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Guidelines for Author’s

The aim of the research journal is to promote innovation and research in the
current scenario on topics related to communication, media management,
public news, new media, and journalism and computer applications.

The research paper sent for publication in the journal should be original and
should not be published in any other journal or not in process of publication.

The author has to submit the declaration form, along with the research paper,
clearly stating that the research paper is his/her original writing and not
presented to others for publication.

Research Paper should be in following format :

Abstract, Keywords, Introduction, Review of Literature, Objectives,
Hypothesis, Research Methodology, Tables and Graphs, Results and Analysis,
Conclusion and Reference list.

M.S. Word, Paper Size A-4, Font Style Times New Roman, Font Size 12,
and 1.5 should be margin space and justified and send your research article to
e-mail: mediamimansa@mcu.ac.in.

For the correspondence, the author will have to submit the research paper
as well as submit the bio data. In which information related to the title of the
research paper, author’s name, designation, Institution name, contact number,
email ID and postal address will have to be provided.

The abstract of the research should be between 200-250 words. The main
script should not contain footnotes. References should be given at the end
of the research paper in APA style. References should be listed sequentially.

Tables and figures should be numbered sequentially in the research paper and
the source must be mentioned at the end of each table and data.

The author will be responsible for the factual error and copyright mentioned
in the research paper.
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From the Desk of the Chief Editor

Greetings from Asia’s first and India’s largest and oldest media university. Over the years,
Media Mimamsa, our blind peer reviewed bi lingual quarterly journal, has carved out a niche for
itself in the academic domain with its insightful and thought provoking research papers. Leading
media educators have found in it a platform to highlight and showcase their fundamental research
on various aspects of media.

The new National Education Policy with its strong emphasis on research and Indian languages
has only reaffirmed our commitment to ensure highest standards in quality and regularity of the
journal. At Makhanlal Chaturvedi National University of Journalism & Communication, excellence
is a way of life.

Even at the peak of Covid 19 when activities at even several leading institutions remained
paralyzed, our faculty and researchers were constantly on the job, not only conducting online classes
and holding internal examinations and assessments on time but also organizing national and
international webinars for the benefit of the academic community including students and inviting
leading speakers from the world over.

A totally revamped editorial tecam supported by an esteemed advisory panel comprising
stalwarts from industry and academia is determined to ensure that the journal continues to scale
greater heights in promoting quality research.

I am deeply indebted not only to the contributors but also our panel of reviewers who are
giving their best to the publication. The last issue of the journal was released at the prestigious
Eduvision 2021 Exhibition and Conference by Dr Anil Kumar Nassa, Member Secretary of the
National Board of Accreditation. We are all totally overwhelmed by the response our patrons gave
to the issue.

We would be among the first universities in the country to implement the National Education
Policy and work is already underway for the same. This apart, from the upcoming academic session,
we would also be launching two new courses — Post Graduate Diploma in Film Journalism and Post
Graduate Diploma in Rural Journalism — from our Khandwa and Rewa campuses respectively.
Needless to add that we would be looking for incisive research papers on these topics as well for
our forthcoming issues.

Also please feel free to give your inputs, feedback and suggestions for improving the journal
and making it among the best in communication education.

Prof. K G Suresh
Vice Chancellor and
Chief Editor
e daEr
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Images of Individualistic Culture in Indian advertising

<> Dr Shrinidhi Adiga

LR Dr Umadevi

Abstract

Individualism and collectivism are the two dimensions of the culture and
are used dominantly for advertisement campaigns. Western countries like the
UK are known for individualistic culture whereas India is known for collective
culture. But the cultural dimension of the collectivist country like India has been
changing. Masculinity based societies like India start to embrace concepts like
the right of women is equal to the rights of men and she can earn equally to men.
Advertisements are trying to overshadow the stereotypes of collective culture.
Though not great in amount, a few brands have expanded their horizons towards
affairs in the society and these tendencies have been discussed in this paper.

Key words: culture, individualistic culture, collective culture, advertising
and culture

Culture is formed by the customs,
traditions, practices and beliefs. It is
acquired by the people as a member of the
society and it has been passed down from
generations to generations. It fixes a
framework for an individual within which
he has to behave. It is a learnt and not

genetically inherited trait of the human
beings (Daramola &QOyinade, 2015).
Culture is a fundamental part of
advertising and Advertising is an integral
part of culture. Advertisements reflect
culture. Advertising has the potential to be
an agent of cultural change (Pollay, 1983).

* Senior Associate for Research & Documentation, Grass Roots Research and Advocacy
Movement (GRAAM) Mysuru, Karnataka 570016
** Assistant Professor and HoD, Department of Political Science, Government First Grade

college, Vijayanagara, Bangalore 57104.
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One needs to understand the norms,
practices and beliefs of a culture to plan a
marketing strategy. Reflection

Several researches have proved a
correlation between the emotions, values
and the culture. Because the national
culture of any country is shaped with its
values and emotions. These values and
emotions are usually reflected in
advertisements because advertising is
considered a cultural institution as well as
a form of social communication (Yuan
Zhang, 2004).

Consumer cultural philosophy
influences consumption patterns and buying
behaviour of a buyer. Thus, the international
market adopts cultural dimensions and
cultural values in their advertising
campaigns. Culture provides contents and
strategies  for the advertisements.
Sametime norms and stereotypes of the
culture can also be reflected in advertising
(Sharma, 2017).

Thus, Successful brands have been
able to adopt their branding strategies in
line with the dominant cultural philosophy
and weave their brands into the cultural
fiber (Roll, 2009).

However, (Swanger 2015) despite
borrowing and adopting the global features,

Hifsar dEr

cultures can often retain their exceptional
features(Peprah, Ocansey& Mintah,2017).

Individualism and collectivism

Individualism and collectivism are the
two dimensions of the culture and are used
dominantly for advertisement campaigns.
Western countries like the UK are known
for individualistic culture whereas India is
known for collective culture (Singh, 2014).

The idea of individualism is based on
the philosophy that one is the owner of his
or her life and he or she has an absolute
right to live it according to his wishes and
desires and he has the choice to pursue the
values he or she considers best for himself
/ herself. On other hand,

the idea of Collectivism is based on
the concept that the life of an individual
does not belong to him or her but belongs
to the group or society of which he/ she is
a part. He / She should give priority to the
values and goals of the group over his own
values and goals (Singh, 2014).

According to Triandis, Kim and others
Cultures are called individualistic, when
the interests of the individual are superior
to the interests of the group.

In these societies it is expected that
the individual cares for himself and for his
immediate family. The relationships
between members of individualistic cultures
are less knit than in collectivistic cultures.

Media Mimansa
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If personal goals are in conflict with
goals of the group, in general the interest
of the individual is placed over the interest
of the group (Triandis, 2002; Kim et al.
1994a).

Individuals subordinate ingroup goals
to their personal goals. On the other hand,
in collectivistic cultures individuals are
more likely to have interdependent
relationships to other ingroups and to
subordinate their personal goals to their
ingroup goals.

Independence, achievement, freedom,
high level of competition, independent view,
independence, uniqueness of individuals
(Tomkins, 1984) and pleasure are the
characteristics of Individualistic cultures
(Hofstede, 1980). Whereas collectivistic
cultures are  associated  with
interdependence, family, harmony, social
hierarchies, security, cooperation and low
levels of competition. Members in a
collective society act in the interests of
the group and they focus on group goals
(Hofstede,1980).

Confucianism says that Collectivistic
cultures generally bestow great importance
upon social obligations, in contrast,
individualism ignores obligations upon
relationships that threaten personal freedom
(Dan,2017).

While describing emotional bonding
in joint and nuclear families The Dutch
social scientist, Geert Hofstede (1980:
1991), notes that families in most
collectivist societies consist of many
people living closely together including
parents, children, grandparents, aunts,
uncles, and servants. Collectivistic cultures
instill a “we” consciousness, encourage
harmony, and expect families or clans to
care for members. Families within
individualist cultures traditionally consist
of parents and children only, including
single parent families since other relatives
often live at a distance. This “nuclear
family” teaches the child to be independent,
and children are expected to leave the
parental home once they are self-sufficient.
Individualistic cultures instil an “I”
consciousness, encourage speaking out, and
expect members to take care of

themselves.

Cultural consequences on
advertising

Hofstede (1980) found the

individualistic cultural pattern is found in
most northern and western regions of
Europe and in North America, whereas the
collective cultural pattern is common in
Asia, Africa, Latin America and the Pacific.
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U.S. advertisements usually focus on
the uniqueness of each individual; the key
message of a considerable amount of
advertisements is to encourage viewers to
stand out and break limitations or
stereotypes, to pursue their personal goals
and ultimately achieve success. In
individualist society self decisions are
always considered whereas in collectivist
society group decisions are always valued.
Individuals are never bound to take anybody
else’s opinion while taking any decision.
Even the communication in individualist
society is more explicit and verbal.
Individualist society has low context culture
(Dan,2017).

Those countries which score high on
Individualism will show inclination towards
personal responsibility, and the individuals
in these countries would make their own
decisions and would be motivated by their
own preferences and inner drives” (Jana
Moller & Martin Eisend, 2010). In case of
showcasing advertisements Individualist
culture will depict independence, personal
autonomy, personal achievement,
uniqueness/ individuality, non-conformity,
and competitiveness/ competition whereas
in collectivist culture the advertising appeal
is depicted as: veneration of elderly, filial
piety, harmony with others, courtesy and

Hifsar dEr

nurturance. The individualist dimension is
found in western advertisements and
collectivist dimension is found in easter
countries (Yuan Zhang, 2009).

Gradually the youth of India and the
values and culture of Indian youth are
changing. Geert Hofstede called India a
collectivist country but this concept is
scattering. Strong influence of Western
culture can be seen on the Indian youth.
Indian Advertisements which frequently
used to adopt the essence of collectivistic
culture now started to move towards
individualistic approach.

Indian advertisements which
reflect individualistic culture

Not much affects collective culture
and retaining the essence of it, Indian
branding market is looking optimistically
towards accepting individualistic culture.
Innovative and creative experiments in
Advertising are focusing on transforming
trends in the society. Though not great in
amount, a few brands have expanded their
horizons towards affairs in the society.

Brooke Bond Red Label tea came out
with an Ad film which speaks about live-in
relationships. In it’s campaign, an Ad film
introduces a young guy and his parent’s
surprise visit to his house. Unaware about
his live-in-relationship with a girl they speak

Media Mimansa
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about a marriage proposal for him. But
shortly the reality unfolds between them
and they accept it (Neogy, 2015).

A bold concept like ‘live-in-
relationship” has been focused in the
campaign. Western concepts like live-in-
relations are not widely accepted in the
conservative countries like India. Family
values are highly respected here live-in
relationships face societal denial here.

Creative group of the film claims it
as a progressive story targeting youth and
produced to bridge the generation gap
(Neogy, 2015). Individualistic aspects
like personal freedom over rules the social
obligation in this Ad and the interest of the
individual is placed at greater heights than
their ~ family interests. Couples have
ignored obligations upon relationships that
threaten their personal freedom. Here
couples’ decision has been motivated by
their own preferences as in individualistic
culture like they have the right to their
life. As this Ad embraces individualistic
culture. Individuals here are never bound to
take or has to wait for anybody else’s
opinion while taking any decision

Recently, Colgate-Palmolive (India)
Limited introduced a new concept in it’s
Ad film ‘Smile karo aurshuru ho
jao’ campaign . Elderly people decide to
start a challenging journey in this Ad film.

An elderly woman decides to put an end to
her unending loneliness through finding a
companionship amid anxiety about the
acceptance by the family then society. It
touched upon the topics like remarriage,
new beginning at elderly age and above all
women taking a step forward for all these
initiatives (u.k.,2020).

Generally, there is a notion that the
life of an individual after the death of her
husband does not belong to her. It belongs
to her family, society. Generally, her family
makes decisions on behalf of her and her
preferences are hardly prioritised.

