os/ 705 ¢

6BCAS OPEN ELECTIVE-6 "Ja 5¢

6BCAS(A)-VBA PROGRAMMING

L | T | P | C |Theory | Internal | Practical | Total
Credits/Hours Marks

22 | 141 0 3/3 40 10 0 a0

Course Objectives:

To Know the powers of Visual Basic for Applications (VBA, Macros)

Understand the use of automate common and repetitive keystrokes

Build powerful automated business tools quickly using VBA

Speed up your production and reduce the time you have to spend staring at an electronic
spreadsheel each day.

L - -+ ]

Course OQutcomes:

?  Create simple macros using the macro recorder and run them from shortcuts or buttons
on the ribbon
Use the VBA Editor to navigate projects and explore object properties. Create, copy
and import/export modules
Use the VBA Editor to navigate projects and explore object properties. Create, copy
and import/export modules
Explore a variety of ways our code can manipulate data within cells, create and navigate
around worksheets and workbooks
Using decision making and looping structures 1o control the way your program works

=]

Unit-wise Syllabus

UNIT -1
Introduction to VBA - introduction to excel, introduction to programming, VBA overview and
the IDE, quick review of macros, working with macros, how to use visual basic editor
{programming environment), advantages of VBA, Understanding the VBA editor, module &
procedures - the visual basic editor, parts of the VBA editor, modules and macros, about VBA
forms, sub procedures & modules, creating forms, using controls and their properties, running
VBA forms in excel VBA syntax & grammar - objects — the grammar, using properties and
methods, understanding parameters, the object browser, understanding object hierarchy, tools
for better coding, moving 1o other cells, editing specific cells.

UNIT-11
Wariables, arrays & constant - using the immediate window, gaining greater control through
the immediate window, formatting cells, using variables, constants, object variables,
dimensioning and usage of variables, displaying data and obtaining data from the user. Storing
data in variables - how and when (o declare variables, selecting data types, fixed and dynamic
arrays, constants. Control Structure &program Flow - IF (Else If, Else),Select Case(), For Nexit
Loop, For Each Loop(), Do Until Loop and Do While Loop, With, End With, Nesting Code.

e e R i
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UNIT - I

Building Procedures - Creating Sub and Function procedures, Calling procedures, Passing
arguments o procedures, Building intuitive user interface - Communicating with the user
through the message box, Gathering user information with the input box, Utilizing the File
Dialog object and Dialogs collections, Creating Customized Dialog Boxes with User Form
Objects - Command buttons, List and Combo boxes, Labels, Option buttons, Check boxes,
Text boxes, Frames, Adding more [unctionality with advanced ActiveX control. Fonts &
Backgrounds - Using Font Property in cells, Using Various Background Properties in Excel
VBA, Creating a Counter, String Handling, Using Left, Right, Mid and Len Functions in VBA,
Range Selection and Manipulation.

UNIT - 1V
Objects & Collections -Workbook and Worksheet Object, Range Object and Cell Properties,
Methods and Properties, Assigning Objects, Using Name Arguments. Array -What is Array&
why use array, Declaring an Array, Sorting Data in Array, 2-Dimention Array, Dynamic Array,
UBourd, Storing Data in a range of an Array Elements, Using various array functions,

UNIT -V
Functions -using excel worksheet functions in VBA, VBA functions, user-defined functions,
adding help to user defined functions, declaring variables in user defined functions, using
ranges in user defined functions, creating and managing an add-in for user defined functions,
internet & excel - copy hyperlinks and text from a webpage to spreadsheet, interaction with
other office packages -communicating with word and power point using excel VBA,
Modifying menus & toolbars -simplifying user interaction with the command bar object,
adding and removing command bar control objects.

