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RADIO PRODUCTION Th | Pr | Ia | Contact hrs.
L |T|P
25 |15 |10] 2 |- |2

Course Objectives

To provide insight to students in the emerging field of audio technology and its
application in the area of entertainment, advertising, presentation, education and training.
To write Script for Radio Production. .

To understand the various audio equipments and their use in production.

To handle various Radio studio recording and field recording equipments .

To produce Audio programmes and expose the participants with advanced production
techniques.

Learning Outcomes

Will be able to produce radio programme, including news bulletins and packages etc.
Ability to write basic radio news scripts.

Using appropriate types and properties of sound capturing devices.

Proficiency in the use of production formats and new trends.

Students can generate new ideas for radio production.

CO-PO Mapping
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co4 2 - 2 2 = = 2 = A 1 -
Ccos5 2 = 2 2 - N - = - 2 =
3-Strong, 2-Moderate, 1-Weak
Unit-1 | Basics of Radio L T P
(Total hours- L+T+P=9 hrs)
1.1 Radio as an oral medium 1 - 1
(Lecture, Practical)
1.2 Radio program formats 1 - 1
(Lecture, Practical)
1.3 News, Newsreel, Feature 1 - 1
(Lecture, Practical) /
1.4 Talk, Discussion, Phone in program commentary 1 E 1
(Lecture, Practical)
1.5 Drama, Music program 1 - 1
(Lecture, Pra_clical)
Unit-2 | Studio and Microphones L T P
(Total hours- L+T+P=9 hrs) *
2.1 Audio Studio 1 - 1
(Lecture, Practical)
2.2 Audio Equipments 1 - 1
(Lecture, Practical)
2.3 Microphones 1 e 1
(Lecture, Practical)
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24 Working of Microphones
(Lecture, Practical)

2.5 Types of Microphones
(Lecture, Practical)

~ Unit-3 | Audio Recording
(Total hours- L+T+P=9 hrs)

3.1 Basics of Audio recording
(Lecture, Practical)

3.2 Programme Planning
(Lecture, Practical)

33 Programme Production Process
(Lecture, Practical)

3.4 Producing Field based Radio Programs
(Lecture, Practical)

3.5 Radio Production Team
(Lecture, Practical)

Unit-4 | Audio Editing
(Total hours- L+T+P=9 hrs)

4.1 Introduction to Audio Editing
(Lecture, Practical)

4.2 Non Linear Audio Editing
(Lecture, Practical)

4.3 Types of Sound effects

4.4 Mixing Techniques
(Lecture, Practical)

4.5 Dubbing Teghniques
(Lecture, Practical)

Unit-5 Voice Modulation
(Total hours- L+T+P=9 hrs)

5.1 Voice Modulation
(Lecture, Practical)

52 Pitch, Tempo, Rhythm
(Lecture, Practical)

5.3 Voice culture
(Lecture, Practical)

5.4 Pronunciation
(Lecture, Practical)

5.5 Common errors in Pronunciation

[ (Lecture, Practical)

-

79




0333)037)

4B.Sc. (MM) 5
OE-4: Advertising for-New Media
tical [ 40 | Internal [ 10 [ Credits [3]

COURSE OBJECTIVES

2
3
4.
5

To Introduce Concepts and Principle of Advertising.

To study the Growth, Impact and Implication of the Advertising,

To give hands-nn-training to students in the Application of Digital Advertising.
To understand Social Media Advertising,

To understand Online Corporate Community

COURSE "UTMES (CO)

1,
2.

Student would understand, develop an Advertising Plan and Present and Defend it Persuasively,
Student would be able to evaluate the effectiveness of Advertising and Marketing Communications
Initiatives, .

Student would understand role and importance of Digital Advertising in a Rapidly Changing Business
landscape,

Student would understand how effectiveness of a Digital Marketing Campaign can be Created and
Measured,

Student would be able to critically understand the Effects of Promotional Communications in broader
Social, Cultural and Pol itical Contexts.

1.1

ﬁJNIT 1 [ INTRODUCTION TO ADVERTISING

Concept, Nature, Definition, Evolution and H i:slory Need, Role |
and Importance of Advertising
(Demonstration, Practice ) =

1.2

Types and Classification of Advertising, Factors Determining 1 2
Advertising Opportunity of a Product, Service, Idea
(Demonstration, Practice)

13

Basis Theories and Applications of Advertising Media 1 2
(Demonstration, Practice )

1.4

Appeals of Advertising Messages 2
(Demonstration, Practice )

1.5

Layouts of advertisements, Elements, Advertising Campaigns. 1 2
(Demonstration, Practice )

UNIT2 | DIGITAL ADVERTISING L [T P

2.1

Defining Digital AdvertisingrEvolution and Current Status 1
(Demonstration, Practice )

22

Digital Media Landscape, Digital Advertising Agencies, Structure I 2
and Functions
(Demonstration, Practice )

23

Digital Media Integration Across Advertising, Market Research, ] 2
Activiion, Advent of Hybrid Advertising
(Demonstration, Practice )