But here, Self decision has been
considered unlike the group decision in
collective culture. Individual pleasure has
been highlighted and it ignores societal
pressure. This Ad also reflects changing
family patterns in the society as well as in
the urban culture. It gives a new ray of
hope for the loneliness of elderly people
who leave separately from their children.
The concept of companionship for the
solitude has been introduced though this
Ad.

Continental coffee introduces another
individualistic culture Ad. A neighbour asks
a young lady ‘don’t you have any ‘good
news’ even after completing a marriage
anniversary?’. The young lady replies

wifear darar
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confidently without bothering much about
the sarcasm in the voice of that lady that
she started her own companies, has received
awards, purchased cars, a house and what
else ‘good news’ she needs other than this?

Normally, the concept of * good
news’ prevailing in society during the post
marriage period is having a baby. But here
the young girl gives a new connoting to the
phrase. Young lady here breaks limitations,
stereotypes and achieves her personal goal.
This Ad encourages viewers to stand out in
the society, prove their uniqueness and
ultimately achieve success.

Other than these television Ads, few
brands have introduced pathbreaking Ads
on the internet. Titan, introduced India’s
first Ad where the sexual preferences of a
lesbian couple were shown in the most
enticing manner The theme was ‘Come out
of closet’.

Anouk Myntra has also shown its
boldness through embracing concepts like
love and bond between the lesbians. This
daring advertisement has received applause
and appreciation from all over the Internet
and especially Twitter where their
hashtag #anoukboldisbeautiful received
surprisingly high number of mentions and
clapping (Ghosh, 2015).

Hifsar dEr

Anouk even attempted to involve
concepts like  single mother and
an independent lady. Ad tries to explain
that with Myntra’s exclusive apparel line
Anouk’s branding, they are able to discover
emotions such as ‘independent’,
‘successful’, ‘bold’, ‘self-dependent’,
‘fearless’ and ‘focused’ (Ghosh, 2015).

These kinds of bold, breaking mould
and social norms kind of themes have not
entered much in television Ads. More than
concentrating on any cultural aspects it
emphasises on consumerism. Like you can
discover/purchase various emotions
through purchasing our brand. These Ads
are more materialistic in nature than
appealing the audience. As these Ads target
only a certain portion of youth, they have
not entered into household televisions in
India.

Conclusion

It is a welcoming trend that
Masculinity based societies like India start
to embrace concepts like the right of
women is equal to the rights of men and
she can eamn equally to men. Advertisements
are trying to overshadow the stereotypes
of collective culture. Other than cultural
sensitiveness and culture adoption, the
commercial culture moving towards popular
western culture can be noticed here. At

Media Mimansa
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the same time both positive and negative
impacts of commercial culture on popular
culture in India can not be dismissed.
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Need & Use of E-Literacy and Digital Platforms for Pedagogy
% Dr. K. Mani Kandhan Nair

Abstract

Digital pedagogy is a converted or updated form of distance learning.
Instead of correspondence courses delivered by mail in the previous decades,
now the content is reaching to its destination through online in the mode of
multimedia contents like text, audio and video etc. The term Pedagogy comes
from Ancient Greek with the meaning —"to lead the child” and the plain definition
Pedagogy is “The art or science of teaching”.

Digital pedagogy or online teaching-learning system is the study using the
communication technologies and digital equipments in support of information
technology. Even though the digital pedagogy was used by many technical people
for class room teaching occasionally, the pandemic situation forced them to reach
their students using online technologies. It is sure that only techno-savvy people
were using this earlier. In the present scenario non-technical, i.e. digitally e-literate
people also started using either by own choice or they are forced to do so. Hence,
the use of information & communication technologies have been widely used by
one and all. Seeing the crisis situation, many software companies have introduced
their application and provided various platforms for online pedagogy.

Since the working of most platforms are similar, the user can switch from one
platform to another frequently. Simultaneously, the software companies also
improved as per the need of institutions and users keep updated from time to
time. It is beyond doubt that, the e-literacy and technology awareness is increased
tremendously in the Covid-19 period, when it became a challenge for classroom
teaching. The paper discusses the topics on e-literacy and digital platforms used
in the pedagogy — online teaching, face-to-face learning and Hybrid models.

Keywords: Pedagogy, E-literacy, Digital Platform, Covid-19.

* Senior Assistant Professor

Makhanlal Chaturvedi National University of Journalism and Communication, Bhopal
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Introduction:

A nation that wants to progress can’t
ignore the capacity building and
enhancement of knowledge of urban and as
well as rural people who live in our country.
Like in any other developing countries, the
rural people of India also have limited access
to technologies as all over the world.
However, they are now enough experiences
to show that; when these people are in need,
they show remarkable understanding and
control in using technologies effectively
and successfully.

A big volume of percentage of world
population lives in developing countries
including India. India is a developing country
with a population of about 1.38 billion
spread over 28 geographically uneven states
and nine Union Territories.

*Dr. K. Mani Kandhan Nair,
Assistant Professor, Department of
Journalism, MCRPYV, Bhopal

People speak different languages and
dialects; have different literacy levels and
distinct socio-cultural attitudes that have
affected not only economic progress but all
development due to its large volume of
population.

India is the world’s second most
populous nation and second largest in
democracy. Nearly 40% of India live below
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the poverty line, nearly 75% live in rural
areas, and about 60% belong to the scheduled
castes, scheduled tribes, rural poor, urban
poor, women in villages and small towns,
and these people are deprived of computer
education India’s economy is predominantly
agricultural.

All electronic devices that receives,
processes, and presents information or data
are used for communication.

The role of ICT relates in encompassing
of social implication of the growth of
Computer Technology which is the

backbone and master-mind of
Information Technology and Information
Communication Technology as well.

IT and ICT keep on updating themselves
and changes the human of society
accordingly.) And these changes doesn’t
mean for any individual only, but the whole
community or region. The use of mobile
technology and latest change in the field of
communication is the best example for the
above instance. People who enable ICT urge
more and more technical upcoming to
implement them in their routine life.
Naturally, the level of awareness also
increased the individuals of that Society.”!

Need of E-Literacy:

The need for computer education’s
positive effects on learning has been
recognised very long back. Since, ICT is the

Media Mimansa
FAFA-AT 2021

14

Unfiled Notes Page 14



driving force behind innovation, the
computer education not only make the
society as an active society, it also acts on
opportunities by bringing new changes and
development through connecting the various
generations together. In addition to the
technical themes, the people within the
active society workforce are a key to success
in global competition. This active society
also shares all information and all knowledge
collected by them. The roadmap of
Computer Education and ICT is not static.
The topics to consider for future roadmaps
are wide in nature. It includes man-machine
interaction, software engineering, bio-
informatics, social media, sensing devices
and many more.

Some people lack the knowledge and
do not understand the advantages of e-
literacy. They, therefore, need to be better
informed. One way of doing this might be
to implement a targeted marketing campaign
by the Government. Strategy should be made
to provide information and activities relevant
to the e-literacy programme. !

And these changes do not mean for
any individual only, but the whole community
or region. The use of mobile technology
and latest change in the field of
communication is the best example for the
above instance. People who enable ICT urge
more and more technical upcoming to

implement them in their routine life. Hence,
the minds of these people are controlled by
technology and through forms and values
created by the ICT. Having basic computer
skills is a significant asset in the developed
countries.”)

Information Technology &

E-Literacy:

All digital technologies of Information
and Communications Technologies are a
diverse set of technological tools and
resources used to communicate, create,
disseminate, store, and manage information
widely. Communication and information are
at the very heart of the educational process,
consequently the use of digital technology
in education has a long history. Digital
technology has played a vital role in
imparting education across the world in this
pandemic condition is worth appreciable.
The technologies bridge the teacher &
students and help them to create an easy
communication making good interaction."!

It has been proved well in the pandemic
period that; the areas like nanotechnology
and bioinformatics technology is bouncing
its heights, computer education become
essential in education for the present and
upcoming generations. Our education system
is producing many qualified people every
year, but not producing enough highly or
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technically skilled people to manage e-
technology situations. Even though, India
has achieved the ability in its leadership
position in computing, information
technology, communications technology,
information communications technology,
engineering and many others; the common
people are still hesitating to come in the

main stream.
) i

4

i

VA

Sy

=
Diagram -Roadmap and
connections of
Information Technology & E-Literacy.

Computer and Information Technology
span a wide range of computing endeavours.
It includes all theoretical information about
robotics, computer vision, intelligent
systems, and bioinformatics etc. It will help
these generations to develop their
intelligence in designing and developing of
software, developing effective ways to solve
computing problems, and implementation
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of new ways to use computers in better
manner.

The year 2020 was targeted to
implement E-Literacy by all means. In this
unfortunate situation, it was forced by
pandemic to learn the technology either by
survival or by necessity. The following figure
shows all sectors are internally connected
to each other and are asked or depended on
E-Literacy one or other.

E-literacy brought the capacity to many
people in handle the following skills easily
in recent years particularly in the pandemic
situation.

<4 Installing and administering
computer networks;

+ Installing, maintaining, and
customizing software & Applications;

<+ Handling databases and information
retrieval;

<+ Managing Intemmet and e-mail
systems;

4 Designing of programming,
hardware, software, networks, web pages,
graphics etc.;

<+ Using applications in information
technology and information systems;

<+ Developing multimedia resources
and other digital media;

4 Using various Social Media;

4 Use of various Platforms for
meeting and pedagogy:;

Media Mimansa
FAFA-AT 2021

16

Unfiled Notes Page 16



4 Organising Online Meeting;

4 Conducting Online Lectures,
Seminars, Workshop & Symposiums,
Webinar etc.

Conduction of many Social and
Cultural Functions & Rituals; and

+ Many more.

Internet & Communication
Technology

The Online education changed the
whole future of pedagogy in the pandemic
period. The course curriculum need to be
changed according to the new technology
and the Pedagogy system also need to change
by making it more practical with the use of
technology.Still, many students lack internet
connection and access to reach these
technology living in sub-urban and rural
area to participate in digital learning.

With the implementation of Digital
Technologies, it became possible for the
common man to access global information
easily. The electronic communication is
capable of carrying any type of information.
—be it text, data, voice or video. Information
is now broadly defined to embrace voice in
telephony, text in fax and newspapers, images
in video and television broadcasting, data in
computers and online education.

It is necessary and good that the
computer education must be made
compulsory in all Government and Non-

Government institutions like Schools,
Colleges, Offices, etc. for implementing
better use of Communication Technology.
Schools and colleges in all are preferences.
The curriculum of all education institutions
should include computer science as a core
subject to all students, beginning at the
elementary school level. At higher level,
computer education must be offered as
core courses that will allow interested
students to study it in depth. This will
increase the knowledge of computer science
— Information Technology, Communication
Technology & Information Communication
Technology for all students from the
childhood itself.

Source : From the article ICT and E-
Governance for Rural

Development of Prof. T.P. Rama Rao,
IIM, Ahmedabad.

One of the main reason for most of
the failure of IT education policy by many
governments are lack of understanding about
the benefits of computer and its privileges
by common man but it is vanishing now.
Unless it is made compulsory for them,
they do not want to adopt or accept these
technologies.

The mass includes all kind of peoples
like students, parents, counsellors, and
teachers etc. They should be clearly made
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aware of how computer is essential in their
life and differs from other areas of study.
They should be made aware of the newly
developing career opportunities in the field
of computer, because it became essential
for communication for all purposes.
Computers have occupied a central place in
our work, personal, and home lives in recent
past. Because, the field of computer and IT
has expanded to various innovative and
technical at work and home places.

ICT and Online Services:

Over the past two decades, innovations
in  Information  Communication
Technologies have contributed tremendous
improvement in their day to day life. The
adoption of these technologies at different
levels of government and private sector has
contributed to the emergence of electronic
or digital technologies designed to
communicate information, deliver services,
and offer additional avenues designed to
interact their participation in all sectors.