References:
?  Duane Birmbaum, Microsoft Excel VBA Programming for the Absolute Beginner

Second Edition, Thomson, Course Technology

®  John Green, Stephen Bullen, Rob Bovey, Michael Alexander, Excel 2007 VBA
Programmer's Reference, Wrox Publishers

®  Dr, Liew YoonKiong, Excel VBA Made Easy ebook

Program Outcomes (POs)
COs | 1 2 3 4 5 6 7 8 9 i [ a1 |
| 3 3 [ i 2 I 2 2 | 5 I l I
2 3 3 2 | ] 7 0 2 2 2 2 1
3 3 3 3 3 2 i b 2 2 i | I
3 3 3 3 2 2 2 | 1 2 2. | & |
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OE-7057

6BCAS(B)- VIDEO EDITING WITH OPENSHOT "70 5 7

_— L | T [ P | C | Theory | Internal Practical Total
Credits/Hours Marks
22 | 11 0 33 40 10 ] S0
Course Objectives:
®  To learn principles of editing
®  To acquire skill of video editing techniques using Openshot
®  To gain theoretical knowledge of video editing
[=]

To produce good quality edited video content for the Web.

Course Outcomes:

Understand techniques of editing.

Use Openshot video editing software applications.

Demonstrate theoretical and practical knowledge of video editing.

Edit videos of different genres.

Prepare a movie, collect digital video, and upload digital video on web.

o o o Q0 9

Unit-wise Syllabus
UNIT-1

Introduction-OpenShot Video Editor, Features, System Requirements, License, Download
and install openshort, Keyboard Shortcuts.

UNIT-11
Workspace and profiles - Main Toolbar - buttons to open, save, and export your video project,
Timeline, Tracks & Layers, Profiles- Project Profile, Export Profile, Custom Profile.

UNIT- 111
Working with Files- Files- Import Files, File Menu, Add File to Timeline, File Properties,
Split Clip.

UNIT- 1V
Clips- Cutting & Slicing, Preset Menu, Transform, Digital video effects, Adding text and titles
Effects

UNIT-V
Transitions and Animation- Audio effects, audio mixing and editing, Animation, Key
Frames, Bézier Presets for Animation, Import & Export,
References:

*  Jesse Russell, Ronald Cohn “Openshot Video Editor” Publisher- “Book on Demand™,
2012 ISBN 5512282816, 9785512282816
E-Resource
*  hupdiwww.openshotorgfstatic/files/user-guide/introduction. hiuml

Program Outcomes (POs)

Cos | 1 2 3 4 5 6 7 8 9 0 [ 11 [ 12
1 3 | 2 3 2 | 3 2 I
2 2 2 | 2 ] | g 3 2
3 2 | | D 2 2 2 :k |
G 3 | | | | 3 i i 3 | |
3 3 2 3 E | A | 2 | 3 2 l

Bachelor of Conputer Applications (8CA )-2020 Page 104 DrCP
Agrawal



7057

6BCA6 COMPUTER LAB-6 - 'TOF7

L I T | P | C | Theory | Internal Practical Total
Credits/Hours Marks
| - ll' - | 402 | 4002 0 20 B0 ] 100

PRACTICAL LIST ON TALLY

Practical Assignment -1

I. Create & Company as “Sagar Industries Lid.” in Tally with inventory management.
2. Pass the foliowing Entries :-

(i) Sagar started “Sagar Industries Lid.” by bringing Capital Rs.3, 00,000/~ Cash.
(ii) He deposited Rs, 1, 00,000/~ cash at ICICI bank,

(iii) He paid electricity bill for Rs.1, 200/- by cash.

{iv) He withdrawn Rs. 10, O0{)/- cash for his personal use.

{v) He purchased the following item from Computer Lab. Ltd. on credit with 4% Vat rate.
{a) Computer - 10 Nos. - @20000/- each

{vi) He sold the following item 1o Somnath Traders in cash with 4% Vat rate.

(a) Computer - 5 Nos. - @27500/- each

{vil) He received Rs.6, 000/- as commission from Rohit by cash,

{viii} He paid House Rent for Rs.5, 000/~ by cash.

{ix) He withdrawn Rs.25, 000/- cash from ICICI Bank.

(%) He purchased furniture for Rs.25, 000/- by cash for office use.