24

Advantages of Online Adbvertising, Corporate Website, Corporate 1 2
Blog

(Demonstration, Practice )

2.5

Case Studies: Successful and Disasters Brand Presence on Social 1 2
Media

(Demonstration, Practice ) J
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'UNIT 3 | WEB ADVERTISING _ L [T [P
P
3.1 Web Advertising : Banner; Scrolibar, Fly Over, Customized, R 1 2
Website Traffic Tracking
(Demonstration, Practice )
32 | E-mail Advefiising- Email Newsletters, Transactional Emails, 1 2
Direct Emails
(Demonstration, Practice )
3.3 Collecting e-mail Addresses, Design e-mail Ad Campaign,'DesigH e T {2
Look and Feel of Promotional e-mails, Track and Evaluate e-mail
ad Campaingn, Search Engine Advertising (SEA)
(Demonstration, Practice )
3.4 Posting Models -CPC, CPA, CPM, Cost per Call, Traffic Cost T 2
(Demonstration, Practice ) N
3.5 Elements of Mobile Advertising, Advantages, Mobile ad T_yp_es , 1 N .
Rich Media, Planning a Mobile ad Campaign
(Demonstration, Practice )
UNIT 4 | SOCIAL MEDIA ADVERTISING o L [T [P]
4.1 Creating a Facebook page, Creating Strategy of Facebook Ads, 1 2 |
Setting S.M.A.R.T. Goals,
(Demonstration, Practice )
4.2 Choosing Target Audience and ad Spend, Choosing Ad Look, 1 2 1
Creating Facebook ads report
(Demonstration, Practice ))
4.3 Introduction to Twitter Advertising, Promoted Tweets vs. Promoted 1
Accounts
(Demonstration, Practice )
4.4 Selecting Primary Targeting Criteria, Creating Tweets 1 2
(Demonstration, Practice ) '
4.5 Introduction to Youtube Advertising, Video Marketing, Designing a 1 2
YouTube Campaign, Setting Youtube Account and Uploading
{Demonstration, Practice )
UNIT § | DIGITAL PR IN MARKETING, BRAND L |T |P
PROMOTIONS AND CORPORATE REPUTATION
MANAGEMENT
5.1 Online Sponsorships and Brand Promotion 1 2
(Demonstration, Practice )
52 Digital Media in Brand Building and Marketing Mix el 2
(Demonstration, Practice )
5.3 New for Synergy between, Digital marketing and PR to Achieve 1 2
Marketing Goals
(Demonstration, Practice )

‘/g% 113
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5.4 Corporate website and Blogs M Monetization of Content ' 2
| (Demonstration, Practlce)
55 | Building Online Corporate Community, Repéitation in the New Age | |1 |2
| (Demonstration, Practice )

Practical/Projects/Assignments:

1.
2.
3.

4.

To'prepare Digital Advertising

Prepare an e-mail Advertising Campaign

Prepare a Social Media Advertising Campaign for admissions in an academic
institution.

Prepare a corporate Advertising Strategy for Corporate Office.

Suggested Readings:

1.

Know online Advertising: A: Information about online Advertising at One Place;
AvinashTiwary; partridge India; ISBN -10: 1482872498,1SBN-13:978-142872491,(30
July 2016)

Learning Google Ad Words and Google Analytics; Benjamin Mangold; Loves data;
ISBN-10:0994390408, ISBN-18-978-0994390400;8 Spetember 2015

Online Advertising; EhsanZarei; Lulu.co.; ISBN-10:1291728368, ISBN-13978-
129728361,20 February 2014

Internet Advertising: Learn New Things About Internet Advertising; John erght
Creat Space Independent Publishing Platform; ISBN-10;1505817129, ISBN-3:978-
1505817126,29 December 2014

Ways on Internet Advertising: Learn the Different Tratics of Online Advertising; Tim
Deavin, Crate Space Independent Publishing Platform ; ISBN-10:1505017412,
ISBN13:978-1505817416, 29 December 2014

Internet Advertising: Theory and research (Advances in Consumer Psychology);
Shelly Rodgers (Editor), ESther Thorson(Editor); Psychology Press; ISBN-
10:0805851097, ISBN-13:978-0805851090, 25 June 2007

E-Resources:

1.

© o

Social Media Marketing Workbook: How to Use Social Media for Business (2020 Updated
Edition) by Jason McDonald

Google Ads (AdWords) Workbook: Advertising on Google Ads, YouTube, & the Display
Network (2020 Edition) Kindle Edition by Jason McDonald

114
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OE-4: BBA (EC) Corporate Communication, Advertising & PR _
lutdl Marks 50 : Theory(40 ) Internal (10)
Credits -

COURSE OBJECTIVE:

