’s
established media conglomerates have staunchly refused to accept the need for restrictions
over ownership and control, arguing that this would result in devious and dubious forms
of censorship and have resurrected the ghosts of the 1975-77 Emergency. “The government
too has played along”, he comments, adding, “After all, powerful politicians need media
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barons as much as they need them — a mutually beneficial back-scratching society of
sorts. 23

ASCI’s Recommendations on Cross Media Ownership

At the behest of the Ministry of Information and Broadcasting, the Administrative
Staff College of India (ASCI) undertook a study on ‘Cross media ownership in India’.
ASCI submitted its “Draft Report’ in July 2009 that was placed on the Ministry’s website
in 2012.The Parliament’s Standing Committee on Information Technology vehemently
criticized the government for not initiating any action on the ASCI’s recommendations.
The Report running into 200 pages, has recommended cross-media ownership restrictions.
The ASCI Report has also gone into the state and extent of cross media holdings in the
industry, the international experience in this matter, the need for caps on vertical
holdings, and for transparency and public disclosure of ownership and holding patterns
in the media sector. ASCI Report observes that while there are no indications of
monopoly in the media sector, but there is some evidence of “consolidation and
concentration”.24

Recommendations by TRAI

The Ministry of I&B in retrospect had also sought the opinion of the Telecom
Regulatory Authority of India (TRAI) in 2007 on the issue. The following year TRAI
made a number of recommendations aimed at curtailing monopolistic growth and at
ensuring pluralism and diversity in the news media sector.

After three years of submission of the ASCI report, in May 2012, the Ministry of
1&B again sought TRAI’s expertise to evolve a comprehensive approach to balancing the
technological and business logic of vertical integration and cross media holdings with a
view to addressing the need for pluralism and diversity and to protect the citizen’s right
to credible choices and competitive pricing of the media he consumes. TRAI after
updating the ASCI data on 54 companies that have invested across print, broadcasting and
new media, supported by information on them provided by the Registrars of Companies
and domain information about market share and extent of cross holdings of media
companies from the Ministry of I&B and the Registrar of Newspapers of India (RNI)—
came up with a “Consultation Paper on Issues relating to Media Ownership”, which is
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posted on its website (www.trai.gov.in) for comments from stakeholders, including the
general public.25

Some of TRAI’s recommendations include the following:

The TRAI defined control of ownership at 20 per cent shareholding, or over 50 per
cent voting rights or half the members in a media company’s board, or a say in its
management. The control could rest with an individual, group of individuals, companies,
firms, trusts, societies and undertakings. TRAI suggested that if a media firm was
dominant in a market in both print and television, its owner should be made to bring down
its equity holding to 20 per cent over a period of time. The dominant market share is 32
per cent in both print and television based on a complicated formula, the Herfindahl
Hirschman Index.

According to TRAI’s suggestions, market must be defined linguistically and across
states where a particular language is spoken by the majority. English and Hindi are
considered national languages.

According to TRAI, the combination of reach and volume of consumption should
be used for computing market shares in television. For print, on the other hand, it has
suggested that only reach would be sufficient. As far as the print medium is concerned,
TRAI suggested that only daily publications, including business newspapers, should be
considered. Magazines due to limited circulation and reach have been kept out of the
ambit.

TRAI has recommended that regulations on cross- media ownership need to be
reviewed every three years after rules were framed. Media companies found in breach
would get a year to comply.

Repeating a previous suggestion, TRAI has recommended that political and religious
bodies and government agencies should be barred from the broadcasting and television
distribution. If such permission is given, an exit route must be provided as well.

TRAI has recommended that “On grounds of the inherent conflict of interest,
ownership restrictions on corporates entering media should be seriously considered by
the government. This may entail restricting the amount of equity holding or loans by a
corporate to a media company”. It has also said that Surrogates should be barred from
broadcasting and television channel distribution.
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TRATI’s recommendations are only for news and current affairs in print and television
for cross-media ownership rules. It has left out the fast-growing online media, reasoning
that “Online is very limited at the moment™ and could be taken up later.

Digital media has had an exponential growth in the last 7-8 years, therefore it is
incumbent on the government to get it studied by experts and put the recommendations
in the public domain.

The TRAI has suggested a single media watchdog to check for paid news, private
treaties and issues related to editorial independence. The regulator, it said, should not be
controlled by the government or dominated by media representatives.

“Such practices should be immediately proscribed through orders of the Press
Council of India or through statutory regulations. This would cover all forms of treaties,
including advertising in exchange for the equity of the company advertised; advertising
in exchange for favourable coverage/publicity; exclusive advertising rights in exchange
for favourable coverage,” TRAI said, adding all “advertorials” should carry a disclaimer
stating the content had been paid for.26

Commenting on the TRAI Report, veteran journalist Sasi Kumar commented that
“in the absence of this paradigm shift, it makes no difference, in the final analysis,
whether concentration in a media market is measured by either of the empirical methods
the paper proposes: C3 or HHI (Herfindahl-Hirschman Index). Nor does the quibble over
whether “entity” is a more appropriate appellation than “company” in the media sector—
as though just calling it an entity will help expose information the company is withholding.
As for the suggested permutations and combinations towards arriving at the most
foolproof, or least damaging, formula for keeping cross media holdings in check, they
tend to read like the riddle, or parable, of the boatman who has to ferry a lion, a bundle
of grass and a goat across the river, and can only carry any two of them in each trip, and
the lion cannot be left alone with the goat, nor the goat with the grass, lest the one eats
the other. Both situations need some figuring out”.27

Immediately after the TRAI Paper appeared in the public domain, R Jagannathan,
former editor of the Firstpost, which is now with Ambanis, commented in his edit
published on the website that TRAI’s recommendations “need to be thrown in the nearest
dustbin.” His argument was that if the corporate finance was not available to media, it
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was no assurance of them being impartial. ** If corporates want to run media houses, he
said, * they will do so, Trai or no Trai”. He further wrote that given the “growing non-
viability of media, a lot of corporate money has come to support news media”.
Commenting on TRAI’s paper, Kaushik (Caravan 19)commented, “Transactions of this
nature are rarely straightforward. As the TRAI paper observed, “there are numerous other
ways by which an entity can exercise control over another.”

This prophetic finding, writes Kaushik, is validated through the complicated
structures that both Ambani and Nahata have used to invest in the five media companies.
The control that they exert over these groups is a function of the investments they have
made through direct loans, Optionally Fully Convertible Debentures (OFCDs)—loans
that can be converted into shares at the investor’s discretion—and direct ownership of
shares.”28

The last about three decades or so especially after the coming of the satellite
revolution in the 1990s and the reach and access of media growing exponentially, one
has seen hyperactive activities on acquisitions and cross media ownerships in the sector.
There have been tremendous shake-ups in the last few years, leading media writer and
commentator, Pranjoy Guha Thakurta to say, “the trend signifies growing concentration
of ownership in an oligopolistic market that could lead to loss of heterogeneity and
plurality. The emergence of cartels and oligarchies could be symptomatic of an
increasingly globalized but homogenized communication landscape, despite the growth
of internet technology bringing about a semblance of democratization by allowing for
more user-generated content by “prosumers” (producer-consumers).”29

Analysts believe that the economic realities and relationships between press,
television and those who own these ‘engines of control and change’, will eventually
determine the future of India’s communication culture. Many case studies will bear out
that media has been an active interpreter of India’s complex socio-cultural ethos, which
has not always been rational. The media many a times has flared up volatile and explosive
situations, especially on religious and caste issues.

