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AN ANALYSIS OF PRIME TIME NEWS BULLETINS OF NATIONAL
NEWS BROADCASTER: PACKAGING AND PRESENTATION

* Prof (Dr.) Monika Verma
** Dinesh Kumar Rai

Abstract: In India, television was started in 1959 from All India Radio, New Delhi. When colour television

was started in 1982 and in the 1990s globalization came, Indian television became more prevalent
in society. At the beginning of the 21st-century, hundreds of television channels were launched
in India because globalization had opened the door for private companies to enter this industry.
Now television industry completed a six-decade journey recently and it is still very popular
because the literacy rate of India is low compared to developed countries. Television is also a
more powerful media than other mass media. However, after the internet revolution, the
situation has changed; audiences also use internet-based mediums to access news content. Every
news channel is also providing pieces of news content on various internet-based platforms so
that the audience can choose according to their convenience. It is the right time to discuss the
dimensions of broadcast media. This research paper is focused on packing and presentation of
news contents that are telecasted by news channels in the present competitive scenario. For this
study, the researcher chose two leading Hindi national news channels of India and has applied
the content analysis method to analyze the news contents of prime time News bulletins of each

news channel based on news selection and presentation.
Key Words: Prime Time Bulletins, Content Analysis, Packaging, Presentation, Broadcast Media.

INTRODUCTION:

In India, television was started in 1959 from All
India Radio, New Delhi. When colour television was
started in 1982 and in the 1990s globalization came,
Indian television became more prevalent in society.
At the beginning of the 21st-century, hundreds of
television channels were launched in India because
globalization had opened the door for private
companies to enter this industry. Now television
industry completed a six-decade journey recently
and it is still very popular because the literacy rate
of India is low compared to developed countries.
Television is also a more powerful media than other
mass media. However, after the internet revolution,
the situation has changed; audiences are also using
internet-based mediums to access news content.
Every news channel is also providing pieces of news

content on various internet-based platforms so that
audiences their
convenience. It is the right time to discuss the
dimensions of broadcast media. The content analysis

can choose according to

is a very suitable and systematic method; by this, the
researcher can easily analyze news channels'
complex contents. Bryman Alan defined, “Content
analysis is a research method for studying
documents and communication artifacts, which
might be texts of various formats, pictures, audio or
video. Social scientists use content analysis to
examine patterns in communication in a replicable
and systematic manner”.
REVIEW OF LITERATURE

A study by the Pew Research Center in 2008
noted the important role played by the media in
society. They stated that millions of Americans
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turned to various news media every day for
information, and what they learned there made a
difference in which issues rose or fell on the
national agenda, how the public perceived key
issues, and how well they understood important
policy debates. In one model of policy making the
media's role in the policy process was described as

that of a 3Zkey disseminator?¥ of scientific
information (Wilson et al, 2004).
During the Gulf War, two American

psychologists Anthony R. Pratkanis and Elliot
Aronson (1991) conducted research explaining how
the mass media manipulates us using the persuasive
device. They argued that television uses emotional
symbols to manipulate us rather than logic. Authors
studied Gulf War coverage, cult and political
leadership in developing countries.

Shanto Iyengar and Donald R. Kinder (1987)
studied how the news programs in America decide
the priorities of news stories and thereby shaping
public opinion. They tasted the agenda-setting role
of television news with the help of sample reaction
of cross-sections of American society. They showed
how those issues that received extended coverage in
the news become priority political issues for viewers
and others who are ignored, lose credibility.

A content analysis of daily news bulletins (over
six months) by Centre for Media Studies (CMS)
reveals that by and large it is 'more of the same' on
channels where a quarter of the items of prime time
bulletins are on national and state politics; nearly 11%
items are on sports (there are sports channels also
and special sports broadcast); about 10% of items are
on cities/local news; and 9% are international as are
arts/entertainment- related news items. Hardly 3% of
news items are on social development (environment,
health and development), against 8% on legal, 5%
items are on business, but there are special bulletins
on business and markets every day. Further, almost
a third of the news bulletins are Delhi-centric.

The last decade of the 20th century will be
known for the rapid economic and media
globalization. Both market forces and media are
closely linked. Robin Andersen (1995) conducted a

#HifS= ez

very critical study in the communication and

cultural industry. She reveals how advertising has

become an integral part of the content of news
programs in the United States. She names it

'Commercialtainment'. She also explains in her

research that how Talk Shows have been reduced to

pseudo therapy to please audience and advertisers.
OBJECTIVES

1. To analyse the news content of Prime Time
Bulletins of National News Channels.

2. To analyse the news content of news bulletins
on the basis of covered news issues.

3.  To find out the presentation pattern of news
content based on presentation formats.

4. To compare the framing of prime time news
bulletins of national news channels.
METHODOLOGY
Research Design- This is

research in nature. The content analysis method has

been applied to analyse the content of news

exploratory

channels.

Population- The population of this study is
prime time news bulletins of Hindi national news
channels: ‘Aaj Tak’ and ‘Zee News' channels. The
prime time is considered from 9 pm to 10 pm for this
study because it has been observed that the news
channels telecast all the daily happenings in this
time slot.

Sampling Method- The composite sampling
method has been applied; researcher has recorded
news bulletins continuously for 21 days except for
Saturday and Sunday. The sample collection period
was from 16th November 2020 to 04th December 2020.

Sample Size- This study's total sample size
was 30 prime time news bulletins (15 from each news
channel). The total broadcasting time was 108000
seconds which the researcher has analysed for this
study.

Research Tool- the researcher
identified the categories based on news issues and
presentation formats of news contents then

Firstly,

prepared the code-book to analyse the data.
Data Analysis- The data has been analysed
quantitatively and presented in tabulations and

Media Mimansa
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graphs with the help of code-book.

DATA ANALYSIS AND INTERPRETATION:
Table 1: Total broadcasting time distribution

on the basis of news and advertisements-

Total Time News Advertisements
54000 Sec. 39420 Sec. 14580 Sec.
AAJ TAK
100% 73% 27%
54000 Sec. 49140 Sec. 4860 Sec.
Zee News
100% 91% 9%

Firstly, researcher has analysed the overall
broadcasting time of news channels and has
compared the data. For ‘Aaj Tak’, the news time
share is 73% and advertisements time share is 27%
whereas the ratio for'Zee News’ is 91% and 9%. It
means that ‘Zee News’ devoted more time to news
content per bulletin as compared to ‘Aaj Tak’ news
channel.

Graph 1: The ratio of news and advertisements
on both news channels-

uNews u Advertisements

Zee News  [EO1% %)
Aaj Tak - [Ea% L 27%

Table 2: Time sharedistribution on the basis of
covered news issues-

SN | News Issues AajTak | Zee News
1 Political 27.4% 15.25%
2 Crime 19.75% 14.7%
3 Social 8.5% 23.5%
4 Health 12% 11.2%
5 Accident/Disaster 11% 7.1%
6 Plan/Policy 4.3% 5.9%
7 Defence/Terrorism 2.7% 4.65%
8 Education/Employment 1.1% 3.9%
9 Economy/Market 0.9% 1.4%
10 | Culture/Entertainment 2.2% 2.5%
11 | Sports 1.5%
12 | International 9.7% 6.8%
13 | Others 0.45% 1.6%
Total 100% 100%

Above table has shown the data of telecasted
issues in terms oftime share, i.e., which issues
gained more time share and which issues gained less
time share. The table also compared the data of
broadcasted issues by‘'Aaj Tak' and ‘Zee News'
channels.

Graph 2: Devoted time share of ‘Aaj Tak’ to
different news issues-

Others 1 0.45% Aaj Tak

Internati 9.70%
Culture/Entertainment s 2.20%
Economy/Market M 0.90%
Education/Employment 8 1.10%

Defence/Terrorism s 2.70%
Plan/Policy s 4.30%
Acci Disaster 11%
Health —— 12%
Social 8.50%
Crime 19.75%

Political 27.40%

The outcomes showed that the ‘Aaj Tak’'
devoted more time shareto Political issues (27.40%)
followed by Crime issues (19.75%) whereas it devoted
less time share to Economy, Education and Defence
issues. Social, Health and Accident issues got
moderate time share on ‘Aaj Tak’ news channel.

Graph 3: Devoted time share by ‘Zee News' to
different news issues-

Others s 1.60%
International ———— 6.80%
Sports s 1.50%
Culture/Entertainment s 2.50%
Economy/Market s 1.40%
ion/Employ 3.90%
Defence/Terrorism jmm—— 4.65%
Plan/Policy s 5.90%
Accident/Disaster |———— 7.10%
Health ssssss— 11.20%
Social
Crime
Political

Zee News

Ed

23.50%

14.70%
15.25%

‘Zee News' devoted more time share to social
issues (23.5%) followed by Political (15.25%) and Crime
(14.7%) whereas it devoted less time share to
Economy, Culture and Defence issues. Health,
Accident and Plan/Policy issues got moderate time

share on ‘Zee News' channel.
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Graph 4: Comparison of Political issues with
respect to broadcasting timeshare-

POLITICAL ISSUES
Zee News [ 15.25%
Aaj Tak [ 27.4%

When researcher compared the time share of
both news channels,Political issues gained more
time share on both the news channels.'Aaj Tak’
(27.4%) devoted more time share to Political issues
which was almost double as compared to ‘Zee News'
(15.25%).

Graph 5: Comparison of Crime issues in terms
of broadcasting timeshare-

CRIME ISSUES
Zee News 14.7%

Aaj Tak 19.75%

‘Aaj Tak’ devoted 19.75% time share to Crime
issues whereas ‘Zee News' devoted 14.7%. The data
showed that here also ‘Aaj Tak' devoted more time
share to Crime issues as compared to ‘Zee News'
channel.

Graph 6: Comparison of Social issues in terms
of broadcasting timeshare-

SOCIAL ISSUES

Zee News [ 23:5%
Aaj Tak NN 8.57%

When researcher compared the data of Social
issues, it gained 23.5% time share on ‘Zee News'
whereas 8.5% on ‘Aaj Tak' news channel. Social
issues gained much more time share on ‘Zee News'
as compared to ‘Aaj Tak’ channel.

sifSem aferizn

Graph 7@ Comparison of Health and

Accident/Disaster issues of both the news channels-

12%
11% 11.2%
7.1%
u Health
u Accident/Disaster
Aaj Tak Zee News

‘Aaj Tak’ and ‘Zee News' devoted almost equal
time share to Health issues (12% &11.2% respectively)
whereas Accident/Disaster issues gained slightly
less time share on ‘Zee News' (7.1%) as compared to
‘Aaj Tak’ (11%).

Graph 8 Comparisons of some prominent
issues which acquired less time share-

u Defence/Terrorism  ® Plan/Policy

| 4.65%
Zee News 5.9

Aaj Tak

Here also,’Aaj Tak' and ‘Zee News' devoted
almost equal time share to Plan/Policy issues (4.3% &
5.9% respectively) whereas Defence/Terrorism issues
gained less time share on ‘Aaj Tak' (2.7%) as
compared to ‘Zee News' (4.65%).

Table 3: New presentation formats used by
news channels to present the news content-

Frequency

Eews . Aaj Tak Zee News
Pr Formats
Anchor Read 1 18
Visuals on Anchor 7 38
Anchor Graphics 25 16
Anchor Visuals Bite 5 12
Anchor Bites 2 9
AV Graphics 6 24
News Package 42 8
Phono Report 1 1
Live Report 2 3
Interview/Discussion 4 2
VOX-POP 2 4
‘Walk-Through 1 2

Total 98 137

Media Mimansa
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Above table showed thatamong the
presentation formats which were used by both the
news channels to present news content, Aaj Tak’ and
‘Zee News' used variety of presentation formats in
different frequency to present news content.There is
some presentation formats used frequentlyand some
formats are used for less time.

Graph 9: Some presentation formats used by

news channels frequently to present the contents-

38 42
m Aaj Tak
u Zee News 24
|I :
|| | ]
& \é \“% ‘_q,"g’
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‘Aaj Tak' used ‘News Package’ followed by
‘ Anchor Graphics’ presentation formats most of the
time whereas ‘Zee News’ used ‘Visuals on Anchor’
followed by ‘Anchor Visual Graphics’' most of the
time to present their news content. Anchor Read,
Anchor Graphics and Anchor Visual Bite got
moderate preference on ‘Zee News' whereas Visual
on Anchor, Anchor Visual Bite and Anchor Visual
Graphics got moderate preference on ‘Aaj Tak’ news
channel.

FINDINGS:

To fulfill the first objective, the researcher has
analysed the overall broadcasting time of prime time
news bulletins of both news channels (Aaj Tak & Zee
News). In this time slot, news channels telecast
different news issues with different weightage and
also present the news content
presentation formats. The initial outcomes showed

in different

that ‘Aaj Tak’ devoted around one-fourth time share
of bulletin to Advertisement whereas ‘Zee News’
10%
Advertisements. If news channels will give more

devoted only around time share to

time to news content instead of routine

transmission, they can cover more issues in this

crucial prime time slot.

The outcomes showed that both news channels
covered maximum possible issues in the prime time
news bulletin. They gave more weightage to Political
issues and Social issues followed by Crime issues but
the devoted time shares of issues varied a little from
channel to channel. Health, Defence/Terrorisum and
Accident/Disaster issues got moderate time share on
national news channels. Some prominent issues like
Education/Employment, Economy, Environment,
Climate Change etc have neglected or got very less
time share on the news channels.

To fulfill third objective, researcher analysed
the data on the basis of news presentation formats.
Both news channels used variety of presentation
formats to present the news content. News package
is a popular news presentation format used by ‘Aaj
Tak’ most of the time whereas Visual on Anchor is
used by ‘Zee News'
Graphics got more weightage by both the news

most of the time. Anchor

channels. They also used the other presentation
formatslike Anchor Bite, Anchor Visual Graphics,
and Anchor Read in different frequencies to present
news content. VOX-POP, Phono Report, Live Report
and Interview are important presentation formats
that are also used by the news channels but less of
the time.

‘Aaj Tak' gave more weightage to Political
issues followed by Crime issues whereas ‘Zee News'
gave more weightage to Social issues followed by
Political Some prominent
Education, Environment,

issues. issues like

Innovation, Climate
change and Motivational stories are neglected by
both the news channels. In prime time news bulletin,
they covered around four to five different news
issues in different weightage and also analysed the
news issues elaborately with a graphic presentation.
If researcher were to compare the trend of both the
news channels- ‘Zee News’ has analysed the news
very deeply as compared to ‘Aaj Tak’ news channel,
and also gave more time share to a particular news
content. ‘Zee News' also took the support of variety
of news presentation formats to analyse the news

content whereas ‘Aaj Tak' used News Package

#ifen sftenian
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presentation format most of the time.

CONCLUSION:

The motive of this study was to analyse the
news content of national news channels with respect
to packaging and presentation. The findings of the
study have shown thatthere was no basic difference
in news content presentation of both news channels
but when researcher analysed in terms of time share
and presentation format, the difference appeared.
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Postgraduate Media Students Attitude Towards
E-Learning Content

* Rahul Khadia

Abstract: E-learning over the internet draws a higher number of students, particularly in the aftermath
of the epidemic, which left millions of pupils without access to a classroom environment. The
goal of e learning is to create a continuous and uninterrupted learning environment regardless
of time or location. Several e learning platforms and chances have sprung up throughout the
years, with the majority in the pandemic to meet the ever-increasing needs of the academic
sector and market. The current study will aid in the analysis of the opinions of media students
who have participated in e-learning through various platforms, either directly or indirectly.
According to a recent report, the epidemic has forced institutions in India and throughout the
world to close their doors. Over 1.2 billion children are out of school worldwide. As a result,
education has undergone significant transformations, with the emergence of e-learning, in
which instruction is done remotely and via digital platforms. According to research, online
learning increases information retention and takes less time, implying that the changes brought
on by the epidemic are here to stay. The study involved 150 postgraduate media students from
several media colleges in and around Bhopal. Age, gender, educational degree, and residential
background were the factors studied. This study aims to determine media professionals'
particular perceptions on news stories about women's issues on national news channels in terms
of ethics. The data was evaluated using statistical techniques such as frequencies, percentages,
and chi-square analysis. Both qualitative and quantitative methods are used in the investigation.
The work will be useful for future research in this field. The study's hypothesis was that there
is no substantial influence of postgraduate media students' gender or residential origin on their
usage of e-learning.

Keywords — e-learning, online learning, e-content, digital platforms, postgraduate, media students

E-Learning

BACKGROUND OF THE STUDY N

Non Linear Linear
1.0.0 INTRODUCTION : Dynamic Process Static Event
1.1.0 WHAT IS E-LEARNING? Learner Controlled Instructor Controlled
Instruction given on a computer through the Reusable Objects Learning Objects or
Knowledge Objects or

internet or CD-ROM is referred to as e learning. It ; >
Information Objects

contains material in the form of text, streaming

Informal Formal
video, and audio and improves user knowledge to kit Standarils
better organizational functioning. It can be self- S thenndl e
paced or instructor-led. E learning is a term used to
describe training that is given electronically in an 1.2.0. BACKGROUND OF E-LEARNING:
organizational context, whereas Online Learning is The Internet is powering a second wave of
a term used to describe courses that are offered training methods that fits around your work
through the internet in educational settings. schedule, budget, and training preferences through

innovative training technologies, flexible delivery

* Assistant professor,
Makhanlal chaturvedi National university of journalism and communication, Bhopal
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methods, engaging multimedia, and live audio.