To understand the key concepts of Public Relation
To make the students aware about functioning of various PR Organizations

v
e To know the significance of Co1pmate communication, Corporate identity, Image
v Building and CSR
v e To enable the students to understand the concept of Advertisement and its relevance in
Marketing
v e To describe the selection of Advertising Medium and Budget
x
v Learning Outcome
2 o Students will get Proficiency in the concepts of Public Relation and its functioning
5 e Improving the knowledge of Corporate Communication, Corporate image and Corporate
N Social responsibility
») e Application of Advertising knowledge in Market scenario
3 e Ability to identity Advertising Medium and appropriate Budget
J Unit-1 | Public Relations — Concept & Process L T | P
1.1 | Public Relation, Importance & significance.
3_ _ 1.2 | History & Development of PR in India, Process of Public
3 Relations.
1.3 | PR Consultancies & Department.
) 1.4 | Tools of PR 4 3 .
1.5 | Types of PR
3 YP .
D Unit-2 | PR Organizations ‘ | L T P |
2.1 | Public Relations sctup & Structure.
v 2.2 | News Agency, P1B, Public Relations Organizations such |
=) as IPRA, PRSA, PRSI, PRCI | 6 l |
2.3 | Global Public Relations. B
v | 2.4 | PR practilioners: Responsibilitics & Duties. |
2 2.5 | Ethics in Public Relations
e
= Unit-3 | Corperate Communication L | T P
3.1 Definition, Importance & Objectives of Corporate 5 2
S Communication. _
S 3.2 | Concept of Identity & Image.
3.3 | Corporate Tdentity: Policy Planning, Core Communication |
2 clements in corporate Identity Programme, h
I y 1108 , .|
- 3.4 | Corporate Social Responsibility
- 3.5 | Corporate Citizenship. - I
)
) &/}u\/
2
)
2

v
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[ Unlt 4 | lntlodlutlon to Advertising et | L ‘ T P
f‘r 1 | Advertising : Obpcctwe@ Cunupis and leatures - |
4.2 Types of Advertisement - |
iB Creativity in Advertising. ) - 5 1
4.4 | Corporate and Public service Advertisement -
4.5 | Advertising Agency and Ethics. | | 1
Unit-5 | Advertising Communication B L T | P |
5.1 | Medium of Advertising B | 6 1 1
5.2 | Advertising Campaigns
53 Selection of Media
5.4 AdVbltlblnb Budu\l
5.5 | Copy of Advertisement of carious Mediums and there
differences B

Practical / Projects / Assignments:
e C(Case study
e Assignments and Industrial visit
e Preparation of Creative Advertisement

Suggested Readings :
o Cornehssen, J. P. (2014). Corporate Communication (4 edition.). Los Angeles: Sage

Publications Ltd.
e Hand Book of Public Relations and Communications, Philip Lesly, Jaico Publishing

House
e C.Rayendu & K.R. Balan , Principles of Public Relations, , Himalaya Publication
e Rossetti/Percy Advertising Communication: Ideas and Promotion Management —Tata

McGraw Hill
e Hauled, Anand , Planning tor Power Advertising, Sage Publication

E-Resource:
. https://Www.cpdcourses.com/modules/public—relations/concepts—of—public-relation

. https://www.managementstudyguide.Com/corporate-communication.htm
@ https://in.pinterest.com/redland_ﬁ/advertising—concepts/

BBA 4(OE) Corporate Communication, Advertising & PR

PEO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | POY | POIO | POLI | POI2
4OBE)! | 3 1 _ - 2 C 2
4(OFE) 2 i 3 i |1 1 3 B
4(OE) 3 2 | 2 | 24 2 |
[40B)4 | 3 2 | 2 30 2 ‘
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Customer Relationship Management

Unit — 1: Introduction
1.1 Fundamental of CRM
1.2 Define Customer
1.3 Correspondents of CRM
14 Goal of CRM and Silent Feature of e-CRM
1.5 Customer life Style & Technology "
Unit — 2: Process
2.1 CRM Process
2.2 Online CRM Process
2.3 4C’s of CRM Process
2.4 CRM Approaches
2.5 CRM for different Organizations
Unit — 3: CRM as Strategy
3.1 CRM as Business Strategy
3.2 Choosing the right CRM Solution
3.3 CRM Implementation Process
3.4 Five Phases of CRM Projects.
3.5 Enterprise Resource Planning Preview & Benefits
Unit — 4: Marketing Tools i
4.1 SFA : Sales Process Activity
47 Contact lead & Knowledge Management
43 Field Force Automation
44 FE-Commerce Automation
4.5 Tmpact of CRM on Marketing
Unit — 5: CRM and e-CRM ‘
5.1 Distinguish between CRM and e-CRM, Dealing e-Customer "
52 New Correspondent of e-CRM, Importance of e-CRM
5.3 Silent Features of e-CRM
5.4 Managing Customer Communication I

5.5 Customer Support Methodology //

e

onship Management Concept & Cases, Prentice Haii

References

1. Alok Kumar Rai,Customer Relati
Private Limted, New Delhi. 2011

2. S. Shanmugasundaram Customer RelaTions
Limted,New Delhi, 2008

3. Kaushik Mukherjee, Customer Relationship Manageme

India Private Limted,New Delhi, 2008

5. Jagdish Seth, et al, Customer RelaTionship Management

nt of Media Management
vedi National University
ation, Bhopal

hip Management, Prentice Hall of India Private

nt, Prentice Hall of

.
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—_ OE-4: Industrial Safe y an;@’la_nugem_en_! e
‘ Theory ' :: l Practical | 00 | Internal I 76@5_@1_}_{_}