Online Services &Web portals have
often been associated for providing
information, advertising or attracting users
to respective Government & Private
agencies. Many governments across the
world have built web portals using these
technologies and given means to virtual
gateways for these services. It all helped to
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upgrade using such technologies effectively
providing not only government services but
also other services like Banking, Education,
Journalism, Business, Tourism, and Health
where not only the elite but also the common
men too use frequently. This emerging
Information &  Communication
Technologies proved delivering various
channels for digital democracy and people’s
participation initiatives actively.

The wide use of Computer and Digital
platforms through social media gained
popularity in Communication. All digital
devices like Computer, Mobile, and Display
Devices etc. made significant in the field
for communication for the use of different
social media platforms.

Now Personal Computers and Mobiles
become common for Communication and
considered as an ‘essential’ house-hold
electronic gadget for daily life and not
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considered as a luxurious. The progress in
computer literacy and e-literacy among
common mains increased tremendously and
reduction in the cost the electronic gadgets
enhanced the option of purchase of
computers by all classes of people. The fear
and approach toward the computer is reduced
and the use of electronic devices. is
increased by all age groups of people,
particularly in the present pandemic
scenario.

Presently computers and mobile have
become a part of education and using by all
generations in the present pandemic
situation. They are either forced to adopt
these technologies or they have upgraded
according to the circumstances. Computers
and other gadgets are used in schools and
the use of the Internet is also tremendously
encouraged. The young generation who used
the computer in the home also motivates
the literate and illiterate elders to be
acquainted with Computer literacy or being
an E-literate. The Internet played a major
role in the spreading and wide use of
Personal Computers. It was very much
helpful in the difficult situation of COVID
19 by all means.

Conclusion:

In the past decades, a variety of
frameworks, models and literacies training
have been developed to guide educators. It

was taking very slow pace in a particular
span of Generation, but the upcoming
generation, i.e. the present youth are prepared
well to build digital capabilities in their
students from their school & college level
education. Currently the other teachers who
were used to their black board and chalk
powder also prepared turned to use new and
emerging technologies in their classrooms.
In fact, still they are in preparation for their
future classrooms.

Digital learning platforms through
Internet &Online technologies deliver
learning experiences which enable students
to actively engage with educational content
provided to them. In Online Pedagogy,
educators use various digital learning
platforms for their teaching & learning
more and make them interesting and
interactive with several of teaching
materials, particularly using multimedia.
Based on the Online teaching platform and
software, the teacher takes the classes using
audio-visual aids to the students spread over
different locations. The pedagogy software
platform can be changed any time, provided
the students should also need to acquaint
with the same platform. But, frequent change
of platform is not advised, even though the
teacher should be capable to use multiple
platforms. As stated earlier, one platform
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user can learn very easily with other online
platforms and compare the best with its
features.
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Pedagogical and Economic Dimensions of Online Learner
Support Services: A case study of MAJMC and PGJMC

Programmes of IGNOU

Distance Education: Learner
Centric Mass Education

With India’s current economic
situation, it is the educational sector’s
responsibility to produce skilled human
resources to meet the high demand for
labour. Incidentally, half of the Indian
population is under the age of 30. The
population dividend is in favour of the
country. It gives a congenial opportunity for
teaching institutions to fine-tune their
pedagogical strategy to suit the need.

However, the challenge is that most of
the young population resides in less affluent
conditions, where skill development through
a better learning environment is a difficult
task. Conventional universities have their

s Dr. K. S. Arul Selvan
s+  Dr. O. P. Dewal

limitations of recruiting only the creamy
layer of talented students with fixed intakes.
These institutions may not be able to expand
their educational resources beyond their
teaching strength and infrastructural
facilities.

On the contrary, the Distance
Education (DE) institutions have better
opportunities to play a pivotal role in this
crucial juncture. The need for adequate skill
enrichment can be met with the DE
institutions’ quality interventions, the
meticulously planned pedagogical inputs
coupled with integration with the advanced
Information and Communication Technology
(ICT). Technological integration has double
benefits — it brings quality improvements at

*  Associate Prodessor, School of Journalism and New Media Studies(SOJINMS)Indira Gandhi
National Open University(IGNOU) New Delhi-110068

** Associate Prodessor, School of Journalism and New Media Studies(SOJNMS)Indira Gandhi
National Open University(IGNOU) New Delhi-110068
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the pedagogical front and reduces recurring
economic costs while delivering mass
education.

Education in the contemporary period
is undergoing massive changes and marching
towards modernizing its delivery with ease.
A blended approach would be more suitable
to India in the present context instead of
fully leveraging technology-oriented
educational delivery.

The reason is that the majority of its
population is yet to get fully equipped and
connect with the technological
modernization due to various economic,
social and technological factors. The
statistical data on the penetration of online
and digital media substantiates this factor.

Reach and Status of ICT in India

Telecom Regulatory Authority of India
(2020) statistics shows that 86.22% of
India’s total population own or use a telecom
services. Closer to 1168 Crore telecom
subscribers are there in India. India’s total
teledensity is 86.22%, but there

is a vast difference between urban and
rural sides — urban teledensity is 138.2%,
and rural teledensity is just 58.9%.

In India, 57.5% of the population has
Internet connections (Figure 1). India has
the world’s second-largest internet user
base after China. It is expected that in 2025,
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Internet penetration is expected to reach
75% (Statistica, 2020). Out of this user
base, nearly 40% of them have mobile net
access.

In terms of its reach of up to 68%
penetration in Indian households, the
television medium is more effective in
India. Radio is more prevalent medium with
the easy access mode via mobile phones in
these times.

Given the media prevalence level is
uneven among the population, particularly
since the new medium has reached just half
of the people,

it would be ideal to use the ICT medium
judiciously along with the highly prevalent
media.

DE at the crossroads in Digital India

Open and Distance Education is mainly
imparted through different modes of
communication delivery systems.

There are various advancement and
innovations in introducing suitable
interventions in the methods of
communication delivery. Multiple media
approach is commonly practiced across the
spectrum.

In the Indian context, the textual
presentations of learning materials in a
structured format (Self Learning Materials
- SLM) are primarily a
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Figure 1: Internet Users in India

popular model. Depending on the
infrastructure level, open learning
institutions could facilitate additional modes
of communication through audio-video
formats in their pedagogical cycle. IGNOU
is in a better position and has adequate
resources to produce and broadcast audio-
video education at materials. However, this
is not the case with the other ODL
institutions or Distance Education
Directorates of conventional universities -
mainly due to lack of infrastructural facilities
like professional audio-video production
resources, broadcasting networks, and
streaming options. Many DE institutions
are restricted to operate within their state
territory, which curtails number of
enrolments. For any ODL institution, higher
enrolments brings substantial revenue to
pullback their resources into their recurring
facilities.

Barring few exceptions, online and
digital support for open learning is still in
the nascent stage and looks like a distant
dream in India. Globally, MOOCs and OERs
are revolutionizing open learning
environments. Compared with the text and
audio-video modes of communication
delivery, online and digital platforms can
facilitate better learning environments that
lead to better learning outcomes. For
example, Poynter’s Institute’s professional
level online courses related to media and
communication (News University),and BBC
World Service Trust’s Online Journalism
Project (iLearn project) are some of the
examples related to media and
communication related to online educational
initiates. Besides that, platforms like
CourseEra, Edx and MIT Courseware are
some of the generic online learning
environments, where multiple media
integration makes their pedagogical
interventions more interactive and
informative for their learners.

The primary purpose of using multiple
media and communication interventions is
to reduce the transactional distance between
learner and teacher by facilitating better
interaction among themselves (Moore,
1993). Dran and Anderson (2014) argued
about the relevance of Moore’s theory of
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transaction distance in the contemporary
relevance, stated that “as networked media
matured, especially the Internet and World
Wide Web and as many-to-many
communication technologies became easier
and cheaper to use, the relevance of Moore’s
theory became clearer and its application
broader. Technologies such as discussion
forums, virtual learning environments, web
meeting tools, and immersive space largely
replicated classroom methods in which it
was easy to observe increasing and
decreasing transactional distance across a
wide range of pedagogies ranging from
instructivist to social constructivist forms
of teaching and learning.”

With the help of online and digital
media tools, a learner could easily create
his/her learning environment (PLE) to
interact with the teacher and other fellow
learners from the same programme. By way
of PLE, a learner could achieve three main
benefits for his/her learning mission:

1. set their own learning goals

2. manage their learning, both content
and process

3. communicate with others in the
process of learning

ICT for delivery of academic
programmes

Hifsar dEr

Mobile is the predominantly popular
new medium in India, including among
IGNOU students. This medium needs to be
explored extensively in the following way:

1 Each online programme development
platform needs to be converted into mobile-
based “app” modules compatible with all
platforms (10S, Android and Windows).

1 Pull and push message services need
to be introduced.

Pull service: Missed call is a highly
popular communication tool in the Indian
context, at least at the individual level.
Many successful marketing firms are
operating in India based on the missed call
service strategy. A voice based online portal
runs in Chhattisgarh which allows news
dissemination through mobile Platform. The
news delivery is entirely through a missed
call and Bluetooth mechanism. The name of
this initiative is CGNetSwarawhichis a
community level initiative by innovative
using prevalence of higher mobile
connectivity in the backward regions of
Central Gondwana area. According to
Changemakers’s description about this
initiative, “CGNetSwara is a voice-based
portal, freely accessible via mobile phone
that allows anyone to report and listen to
stories of local interest. Reported stories
are moderated by trained journalists and
made available for playback online as well
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as over the phone. CGNetSwara is the first
portal of its kind, where users can both
listen AND record their own content. This
2-way interface allows for quick reports
and reactions from the ground about issues
that affect communities.

Mobile penetration in the region is
much higher than internet, television or
print media and the ability to use the mobile
phone as an information sharing tool has
taken off well.”

For each programme, the programme
coordinator needs to develop a short audio
package pertinent to programme s’he
manages. Interested learners give a missed
call to a specified number meant for the
respective programme. The learner gets an
immediate reply in the form of a recorded
audio clip narrating the enrolled
programme’s latest development. The audio
clip needs to be updated frequently.

Push service: Short messaging services
need to be re-introduced for each
programme. An option needs to be given to
the learners to subscribe to periodic
messages from the programme coordinator.
Subscription is a volunteer in nature. The
learner should have the liberty to control
the delivery of SMSs, including an option
of leaving this service at any given point in
time. Like the audio clip, the content of
SMSs needs to be updated frequently.

The reach of ICT in India is more or
less reflected in IGNOU too. Here is a case
of the School of Journalism and New Media
Studies:

As per IGNOU registration data of
2020, in the recent January 2020 cycle
admission data of SOJNMS, 88% of the
enrolled learners have a mobile connection,
and 40% of them have email IDs (India data
is 80% and 22%, respectively). Interestingly,
out of those having email IDs, 21% don’t
have a mobile connection. In the remaining
learners without email account holders,
9.5% of them don’t have mobile access.

One School representative data of
IGNOU indicates that mobile is
predominantly accessible to the learners,
and more than one-third of them are having
internet access. More data from other
Schools or departments data may give the
exact figure.

ICT for Delivery of Enrichment/
Appreciation/ Skill Oriented Open and
Free Courses

Apart from the academic programmes
of different levels, the School should
undertake teaching extension activities
through multiple options available via ICT
tools.

Two significant developments are
currently happening in the non-formal
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educational online initiatives — Massive
Open Online Courses (MOOC) and Open
Educational Resources (OER). Through
MOOC and OER, the School should offer
skill oriented niche media training to
working media professionals in particular
and general audience in general.

MOOC and OER are independent short
self-learning materials on specific themes
with in-built evaluation methods. In many
circumstances, courses through these two
modes don’t have any end-term
examinations. However, suppose any learner
wants to take certificate for their chosen
courses. In that case, they need to undertake
additional exercises as prescribed by the
School to eligible to receive the course
completion award.