1.3.0 BENEFITS OF E-LEARNING

Why E- learning and why now? Online distance
learning meets the needs of a never-growing
population of students who cannot or prefer not to
participate in traditional classroom settings. These
learners include those unable to attend traditional
classes, who cannot find a particular class at their
chosen institution, who live in remote locations, who
work full-time and can only study at or after work,
and those who simply prefer to learn independently.
Students must have access to a computer, the
Internet, and the desire to achieve in a non-
traditional classroom to engage in an online course.
Online courses offer an ideal way of course delivery
that is not constrained by time or geography,
allowing students to receive education at any time
and from any location. Learners say that the online
incorporate
education into their hectic schedules. Many of

environment makes it easier to
today's students value the opportunity to access a

course from any computer with Internet

connectivity, 24/7.

The following are some of the most
significant benefits of online education:

»  Convenience: Access from any internet
computer 24 hours a day, 7 days a week; suits
hectic schedules; no commuting, no parking.

» Increased depth of knowledge and recall of
course content: more meaningful debates; and
greater emphasis on writing skills, technical
skills, and life skills such as time management,
independence, and self-discipline, according to
research.

» Leveling the Playing Field: Pupils have more
time to think
communicating; timid students flourish online;

the internet environment is anonymous.

and consider Dbefore

»w Interaction: Increased teacher-to-student and

student-to-student interaction and
conversation; a more student-centered learning
environment; less passive listening and more
active learning; a higher sense of togetherness

and synergy.

#HifS= ez

» Innovative Teaching: Increased diversity and
creativity of learning activities; address diverse
learning styles; modifications and
enhancements may be applied to on-ground
courses as well.

» Better Administration: More time to study
student work in detail; the capacity to document
and record online interactions; and the ability
to handle grading online.

» Cost savings: Increase student happiness,
which leads to improved retention and fewer
repetitions.

» Make the Most of Physical Resources:
Reduce strain on limited campus infrastructure
and reduce traffic on campus and in parking
lots.

»  Outreach: Provide students with choices; reach
out to new student markets; appeal to present
students, resulting in increased enrollments.

1.3.0 Key Terms & Definitions:-

1.3.1 E-Learner

» Any learner taking part in an e-Learning
course or program.

w Knowledge passed through the internet,
network, or standalone computer. E-learning is
the transfer of skills & knowledge.

w Any technology mediated-learning using
computers whether from a distance or in face
classroom setting (Computer Assisted
Learning).

» Using technology to deliver learning and
training programs.

1.3.2 E-Learning
Any learning that utilizes a network (LAN,

WAN or Internet) for delivery, interaction, or

facilitation. This would include distributed learning,

distance learning (other than pure correspondence),

CBT delivered over a network, and WBT. Can be

synchronous,

computer-based or a combination.

1.3.3 Distance Learning

asynchronous, instructor-led or

A learning where the instructor and the
students are in physically separate locations. It can
be either synchronous or asynchronous. Can include

Media Mimansa
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correspondence, video or satellite broadcasts, or e-
Learning. Usually implies the higher education level.
1.3.4 Computer Based Training (CBT)

Training or instruction by software provides
motivation and feedback in place of a live instructor.
CBT can be delivered via CD-ROM, LAN or Internet.
Creation is done by teams of people including
instructional designers, and often has high
development costs.

1.3.5 Correspondence Course

A course completed from a distance using
written correspondence for interaction and to
submit assignments. Correspondence classes became
popular in the 1890's.

1.3.6 Distance Education

The formal process of distance learning. This
term has traditionally implied the higher education
level.

1.3.7 Distance Training

A reference to distance learning for the
corporate or professional levels. It
commonly referred to as distributed learning, WBT
or e-Learning.

is more

1.3.8 Distributed Learning
learning that of
information technology. Includes most types of

Distance makes use
distance learning but not plain correspondence (very
similar to e-Learning)
1.3.9 Online Learning

E-Learning over the Internet (as opposed to a
local or wide area network).
1.3.10 Online Training

Same as online learning, only it implies the

professional or corporate level.

1.4.0 RATIONALE OF STUDY

E-learning through internet attracts larger
number of peoples now days. The News broadcast on
national news channel affect masses. Objective of
news channel is to provide fair news and compete
with others. In competition the private news channel
forget ethics of covering and presenting the news.
The current study will aid in the analysis of the
opinions of media students who have participated in

e-learning through various platforms, either
directly or indirectly. According to a recent report,
the epidemic has forced institutions in India and
throughout the world to close their doors. This
research attempts to identify the specific perception
of post graduate media students towards e-learning
1.5.0 STATEMENT OF PROBLEM

“Postgraduate Media Students' Attitudes
towards E-Learning Content”

1.6.0 OBJECTIVES

»  To study the perception of postgraduate media
students towards e-learning content.

» To compare the attitude of male and female
postgraduate media towards e-learning
content.

»  To study the relation between normal learning
content and e-learning content

1.7.0 DELIMITATIONS

» The study was restricted to Bhopal & nearby
city only.

» The variables measured were age, gender, and
residential background

» The sample size was very small i.e.150.

2.0.0 LITERATURE REVIEW :

According to several studies, students' earlier
ICT experiences may impact their views toward
online learning (Stephens & Creaser, 2004; Spiceland
& Hawkins, 2002). Other researchers, on the other
hand, found that earlier ICT experiences had no
meaningful influence on students' views about
online learning (e.g., Buzzetto-More & Sweat-Guy,
2006). Meanwhile, students' existing knowledge of
the topic areas may influence their assessment of the
online courses (Hong, Ridzuan, & Kuek; 2003).The
motives of students to learn based on self-
determination theory, the students' motivation for
learning in this study varies from intrinsic to
extrinsic (Deci & Ryan, 1985). Furthermore, because
locating and obtaining accurate responses from out-
of-attendance students can be difficult, the study on
enrolled students' attitude changes can not only
reveal some implications for course design, teaching
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behavior, and support in online courses but also

provide data for future research on students'

withdrawal from online courses.

As a result, more research into students'
online learning attitudes is needed, such as
»  Which factors can have a significant impact on

students' attitudes toward online learning?

W  Whether students' online learning attitudes will
improve after learning in an environment
supported by online learning tools; and

»  Which factors may contribute to their online
learning attitude changes?

Gunnarsson (2001) and Suanpang (2007) found a
substantial association between their topic attitudes
and their online learning attitudes When students
completed an online course,. Students who favored
online learning had a much greater degree of course
satisfaction than those who did not, according to
Lim, Morris, and Yoon (2006). However, Roberts and
Dyer (2005) discovered that participants' trust in
online learning before the course had no impact on
their attitude toward online learning thereafter.
Interest, enthusiasm, confidence, and the learning
activity itself may all students
organically. They can, on the other hand, be driven
extrinsically by a variety of external forces like as
people's
acknowledgement (Deci & Ryan, 1985; Ryan & Deci,
2000). Motivation has been shown to have an impact

encourage

pressures, rewords, or other

on students' views about online learning in previous
studies (Mullen & Tallent-Runnels, 2006; Paechter,
Maier & Macher, 2010). More driven students are
meant to be more enthusiastic about studying in an
online setting. Even though there was a lot of study
on students' views about online learning, the results
were often contradictory and ambiguous. Earlier
experiences included prior ICT encounters as well as
prior topic knowledge in the current study. In an
online course, students' familiarity with the topic
matter might assist them to minimize their anxiety
and perceived difficulty level (Gunnarsson, 2001).
Prior attitudes of students Students' past attitudes
were divided into three categories: ICT use, topic
area, and online learning.

#HifS= ez

3.0.0 RESEARCH METHODOLOGY :
3.1.0 SAMPLE

»  The sample size of the present study is 150.

» Postgraduate Media Students were selected
from different areas of Bhopal and surveyed
for the study of E-Learning Content.

» The sample size of the study contains 87 male
students and 63 female students.

0
B Male 87
B Female 63

In the present study the size of the sample was

150. The schematic representation of the sample is
given in separate tables:

Table 3.1.1 Gender wise distribution of the sample
Frequency | Percent | Valid Percent | C lative Percent
Valid | Male | 87 58.0 58.0 58.0
Female | 63 42.0 42.0 100.0
Total | 150 100.0 100.0

In this sample 58.0% of the respondents were
male and 42.0% respondents were female.

Table 3.1.2 Occupational status of the pl
Frequency | Percent | Valid Percent | Cumulative Percent
Valid | Student | 125 83.3 833 83.3
Other | 25 16.7 16.7 100.0
Total 150 100.0 100.0

In this sample 83.3% of the respondents are students.
Whereas16.7% respondent are other than students.

Table 3.1.3 Family background status of the

P

Freq y | Percent | Valid Percent | C lative Percent
Valid | Rural 25 16.7 16.7 16.7
Urban 98 65.3 65.3 82.0
Semi Urban | 27 18.0 18.0 100.0
Total 150 100.0 100.0

In this sample 65.3% of the respondent are
belongs to the urban areas. Whereas 34.7%
respondents are belongs to the Ruler & semi urban
area.
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3.2.0 RESEARCH DESIGN

The study was survey in nature. 95 urban, 27
semi urban & 28 rural post graduate media students
from different parts of Bhopal city & nearby area
were surveyed.
3.3.0 TOOLS

3.3.1 USERSHIP QUESTIONNAIRE

To know the preferences of the urban, semi
urban & rural people about e-learning content, type,
data quality, content availability. There were 40
questions in these tools to know the preferences of
the urban, semi urban & rural post graduate media
students.
3.4.0 POPULARITY SCALE

This tool is prepared to study the perception of
urban, semi urban & rural peoples about the e-
learning content through internet/computer. Tools
consist of 40 questions. Each question was to be rated
on 5 point LIKERT'S scale.
3.5.0 PROCEDURE OF DATA COLLECTION

Data for the study was collected with the help
of access of content questionnaire and popularity
scale postgraduate media 150
randomly selected from different Media and Mass
Communication Colleges of Bhopal city & nearby

students were

place also. Students were classified with respect to
gender, age, residential background & occupation.

Table 3.5.1 Institution wise distribution

m Madhya Pradesh Bhoj University
m Sage University
w Jagran Lakecity University
The Bhopal School of Social Science
m Makhanlal Chaturvedi Rashtriya Patrakarita Vishwavidyalaya

m Sarojini Naidu Government Girls PG College

4.0.0 DATA ANALYSIS AND FINDINGS :

The obtained data were analyzed by using the

statistical technique like frequencies, percentage and
chi-square.
4.1.0 The data related to this objective was collected
with the help of perception scale developed by the
investigator. The data analysis is done with help of
frequency, percentage and chi square. The item wise
results are given in following tables:

Table 4.1.1: Frequency, Percentage and chi
square values for ability to ease in understanding of
e-learning content.

Ease in understanding of e-learning content.
Frequency | Percent | Valid Percent | Chi-Square
Valid | Strongly Agree 17 11.3 113 197.467
Agree 97 64.7 64.7
Undecided 25 16.7 16.7
Disagree 10 6.7 6.7
Strongly Disagree | 1 7 v
Total 150 100.0 100.0

* Significant at 0.01level

The Chi-square value of 197.467is significant at
0.011evels with df equals to 4. It means responses are
not normally distributed. 76.0% of users perceive that
e-learning contentis easily understood. Hence, it
may be concluded thate-learning content is easily
understood by learners.

Table 4.1.2: Frequency, Percentage and chi
square values for e-learning content is useful in

Useful in studies
Frequency | Percent | Valid Percent | Chi-Square
Valid | Strongly Agree 22 14.7 14.7 214.000
Agree 99 66.0 66.0
Undecided 25 16.7 16.7
Disagree 3 2.0 2.0
Strongly Disagree | | N 7
Total 150 100.0 100.0

studies.
*Significant at 0.011evels
The Chi-square value of 214.000 is significant at
0.011evels with df equals to 4. It means responses are
not normally distributed. 70.7% of postgraduate
media students perceive that e-learning content is
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useful in studies. Hence, it may be concluded that
most of the e-learning content users agreed that it is
useful in studies.

Interesting Content
Frequency | Percent | Valid Percent | Chi-Square
Valid | Strongly Agree 5 33 33 54.933
Agree 43 28.7 28.7
Undecided 48 32.0 320
Disagree 43 28.7 28.7
Strongly Disagree | 11 7.3 7.3
Total 150 100.0 100.0
Table 4.1.3: Frequency, Percentage and chi

square values for e-learning contentis intersesting.
*Significant at 0.011evels

The Chi-square value of 54.933 is significant at
0.011evels with df equals to 4. It means responses are
not normally distributed.36.0% of users perceive that
e-learning content is interesting. Hence, it may be
concluded that e-learning content was most of the
time interesting.

Table 4.1.4: Frequency, Percentage and chi

Always meaningful

Frequency | Percent | Valid Percent | Chi-Square
Valid | Strongly Agree 6 4.0 4.0 110.333
Agree 73 48.7 48.7
Undecided 22 14.7 14.7
Dwereagree 44 29.3 29.3
Strongly Disagree | 5 33 33
Total 150 100.0 100.0

square values for e-learning content is always
meaningful
*Significant at 0.011evels

The Chi-square value of 110.333 is significant at
0.011evels with df equals to 4. It means responses are
not normally distributed. 52.7% of users perceive that
e-learning content is always meaningful. Hence, it
may be concluded that it is always meaningful tool
for learners.

Table 4.1.5: Frequency, Percentage and chi

Suited for e-learner
Frequency | Percent | Valid Percent | Chi-Square
Valid | Strongly Agree 9 6.0 6.0 80.467

Agree 64 42.7 42.7

Undecided 45 30.0 30.0

Disagree 26 17.3 17.3

Strongly Disagree | 6 4.0 4.0

Total 150 100.0 100.0

sifSem aferizn

square values for e-learning content is always suited
for e-learner.

*Significant at 0.011levels

The Chi-square value 80.467 is significant at 0.01
levels with df equals to 4.It means responses are not
normally distributed .48.7 % of users think that e-
learning content is suited for
learner.Hence, it may be concluded that e-learning

always e-

content is always suited for e-learner.

Table 4.1.6: Frequency, Percentage and chi
Reinforce student
Frequency | Percent | Valid Percent | Chi-Square
Valid | Strongly Agree 11 7.3 7.3 137.533
Agree 86 573 573
Undecided 24 16.0 16.0
Disagree 22 14.7 14.7
Strongly Disagree | 7 4.7 4.7
Total 150 100.0 100.0

square values for e-learning contentalways
reinforce student for study.

*Significant at 0.011evels

The Chi-square value of 137.533 is significant at
0.011evels with df equals to 4.It means responses are
not normally distributed.. However, 74.6% of users
think that e-learning contentis always reinforcing
student for study. Hence, it may be concluded thate-
learning content reinforces student for study.

Table 4.1.7: Frequency, Percentage and chi

Novel
Frequency | Percent | Valid Percent | Chi-Square
Valid | Strongly Agree 13 8.7 8.7 76.800

Agree 55 36.7 36.7
Undecided 55 36.7 36.7
Disagree 24 16.0 16.0
Strongly Disagree | 3 2.0 2.0

Total 150 100.0 100.0

square value for e-learning content always seems to
novel for students.
*Significant at 0.011levels

The Chi-square value of 76.800 is significant at
0.011evels with df equals to 4.It means responses are
not normally distributed. However, 45.4% of users e-
learning content is always seem to be new for
students. Hence, it may be concluded thate-learning
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content always seems to be novel for students.

.Table 4.1.8: Frequency, Percentage and chi Table 4.1.10: Frequency, Percentage and chi
Reflect their views Improve performance
Frequency | Percent | Valid Percent | Chi-Square Frequency | Percent | Valid Percent | Chi-Square
Valid | Strongly Agree 5 33 33 96.800 Valid | Strongly Agree 12 8.0 8.0 216.067
Agree 63 42.0 42.0 Agree 101 673 673
Undecided 53 353 353 Undecided 22 14.7 14.7
Disagree 24 16.0 16.0 Disagree 12 8.0 8.0
Strongly Disagree | 5 33 33 Strongly Disagree | 3 2.0 2.0
Total 150 100.0 100.0 Total 150 100.0 100.0

square values for e-learning content always seems
like reflecting their views.

*Significant at 0.011evels

The Chi-square value of 96.800 is significant at
0.01levels with df equals to 4.It means responses are
not normally distributed. However, 45.5% of users
agree that e-learning content always seems like that
it reflect their views. Hence, it may be concluded that
it reflects the views of respondents that is
postgraduate media students.

square values for e-learning
learner’s performance.
*Significant at 0.011evels
The Chi-square value of 216.067 is significant at
0.01levels with df  equals to 4.It means responses
are not normally distributed. 67.4% of respondents

content improves

agree that e-learning content improve their
performance. Hence, it may be concluded that
it'suseful in improvement of the performance of

postgraduate media students.