3. Show the Trial Balance and Balance Sheet of “Sagar Industries Lid.”

4. Show the Vat Computation report of the above company,

5. Show the Cash Book & Bank Book of the company.

6. Show the Day Book.

Practical Assignment -2

I. Iyoti Printers over took all the printing Expenses is of Rs. 1500/-

. Under packing Expense & from Hariom packing Imt. Rs. 5000/-

. Kashav& brother's help in fueling of Rs. 300/-

. Com. open in Bank of India, an account with Rs. [00,000./-

. From Ram lal& son’s 4000/- is (o be taken of previous year,

. Under Medical expenses we purchase Rs. 750/~ Medical from Mahima Medical.
. One NANO car of RS5.1,25 000/~ from TATA Moter’s.

. From M/s R.K. Investment's we purchase share’s of SAMSUNG. of Rs. 7500,

. From Soni Brother's Gold @ 35,000/- is purchased.

10, From XYZ & son's Rs. 5000/- is due of previous year.

11. Payment is done to Hariom packing Imt. of Rs.3500/-.

12, Payment to Kulvinderd Son’s is done of Rs.2700/-

13. Payment to TATA Moter's is done by D.D. Rs 1,25.000/- which is 1500/- bank
commission paid by us. 14, From Arjun Lid. 7000/~ is 1o be taken of previous year.
[5. Payment 1o Soni Brother's has done by cheque of Rs. 35,000/-

6. From XYZ & son’s we received Rs. 5000/-

7. Payment to Iyoti Printer’s has been done by cheque.

8. Payment to Hariom packing Imt. we paid his whole amount by cheque

= - B L T SR L 8 |

Practical Assignment -3 Payment &Receipts YVoucher
1. Com. has opening cash Rs, 100000/-
2. Mr, Rajendra is the owner of the company his opening capital Rs, 2,00,000/-

]
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6 B.Sc. (GA) 5
OE-6: Social Media Analytics
[ Theory [ 00 Practical | 40 | Internal | 10 | Credits | 3 |

COLURSE OBJECTIVES
1. Learn the basics of Data Analytics
To understand the different ways of collecting and extracting Social Media Data
Analyzing the extracted data using Statistical functions Ea
Applying Sentiment analysis on the extracted Data
Wisualizing the Data to Explore new trends, patterns and correlations

o Ly

L

COURS E OUTCOMES (CO)

1. Student can collect data from different social media sources such as YouTube, Twitter

2. Student can Utilize various Application Programming Interface (AP services to collect data
from different social imedia sources

3. Student can Process the collected data - primarily structured - using methads involving
correlation, regression, and classification to derive insights about the sources and peaple who
penerated that data

. Student can analyze the unstructured dita - primarily textual comments - for sentiments
expressed in them

5. Swdem can Use different 1ools for collecting, smalyzing, and exploring social media doa fia
research and development purposes

| UNTT-1 | Introduction to Data Analytics e D I I

i il Concepts of Social Media Data - P
| (Discussion, Assignment) .

1.2 Concepts of Social Media Data Analytics -1 1 |1
| (Discussion, Participation) - | il

153 Kinds of Data - Structured and Unstructured = | 1 | L]

_| {Discussion, Practice) - = o
1.4 Analysis of Structured data and its benefits -1 111

| (Discussion, Practice, Assignment) - | E
1.5 Visualizations for exploring and presenting data -1 - |1

(Discussion, Quiz)