There is this strange dichotomy, while on the one hand one witnesses oligopolistic
trends and corporatization of media and State’s constant desire to rein in media,
whichever party may be in power, but on the other hand, the rise in literacy and with that,
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people’s access to media and hunger for news, the ever increasing matrix of social media
that brings stories from all sources, giving competition to mainstream media, in a way,
has made the news media consider at times, very selectively covering stories that
normally, given the sociology of the media, it may hesitate to do so.

When big business interests own media, it is an open secret, how they exert
influence on both mainstream and regional media through their power of advertising
control. There are hardly, if at all, any empirical studies that enquire into how advertising
support is accorded or withdrawn from newspapers and news channels based on the
criticality of coverage about these establishments. There have been cases when some big
business houses have sued small media entities for hundreds of crores in defamation
suits for writing critical pieces on their business practices.

There is also no empirical data to provide insights in to the strategies and tactics
employed by corporate media in influencing policies to suit the business interests of
such establishments. Similarly, while there is scattered information available on the
subject but there are no systematic studies on the possible impact of corporate owned
media on people’s right to fair and impartial news. An ordinary news consumer may have
no idea on who owns the media that s/he accesses and whether the news that s/he
consumes is fair and free. A news consumer to a large extent makes the sense of the
world around her/him through the media discourse and that is why it should matter.

Media Monopoly Influences Perceptions

When there is a monopoly in news dissemination, there is no money for guessing,
how perceptions can be coloured by one kind of narrative. Doordarshan news when it
began was watched with great interest as it was the only source of news, despite its
government-centric narrative. Come multiple channels, the expectation was on plurality
of discourse, which was difficult to come by as one saw ‘more of the same’ in a highly
competitive market. Soon this changed to polarization, based on ideology. There is so
much political inclination of most of the news channels that, it has given rise to inter-
media criticism on ‘independent’ versus ‘embedded’ media; ‘Godi or Lap dog vs.
Watchdog media not only on social media platforms but even during prime time news
bulletins, leading to lower credibility of news media. For instance during the Farmers’
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agitation at the Delhi border, one could hear the agitating farmers asking “Godi Media”

reporters to go back.30
After the government diluted the Right to Information Act in July 2019 by adding

provisions that allows the government the power to decide salaries of the commissioners,
tenure and dismissal, critics feel that it would affect those using RTI, especially the
media, who over the years have been using the RTI to unearth many stories on the
government’s inefficiency, collusion and indifference on myriad issues. There was a time
when there used to be RTI desk in some media houses. With a change in the media
attitude and discourse, one did not find much written on this, except some hue and cry
raised by activists and opposition parties. In his article “The Ministry of Truth” why
journalists will not notice the defanging of the RTI Act, Nitin Sethi talks of the

“structural censorship” practiced in the Indian newsrooms. Editors, he writes do not like

reporters spending time in tracking governance issues, in other words “activism or

campaigning”.31

In summation, it can be posited that media ownership and cross media holdings
have been vexed issues for long in the country defying any easy answer. It is an open
secret that there are vested interests, who through their lobbies promote a kind of news
media in the country that is least regulated. Such lobbies, working under various alibis
criticise vehemently whenever there is any move on discussing some terms of reference,
on the plea of gagging the press. ASCI and TRAI’s consultation and draft papers gathered
dust for years before these were put in the public domain. In the meantime, one has
witnessed frenzied buying and control of media, resulting in corporate control on
content, a blemish on the normative watchdog function of news media in a democracy.

Any control of media by the State or the Corporate Inc. is bad in equal measure. An

average person lives in the hope that s/he is well aware of the world around her/him,

because of the news media, little knowing that the truth lounged farther from that.
(Endnotes)
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R froi
Media Mimansa
43 -7 2021

Unfiled Notes Page 43
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A & RIBR BIA D ADR Hifsan
TR @t Aifear
Tl & foe sud swma A 319 aich feamdl @ sigrE
<. g ymi

YRa F A F SAER (AR Afvar § difsar #1 4 3g@ yfawr @ &1 gea
F1 AYFR 1Y &7 F AT T F A T FE AT TG T | YESAA TeTA F G Hfeq
TE 7 A & SUFR FFT G S @RI FT FHT THA-TART [, cfe §1-41 7%
faefaen &9 grar T4 39 AT 7 T8 AT B W TE fF Aeqm F gEar F AIER F:
@I F [T a1 sareT & @1 & SR $9E] F4 STl g qEal &1 swSl @ faverr #
W qE GET A fF A% 2@ TIER fAfha 9§ sRetenE & 9Re SAfea ¥ a8 gond W
@ &1 87.6FTTFRI FHT FEA & [F FEIT SRS F IR FH FIF TS oA &l HAT

TETaAr -

YRa % 3 § Heeyyl A § ¥ UF YA F AMER FEA 12 S 2005 H gHE
FU F A €A | T8 FA F 5699 AT 07 R FHHEE § w TR W IRE SaEee gt
FHE A1 TF F9 FAG F GG qRG B gEA F AYER FEA F9E F9 F @n] 8w wE
T o T el s, afaE iR difem # 9tk wriert #t ke 39 & A S
o F AER wfEa g | "Eaum # AR 19 (1) (H) F 98d 9 F A w1 Afaeats
F AR F AMFR T Al gE F A *® fo Aw sym o gEA F afvEr F w9
H o8 AT 1 TR A, qaed d o favn & e AR afawtE e et
w1 g #1 vsa@ # fau wag syl R amm mem fae mn
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sfyefal o swfaffal & faq eoa 1 #m = ® Mogm wEE iR gEdE
fagrmfirsrl % faers = 1 afasFr FrE eyl =ER F w9 5 A ) S A
% WY ¢ TR dR TRl # fau o gE w1 afier w1 % dR W U ey wfEr
e T SEeE TN ¥R % AR TR % UH ¢ AN H YEAN T B I S0 | T
HE@qU a1 SR B T o Fhdl of R gE & AR 1 sEme w USRS S
#I TR wfaEl i deel w1 fafa qe st siws & w9 ¥ geghl % 9 SHa & w9
IR F FqHA T