Case Study of SOJNMS, IGNOU

The Indira Gandhi National Open
University (IGNOU) has continuously
striven to build an inclusive knowledge
society. It serves the educational aspirations
of over 3 million students in India and other
countries through 21 Schools of Studies
and a network of 67 Regional Centres,
around 2,000 Learner Support Centres and
20 overseas institutions. The University
offers about 200 certificate, diploma, degree
and doctoral programmes. IGNOU is known
for its quality study materials.

Hifsar dEr

One of the mandates of the University
is to:

| Reach out to the disadvantaged by
offering programmes in all parts of the
country at affordable costs

To achieve this objective, the
University uses various media and the latest
technology in imparting education. The paper
will analyse and look into the need to
change the strategies to fulfill this objective
more effectively and efficiently.

Delivery of Content: IGNOU Model :

Once the printed material is made
available to the individual students, the
University’s student support services are
conducted through a nation-wide network
of 67 Regional Centres. This network of
Regional Centres is managed by nearly 700
academic and administrative staff posted at
Regional Centres.

The Regional Centres being full-time
offices of the University, oversee the
operations of LSCs within their respective
jurisdiction and monitor academic and
administrative support to distance learners.

IGNOU has established a vast network
of nearly 2000 Learner Support Centres
(LSCs) covering the country’s remotest
corners. Many of these LSCs are located in
jails, slums, economically and educationally
backward districts and remote rural areas,
catering to the disadvantaged communities’
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educational needs, which would otherwise
have remained deprived. Academic support
in the form of face-to-face academic
counselling is provided to the learners at
the LSCs. Besides, practical sessions,
seminars, workshops, field-based activities,
extended contact programmes etc., are
organised as per the curricular requirement
of various academic programmes. Library
services are also made available.

School of Journalism and New
Media Studies (SOJNMS)

The School of Journalism & New
Media Studies (SOJINMS) was established
in 2007 in the University with the mandate
to offer quality academic programmes,
conduct research and training and organise
seminars and workshops in varied aspects
of media and communication.

With the advent of the communication
revolution, scientific inquiry into various
journalism and communication streams, The
School strives to expand the knowledge and
take forward the education and training to
a diverse section of the learners located in
different parts of the country.

In tune with the University’s mission
and vision, the SOINMS offers high quality,
innovative and need-based programmes at
different levels at affordable costs. It
reaches out to learners placed in remote
and rural areas and those belonging to the

disadvantaged and unreached segments of
society to access learner-centric quality
education, skill up-gradation and training.

MA in Journalism and Mass
Communication (MAJMC) and PG
Diploma in Journalism and Mass
Communication (PGJMC)

In the tradition of creating quality
content, SOJNMS has created 195 units for
it’s newly launched Masters programme in
Journalism and Mass Communication
(MAJMC) and revised PG Diploma in
Journalism and Mass Communication
(PGIMC). Both programmes share the same
course contents, i.e. the first year of
MAJMC and PGIJMC Programmes are
identical. These units were written by
eminent academicians and professionals
from the media and communication industry.
Once the programme is launched with the
quality SLMs, the School and the
University’s next challenge is implementing
a sound pedagogical system for better
learning among the enrolled students.

However, we all have been witness to
a visible shift from a formal face to face
classroom based teaching to a web-based
learning environment in last 10 months in
the unprecedented and difficult times of
covid-19 pandemic. In the light of these
visible and unprecedented changes that
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happened in past one year, the entire teaching
learning process has become topsy-turvy.
Let us examine the case of the delivery of
the MAJMC programme of IGNOU in
present context.

Organization of Practical Training
for MAJMC

It has been found that in case of
professional courses a lot of importance is
being attached to hands on training and
practical experience. In order to address
this challenge, over the years, the University
has been drawing upon the network of partner
institutions and programmecentres, where
the students can avail practical training for
its various academic programmes. However,
in the light of Covid -19, some of these
strategies had to be revised and newer
approaches adopted to provide practical
training to our learners. In this regard, the
School has been making sincere efforts in
delivering the practical component through
various technological tools and platforms.

Practical training was conceived to be
an integral part of MA-JMC (ODL)
programme spread over both the years aimed
at skill development. The students without
media experience were supposed to
compulsorily participate in the practical
sessions organised through different media
platforms of the University. Working
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professionals of more than 2 years of
experience are exempted from attending
practical training as they are expected to
have adequate practical experience in their
area of work and will have to submit a
portfolio of work assigned to them for
evaluation.

MA 1st year practical training covers
Print and Online Media and Audio-Visual
Media worth 8 credits. The second year
practical component includes Research
Methodology (4 credits). A Practical Manual
has been developed outlining detailed
guidelines for the smooth conduct of
training. Teleconferencing will be an
important component of practical training
and will be used extensively. ICT based
support will also be provided which will be
optional in nature and made available in
asynchronous mode as well as in archival
format to assist the learners. Regular
monitoring will be undertaken by the
practical course team at the School level by
using suitable technological tools.

SOJNMS’s newly launched Masters
programme in Journalism and Mass
Communication and its revised PG Diploma
Programme in Journalism and Mass
Communication (PGIMC) has received 512
and 350 enrolments, respectively, for its
January 2020 admission cycle. In the recent
past, IGNOU has started offering a 15%
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discount on the programme fee as an
incentive to learners who opt for eSLMs. A
considerable number of learners of MAIMC
& PGIMC have taken advantage of it and
claimed the benefits. In January 2020 cycle,
159 learners of MAJMC and 49 of PGIMC
have enrolled for eSLMs [Figure 2].

B SLMs% B PrintSLMs%
9% 86—
69

675

45
31

025

0

MAJMC PGIMC

Figure 2: Percentage of learners
who opted for hard or Soft Copies of
SLMs

In the January 2020 admission cycle,
two patterns of learners’ enrolment have
been observed. A higher concentration of
students in 20 study centres (10 and more
learners per Study Centre) and dispersed
thinly enrolled students in most study
centres (single-digit learners). Total of 615
learners is enrolled in 20 study centres in
the combined total of 862, whereas 247

learners have enrolled in 95 study centres
[Figure 3].

® In20SCs ® In95SCs

Figure 3: Share of Student
Enrolments in different LSCs

Reaching the learners and facilitating
a pedagogical system in open learning is the
biggest challenge. It is observed that 34%
of the learners come from different cities,
away from where the study centre is located.
This is being observed from sampled study
centres. Particularly in 95 Study Centres,
the enrolments are ranged from a minimum
of 1 learner to maximum of 9 learners.
Having more than ten learners are classified
into 20 Study Centres of higher enrolments
category. [Figure 4].
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Figure 4: Distribution of Learners
of MAJMC & PGJMC

Most of the learners from these 95
Study Centres are from semi-urban and
rural areas. Naturally, they are subjected to
locational disadvantages to access the
educational services provided by the
IGNOU. On the other hand, as mandated,
the University offers counselling services
to its all enrolled learners.

Due to location disadvantages, many
of the learners from these 95 Study Centres
might face disconnectedness.

To bridge this disconnectedness,
SOJNMS facilitates an Online Learner
Support Service (OLSS) to its learners from
MAJMC and PGJMC programmes. In an
experimental approach, Google Classroom
is being adapted for the OLSS to deploy the
self-learning materials into four quadrants,
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namely textual learning content, audio-video
material, further reading resources and
check your progress questions respective
units. Along with these four quadrants, a
discussion forum is being introduced.

All two quadrants (text, check your
progress) are sourced from the final
approved copies of CRCs, further reading
lists and video materials are culled from
reliable online sources.

With the help of all these four quadrants
and discussion forum, each learner from
these 95 Study Centres would connect with
the faculty of SOJNMS round the clock.
SOJNMS would ensure the best teaching
and learning services for these learners
through their faculty members. Learners
can access Google Classroom based OLSS
from their computers/laptops or through
their smartphones. Secondly, if SOINMS
adapts all the 247 learners from 95 Study
Centres for its OLSS, it is a win-win
situation for the IGNOU in pedagogical and
economical beneficial dimensions.

As per IGNOU Handbook on
Counselling (IGNOU, pp 61), it is being
recommended that five contact sessions of
2.5 hours each are required for every four-
credit courses. In the situation described
above of routine counselling, IGNOU needs
to spend 28.5 lakhs for 247 learners enrolled
in 95 Study Centres.
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T 34,50,000
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it 1000000 T 6,00,000
Expenditure

Figure 5: Comparison of
Expenditure for Online versus ODL
Models

The above table indicates the financial
implication based on the January 2020 cycle
only. The counselling expenditure for all
SCs would be INR 34,50,000/- for the
January 2020 batch only. In the case of
OLSS based support system, it will costs
6,00,000/-, the amount INR 28.50,000/-
for single-digit Study Centres based
counselling can be saved [Figure 5]. This is
a sample scenario of this years’ January
admission data, and the University may
adopt the same in subsequent admission
cycles.

Conclusion:

With the 92% mobile penetration,
India is considered to be one of the mobile-
rich nations, among the young population.
It is for the ODL institutions to have the
right kind of mixture and deploy more ‘app’
based learning facilities along with the
regular course delivery structure. Adopting

this method would be a win-win situation
for all the stakeholders involved in the
teaching learning process, pedagogically
and economically.
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The role of television as mass educator in creating
the awareness and in implementing the schemes of
the government: tribal district of Jhabua

% Ms. Nidhi Jain

Abstract

Collaboration between government officials, intended beneficiaries, local
leadership and NGOs will help in raising agricultural productivity which is their
main occupation. This will lead to better literacy rate and with better literacy rate,
standard of living of rural and tribal people will undergo a change and also free
them from narrow outlook and open new path of progress .

Hence, literacy will provide a vital key in opening up the socio-economic
status of tribal people, which will empower them and enhance their personality.

The campaign by Government using television as a instrument of social
change will motivate and encourage tribal and rural folk for interactive participation
in decision making, planning and implementing of program, plan, project and
schemes of Development.

Hence, Television can act as a catalyst in creating a trust and confidence
in the bureaucracy of Government and in the schemes and projects of the
Government, whereas the intended beneficiaries as of now tend to remain
somewhat sceptical.

Keywords: ‘communication for social change’, ‘communication for development’,
‘development communication’

* Rescarch Scholar, Mass Communication,
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THE OBJECTIVE: This paper is a
short version of my research conducted for
my Thesis for the PhD, the objective in this
paper is to examine the role of television
as mass educator in creating the awareness
and in implementing the schemes of the
Government aimed at social change in Tribal
areas is to know for enhancing their
contribution in social upliftment, as to how
far the television is effective in
disseminating information about the
potential benefits of the existing schemes
aimed at creating awareness in tribal areas:

To examine the role of TV as mass
educator

To know the effectiveness of TV in
disseminating the information about the
potential benefits of the existing schemes.

To create awareness among them about
health, Sanitation, clean water, education,
vocational skills via TV programs and
advertisements.

TV can be used to make them free
from superstitions and social evils which
are obstacles in their social upliftment.

TV can play a crucial and catalytic role
to bring abut the desired results among the
tribals through special targeted problems
aimed that the social upliftment of the
intended beneficiaries

Literacy campaign should be launched
on war footing scale which would widen

broaden their horizons and keep them aware
of modern ideas and amenities which will
finally lead them to social upliftment.

Researches are conducted to fill in
the lacunae and voids, if any in the field /
area of study keeping up with the same, the
present paper will incorporate social change
through media (television) among tribals
(Jhabua).

Many researches have been conducted
in the field but so far none has raised the
question/problem of social upliftment/
social change with television as a medium.

Study suggest that 80% of our senses
are visual, followed by audio. So audio
visual learning and dissemination of message
is best to communicate a well as grasp any
message.

So, television has been taken as the
medium to assess the social change and
social upliftment among tribals. This study
will not only be effective for intended
beneficiaries (tribals) but also for policy
makers (government) and media educator
and other media professionals. Hence, the
study will have a vide scope.

Out of its total population, India has
8.6 % of the ST population. Out of its total
population, MP has 21 % of the ST
population. Out of its total population,
Jhabua has 87 % of the ST population,
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making it a predominantly a tribal district.
More than 91 % of the total population
lives in villages, while 97 % of the tribal
population lives in villages.