| UNIT-2 | Collecting and Extracting Social Media Data LT |P]|
2.1 Collecting data from Twitier and YouTube E [ !
{[discussion, Pracuc_t_,__f‘_!..wbnnmntj _ - '
2.2 Introduction to Python programming . b | -
| (Discussion, Practice, Assignment) S W
i3 Use of Python script =1
| (Discussion, Practice) _ | O - 1
24 Use of Python script editing, to extract data from Twitter -1 111
| (Discussion, Practice) _
2.3 Use of Python script editing. to extract ‘data from YouTube | - | 1 |1
(Discussion, Group activity) |
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UNIT-3 | Data Analysis, Visualization, And Exploration-I
1 Analyzing the data from various social media services
- | (Discussion, Practice) -
32 Basics of Data Analysis
___ | (Discussion, Practice, Assignment) Py e
3.3 Statistical Analysis — correlation, regression and classification
| {Discussion, Practice, Quiz) N
34 Analysis of Structured dat:
- (Discussion, Assignment) - :
3.5 Using the data collected from YouTube for Statistics Analysis
(Discussion, Practice) 2
UNIT-4 | Data Analysis, Vﬁuliiaﬁml,':uiﬂ Ex;ﬂ&f-ﬁtinn-ll
4.1 | Statistical Analysis Using R
{Discussion)
4.2 A nalysis E:fUnratruulurcﬂ data
{ Practice)
| 4.3 | Sentiment Analysis
| {Practice)
4.4 Basics of Data V isualization -
| n (Discussion, Practice) o .
4.5 Visualizing the data from various social media services
[ 2 |_(Discussion, Practice) - S -
UNIT-5 | Case Studics B
5.1 | Case Study I: Using Twitter, focus on unsiructured data (in
this case, text)
| (Discussion, Practice) - e
52 | Case Study 1: Using Twitter, Sentiment Analysis with Python
| (Discussion, Practice) e
5.3 |Case Swdy 2: Basic text mining application using R
(Discussion, Practice)
5.4 | Case Study 2: Basic text mining application using R
| (Discussion, Practice) - - o _
5.5 | Comparative study of tools used for Dati Analysis.
Visualization, and Exploration
— (Practice)

Practical / Projects/Assignments:
I Installation and Configuration of Python and R

3

/“"‘-:J

2 How e install new packages/libraries for Python and R
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How to create developer accounts

What information to obtain to use the data collection APls

Collecting aata from Twitter and YouTube

Use of Python script editing, to extract data from Twitter and YouTube
Analyze the extracted Structured data

Analyze the extracted Unstructured data

Explore the different Data Visualization Patterns

e

Suggested Readings:
1. Social Media Analytics: Techniques and Insights for Extracting Business Value Out of Social
Media by Matthew Ganis, AvinashKohirkar, 2016, Pearson Publishers, 1SBN
9785332578463

2. Lemrning Social Media Analytics with R by Raghav Bali, Dipanjan Sarkar, Tushar Sharma,
May 2017, Packt Publishing, 1ISBM: 9781787127524

F-llesources:
1. Social Media Data Analytics accesszd at hipsy/www.upa iedstatiesap o e the-
fundamentals-of-social-media-analytics. pdl
Sovial Media Data Analytics accessed at
htps: plgmedia. pearsoncmig.comd images/9 7801 2389256 Tisamplepuges Uik LI89TA6T . pddl
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OE-6: Project Management and Entrepreneurship Development

| Theory T30 [ Practical | 00 [ intevnal | 10 | Credits | 3 |

COURSE OBJECTIVES
. To understand the Entrepreneurship and management
To study about purpose and objectives ol entreprencurship.

To explain basic characteristics of entrepreneurs,
To get a knowledge of start-ups.

the new entreprencurs.

COURSE OUTCOMES (CO)

Learn and explain basic is management and acquire

To study about analytical approach to project, planning

bhaxic

Ci

and design so as (o manage

entrepreneurship skills

Learn and build the gualities and characteristics of CRIPE e s

1

2. Analyze the nature, purposce & objectives of a Proje
}

.

Describe the importance of small scale industrics in e

it de '-."-.'H]PJ'I'I"\_"I.:.