TEEIE § gua & Afusr # aAfus § afus wawa w1 A 5w awn fawe w5
Afafaaaad iR Sl w1 99 F WEA qE S Ghd § afed Y YEEIal H an i
fagmraa w1 i s faem #1 sefe #1 S1 FHA €1 TH GEA S MYHHT FEA F TR
ot fom ot st off, a1 afarr @) eF % AR 9% TR SR oW swa & foau s
B | T SR H FEl, WE AW | TEEE 6w s vl & ge feun
71 20 FH & WU SH a9 Givwd o e off | efE R it s it siR wemwnl w
T TF HeAqw fumr faw g o fowet Aeg | a1 W faw wewrt e w1 wma wwd
% afesr YPER @ AR I G G9 % i § oft geergel vfvw fn wewd €1 g
T WIS SR AP At ¥ wfa @1 €, TH 9@ W TR Tel A S Wehar | Hitsw w1 faeed
S % GEAU UgAE, SR wE H R e SR sifyefeEl & wE-sraer WS
@A |t #)

‘g um S T=ER T A @ g IE IR A s A wa € R
FA F ANE T TR FAEEE @ wedt 31 w9 ST S R WE gEA, ST geea § SR
fir & femrd am fiF eardt Hifaadi qen wedwFE w1 @n] #9 F 4 TR fHe 9 werEE @ W |
wfe fom g 1 5% sEvaswa €, 3% fama @1 o g sl W i = € A ew
fF zart watea F9ET fFe We ¥ swEd % gaed § OBl @ SO | I R S
gayd #AfuEr 21 -see fagrd et

eSS A, AHT 3R HE AR A 'GIA' F W AR SHH! ST F T@ifwa F
T FE & ‘M =i w1 wE SR faawe geen 76 ww @ w6 E A e st #
W A9 T A w GHE G T I L. T et ot T # wed al ot @t 71 S e
SR & HEY 39 TaH-TEUH 1 WA Al € SA9a 39 Wy H o W | Sl €, v AR
T & S s frafa @
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fafiamn wiféa 3 st faufag ‘difew &' g § ¥R YR #1 @daaQ =66 € 390
(1) 9 H =AW, (2) 39 F =aa, (3) Afvets F @aa, @ (4) I F e
F T8 I FA gC GO Fi fanrvan T@ifea fE

9 uftug & Y A e W . |ed 7 gEA & AR AR Hitsa 1 waifEa w5
T FE B, AWM WA H 9w afvEr faem | difem it siww @m) 9 oawmEst %
AMR W TFR TR fommd § 9 W1 e Sal % fau ot suered @) TR H 9l #1 are-
TEH 3R TH FHEdT F Y2 TH @R B FI WM A A9 FH & st |

virer wfafer -

T vy #wE & feau w9 ugfa | 250 94 wwha e v sweme w1 wm fodht wEa
TP T & % T SR seEiie witew S ¥ fRA ) wefaw s wetua 250
IS § afem ywEe & Sie Sen T, 5 wm e smer weEsEt & e
wfee & | weAraelt g & AfER & 9fa SwEmmed wt 5ue, 6, W, "ed 1 g
H T=HE W Y 9 F AR B @ §, AR # w)

Huer wen ety | wE -

s 140 56
saai 110 a3
pe 250 100

YT 1. T AWETAE & WU AUA WAfed o g @ Weran fwar ¥
i WA |FhaR | Pra e | g | am
- st | 14 12 5 219 250
Joagrar % 56 48 20 87.6 100

IWI® TR HI @7 W Tg T BT € % 9 Swemisl § # 5.6 Wiava Suiamaist
q UH-3 9R, 4.8 WGvd SIS 4 FE ) g 2 yiava SeeemiEl 3 fatha w9 9 seien
% Sfd safea § ag1 g fFa & aen 87.6 wfovm Swamsti 7 swEtem & Wi sHfea d
FE A g TE fH 2
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UYH 2. T U WEAN W AEIME ¥ Wt wig Hiq &7

[ PRAgw |[REARE  awas SR a
Fwd | Aafw | adt

gﬁ m | 42 67 140 250

TeaeEar | % 04 16.8 268 56.0 100

SWI® TR HI @ W T8 WP e ¢ F gum Sweme § ¥ 0.4 wfava Sweme
% our fafes gve & w9 § smeten | afya fifa 2, 16.8 wfava swem@et & sar faw
Hife® fEw % 9 § AR ¥ Fafua Jifa ¥ ud 26.8 wfavm SoEmE # SHER Swd
% Hafas ARSI § Fafua Fifa & qo1 s6 wfovm Swemme & FTER ARt | Fefya Hifa

T B
UYH 3. T AUH GEAH W Well & {0 eT W e 9 2
feq g oA @ & | dwewt |
RbergTer gt
- yafr | 2 233 [3 12 250
% 08 932 |12 438 100

ITE AU FH @A W F% WP T & F wmm seweme § 9 0.8 wiavm seeemanst
% SER TRl & forq ARSI e ¥, 93.2 wfav Swerms & AER @l & fau st
¥ 78 & @ 1.2 wfavm SuEmE % S uR @ & oy aReien ¥ @ § ot v fRew
T & a1 4. WiV SEm@E % ATER @l % fou Ao F@ # A g

UV 4. T YT ANEIRE d @al e &1 ®ig wed fear smar 37

RAeeq 7R | FRATE | ST FE FET | Anr
ATE (AR AR |
F m | 2 8 239 250
IeaeEar | % 04 08 32 95.6 100
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IWRI® IRV TE UE H <@ W g WP Bl ¢ o gu% swems § 9 0.4 wiavm
ITEAT F ATIR 9E § UH 9K, 0.8 Wiav SIS & AR WE ¥ UF § 6 9K, 3.2
yfter STRETE % FTER SEE TS W ARGISE ¥ @R fred % fau @eg fean s & aen
95.6 Wfaem STEMIS % AR ARSI ¥ @R frwen & fau #E @ T8 fea wm &)

UYH 5.37U% HEIE | 30 foras waehn @edl & fou amEieng @1 s wEd §2

m 57 22 9 162 250
EQEIEn
% 228 8.8 36 64.8 100

SHIE FRUT A @A | T8 T e ¢ F gww suvemet § ¥ 22.8 wiovm sweeme
% IMER 1 ¥ 5 UAEN, 8.8 Wav ITEmEi F FTER 5 ¥ 10 YHER, 3.6 Wiavd Iuverane
%F STHR SRR TAER S fF S st @ @ & fau andiend w5 sawe s § aen
64.8 Wfa9I STREME F ATIR HF TH § FEG FE W TER TRl AU AREIE F
T TE A ¥

UYT 6. T AWINIAE & TWHTA | UAKIIAT i favagsraar agir ?