The economy of the district is
primarily based on agriculture which largely
depends on rainfalls. The bamboo products
and decorative items like dolls, bead-
jewellery are the source of livelihood for
a lot of people in tribal areas. The bow and
arrow, a symbol of chivalry among the
tribals, is used for hunting animals on the
one hand, and for self-defence on the other.

The district is extremely poor. Nearly
60% of its population is the below poverty
line, against the 36.7 % of population of
MP living below the poverty line (BPL).

By way of political governance, India
comprises28 States and seven Union
Territories.

Madhya Pradesh is one of the States
situated in the heartland of the Country. It
has fifty districts. Jhabua is one of the
Districts situated in the western part of MP.

Area = 2901.92 Sq. KM

Head Quarter of the District =
Jhabua

Administrative Division= Indore

Demographic Data: Census 2011

Population =10,25,048 (a little over a

million people)

Hifsar dEr

Rural Population = 9,33,065 (91 %)

Urban Population = 91,983 (09 %)

Population of scheduled Tribes (ST)

= 8,91,818 (87 %)

Population of Scheduled Castes (SC)

=17,427 (01.7 %)

Tehasils: 06

Rama, Jhabua, Meghnagar, Ranapur,

Thandla, Petlawad

Janpad Panchayats = 06

Rama, Jhabua, Meghnagar, Ranapur,

Thandla, Petlawad

Inhabited villages=778

Seats in State Assembly= 03

Seats in Parliament of India
(Ratlam)=01

Main Tribes= Bhil, Bhilala

It is clear from the above data that
Jhabua district has 87% of the tribal
population (ST) population, while 97 % of
the tribal population lives in villages. Hence,
the research sample has to be sufficiently
representative of the rural population.

Definitions as applicable in this
Paper:

Communication:

Communication for social change is
also referred to as communication for
development

Communication for development is
multifaceted and multidimensional as it
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leads to all-round development in the lives
of people

It is participatory process and
empowers people to control their own
destinies

Communication is about dealing with
welfare schemes taking in to account the
intended beneficiaries.

Media plays a crucial and critical role
or tool in interpersonal communication
between government officials and intended
beneficiaries

Social
upliftment:

Social change is betterment or
improvement in the existing situations of
the society as a whole, based on their
participation of beneficiaries itself.

Social awareness created among the
tribal people through welfare schemes via
TV which are designed to improve their
living conditions.
10nce awareness is attained by the tribal and
rural people, it will broaden and widen their
horizons and finally encourage and motivate
them to lead them on the path of social
upliftment.

Lifting the people from poverty and
then focussing on the people below poverty
line (BPL)

“Communication for Social
Change” (CFSC)- It is also referred to

Change and Social

as “Development Communication” (DC)
or “Communication for Development”
(CFD):

Communication for social change is
aimed at uplifting the socio-economic status
of the tribal people living in rural and far
flung areas, by spreading information
through television as a means of
communication.

The need for ‘communication for
social change’ aimed at social upliftment,
also referred to as ‘communication for
development’ or  ‘development
communication’ in the rural areas is the
need of the our since a large population,
nearly 75 per cent of the population, i.e.
close to 900 million people live in rural
areas, earning their livelihood from
agriculture where a large majority belongs
to landless class and live on subsistence
level, out of which more than one-third live
below the poverty line.

TV as mass educator:

“Television as Mass Educator™: Here,
the television is used as a means for
spreading information on the schemes of
the Government being implemented aimed
at Social Upliftment. With television, it is
easy to approach the far flung areas which
are otherwise inaccessible.
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TV has a wider range as it reaches far
flung areas and culturally diverse areas

Moving images of TV have a long
lasting and phenomenal effect upon thought
and attitudes and behaviour of the people.

TV can bring paradigm shift in the
approach towards life of tribal and rural
people which can free them from
superstitions and traditional beliefs which
are obstacles in their social upliftment

TV disseminates information to large
and heterogeneous audiences

TV has greater popularity in
comparison to other communication media,

TV can be used to discover, identify
and understand the needs capacities and
capabilities of the tribal people.

TV programmes can be tailor made
and be unique informative educative and
entertaining.

As tribal and rural people mainly
depend upon agriculture for their livelihood
and it does not always make their ends
meet. They have one harvest in one year

The issues such as female foeticide,
displacement, migration, deforestation and
unemployment can be addressed by TV.

Discussion, participation, involvement
of tribal people in especially audience
programmes about the success stories of
tribals inspire and encourage other to follow.

Hifsar dEr

RESEARCH QUESTIONS
(DECLARATIVE HYPOTHESES)

(1) Collaboration between govt
officials, intended beneficiaries, local
leadership and NGOs will help in raising
agricultural productivity which is their main
occupation. This will lead to better literacy
rate and with better literacy rate, standard of
living of rural and tribal people will undergo
a change and also free them from narrow
outlook and open new path of progress .

Hence, literacy will provide a vital key
in opening up the socio-economic status of
tribal people, which will empower them and
enhance their personality.

(2) The campaign by Government
using television as a instrument of social
change will motivate and encourage tribal
and rural folk for interactive participation
in decision making, planning and
implementing of program, plan, project and
schemes of Development.

Hence, Television can act as a catalyst
in creating a trust and confidence in the
bureaucracy of Government and in the
schemes and projects of the Government,
whereas the intended beneficiaries as of
now tend to remain somewhat sceptical.

Based on the detailed Analysis of
the responses given by the Respondents,
it is clear that the role of TV as a mass
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educator, as a communication media in
India has a lasting effect.

TV can play an important role in mass
scale in dissemination of information about
the existing Government welfare schemes,
health, sanitation, clean water, importance
of education, vocational skills, new
agricultural methods production and lastly
create awareness about legal and
constitutional right and duties.

TV has a wider reach and it reaches the
far flung and culturally diverse areas. It has
access to large, diverse and heterogeneous
audiences

Interactive or active participation and
involvement of tribal people in decision
making, implementing of development
programs, projects plans and schemes will
ensure desired results in their upliftment.

Findings obtained from the
respondents, elected representative and
Government officials lead to the conclusion
that TV can play as an initiator and crucial
role in bringing about potential social
change and tribals

A better mechanism for monitoring,
evaluation and feed back for taking
corrective measures to implement the stated
objectives aimed at tribal of Jhabua

In this paper, the research design is a
sample survey based research. Research
methodology for primary data collection is

a purposive stratified random sampling
method, based on structured Schedules,
focus group and depth interviews, testing
hypotheses with percentage analysis and
content analysis.

In this paper, the researcher is to
focus on the application as applied research,
with an objective of descriptive research,
using inquiry mode, a mix of both,
quantitative and qualitative research.

Standard statistical techniques are used
in data analyses, testing hypotheses with
percentage analysis and content analysis.

Methodology: research design, a
sample survey based descriptive research

Inquiry Mode employed are:

(a) Quantitative Research (structured
approach) framework for analyzing,

(b) Qualitative Research (unstructured
approach) framework for analyzing

While the research is exclusively based
on the primary data collected from the
Schedule and interviews from the
Respondents, some secondary data are also
used for describing the other situations like
the socio-economic background of the
district of the tribal district of Jhabua, MP
and India as well.

All these secondary data are taken
from two major sources, either from the
published books or from the documents of
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the Government of M P and the Government
of India.

The 90% of the approx. one million
population lives in rural areas, and 10% of
the population lives in urban areas. Almost
the entire population in rural areas is tribal.
Out of this 10% of people living in urban
areas, a huge majority is from tribal groups,
coming to work in urban centres or selling
their products.

Only a fraction of people in urban
enters is non-tribal which primarily include
professional class like media persons,
government officials, teachers, traders, and
industrialists.

Hence, in accordance with the
objectives in this paper, the Sample is taken
from Tribal people, (excluding professional
class like media persons, government
officials, teachers, traders, and
industrialists).

Four villages are selected from each
Janpad Panchayat (Block), and ten persons
are selected from each village. This way 10
x 4 = 40 respondents are selected from
each Janpad Panchayat (Block), with a total
of 240 Respondents from the six Janpad
Panchayats (Blocks).

Personal interviews were held with a
group of ten respondents, and their views
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recorded. A large number of respondents
were either illiterate or semi-literate, not
able to read. The Questions were then put
up to them in simple language, seeking their
“YES” or “NO” as sought in the Schedule.

Name of Janpad Panchayat (Block)
Sample Size

1Rama 40
2 Jhabua 40
3 Ranapur 40
4 Meghnagar 40
5 Thandla 40
6 Petlawad 40

Total Sample Size 240

Why a sample 0f 240 has been chosen:
Justification for sample selection and
sample size

The resources for conducting research
and field work for this paper was borne
personally by the researcher herself. This
constraint put some limitations on the
researcher. Accordingly, it is hoped that the
research for this paper is intended as a pilot
study for some future extensive research
work in the field areas dealing with the
problems being faced by the predominantly
rural and tribal population in the district of
Jhabua in Madhya Pradesh.

Margin of error: It is to be submitted
here that 90% of the population lives in
rural areas, and 10% of the population lives
in urban areas. 10% of the population lives
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in urban areas. Out of this 10% of people
live in urban areas, a huge majority is from
tribal groups. Only a fraction of people are
non-tribal which primarily include
professional class like media persons,
government officials traders, small scale
Industrialist, and teachers. Hence, there is
no appreciable distinction between the rural
and urban areas.

In Janpad Panchayat (six of them) and
Tehasil offices, there is a marked difference
in their comparative performance, efficiency
and the delivery of services to the intended
beneficiaries where computerization is in
place.

Some of the tribals have taken up low
paid jobs in towns where there is substantial
change in their attitudes and behaviour as
compared to those living in villages in
forest areas earning their livelihood from
water, forest and animals which are called
jal, jungle and janwar in the local areas.

Instead of specific response about
awareness and performance of each and
every individual scheme being implemented
in the district, we took a generalized
response of the respondents. Due to the
constrains of time, manpower and money
and other resources it was not possible for
the researcher as an individual student to
ascertain response at the micro level.

However general consensus from the
respondents pretty much reflects at macro
level the same view as would have been had
the response would have been carried out at
the micro level. In this regards, views of
lower level officials working under the
CEOs of six Janpad Panchayat were very
helpful in driving at a general consensus.

What is more significant is that the
responses from the villagers generally
remained the same as they (villagers)
generally gave the same opinion on the
issues as their fellow villagers.

More than 90% Population (about nine
lakh) is tribal living in rural areas and less
than 09% (about one lakh) living in small
towns, out of which about 20% (about
20,000) are tribal and 80% (about 80,000)
in non tribal. The tribal people living in
urban areas are primarily petty traders,
vendors, shop keepers and some working in
government offices. The percentage
calculated is combined including both rural
and urban, and tribal and non-tribal because
itis the huge majority of tribal people living
in rural areas. Hence the margin of error
less than 5% in recording the responses
from the respondents is taken of the entire
district of Jhabua.

Professor Jan Servaes (2011: pp.
201-202) presented:” ... Two communication
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models: the ‘diffusion/mechanistic’ versus
the ‘participatory/organic’ communication
model”...

The research of the diffusion approach,
like the modernization theory, suffers from
overemphasis on quantitative criteria to
the exclusion of social and cultural factors.
As a result, the manner in which foreign
media hardware and software interact within
a cultural context is largely unexplored. ...

The participatory model sees people
as the controlling actors or participations
for development.

People will have self-appreciation
instead of self-

depreciation. Development is meant
to liberate and emancipate people. Local
culture is respected. *

It is thus found that for the
mobilization of rural population, what is
required is an interactive participatory
decision-making based on the direct
involvement of the intended beneficiaries
and related stakeholders, where the role of
media is to act as a catalyst for effecting
development and social change. Such an
interactive participation is quite achievable
in real life by what Srinivas R. Melkote and
H. Leslie Steeves (2001: p. 365) call
‘Participatory Action Research’ (PAR).
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Professor Devesh Kishore (2010:
p- 74) has summed it up as:

“Actually, participatory development
communication is a two way, dynamic
interaction, between ‘grass-roots’ receivers
and information source, mediated by
development communicators, which
facilitates participation of the target group’
in the process of development.”