Table 4.1.9: Frequency, Percentage and chi Table 4.1.11: Frequency, Percentage and chi
Convenient & flexible Develop pets
" T Frequency | Percent | Valid Percent | Chi-Square
Frequency | Percent | Valid Percent | Chi-Square Valid | Strongly Agree 2 0] 0] 131.133
Valid | Strongly Agree 24 16.0 16.0 163.133 Agree 83 553 553
Undecided 34 22.7 22.7
Agree 91 607 | 607 Disagree 14 9.3 9.3
Undecided 20 133 133 Strongly Disagree | 7 4.7 4.7
" Total 150 100.0 100.0
Disagree 11 7.3 7.3
Strongly Disagree | 4 2.7 2.7
Total 150 1000 1 100.0 square values for e-content is helpful in

square values for e-learning content is always
convenient & flexible for new learners.
*Significant at 0.01levels.

The Chi-square value of 163.133 is significant at
0.011evels with df equals to 4.It means responses are
not normally distributed. 76.7% of users agree that e-
learning content is always convenient & flexible for
new learners. Hence, it may be concluded thate-
learning content is always convenient & flexible for
new learners.

development of competence.
*Significant at 0.011evels

The Chi-square value of 38.303 is significant at
0.011evels with df equals to 4.It means responses are
not normally distributed. 48.5% of users agree thatit
is helpful in development of competence. Hence, it
may be concluded that it is helpful in development
of competence.

4.2.0 FINDINGS

»w E-learning content is easily understood by
learners.

»  E-learning content users agreed that it is useful
in studies.

» E-learning content is most of the time
interesting.
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»w E-learning is always a meaningful tool for
learners.
w E-learning content is always suited for e-

learner.

»w E-learning content reinforces student for
study.

»w  E-learning content always seems to be novel for
students.

»w  E-learning reflects the views of respondents

»w E-learning content is always convenient &
flexible for new learners.

w E-learning is useful in improvement of the
performance of learners

W E-learning is useful in development of

competence

CONCLUSION :

5.0.0 IMPLICATIONS

The present study has following implications

w It will be valuable for any future research on
other topics related to e-learning in Bhopal.

» Knowing the characteristics that are required

to make e-learning popular among
postgraduate media students would be
beneficial.

5.1.0 SUGGESTIONS

Both qualitative and quantitative methods are
used in the investigation. It would be beneficial for
future study in this field. The researcher gives
several recommendations for further research.
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CHANGING DIMENSIONS OF MEDIA IN CONTEMPORARY INDIA

* Dr. Sunaina
** Narender Soni

Abstract: The expansion of broadcasting to its present level in India was stimulated first by confidence and
conviction in the media and its potential for development. The advent of printing presses in the
early stages of European colonization then led to more than 240 years of print journalism. Its
continued expansion and coexistence with the new media are counter to tendencies in many
other countries in which former print journalism gives way to convergent media. Reforms and
institutional structures in the telecommunication industry have resulted in the development of
an ambitious agenda for digital India. This initiative is more focused on improving access and
equity in rural society. The foggy boundary between legacy media and government has brought
up many questions including governance, content manufacturing, consumption, and welfare

provision especially financial inclusion.

Keywords: - Media, contemporary India, Dimension, Development, Developing Country etc.

INTRODUCTION :

“A nation of sheep will beget of a government
of wolves”- Edward R. Murrow

There is no doubt that the Indian public press
formed the basis of the historic battle of
independence from foreign control. Its stated
significance and reputation are connected to
attention and popular judgement in the general
public. Modern press only began till the advent in
India of European civilization. Portugal was the first
European to set up presses in India. In the previous
250 years, the press has today become the fourth and
strongest pillar of modern India. As a European
institution the press originated in India, indigenous
Indians did not have to realize their social-political
communication potential long enough. The press
and the overall medium owe their roots to the
individuals who had the luck to lead the country, and
not to the government.

The challenges and trials they faced as a result

of external pressures cannot prevent the press from
becoming a tool for combating subjugation and
bringing about a wide range of social and economic
reforms that reflect their resolve and inherent
strength. A great part of Indian articles was
unfolded in the later nineteenth century, revealing
documents that covered the nation faithfully. The
media gradually became the most impressive
weapon of development of opportunities under the
authority of transcendent personalities such as
Tilak, Gokhale, Gandhiji and others representing
reformist reporting and liberal ideas and relied on
the strength of the press in the general evaluation of
the destiny of the country and defence of its
residents' rights and common freedoms.

The media creation and use in India have
grown so much throughout the five years of 2014-2019
that the answer to the question, who is the media, is
in the real sense. Not only traditional media — TV,
publishing, web and radio in a few hands —

* Assistant Professor, DDE & Faculty of Media Studies

Guru Jambheshwar University of Science & Technology, Hisar

** Assistant Professor
Dayanand College, Hisar and

Research Scholar, Deptt. Of Communication Management & Technology
Guru Jambheshwar University of Science & Technology, Hisar

#HifS= ez

Media Mimansa
Oct-Dec., 2021

17



progressively interferes on the Indian open stage
with innovations in the hands of millions of
consumers seeking information and pushing
satisfaction and disinformation. The word mass
media is used by the use of technology media such as
radio and TV, films, newspapers and advertisements
ideas and

to disseminate information and

amusement. They continue to cohabit with
important traditional media such as folk music and
dance, theatre and puppetry. All these media, since
they are transmitted to a large population, are
known as mass media. Before its traditional mode of
transmission, the media has caused a digital
revolution in which society changes rapidly in
several areas such as socio-culture, psychology,
economics, and politics. He's a social activist. The
tendency of Westernization has brought mass media
to India. Mass media is a technique that can rapidly
and widely disseminate required knowledge and
attitudes. David Lerner refers to the media as a
“mobile multiplier.”

Marshall McLuhan (1964), a Canadian media
theorist, felt that various types of media had varied
effects on society. “The message is the media,” he
famously stated. The form of media has a
considerably greater influence on culture than the
content or ideas it conveys. He explains that
electronic media tends to build a global community
where individuals from across the world see and
participate In the
development, dissemination and consumption of
information, we have seen a trend of convergence.

in major events together.

Newspapers may now be read online, cell phone use
rises and digital satellite television offers an
unequalled diversity to its consumers.

It helps spreads
misconceptions and changes in information that is
mistaken or outdated; it helps to promote viewpoints

to diffuse knowledge;

of the people which might impact international
politics. Media is a powerful communication
medium. The media was traditionally used as an
anti-feudal organ for people. The media world has
played an important role in turning feudal
civilizations into modern which

society, is

particularly visible in the western regions. In war,
individuals were always in the media and were
introduced to the future politics of the world. In the
Indian national struggle, the media played a major
role in spreading the news of the development of the
nationalist movement in India and in awakening the
people against colonial control. The news also
contributed to the establishment of mass movements
against colonial rule.

In the formation of the Republic of India, the
post-independence media, especially the free press,
played an important role. To be fair, without a free
press and media, a democratic state and India are
impossible in this setting. The reason the researcher
emphasize this is because of the challenges that
India, a young nation, would have faced then, had the
governing elites not misused the problems. Free
India has been claimed to be a recompense for 100
years of foreign domination, thanks to its mass
poverty, hunger, sectarian conflict, political
difficulties and refugee problems.

India is on the threshold of becoming a
powerful country today. The Past and present
administrations have tried to establish India's image
as a developed nation in the terms of its economy,
rich culture, and heritage. Media around the world
have played an important role in promoting the
country's science, technology and art achievements.
Despite its tremendous successes, India remains a
developing country. In this context, I believe that
media can play an important role in making India a
socially, culturally and economically developing
nation.

Our country is quite vast in terms of area and
has a total area of 0.32 million km2. The population is
highly complicated and varies by race, class and
caste, as much as a percentage bigger than Europe. It
is a laborious job for government officials in small
villages and panchayats, to follow democratic
standards and look after every person in the
country. As such, especially small and medium-sized
media companies. Both rustic and little networks are
gone up against different metropolitan difficulties.
As media in more modest urban areas and towns
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extend rapidly, they must satisfy the need of
individuals there and bridge the gap between the
ruling and the managed individuals.

Provincial India, which is 68.84 per cent of
India's population, is still fighting for survival,
racism, sectarianism, with the continuing need and
the retrograde ideas emanating from social
mistakes. Indeed, large segments of our people are
still uneducated, stupid, and devout adherents of
antiquated superstitions and retrograde ideas. As a
result, it is important that the media, especially the
press, help the residents of backward areas to
remove superstitions and false beliefs such as honor
killing, female feticide, infanticide and many other
social evils from among the masses. So that
backwardness can be removed, their thought
processes can be changed and rural India can be
made a part of Enlil.

Researchers believe that the media can change
the regressive ideas in our society and constantly
reduce the cultural and structural violence. Media
can play an important role in changing the
misconceptions and backward mindset among the
public with contemporary and scientific concepts.
To transform India into a modern, powerful,
industrial state which can thrive in itself and
become independent, to protect and maintain the
well-being of its citizens, and earn respect in the
international community, the media should play an
active role by bringing superstition and corruption
issues to the public attention and education.

Today, the declining financial capacity of the
rural people is another matter not just of social
problems which afflict rural India. India is regarded
to be an agricultural nation with 56.6% of the people
engaged in farming. The change in climate in the
region frequently generates enormous losses for
farmers, due to the failure of crops. To have a
positive influence on the advancement and
flourishing of individuals today, the media should
cover more friendly, social and sterile issues and
curiously forgo backward thoughts and beliefs that
may pull India back into dull ages.

To my mind, media, craftsmanship or writing

#HifS= ez

in our country, today should be the day to help
individuals to change their views, by giving them the
same perspective and by fostering an inquiry-
mindedness of the masses. Today, the media has
become an essential part of our lives, and we rely on
it for all of our daily news and opinions. It is a
mechanism for communicating facts, ideas, and
thoughts to the crowd - the readers, audience
members, or viewers. Due to the continuous
contribution of contemporary technology, the
increasing rate of development in media has made
news broadcasting a simple affair,
tremendous potential for media to play an
extraordinary role in improving society. Its mission

creating

is to inform, educate and entertain the public. Media
has a huge social and cultural impact on the society
and it should work for the society in a way that
portrays its positive image.

It does not appear that the situation and the
outlook of television broadcasting, which is still the
world's largest publicity medium, are substantially
lighter. Analysts don't propose to connect with into
a discussion regarding why a different broad
conversation would be essential. I will take note of
the assessment of the specialists that the ¥prevailing
organizations? in a ¥Tmedia environmentz have been
communicated to the created nations for a long time,
and that business TV news has been losing its crowd,
promoting pay and revealing assets related to
newsprint papers. (Naughton 2006) (Downie and
Schudson 2009).

Media in India

“Certain media-related development in the
country is rising the question regarding its
objectivity and credibility. Paid news and declining
roles of the editors and their editorial freedom is
posing a major threat to the Indian media” -
Mohammad Hamid

Drafting committee chairman’s Dr. B.R.
Ambedkar, strongly advocated in this regard: ¥The
press is just another method to describe a citizen or
person. The media have no higher privileges to be
provided or not exercised in its capacity by the
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voters. The press manager or the editor is all
citizens, therefore when they write in a press they
only use their right to freedom of expression and
speech, and no specific mention of freedom of the
Press is essential in my conclusion.Z Thus, freedom
of expression and speech - that is, Article 19(1) - has
been included in the Indian constitution (a). A free
press is the need of popular government and is more
significant for the tremendous vote based nation like
India. In India without any definite article in the
constitution with the expectation of complimentary
press, it was the legal executive who advanced and
defended the autonomy of the press.

The new communication emerged in the 20th
century with the introduction of the Internet than
in history. The biggest communication
revolution is the broad internet penetration and the

ever

creation of the WWW and digital communication
formats that are aided by the fusion of computers
and telecom networks (Fang, 1997). We now profit
from the benefits of high-tech mass media, which
are not only speedier but also more widely used than
conventional mass media. Media experts have
claimed that, in current times, the Internet, mobile
phones and computers are commonly called New Old
Media. The web has opened up numerous new mass
communication options including emails, websites,
podcasts, e-forms, e-books, blogs and Internet TV.
Websites that have redefined modern mass
communications have been developed by the
Internet. Sites like Facebook, Twitter or YouTube
have made people more informed, entertained,
fascinating and easy to communicate with. These
new possibilities of communication have always and
everywhere been a boom for humans.

The discovery of the Internet is the greatest
invention in the world of mass communication and
via its social networking medium has encouraged
engagement and connectedness. The new age
medium has become one of the key mass media for
the new generation at present. Contemporary new
media means that it is important for this younger
generation to consider conducting our lives without
it. Thanks to modern media, everything we thought

was hidden or inaccessible has been transformed.
The primary debate in current times about new
media is whether it should be classified as a new
medium for new-generation
entertainment. The method in which contemporary

information and

media communicates, on the other hand, differs
from that of traditional mass media such as
newspapers, radio, and television. As new modern
mediums of new media have arisen, ordinary people
have profited from an increase in the volume,
variety, and choice of entertainment and
information content.

Media's prosperity originates from something
other than its open and dynamic nature; its quick
advancement has been helped by its broadened client
base. With the appearance of the World Wide Web
and free dispersal, new media has arisen as a
wellspring of information and joy for the more
youthful age. The contemporary new media made it
conceivable to reach out to other people around the
world, in general, and on the spot, to send and to be
visiting salons and meetings, to write for a blog with
conversation sheets, evaluation bodies and meetings,
to send and to send photos and records with each
adolescent, young and surprisingly elder with either
a computer or mobile devices. The upheaval in new
media has made access to their bad info and fun
easier for individuals. The combination of new
media innovation has made it incomprehensible has
gotten conceivable. Individuals practically get data
and amusement through this contemporary media in
a brief period. Media culture is inescapable; it's
anything but a significant piece of the ordinary.

Youth nowadays live in a world marked by
emotional, social, economic, societal, and
educational differences; individual circumstances
are greatly influenced by where an individual is
raised. The media are structured for children's lives
and daily workouts. The existence of young people
around the globe and surprisingly in India has made
new media and internet contact inevitable. Informal
organization locales, web gaming, video sharing
destinations and gadgets like iPods and cell phones

are turning into a piece of youngsters' general
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public.

Presently, the present youngsters might be
pretty much as old as their predecessors, battling for
self-sufficiency and character, yet in the setting of
new settings for correspondence, kinship, play and
self-articulation. We are mindful so as not to
propose that another age of advanced media ousts
culture and information as far as we might be
concerned and its individuals connect significantly
in new media other than that of the more seasoned
age.

REVIEW OF LITERATURE:

While there has been an increase in numbers,
the most recent Indian Readership Survey (IRS 201,
Q2) does not show significantly different structural
characteristics of the whole Indian population. A
total of 347,80 million reading materials are available
across all publications, with Hindi publications
accounting for 53% and English publications
accounting for 16%. The majority of ¥rural?3 readers
now account for 53% of all of them. Women, on the
hand,
underrepresented in readership, accounting for only

other continue to be significantly
33.00 per cent. Over 280 million journalists and neo-
literates are still unable to read a newspaper.

Ram (2000) two primary media traditions in
China have been historically distinguished: ancient,
varied, pluralistic and largely autonomous press
traditions and a younger state-controlled television
and radio legacy. Most objective observers believe
that the first is a worthy tradition in all of its
failings, inconsistencies and conflicts of interest,
while the other is an odd and mostly misplaced
tradition, providing a wonderful chance for
democracy and growth.

In any case, the close connection between
present-day India's fight for political and social
emancipation from the slavery and abuse of the
settlers and the starting point and advancement of
the Indian press represents honesty.

Second, a variety and plurality, and space
where conflicting ideas may be expressed, are part
of the historic inheritance. The vast geographical,

#HifS= ez

linguistic, socio-economic and cultural variability
of the subcontinent is reflected in the diversity and
plurality of the Indian press. There has long been a
demand for greater variety and pluralism in the
Indian newspaper heritage.

Jeffrey (1987) Inclusion in extraordinary social
and political missions, or other invigorating
occasions, during the opportunity battle, fueled
paper development and dissemination and developed
the validity and picture of species distributions.
'Proficiency, fundamental interchanges and
satisfactory innovation' notes Robin Jeffrey, a
political accomplished

significant academic work on the Indian language

researcher who has
press, ‘are fundamental for the advancement of
everyday paper culture. However, earth-shattering
occasions give the connection between these turns of
events and legislative issues — the connection that
appears to send disseminations shooting upwards.
Individuals need the improvement of Invigorating
occasions to snare enormous quantities of them on
the everyday paper propensity'.

Robin Jeffrey's exploration on the ascent of
effective papers in twelve Indian dialects (1987; 1993;
1997) uncovers a lively and light climate wherein five
factors have been seized on during the most recent
twenty years. These are: expanded innovation
(which permits additional engaging papers to be
created and conveyed), proceeded with development
in education, and further developed buying power,
forceful distribution and political energy. Jeffrey
says that 'the rationale of business' directed to the
paper development 'as intensely as a parched
possible peruses' (Jeffrey 1993: 2007).