COURSE ()HJ.ECT[VES
I To Understang Fire Safety ,Electrical And Chemisal Safety

2. To study Safety Pianning and Its Industrial A pplication
3. Tao understand Laws related to Safety, Healtl) & Environment

4. To pet krl:}wiedge of Pollution Contrel, Solid and Hazardous waste Managen e
5. To study oi'Envimnmuntai and Disaster Mmaiugement in industries

COURSE OUTCOMES (CO)

1. To Characterize Fire Safety , Chemical and Elecirical Safery
2. Tq Demonstrate Safety Planning Ang Jis Indusiriat Application
3. To Explajn Laws Related Ty, Safety. Health & Eny ronment
4. To Define Pollution Control. Soiid And Hazardous W aste Management
5. To Evaluate Environmenial And Disaster Managemen In [nrfuerries
f UNIT 1 jl Fire \Electrical pProtection and Chemicn Safots Il L T |
|
/ i | Definition of fire, elements of fire. Causes of fire |r i
Classification of fire: spreading of' fire; Method f

|

ex!inguishing fire (Lecture. Discussion. Presentation)

Earth fault protection, short circuit protection, Farth; R S

—_—
I
f
|
o
3]
—— e

r" | insulation, Flame proof Electiical equipren Lt - ' ’ j
o _;r"'DisEiissi:m, Prescntati:‘:n) — S ’

{ L3 | Evaluation parameter, level of toxjc risk. nrohlem

posed by determination of toxicity risk Jevel Diiffcrent
extinguishing medias.- Wwater, foam, dry powder, ABC
Powder, CO2, Halon. i isk analysis

bressure, limits of ﬂammabiiity_.
auto-ignition temperature, (Lecture,
Discussion, Presentation
Stability: - Experimental methods of determination,
classificationg of instability risk; Toxicity(Lecture,

Discussion, Presentation;

Effective planning for safety- Deﬁnitionmature,
principles, policy and formuiation.(Lecture, Discussion,
Presentation)

Electrical Hazards, Danger from electricity, safe limit of
amphere and voltage range, safe distance from electrical
line, protection(Lecture, Discussion, Presentation)
Safety in industries involving hazardous processes, hi_ghiy
—— 7155 INVOlving
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i __LthtUre Discussion, Presentation)
24 safety in chuthcdtmn of sl \tv in hanulum )
. mrroxwu substances (Lecture, Discussion, Plt.btﬂtdllml) ’
2.5 “”‘vt)’ dlidll in various types of factories. types of leLtV
audit, its methodology and reporting 2
| (Lecture, Discussion, Presentation) _ |
UNIT 3 | Laws related to Safety, Health & “nvironment T |
5.1 Factories Act 1948. The Plantation Labour Act, 1955 [
{Lecture, Discussion, Presentatjon)
3.2 Environment [Protcutlon) Act 1986, (MSIHC Y Rules - '
| 1989, (Lecture. Discussion. Presentation) ) |
The Water (Ple\cntlon & Control of ”ol.tmun) Act. |
1 1974 (Lecture, Discussion, Presentation) ‘ i
4 amended 1988; Manufactme Slorl ¢ and lmpon of | |'
Hazardous Chemicals Rules. 1989 wmended 2000 '
R (Lecture, Discussion, Presentation) - - ‘
5 Chemical Accidents (Emergency Planning,
Preparedness and Response) Ruies, 1996: The Air
e -+Prevention-& Controt-of Pollution) Act- 1981
amended 1987, Chemical Accidents (Emergency,
Plainning, preparedness and response) Rules 1996
(Lecture, Discussion, Presentation)
UNIT | Pollution Control, Solid and Hazardous waste L T P
4 Management
4.1 Air Pollution, Air pollution Measurement, Air quality 2 1
monitoring, Air pollution control T echnonlogy & method
(Lecture, Discussion, Presentation)
4.2 Equlpment Selection, Equipment design, Particulate 2
emission control
- (Lecture, Discussion, Presentétion)
4.3 Concept of water pollution, characteristic of waste 2
water, Solid & hazardous waste management: Sources
(Lecture, Discussion, Presentation)
44 Waste Minimization, Hazardous Waste Transport & 2
treatment facilities
(Lecture, Discussion, Presentation) _
4.5 | Treatment systems for hazardous waste &handling and | 2 -
treatment of plant residues. Training for wauste
management operators
K (Lecture, Discussion, Presentation) i 1 ]
” |
7/ .
g L
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Envxronmental and - Disaster  management in[ o
industries

(UNIT5

Principals & requirements of SO 1400; EMS,
!invironmental auditing & Auditing  of waste
minimization. ('Lecturc, Discussion, Prcscmation_} '
%%mem >Environment
Management Plan, Eja. EMP  :OHASAS _
1 8001(Lecture, Discussjc 1, Presentation)