RFeq & FOERTE | FWRR |78 | @
F mafr | 113 [ 95 39 3 250
FeaweTar | % 452 | 380 156 12 | 100

IR WU F @A W 9% L el & F wuwm seemst § ¥ 45.2 witem st
F AR AREIAE F THEE ¥ U Hi faageEd e, 38 wiavm Swemst % SHER
ARNATE & TS ¥ TAFINA F1 HD 2 qOh fag@=1aar agi, 15.6 Ffowra Swammst & FTE
ARAAR % TEEE § UHHA H fauEETa g Agen 7@, 9% @R W R @ € aen
1.2 wfovm SwErme F ATER ARSI & TEE ¥ wAEia it faameam 7@ g
UYT 7. W1 ANEISE o A UAKIET § agend 3En 87

R FogEas |epaAdl | gERIcHES | AT
ymafar | 153 43 54 250
FA SeaRerar
% 612 17.2 21.6 100
wifear dear
Media Mimansa
TUA-TF 2021 50

Unfiled Notes Page 50



WG RO H TEH W T8 T2 ww & R ww swamet § ¥ 61,2 wfrvm sovarmet
F IR AREIAE F A1C HB 6 0% AN § FGgeld AH 8, 17.2 Wfava StemE & SHTE
ARAATE F A HB THENA F fawha agama TE AT ¥ a9 21.6 Wiaww IwEmEA F AT
ARAAE F 9% B §C qF TARMA § HELEF g A T

Uv 8. foha wiadt wrwell W ANEtend w1 Ware @@ wwa wwr § fue urar ¥2

ey go#s% 510% | | uEshad | anr
yafa | 50 151 2 27 250
F Ieaweran |
% [ 200 60.4 8.8 10.8 100

I TRV hT SEF W AE TP Tl © R THE Sterms § § 20 wavd Swerasi &
FTER 0 § 5 wiaw wwel H, 60.4 Wftw StREmE % STER 5§ 10 Wiowd wwe #, 8.8
yfaer Iee & ATUR WW WWel § ARSSE &1 SaE a9 9Hg "6 H fAe o & aen
10.8 wfem STREmIE % ATER UF 4 9d § SARSHR w1 waE 99 999 9 A 4 faa
T 2

U 9. WWERNE & FRaraaa 0 Ut @ iU Wegw wer &2

RAFea @t | Serewar | 2=t FE | gnr
Fdardar | frad &t

W m 66 | 19 137 28 250

kA % 264 7.6 548 11.2 100

IR YR H TEH W T Y Al ¢ R wuw sweemet § § 26.4 wiave Seeeme
F R AR & framma § afumfal @ den @, 7.6 wfwm soEmet F oEr
STEHA 1 FHI, 54.8 WAV STETMEA & FTHR ATTHENET H1 e A1 9 SATERdl i FH,
AT wiEr § qun 11.2 wfem STeme & STER el & harea # w1 & A ¥
UYT 10. JWEAME T SAET SHUTA i & @ &7

e Re |gowiaw |d&t | Fo ad &7 |90
Az | Az Ericrall:c
l smfar | 194 2 25 29 250
SeaETar % 77.6 08 100 | 116 100
IR AR I <@ W T T Tl § o weE SwemE H " 77.6 wiavh SeeraE
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F FER AR F SA@ sEEE e wifem, 0.8 wfovm Swemsti & AER SRS w5
ST T et Hitem, 10 wava STRErs % HTuR ARAEE w1 S9el seme i
Hifgan 9 st difem H1 a9 1.6 Wiava Soeer 39 G99 0 H9 T8 Fed €

frepd -
Al % favemo & = frefafaa fesd ama @ )

+ fa® 2 vfawm @R fafga ®9 § ardem & sfw sfed 4 a2 god = ® T

4+ 87.6 i@ TR F1 FeN € 6 S ARGRE & IR W FIE a2 gord T@l FHa

4+ Hifem | T2 sed WMl § AREIE | Halua FE AfG @ )

+ 96 wfawra TRl w1 FweN € fF 3% T # wWE A ARAeE d @ e & fau
1§ @ea & fam wm 2

4+ fa® 3 yftovm sweEmsi & S9R 9EE U W AREeE § @l e & fau @
femn s 21

+ 65 wfavm STEmme % AR F W H A FE ff TER @l & fau sameien
F TG TE FA

4+ 45 yftem SwEmme w w@a € Ao & s ¥ i #t faageEa 9

4+ IHEmE ¥ ¥ 61.2 Wi F o € fF AReien % 9% %9 7% 9% e § aead
A 2

4+ Ou% SoemE § ¥ 20 yiovm % AR 0 ¥ 5 wiava wHell § @ AR %1 ware
a1 "y " A fae w2

4+ SwEmme § ® 77.6 Wavm w1 W § R smEiem w1 s s fie difem #=
= T
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eiter ual-erealardia aldt #ifsen ot s

< 3. glveg @y

T RIS ~ HA T HHETH % aga=T A F Ha SA9E G G o9 I @ &1 39 qE e A
g & SfFT 3 & Fod # Heq v TTHAR F QA GHERTT- UEAEE. @ana S9e, e A # fow
7917 & @1 & | w1 19 67 % [7q 99 =5 FFIT 6T o, 9% S HHEA FEl A o7 &1 55 HHET HT AT GHAT
e G R T &1 T ST 1 9T % A7 W g 9 @ e aw difaa T8 @ T § ) g, feran
W @A S F W d GAEA o & @Y & 9wl F1 S o &1 Ha HER 74 4 @aia dae #
@R FY I FAT VEEl F G FH o & aElE 37 9l & UH d RO & T vEl # 9R SEeT &
FYT FET A o 3 G TR TA FVEF T GV F GG@HET A W9 H GHT G 41 TG 5 AT 7
wregt &1 AT S 78 @ &1 EER 99 W1 U5t 9 1 99 %1 @ & foTd 3E @l 92vet @41 feet st
1 5 @ GV B T@d & 1 391 919 oTIaR (AR #W T E, afe gHiEd 78 & fF faed, g Zentaer,
famrgai & ciat Hifteq 7 39 faa7 #71 Howa g w1 & o S # dgae &1 frmet aaq i G fare 9@t 81
FreTa § JET F1 YT F1 Y T AR a9 FA W &/ AFrTr B 9T R GEER # 9T #5 J0 52 T
81 78 a9 & % &7 &7 7 acend i SavAE § ciHT acend & A9 W e § gI & W 9T 3 Jorns,
BET T HAG F V! F AR F Y2a o @ &1 faed # Fifew g # apiq gifear wear &1 gafer 89 # Aifea
7% Fefal W & Ford 1 FArE FW E, G G F THE Hieq w0 F qHEn T q @Enan e # 9
F1 GRTE 3T IAT al Fag 781 Fal o T &1 FEq F1 9 7 0F Gad 991 d5end I8 S & 4 397 FEE
% 32l fora/@ed & UiH S 3R TF TF F1 GRITT H T #1591 &1 " FF A% al GAER agd @ § S
# | safs gect Teare @Al &1 @Eard 9Ae & 6w o SAER) o7 4 S GAaaaEs &1 5 o @ & fF 7a
Hifsa & 77 feafa zaferg da1 g% 7 @@ s #1 377arG S g & SR SAe F A% F FRU 4 9 gH
Yo7 gor &1 gEparie ST F ST § al WG9 7 g9 4H19 STg S aiferl 8 3% ue ] @1 $79R YER &
T I V] F FAFT TE Fa arr &1 ard § s w7 fagrT guesl #1 5e @1e FAon 3 o foa &0
IS GO FRIERT & Flfcis HI 6T @ 6T (99197 G & 3797 TFAA 3699 &1 39fn 379 s #1 9rar
& gftepa g7 1 A FA A dwR &1 HFET gy F Ed @7 G a=wr i aavaw E