Page and Crawley (2001) A study conducted on
South Asian private satellite TV revealed that Fit
contrasted tremendously against survey decisions,
which were available also in lowly areas. [Opening]
windows for universes previously unavailable but
for the rich... Moreover, a lively and often passionate
discussion on the consequences for countries...
networks and societies. Be that as it may, satellite TV
development happened without fundamentally
giving a more noteworthy and bigger scope of
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programming. It supported an ascent in TV crowd
discontinuity. As of late, it has gotten apparent that
Ipassage impediments... at a market-run circulation
end? confine the choice of watching (Sashi Kumar
2011). These have prompted an 'extraordinarily
contorted, slanted' improvement of the media
business in India, which denies little and medium-
scale TV administrators 'a moving chance' to
accomplish the
unregulated, over the top and barbarously factor

costs charged by super satellite TV and DTH

suitability in Nation with

administration administrators.

Sen (1985). Only by consistently highlighting
facts on the ground and providing any sort of
hunger-related discourse with policy implications
can a free press prevent the government from
pursuing destructive policies and thus, in
collaboration with other democratic institutions,
ZTguarantees? ... starvation and famine,¥ according to
the theoretical scenario of Amartya Sen.

For the most part, the liberal democratic theory
asserts that in countries such as the United States
and the United Kingdom, the media is free,
independent, respects diversity and plurality of
views, reports news fairly, completely, and without
to do.
adversarial role and acts as a watchdog of
democratic and public interest. The propaganda

model proposed by Herman and Chomsky (1988) in

unfairness. tries Prejudice plays an

their landmark book Manufacturing Consent is a
direct challenge to liberal media and democratic
theory.

Chomsky (1989) explained that the propaganda
model reveals in a classical, Necessary Illusions: The
Thought Control of Democratic Societies' How the
media serves state and corporate power interests
that are intrinsically linked, formulate and analyze
their reporting in a way that supports established
privilege and allows debate and debate accordingly
do limit.' The main media might be viewed as
'selling' privileged publics to other companies in a
high-developed environment. The world image they
offer tends ¥to mirror marketers, purchasers and
goods' prospects and interests. The concentration of

ownership and the managerial structure of the
media and their dependency on publicity strongly
encourage this function.

In an intriguing examination study, Rajagopal
(2001) offers a near viewpoint on the exhibition of the
English and the Hindi press during the Ram
Janmabhumi Campaign and contends that 'the social
hole among Hindi and the English language press
itself has become an essential asset for Hindu
patriots.'

In any case, a contemporary division of papers
with an extensive majority rule and documents
gradually supported by the belief
government issues and arrangements of the Hindu

system,

Right — the Sangh Parivar and some of its partners
— can be compared to the divide between the 'patriot’
and 'fan' press in the context of the opportunity to
fight. However, such categorization is not adequate,
even if it is valid. There are major gaps in ideological
and political issues in the 'secular' press as well as
in the 'national' press of the pre-Independence
period. This is reflected in the differentiation in the
news and publisher's attitudes towards the ruling
Congress and other parties at both the national and
regional levels. In his recent criticism of the media
performance, Press Council of India President
Markandey Katju often highlighted up (Katju 2011a).
Indians — the workers and hundreds of millions of
those who suffer under many deprivations — are the
losers.

Kerala is the typical instance of Indian politics
that stretch to vast parts of the populace producing
a culture that reads newspapers. This process has
been affected by several causes. Most notably, they
comprise the fighting of workers, the social
movement of the downtrodden castes and the
political left. K. K. Ramachandran (1996) notes the
relationship between the masses used for reading
journals and the existence of genuine public opinion:
ZThe distribution of written information in Kerala,
with the existing levels of literature, extends far
deeper than in any place in India.

(Fu 2011) On a limited scale, Internet networks
and broadband associations in poor people nations
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are expanding rapidly, however unevenly. China has
shown a staggering advancement around here: it has
up to 500 million Internet clients, a long way from
the greatest number on the planet, the majority of
whom are broadband administrations, scarcely
characterized by western guidelines.

Rajagopal (2001) Provides a close perspective on
the presentation of the English and Hindi press
during the Ram Janmabhoomi campaign and argues
that 'the social opening between the Hindi and
English-language press has become a fundamental
resource for Hindu loyalists.' The major Gujarati
print media in the state assembled the work of
consent (2002). 'The vindictive part of certain
Gujarati distributions can't be ignored,' the reality
discovering undertaking found. Some of them have
recently been perceived for wild and deceptive news
coverage, however, they have tragically learned and
failed to remember nothing. Wilful incitement to
offence, the spread of contempt, and the instigating
of agitation are generally criminal offences.' In the
end, these distributions got away without any
consequence.

Kumar, S (2011) In relation to post-1991 monetary
advances, press and broadcast media inclusion have
generally adopted a laudatory tone, avoiding or
limiting analysis and complaints, editing negative
political and financial implications, especially for
the poor. among the people, and has given little space
to the voices of powerful analysis and resistance,
including those taken from positions of expert
market analysts. All things considered, it is a more
conscious and systematic matter of gathering
consent. '"The media itself has become more and more
class reluctant, at least for people going under a
certain buying power,' says an established insider.
The lower you are on the social and financial scale,
the less significant you appear to be as a good and a
model, and the less relevant you are to the media,
whether as a topic or a client... The news media is
driven by profit maximization rather than any duty
to the residents' all-in-all right to be educated.'

#HifS= ez

CONCLUSION:

There is obvious evidence that India does not
simultaneously enhance its criteria for growth and
development despite its strong democratic
credentials.The cause for this is the apathy for the
misery of the poor. The concentration was on
serving the business interests.Instead of exposing
the indifference, and the sacred ties of the
administration and the large corporations the media
has created a cosy relationship with the Government
of the day by presenting the official perspective or
by looking the other way for fear of retaliation.Prof.
Amartya Sen described how the media may be a
powerful weapon to prevent mortality from hunger
in democracy. While the majority of India's media
cover just the city of India, specialists like Professor
Jean Dreze, P. Sainath and Harsh Mander have
strong worries about the poor and disadvantaged in
rural and urban settings. In India, the media in the
1990s frequently troubled Chomsky, when media
owners and government spend a lot of time on
advertising, etc.

The Indian Constitution does not specifically
include freedom of the press as part of the Right to
Freedom 19(1). (a). This is different from the United
States, which prohibits the enacting of any law
following the Charter of Rights of 1791 that
abbreviates Ifreedom of the press.ZHowever, the
Supreme Court of India was a vigilant guardian in
the case of Bennett Coleman & Co. vs. Union of India
which does not overwhelm media freedom (1972).31t
is up to the current era if the constitution of a state
comes down to its men's grandeur or, stripped from
its duty, becomes an empty farce,¥ stated famous
lawyer Joseph Story.It appears that Indian media
roles and characters are emasculated by the main
environment of dread and fascist trends. But it must
emerge from this turmoil and fulfil its basic role as
a great bulge in protecting the purity of our
constitution and our secular, multicultural identity.
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An Empirical Study on People's Perception towards News and

Current Affairs Programmes on Private FM Radio

* Rajat Abhinav, ** Anjana Sharma, *** Junny Kumari

Abstract: Radio is the largest and most popular medium of mass communication, is also the second mass

communication tool that arrived in India after newspapers and magazines. Because of its low-
cost, easy to handle its operation process and wide coverage area, it is still a hit amongst the
masses even after almost 100 years of its existence. With the advent of new technology in the
radio arena and rolling out Frequency Modulation or commonly called FM technique, FM is a
new rage amongst the masses and chiefly in youths. Currently, both the government-owned
and privately owned FMs are in operation in various cities, but only the government-owned
FMs are entitled to broadcast current affairs programmes and news. Private FMs can only
broadcast AIR news feeds on their frequencies. The author of this research paper has tried to
analyze various factors that warrant and limits at the same time the broadcast of news and
current affairs programmes in India. The non-probability convenience sampling method is used
to identify the 100 respondents of this study belonging to Bhopal. A survey has been done to
collect the data. The respondent from different backgrounds i.e. students, Government service,
Private Jobs, Businessmen, Housewives, and RJs of Bhopal city was taken. The data was
collected from the 100 respondents of Bhopal. Out of 100, 92 responses were found legitimate and

7 responses got rejected due to incomplete furnished responses.
Key words: Radio, FM, Mass Communication, Broadcast, News

INTRODUCTION:

Radio is one of the most popular means of mass
communication, largely due to its wide coverage,
affordability, and low setup cost. Being a mass
communicator,Radio educates, entertains, informs,
and persuades the listeners. In India, it is available in
Amplitude Modulation (AM) mode (Short Wave
/Medium Wave) and Frequency Modulation (FM)
mode.

Radio started its broadcasting journey in India
in June 1923 by the Radio Club of Bombay. This was
followed by the setting up of Calcutta Radio Club
five months later. The Indian Broadcasting came
into being On July 27, 1927. In April 1930, the Indian
Broadcasting Company, under the Department of
Industries and Labour commenced its operation on
an experimental basis. On June 8, 1936, the Indian
Broadcasting Service became All India Radio.

The name Akashvani was adopted for the
National Broadcaster in 1956. A year later the Vivid
Bharti Service was launched in 1957 with the popular

film music as its main component in response to the
rising popularity of Radio Ceylon now (Sri Lanka),
which was popular amongst the masses for its Hindi
film songs. Radio operates on different frequencies
and FM (Frequency Modulation) broadcasting is a
method of radio broadcasting using frequency
modulation (FM) technology.

FM uses frequency modulation of radio waves
to reduce static and interference from electrical
equipment and the atmosphere. This technology was
invented and patented by American engineer Edwin
H. Armstrong in 1933, wide-band FM is employed
worldwide to supply high-fidelity sound over
broadcast radio. FM radio stations use very high
frequencies (VHF). The term FM band describes the
frequency band in a given country that is dedicated
to FM broadcasting. Throughout the world, this band
falls within the VHF part of the radio spectrum
ranging from 87.5 to 108.0 MHz with few exceptions.

FM came to India 50 years later after it
mushroomed in the US. FM broadcasting began in
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India in 1977 in Madras, now Chennai, and later at
Jalandhar in 1992 and was expanded during the 1990s.
Until 1993, All India Radio,
undertaking was the sole radio broadcaster in India.

AIR operates at the present 18 FM stereo

a government

channels, called AIR FM Rainbow, targeting the
urban audience during a refreshing sort of
presentation. Four more FM channels called, AIR
FM Gold, being aired from Delhi, Kolkata, Chennai,
and Mumbai broadcast composite news and
entertainment programmes. With the FM wave
sweeping the country, AIR is augmenting its radio
wave transmission with additional FM transmitters
at Regional stations.

Educational FM Radio: Gyan Vani (GV) FM
Radio started its operation in 2001 and currently
operating from various cities in India. Gyan Vani is
a brain child of government of India with an aim to
enhance and supplement the teaching-learning
process in cities and adjoining rural areas. Unlike
the private FMs or AIR owned FM which has range
of 50 km, this FM has range of 60 km in and around
city and serves as an ideal medium for addressing
the local educational, developmental and socio-
cultural requirements of the people. The content
provided by Gyan Vani FM is by and large local and
the medium is English, Hindi or language of the
region. The overall content is related to Primary and
Secondary Education, Higher Education, Adult
Education, Technical and Vocational Education,
Distance Education and Extension Education etc.
The various programmes broadcast through each
stations include both pre-recorded and live content.
One of the most popular programmes of Gyan Vani
is its live phone-in programmes.

FM Radio- Auctioning the Airways:

The Supreme Court in 1995 pronounced that the
airways are public property, and therefore could not
be the monopoly of either the government or
The the
pronouncement as imperative to privatise the
airwaves. The government for the first time opened
up the FM industry for the private players in 1999.

business. government interpreted

The first phase of FM radio broadcasting
(Phase-I) was launched by the Ministry of
knowledge and Broadcasting (MIB) in 1999. During
the Phase-1 auction, 108 Fm radio licenses for 40
The
permission for the operation of channels is provided
for a period of ten years. Out of 108 channels bid
amount was paid just for 37 channels. Out of these 37

cities were offered to private agencies.

channels, 22 channels became operational of which
one channel has closed down subsequently. The
Entertainment Network India Ltd (ENIL), the radio
arm of the days of India Group came out as the
largest winner for the ten-year license. The outcome
of Phase-1 was not encouraging as only 20% of the
licenses became operational.

Radio City Bangalore, now Bengaluru, started
on July 3, 2001, was India’s first private FM radio
station.

The policy for Phase-II of FM Radio
Broadcasting was announced by the government on
13th July 2005. The major change in the Phase-II
policy was that the fixed annual license fee in Phase-
I, which increased 15% per annum over the license fee
paid in the preceding year, was replaced with a
revenue share mechanism. In Phase-II, a two-stage
bidding process i.e. eligibility and financial bidding
were followed. A total of 337 channels were placed on
bid across 91 cities having a population adequate to
or quite 3 lakhs. Out of 337 channels, 284 were
successfully bid and, after scrutiny, permission was
given for operationalisation of 245 channels
spanning 87 cities. Presently, of those 245 channels,
221 channels are operational. In this phase news and
current affairs programmes were not permitted to
broadcast on Private FMs. FDI limit was 20 percent
in this phase.

In the year 2015, Union cabinet approved the
auction of 683 private FM radio frequencies in 236
cities across the country under Phase III of FM radio
privatization. The third batch of FM auctions will
take place in cities with no private FM radio
presence, including cities in border areas of Jammu
and Kashmir and north-east states where the
population is a smaller amount than 100,000,

#ifen sftenian

28

Media Mimansa
Oct-Dec., 2021



consistent with the govt statement. Post the
completion of FM Phase 3 auctions, the government
is planning to cover all the 29 states and 6 out of the
7 union territories (Dadra & Nagar Haveli is that the
exception) by private FM radio broadcasting, which
is probably going to get direct and indirect
employment of quite 10,000 persons across the
country. In this phase, the government is allowed to
carry news bulletins of AIR in unaltered format and
Current affairs of local nature. Also, the government
increased the FDI limit from 20% to 26% and further
to 49%.

LITERATURE REVIEW :

Arunesh Kumar Dwivedi, Asst Professor,
Jamia Millia Islamia, New Delhi, in his research
paper titled “Radio Journalism in the age of FM: A
Study of the Scope of news broadcast on private FM
published in

communication research Journal in July 2018, found

channels”, Mass media, a
that if private FM channels get permission to
broadcast news, then there is a big scope for radio
journalism in India. The government should
promote radio journalism as its reach and access are
quite better and bigger than private TV news
channels. So, the radio can't be limited to just
entertainment. It may be explored as a reliable
source of news and information. In the age of the FM
revolution, there is a need for effective radio
journalism in the country.

In an editorial article titled “Dead FM: Current
Affairs Dabate Raho” published on November 21,
2017, on (wtdnews.com), India is perhaps the only
democracy in the world where the dissemination of
news and current affairs programs on the radio is
controlled by the state broadcaster Prasar Bharati
Corporation, which owns and operates the All India
Radio. The government argues behind this that
allowing the free broadcast of news on private radio
is a big national security concern and public order
too. Being the preferred information medium for
illiterate and currently, there is no government
checkpoint; organisations could use this medium for
their own vested commercial or political interests.

#HifS= ez

As a result, the ban on the news on private radio
stays.

The Association of Radio Operators India too
has been demanding that restrictions on the
broadcast of news by private players should be lifted.
Their argument is that for private radio to evolve
and preventing this medium from dying news and
current affairs programmes should be allowed for
diversification of content. Also, merely carrying AIR
feeds would not be sufficient to form public opinion
in a democratic country.

L.A. Razia Fathima and Dr. A. Kalaiselvi
wrote aresearch article in the International Journal
of Current Research, titled LISTENING ATTITUDE
OF AUDIENCE TOWARDS FM RADIO in 2016, they
found amongst their respondents that they do listen
to FM either on daily basis or occasionally. They
found that FM radio was not providing information
in business and entertainment areas which could
help widen their audience base. Also, the choice of
Radio Jockeys is a key determinant for listening to
FM.

Rahman Ullah in this research paper titled
ROLE OF FM RADIOS IN NEWS AND
INFORMATION: A STUDY OF FM RADIOS IN
PESHAWAR, KHYBER PAKHTUNKHWA published
in January 2019, found that the eight FM radio
stations on air round the clock, covering the
Peshawar city, the FR areas, and FATA territories
were covering local areas, current affairs, health,
education, social issues and other problems of the
society. The government also used FM radio for
broadcasting announcements and officials' orders.

In a research thesis titled An analytical study
of FM listening practices and exposure to FM
programs among FM listeners in Karnataka, the
author Niveditha. V. tried to find out primarily FM
listening habits and exposure to FM programs
among FM listeners in Karnataka. This is not related
to my research which is devoted to finding out the
responses about news and current affairs
programms on FM.

Pankaj Garg in his research thesis titled A
Study of Private FM Radio Channels with Special

Media Mimansa
Oct-Dec., 2021

29



Reference to their content and audience feedback
published in 2020, foundin his objective 2- To study
the variety of content of programmes of various
private radio stations located at various places”

- the content of morning time band shows of
Ishg FM and Radio city is based on current
happenings/affairs of the national, worldwide and
nearby. But as per the guidelines of Air these FMs
were broadcasting only the feeds of AIR in their
morning time slots.