Disaster Management—Types & consequence of major
accident hazards, Role of management (Lecture,
Discussion. Presenmtion) o =
Local authorities ang public, Disaster Management? 2 }
Cyvcle —Prevention

(Lectyre, Discussion. ELCSGHIZ]EQ}_]__J |

r—— v
I‘--‘liiig:;[iml, f"n':part:dlie.l:s_.—f_..-r-';u:J-\- HMpact, Respanse,
Restoration. Rec-:msr.e':lc:tim: ' | f
. _[!_.g_lyg._]_)[&tcnw;inn‘ p:’:.'*-t.":ai::[_i-"'_:.'- - { _
,-"--:.m'm!/ijt-tts/.f-&s.u:ignnw_m.w:_-_ -

Fo study of fire & chemical ang Elecirical sifety methogs.

To study aboyt Waste & hazards Management ip 1'»rinling_iunlu:;tr}. e,

To study o Safety thnﬂ}g_!\_’l_anagcmcnr;
—d—o study of Pollution Control, Solid ang Hazardous wasie Managemen.
- Tostudy of Environmentaj and Disaster Mmanagement in industries,

L. Fire and Explosion hazards Handbook of Industyial chemicals (Author - Tatyana
Davletsnihg » Nicholas p, cheremisin off » Publisher -Noyzs Py blication 1998, ISBN-
081551 4298,97808155 14299 '

2. Fundamenta] of Industrial safety/ anq Heqiq,. Third Edition 2012(Authoreg By-DrK.U

Mistry, Publisher-M/s Siddhartha Prakashan, Ahlmadabad.

3. Water Pol!ution, Causes Effects & Control by p.K. Goel (pu blisher-New age internation;a]

2006,ISBN-g§ 122418392,9783 122418392

Waste Management by Rajiv K. Sinha, v § sexena (INA Shree Publishers, ISBN-
8136653325) '

91




4BCAS Open Elective 4

BCAS (v - Programming « i1 Python v ?sz

L 17 i’ ( heory : ‘iaébrnzzi Practical Total
Credits/Hours | L Murks
C2o b g | oan 408 10 ~ 0 TN
| | ! ! ' s ____:,"_;‘4" |

C ourse Objectives:

< To Introduce Python Programming Language as Multipurpose Programming Lunguage
with eatures and Applications.

< To Learn Installing Python and Introducing Cross Multiplatform Usage of Python.

< To Practice Basijc Language Features of ‘Python and Implement Oops Concepts Using
Python.

(@] a N S . SRS crr o { . " A M
Learn core python structures and flow control, Create and run python functions

(@]

Explore the python library functions for various purpose

Course Outcomes;
1. Install and use Python on Various Platform.
2. Understand and Explain various features of Python language
Design and Develop Python applications for data analysis using object-oriented concept
Build package and modules in Python with reusability and exception Aspect
Write and execute Simple programs for sorting and searching in Python.

DI N

Unit-wise Syllabus

UNIT -1
Planning the computer program: concept of problem solving, problem definition, program
design, debugging. tvpes of errors in programming, documentation.
Techniques of problem salving: Noweharting, decision table, algorithms. structured
programming  concepls, programming methodologics  viz. Top-down and bottom-up
programming.

Overview of programming: structure of a python program. elements of python.

UNIT - I} V
[utraduction o python: python interpreter, using python as caleulator, python shell,
indentation. Atoms, identifiers and keywords, literals, strings, operators (arithmetic operator,
relational operator, logical or Boolean Operator, assignment, operator, ternary operator, bit wise
operator. increment or decrement operator)
Creating python programs: input and output statements, control statements(branching, looping,
conditional statement, exit function, difference between break, continue and pass.), defining
functions, default arguments, errors and exceptions.
[teration and recursion: conditional execution, allernative execution, nested conditionals, the
return statement.

UNIT - 11 -

Recursion, stack diagrams for recursive functions, multiple assignment, the while Statement,
tables, two-dimensional tables

Strings and lists: string as a compound data type, length, traversal and the for loop, string slices,
string comparison. a find functjon. d

T s st s B e
MCU BCA 33hlabus

Bachelov o Computer Spplications (BCA)-2000 Page 67 Dr C P Agrawal
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< T Opme ang Cotnting, i vitlaes, decessing clentiafis, )iy lengite i Membersivip, g and oy
R I e Operations, iy deletig, Cloning Jis nested ity
> T CCl oriened Programming ttraduction g classes, objects imethods, Stndard gy,
UNIT -y
> 21y structures: rrays, fist, set. stacks ang queues.,
= <= arching ang sorting: linegy and binary search, -bubblc, selection and INsertion sorting.
X <ferences: '
T. Budd, Exploring Python, TMH, 1 Ed, 2011
How to think like o computer sciengjg- Jeaming with Python / Allen Downc_v,, Teffrey
Elkner, Chrig Meyers. 14 dition - Frecly available onfipe
hllp://docs.python.org/3/lulorial/indcx.hlml

http: /mtcmcLivgg_yii'wn._o_ru (‘t)lig-._‘s_{‘lib{staticgpﬁ_\ﬂggnds

Progr

4m Outcomes (POs)
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LIST OF PRACTICAL’S.