virer & IYA- w1 F Areray feraar € S gt et 2
T WY 1 kYA Hifed 1 Ao Wl W gael € R st % weel 9 of ¥ fe@
FI AF AARF AATA FE W E | FE T HITSA HI [ I F AITSA Bl w4 E,
w1 v o T fe enfawer o o difen st v @9 A€, fnfaw 15w s @
o7@ ArT 1 =M a1 o B fav dr Wt wifem w oy R 9% agem % wRO i
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UfeReaT-

WEA Y F U 9% T

1- Hifea § =rere w9 % A ®
fénferer wef sn @ 7

2- Hifew, favodr ® @afEn == @
T 379 ST e % |19 § 99ehl i =M
o €

3- U Hited | enrE wre & el &
T &l W w 9% T

4- wifean H1 9T 7" AER 99 F @ B

virty ufga-

HRAT HTA § AHSsd 9 3 FROT A
™ WyEE F fou e 9 wiwe R H
qfvsrdl ot o1, @f ®F, S22 e % wEm
| e ¥ " wE w fam mn v
viuTy & foaq 993 iR siHe eH & fou
sade fagemo fFa ) e fau gueER
T H AEA 9 @aERA 9Ae % GHER 93
v | fagrvsi g afty e 9 o aw # )
TaAfE Je R TE FHER TH 6 GEEn
W TSR TIHEL SE AT fRar

TEATEAT-

YR % SHEER HEAHT A Hifear &
ez A ¥ W FeAdR W EHER 79-
e, @afe =9el, dauRe ofe &
wHifear 91 San €1 Hifedn S 9T % wEe §
72l &&=+ e am @ @ ) = w fay
I e Had Al "l 54 el 9T Fel
s €1 &<t fag =1 10 wiwwmen wmmst § 9
TF ¥ THE TAR-TER H yg@ yfae faar w@

Hifear =1 W fer-wfa &7 see o=) o o
@ 7S A @ 6 famn @ €, A S % 9w
& fom @& %1 wafan 77 awon ot s B
% & @ geEr w-utEe # e 3
TIEYH I T@HT T HE@d § ST S W
4 gur @m ¥ feelt @ weifm 3 f&d
TAER T SHE A Ay TR Y99 Sl &
Hulew Ted gU HitsA % fog T v wE et
T ST F 9 % Weal 1 g9ER foma
§ WA e T o1 SHE SERE wH o
TAER T A 7@ T A | qw o "
STt o o THrER w6 w9 g e £ 1wy
9 YO T TS % Hitea 3 FHm w2 fem g
Fifer Hitea & woE T ¥ 9RI e on T
¥ | afE 7€ e | W § fe e e v
1AM A1 8, AESA M SH 9T BT S
ucld!

Hifgar-

|E Y=l oal Hitedn & s meam
2 &, Wq e 3E w fw ged # fan s
o, @ Hifem w1 foen 1 @ ) Aw ff we
TFd ¢ fF o= difew w= §9R % woi-
TR YA-UeRIE], @Ere 99, aaunese
afe % WA B W@ | A SEEE F G
1 Hifea e S g1 CEER % S A A A
At TEl w1 wMfes w9 F 'Hifen’ wa
Srar €1 for WieAw & R ot Hew weu w5
T U5 I UHEA T TE @ GEdl € | e
& g H1 ule A IHR G9E &HaT FI A
Ein AN
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Hifem ¥ fosa 2- @ vl | 977 w/D
FeA T B WEAR W T F onzd g §
TAFIA ft AgErdt Tt T | FAFT AR I
wifa % Wg & T wrefrw 7 dfen § 99
qfteda o fean ¥ | @EaR W gatE 99l JR
Hryrel Hifem J o Hifew #1 Hed aeee
@ fem ¥ 1 39 ftads % ) H wifem w1 wmw
ol Feerdl el T ¥ TW deemE ¥ Hifea =
9T TYS T HI A6 3HE 9RT fEe e w
% ifem w1y W & § e aw g,
@, i T a3, foed fog e S ST
w2 e v ¥ fE e &S e sy
& A4 Hifedn & Wy & e B gad 5 amm
%1 g, famreAl =t wmm § 5 T o g,
afed aer 3 ot &S # seem @ e #)
& =it w1 faomae @1 7 %) w5 o
feénfere & =eordt w1 W@ ¥ 39 e Hitga
T S vy @ w® § 3 Hifga ¥ o oam
Y ATl 1 @ § | HifSA i 59 T ) o
o H ot #E wiE oo T famE T @ R
o € TR wue A o 39 fEmel 9 gagt am
F R F form #)

S % g S i g FER e
Fed €, ‘7% v wwfaw @ w1 ® fF e e
w1 AT Hi TEAR HI HZ W GAE =57d 98
o 13 R off & w1 @ ¥ difew R W @
TS F 99 gad H | 3T SR =fE,
FHE =0 | FHER G % WY ff 6 21 IR
S FROvA =fen) fammm wifew) @afEn
el % U S weeH ¥, % fau 3fEa =
T ¥ | Had Ygel @WeR <7 F BIS % HRU Sl

wHifsar dmrar

F UE q G F GET T, 7 G9FE H THA|
AT yeg el qeny W W@ ¥ 9 wH vl H
FH TA W/ T | GAE STl | SIS a1 A
1 Tl Bl T | I U fEE # FE WeER
% Y] HI HH 8| THGU T HI9S W=l wl
A Fa ¥ | st & w1 9w gofa g8
T T H A @R ST 99 Tl § | AR
Y = AWE # @ fawd ot €1 o iz
Hife =1 wee @ T @ e @ # ) faeE
w1 %1 fewm o190 == Al w1 W W@ T T
fiiz & dues 9 99 tfex T ¥ R F@
F ¥, S A Fed § | Wifesl & @ad o
TEA TG ¥, THH T A TAHIA WG F
THE W T o9 WeaE B T ¥ SH a9 F
W EYT T B W | gErE Sl # wE
HAMER T H o FAEAES @ e =@feu)’