Students will be able (o understand the project numagemient. product plonnine, g

1]

L

£ L

project design and network analys s

| LINIT 1 | Introduction

H-i.;‘:lr:‘.-ry' and evolution |
(Lecture, Discussion, Presentation) '
Need for entreprencurship ind self-employment
development,

| (Lecture, Discussion, Presentation)
Modern means of management '
(Lecture, Discussion, Presentation)

_.;'3 i B
|

B

Design process- morphology of design, role of a
technocrat, trade cycle, production, consumption cycle,
industrial policies, design of an industrial project, stages
of development of the project

(Lecture, Discussion, Presentation)

1.5

Preparation of the project report.
(Lecture, Discussion, Presentation)

[UNIT 2

Project Management

=l

2.1

Concept, Nature, Development Scope, Planning.
(Lecture, Discussion, Presentation)

22

Motivating, Controlling resources, Managing timeline

approaches, traditional approaches,
(Lecture, Discussion, Presentation)

23

Organizing. critical chain project management, event

chain management
(Lecture, Discussion, Presentation)

24

process based management, lean project management
(Lecture, Discussion, Presentation)

25

Extreme project management

131
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I (Lecture, Discussion, Presentation)

UNIT 3

Feasibility study

3.1

7

Information and needs analysis. Translation into
goals,
(Lecture, Discussion, Presentation)

Input/output analysis.
{Le.ture, Discussion, P.esentation)

3.3

34

Physical reliabi hty, economic viability.
(Lecture, Discussion, Presentation)
Market SUrY L:;_;j?'ﬂ-llﬂj !l.'fleriﬁlll'IL'
{Lecture, [}IHLLIHHHHI I‘imerulmnj]%
[‘ILLilthrIL share in the market.

(Lecture, Discussion. Presemation)

Produet desipn and development

Physical reliability, functional aesthetic

| (Lecture, Discussion, Presents ation)

production and ecanomic cost aspects

{Lecture, Discussion, Presentation)

Value analysis, product analysis and specifications,
(Lecture, Discussion, Presentation)

Distribution: sales strategies, sales organization.
(Lecture, Discussion, Presentation)

Distribution channels, after sales service.
(Lecture, Discussion, Presentation)

UNIT 5§

Financial and capital requirements

5.1

Price fixation, cash flow statement
(Lecture, Discussion, Presentation)

5.2

Return on investment, sources of finance
(Lecture, Discussion, Presentation)

Execution of project and commencement
production.
(Lecture, Discussion, Presentation)

5.4

Introduction to network analysis
(Lecture, Discussion, Presentation)

5.5

Organizations and institutes promoting
entreprencurship in India,

(Lecture, Discussion, Presentation)

W5
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Practical/Pro jects/Assignments: -

1. To study design process.
2. To study about the process of product design and development.
3. To study network analysis ex. Steps in PERT,CPM etc.

Suggested Readings:-

1. Princi, les of Management - P. C. Tripathi, P.N Reddy, McGraw Hill Educa .on, 6th
Edition, 2017. IS3N-13:978-93-5260-535-4. 2.
2. Edtrepreneurship Development Small Business Enterprises- Poornima M Charantiimath,
Pearson Education 2008, ISBN 978-81-7758-260-4 3, Dynamics of Entreprencurial
Development and Management by Vasant Desai. HPH 2007, ISBN: 978-81-8488-801-2
3. Essentials of Management: An International. Innovation and Leadership perspective by
Harold Koontz, Heinz Weihrich McGraw Hill Education, 10th Edition 2016, 1SBN- 978-93-
392-2286-4,

f';ff I’T M\

|
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6BBA (E-Com) OE6 -Event Management

COURSE_OBJECTIVES

Total Marks 50 : Theory(40 ) Internal (10)
Credits : 3

To enable the students with the essentials of Event Management

To make the students understand the basics of event planning.

To acquire the knowledge and competencies required to design effective sponsorship strategies.
To inculeate the marketing and promotional strategies among the students.

To develop the managerial skills evaluate the enable students to organise a successful event.