® Using for loop, print 5 table of Celsius/Fahrenheit equivalences, | et ¢ be the Celsius
lemperatyres ranging from () to 100, for each value of ¢, print the corresponding Fahrenhejt
temperatyre,

*  Using whjle loop. produce atable of gjps, ¢osines and tangents. Make 5 variable x ip range
from 0 to 10 in steps of (0.2 For each « alue of x, print the value o!‘sin(x), Cos(x) and tan(x)

*  Write g Program that rends an integer vy [0 and printg “leap vear” of ot a leap vear”,

= Write 4 Program that 1k 4 POSsItive integer n and then produces n lines of output showy,

as follows. For example cnter g giyp. 5

* Write a fune(ion that takes ap integer “n’ o input and calculates the value of [ + 1711 4 172!
B 5

¢ Write a functiop that takes ap integey mput and caleulates the factorial of that number,

e Write g function thay takes g String inpu( ang checks if ji°g 5 palindrome o not,

*  Write a ligt function to conver( g String into 4 list, as in Ji (‘abe’) gives [a,b,c]. =

o Write a Program to generaqe Fibonace; series.

e Write g program to check Whether (he Input number i even or odd.

e Write g program to Compare three nyy bers and print the largest one.

*  Write n Program to pyring lactors of 4 given number.

e Write 4 method 1o calculate GCp of two numbers,

® Write » Program to create Stack Clags and implemeny all its methods. (Use Lists)

*  Write g Program to cregqe Queue Clasg and implemeny all its methos. (Use Lists)

°  Write g program to implement linear and binary search on lists.

*  Write a Program to sort g |jg using insertion Sortand bubble sop and selection Sort.

M"____
MCU BCA Syl

Betchrodn OF 0 008,00 Tonii, ey

—_ _____—““'—L-':__*.i-:,-_.:‘_:_ ————

labus




o

—~

| {BCAS (B TP wigy Page Maker

L[]y € T heony ] smermzs_"'_'i’?ii&m: " Total WB
|. | N e i b .

J Credits/Foun S I r e

L

[
H - ‘)
2/2 [ 1l o ’) L0 JI 10 J 0 50 ,
I _ - 1 o = 1 _ == e = — 4
F@ urse Gbjectives:
o

Acquire knowledge and develop skills of Page Maker, Printing Techniques and DTp

Tools.

®  Learn Design layouts and Use existing design template to Create Readable and
Attractive Newsletters,

(o)

Lear various features, Shortcut Keyboard Cohunands and their usage PageMaker
Apply a Report Template to 4 Multi-Page Document.

C ” arurse Cutcomes:

Create Documents and Templates, Add text inte Documents using varioys Methods,

Apply different F ormatting Styles to Characters and
Import Graphics, Create objects using
Create a book and eXport it into PDF.
Multiple Layout Design.

Paragraphs.
various tools, and effects to objects.

»
A ol S

Unit-wise Syllabus

" UNIT-1
Introduction tq Desk  Top Publishing (DTP), Photocom
Defnition, Need and Area of Application, Use of DTP in Offset Printing & Webp Designing,
Use of Desk Top Publishing in Pub]ications, Importance of D.T.Pin Publication, Advantage
ot'D.T.P in Publication, Page Layout & Designing in a single page production. Lager printers
- Use, Types, Advantage of laser printer i publication Difference between a word processor
and Publication Software, Use and importance of DTp in Publication & Newspaper Printing,

posing  Machines 86 DTP,

Various DTP Softwares and jis application areq,

UNIT - {]

Introduction o Offser Printing
¥ Fonts, Poin Size, Spacing, Breuks, Measurements eqe. DTP & Page
of’ Printing: Lithography Flexograplyy, Printing.
Print Media & Offset Printing, Terms used in  Offget Printing: Bleed, CMYK,
Transparent Printouts - Bromide & Film. Halftone, Impression, Saddle Stitch, Perfect
Bind, Negative & Positives for Plate were making
UNIT - 11

Introduction (o Adobe Page Maker 7.0, Aldus & Adobe Page Maker, Previgus and
current versions of Page Maker. Page Maker as g DTP Software, Difference between a
Page Maker & Word Processing Software. Attribute settings: Tools, Styles, Menus, Templates.
Alignments. Grids, Guides ete. Keyboard shorteuts, Templates & its use

I'u'hmjh_ré;.\-'._ Printers, I"'m'nml[iug ol a text: "J"_vp.ngi';.iph_v.

Lavout Designing. Types
Gravure, Screen Pri‘nljng. Olfset

UNIT - 1v
Page I-J}JUUIS»Mﬂl‘ginS and Page Orientations with various page sizes, Text Editing and
Manipulation, Magazine & Nows Paper Page Layouts. Filters, Import and Export options.