TAHA, AT B TN YA T
7e fags R W ©F @ ° a=e @ gE
fome ween #1 @@ guA @A, fofam w3,
SHEUER F HE 39 G HI a=m {9 g
FHAT B T | 79 ARG F HEa i W
F off a3 fe ¥ ) ufies uw 3 e
79 % a9y Hargem FHew F5d Fed §, v
Hifers %1 g@d 7 o, 3@ Hifels F1 g © 6
WA | @ T "2 Wi | wEten Sl w
e &S % gumEnE w1 9 78 e ¥ 3w ot
gl o & T eush Hifen ¥ R e %
o 7% srava® o6 58 9 9 w5 AU @
At wfen, afF R At S RS H A
@ ot R w9 T faer fE@d @ e #)
IS g @M ZA-H2 A Bl & TR
T M| E 9 A = § A, B F 9=
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72 9 © o difen == w1 5am & fau
T wifew | Hifem #1 9g T famrEl | foem
%) fagre ot faeid, & gemERwEl w5 S
HEAYH TN AR wERE Sl w1 sfaw
FHardt | safE 1R s # @ 3% Te 59
T UM H TeW TE £ | 3T el i AEAEs
M, STHT 994 % o0 gk T HT T
wEm o W @ ¥ SEtE difea weren we
a9 5wl w ot fae fed oW
TSR A 1 S TE S =fey 3R
AR A1 HUEE % WY A W 4 @ S
wfFT 38 o 2w % faEml w1 "nE wE
wifew FdS =E S B | AR 5% s el
H e € A IR THIH SO UW H
T FET

wifear & arsfEriE A

R ¥ w4 veEl @ WEn
FA HI S W ol Tedl off, oAfEA @ TE
wdta g © R S difem § el #1 s
T A W FEl SR HH TE w5 g, 39
w1 ot YA HvE femar 81 seew % AR W
Hifen § 9 s fea =+t e veear’ e
Ta e & | S T g aeEn we @ e g
WE A=A F WY T FE T CWEH' R H
WM B W T WiEmE § Fetaa @erl
‘A’ we wEv WA g €1 TEH wE
‘S S IE S S A 1 gE A
1 %1 2fEn § FE ot wyTars @ o
fae oM 29 ¥ | SafE TR ITHE FIE qaAw
T 2 & T & i S99 9 F ®R O,
Gu % TR W YE HerH | o €1 3 wearEs
=1 Tty =rver fom @ @ € 1 U T 9

w1 WA FA €, fEnfom ¥ SR S off w@
TE Bt | Hifem ot v H A wrw-ateEt
% fou =+ e TE

araE § Hifen § ssiartE wEm 8 ©
¥ @EaR W waEtE gae § gueEn oy
Fed H WA gidTe F @ # e 2
=% o 321 foma e & e == SR T
T H OHE A9 T W T ¥ OWEHER F
FAEAES H % AU yHE A ey s
H FE 9 @ ¥ S % YE 0 wE
Tyiter FER fig wed € ‘o9 sm@eRl &
Hures ot et Ed wd ¥ R s i e
FEF TS HI AFL AT H WA 24 @A 2
3 w9 faam & o @ € R ma FE
afew | A FHER S F A FH W A W@
% | zafan oe srEar Wt Sel S T are
form @ €1 o | S % WHER 9 H W
w1 W TR T ¥ feE = smmewr
AFHEE AT o T o1 | S U FHew JE
o on fo o 9 o | = &S =1 fenferm
T § @ ¥ afge 2 feAt iR e
e amal % gd UeEITas HueE AR Trer
Fed £, A9 F TIER HY §Eg A1 TSaE
TAFIICAT 1 T SANE T 1A T | TEE F AR
R H 1975 | THS HI TAHM F2 @ § | FHG
1 foifen #3739 wa #7 faumma =5
fratfén =11 358 wed T SHfeR= W@ AW,
AN TEd B g7 T9-73 TR F1 T ° uRE
o1 T GHe Fi fifen & foau 99 femn s @
T 1 3% TRl H AR Tershs, Hel g g
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3 R gfafdd s fem s wm i@ o
THLET TAHIA HHG @ e B TEar §
TRz o0 T2 ¥ | SElh THER 99 TR S
I3V B o | el % YRR A FA@ER B
ST HY AEF AW F A W@ BT H SR
el W Wi 9hS T 2

&t @1 THu-

a2 ufigy ¥ <@ q1 TE B w1 oA
THEE B @ ¥ Hifem 1 o= vy 2w R,
q & & @R T T %1 A@ WA A e W
q 3T T H THEE F @ T, dE @n
wra ® ¥ e o 9@ '@ @ g A an
of IET 9 FI 9T THATA T W@ T | A F
ARTY A FH W o F wEE B W R
o R SR W A SR wR e 1 s
dten 7% gen fe fE it s 71 w T #
&t == Feii § g @z | fenfaw =« w1 21
o7e dl GEl TAlaeA W AR Tl Sdl
W 7 v wifefad v vE9s w1 F TEEE
T 94 W 3@ q GawES TEE e W @ gl

‘gdEE SR H WET TIE Fg At
TERIIET St W1 ¥ 1 UH &1 | H S9e 9 o
i TER SR SH-HIAET T U gEwErgia aret
99T 1 WEY e T9R o 9 ¥ A% of §99
% F =9 99 999 ® 9 M FTE aEe §
#R TR WTa @ T e fqe) wes J
Hifem H1 9 F SAHGH-T9G, FAE (IH
e 9t ), wAfwrfer a1 w9 fafadt F1am a
F1 fa=m fem o, w9 Wy &, 9% = @
Y=E-T9A1 1 98 A A8 eF 3 A 9 | afys
W RV ‘99 WREE’ (Fe-whtes) =

wHifsar dmrar

SR ] AAFE] A HAF, F€ WAEA © (F
‘gew wge wifey, Y S TE 21’ 3|
YR T ST T 7 HEA Gl i Airedr |
Hr faswfaa 29 1 @ g1

TIAifeh T a7 i geliedl 98 i &l € %
yror § @ yare 2 w1 98 w1 ' 9%
HE T FhF AW AeE § wEm 8 @ sl
% wAm § et #1 FE emafa 7 8 gt g,
W WA T € fF U % weal w sreRewt
SEHTE HE Fel a% Ifua & 3W e H
T VIS F STEE B T B

e, Yot HHMER I ISR A1
THAYA FI g F T@A | Hifea 9 W v
WA % WY & Ao fagsEa @ @ B | sEtE
9% @ I ArHas H G WY Fedl § | Saiw
THIEA ° ' YRAE 9CE dhad & aH W@
faumfra, FEwfas & =mOfas &
I%qd | USHS % % UAFILal I H1Y WY
FEd ® 95 3H i 919 @9 % qR W Fed B
YEE g1 | TARICA il SAlha 1 =i T
e I 8, A FAAAE aR W SHE HE
To qE 1 WA AR W oft U@ ws T g
Hfaum § el sfvyets & afusr 3 @
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I e B TSHS =% (1729-1797) 7 fafewm
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TS ARt % WY Ahas &1 = WY Fal
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TaTE ¥ o 54 ot we fRww g & @ o
q IW W AN I I HIGW H| AT A
TRl R ARas 1 =l WY e Hi e
oA g | faenfaem i wifem @ & wOR
T 21 &R 3w fem | Hafua gogam ge v
Hehd IU=Y AN § | TR 9 IHAE HI Sl
% 3 st foord |, urefyi i g
& WY F | ISR F G W W a1, fase Fa
T % TH BRA FA % SRE Gadr Saal
F HAER A H E-wEdia wa @)
e, WISl % Aid % 9g S AfaH HERR
1 ST g STHACAYIE T i T | feE
{ wIfia sifira TR = o 37 afewl
R T fed@ | 7% w% 9%d ¥ F Fewa o
Hifem @i w1 fofem F0 ot sww w=sda
T Al @