OBJECTIVES:

1 To know the people’s perception of current
status quo on private FMs

To know the people’s views on news and current
affairs programmes on private FMs.

2.

RESEARCH DESIGN AND METHOD :

This study is descriptive in nature so, a
quantitative study has been done. We applied the
Chi-square test which is represented by X2, which is
a non-parametric test. In the non-parametric test,
we don't assume that a particular distribution is
applicable, or that there is a certain value attached
to a parameter of the population. It can be used to
make a comparison between the theoretical
population and actual data when categories are used.

The X2-test of significance the
probability of getting a value of X2 to or greater than

gives

the observed one in random sampling. If the
probability is less than .005 which is considered very
small we are justified in suspecting significant
divergence between the fact and the theory and then
can declare the null hypothesis on the basis of its
disapproval. In another case if the probability is not
small, it is greater than .05 we can’t say that
hypothesis is proved to be correct. It can be said that
by the application of the X2 test we find no grounds
to suspect the hypothesis can be accepted within the
limits of experimental error and it can be said that
the observed data are in agreement with the
hypothesis.

Sampling method:

The non-probability convenience sampling
method is used to identify the respondents of the
study. A survey has been done to collect the data. The
respondent from different backgrounds i.e. students,
Government service, Private Jobs, Businessmen,
Housewives, and RJs of Bhopal city was taken.

The primary data is collected from the survey.
A structured questionnaire is used as an instrument
to collect the data. The data was collected from the
100 respondents of Bhopal. Out of 100, 92 responses
were found legitimate and 7 responses got rejected
due to incomplete furnished responses.

The secondary data is collected from the
research papers, books, and online study materials.

RESEARCH TECHNIQUES :

The data, received from the questionnaires are
analysed through statistical analysis with the help
of SPSS.

DATA ANALYSIS
The variables under study are categorical.
This approach consists of four steps
1 State the hypotheses
2. Formulate and analysis plan
3.
4.

Analyse sample data, and
Interpret results.

DATA ANALYSIS AND INTERPRETATION:
4.1. Chi-Square between demographic and how
long you listening FM Radio

Chi-Square Test which is calculated by taking a
total of demographic i.e. gender, education, and
occupation, and how long you listening FM Radio in
this Chi-Square test gender, education, and
occupation are test variables and how long are you
listening to FM Radio as a dependent variable.

Ho1: There is no significant difference between
the perception of two different genders towards how
long you have been listening FM Radio

Ho2: There is no significant difference between
the perception of different education qualifications

towards how long you have been listening FM Radio
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Ho3: There is no significant difference between
the perception of different occupation towards how
long you have been listening to FM Radio

For how long listening FM? Tot |value | D | Asym | Tabl | Null
al f |p.sig.|© Status
1-2 |34 |56 |7-8 |9 - valu
Year | Year | Year | Year | 10 sided | © X2
s s s s year )
s
Male 5 8 6 4 18 41
Gender Null

Female 5 11 12 13 10 |51 8538 [4 |.074 |9.49 | Accept

ed

Total 10 19 18 17 |28 |92

10+2 0 0 0 1 1 2

Graduate | 5 6 6 6 5 28

Educatio

Post Null
n 3 13 10 8 16 50 |11.67 |1 21.0
Graduate 472 Accept
8 2 3
ed
M.Phil/P

hD

Total 10 19 18 17 |28 |92

Student | 10 11 7 7 2 37

Chi-Square Test which is calculated by taking
total of demographic i.e. gender, education and
occupation and Film Songs on FM. In this chi-square
test gender, education and occupation are test
variables and Film Songs on FM as dependent
variable

Ho4- There is no significant difference between
perceptions of two different genders towards only
film songs on FM is broadcast

Hos5- There is no significant difference between
different
qualifications towards only film songs on FM is
broadcast

perceptions of two educational

Hoe- There is no significant difference between
perceptions of two different occupations towards
only film songs on FM is broadcast

- | Govt.Job | O 3 4 2 16 25 Null
Occupati o 4:5'40 2 .001 314 Rejecte Film Songs on FM | Tota | Value D Asym | Table | Null
on pvtlob |0 |4 [3 |5 |8 |20 |® 0 oy | f | p.sig. | value |Status
N | Ye | Can' (2 X2
RJ 0 0 1 0 0 1 o s S;v sided)
Housewif 0 o 2 2 2 6
Male 11 25 5 a1
¢ Gender 1.780 Null
Business | 0 1 1 1 0 3 Female 19 24 8 51 o 2 411 5.99 | Accepte
Total 10 |19 |18 |17 |28 |92 Total 30 | 49 13| 92 ‘
Significant Level is 0.05 10+2 1 1 0 2
Graduate 9 15 4 28
Test 01 — The obtained value of P i.e. ‘0.074" at Education | Post 16| 2| 8] s0 . 125 | Nl
Graduate .965 6 987 9 Accepte
the level of significant i.e. 0.05 found insignificant. NUFRIZP d
4 7 1 12
That means the perception of two different genders °
. . . Total 30 49 13 92
towards how long you have been listening FM Radio
Student 10 21 6 37
is found similar. Hence the null Hypothesis Ho1 is T S e
ovt. Jol
accepted by the chi square test. T e M,
Test 02- The obtained value of P i.e. 472" atthe | &P o1 o 1|am| 1| ||, M
B ccepte
. . . . . P 2 0 1
level of significant i.e. 0.05 found insignificant. That Fowsewlt | | o | 1| o d
. . . e
means perceptions of two different educational
Business 1 2 0 3
backgrounds how long you have been listening FM — O ERPUE

Radio is found similar. Hence the null Hypothesis
Ho1is accepted by the chi square test.

Test 03- The obtained value of Pi.e. ‘.001" is less
than the significance level (0.05). That means
perceptions of different occupations towards how
long you have been listening FM Radio is found
significant. Hence the null hypothesis is rejected by
the chi square.

4.2. Chi-Square between demographic and
listening Film's Songs on FM

sifSem aferizn

Test 04-The obtained value of P i.e. ‘0.411" at the
level of significant i.e. 0.05 found insignificant. That
means the perception of two different genders
towards only film songs of FM are broadcast is
found similar. Hence the null Hypothesis Ho4 is
accepted by the chi square test.

Test 05- The obtained value of P i.e. ‘987" at the
level of significant i.e. 0.05 found insignificant. That
means perceptions of two different educational
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backgrounds towards only film songs of FM are
broadcast is found similar. Hence the null
Hypothesis Hos is accepted by the chi square test.

Test 06- The obtained value of P ie. ‘987" is at
the level of significant i.e. (0.05). That means
perceptions of different occupations towards only
film songs of FM are broadcast is found similar.
Hence the null Hypothesis Hos5 is accepted by the chi
square test.

4.3. Chi-Square between demographic and news
and current affairs programmes on FM.

Chi-Square Test which is calculated by taking
total of demographic i.e. gender, education and
occupation and News and Current Affairs
programmes on FM. In this chi-square test gender,
education and occupation are test variables and
News and Current Affairs programmes on FM as
dependent variable

Ho7- There is no significant difference between
perceptions of two different genders towards news
and current affairs programmes be broadcast on
FMs to bring diversity in content presentation.

Hos8- There is no significant difference between
perceptions of different
qualifications towards news and current affairs
programmes be broadcast on FMs to bring diversity

two educational

in content presentation.

Ho09- There is no significant difference between
perceptions of two different occupations towards
news and current affairs programmes be broadcast
on FMs to bring diversity in content presentation

D
f

Table
value
X2

Null
Status

News and Current | Tota | Value
Affairs |
programmes  on

FM

Asym
p. Sig.
(2-
sided)

N
o

Ye
s

Can'
t
Say

Male 36 41

Null
Accepte
d

Gender

Female 44 51 .057° 972

Total 80 92

10+2

Graduate 26 28

Post
Graduate

Null
Accepte
d

Education 43 50 125

2912
N 820

M.Phil/Ph
D

12

Total 80 92

Student 37

Govt. Job 25

Pvt. Job 20
Occupatio

n

Null
Accepte
d

RJ 1 | 6.600 18.3
a

.763

Housewif
6
e

Business 0 0 3

Total 5| 80 7 92

Test 07- The obtained value of P ie. ‘972" is at
the level of significant i.e. (0.05). That means
perceptions of two different genders towards news
and current affairs programmes be broadcast on
FMs to bring diversity in content presentation is
found similar. Hence the null Hypothesis Ho07 is
accepted by the chi square test.

Test 08- The obtained value of P i.e. ‘820" is at
the level of significant i.e. (0.05). That means
of different
backgrounds towards news and current affairs

perceptions two educational
programmes be broadcast on FMs to bring diversity
in content presentation is found similar. Hence the
null Hypothesis Ho8 is accepted by the chi square
test.

Test 09- The obtained value of P ie. ‘763" is at
the level of significant i.e. (0.05). That means
perceptions of two different occupations towards
be

broadcasted on FMs to bring diversity in content

news and current affairs programmes
presentation is found similar. Hence the null
Hypothesis Ho9 is accepted by the chi square test.
4.4. Chi-Square between demographic and like
Akashvani news & current affairs programmes
Chi-Square Test which is calculated by taking
total of demographic ie. gender, education and
occupation and Like Akashvani News & Current. In
this test

occupation are test variables and Like Akashvani

chi-square gender, education and
News & Current as dependent variable

H10- There is no significant difference between
perceptions of two different genders towards like
Akashvani, would you like to listen news and
current affairs programmes on FM Radio

H11- There is no significant difference between
of different

qualifications towards like Akashvani, would you

perceptions two educational
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like to listen news and current affairs programmes
on FM Radio

H12- There is no significant difference between
perceptions of two different occupations towards
like Akashvani, would you like to listen news and
current affairs programmes on FM Radio

Like  Akashvani | Tota | Value | D Asym | Table | Null
News & Current | f p. Sig. | value | Status
(- |x
N Ye | Can sided)
o s t
Say
Male 10 29 2 41
Gender Null
Female 9 38 4 51 .851° 2 .653 5.99 | Accepte
d
Total 19 | 67 6 92
10+2 0 2 0 2
Graduate 2|25 1 28
i Post Null
Education | 7oS 12 ]3| 4| so| 80 125 “
Graduate N 6 .190 9 Accepte
d
M.Phil/Ph
5 6 1 12
D
Total 19 | 67 6 92
Student 6| 28 3 37
Govt. Job 7 16 2 25
Pvt. Job 3 16 1 20
Occupatio Null
n RJ 1 0 0 1 6.878 1 18.3
o 0 737 1 Accepte
Housewif d
1 5 0 6
e
Business 1 2 0 3
Total 19 | 67 6 92

Test 10- The obtained value of P i.e. ‘653" is at
the level of significant i.e. (0.05). That means
perceptions of two different genders towards like
Akashvani, would you like to listen news and
current affairs programmes on FM Radio is found
similar. Hence the null Hypothesis H10 is accepted by
the chi square test.

Test11- The obtained value of P ie.’ 190" is at
the level of significant i.e. (0.05). That means
different
qualifications towards like Akashvani, would you

perceptions of two educational
like to listen news and current affairs programmes
on FM Radio is found similar. Hence the null
Hypothesis H11is accepted by the chi square test.
Test 12- The obtained value of P i.e. ‘737" is at
the level of significant i.e. (0.05). That means
perceptions of two different occupations towards

like Akashvani, would you like to listen news and

#HifS= ez

current affairs programmes on FM Radio is found
similar. Hence the null Hypothesis H12 is accepted by
the chi square test.

4.5. Chi-Square between demographic and
without change news & current affairs programmes

Chi-Square Test which is calculated by taking
total of demographic i.e. gender, education and
occupation and without change news & current
affairs programmes. In this chi-square test gender,
education and occupation are test variables and
without change news & current affairs programmes
as dependent variable

H13- There is no significant difference between
perceptions of two different genders towards news
broadcast by the Akashvani can be broadcast on FM
too without bringing in any changes

H14-
between perceptions of two different educational
qualifications towards news broadcast by the
Akashvani can be broadcast on FM too without

There is no significant difference

bringing in any changes

H15- There is no significant difference between
perceptions of two different occupations towards
news broadcast by the Akashvani can be broadcast
on FM too without bringing in any changes

Without change | Tota | Value df | Asym | Table | Null
news & current || p.Sig. | value | Status
affairs (2- x?
programmes sided)
N | Ye | Can'
o s t
Say
1
Male 23 8 41
0
Gender 1 Null
Female 0 28 13 51 .601° 2 741 5.99 | Accepte
d
2
Total 0 51 21 92
10+2 0 2 0 2
Graduate 51| 16 7| 28
i Post 1
Education | "oS 27| 10 50 Null
Graduate 3 12.5
3.272° 6 774 9 Accepte
M.Phil/Ph d
2 6 4 12
D
2
Total 0 51 21 92
Student 5| 24 8| 37
Govt. Job 8 10 7 25
Pvt. Job 5 11 4 20
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Occupatio
n

RJ Null
Accepte

d

10.78 183

375

Housewif
e

Business

Total 51 21 92

Table 13- The obtained value of Pie. ‘741" is at
the level of significant ie. (0.05). That means
perceptions of two different genders towards news
broadcast by the Akashvani can be broadcast on FM
too without bringing in any changes is found
similar. Hence the null Hypothesis H13 is accepted by
the chi square test.

Table 14- The obtained value of Pie.' 774" is at
the level of significant i.e. (0.05). That means
of different
qualifications towards news broadcast by the

perceptions two educational
Akashvani can be broadcast on FM too without
bringing in any changes is found similar. Hence the
null Hypothesis H14 is accepted by the chi square
test.

Table15 - The obtained value of P i.e. ‘375" is at
the level of significant ie. (0.05). That means
perceptions of two different occupations towards
news broadcast by the Akashvani can be broadcast
on FM too without bringing in any changes is found
similar. Hence the null Hypothesis H15 is accepted by
the chi square test.

4.6. Chi-Square between demographic and
news made by FM

Chi-Square Test which is calculated by taking
total of demographic i.e. gender, education and
occupation and News Made by FM. In this chi-square
test gender, education and occupation are test
variables and News Made by FM as dependent
variable

H16- There is no significant difference between
perceptions of two different genders towards news
and current affairs programmes made by the FM
channels to be broadcasted like Akashvani

H17- There is no significant difference between
perceptions  of different
qualifications towards news and current affairs

two educational

programmes made by the FM channels to be

broadcasted like Akashvani

H18- There is no significant difference between
perceptions of two different occupations towards
news and current affairs programmes made by the
FM channels to be broadcasted like Akashvani

News Made by | Tota
™ |

df Table
value

X2

Null
Status

Value Asym
p. Sig.
(2-

sided)

N Ye

s

Can'
t
Say

Male 31 4 41

Gender

Null
Accepte
d

Female 35 9 51

1.169° .557 | 5.99

Total 66 13 92

10+2

Graduate 21 28
Null
Rejecte

d

14.54 12,5

Post
Graduate

Education .024

35 50

M.Phil/Ph
D

10 12

Total 66 92

Student 26 37

Govt. Job 19 25

Pvt. Job 16 20
Occupatio

n

RJ Null
Rejecte

d

18.77 18.3

Housewif
e

Business

Total 66 13 92

Table 16 - The obtained value of P i.e. .557 is at
the level of significant i.e. (0.05). That means
perceptions of two different genders towards news
and current affairs programmes made by the FM
channels to be broadcast like Akashvani is found
similar. Hence the null Hypothesis H16 is accepted by
the chi square test.

Table 17- The obtained value of P i.e. *.024’ is at
the level of significant ie. (0.05). That means
perceptions of two educational qualifications
towards news and current affairs programmes made
by the FM channels to be broadcast like Akashvani
has the
Hypothesis H17 is rejected by the chi square test.

Table 18- The obtained value of Pie.’ .043" is at
the level of significant i.e. (0.05). That means
perceptions of two different occupations towards
news and current affairs programmes made by the

significant difference. Hence null
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FM channels to be broadcast like Akashvani has
significant difference. Hence the null Hypothesis H18
is rejected by the chi square test.

4.7. Chi-Square between demographic and
news by FMS could be risk to national security

Chi-Square Test which is calculated by taking
total of demographic i.e. gender, education and
occupation and News by FMS could be risk to
National security. In this chi-square test gender,
education and occupation are test variables and
News by FMS could be risk to National security as
dependent variable

H19- There is no significant difference between
perceptions of two different genders towards
permission of broadcasting news and current affairs
programmes to private FMs could be a risk to
national security and public order

H20- There is no significant difference between
perceptions  of
qualifications towards permission of broadcasting

two different educational
news and current affairs programmes to private
FMs could be a risk to national security and public
order
H21-

between perceptions of two different occupations

There is no significant difference

towards permission of broadcasting news and
current affairs programmes to private FMs could be
a risk to national security and public order

News by FMS Tota | Value df Asym | Table | Null

could be risk to p. Sig. | value | Status

National security (2- x?
sided)

N Ye | Can'
o s t

Say

Male 11 4 41

Gender Null

1 18.58

Female 16 23 51 2 .000 5.99 Rejecte

d

Total 27 27 92

10+2 0 2 0 2

Graduate 10 8 28

Education "pog 2 Null
12 18 50 10.43

Graduate 0 6 .108

125
Accepte

d
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M.Phil/Ph
D

Total 27 27 92

Student 8 16 37

1 Null

17.36 | 1 183
Govt. Job 7 3| 25 067 Accepte

n 6* 0 1
d

Occupatio

Pvt. Job 8 6 6 20

RJ 1 0 0 1

Housewif

e

Business 1 2 0 3

Total 27 27 92

Table 19- The obtained value of Pie.’ .000" is at
the level of significant i.e. (0.05). That means
perceptions of two different genders towards
permission of broadcasting news and current affairs
programmes to private FMs could be a risk to
national security and public order has significant
difference. Hence the null Hypothesis H19 is rejected
by the chi square test.