Placing of Text and Images, Auto flow and Story Editor, Different Layout views AControl
2 107 0 Y

- )
A
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e datte, Layers & jrs use. Tab setting. Columns & G

v = port & Export. Fijes, Document Setup & Preferences Master Pages and its yse

| UNIT %
_<<dobe Page Maker-Page and document setup, working \with rulers, setting the ypiy
“= «<=asurement, Bullets, Column Balancing, Breaks Arrange, Fill & Stroke Options, Text
" rapping, Widows & Orphan lings, Revert Command and its use, Using Drop Caps angd
=arious style formats, Editing of Graphics and Frames, Defining Styles OLE &Em.bedding,
> L ugins, Mathematic Equation, Table Edijtor and it use. Polygon Setting 86 Rounded Corners.

= eferences:

[e]

Shelly, Gary B, Cashman, T, Microsoft Publisher 2003 Complete Concépts and
Techniques .ISBN: 9780619200312

° Wempen, Faithe, Emergent Le, Learning Microsofi Office Publisher 2010, Student
Edition ISBN: 9780135108994

Weixel, Suzanne, Fulton, Desktop Publishing Basijcs ISBN: 978061905536
Proot, Kevin G., Adobe Pagemaker 7.0ISBN: 9780619109561
———=_ = 9D 57806

3
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FOLK AND COMMUNITY MEDIA

| Unit-1Culture and Tradition

T

W

| 1.1 Meaning of Culture, Tradition, Folklore, oral Tradition

1.2 Different Folk Media in India

1.3 Devotional and religious forms

1.4 Voicing public opinion

1.5 Creating awareness through folk media.

W || | [ | =

il
& W] a =

Unit-2 Community

2.1 Definitions, concept and characteristics of a
community. .

W

i~}
W~

2.2 Community norms, customs and institutions in
contemporary India.

2.3 Community social capital.

w

| 2.4 Communities as stakeholders in development.

W

| 2.5 Community Knowledge Management.

w

| Unit-3Understanding community media

3.1 Case study of select community media initiatives.

3.2 Community media in India.

3.3 Community Radio in India.

3.4 History and Recent development.

3.5 Community Media.

W | [ [t |t =

[
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| Unit-4 Participatory techniques

4.1 Community participation

4.2 Participatory data collection techniques

4,3 Community media production

4.4 Journalism and Communication Community Process
4.5 Community ethics

TG b

L ||t |t [t [ =
]
]
]
]
]

F QT *) R

1

1

)

)

1
=t (DN

Unit-S
4.1 Social Media
4.2 Elements of Social Media
4.3 Function of Social Media in Participatory
Communication
% | 4.4 Citizen journalism. Blog
| 4.5 Civil Society

W W || =
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DEFENCE JOURNALISM

fre D Strneture of Indian armed forces L | T S | W D Vv P
. :innment of Defense services in India 3 - = = - - &
< “rizin and development o 3 - = = - s 1 T
s urigin and development ) . 3 - - - - - -
Ty Is < rdir and development 3 - - _ _ _ 2
rm a 3 = = " 2 = 1

W
1
[l
L}
L}
]
i

and functions of the ministry of defense. and its |

India s defense budget. B N - - = | 1
Toa s, meaning; definition and concept [ - - - _ R =

delense training institutes )
Management in the Armed Forces Human Resource
s vertin Armed Forces

W || GE |
1
]
[}
'
|
(39

ol
=~
w
<
o
<

s Technology P

*nand role of Armed Forces in Disaster response Required 3 - . - . = -
r=and i'reraredness for Amed Forces |

s technology ,Armored Vehicles Technology, 3 -
d Aircraft Cartier Aircraft, Rocket, Missile and Space Vehicle |
IS TN & INDIAN  ARMY. Rational of Defense 3 - - - - - -

ense Production in National Development

b : I Role and Functions of Department of
and DRDBO Ordnance Factories-Its Highlights Make in
g wolR fanee Pr curemient.
tous means-hy public and private sectors - 3 = | = - | - - 2



:o_oé... Its uo:.:..om.m mi ?5 and economic impact 3 - - - = 1 4
i cign collaboration and joint military te : ological venturc L.

{nit 'ni Seenario & challenges - L T had D v P T
izhboring countries 3 - - - - - 3
i 3 - - - - 1 4

. ) L 10 = - = - 3

fense B 3 [ - . I 2 :
e — 3 S N

- L T W D V. P T

. Defence 3 - - - - - 3

| 3 - S - - 1 4

>t h >:a Ios Ho Keep Them. Defense News 3 - - H e e 3

‘reparation And Essential Requisites 3 - = = - 2 5

‘eporter, Writing On Defense [ssues 3 - - - . 1 4




4BAJCW OE 04: ENTERTAINMENT, ART AND CULTURAL JOURNALISM
mmrs
Total Credit — 03(2+1)

. Max Marks -50, (25Th.+15Pr.+10Int.)