LEARNING OUTCOMES

Unit-2

Students would understand the concept of event management and its applicability

Able to analyse the financial aspect of conducting an event

Knowledge of various aspects of planning events from the perspective of execution

Learnt to effective markeling and promotional stralegy as per specific event they also understand
which PR strategy successfully works for a particular event

Students would acquire the knowledge and competencies required to promote, implement and

conduct successful evenls

“Concept & Definition of Event

r E#Ei Management Intrufii_li:'t'i'un__

Types of Event

| (Lecture & PPT)
| Introduction of Event Management
(Lecture & PPT)
Feasibility Study of Event
| (Lecture & PPT) :
Event Proposal: Content & Importance
| (Lectuwre & PPT)

| Event Planning
]-*1"11|-1ning(,'nnu..'ﬁ:;t & Definition
(lecture & PPT)
Event Planning Process
(Lecture & PPT)

[ Unit-3
5

Pre-Planning for Event
| (Lechwe & PPT)

Post Planning for Event
(Lecture & PPT)

| Characteristics of a good plannt.*:r
| (Lecture d FPT)

| Event :*iput;scrship Munﬁgelhuﬂ

Sponsorship & its lypes
| (Lecture & I'PT)

L T P
..... —— :
ey e
—— iy —| —
it 2. | |
s < 5 -
g 5 | -
e I T P
- 2 | "|
- 2 =
e e | E
2
] —
i — |
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3.2 Sponsorship Proposal & Agreement 2 ‘ A
| tlecture & PPT) -
3.3 Importance of Sponsorship 2 ! .
fLecture & PPT) - e | _
34 Event Sponsorship Strategies z l :
(Lecture & PPT) — —
35 Audience Acquisition & Participation Managemml 2 | -
| tLecture & PPT) i I
Unit-<4 | Event Venue Management L T P ]
4.1 | Decoration and Entertainment & Arl'ﬂhét;m&ml for 2 1 +
Performuance
 ({lecture &PPT} B .
4.2 Venue Selection and Feasibility Study of Venue 2 1 .
I (Lecture & PPT) B VIS, SRRy, eI
4.3 Vendor Managemenl & Reglsrmtmn Process 2 |
......... | (Lecture & PPT) P N (-
4.4 Wenue Layoul : 1 k
| {Lecture d& PPT) B - . -
4.5 Salety & Security chuur:-..mml Venue 2 1 A
Unit-5 Event Evaluation | i 3
5.1 Assessment & Measurement of an Event Success, 2 | -
Customer Satisfaction
____________ | fLecture & PPT) S S S——
3.2 Post-Event Evaluation and Its Written Analyms 2 | =
| (Lecture & PPT) N
5.3 Demonstrate Problem-Solving Skills in Various 2 | -
Situations, lmportance ot Skilled Employee in an
Event
(Lectuire & PPT) ) N o
5.4 Career Opportunities in Event Management 2 |
(Leciure & PPT)
EEF Ethics in Event Management & Role of ISES 2 |

! (International Special Events Society)

J (Lecture & PPT)

Suggested Readings:
Nayak, Atul Fundamentals of Marketing, New Delhi, Excel Book.

Dimitri Jasssiopoules, Event Management, a Professional & Development Approach, Juta
Academic

Krynparry, Antonshone, Sucessful Event Management, a Practical Handbook.
Syanverder Wagen, Br Carlo, Event Management for Tourism Cultural Business Sporting
Events, Pearson Education, 2008,
Event Management by Lynn Van Der Wagen & Brenda R Carlos.
Suceessiul Fvent Management by Anton Shone & Bryn Parry

e
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E-Resource:

o https:/fwww.google com/url Psa=t&ret=j &q=&esrc= s&source=webded=1 8&ved=2ahUKEw|7j80¢ob

ImAhXUbSsKHdypB9wQFj ARegQICBAC&url=http%3 A%2F%2Fnewhorizonindia.edu¥2Fnhe_k
asturinagar¥a2Fwp

. http:ffhudeventmauﬂgement.-.vcebl}r.cnnﬁclassiﬁcatiun-—t}rpesﬁf—cvems,himl

6BBA(E-com)OE6 Event Management
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BAMC : ¥YI SEM Marks:50 Credits: 3
CREATIVE WRITING Th | Pr | la | Contact hrs.
LT | P

25 |15 |10 ] 2 - 2

Course Objectives

To make the students familiar with the various Genres and the Craft of Story Writing,
To develop an understanding of the Techniques and Skills of Poetry Writing.

To develop an understanding of the varied techniques of Writing for Drama.