Table 20- The obtained value of P i.e. ‘108’ is at
the level of significant i.e. (0.05). That means
of different educational
qualifications towards permission of broadcasting
news and current affairs programmes to private

perceptions two

FMs could be a risk to national security and public
orderare found similar. Hence the null Hypothesis
H20 is accepted by the chi square test

Table 21- The obtained value of Pie. ‘108" is at
the level of significant i.e. (0.05). That means
perceptions of two different occupations towards
permission of broadcasting news and current affairs
programmes to private FMs could be a risk to
national security and public orderare found similar.
Hence the null Hypothesis H21is accepted by the chi
square test

4.8. Chi-Square between demographic and
anti social propagate their agenda

Chi-Square Test which is calculated by taking
total of demographic i.e. gender, education and
occupation and Anti Social propagate their agenda.
In this chi-square test gender, education and
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occupation are test variables and Anti Social
propagate their agenda as dependent variable

H22- There is no significant difference between
perceptions of two different genders towards
antisocial elements could propagate their agenda
and extremist views if FMs are allowed to broadcast
news and current affairs

H23- There is no significant difference between
different educational
qualifications towards antisocial elements could
propagate their agenda and extremist views if FMs

perceptions of two

are allowed to broadcast news and current affairs

H24- There is no significant difference between
perceptions of two different occupations towards
antisocial elements could propagate their agenda
and extremist views if FMs are allowed to broadcast
news and current affairs

Value | D Table | Null

Status

Anti Social | Tota Asym
propagate their | | p. Sig. | value
agenda (- | %

sided)

N | Ye | Can'

Male 1 7| 4

Gender Null

Female 17 19 51 | 7.510° 2 .023 | 5.99 Rejecte

d

Total 28 26 | 92

1042 0 2 0 2

Graduate 13 5| 28

Education [ post 2 Null
S| 9| 18] 50 1333 125

9 9

Graduate Rejecte

M.Phil/Ph
D

Total 28 26 | 92

Student 10 13 | 37

Govt. Job 9 5| 25

Occupatio
n

Pvt. Job 3 71 20
0 Null
11.38 1 18.3
328 Accepte
RJ 1 0 0 1 7 0 1 d

Housewif
e

Business 1 2 0 3

Total 28 26 | 92

Table 22- The obtained value of P i.e. “.023" is at
the level of significant i.e. (0.05). That means
perceptions of two different genders towards
antisocial elements could propagate their agenda
and extremist views if FMs are allowed to broadcast
news and current affairs has significant difference.
Hence the null Hypothesis H21 is rejected by the chi
square test

Table 23- The obtained value of P i.e. .038 is at
the level of significant i.e. (0.05). That means
perceptions of different educational qualifications
towards different genders towards antisocial
elements could propagate their agenda and extremist
views if FMs are allowed to broadcast news and
current affairs has significant difference. Hence the
null Hypothesis H23 is rejected by the chi square test

Table 24- The obtained value of Pie. ‘328" isat
the level of significant i.e. (0.05). That means
perceptions of two different occupations towards
different genders towards antisocial elements could
propagate their agenda and extremist views if FMs
are allowed to broadcast news and current affairs
are found similar. Hence the null Hypothesis H24 is
accepted by the chi square test

4.9. Chi-Square between demographic and
news channels trouble free

Chi-Square Test which is calculated by taking
total of demographic i.e. gender, education and
occupation and News channels trouble free. In this
chi-square test gender, education and occupation are
test variables and News channels trouble free as
dependent variable

H25- There is no significant difference between
perceptions of two different genders towards trouble
free broadcast of news and current affairs
programmes by the news channels; government
concern with respect to FMs practical and rational
is not rational

H26- There is no significant difference between
perceptions  of different
qualifications trouble free broadcast of news and

two educational

current affairs programmes by the news channels;

is government concern with respect to FMs practical
and rational is rational
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H27- There is no significant difference between
perceptions of two different occupations towards
trouble free broadcast of news and current affairs
programmes by the news channels; is government
concern with respect to FMs practical and rational
is rational

Tota Table | Null

Status

News  channels Value df | Asym

trouble free | value

p. Sig.
‘ @ ¥
N Ye | Can sided)
o S t
Say
1
Male s 12 11 41 Null
Gender 2.398° 2 301 5.99 | Accepte
1 d
Female 5 16 20 51
3
Total 3 28 31 92
10+2 0 1 1 2
1
Graduate 0 9 9 28
Education Post 1 Null

15 17 50 125

Graduate 8 1.408* 6 965 Accepte

d

M.Phil/Ph

5 3 4 12
D
3
Total 3 28 31| 92
1
Student ) 10 15 | 37
1
Govt. Job 9 5 25
1
Occupatio | pyt, Job 6| 5 9| 20
n Null
11.24 1 18.3
RJ 1 0 0 1 .339 Accepte
2|0 1
d
Housewif
1 4 1 6
e
Business 2 0 1 3
3
Total 28 31 92

Table 25- The obtained value of P i.e. .301is at
the level of significant i.e. (0.05). That means
perceptions of two different genders towards trouble
free broadcast of news and current affairs
programmes by the news channels; is government
concern with respect to FMs practical and rational
is rational are found similar. Hence the null
Hypothesis H25 is accepted by the chi square test

Table 26- The obtained value of P i.e. .965 is at
the level of significant i.e. (0.05). That means
perceptions  of different
qualifications towards trouble free broadcast of
news and current affairs programmes by the news

two educational

#HifS= ez

channels; is government concern with respect to
FMs practical and rational is rational are found
similar. Hence the null Hypothesis H26 is accepted by
the chi square test

Table 27- The obtained value of Pie. ‘339’ is at
the level of significant i.e. (0.05). That means
perceptions of different occupations towards
permission of broadcasting news and current affairs
programmes to private FMs could be a risk to
national security and public orderare found similar.
Hence the null Hypothesis H27 is accepted by the chi
square test.

4.9. Chi-Square between demographic and
govt. can regulate news channels

Chi-Square Test which is calculated by taking
total of demographic i.e. gender, education and
occupation and Govt. can regulate news channels. In
this
occupation are test variables and Govt. can regulate
news channels as dependent variable

chi-square test gender, education and

H28- There is no significant differences
between perceptions of two different genders
towards government also make arrangements like
other mediums to regulate news and current affairs
programmes on FM too

H29- There is no significant differences
between perceptions of two different educational
qualifications towards government also make
arrangements like other mediums to regulate news
and current affairs programmes on FM too

H30- There is no significant differences
between perceptions of two different occupations
towards government also make arrangements like
other mediums to regulate news and current affairs
programmes on FM too.

Govt. can | Tota | valye | df | Asym | Table | Null
regulate news | | p.Sig. | value | Status
channels (2- X2
sided)
N Ye | Can'
s t
Say
Male 3 36 2 41
Gender Null
Female 2 35 14 51 | 8.224° 2 .016 5.99 Rejecte
d
Total 5| 71 16 92
10+2 0 1 1 2
Graduate 3| 21 4 28
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Null
Accepte
d

i Post
Education 20

50 125

Graduate 4.487° 611

M.Phil/Ph
D

12

Total 71 92

Occupatio | Student 32 37 | 2617 183

n

Null
Rejecte

Govt. Job 20 25

Pvt. Job 20 d

RJ

Housewif
e

Business

Total 71 16 92

Table 28- The obtained value of Pie. .01’ is at
the level of significant ie. (0.05). That means
perceptions of two different genders towards
government also make arrangements like other
mediums to regulate news and current affairs
programmes on FM too has significant difference.
Hence the null Hypothesis H28 is rejected by the Chi
square test

Table 29- The obtained value of Pie. ‘611" is at
the level of significant ie. (0.05). That means
of different
qualifications towards government also make
arrangements like other mediums to regulate news
and current affairs programmes on FM too are

perceptions two educational

found similar. Hence the null Hypothesis H29 is
accepted by the chi square test

Table 30- The obtained value of P ie. ‘.004’ is
at the level of significant i.e. (0.05). That means
perceptions of two different occupations towards
government also make arrangements like other
mediums to regulate news and current affairs
programmes on FM too has significant difference.
Hence the null Hypothesis H30 is rejected by the chi
square test

Findings:

By using the chi-square test we found that the
perceptions of different occupations towards how
long you have been listening to FM Radio have a
significant difference. But the perceptions of
genders and educational qualifications have no
significant difference. Hence the null hypotheses Ho1

and H02 were accepted but H03 was rejected by the
results.

In another chi-square, we found no significant
the perceptions of
demographics towards film songs of FM through

difference in various
insignificant values of chi-square. Hence the null
hypotheses H04, H05 & H06 were accepted by the
results.

In this Chi-square we found no significant
the perceptions of

demographics towards news and current affairs

difference in various
programmes are broadcast on FMs to bring diversity
in content presentation through insignificant values
of chi-square. Hence null hypotheses H07, H08 & H09
were accepted by the results.

in this chi-square,
significant difference in the perceptions of various

Here we found no
demographics towards like Akashvani, would you
like to listen to news and current affairs
programmes on FM through insignificant values of
chi-square. Hence the null hypothesis H10, H11& H12
were accepted by the results.

Through this chi-square, we found no
significant difference in the perceptions of various
demographics towards news broadcast by the
Akashvani can be broadcast on FM too without
bringing in any changes through insignificant
values of chi-square. Hence the null hypotheses H13,
H14 & H15 were accepted by the results.

Through this
significant difference in the perceptions of different
educational qualifications and occupations towards

chi-square, we found a

news and current affairs programmes made by the
FM channels to be broadcast like Akashvani.But the
perceptions of genders towards news and current
affairs programmes made by the FM channels to be
broadcast like Akashvani has no significant
difference. Hence the null hypotheses H16 and H17
were rejected and H18 were accepted by the results.
We found a significant difference in the
perceptions of genders towards permission of
broadcasting news and current affairs programmes
to private FMs could be a risk to national security
and public order. But the perceptions of different
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educational qualifications and occupations towards
permission of broadcasting news and current affairs
programmes to private FMs could be a risk to
national security and public order has no significant
difference. Hence the null hypotheses H19 was
rejected and H20 & H21 were accepted.

We found significant differences through this
chi-square in the perception of different genders
and educational qualifications towards antisocial
elements could propagate their agenda and extremist
views if FMs are allowed to broadcast news and
current affairs. But the perception of different
occupations towards antisocial elements could
propagate their agenda and extremist views if FMs
are allowed to broadcast news and current affairs
have no significant difference. Hence hypotheses
H22 & H23 were rejected and H24 were accepted.

We found no significant difference in the
perception of different genders,
qualifications and occupations towards trouble-free

educational

broadcast of news and current affairs programmes
by the news channels through insignificant values
of chi-square. Hence hypotheses H25, H26 and H27
were accepted.

In this chi-square test, we found a significant
difference in the perceptions of different genders
and occupations towards government also make
arrangements like other mediums to regulate news
and current affairs programmes on FM too. But the
perception of educational qualifications towards the
government also makes arrangements like other
mediums to regulate news and current affairs
programmes on FM too have no significant
difference. Hence hypotheses H29 & H29 were
rejected and H30 was accepted.

CONCLUSION:

In this study, it was found that there was no
relationship between perceptions of genders and
their educational backgrounds when it came to their
period of listening to FM radio. But there was a
relationship between occupations and period of
listening to FM radio. This shows that occupations
played a significant role in deciding their hours

#HifS= ez

spent on FM. While towards film songs on FM there
was no significant relationship found between
gender, educational qualifications and occupations.
There was no relationship found in the perceptions
of various demographics towards news and current
affairs programmes broadcast on FMs to bring
diversity in content production. No relationship was
found in the perceptions of various demographics
towards listening to current affairs programmes on
FM like Akashvani. Also, there was no relationship
in the perceptions of various demographics towards
listening to unaltered news broadcast by the
Akashvani on FM. This shows that various
demographics played no significant role in deciding
the current status on FM i.e. only film songs are
being played, to bring diversity in the content
presented on FM and listening to current affairs
programmes on FM. No relationship was found
between the perceptions of different educational
qualifications and occupations towards FM created
news and current affairs programmes. And found no
relationship between genders towards FM created
news and current affairs programmes. There was a
significant relationship in perceptions of different
educational and occupational backgrounds people
when it came to FM created news and current affairs
programmes and there was no
relationship in the perceptions of males and females
when it came to FM created news and current affairs

significant

programmes. This shows that gender had separate
thought on the same issue and when it came to
educational and occupations differences it got differ
on the issue. The perceptions of genders showed a
significant relationship towards permission of
broadcasting news and current affairs programmes
to private FMs could be a risk to national security
and public order but when it came to educational and
occupational backgrounds there was no significant
relationship found? There was a significant
relationship between different genders and their
educational qualifications towards antisocial
elements could propagate their agenda and extremist
views if FMs are allowed to broadcast news and

current affairs, while occupations showed no

Media Mimansa
Oct-Dec., 2021

39



relation between them. There was no significant
relationship in the perceptions of different genders,
educational qualifications and occupations towards
news channels being broadcasting trouble-free news
and current affairs programmes. A significant
relationship was found in the perceptions of

government can also make arrangements like other
mediums to regulate news and current affairs
programmes on FM too. And there was no
relationship found when it came to educational
towards

backgrounds and their perceptions

governments’ arrangements to regulate news and

different genders and occupations towards -current affairs programmes on FM.
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A Study on The Credibility of Indian
Media Among Media Students

* Govind Kumar

Abstract: The credibility of Indian media has been discussed at national and international level nowadays

and it has become a serious issue. The blame of being ‘Bias’ is on most of the Indian News
channels. Their credibility is questioned at various levels and they also have allegations of
misleading or hiding the facts, their representation is directed towards a specific agenda. Even
some news channels are blaming other news channels too. According to the Reporters without
Boarder (RSF) India ranked 142 out of 180 slipped two ranking down than 2019. In recent example
many of the Indian New channels presented Tablighi Jamaat as the reason of spread of
coronavirus in India but the high court of Mumbai rejected the FIR and quoted ‘chosen to make
them Scapegoats’ and quashed the FIR lodged against them. “There was a big propaganda in the
print media and the electronic media against the foreigners who had come to Markaz Delhi and
an attempt was made to create a picture that these foreigners were responsible for spreading
Covid-19 virus in India. There was virtually persecution against these foreigners”. In the case of
Palghar, Maharashtra where two sadhus were lynched by a mob in suspected of kidnapping
children and organ harvesting. Media tried to give it a communal agenda. Later chief Minister
Office debunked the claim and stated that there was no communal angle behind this.There are
several incidents which are the question on the credibility of Indian media. This study will focus
on the headlines/taglines run by the News channels in last one month in their prime-time debate
and try to assess the narration of the Indian news channels. Along with this study will have one
survey to elicit the opinion of media students regarding the credibility of media?

Keywords: Media Credibility, students, Indian Media.

INTRODUCTION:

In global world press freedom report India is
continuously losing its position in 2018 India was at
138, in 2019 at 140 and in 2020 India has scored 142nd
rank out of 180. It shows how globally India is losing
its credibility. Taking this concern at country level
media credibility has been questioned at various
level. Media is allegedly supporting government and
has blame of working for ruling government.

According to the report 40 journalist were
killed, 198 serious attacks in last five years in India.
Journalists were killed in 40 of these incidents, with
21 of them confirmed to be linked to their work as
journalists. The researchers looked at 63 cases in

total, all of which involved scribes being targeted for
their investigative work and discovered a near-zero
conviction rate. “Only 25 of the 63 cases investigated
resulted in FIRs being filed. In 18 of them, the case
has stalled after the FIR has been filed. Three charge
sheets were filed, but the process stalled after that.
And in four cases has a trial begun.”

Taking this
researcher thought of to have an opinion of the
media aspirants regarding the credibility of media.
To achieve the result researcher has gone through

concern into consideration

the taglines run by the Indian News channels and
one survey among the media students of different
media courses.

* Assistant Professor,
Manipal University Jaipur, Rajasthan - 303007

#HifS= ez

Media Mimansa
Oct-Dec., 2021

41



AIM:

The aim of the study is to understand the
opinion of the media aspirants regarding media
credibility so the media educators can think in that
direction and train these media students for a better
media professional.

OBJECTIVES :

This study goes with minimum and targeted 2
objectives so that this paper be the basic
understating of media students for the course they
enrolled in.