For the mobilization of rural
population, what is required is an interactive
participatory decision-making based on the
direct involvement of the intended
beneficiaries and related stakeholders,
where the role of media is to act as a
catalyst for effecting development and social
change.

The following are the concluding
observations, which are derived from data
analyses and conclusions:

(a), there is a need for strengthening
the existing mechanisms for monitoring,
evaluation and feedback for taking corrective
measures to make sure that the schemes
aimed at rural development are being
implemented as per the stated objectives,
and (b), the role of media is on a scattered
basis without any formally organized
structure.

It seems that that there is a need for
development and social change in tribal
areas, particularly in women, while realizing
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and recognizing at the same time that a lot
has been done in the post-independence era,
but much is still left to be done. Despite
tremendous achievements in literacy and
development after the Independence, we in
India still have a long, long way to go to
remove the menace of poverty among the
tribal people, particularly among the pathetic
state of women, as stated in the socio-
economic profile of the district of Jhabua,
which has 23 % literacy amongst the women,
where more than half of its little over a
million population (2011 Census of India)
still dwells below the poverty line (BPL).
The 87 % of the population of the district
is tribal, and 91 % is rural.

While much has been done, but still
a long way to go for tribal development:

Hence, given the above economic
deprivation, we still have a long, long way
to go to remove the menace of poverty
among the tribal people, particularly among
the women, in the predominantly tribal and
rural district of Jhabua, which has more than
50 % of its population living below the
poverty line. This is despite the fact
tremendous efforts have constantly been
made after the independence for socio-
economic development in tribal areas in
broad spectrum, as mentioned by Professor
S. N. Chaudhary (2012: p. 3) that:

“Towards the dawn of independence
it was recognized by the dominant change
agents, especially by the state and civil
society bodies that tribes have been
marginalized. This realization led to
formulation and implementation of different
Acts, Provisions, Policies and Schemes for
the protection and promotion of human
rights of tribal masses”
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3Narare @ uRfer ¥ wRdia Rdehme:
di.b. gid I TS AP

‘“ua fEem @7 vafaar fevia &, R & rerafiar & 89 &1 ard & ae
SfavaTs &7 g7 farer wididl aAwT ‘FEeT § RAar @ d @ g% gor it s st
F1am &1 & T fagrasnr &1 g § & e st feeal @& uarT Teaeed
wTaTEE 7@l &1 GEIUNT &1 FT fthew fAaior & fafasr @@l ov veAraE wenwn &
FF T & 9@ TEAIHE ANIRH F I e WY @ UgHTT &1 avaskdr gl

AT a9, 9fd w A
frdvr TEeT F WY I aEAE] ANeE &
form g fEan @ & YR @ w e
AfHTa AT AeE % fan g 9w gt
3 M % R 9 70 g ' e
wHiza AR gfeFEm #& T w@ ERr #)
former fom oim fagia =+t 7 a9fE & <@ 5.
H AEYIFA €| e WY I, TFe g99E &
fodty & ST seR SR FmEen gfewm #it
AT W H9ETE F WA T
L E

g Y14 = Wi fagia (Collaborative

Theory) & =wfd & faiemme & ToRd
1 (Auteur) | & W iR fogia & 9=
TAEST & AEY, fASE F9 (Mise-en-scene) &
qai ¥ yHe Tt fomE v @ g we
(Textual Analysis) & favergm & R W
foieTR #1 WA TEATEE (Metteurs-en-
scéne) B8 % farg wF 9 (Auteur) Y
T UgeaH F1 A9EAE F HHA TE B OGAH
L F

o e

MIDCES £ 3%’9’5(:

+ fom 1 Fon AR Wfem & AuF

*  Hfig =T, WER Uie ietedE "eiawed, S
** A, ToERTE difea faum, AreEere waad 1 Tl ud wEn faafames, o

Hife=r derar
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o= feem % fau =nfya o T d=fes
v w1 Ufaefaew geyfa oS

+ Tt fadvrer =1 it =1 feafa & <a
% fau f5m wvEel =1 swEm fF s & 5=
AES! & STER U A0S F S i
ffs 4 2@ A & fau =ws favervomes
HEET HI AT

+ A fam & sfem 9 siaare =
gfify § farienme & =i TEs 9reH
T S

v gvA:

1. faqm 1 Fen iR Wiea & gHF
el feem & foru sirar fagia 3 11 ok 9
ST guTE Tenfya feRa?

2. ‘wafga fa-ga’ wiea =1 swEm
faiZmTe & ToTRE F W6 T § gedifha
FH % fou frm wewr fE s 9w €2

3. Teed & fAdvm H feademTer 4.
gfd 1 593 HASA | T T % TR
F MR W FA AR WA S A 82

1 yfiresT:

2, 98 vRdg gfe | 97 wige FHonsd w1 /™
T S "EA E | IS am g Aem & A
¥ wa gft % sga & mweAm 9 fomd ¥ -
‘T e T afesen T W@ famm T | wem)
AT AN 7 AeRd et a9gvad il

wifsar derar

e § 7 femmn s wF') (7949,1988,98 10)

AreaFen ¥ FH F s ¥ faamed
TG F F A WA A FFHA S| T Hel
% Te FER 1 AR F Sulefa @ g
Bt B

fafay smam wwfea 27 % Fror fam,
TG-TIAER FI TF FHfa & €9 H gHe g,
g =@ w5t & wwa 97 F 9@ FA 9w
HAraarg &1 foar st | s

e # fa=r 4 et # faeam
#i Wi A % f o 23 T e
7 3/ Fd g R e wifes an dfen )t we
TF Fell F1 ®Y ¢ S TH We UH Soaad
=Afema wen seoe ¢ feew e
(werfyra) 1 foar 3R siaae #1 FauRm
tferfas w9 4 faarer @ € |99 =l o
FE 1 gRefE T fasia (Auteur Theory)
# g & fF & feew, v =t =afem
TS gfe # wfafaa B, R a7 wfeeEr
F1 WE THAH HANHHR UH = 2

T TR (SHerfyr) #i sEumon
TF AEEE T A e €, FEiE a8
ArfTF WA TSHH &1 FHolH® Ua Hifds
nfafaferal w e Ffga € @i afomey
7% U fhen &l 3@ R 9egE w9 F wWE
Tar @ T A A SHIaE W A grl
ama <4 §, et #1 ww " - v
F FE-AT TR G F favemn w1
(3T, 1969, Y8 104), T4 WE #1 fa=m grH
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F ot fem Vuw frders, fmia, o et feem
T 59 W2 % ANEH FI A H T i
= foredl % T ¥ 9r wew w7 o sma
A fen ¥ g vl q.wmm foa’
(¥FT, 2004, B 71) | VYAl & TG H HQ
T € 6, arem &t wEwoet § w v
F, ‘I HeE & WY 9ed THhd € | q€ ugh
foret ot foem o fopelt ToATRs ArEEEd &
fauw @y #t w1 FEd €, seew & fau,
eyl e, T, SEER A1 e | gl
g~ SATaaTe w1 gfom fammeiier sawn | )
oa: 79 gfe ¥ faaiemre #1 AR &
v & e ot s fagia #t 9ra wEa
B TH guyfa @R wHas fawm w1 S
AEAVTF B

1.1 3fravarg wi gy

wig, faem drefet #1 s=fa 28 &
wo-|ry fom Saifawt & fawm #1 Fdyfa
o Ta1 %1 qfrer dyst gr 1895 H ufw # ds
FHY wgell FEwTE {Fed wevE ¥ wa S
Ufeu & ARl a9 TF T4 Siaer e o1l
g g faggs #:t w02 § s wiw
H W A § WA IS q§ F A feew
TN 9 T § TeH-T6H T qH A1 | FE 969G
frersRl 1 <9 BIST 9S1I ST TH FC 4 A
S wed % qed HM WA W AR THA
FHAfery #I HrRE TS & qeq wieferE Hiaat
F SN g e el e @)

W9 gH TEH g, A WIEE HeATgmE
T arra | FTR worga o e ST A

@ fad gRsE @ T 911 1945 | 1959
=4 3 faam #1 ‘Ifevm afw wferdt’ & am
¥ S S ¥ 1T Wi e R A W
faemn (gt =1 fammn) e o) fadere nfefars
Hfdl & w@o % Hifma wd gy A5E
FEAAT (Metteurs-en-scéne) & &Y H A
Hiopert femn @ o | wrefr 33 W H T g
o1, fohg wen wfed | ot | T FRO wiE F=
HraA-HaE At 7% W § 39 farm #r
FTR ATHY W T ATI

1.2 “'wréy g fam @ srEaror:

I3 W@ WiE ¥ TEM guiiE 3R
Foaresd fhed I9ae T8 of SafE aem H
st el Wewra ¥ IUersy off | WiE w6
qfe 3 fai siidem & 323 #1 o 3@, 9w =
@ U e ot S fRedi % Wy wEmE g
9139 g%l 4 FHel Rl T@ N o an
¥ o 3 fafvm afemet & foman | 37 afemet
¥ @ oft ‘e g feam St wiEe vindes
%, Tomem st & w1~ faamn A2 9% %1 5@
YHIYE 1951 H WiEE Fagad faam gHten
AR A AR A gAEE qemhS A JE
foran on, o = 791 #= O F T fau
w2 a1 fhen sireiras Wi e IH1, -
U wfeq Fa1 SEw! F TF FHE A1 | Agar
# wE o fF feen S fak difes @i
WikF AV & T afed THF WEAEE SR
THaEtE a7 safee =afs @i
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T 1 T HEAE A Ot 3 R FTEA
1 =few | 4E 7w = gen fF afe frem &
e ¥ fret =afe &t Hfowr #1 "3 & =
wFHd & @ 9w frem fdvw & ¥ 3 g
fam it seasis 5w 9w guifad
g1 s frew &1 e 1 adiFAm ¥ g9 =
fam #1 T T W R W IR T W@
9| ‘wEw g form’ & wom | T 99
A Siraare &1 T w3 38 faeE-39 Isu
(misc-en-scéne) I FEHRON F WY T
| TSl

1.3 HWTRTEEr (FHUTE ):

TG STAEFR 3R a1 § frew fmia
T FAFAS STFF (1923-2016) T AT 1948
% o@, FAreEd (FHeE) § e fF fwem
aferfes =1 w21 fa @ & aas fw
frev § =ga wfea faam @1 s § gaw
HaeqAl F =F FL HFA g, W TF Wlad
wq fen <1 wera € 36 wER U fem o @
TEd ¥ wF Fve, @ ¥ @ dng R
IUME, e A1 fFE & R fordt 7 g
T THHA-T H (AW TE B T, AW WA
YIS F TER 99 F a9 FE W W
v R 3| v Afeerr 1 wE o
GATHERA AT TATCHFRAT F WA H FHATHE
% fr w3 foau 5w so s B, 9 ot
TR ST oRaw % 0 e | (315, 1948, 918 )

3] =91 HI AR A 7w g e

wifsar derar

F WA | AN SeEl | T R fRen #it
T T #A9ia fASE-¥F (Mise-en-scene)
frdvren =1 % 49 B, @t 9% e § S feve
1 Taa yfas1 A FHereshar g gt €1
yoIE ey @1 S9% IeUaH FoTHE AR
Fefies =W 1 o1 AAvEF TE ar, AR S
T TR qF Tgd TF gE v s ween
WM % 9T ¥ | 39 YRR AR Aifa 1 snurfien
Teelt aR fam s § @i )