To equip the students with the skills of Effective Translation,

To develop the skill of Persuasive Writing,

Learning Outcomes

Understand the basic techniques and terminology of Creative Story writing.
Understand the basic techniques and terminology of Poetry writing.
Understand the basic techniques and terminology of writing for Drama.
Develop an understanding and capabilities of creative writing and Translation,
Define Persuasion and summarize reasons to write persuasively.

CO-PO Mapping

(OPG Pt P2 PO3 Pod POs PG PO7 Pig row PO PO
ool K 2 3 3 - 1 - I -
ol 3 2 3 3 - 1 - I 3
Co3 3 2 3 3 - - - 1 - I -
Cod 3 2 3 3 - . - 1 I -
cos 3 2 3 3 - . - 1 - 1
3-Strong, 2-Moderate, 1-'Weak
Unit-1 Short Story Writing L T P
{ Total hours- L+T+P=9 hrs)
1.1 Characteristics of Good writing I - -
(Classroom Lecture, Group exercises)
1.2 Genre- Science Fiction, Adventure | - ]
{Classroom Lecture, Group exercises)
1.3 Genre-Horror, Romance | - 1
{Classroom Lecture, Group exercises)
1.4 Theme, Plot, Character, Point of View ] - |
{Classroom Lecture, Group discussions Group exercises, )
1.5 Setting, Tone, Symbolism ! - |
{Classroom Lecture, Group exercises, Group discussions)
Unit-2 Writing Verse L T P
(Total hours- L+T+P=9 hrs)
2.1 Verse- Concept and Definition I - s
{Classroom Lecture, Group exercises)
"'\:\
e TR e
[16 et
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22 Diction and Theme -
{Classroom Lecture, Group exercises)

2.3 Imagery, Figures of Speech -
(Classroom Lecture, Group exercises)

24 Metre , Rhythm and Sound -
(Classroom Lecture, Group exercises)

2.5 Structure and Form, Symbolism -
{Classroom Lecture, Group discussions)

Unit-3 | Drama T
{Total hours- L+T+P=% hrs)

3.1 Characteristics of a Good Drama -
(Classroom Lecture, Group exercises)

3.2 Elements of a Drama- Theme, Developing Characters and -
Relationship with other Characters
{ Expert Lecture, Group discussions)

33 Plot, Form , Scene building -
{ Expert Lecture, Group discussions, Group exercises)

3.4 Dialogue Writing -
{Classroom Lecture, Group exercises)

35 In depth analysis of a Classic play -
{ Classroom Lecture, Visit to Bharat Bhavan, Screening ol a Play,
Presentation)

Unit-4 | Translation T
{Total hours- LA+T+P=9 hrs)

4.1 Translation- Concept and Importance -
{Classroom Lecture, Group discussions)

4.2 Translation as a Creative art -
{ Expert lecture, Classroom Lecture, Group exercises Presentations)

4.3 Linguistic and Cultural aspects of Translation -
(Classroom Lecture, Group Discussions, Presentations)

4.4 Translation of Poetry, Short story, Articles -
(Classroom Lecture, Group Discussions, Presentations)

4.5 Technical Translation of Pamphlets,Brochures,Leaflets, and -
Advertisements
(Classroom Lecture, Group Exercises)

Unit-5 Persuasive Writing T
( Total hours- L+T+P=9 hrs)

5.1 Importance of Persuasive Writing -
(Classroom Lecture, Ppt Presentation)

52 Brochures -
(Classroom Lecture, Brochure designing exercises, Presentations)

5.3 Pamphlets and Posters -
(Classroom Lecture, Learning by doing, Group exercises,
Presentations)

54 Speeches -
{Classroom Lecture, Case studies, Presentations, study of great
speeches)
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Writing Advertising Copy 1 - 1
{Classroom Lecture, Copywriting exercises, Presentations)

Practical/Project/Assignments:
#  Write a book review

Write short stories on science fiction, adventure, romance and horror
Convert a short story into a screenplay