OBJECTIVES OF THE STUDY ARE TO:

To study the reason of falling Indian media

credibility among media students

To understand the opinion of media students

regarding Indian media credibility.

SAMPLIING :
The
sampling method as the questionnaire has targeted

researcher has adopted purposive
the media students of different courses form
different institutions. The sample size selected for
this is study was 60. Among these respondents 70%
were female and 95% comes under 15- 25 years age
group and 95% are undergraduate students. Due to
less availability of time only 60 respondents could

answer the questionnaire.

Locale and the size of the sample.

Institutions from where the students were
selected are Banaras Hindu University, Varanasi,
Uttar Pradesh, CSJMU Kanpur, Uttar Pradesh,
Manipal University Jaipur, Rajasthan MCU Noida,
Number of Respondents were sixty and the courses
in which students enrolled in were Undergraduate,
Post-Graduation and Ph.D. Courses

RESEARCH DESIGN :

Descriptive research design has been followed
and the data has been collected through content
analysis and survey method.

FINDINGS:
Findings of the study is bases upon the

questionnaire circulated among the targeted
population and the data asserted from the content of
the new channels, which includes taglines of prime
time of popular Indian Hindi news channels.

Findings has been divided into two parts based
on the objectives of the study.

Part A

One objective of the study is to study the reason
of falling Indian media credibility. After analysing
the questionnaire, the following results have been
found.

The below mentioned findings are the based
upon the responses received through questionnaire.

Question: Hours spent on watching news?

Question : Preferred Platform for news ?

L L N

Question : According to you Which paltform
gives authentic News ?

Question: Do you compare news at different
paltforms ?

S offetizn
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Question: Do you go to various platforms to
check the reality of News?

Do o o Bo varkowLs news plationms to check the realtty of any news 7
) mcpeTan

[ R
o Ha
B i

Question: Do you think news organizations are
politically influenced ?

Question: Do you think whatever shown on
nation media is correct ?

Doy bebeve whatever news shosm on national medis & corect?
e,

Question: Did you ever experienced that any
national media propogated misinformation?

Dvd wou ever cxporionce that any ratenal media propaganed misinformationT

LRt T

¥ Ve
W ha

Do o shink newes orgarizations ore polhicaly Ifucnced T
HAuazzTma

& e

LT

Question: Indian Media-

modn Meoa-

Question: Do you think Indian media focuses
more on political news rather than social news ?

L e Brwmns Inchizan Pdeie bocysmes o ol mews mtter than socisl e 2
R
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Question : According to you which platform
misleads the fact and gives personal opinion rather
than fact ?

Apzordng © e she plattorm mszeds the 1act sod grees peryora oo rather thae the f2et
o b
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W haape
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Question: Do you trust Idian media ?

D o cxavpbintichy tnast backin Misda 7
51 upoesa
L B
1
W Ryl
Part B

Assesment of News debate of major Hindi News
Channles
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This assessment of news channels debate is of
the month February 2021. For this researcher has
gone through the website of these channels and
noted the debates outcome of these channels. The
selected Hindi channels are Aaj Tak, Zee News,
NDTYV, India News, R. Bharat, and News Nation.

The major findings are as follows

Topics of discussions related to Bengal
Election, Neerav Modi Lord Ram, Andlanjeevi,
toolkit, SabootJeevi, Tukde-Tukde Gang, Sedition,
Darjeevi Farmer’s Protests, Rahul Gandhi, Narendra
Modi were in the centre and were discussed in the
favour of ruling government. The Narration was
more persuasive rather than making people
understand the issues.

Some of the taglines run by Indian news
channels were-

‘Chunaav ka ailaan kaun maarega maidan’
(News 18), Neerav Modi wapas aaega koi chor nahi
bach paaega(News Nation), Kya Bengal me ghusna
mana hai (zee news), Kisan aandolan me desh
todane ki shajish (R.Bharat), Hindu sabkeVanshaj (
News Nation), PM ki VandeVande Mamta par Fande
Fande (R.Bharat), Modi hai to Bengal mumkin hai (
AajTak).

Aaj Tak, Zee News, India News, R. Bharat, News
Nation were most of the time in the favour of ruling
government while the issues raised by NDTV India
was hike in railway fare, trend of #Modi_job_do,
Petrol price hike etc.

Among majorly disused issues Disha Ravi,
India-China,
Sedition, toolkit were the centre of the discussion in

Farmer Protest, Hindu-Muslim,
the month of February.

On 16th of February in Disha Ravi case Zee
news alleged ‘Toolkit’ to be the script of riots and
compared the age of Disha Ravi with the age of
terrorist Ajmal Kasab.

In other example on 15th February these
channels were centred on sedition and were trying
to explain toolkit and farmer protests are related to
sedition.

In one month's, analysis researcher has found

that maximum channels were in the favour of ruling
the like
unemployment, raising prices of petrol and cooking
gas were not taken in the centre. These issues were
discussed in Ravish Kumar show only.

government and issues inflation,

Loud voice of anchors and catchy taglines were
created to grab the attention of the audience to
explain the issues.

SUMMARY :
After data
researcher came to know about some following

analysing the available

factors:

' Social media is the most preferred
Newspapers and Independent News portals are
most authentic sources of news.

Students prefer to compare the same news and
fact check of same news.

Media credibility is the major issue among the
media students.

Channels are more politically bias

The information presented over there is not
true

Supporting the ruling government.

Surpassing the relevant issues and making less
relevant issues more relevant.

Students do not believe Indian media.

LIMITATIONS OF THE STUDY :

The study has its some limitations and the data
has been analysed within these limitations only.

Due to limited time frame only sixty
respondents could respond to the questionnaire.
Time frame of the study is February 2021, and only
popular National Hindi News Channels have been
selected for this study only. Only the prime time
shows and debates and their program titles of the
month February 2021 have been taken into
consideration. Therefore, the results of the study is
made on the basis of this sample only.

Findings are based only on the data collection

and observations during the study.
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CONCLUSION:

As per the result of questionnaire, researcher
has found media students are watching news on
social media and preferring the independent news
portal rather than television, but they think
newspaper is still a source of authentic news.

They supported the argument that Indian
Media is biased, politically influenced, and support
the ruling government rather than pointing of local
issues channels are interested in picking and
highlighting political issues. Indian channels
propagate the misinformation and foster the
political agenda though their channels. Rather than
questioning the government Indian media praises
the ruling government and criticizes the opposition.

They easily do not believe on one news
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channels, so they prefer to compare the same news
on various news platform to get the reality of the
news.

DISCUSSION AND SUGGESTIONS :

As per the data if the media will practice the
same exercise then media students may lose the
charm or interest towards the course. Because of
continuous falling International ranking and losing
trust of Indian audience in future this may happen
that new aspirants will avoid this course. In recent
examples during farmer protest many news
channels were not permitted in the protest area.

Media needs to reconstruct their image to gain
the faith among the youth and especially among the
media students.
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AR AT TS Bl 3T AT bl ot ot =T SRS
T YT S oh foTT STHT ST Hehall & | 3 Ueh AT WA €, T
M I TH TR T IR G i Teh IR T U
HISFH AT Sfean (FieTE) SR Fames o o 78 Sl
T & foh Hifgan Stan & fed iR wresi-e fod o 396
Hrael § TR 1 Ui, 31 7 shael Tdi_dd Se1si
FHR FH H o087 | afesw TSI, ATHINEG 3R
et SR Tameen a1 S WHIfSIeh H&f whl Sl o drHA
el

TR Sl T WY, ThIQR 3 T i SETST S
FS A T § il Uk hIHehIST alehas § HiSam &l
fent ¥ T[S 2| MY T 7 ¢ &4l o IS o A1
e & 9ET § 95 IS Ahardl <@l 7, WIS T
Hfear H| @M H 3E A R G A qHERI F
JISTH Teel W el SAGT sl THIR ¥ 69 6 & | 39 TR
IE AT &l STl & fob e fret & g fRaifdn
T 3R 39 ST T [ARaH=TE STHehRT WgH |

e 3T, Teiaeiew 3R fiie g1 =l et faeme
b TR A higd 3T Afey, 3R faerrarerss Raifdn iR
HFRIcHE THERI ol Ta-fodeh o A1eam 9 <l deh Tet
AT GG AT o SieshiET wRSy WRd &
TATIST TR ol e T3 & | I8 TR etifarst
I o fedl ol SeTaT <l © | S9h 1Y 2 RTehrrl ol gt
I R FETEH & fole Uk A1 69 | SMENTE o Teh
U IS T €1 I SSHINLT Hhee Thwied
FEAA (BCCC) ohi et e O SHIAT @ o 31RIehR
foon & | SR Fafaa w9 9 Sdt =9l o 9o Sd e
fF 9 U W % SR | 9EuE §3d, WEdR )
SIS TS o 01 ol et | Hifea sEm |
FeNes S8 o fom1 - f=m et =t o e & uid
SATECE S % foIU Ueh STen-vard B SR fohar of
AT I T SERT §RT AT907 3R 1fyeaif<h =l Tad=ar &
IR T Ieere hi o ®Y H GRS I G20 S|

#HifS= ez

AR TR hl TSTE i o [oTC Teh VBIMen BIY—IR
% ®Y H HifeA & g9e IR gare d9red & g s
T SIS BT | 39 ST Srvfad Freret Hifean st
YAYd g & HROT MU 9T HH, TSI fahR
a7 T 3R T YRET & o0 W 91 & TRl =1 376T:
TH ST HTe Hitean &l o STaracal ad & &l
SEd ¢ | 9§ RA | Hied & HEehs )
IR STaTEcE! a9 § B IRA™ WA Sl fogaa-ad &
Hehe I ST ST HehaT 2 |

cilbais H FHifsar 3 Jeorre

RMEA ¥4 87 A & 8 U@ fovivan g1 78
ISR, FIEHfd W 37@, STareee, TREH, IARGHT,
T 3R e, <A AR TR {999 A &
TS <1 el 3l & | T8 fagems fGerrdn & for yer=m =
T 9 FHY A 1R, TeTHSTR % fT=mRi i SRR
TE o ST Heha 3R ol o= it ufshan o TS 6 we
FHSIX AN <6l AT GAr SR & 3@ S g A
HIME ot IRIh fererransti <h1 forgeroor foman <, ot =g
T ST ek @ fo Fifean Y =i agre ¢ § Hecagot
ftyent frr 21

RS AR IMEA | HfeA wt wefew g g1 T8
3w ¢ fo Tifean TerR o =T 9 4o 3R T 2|
e ¥ g off 379N & S © foh 98 U v He e
T STeT SR T I 3T faRredt <, Aes JHs o
AR, T Ao 3R W ANRe-dehiedsd faamr
h R Heh |

BT o I o Hif e = fefa o, He-faehey, 20
T 3R 5T R o ST EHeRT o T B off < T
T | faarandt ufshan = s o foTe straveres T o forg
URT foram €1 o8 T Sedl AR g9ifad 9§ TR,
farvaa=irdT o1 Hehe e 3 @1 & | Rd g ol Jad
TSI TR & | Tk Siad, Wds iR Sgorarel, si9 e
U T AR 1 Ueh Heca Ul & & S lhdii1h Aee!
I T Yl & | ST ol RN, TSTifcieh, a1 3
freor, =1 Hifean Saarel IR FTHehHl & ScaTe IR TR
% forg sravaess 9l SR g @ % e 9
A ot STERHehRdT Bl ¢ | fohedt off TRE o TR o1
3 BT =1feT |

2005 % Y& H, JAh! o Helaereh = Hifed gHeH
M Sl Hgcaqul YfHehT ol TehR Fd §U, 3 HS ol &Y
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Il FAR ST aTel fa9e 99 Tl fgad o 3aeR W
el ok cArehdifsreh THTST o R, TRERIAT 3R Staracer
AR 3, RTERY 3IR A & IMEF I F T o
qAq T o Raeh @IS | T iR ageraral Hifean
TEEqUT T B | IR 3H HIel o S1e o fag, 3
T faet & w9 4 Hifgar iR e Sl g dlehs
3R GUrE T Sgrar < | Hifedr gr A W 39
Hecaqul YfHeRT 1 Jifehd S 1 e fF 7

g T T 3 ¢ fob O g & st o ume
3 o foru wHifean w® g w9 9 9 g | 9t R
Hifgan fARar I THE AT W9 TE | T B H
IR B, T 8o o forg, foh s F9Rard 3 i
T X A & oI T Rl T ekl & 3R i %8 MY
Ik YIS 1 S R Hehdl & | BTatiieh, g Taret 31edt off
1 3 & T WS ol THR & 99 F TF el
e F TR o 996 F {H e o a5 Hirear o
fergeraf=e =1 Hehe W &1 STAM? 41 S2ehi o ol
Hifga 9= favaaf-==rdr a9 | e 8l IR

U &l Fciviel :

T IRA H AT 3R AAATE ot Tl TR AR
THCAT Bl Y81 8, STafch U ol Taa=al U ' 3199 99 i
TR o fere smaees 7

fg FEATE AT THER UehaW 8 A1 fosifed & aret
Bl 3T 7T AT ol SHehl ek HITS AT o SR Tg=rT STl
A A el s o fou o T © & Wy g U et
Hifea ! favaq-ardr ) off garet ¥ &l ¢ iR e
i fosa= e =12l ¥ | S 3iR iyt i wadsar o
SR WS T AR T W hI ol IR et §
ST T T <t T e B

U St TSIl T hael ThRI St TIdsdr ot Rad
3R feuult & &9 # 72 <’ ST A $Heh a9, I8
T R T qoh T oh ST o DR o H gl
H Haferd 71 9 3R a1 o TER | Hifedn s Tecayet
JfHehT <l ST B, TE Hecaqul & STl ¢ fo Hifgan Heemd
3R Hifgan 9 T2 URIeR THIaue ¥, iR A Raifdn
I UicHTied e |

IRBRI fdAcd el HifsAr o1 gSudior
TIHR & A aTel HfSHT o eI o 3R T
=S 91d 7Tél & | RA i feaa weresh g e el

BRI 25 S, 1975 | 21 HT4, 1977 deh 3MidReh SdTIehTel
] ST a0 T o] 9 SR o T 3aTaehren=
31afY l TEAT IR H1 HaY Hicll a H8l Sl ©
Fifeh ot ANTReR 2Aferepri el feifard e foam = o sik
e AR ATE i T o AR bl T R fgan
T T | JTAhTS ARl (GGl o {70 Ueh 2T SIeeht
o1, ST S9T 7 SIS o 91E TSI o7 | TR = AITehlel
TR 3 o T T U SR ] o < o | ifeh 39
T S T Tl THR ST Bl gaH o e T W)
TTE0T T =l o | 39 99T 9Rd | U9 ThA @dd
S Hifea o1, iR WA IR Ielifas TR g1
T o | 9RA | Ueh T Arasii-eh 9l TEReT Yomet
T IMEH MMRERHR 1997 F IR o 99 G9! Frasi-ieh
TEROT TSl TR Rl o T3 oh |1 foh a1 T |1 39 1990
T Ush W@ e o %9 | Tiad foman o, ifeha 3
15 FdeR 1997 | 0 fehar i weht|

WA 5T S o dras[e, Ts9 Hifesn 7l o
AR TRERI ERT TN [T ST W1 § | 3R S5 asfe
Y IS I TR Y el Sl ¢ |

Dbl clheis bl Tl Xidd:

QRS T FAT TG e S ATl HifgA H ugH
T 37 Fedieh ¥R Y Bl <ol | Sl Seeh off 8 3R
QU-S H F1  ©fed B RIS, T8R! ST hi Scgehdl
off &1 SHiAT ATl SEeETSt ff 9¢ W 8 | $H A
S <FE Afed HSHThH ol 9t el T el g | e
B HE, W HieA 1 < g fe@reit <l ¢ 3R <& S
IS A Teh & HE, T 3T 316 TSl =ard ¢ | fonedt
T, ol oI 3R Ty feae et € < 3t a1 @ <ifeh
3T St BTt W feae & TR fIRaT < et IS h R o
et et I 3T aTel THH TSR o BRI ST STE
IR Rl ST § Ueh TR WX Bielehsil af ahid o1 3Td
B T E UH TR T 31 ISt o WA R o off
Tél Johd |

TY T 3T YT 37T T HegHd 3 o § 3R
RIS 18d © Al QORI O ial =il oh [agerRT=rn off
T ¢ | I T H et =Eel I S @l 9 S[S g1
= HU A% GErl <1 g1 39 fauda Ayae, SV,
FHAE 3R 3 TR a8 S fewmd S & fSreeht
IsTe | MW ANl & o Hifgan sl fagererf==ar emar
B ST @ B
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e % & 4 fRrae o1 gad ag1 SR A ®
et o west | T st SR FHERl ¥ g
TUHR el BT | 378 379 =l ohi ST a1 Bietl ¢ |
9% foTe o U8 HERE 3R Ge1si i o st i
X ¢ T STl o i 3Tt T84 9 & Weh | 37d: 31T
& AT T Al <A FEATst 3R THER Sl S AT
T B difceh AR % WA § uRafd € = € el
Arehas o 39 =1 W9 o [avae-adl § eaR fREe
SR

ORI :