1.4 AT VI HT YHE:

fam & yEendt SR W afiema o &
a9 wfefors wfaw =ifga w3 #1 F@ &
Fru fren fmtmsti @ik afecsrl & &9
o F YA YRR ZUI A9 1908 H Wi H
frem €1’ @ (‘Film d° ‘Art) Hidem &
T 7] AReA F Ufa g s § sieE
f#eq (Autorenfilm) e difecas F1 fHed
W= F TEHEE R WH | Wi e
‘@i’ (Auteur) FTHI 88 TH AU T UL
(Auteur) =1 FHFAIE Yeg W1 S HehAl T
WA WG e AR F AG F- TAHR |
=T 37 v H 29 vee w1 AY EE o ¥
SISt w1 wR AR T e e fem A
T

1.5 2ravare &1 fawm:

50 % TV % YEAM H I afA
‘wER g fem § seesie ss A faem
¥ orE® FOEUROT HOYE g, a9 o4
Aigarsti & A= SAfuwR wiEE freg
v Wehey TEWE F 1954 & frEw ‘%=
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fam =t v fafea wgfa’ ¥ fomet =1 =9 oA
M SR FwE g fEAm weieRl st
1 =N T Fear ot | 39 fEy § g 3
“la politique des Auteurs™( 3TaR =i Hifq) A
Tl Wi e “Politique” i sfirsam
s | YSifa @ “wEws” & w9 OH
safen fF 1 ww@ ¥; A feeni &
sEfia oiv uF fafgn @l ¥ <@ =1
T ot wfaa 81 % 8 et oft frdve
! AR AIfd % w9 H °@ THdl g, 9 Th
e deft N ww afgdra dfaw gfewm w
TF A F T H ST Fw@ IR A g
FI TUEE % geAiwd ¥ CdHEfER (e
oA ¥ Susl fhewl) # s #, FEiE
T el § dAifawar # FwE AR Sifefas
FenfgFs W AR Bt 1 TEwe F SER,
T a4 ¥ fF frdve Faa & ‘gead-w-
1’ (Metteur-en-scene) &, a1 ' Zsr'' €177
W wart & fF wewen @@ fadvew w
festi =1 Sirsan ®1

FE! 7 THAW T FE AR FIE TS AL
T fred 8 €, Faa o9 o R fdvsw €
TY F AT qAEF d@A FH FE H, T
F=o1 fivE (s #:2 R o) ™ @ H
fafere Sreft =1 SR a1 € 1 gETa et w2
agEl a1 € AR TE Y9TE IHF HH HI G
¥ fm gfomer @@ ¥ YE @ s
AEFFAA 4 AR AR HEFE-T-IA
9 w1 A WY e o, 3E dRA U

iy At gen fae =’

TR & IR, TF AR FE e w
wB 7 HP AT B9 2 A I §, o =E
% =fea ® afveats’ d§ @.a @ €
(FTTM1,1981,98 23) |

1.6 #fifa & fagra &t 3w

1962 H it § Ugyg Wi 7 Hew @
s @A’ (Notes on the Auteur Theory)
e o1 fopan, forra wuma e § ot gom)
7% 9% fEy ¥ Wl ‘oim fagia’ W F we=
1 3ty g3 | Uy Wi & AfER, e’
% B9 H TgaH WM % fou vk FEve w1 s
TR gea, e #T 3@ SR meyw
% A wAfe el w1 OFE awm SR
Aiafw Ad wwe wE H ATFA Fw e
AEavTF: B

aftw J 97 AvESt # ey SHiza -
Fai *I Ghew |A @ o s fagia
F AUR W YeAiFEA H FHAE & T1H TH
fadwrs w1 ‘a®Ars1 "amal (Technical
Competence) &1 @&t ga § @ 1, fowe
wfiyra € fF, ww wem fivs 9 @ F9 T
s frdve e wifew) w9 ¥ #w S e
AR THAE F OURME R H WSEa UHS
TEA F | TF IR F UGS FATS FEA g
oA g9 W 'UE e A gEA F HR "EeH
=g ‘=afema Sieit’ (Personal Style) #1 @l
T, f5 59% =Y § SE% eEeR & w9
H aR-aR 3@ S WHA1 o | FHiEd g9 F FR

wifear darar
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H woy wifus weegel wds fenafn e’
(Interior Meaning) ¥, f5&® =iraw st foem
1 T ¥ (|f,1962,98 561)

Ueg W™ # dwed @R fafy e @
w fagia & &9 § wnfw & mn @R e
gfomior 1 s aduy = T

(fox wwiw 1-ugg wim &t d@afga
fr-gw danour)

1.7 TEAEIET & UHA 99ag ol
fadty oiv wuTash gfoswior it wiewEar &
faerma:

uie Fa, @R fagia & faeRi #@r
TS F3H a6 Fad q@l Ae=H § 4 Th
oft | Ugg 9w % ‘S fea g9’ & faur & sam
o, 3% ‘gfhew Tz whEd’ (1963) 7HF TH
ran serm wEa ) fdve #r fagrmfusr
A = faiy #3d gu 3 Fedt € v feew
F TF FedArt utEmM % w9 ¥ S@l WM

Hifsar dEr

=ifew’’ | @ aew & fadem W oo
fram wfSsm %3 (1971) ¥ 3% @t € fF
fvew 4 He-orE® wEA 3. Hwfas @R
faiemTeR I Zreis w fafoe wfawei @
fFm | o= fen € & fdvm =+t qom § sam
% fhew 1 gwam & feau sfus geag 2
AT 2006 F T H, fFA 7 = fagia @@
@ FA F fou gFer fagia’ # @ Ty
Tl T &, wewen oaw wF fPew & g=
Tl €, FIF a8 TF Jarad & 9D TAE
F 97 (fez) =i wifa fFd 91 & 92 =+
Gt e ¥ (TR SR =, 200398 27)

vy w3 | Hifqa =kl # wEe g
T gu fovm w9 ¥ feamemmm & e
Wreifed 3 ey foand w1 Safew w
THEY #G g e fagia’ Foer W
faepraviiel =aEeris Td el AEm SH Bl
et Herd (Paul Sellors) fwferd =mam gm
wEaTfe ‘weEnh fagia’ (Collaborative Theory)
F R W Fve & e feEEcmme #5t
TEATHF el & AP & o U st
=A@ @i (Practical Framework) HHT 8T
Eped

1.8 wewifar fagia (Collaborative
Theory)

weafas Bfa #1 SR W a9 § SEER
3R HUe® & ANEF H i FEe@ 7@l fEa

Media Mimansa
FAFA-AT 2021

Unfiled Notes Page 48



S HEHA | THA T g1 feen 78 A S
%1 (iz, 2008, I8 193), TH WM @&A Fl R
qGd T YR & FHAFERI AR qwAeE &
e ARG & 0% ¥ fae |nE e
%1 (¥R, 2007, 75 268)

FE wEHl 4 3 a4 W A froqen i
% for fameredl & drem #1 sfaa favewm
s\ TF TE fFW T E S fF e feew
frdvrer ®1 =aT9% ®9 H AEG W ¥ eI
% fou @a A o svree dmsifeas s
wEfen: © = e fae et we FurEa’
o =gd e | 79 faum w1 sent ¥ R frem
1 feizmTel #1 G el % qed w1 dd
99 § g 4 W €, dfed sa e e e
# wEm H yg@ wAfwal S fRwe sk
wEE F g @d g we dsifaw giemm
foepfaa fvu =1 @ 9, 7@ faraemme %1 93
T #t el o wifee R s & wE
yam 9E fF3 M (389,1981,98 3),
‘ffzmmer @i T AR s ®mw Aw
foriemme frewsd’, foed 1929 9 1937 &
are faaieme % fau faa o ol # 9
% & uftmm § =fem (Anna Kate Sterling)
fodt €; ‘59 9 W Teq FI TIEY w9 @
% o, frntemme wafas #1 yarted e
% % aaye fEiemm w5 fRvs @
THMAUES FI 4 TE A F THEN F T WE
& g %, Fwi o TR wen Frdves w1 < ot
o ot wad wem wen fevi § | w fafasm

Fea w1 9, 5= e feen % afes g
% fou frdvs & W9 99y ™A W FE
F @ (w=fdn,1987,98 7) WHEE (Cathy
Greenhalgh) 3 ‘#fF7n frwrds u© d90 @i
e farienmat’ % fau fa@ o fey &
TP FEAY FAA U UH THAER HI MR R
wifE # e

(=&, 2003,98 97)

T HH TTeTd SR 6T AR fagiaenri
W T @ W R ouw v S e 3
I [t Fofa o &; 99w, S, g st
R farmemmed #1 yfew v ®t Fem
F qEAE TeqHl #1 FEta e ¥ %
el & fau 9% 9 8 9%l B, 0%
‘srea’ iy &% g | TR fola om
F Worwy i g% HWEE ¥, fReg e i
qAAA % "o fadHemed 4 FEa ouiEe,
FET 3R YHm e WS- ¥ Had
=31 ®M fFa T A FAER BREOE F
e ¥ | frfera ram s vty & feaemme
I 2reis Fi AT & faveraw % fog uw
IR wE weeie faer @ fadt g #)
(T, 2016, T8 76)

virer wfafir:

7T WY 99 S fasia (Auteur theory)
% fomfa w9 o fawmavian wewifma fagia
(Collaborative Theory) & =it &, faazromeii
% TIIHH 1 UgE ARE % A S fagia
(Auteur theory) & 7 AM9eel & 7%, fasmA
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T (Mise-en-scéne) % el & 3HR R fagerao
& WY ¥ e Bl fEAEE 9T v U
(Textual Analysis) & ST9R R, faam2raTe 1
uE dEAIEE (Metteurs-en-scéne) B &
fovs T TEAHFAFR (Auteur) ®9 H
TeAH Hl GUEAIS ® HEA GH F FAE
F

yarg ferm s § feriemmel &
THAHE H Ead ¥ ¥ fEw yEr geifed
o 1 2 UE TEATRIET Wi Il St
F1 €, 3% 91 o viges &g mafas =i
& w9 H Wi A gfd #1 d= wgE e
O, OS] % HE SR WIEE, de A e
% YIS UE WEATHER H AVPH | TH 760
zfe um & Wt €, 39 faum & Wy @ |
IqTS e WATFR (In-depth interviews) &
fargeraw =t ars fadaes =i & w9 ° #1 T |

fremd:

1. SaaTe @ qA Hehed  H wiEE
#HR T9F TR I faenia +9 % 97 W fm
emi | fafga 9 = 7w 9o q wenfoa # fem
o, o 1 e SeiEal S AfEeagEy
TeEAl 1 S "9 & e s fagia
aew faweq 1

2. T fadves w1 e wi feafa § @A
% fou vzg wfm gm wea ‘wHfza g’
Hied, =AfeT ARG & AT & fag
swErt fafy & @@ swm feAeme &
THAIEH FI AT ®9 H gedifea w9 & fau

wifsar dimrar

o 1w R

3. 91, %. gfd % gva "AeE § CawArERt
[emar’ (Technical Competence) F1 Tg=™
JEAT SR OH F H T gH ot | FE] THU
T wEaR |y T SE wmE, Fhre
F HA AR Wed de iR AW §OSAER
‘zafma Sl (Personal Style) SR 2t €1
H TME A9ES § I RS F FRV 9 gl
% ql gr ‘ sfafie @' (interior meaning) i
yhe FA EI fEee AiF gfd wE sw
frazmme ¥ 1

3 e e i
Tvmd mpewe Tra. & ELTRY

« BEmn T g
g (P IRRE A
(RISTIgM? S STy

el ola- 2o b o)

.« PrUTTY

- MR eaREtE i rw!
(REamrw
s NERAr®E

et s M
==x:zl -

P "Nl_—.:-

« Tyl ey

Labida

Hau:-

fag 9. (1988).9%0 3R TH1 T=ZA U,
(99T9). TETEER: STWEA 7 WiEhaE FE.

areF, . (1969).9E U Hif4m ¥ T
e, Feifea Fem (1972) Ha AR 9wer.