Theatre workshop and screening of a play developed by the students
Presentation on the analysis of any classic drama staged recently in the city.
Writing poems on various themes

Designing pamphlets for any product

Designing posters on any social issue

Speech writing exercises

Developing a print advertisement for any FMCG product

Translation exercises

o o o

Y% vV Y Y Yy

Suggested Readings:
»  Annie Dillard, The Writing Life: Harper Perennial, 2013

»  Billie A. Williams, Writing Wide: Exercises in Creative Writing, Filbert Publishing, First
Edition, 2006

Brandilyn Collins. Getting into Character: Seven Secrets a Novelist Can Learn from Actors’, 2
edition, Challow Press , 2015

Chris Sykes, Complete Creative Writing Course,

Field, S., Screenplay: The Foundations Of Screenwriting , Revised Edition, Delta, 2005
Field. 8., The Definitive Guide to Screenwriting: EburyPressAilsa Cox: Writing Short
Stories, 2003

James Scott Bell, Plot & Structure: Techniques and Exercises for Crafting a Plot that
Grips.Readers from Start to Finish, Fifth edition, Writer's Digest Books ,2004

Julia Bell, Creative Writing Course book, Macmillan,2016

Marie Arana, Writers on How They Think and Work, 1 edition, PublicAffairs, 2003

Richard Skinner, Fiction Writing: The Essential Guide to Writing a Novel, Robert Hale, 2010
Rudolf Flesch and Lass A.H., The Classic Guide to Better Writing, Warner Book , 1996
Valladares June, The craft of Copy Writing. New Delhi, India: Sage Publications, 2000
William Zinsser, On Writing Well: The Classic Guide to Writing Nonfiction, Harper Collins,
2016

YY¥y Y

Y

Y YYYVYY

- Fesources !
»=  www .stackexchange.com

F wwwowritersireasure.com

F wwwowrittent.com

= www.quickanddirtytips.com/grammar-girl

= https:/fwww./Creative-Writing-Students-Handbook
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Retail Management

Unit - 1: Introduction of Retail

1.1 Meaning and Concept of Retail

1.2 Evolution of Retail in India

1.3 Models and Approaches of Retail

1.4 Understanding the Retail Consumers

1.5 FEthical Issues in Retailing !
Unit - 2: Retail Strategies

2.1 Retail Marketing Strategy

2.2 Retail Franchising

2.3 Retail Store Location

2.4
2.5

Site Selection for Retail outlets
Eetail Store and Layout

Unit = 3: Retail Merchandise

31

Basics of Retail Merchandising

3.2 Process of Retail Merchandising

3.3
3.4

Method of Merchandising Procurement
Retail Pricing

3.5 Evaluating Merchandising
Unit — 4: Retail Outlets Layout and Location

4.1
4.2
4.3
4.4
4.5

Retail Store Operations

Servicing The Retail Consumer

Retail Human Resource Management
Financial Aspect of Retail Management
Supply Chain Management in Retailing

Unit — 5: Retail Communication rm——

31
52
5.3
5.4
55

Retail Communication Mix \ ///—

Retail Communication Mix e
Consumer Relationship Management in Retailing

Case Studyl

Case Study2

Reference Books

1.
2.
3.

Newman A.J. and Cullen P,- Retailing: Environment and Operation, Vikas first Edition
Berman B and Evans L.R. — Retail Management, Pearson Education Publication, 8 Edition
Mukerjee K, - Customer Relationship Management Strategic Approach to Marketing, Prentice
Hall India Learning Pvt Ltd.

Michael Levi M and Weitz B.W. — Retailing Management, Tata McGraw Hill 5™ Edition
Francis Buttle — Customer Relationship Management: Cancepts and Technologies, Routledge
Publishers 2" Ed

Dunne Patrick M. Lusch Robert F. and Griffith David A - Retailing, Cengage Learning 4" Ed.
Vedmani G. G. - Retail Management, Functional Principle & Practice, Jaico Publication 1 Ed.
Christopher, M., A. Payne and D. Buallantyne — Relationship Marketing, Butlerworth-Heinemann,
Oxford.
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