viter &t ufeReasn 3 aftom-

w&a WY % faw wm 9wt ¥ gfewmer
1 9 2t ¥ 3R T e 1 g ¢ - Hifem
T AT i 9T % AW W) e Wi s
w ¥ e 5 ww % Wiy @ uesl/ quEl
F1 o sifed @ @ ) difem, favmEar w
FEA Sl I 9T &6 FAEA Fer % wY
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1 Wifew, 77 S0a1 S9e € | favredR ® wRE
FA B 98 HIa R @R THL ANl FT G
Yfid AT TR THE WY B e 9 o |1
o gF & fF wim difen, @R | aerE
et & wifen § it et & wedl & eeam
9T B 9% § 1 3 We Wifewm F 9 5" aen
T @ | FAE AR F 3 fag 2w

frewd- duer @ § gEEa #

Teequ i &1 safery wERar v st
eyl B W €1 WY, A Hifea Hi o9
it frmEe sn W ) Hifew #t aged wmw
A w TH Mt W', wAER wen @R
Hifem #1 vy &G 8, fEnfaw & = 2
Taf a1 34 fEnfaw = m % fau gem:
R 81 99 & %9 T ¥ oW o W@
% T wifem =1 sremrEF 8 ™ ) 9 S
#fén @ @m B difewm F1 @ 7w A o=
frore & w T ¥ AR, derd, famr |
e faamy™ & MR W @ e W @ E
T W 7 @ ¥ | e # uw i Al qeritas
AN SR AREEwETE # Wy oo geda § ot
wifga ¥ difem =1 7% 7 o fedi % foau
TSl Tel H Wwer seEr fa @
ofter § T €1 3 G ARG A @A T
Hifemr w wrl =ifae ot o W 2 fF 9w =
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Hed Fe-
aSTATE, 319, (2017) HETH M U
dEE, B9 (2020) TEERIAT W
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WRATE SAhaa F1 961 & A& 144 AW, 47
i, A= (2016), 3feaa wferamiz-
foiz T e vz fom=, TEum, gfteda @
afeefyi.
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AP 3tickerl # cilaoiidl i T

< U & sfiewia fag
%o Fiferar Bt

arEwa AR A & A, SfiE, AsitaE, dimtas 3 o, 8 9 # IIPR F
&1 5afrd g9R Sia 7 cwal w1 T qeey &1 Il 9 a gee & G arE giay
F a7 g T E 5 graisi & Siaq W AT fHe 919 sigal &1 57 F YT Il &,
FHiferd 3% TR et 7 Gifae faeafaares #1 g9 foar &1 awal % 997 9ee W FET
STeTd §T TATATGAA el AT A9 7 FeT o o 39 @1 gean Sk 35w dfaw Sk e
e 57 ewial 4 ear g & fF S A9 §AR g gy #1 & g iF 95 § st
gIRl ul G Fei o W W 5 ArH UREY F §9-99 # F3 4 f[GeE & F gecd 1 SO
FA AfT STTF &1 59 W AEH feod Fed & Il w1 A Fa saferg 7@ & fF d
FacT diaT #1 6w & 399 i SfF 3 qee @ied € fF 3 fafm g &1 geasi @
577 g Tl &1 Tl F1 g 9IS 781 91 gl § FitE 9w W wifaw @ &1 7 a9
3R farrea &d &1 #1F T, Suwe, St uRfEld & e @ e e giaer & 9ar
3T ITARY T & § GRadT Fd @d &1 awal W g F 4 g9rg g1 &1 3 gqR1 s
qa9 F GTF SR qriehE Ht w &) FEiford waaar s, qrEfes Sasererdl 4 9
#1 Sz T GAE I &1 TR &9 AT AT F1 AT F al e F GEA aeE A 1857
F sfleiord d el 7 G S A § geeryv Y [A9E o 1 59 g #1 Age
FR figg 7 a1 o1 (a8 371 19 3 GerAFs 977 U SR R e 7 A o 3w S
7§ g @E g aecrw warT, $9 iwa 4 Wy 8-

* yragE, oAt Hitzn favym, maefafa
= gl mmiafafa
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FaM fo@ a2 fg, o % g s wa 1)

drew &, AW &, ded T wEE

a9 FHo foe e FAgan, 9 A Fe JqE

FaaE W @ 7 ey, HR A aeens U

A WEG AW S &k AEF o | FaX fHE W SIS F 10 TR F W T@ oA 3o A
i T F aase R 3 3% U T8 fean SeEea # 9 WU A g

=g Hr foe dre Toifag, o@ = TreE HatEn

T @ ASEl ®I weR § WSt 3 o T "t w1 B @ wE & fau sl
FI AT TR T 3 Fed 9- waE wW SR Fifee feset wm 5| A s & v
THNE G H A qERG E TR Vel s w1 g g wrw ¥ | s e wed
#AR wrEl F TEHd § 1 3 fauaa & FRO g - A Yo €1 ofa: @ mal & wes §
o T HER W GO UE I g | uEaE 3 e % AR 98 el 9 gl € 5 am
TqeE § Fwhfa €@ H§9UR ¥ waa Wy # fam qusl § smeieenl § seean & o, arewfes
e % frarw % fau 9 #R M T Aeidl & 99 # SerEA R T ) wE e w6
39 G 1 FAN T % Heg [HEE e Fed, THe awist iare 1d faer ® S s
v e g faman T | STl & W | R T SR A 3 siger #1 fa & |3 s
F WA A F GRS SR A T g gger § e w1 fawfaa w6 o
wrpial 4 el iy fue | s § umn T fE aeige fRam e g@eR, e el
SATered Td 91 SR 9Tt e A Wed % WS el i aleial § (R 9 3% SHaEd
% WU TEI| T AR Fel i T 9§ ferd Tu) zA svigreEt | urEion s weiia
7z v ® T FR o we= 3 w=d @ = Mdl ® w9 o9 Y @ W© S=E e
# FeHl it =A@ ek g @ AwEA § uEn A @ "vel 9 owam fm om
il 4 5W aAfweats # AoEd §F 1 oo a7 gen fF yuee ud R ¥ 3 Huedl @
mi ® eAA fem iR ww fom § weayt = R