I, W= (2004).#0 UE TR A
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FHvm Uz frufefadt = = fomm 3 drea, =t
I, @, 2 @A (H.) fagere st frufefadt
uz 32fEdt, 9@ 67-86. FUTETA: HIUAEH
faafammem.

S, W (1967). =i 39 fom @ 1. gm
U BW wAAfea. Hfawra: Hfawra fag
faamem =

TF, U, (1948).T U AL AF T = 31da-
ME: T FAA-TEAL HE BwEE | giza. http:/
/www-newwavefilm-com/about/camera &
stylo & astruc-shtml

TH, TH (1954). 7 9 I T ¥
fam. =t & Wi (H.),3m  uT sienti: o
forem =2 (2008), ¥ Y 9B, 9-18. HETES:
TAHAA TR

F, | (1981). NS ATE  wATeRfym.
wed: wor.

i, 0, (1962). FEH 1 T A =
: S (H), sad U sAietye: U fem iy
(2008), (9B 561-564).7h: =AFac gfetyi.

e, 9. (1963). THeH U THIH. 47
faart (H.), fag famn @1 d@das (2015), (98
230-243). ¢ femd : 9ndE SEEE.

foFta, 21 (2006).7 g9 @At: a1 ifemwa
ST UfeThE

TR, 2 e U, S92 B=(2003). S
Uz fhen. =par®: weor.

Hew W, (2007). T Feifgea sAterfym =
65: 3 W 2007, B 263-271 , Toh: AHAA

afeerfymm fa.

iz, o, FG. (2008). AdH U @AerRfom:
31 foem frew, sFgwE: =iwda gt fa.

wa, . (1981).fafwifern v amfen:
T =E AF faam Aied YA W, T e

=feln, ©,(1987). faremme @ g @i
Tg HTR ATE FETH2d: ded: ¢ @Hash U4,

BT, H.(2003).7fE1 WE T T -
foricmed e T diferm, . o, TH. T
sEmE (H.), #fEn ford: v d9h o1 ghtrm
fETH2aTRL. 98, 94-155. =JAiH: AT,

FEA, 9. (2012).3eREMW UT T TEEN
AR WREMM: T W ®E A i I e
fafesm &=, 31.fefam(H.), Jeafen =few 501 .
99, 231-245 TH: MECCSA-

HEM, W.(2012). ASCRANES: T TAFRS
o Aiw T foraemee, ot 9 (H.), SHd @ATE
difen dfdem 130, 98 75-96. fom=m: dedme
S,

s (e )

gw, T (famiar), ==, .
(fedvrmr).(1957). o, wRA:  TEew fRem WL
fafees

@, 1. (), ==, 1. (fdvms), (1959)
FIE & FA. WRA: e e wifafies.

T, 7. (frwrn), s, v (FAdem), (1962),
Hifea wiiet A1 e, WRa: Teed fres gfafaes.

FER, TH. wH.(fmm), FERr, T
(Frdwr). (1989). 3 T4 AF TEew (HNE fawy
FgHS ). WHa: IEE UeeThe fa.
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S AHGRIT & db-id! dack ud
SIPRshdl A s &1 AbieE
(orettaes Iear & favm d@esf #)

< 2. "y g fay

TS & R F dhlhl d el &T 717 &7 3fd 3navas: &1 g a7 adar qa9
§ @UUT F HaET T GEHT HTE G| AR & qrEEr 4 isar w1 g 79 & 95 Wlavra
YT U7 &1 G 77 5 Uavrd uv 38a Tawur &7 39d § I guad gomadl 4 AR
TAAAT TYETT F AT BT &1 FTAehT e, BT—Wed, areit GarT &1 T SRT @ 36T
&1 36 FNUT F T UNT T 3HF TS 4 GT &1 3G Revar & g¥ FNA F T/ T 2007
T THT T THRAT @ gu argerae WSEr (F4r) &1 A &7 faen fFay, s s awnd
Tgerg & GRT 3% &1 arcit 7 3 I & die wnfud @A 91 39 avE S qgerar
T dHAHT 18T T TaAled 7 7T I GEHRI FT GUAT FIT & 9T T HT 8 TTAANT
Tgeral & e ArqeTaa WSAr IRt &1 v 2011 § &1 qZ ) S FE w1 anera 9, I
& BT agT IF @& VT | WHIRG §d 81 g 74T GAH FAAdAT qqerd & ferg @i 3ar
T TA FYA aTeT &1 FAQ TSI AFAHT HI GUAT AT T JT HT TAT F @ &l

dT rEm— WA, "aHd, aeetE (FQEt) s, a, Faardy aqar |

¥ Yo o vy w1 vife W @A E —  F wwifen gaui & o g #osEE fe
HETeAT Ted’ IAAE A § Sad H1 wodd W A H S

TAAH TG THAIRI TE HIR F N T GHAI| HAR I G 39 QA awA weAs
FE it o A, fo aEAE F SearE T8 § 5 A9 Wl 1 e wa €1 "R
B TEa T TEH ff HUR TS A@vIE WA % fau aei—ure 9 SEal %1 e awe Sed
% w9 H 2191 vraedl § WA A € | AR A ¥ | Fi (e 5 A 1S WA R wifad T8

* o (g—faR), s i saEam ofog, @ e,

wifsar diarar
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B T ¥ S 9T R S d §9R # dR W
A |y AR SRt & fawm @5 g |
FE WA TN A T FEAH AT F GO
% WY FAR HI R o gRY 81 e ot | et
S WM F UEEE @ aga Ag Hw R ¥
WA 7 B Gt A fomrfoa 2t wredt T8 @i
YA 7 FEEfa F WMI—WI TS A AT
% SER A4F TAR AAGT F1 giea # foan
St feret = forlt e | & aeel €9 | Fam
o @ ¥, 98 gu W% TR GEhia S gafuE
= w® 21 3E G A el gum o wve
oAy ¥, FiTE TEel suffa 2w % 95 wiawa
g sfyes & o 71 afea 5= s wfawma &t
T THE! UEA A1 F AR & IR (e Feht
H | #3d €, TAR wEfa I 9 weelt Seeda
EE | W AT WEpfa, W 9 dfaai
Hifema F F WMG—F1Y TR ST § S w7
TEF JAE Wl F T | AfRT g9 % agend
q qEATR H agdl gfawdl % @i gw o
99 = s § w9 ¥ fF o w9 favem
H WEId gL FH 9GS

9fe vt W, wsfr a@n Gfmr safg
IO WO F qed g X dE A wgdt W
T ¥ | AfeT aFAE F AR qed T TE 0E
FI FE A FE A WA § it g @ T
ofey difeal | =ell 30 W W FE A wa
faetifya et Tor o0 W@ ¥ 1 AW A sE Heaw
¥ AR waE T @ €, S w1 wE
T TAE FH A N @ T | AR 31 gAE F
a7 FHEnE % frar g 2007 H arentas

.. TR A 557 @8l & S gewEt w@
WE TF WE GO F GEUR A WEd 3
AT ®9 | Hafda FwH #1 gaE fEma a@l
TH TE 3 THEEl F A w1 W, Gfq 3
Hmpfa & off Hifem w9 9 w1 agE w @
¥ FEifR TR IH FI SHASEE THEE a4
Higdr a1 SATHAT FAA TS THH IR FEpa
F WV F FAHF T T OHEO 2007 H
TR T fean gu ameasw et (=)
FI T F AR @ o S §EE % g
% @ At ° AR I % A Tefaa g A
W W AN FEEl F aEAs e |
FEf F a1 IF HERRI F HAqT FA F
Y A Hel 8 TSI FHEAT F A WS
e &1 #1 T 2011 H FOTE | SO
F afeEl, 3% % g a1 S% % ™E |
TR B € | e T YA S W F
fau 76 I # FER A A ¥ OTEE
U AR HI FEAA a9 THH ST H
VA F T T AC gHA WE AT TR difeal
F werdt on @ Gfe & "em # o wE
W ¥ W W % e aAarE SgEE #i
fim—fim g8 W SrEE FE w1 owE
wrettar Ied gr foFn s @ B ) s s
%1 fawa & =1 g 3eya anqertas fear #it
nfafafeai 1 o 1 gEAvw ¥ e |
Sre ¥ Wi el Uh W Grerasw e w
foranfafy @ < =1 e[ w1 FF TEd
T W FAE GYEEl F TEE TS 9
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UTET qe I A" SHET ST F A S
S % | §fF W TER F FAT T9E e 4.
T gem €1 W & HU Wy &7 oft 78 ¥ @ 8
T TS TIH 1 FFH FL U9ET F A
%1 9 wHafya enws, wfomm, favemm =
frerd skt s fasga o § @A w1 e

wmEtae fedr @M wan &t aan: —

Frefaes Ifea v & el ok FqeE
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fFa zoe fau |t F=i F1 9" o
e &1

+ff ST wHEE R AT Sem—
s aAfeal €1 5% 3 Jem olF 3 393 @R
e Ui ¥ T FRY A A wEHAT w
FHRO S w1 Aret | fFar s #2011 § 3w
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*. | e &g WS | UEWEUT F arett

H. (wEmoT)

1. | e a=n smeg, fra . 3o WeAtaw fammerm | offelt
HIaRI, SRS R TR, AW
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A @rerE, w9
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9.00 (30 fmR)
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oen feam =1 #1 gt wfafaga Taa 2129
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frafia w6 g g g % for At
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IHE! FweneAl § ¥ Aw HEpfa @A & W@y
fae = 21 W, T foau wmpafr oA =
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et % w9 § g af wiftedt oo 3 7% faeh, 1998
TRYA OGNS AHO S 9 g™ TRl A 8. SR ARV, HeE, W Hifean 39 e,
@ @ w faa w ¥ e fewm w7 oA 1979, @ ¥ 32 SR 194
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TARIR el Dt &ftd A e ot fagarriad
3R B ferare @1 aearcH® feeciur

% 1. wiuer gt

TEMER G671 1 G 97 G a1 219t (2fafasT ST ise) faagiaar & 747
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el AT WeX A el fAdt ®OE AE o)
TRAI %1 2008 1 U% fure &% qgarfas yoem
T F9 6-7 TR S A B ISR "I A
e WeX 9 R U W H g "E=E (T9ET)
% femm ¥ dve 9 =09 30 F 35 TR
Tyl w1 B o, e MR W 120 wS
vRa AfgEl w1 wEe ArEe F1 fAuio e
el

2008 H =1 UF FERO HA@d 1 TRAI
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2015 ¥ @ BARC # ZiemRdt @
foamel iR @fad 1 @ FH F fau
THAEAST AAET | HNE g% § O 6
(BAR- O Meter) & Zi=mdt femie =1 it &1
FEFHH F FEARY F SRA AfeAl wIE & A

=S 0w | e wdt § o A F 'R
T UEHd € | Aifedl wre yEifa Ry S = A
FTHE & HY ATHF qEAH G IS W
S AT T R OGAE TE d, AfRT WA
M fawe | om T dufean & fau O
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vty Iremaa fafi

Fomdt foae @iv sow fagwdam ®
A The F AT FH F A0 79 FB FH
WIS F AR AL E W AR |
& HB T HR wEEyu aeA & EE
ferveraor faan | fesm i 1§ 7aER 2020
§ @ gR SR fRU T EEWER A9l hi
Hardt & Aiwe ¥, S <o ¥ fF 8 s
2020 ® TEa fuset 6 WE® | e sterm wHEn
el HI ARG § T AR Tl gA, A 7™
foae =1 wH@ FRO AN AR T F AR
et fomem § Ay aa TEaEl FE B F
AT HEA S |

Zromt foem ¥ Teadt ¥ S uaw
EEaL

8 IFIA 2020 W [ Yow T wH
TREAR <5 #1, foad gfem 3 wmmeEm S=et
FI ARG F AH T W TF A e H

wifear darar

Media Mimansa
HAET-ATE 2021

Unfiled Notes Page 63



gaE w1 @ FA 39 wRmEsR % gafas
frafeesr Zat |fea @ I W ARG WX
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