TN o T T A Yl <erdl ¢ foh Hifean favaa= e
ST FEENST R WA R T 8 | HfS AT i STareaeat 7
TH % HRU FHER-YT 3R WHER IFd ST
farvarE=iard @i T @ | S R rT A fovard o2
g {321 2 A1 Uk e | e Fehd & G 370! e
Eellecak sl

R oh1 STk HITS AT $9 FTe] SHTGIAR TTeld ShRol
==l 9 @R, =R 98 SRy wieren g, guid g TsTgd
HHA § TSI TGS heli-1i g A1 ded il STHId Huge

#HifS= ez

I TR TRl THE™ 1 iU Iciied | haasy T
B3I o WA 3T TR Rihi § Hifs AT o fohdl Ueh HIEAH
TR GaTd 7ol 331 dfeeh [avaa@=iadl R Yera—s qcieh
|l W T W&

& :

forear =T sl T bl X 3 oh foTl TehHT adieht
g ¢ o ifean urest & we Sareee a9 # S 7
T fSTeR difesn 9 S 3 &t S 7, 9 fhdt off
T A THER] T % M TeE 9 R & difeh
T < YT 2 THMER G220 o T ST 81 o | 3Tk
JAMAR® T AT B2 & ITANT b WY S-HAmad
TRIRGT BT =feT 3R 3Tersi | Sgerdr iR fafasar weH
FTA AT THR A & FaGh bt o HRR 3R
STaTeaEl Bl =fey foh S HaT A1 FHER i =l 1)
fewmen 1 o1 ® = fife Hifew 4 w8l ® €, S8 S
I AEAIST I &I | TR fC@T A1 Wi foham i
T & | T Hifea ot fovam=i=dr =1 <27 31X ISl &
S ST T ST Hohell © 3R fovara=itedT o Hehe el 2Tell
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$ceAc, sicl Ace 3k dice Ppeflic

IR 3TN 1 75 o 3Td Heledd J1 @I 8 3R
Ao 9 foehra g W 3R ¢ 3R 30 fefSeat shifa =t
gd 91 ARG & | =R IRIEieh TRGRIT & =1 3
&3, FARST &l A1 HaR 9 &5 1 37 fefsteet areasi o
TS IANEM & 3R ¥ H qeh-ieh oh faehd o TTY-T1Y 39
&3 H o 7Y forehTd 3§ | ShIRTT el § 5Td <=0 I
fthen e 8 e ywifad g3 dd OTT wiewH 3 39
fes 1 T fommg 3R % 9! et 30~ Refst &0l 2|
T Rdie & S aR a9 2019 d% Yoieh ARAE Ufade

* FEUT A
** 2t faerrd eg It

WRNTTR! HoTerd, 9Ra W&R 51 e & § DATA
CENTER POLICY-2020 T HGT 09R foham 721 |
QUFHAST S9 GifeTHl H STeT Hex o are’ Fefie 31l 5ial
W0 & faua § $® o Wy 9e foren = €1 CSR
Policy & 3tarfd off Shu=t o ST 1 STHIEd 379
T ST HETEEl o IR 9 WeheR ShHAE I
TeHTied S o R ST =1feT [G91 § FifHd STel ared
wd et o fafwior  5te o1 st 2 < @i Ie fefd
3 2TeT Hex wd THeh a1eY Fiefiie foer oY ey Heheo T

ST 12 el STeT SIS Sl o1 i g H Hed
SIET § 3R STTAM € I8 a9 2025 Tk dIgehT 25 Sielt
UfHIE &1 S| I 318 Tohd @ o <0 | e &
IYNIHT 9¢ T8 ¢ fohq ST Sarer w1 59 It ufshan =it
FIA TR TSl § SR 1T AT off MavA® B
ST & | FHAH Teh R gR1 SHe | ol ST 3t 1
STl STeT ot aTex Fefe fohd=t ©7 adH 99 | g 1-
T H T BIS 9 T G ¢ FSTeh |7 23 3R S
TUd I WA g AFMH FHT H §gd sl 9 9G4 i
Hrer B | afvees URge ¥ gU agalrel & Horka®d e
AT SR B R i 3R T@ fFUgU e STH A UH &
e WeR | BT WeR 24 T2 1 ¥ © 3R =g 3ifersh
fosTett sl ITART oft shed B | faeel | €l HeX # arex
el St TIOTHT Sl T8 3R g 9gd B HIT6E R 8AR
A TG & | 3Tehel STHRISHT SIH <¥1 | ¥ 2014 H 62,600
S e It <l STHN S0 6 STl §2d i =l §
foRam T 21| RA H STeT Her U 3Heh arel Fefie 9 S[e
3TTeFS AT Al 3UCTe =161 & A1 fehrel RUTarST Wreist-Teh el
o T 3@ 2 | SHR <1 H T S1eT Te &t a1d o S
THH! AT a9 2020 H TSl SHE! H 375 WG & T8
off 3IR Tk e o SITUR I &7 a9 2025 T a9
1078 HTETE BT ST | T8 H Hel THE TR HEl e85 3R
SgaX Hifd forarfard oY ST Hex o &5 § U 9gd 98
frerer 3 ShTRIEISTT ST ST Tehel & | Serari-Ten Td =

T 1T aTehE fedTeeh © 9 TR YehTsl ST &l 99

Q000

gfea 2 ot ue TeR 91 W@ ¢ fof 7 3ud9yas «ri A
T T W G2 T ST &, Tl 700 S AN 4.41
HehUS o 3 Sif<al hl Teh IR 9@ 59 difedl sl o8- &
foru et forstett T g3 & 39 fosTell ¥ SR S o e
40,000 =T ohT HTeT R i fosTel AeeTE ol T Hehall g | [1]

TR <9 Aorifd 9 faehm v W 3R € 3R god
festiea whifd 1 9gd eI AMRH 1 =% Temares
URERIAT & A1 MYk &5, HARSH 8 A1 TaR T &= o
311 fefTeat Aresmi o1 921 AR € 3R < | Tehrieh
faehe & WUy 39 &7 § o yaqd forehr g3
B IS R 3T THRT ¥ $e3E SRl SR ohed H

* ARG HHTEARH], TR o SIS, W STeAldw T, TShl 247667, STREE
IR ST TIRTETE T Ve U TR WA, TEE STArasi SR, TS 247667, STRIEE
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g TSI BAT TR g [dehid S ohl TS Y TR
T TR UG AT | ST H 31T IE A HEHE A I
& ST Y I W ST TR Y Tohd &1 $Hh 3Tl
2T The 0T 3 aTett Shufail 7 i TR 23S
THH il feared 9 TG 23 | 96l 39 T8 6l
e oI € 31 319 ehe ohl 30k &Y Ufkafdd T
e ol R oo €1 37a I oSl | JeHEed o g
I Y B G T TR TH AT AT THE hA T8 |
fohg TANT 7R femare o wnfiret Sexmre erer = fodt
TE SIAd 1 &7 AT TH WIh{cIeh TRTEH! o Qe ol shiAd

Despacito becomes the most viewed video
song on YouTube with over 7 billion views

d Dac })k /10

Despacito, Luis For
m ‘ouTube as it has amassed over seven

music video on Y

4 /7 s become the r
ews.

ost viewed

TR YTH 37T IS R T &7 1 §HR T R Fohdt dhi-a€
I H TR Y B A o RIS Bt 22 ST 1Sl STl
ST 3TTSTohel ATHI: Hidge SR% W H Yedeh o1 ol
7 THETAT €, THR STeT HHTE 38! hiE hiAd b 67
$eTC ST BHR STel Tl O fohe T Sa1d STerd &7 STel
e 1 A1 el o1 § 3R Rd | S9! SuiiTar ud
SITHY i S SALFRA 7 7 I a1l bl HHAH
T A ¢ |

#HRd H §coic

25 9 94, 15 3R 1995 | fager §=R W gr1 wem
IR 3R Td R o Hed 64K BPS @l ¥l ¥ 918 9%
YRE 3| 7 fohelt = == off 2 2 o Uk o o 94
TN & T Tad SATET S T SHIHTS i drel <3t
Y wnfhet 8 S| f9awR 2016 | 39 &5 | iR
IEATT U 59 Teh A  HaEe HIF i GRS 2
e 3 T & AT 39 hur A ge¥e 3R BleT &
(S % 30 e 9 ot 518 ufcqreqeit shaf=i st st
TTEeh S i SHIRASTIS ol a1 Tq Hie o1 Aokt
Tl | HiaTge ®iF Yerar st f=en 3 6 9gd
ST T heEH, AT o MSMES hicdd o B9 H 377 &l
off, 1 SO T T ol AT SIY HHE & R e

FAHH T H fRet Bl Ag o e foh oS | 4-5 au
T A TR 91 3 & 50 99 H 1% T UfdrHAe Tl X
I AT Brdl ATl GAHH | Teehl 0l ol 2iehersq
T dfceh SIS 3R 376 Ugeh STel Tl <l fedre W= ol

@

21 399 o ST ShIf<Iehil Il g3Tl o $e3e hict
Fifch 31| -l el T o STel oI of <@l of foh fam
Toh $eTH AR o fafgar sict o6t < Tt off, i o
TRAT Al TSt Jomell | 3ifeeh o, it o
TOTEHT-O7 & | EiR- iR Ugeh TWIRNTT hlel 7 &3 ST
SR ShicT i o1l 3T <% | 4G Teheiich o HIeqq §
ST 1 HeROT 31 @1 & (519 <31 H HeR ohifd o & © f
e 1P 5 |l 2 B O S 2 B e A G DR LR e
M| 4G dehleh 3T & a1 ST & H ShIf~aehRl
EoTd gU T | HRTel HifeTH 31fs &1 § off <11 o1 ST
TR | 31E 99 2021 H I€ 4G

UPTO 1GBPS) d&-le 3fell SHRHE H
5G(UPTO 20 GBPS) ¥ shH=d & T & 2|

3T SN H 4G Teheieh o HIETH 9 ST 1 TR0 &l W&l
= o <o & W= ohifa o € R = fomm o & g,
TR187T BT &1 B, A1 SBRIAT STl TR | 4G ARk 3T o
1S ST &5 | ShTclshil selid U @ | Sisret Hifgan sife
g H o ST ST 9@ g1 o 99 2021 WIE
4G(UPTO 1GBPS) d&ieh 3Tl SHE
5G(UPTO 20 GBPS) ® %H—d 8 ST &l &

§coic sicl
ST o AT H g2 | BH gl il wifd aRkferd ©
fehq e 1 TN surfing s &9 H i T 4l STl
T USFEIST BT §, I8 91 ! HH T S &1 5
319TE o STl AT ol BT i TR SATeT &A1 716 o 2 |
3IehT e oal, fafedl &I, Jeds™ W I &l
[t A7t H 377 ¢ e g9 o foReit STer i A 319-wie

Information /
input

Behaviour /
output

Whatl understand

. A,\

The recipient

The Channel:

Speaking
writing

graphics

vsdeo etc

The messenger I

At least some code n common

TR I® B ¢ A TR, g 9 wremm W surfing
TR 2 T BId & a8 Jre fFRaX g23e W SRl &l

S offetizn
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TR R 8T B & | 30 o R O 3 <Id R afear
TG, Fei T o T W UF a1 H 9 I9 hH W oF,
TRTEH g gl

3 Tt ol g/ 2T I IS0 Toh THH T T
0 1 I8 what I mean U& W<y © 59 =fdw
HHESR & ZRT AfST, THFIS A1 ST o B | THhIS
TR T € TR UTHehdl ol $e3e o Ty 9 O e
AT E | 3T el Wieh SoAe Bl € WHehdl bl T THEH
& foIu SiepreR o1 IUAM AT g1 & fSEe wnntET
THHIE T 7T T 1 U ol Bl &, Sl 39 SiehlS THdl
B 3R el <l 8 HeIl fewrg =1 GATE <l €1 ST Y
forght off feareg = Sexe 9 Siied © o 319 § 89 g4l
fearss sl 1 EU&T0T A1 9" A & oy Uk HemH |
e & Bl & 1 ATHehdl 21 HUSVT Shall ek YT g o A
T 3 T T HAT 2 |

R I Fciol SIcT DI e i 8?2

IR e T B foreprT 39 W S w1 3R s 5
UThT T v ot R et srieaTenei B U SIS IR E |
FAHH THA | FE MA9HH 81 TAT & 1oh A T TRERAT
T 21 1ok fou shepedierd iHeTe ToTel 1 gl Sgd
AT T Sl & | 98 de e fael fed & AW 9
S ST ST YR a9 o A9 9, 82 &1 | $e3e i
JMITTHAT & 3R T RN R FARE HHT &
HROT BH fThrT 99 i 3R SRR €| 9o & IR oF
FARE MARA BT Y ¥ W 2 B TE Fel
SATAINE T e TS el TR, TIIHS ol 3
T TTE YA O |

Teh 3TIHM o HAliaeh WRd § g6 2023 T 96 IS
TRT THIEWHI T SHIHTE o 1@ BiI2] S 9 2019 & 50
IS AT W T ST & [3] SHeRT Hel | HAod & foh
2019 9 3Tct 4 T H HiGE B oh STHG! TRTHT G
YW TI EY & 3IER Arhes & T8 39 fa @t
qoTT | 30 WfTeTd 31fereh STeT o1 ST g3Tl| [4] Se3e
ST T T SATET SATA A3l shed ol TET 1 & &
BIAT S| AW T ST T SUAN 3ASTehel ST A STe
fopart ST &1 @ fohg $® Hecaqul 3w frfafed 7

A, AT Wifgam- gdaE 999 | e & 99l
SIS ST HISTe HifeaT o H1ead | foham < @1

#HifS= ez

T HRIAT A | 519 T 3197 ¥R o &g o a9 o
TR HifSAT 791 W A 1 HH & @M o1
ST werdr U of S SueIeh & &=
AT B | AT IIeia 79 T=aR-W9R & fog
AT 3T ATl b1 USTST FelT oh ToTd $e3< ol WA
YA T ST IF UST S, - 3T 9iet Shear
3N | STh STCATAT S TSIk TISIa <91 o FaTsi
T R e Hifed WEed W9 Hiere
Hifgan <\ O 99 oFl & S 9T At &

ey 9 UIEl o Ui ohl TER i ohl W SRl
2l

Data Consumption By Indian Users
2014 0.3 GBUSER/MONTH]1]
2018 10 GB/USER/MONTH[2]

2025E 25 GB/USER/MONTH(s3]

FIAT T HARST: - $eT1E T TN FARSH 31K
YT &5 H 39 YA foAl § R ST @I 2|
Y ShIEHE ohi T Sl 718 © ST =i U RS
A T AT I © 1 ST H 4G dohriieh 315 &
1< | 2SS, Hiarsd W, 37fe <l TN sgaed
o fRan STH M B | 39k 3t@rer IPTV 9 OTT
IR A o SHh WHIT Rl 9l fSH1 & | deheleh o
WY qRA TeArae Arhe ff 9gat T g1 T
el G 22 T SIS I FWehdl © 3R URTafeeht
IR IR fthed o 3Tarren st Sgd o <@ A1 S
THaT el

anfeies nfafaferat o - snfefe nfafaferi & 2
I T SgAEd 9 Bl & | =18 98 sifeh &5 |
B, YA o & | 7, e Sdeer 8l =
R eS| =18t a fob o B | Wi
Tk ol UfHAT 3TSTehel SR © 3R $23e &
A | gl o ST 1S9 Tl % Ud ST
TIHR] & Gt TR Al £ I TR dgarid o
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[ERIS IR kS
TEIETR H:- Wl SeT AR |, awqai ol
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WHY WE ARE ON THE STAGE OF DIGITAL EXPLOSION ?
Cheap Data Tariffs[1] =

LITER

L&~
(-5 i
0.26/GB

8

12.0/GB

Affordable Smartphones([3]

Price of Average
Rs12,000 artphone in 201519 RS 14,00

2016 triggered higher digital payment options[4]
00Bn Transaction in 2018-19 313Bn
arious Publ

I E:

SicT dc¥ (DC) o 82
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Array of Independent Disks) Sl & | 984 § 3
HeTeRT Ueh Yo T TATIIA o STt © 31K s b fHeTe T
ROW STl &1 2 U 31X 3o fHete Ueh HeX &l R
&1 bl iR shd 2| foh S w=a | 2rel Hel ot
T Sl TRTTETE H HIGT ST § ST R0 39 STel HeX
BRI T < 7T et fartell o SMUR R Bl 81 39 3hd
3R X h Tl STeT WX H % TR Soiareih ST
off 81 & Sl TR 1 S T8 @ ST o1 fHeherd 7 |
T ST YeX W a1 frehte & fo qeea: o wehR
Fl TR FUAE S § Air cooling

and liquid based cooling.

Waterlogged

A midsize data center uses roughly as much water as about 100 acres of almond
trees or three average hospitals, and more than two 18-hole golf courses.

Approximate annual water usage, in gallons*

Data Center
(15 megawatt)
130M

Use varies depending on climate and other factors
Sources: California Department of Water Resources (orchards); James Hamilton
(data centers); U.S. Department of Energy (hospitals); Golf Course
Superintendents Association of America (golf courses)

THE WALL STREET JOURNAL.
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