TS

9Ra § Hifg® TER w1 GHA 9gd WA €1 WEETE Fe 9 el o WOsE 9ha &
Sl gl | e e fRg Hifes w6 ges §9R F gvEdiad Afuw g9 % SR 98
o off faemm ¥ ARl § S ameEdmel e areseRiaal #i ame o9 foad €1 9@
T ARl A 9 SR UE S afvyeats w5 o aa femn srendt | qd misst & et s

wifsar dimrar
Media Mimansa
61 - 2021

Unfiled Notes Page 61



SAfere ¥ Tasal 1 faaram #1 aa fiyen | mHdsh % warm w5 fewm 3§ sem-srerm de |
A 9T H GG MO | SeTedV % fol ST Wi W MU T AR S 4w 39
YER ¥-

T TS SO <

e A E

e FH A AR

e Ha WA

(MH S WA T ASE F GG AF <9 3 T F | AiEem, e, 994 U g8, el
T T TR Fedm #H1)

ISTQ 9T § o} WP T F ARl 1 ANEH el | 3eE0 % aR W S & e
3 Afeensii #1 foFw R s &, suw w9 9fea @ TR E-

@1 FTAT /A WS H ata

faufeen #e =g T

F 7 ga §H TR A A0 W WS

a9 F USH o @H gl eEtadn |

(TSI T AT WL S FA | S e $9E gERT ORI faufaai e S | ga w e
YeR § a=et YH ot ©H AWl ST o ehi Wl @rad |)

WISTgE % Hifd Ml H TR AR St F2ifedn i agad yataa gen | g v9Rd § Aw
Tta =ga yafea w@-

e gyfa ¥ vra % THar |

R w98 few w@e 3w

TH R W T fem waaen |

T gr iy wewa ¥ wfen

7z T yarEt frfafen wogdl ® feman mn o) 7% WA <9 YW Fo9EE F SAE-wa
FRifE T ®1 Hegd § wg e w5 ogw 9w )

3 T YFER ¥ TH H ATRETA ARl WU S AR 21 3 Ml % ArmAaE
AR SR 3T@ I WY F wfa 99w w38 A § afvia §1 sEen yEe T 158
% SER e H§ WP Fa1 S AT Ygen Helhred Alewl ¥ | oW ud fgdra fava g3 o
49 9H § A ofew & @ A T S 9
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TEAaa W | 99 SHOTRY F1 U € See o WA WG H @A O | 98 @ad 3
% fau semfa #1 @1d & 59 wwens ¥ 5 F 9 A @ GeEnE & fer #5
e ® R 2 WA e § s Smfa & fau e & a0 aE e vRa
T oAoel % A% wE wEEns o) F yeew, oawEd, fanie, gfted afaend #5 osmfhma
saife & fary § sH=a e sAsfveats & fau aeia &1 g3 e

T WifR | g9 99 wR P e S 9 H 3wl 4 Ao Heegot i
favmlt 81 sendt % weAq ot 37 SreTal 2 #E fafie sidest @ fam &) e swne sk,
Torg? fREm I |7ed, S STRY Wife Wed A U @l SR B fee ud |t # s
sAfwrl F wfa Sves F9 F Ted vAE F4 ) T AlSed 9 9 F FEl # g faam
o gron 1 9ol weAm w1 gfF e i fafue wem & wer st € At 3wt F My
S @ ¥ sEfe 39 Mal § geE w6 fefa 3 qm o i feew e w5 foem ®)0owy =
T i Sedl ¥ W @il e seEd e T ¥ e vEa & faw wega Wy = d
wafya wfec &1 A @ T &1 Sl gr ygw arwial w0 Wy 9 F fawr fa
¥ wed wfga fawfoa faran mn 21

R

1 G T AR SH sEre B ogfae @ o

2 |IfSeR S SATSIeH ¥ WA H OSY T @Rl %1 siaas fawer

virer wfafir:

WEA WY T G S SAeeEl § arwidl #1 Jfae # seaEd & siwa a9 9
9SSl - Aug fFam wif wed, Tde amis Sieer td SH SR vt el w1 ST
o T B yeIw SR % svg & fo dafeew svAm usfa w1 wEm fEE o ®) wem
AT FI YAF THE W W aArpiral #1 siaasg fawrw fEa wen ¥ wea Wy o § sl
% Hherd ©d fawraw % fau fdws ae =1 w@m fmn o g

mf‘mamﬁrm:

1. WHGR g AAfeen fag Tme TR 2 s/@m, see J9m=m 2009 (Folklore and
Nationalism with special reference to Assam, Keot, Baijayanta) :

TEH & WAl A TPATg F agd derEn fea swmfrn & 35w % yd | @ 19 o vt
% WRY ¥ ArRdl F1 wE 8 W@ € U aedl § a7 ufeds @ ® € TRIgR
wfFa ¥ Al & ga @Ey § uftadd gen ® fRg apefen 5 wiiw % foau aea @ owEm
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SR @ R

7 F ARGl § WS H UH WWFE F F9 H, AR B HeN TS ST, WY @ ufes
FonAl § afvia e H1 Sudfe | Fataa A #1 wEm T ) e ot deeal e
e F I R S o0 @ ¥ wete gea iiEdd & WY @ e wed § g
AA €| AR FrEwaeE feq % w4 % fau 33 Al % wEn B utea Re gedr o @t
T qe T T § 19 o warsl % wew H Sl % oA F A | o dral ua g
F1 Fgd Teu an w1 1 AT awwm § et ot faemm B

2. sTfeardt @ | § HieE FO % W, G0 SEeE F o@ h A9 i
H1 gEIfedl W AT & e UF GEhia B a9H w1 g9 9e @ 8| fFEuin § e
"SR € R a5 FOAT 34 W AfUER T Ae ¥ oW A% F g At Sefen #ic 3 e
Hig T A9 G TF TG H1 99 % (O UHe2 ee A" W W® § | 39 e #
fem 7 % foq dital %1 gE ®9 | yE W1 @ E ) seew % faw eww e @ s,
THR ST TE BIEH, TH M HI B F Tl WA a1 29 Ty W | T YR FE UF dwia
% foem v sidem % sl @t Wi % fo fen st @ )

FAfeeH TE WRAR, TH1 A € UH-G FI F9gd Wear WeH e ¥ 1 S wa |/ A yEe
¥ & Sl w1 wE R S @ ) o st 3= Ml w0 g 9hea ' 8 yEm fm e @
T gdum arl % ey | giadd ga@d w faem 71 s geiee @ @ sififsee e
wifs § 39 Mal F geeyu gfivew fameE

3. Widteren Stell-Wa 16 fafen % 3o9 e W I T Sgeta aie dog THT
faega Befemar =2, 2013 @19997 & @R wi%a, e a @ efem difgs §u9r %
g ¥ | Yede Ud fasrEarel SHeen % o WM § T ol 9MiE ® 9N w9 8 W 2
waTs 1 fafem # H ! gecu i €, oa: 39 R B AWE B e F @ H
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