Course Objective :-

1. Imparting a critical perspective towards the Art m:ma Cultural.
2. To enable students to reporting for entertainment field
3. To develop insight into Indian Culture and Diversity for Media

Learning Gutcomes :-

1. Students will get an idea and understanding about the basics of various culture.
2. Students will have deep understanding of entertainment, art and cultural journalism.
3. Get an idea about Indian Themes and Indian Values to our Student

Co-Po Mapping:

; PO/ PO1 | PO2 | PO3 | PO4 | PO5S |PO6 |PO7 |PO8 |PO9 |POI0 |POll |POI2 |POI3 | POI4 POIS
CO -
[ 1 3 2 3 - - = = 1 2 - ! 2 2 s 2
[2 3 |2 2 . - - - 1 2 - 2 2 3 - 2
3 3 2 1 - - - - 1 2 - | 2 2 - 2
Unit-I Entertainment L T [P |
1.1 Concept, Definition and Fundamentals of Entertainment Journalism 3 - - |
1.2 History of Indian Cinema, TV and Concert culture 3 I -
1.3 Film Criticism and Writing a Film Critic 2 -2
1.4 Introduction to International Entertainment Journalism 2 - -
1S Code and Ethics of Entertainment Journalism 2 - -
_ Total Hours | 15 . _
| Teaching Method: Lectures, Demonstration, Group Discussion, Practical / Assigrment, Field Visit tAD C
II{
B L L § witvidvalays \\

R B . QA1 Paagan
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2.1 Basics of Art in India (Natya Shastra). Indian Folk and folklore 3 |
| 2.2 ' Introduction to Visual Arts - Painting, Sculpture, Ceramics (India and Abroad) 2 ! _
R Introduction to Performing Arts - Indian Classical Music and its forms, Indian Classical
2.3 D d Theat 3 ]
ance an eatre
2.4 | Fundamentals of Writing for Art (Visual and Performing Arts) 2 - |
2.5 | Coverage and Reviews for Art and Culture: Elements and Current Status 2 | - |
Total Hours | 15 . m
| Teaching Method: Lectures, Demonstration, Group Discussion, Practical / Assignment |
Unit-IIT Traditional Media L T
3.1 Cultural Diversity in India 3 -
3.2 Introduction to Traditional Media and its Tips 2 -
33 Traditional Culture, Mass Culture, Popular Culture, 2 2
3.4 Popular Forms of Mass Culture 2 -
3.5 Major Writing Forms for Cultural [ssues, Formats, Language and Style 3 1
Total Hours | 15 |
HmmoE:m Method: Lectures, Demonstration, Group Discussion, Practical / Assignment _
Unit-1V | Indian Architecture and Lifestyle L T
4.1 | Brief History of Indian Architecture 2 |
4.2 | Art of Bheembhetika, Rajputana, Miniature, Warli and Madhubani 3 I
4.3 | Tribal Art of Madhya Pradesh i I
44 " Art Institutions : National School of Drama, Lalit kala Academy, Sahitya Academy, Bharat 3 |
’ Bhavan, Indira Gandhi Rashtriya Manav Sangrahalaya
4.5 _ Current Status of Lifestvle Journalism and Magazines in India 2 -
Total Hours | 15
Teaching Method: Lectures, Demonstration, Group Discussion, Practical / Assignment, Field Visit

554y




| SHBa:o:o: to World Cinema

L
3.1 2 ] :
5.2 Indian Popular Cinema vs. Paralle! Cinema and Documentary Films o3 | -
5.3 Acting and Direction Skills 12 1 .«
5.4 |  Elements of film appreciation, Music, Songs and Covering form and content of Film | 3 _ | .
5.5 | Popular Film Magazines and Websites 2 | -
_ _ Total Hours | 15

_ Teaching Method: Lectures, Demonstration, Group Discussion, Practical / Assignment, Field Visit

Practical/Proj mo\a\»&mmm::ﬂm:a.

e Write down the film reviews of any classical and contemporary films (at least 2 for both)
¢ Write an article on traditional media and traditional culture of India. .
* Prepare a list of famous artist of India related to dance, music, architecture, painting and sculpture.

m:mm@ﬁmm Readings:

Paul Hodkinson (2017), Media, Culture and Society, Sage Publication 2™ Edition

* Williams, Raymond (1988), The Analysis of Culturs

* L. James (2000) Media, Communication, Culture

* Rajadhyaksha, Ashish "Indian Cinema: Origins to Independence," in Geoffrey Nowell Smith, ed. The Oxford History of World Cinema. Ngw York &
Oxford: Oxford University Press. %

* Ramachandran, T. M. 70 years of Indian cinema, 1913-1983. CINEMA India-Intemational. June 1985.

o OOt =g, frew gaaiftan, amof womeer, 7ot R
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E-Resource:

» rﬁu“\\«m:ﬁc._u_ommnoﬁ.nOB\NoK\Ho\U_om-uoﬂle.EB_

* https://www.youtube.com/watch?v=um9FTSFWAYc

* https://www.youtube.com/watch?v=cD758aFstdw

* https://www.youtube.com/channel/UCivxn HxUO07qcSc_F503fX6w/playlists
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